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Sevens’ buyers sourced the world for the best in design, flair and 
quality in contemporary and classic furniture and accessories, 
and today Sevens imports sofas, leather lounge suites, reclaimed 
teak dining suites and beautiful chrome products.
www.sevens.co.za
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Think of it as the world’s most beautiful “no entry” sign. 
ShutterGuard® Shutters not only lend a sophisticated look to 
any window or door, they also provide high-end security when 
closed. They’re rustproof, available in custom colours and are 
backed by a 10-year warranty. The perfect way to finish off a 
home stylishly and, importantly, securely.
www.taylorblinds.co.za       0861-1829-567

Port Elizabeth
PC Agencies: 087 075 0876

Durban and Umhlanga
Aesthetics: 031 040 3192

Ballito
Blinds All of Them: 031 040 3191

Knysna
Milk&Honey®: 087 075 0877

Bloemfontein
Ralph Blinds: 010 040 7100

Johannesburg
R&C Trading: 010 040 3157
Galaxy Blinds: 010 040 3495
The Curtain Club: 010 040 7993
Blinds Express: 010 040 3156
Blinds All Types: 010 040 3155
Blind Time: 010 040 3154
Curtain Solutions: 011 465 9966
Curtain and Blind Workshop:   011 262 4600 

Pretoria
Picture Perfect: 010 040 7992

Northern Limpopo
Newton and Strever: 087 075 0845

Nkomazi
Nkomazi Blinds: 082 811 5669

FIND A BLIND PROFESSIONAL IN YOUR AREA:

www.blinddesigns.co.za

AMANZI

Design Style:
Coastal

This fresh, crisp style has a 
palette filled with light, airy 

colours. Harnessing energy from 
the blue majestic ocean to more 
neutral shades, inspiring a sense 

of open living.

Cape Town
The Best Blind Company:       021 040 3001
Total Blind Design: 021 040 3002

Klerksdorp
Ridwaans Interiors: 010 040 7638

Namibia
Windhoek Touch of Style:   +264 61 245303

Vision Blinds

C

M

Y

CM

MY

CY

CMY

K

Amanzi Designing Ways (PR).pdf   1   2020/10/27   08:53



8     Issue 238 • dw   9        dw • Issue 238

Nature Discovery Park - Page 60
LAAB is a laboratory for Art and 

Architecture dedicated to spatial 
innovations, offering forward-thinking 
design solutions to public space, 
contemporary architecture, interior 
designs, and digital art experiences.  
Led by cofounders Otto Ng and Yip 
Chun Hang, our collective of architects, 
designers, engineers, makers, and 
sociologists work together with forward-
thinking clients and collaborators to bring 
visionary designs to life.

A precise blend of cutting-edge digital 
fabrication and traditional craftsmanship 
drives our creative process. Widely 
recognized projects include the “K11 
MUSEA and Victoria Dockside,” “Leica 
Flagship Store in Hong Kong and the 
Asia-pacific,” “f22 foto space,” “T· CAFÉ,” 
and the “Hong Kong House” at the Japan 
Echigo Tsumari Art Triennale.

Based in Hong Kong, LAAB has been 
awarded for design innovation and 
craftsmanship, including the American 
Architizer A+ Awards, the Japanese Good 

Design Award Best 100, the Japanese 
KUKAN Award Best 100, the Taiwan 
Golden Pin Award, the German iF Design 
Award, and the Amsterdam FRAME 

Awards, among other recognitions from 
other design communities. In 2020, 
LAAB was named “The Design Studio” by 
the INDE Award.

DESIGNER 
PROFILE

photo mike hall

CAPE TOWN

hope ••
traditional garden furniture

www.hopegf.com

136 lower main rd observatory, cape town 021 448 7485 - the chelsea courtyard 136 durban road , wynberg • sweden - kaseholms slott, tomelilla

three is a range of contemporary iron and
wood furniture made in the traditional method
for small spaces, at home and abroad.

o

a summer of hope

oly coffee table / oly stool / 1.8 nan table / 1.5 nan bench / oly kitchen stool
/oly kitchen table / galvanized planter box

VEGA
Tel: 011 434 0444, 
Email:Shantelle@chairexpress.co.za
44 Hulbert Rd Cnr Rosettenville Rd, 
New Centre, Johannesburg PO Box 39799, 
Booysens, 2016

www.seatsahead.co.za

Chrom
e Base

Black Base
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Promac Paints, privately-owned 
South African paint producer 
and a leading manufacturer of 

quality paint and coatings, has expanded 
its operations with the installation of 
additional automation and capacity at its 
Silverton, Pretoria plant. 

After the company’s new expansion, 
and the acquisition of the 51-year-old 
Cedar Paints two years ago, Promac 
now has an impressive total production 
capacity of 60 million litres.

The company has come a long way 
since it was founded in 1991 by Vaughan 
Prost and Stephen Reinecke. Armed 
with experience in paint raw materials, 
quality assurance, as well as production 
and planning, the two lifelong friends 
back then saw an opportunity to stand 
out in what was a highly fragmented 
paint industry with over 400 registered 
paint producers. The founders’ aim was 
to establish not only a brand, but also 
provide quality paints at affordable prices. 
And growth in sales now driven by board 
member, Andrew Cottrell, who joined 
the company in 2003 - has continued 
to reflect customer appreciation of the 
Promac philosophy. Financial control also 
has been vital for the company’s strategic 
growth – particularly in pandemic times 
– and here the fourth director, Johan 

Joubert, who joined in 2005, has played 
an invaluable role. 

The company is now a household name 
in South Africa with over 50 registered 
trademarks and hardware outlets 
nationwide. Promac’s wide range includes 
the respected MicaGuard textured  
coatings, Easycoat  range of paints, RB10 
primers and strippers, Dimensions acrylic 
coatings, I-Paint and Harris brushes, 
primers, wood strainers, roof protection, 
and special custom-made coatings for 
contractors. The Promac market is diverse 
and includes property-owners, architects, 
building contractors, and the mining 
sector.  The company is committed to 
provide information and solutions to 
property-owners, retailers, architects, and 
designers, to upgrade their expertise and 
boost the image of the coatings sector. 

With vast experience and a strong 
focus on essential business activities and 

environmental consideration, Promac 
holds ISO 9000:2015 accreditation since 
2003, Agrément Certification for some 
of its special purpose products, and is a 
committed and enthusiastic member of 
the South African Paint Manufacturing 
Association (SAPMA). Promac co-
founder and director, Stephen Reinecke, 
serves on both the SAPMA management 
and executive committees. 

The Promac brand is also well 
established in Namibia, where it has been 
manufactured under licence for the past 
20 years by ISO 9000:2015 company, 
Coral Coatings, which has Barend Koch 
as owner and MD. 

www.promacpaints.co.za

Promac expansion 
to mark 30th 
anniversary

20 - 22 JUNE 2021
Gallagher Convention Centre, 
 Johannesburg, South Africa

Meet  
key buyers

Promote  
your brand

Increase  
your sales

Engage with  
industry stakeholders

Position yourself  
as a thought leader

It was our first time exhibiting, and it 
was absolutely amazing! We gained 
over 100 inquiries. It was valuable to  
networking with relevant industry 
brands and companies. Overall, we  
were absolutely blown away! 

Chris Cradock, Owner, Profile Creations

BOOK YOUR STAND TODAY SECURE YOUR SPACE THROUGH SPONSORSHIP
Belinda Wewege 
E: Belindawewege@dmgevents.com   T: +27 11 783 7250

Dean Lundall 
E: Deanlundall@dmgevents.com   T: +27 11 783 7250

Organised by:

The Hotel & Hospitality Show is now in its 4th year providing opportunities to the hospitality and 
hotel industries across Africa. The event showcases products, equipment, services & design, for 
restaurants, cafes, bars, hotels, guesthouses and foodservice owners, managers and operators. 

BE PART OF THIS BOOMING MARKET

Visit www.thehotelshowafrica.com for more info
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Threadmovers was founded in 2019 
borne out of a love for crafts and 
the design of handmade items. 

The company’s philosophy is that each 
handmade item is about people and not 
machines, and it’s about the skill of each 
maker and the magic of their creation. 
When you buy handmade you are trading 
money for a uniquely created cool object, 
and purchasing handmade supports local 
people 

The world is moving towards people 
filling their homes with unique items that 
reflect their individual style, and many 
of us prefer the quality of handmade 
goods to manufactured alternatives and 
see buying handmade as a way of quietly 
(or perhaps loudly) protesting against 
mass produced goods. During the midst 
of the Covid-19 pandemic new ideas 
were explored to provide employment 
opportunities for people who wanted to 
bolster their monthly income. So, in order 
to create stock for resale, exploratory 
meetings were held with Craft and 
Business Academy to partner with them 
to take the business to a new level and 
support local community and upliftment 
initiatives. 

The Craft and Business Academy 
has been operating since 2009 with the 
vision behind the initiative to become a 
community development centre. Assisting 
the unemployed and less advantaged 
through a sponsorship programme, the 
Craft and Business Academy was founded. 
The Academy started off a quilting shop, 
teaching quilting, beading, crochet, 

knitting and textile art. The programme 
was conceptualised to provide informal 
support to prisoners at Leeukop Prison.
However, demand for community 
upliftment resulted in the Academy 
opening its doors to unemployed youths 
at the beginning of 2020. 

The Craft and Business Academy 
embarked on the program offered by 
Afrika Tikkun to develop young people 
to become experienced in various 
aspects of business. The learners are 
trained in a multitude of crafts, business 
management and marketing to enable 
them to become successful entrepreneurs. 
Threadmovers are delighted to be part 
of this community initiative supporting 
local talent and helping create sustainable 
local employment. 

Threadmovers sell beautiful 
handcrafted rugs, table mats and runners 
made from 100% wool. The use of this 
natural fibre supported by our community 
upliftment initiatives, is a unique concept 
and one that we are very proud of. 

Our products are stylish and 
sophisticated, and wool’s rich history 
as a floor covering material means your 
wool rug will lend an air of unparalleled 
authenticity and class to your home 
that a man-made fibre simply cannot 
match. Wool has a long tradition as a 
natural material and particularly as a 
floor covering material because its very 
structure makes it ideally suited to this 
purpose. Even before 500BC it is thought 
Persian nomads knew about the use of 
knotted carpets with their herds of goats 

and sheep providing high quality wool for 
this purpose. In essence, your purchase 
provides real living wages, helps uplift 
communities, and supports a tradition 
of skilled work meaning that buying 
local has never been more desirable and 
relevant. 

www.threadmovers.co.za

Handmade is forever not for just now
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Flooring supplied by the Danish 
producer, Ege, played an important 
part in the “reinvention” of the chic 

Parisian offices of Colombus Consulting, 
a management consulting company 
specialising in business transformation. 
The brief to designer, Nathalie Sallé, of ID 
Interieur, was that the new design should 
“support teamwork and change”. 

Ege Carpets’ sole SA distributor 
is KBAC Flooring with branches in 
Johannesburg and Cape Town. 

Change, long before Covid-19’s effect, 
was already an important part of the 
operations of Columbus Consulting, 
which specialises in helping businesses 
keep pace with continuously evolving 
ecosystems. Their offices, on the iconic 
Champs Elysées, had already undergone a 
transformation in 2013 under the creative 
direction of Nathalie but, following 
company expansion, the office layout 
required more efficient space allocation 
to accommodate rapidly changing work 
priorities.  

Nathalie’s new interior design features 
different zones to promote teamwork and 
collaboration, alongside quieter areas with 
the flooring design guiding employees 
and clients in specific directions within 
the office space. Nathalie used Ege carpet 

design as a connective element between 
rooms and corridors, and the carpets 
also solved one of the challenges of the 
building’s high ceilings: poor acoustics. 
Ege flooring, along with textured 
furniture, were specified to help reduce 
the impact of noise transmission. 

“The value of carpet as an interior 
tool is just as important as furniture and 
lighting. Flooring helps create the perfect 
ambience, and for this project, helped 
create a link between the building and the 
furniture and lighting,” Nathalie says. 

She specified flooring designs from 
Ege’s Rawline Scala collection which 
comprises three design themes: Minimal, 
Reflex and Heritage, all combining the 
rawness of the flat woven look and texture 
with major acoustical and practical 
advantages. Ege Rawline Scala is produced 
from regenerated Econyl yarns, sourced 
from used fishing nets that are collected, 
cleaned and reborn as strong carpet yarns.

www.kbacflooring.co.za

Inspired flooring helped ‘reinvent’ chic Champs Elysées offices
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Paragon Architects has embarked 
on its first new-build project in 
Cape Town, the 36-unit apartment 

block FOUR ON O for the client BLOK. 
“Clinching a new-build project of this size 
within two years of establishing our office 
is quite an achievement for both us and 
the client,” comments Project Architect 
Jarred Pincus.

While Paragon Group has an established 
market presence in Johannesburg, the 
Cape Town office required time to 
establish itself as a stakeholder in the 
Western Cape, which has its differences 
from Gauteng. “It takes time to unlock 
potential projects requiring multiple 
factors to go right,” explains Pincus.

“Located in the heart of Sea Point, 
we needed to celebrate the access and 
uniquely central location of FOUR ON 
O. The units are designed to be a private 
extension of the urban area, with a lock-
up-and-go mentality,” comments Project 
Architect Kirsty Fick.

As a developer, BLOK has an in-
depth understanding of the market and 
hence chose to deliver a highly accessible 
offering. Young professionals can now 
access what was once a high-barrier area 
by investing in compact studios with 
reduced costs that are then forwarded 
onto the buyers, but still deliver living 
spaces that celebrate the area.

The building consists of studios, one-
bedroom, two-bedroom apartments 
and two duplex apartments located on 
the 6th and 7th floors. The lifestyle deck 
offers a pool and seating area, braai area 
and look-out deck. FOUR ON O has two 
basements providing 39 parking bays. 
Demolition began on 20 August 2020, 
with project completion anticipated in 
November 2021. The two basements are 
being constructed at present.

One of the main challengers was to fit 
36 units onto a confined site and make 
the basement parking work efficiently, 
while allowing for the usual services 
requirements. “The smaller site proved 
to be a design challenge to ensure the 
suitability of the vehicle access, as well 
as a design that maximises the allowable 
envelope but fits within the context and 
improves the area,” notes Fick.

Working with BLOK is a significant 
coup for Paragon Architects in Cape 
Town, as the developer has already 
curated and delivered ten projects to date, 
with FOUR ON O its eleventh. “They 
have learnt what the market is looking for, 
as well as being a stakeholder in ensuring 
a quality urban environment, which 
aligns perfectly with our own manifesto 
as Paragon Architects,” comments Pincus.

The concept behind BLOK RAW 
ensures that the old idea of covering up the 

base materials of buildings for aesthetic 
reasons is interrogated. Thus the base 
materials are looked at with a new lens 
as to how to celebrate their own beauty 
and natural occurrence. Not only does 
this create a unique look, it reduces the 
wastage generated on-site and inherently 
makes the model much more sustainable.

“As architects, we always have baseline 
sustainability elements incorporated 
into our work,” points out Fick. These 
include north-facing units, cavity walls, a 
preference for specifying ‘green’ materials, 
low-flow sanitary and brassware and 
efficient building systems.

Professional team
• Architect: Paragon Architects
• Developer: BLOK
• Quantity surveyor: Multiqs
• Structural, civil, fire and electrical 

engineer: Sutherland Engineers
• Wet services and mechanical: EKCON
• Demolition and bulk earthworks: 

Franki Africa (part of the Keller Group)
• Main contractor: HFO Construction

www.paragon.co.za

FOUR ON O in heart of Sea Point is first 
new-build project for Paragon 

Architects in Cape Town
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With work diffusing beyond 
the workplace, offices and the 
individuals who occupy them 

need to be resilient, agile, and productive. 
Organizations seek solutions that fall 
somewhere between architecture and 
furniture to achieve flexible, changeable 
workstations that allow for activity-based 
collaboration and independent work. 
Similarly, individuals at-home seek a 
private, quiet, comfortable, aesthetically 
attractive space where they can focus. 
Still, many do not have access to a 
dedicated home office and cannot afford 
the renovation costs to create one.

YOURspace, LLC, launched today to 
offer innovative modular office structures 
for organizations and individuals needing 
to create productive workspaces in 
corporate, academic, and residential 
settings. Based on a proprietary extrusion 
system allowing customization and 
easy installation, upkeep, mobility, and 
reconfigurability, YOURspace office pods 
come in 4-sided and 2-sided models 
ranging in size from 5’ x 3.5’ (17.5 
sq. ft) up to 11.3’ x 8.4 ‘ (94.92 sq. ft). 

YOURspace products are designed with 
ergonomics and sustainability in mind. 
They are equipped with user-friendly 
features such as adjustable desks, shelves, 
lighting, sound deadening, ventilation, 
and a centralized electrical panel for 
power access. Customers can choose from 
over a dozen interior and exterior panel 
finishes for aesthetics or function, such as 
a whiteboard or push pinboard.

“Now more than ever, organizations 
and individuals are trying to balance 
productivity, wellness, and practicality 
as they work in socially distanced group 
settings such as corporate offices, schools, 
or universities as well as in homes and 
apartments that are ill-equipped for 
privacy. Tough to accomplish without 
the right tools or kit of parts,” said David 
Faust, CEO of YOURspace. “That is where 
YOURspace can help.”

YOURspace office pods have been 
developed with design and manufacturing 
partner Highmark TechSystems, a leading 
supplier of innovative modular systems 
for indoor and outdoor structures 
and architecture. With 20+ years of 
experience creating structures that set-

YOURspace™ Launches in Response to 
Growing Work-From-Home Market

Fort Wayne, United States
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up, re-configure, and dismantle quickly, 
Highmark has leveraged its proprietary 
systems technology into the YOURspace 
product line. The companies’ shared 
focus on offering the end-user maximum 
customization opportunities is a key 
differentiator in the markets they serve.

“YOURspace modular office solutions 
are an ideal use of Highmark’s proven 
extrusion-based systems technology,” 
said Debbie Parrott, President, and 
CEO of Highmark. “The same benefits 
of versatility, flexibility, customization, 
and ease-of-use and -maintenance that 
Highmark’s exhibit and event customers 
have enjoyed for years is now available 
for the workplace and home through 
YOURspace.”

About YOURspace
YOURspace, a provider of modular 

office pod solutions for workspaces in a 
variety of settings is based in Ft. Wayne, 
Indiana. Backed by proven systems 
technology via design and manufacturing 
partner, Highmark TechSystems, 
YOURspace products are manufactured 
entirely in the US and are available online

www.yourspaceinc.com
dw
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Sometimes, despite years of 
experience and double-checking, 
unexpected issues occur: the wrong 

height stools are ordered, the 4000K 
LED fixtures are specified instead of the 
3000K, or two digits are transposed on a 
dimension. Professional interior designers 
are human, after all, but the client may not 
be forgiving, and an innocent mistake can 
cost a fortune to correct. This is where 
Professional Indemnity cover comes in: to 
protect against errors and omissions, and 
accusations of professional negligence.

Without insurance, you could 
potentially lose earnings and spend 
all your savings on legal defence costs 
should your disgruntled client decide 
to file a lawsuit. And if you lose the 
case, the damages a judge awards might 
devastate your business. No one wants to 
believe that they could be faced with such 
nightmares, but the unfortunate reality is 
that mistakes occur.

There is no one-size-fits-all Professional 
Indemnity Cover; the type and value of 
projects you work on, the services you 

provide, the excesses (the first amounts 
payable), the ability to extend cover as 
well as continue existing retroactive 
cover … all of these factors come into 
play. Therefore, making a decision about 
coverage based solely on the premiums 
is short-sighted and foolhardy. That is 
why it’s imperative that you consult an 
experienced insurance broker, who can 
recommend cover that is right for you. 

Genesis Insurance Brokers was 
established in 1994, and together the 
team boasts more than 100 years of 
industry experience. Over the decades, we 
have come to work with many specialist 
Insurers who are experts in this division 
of the Insurance Industry, and with whom 
we have established close and reliable 
relationships. With this network, we are 
able to provide the most professional, 
progressive and specialized solutions 
to our clients’ individual insurance 
requirements.

Not only can Genesis Insurance 

Brokers assist with expert advice and 
guidance, but its staff can also assist 
with an array of different Insurances, 
such as Public Liability cover, or cover 
for all your business assets. This way, 
you have a single point of contact for all 
your insurance needs. And should you 
need to file a claim, the Genesis in-house 
claims department is readily available to 
make sure claims are paid quickly. And 
throughout, the staff is happy to answer 
any questions you may have. 

For more information, please visit our 
website www.genesisinsurance.co.za. 
Feel free to contact our underwriting 
manager Melissa Kloppers at 011 789 
7845 or melissa@genesisib.co.za as well. 
She will be happy to explain further how 
professional indemnity cover ensures 
peace of mind for both you and your 
clients alike, and protects your reputation 
and that of your firm.

Over the past couple of years, as 
the IID has grown professional 
membership, the Management 

Committee that oversees new membership 
applications, has been receiving more and 
more applications from individuals that 
do not meet the minimum requirements 
to become members.

A very good example is an application 
we received two weeks ago. This person 
“qualified” as an interior designer having 
completed a three month ten module 
course in interior design. Wow! Why 
bother studying for a minimum of three 
years fulltime when you can get the same 
qualification from ten modules running 
over a ten-week period? The sad thing is 
the individual paid good money to study 
and become “qualified”. 

When told the IID could not accept 
this qualification she was shattered. The 
Management Committee recommended 
she approach and ask the institution if the 
course is registered with the Department 
of Higher Education (DHE) and the 
Council of Higher Education (CHE). 
The answer she received was the course 
was not recognized and all she could be 
offered was a certificate of attendance. 
At least they were honest there! She was 
then told further in writing that this was 
an “enrichment course” and not a career 
changing one. Unbelievable, when we 
consider this course is offered under the 
umbrella of one of the oldest red brick 

universities in the country, nestled under 
the shadows of Table Mountain.

There are other courses that offer one 
year online courses in interior design. 
Once completed, students apply at 
registered institutions and want to have 
their work accepted to proceed to second 
year. The quality of work is so bad they 
have to start from scratch and end up in 
first year. A complete waste of money and 
a year of their lives.

We must stop the smoke and mirrors. I 
have compiled a minimum checklist that 
all prospective students should be aware 
of before they proceed to study interior 
design; 
• Ensure the institution is registered with 

the DHE and the CHE. All registered 
institutions are required to hang the 
appropriate certificate from the DHE 
in their foyers and use their registration 
number on all advertising and their 
websites.

• Ensure the institution can supply 
you with the South African Quality 
Authority’s (SAQA) National 
Qualification Framework to see if past 
students are recorded on it. You can 
also access the SAQA website to check.

• Check with the IID for 
recommendations. All our education 
members are fully registered.

• Check how long the institution has been 
in existence, the older the better, to give 

you piece of mind when embarking on 
your studies.

• What quality assurance mechanisms 
are in place?  

• Are the academic staff suitably 
qualified?

• Are the academic support staff suitably 
qualified?

• If possible, ask to speak to students who 
are doing the course. They will be likely 
to give you a true picture of how they 
rate their studies.

• Are facilities such as the library, 
computer hardware and software 
continuously updated and relevant to 
industry standards?
In conclusion, I think of the old saying, 

“fools rush in where angels fear to tread”. 
This is your career, make sure you make 
the right choices.

Prof Des Laubscher
CEO IID

The Short and The Long of it
The sad reality of choosing the wrong institution to study 

interior design

dw

dw

Professional 
Indemnity 
Insurance

 What is it and why 
is it necessary?
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they have hands-on and direct contact 
with the people directly responsible for 
the kitchen will give the client a greater 
sense of control and involvement, and will 
ultimately reduce the stress of the project.   

Kitchen designers create beautiful, 
functional and lifestyle orientated spaces. 
They are knowledgeable about trends, 
styles, and colours that work well in 
kitchens, that will have longevity and 

won’t date, adding value to the property 
as a whole. 

A quality kitchen needs a functional 
design behind it. Kitchen designers 
ensure functionality and comfort by 
learning who uses the space and how. Not 
only are they better equipped to avoid 
making practical and functional errors, 
they also personalize the space for each 
household. They are trained to understand 

ergonomics and know what pitfalls to 
avoid expressly linked to kitchen design.

A kitchen designer will be up to date 
on the latest regulations pertaining to a 
kitchen remodel – this assists in avoiding 
any costly mistakes and delays, and 
ensures that the remodel will effortlessly 
obtain all the necessary compliance 
certificates required.  They will also be 
able to advise on ensuring all warranties 
for materials and appliances are advised 
on and how to maintain the kitchen after 
handover.

Kitchen designers are industry 
professionals in their field. We would 
advise that on any project, they are 
involved in or take control of the design 
stage of the project and that there is a 
relationship between the end client and 
the kitchen designer.  This will ultimately 
ensure better communication; a better 
understanding of the client’s wishes and 
limit the likelihood of errors on site.  
Cooperation and collaboration between 
design experts from the architectural and 
interior fields with a kitchen designer, that 
involve the client, ultimately lead to the 
most successful projects.

www.ksa.co.za

dw

KSA

We are often asked the question 
as to who should design a 
kitchen.  While there are 

many industry professionals who are more 
than capable of doing so, we believe that 
appointing an experienced, professional 
kitchen designer is the way to go.

A professional, full time kitchen 
designer works exclusively in this niche 
market and can advise not only on styles, 
materials, and colours, but also help with 
functional decisions, physical restrictions, 
and spatial challenges that are particular 
to your kitchen. A kitchen designer will 
help you create a kitchen that works for 
the individual, their family and their 
lifestyle.  This is their speciality and their 
primary job function.

When you hire a professional kitchen 
designer, you’re benefiting from their 
experience and expertise.

They can evaluate trends and help 
incorporate them into the home 
seamlessly; maximizing use and function 
of space. An experienced kitchen designer 
can improve more than just aesthetics—
they can improve quality of life while 
saving time, frustration, and money.  They 
will know how to maximise and adapt the 
budget; helping to achieve the desired 
aesthetic with the funds available.  The 
kitchen is one of the most complicated 

rooms of the house to lay out. Kitchens 
are full of utility lines, appliances, doors, 
windows and walkways. Renovating and 
remodelling a kitchen is about more than 
just making a beautiful space – it is about 
making a more functional space and 
utilising all available areas and products 
to achieve the desired design. 

First and foremost, a kitchen designer 
will give guidance through the kitchen 
remodelling process.  For a truly good 
kitchen design the connection between 
the design specialist and the client is vital.  
A professional kitchen designer knows 
how to unpack what is needed from 

their client and what personal questions 
to ask to make sure the kitchen delivers 
not just aesthetically but functionally 
too.  No matter what experience you 
may have with kitchens, the hands-on 
input and involvement of a specialist 
in this field directly with the customer 
is invaluable.  Their advice on, and 
knowledge of finishes, hardware and 
materials best suited for a kitchen space 
is of primary importance. The client 
will also benefit from their support and 
guidance during the process of the fitting 
and snagging of the kitchen and be better 
prepared for what to expect.  Knowing 

KSA update 
Why use the services of a professional Kitchen Designer
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PRODUCT 
DESIGN

SILLAGE has set itself the goal of 
combining Titanal® with technical 
and noble materials. An innovative 

process in the assembly of components, 
all manufactured entirely in France, 
underlined by strong and elegant 
aesthetics.

SILLAGE was born in the workshops of 
La Fabrique du Ski, based in Villard-de-
Lans in the heart of the Vercors Massif.

Since the creation of La Fabrique du 
Ski in 2014, the founders have sought to 
exploit their innovative process to achieve 
excellence.

Exceptional Skis of 
Very High Quality 
Crafted in France
Villard-de-Lans, France
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In 2018, the idea of creating Sillage 
emerges :

Exceptional skis of very high quality, 
making the materials used in racing 
accessible to any skiers.

It took two years of research and 
development to achieve this feat. Titanal®, 
a material designed for competition, 
offers an engaging and extremely high-
performance feel that is too rigid to be 
used by all skiers. The team, therefore, 
adapted its structure in order to preserve 
its performance qualities while creating 
skis that are accessible and safe to any 
skiers. 

For the first collection, Sillage 
sublimates Titanal® with bamboo, carbon, 
and slate materials.

The objective is to reinvent, innovate 
and take a fresh look at the ski and the 
material without forgetting the most 
important thing: having the most pleasure 
on snow thanks to the exclusive behavior 
of these skis.

In the 1970s, France was responsible 
for nearly 60% of the industry’s world 
production, unfortunately, it has almost 
disappeared today. 

SILLAGE is proud to participate, at our 
level, in the preservation of this know-
how. 

La Fabrique du Ski was born from 
this desire in 2014, and Sillage extends 
this adventure with more high-end 
positioning.

Due to globalization, the manufacture 
of skis in France is subject to constraints, 
cost prices vary more and more from 
one country to another and, above all, 
the automation of production lines is 
increasing.

Moreover, the communication of 
certain brands leads to confusion, 
handcrafted but subcontracted, French 
manufacturing but at what percentage?

SILLAGE is proud to announce a 
100% French manufacturing and to 
surround itself with subcontractors and 
collaborators who share these same 
values. 

Art Direction / Design: Arro Studio
Erik Arlen and Ludovic Roth
Photos: Thomas Lang

 www.sillage-skis.com
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COMMERCIAL 
INTERIOR

In a year where few companies have 
dared to undertake a major office 
expansion, Edit Studios is unveiling 

a space that eschews the conservative 
design aesthetic generally associated with 
wealth management firms in favor of a 
more modern and welcoming approach. 
Located in Vancouver’s iconic Marine 
Building and designed for BlueArck 
Private Equity, the space mixes the 
elegant comfort of French Country with 
the sophistication of a modern Parisian 
office. This innovative design move is a 
reflection of BlueArck’s corporate culture 
and its desire to foster a diverse and 
inclusive work environment.

The conventional dark woods and 
leather chesterfields of the typical private 
equity office have been swapped for a 
light, airy palette, herringbone floors, 
and luxurious drapery. The move towards 
a warmer atmosphere was a deliberate 
choice designed to create an environment 
more welcoming to attract a more equal 
mix of females into the profession. 

“From my first conversation with 
BlueArck, it was clear that the founder 
is committed to a culture of balance, not 
only between work and life but also in 

How Financial Firm Transforms 
the Workplace
Vancouver, Canada

the composition of his team,” says Janay 
Koldingnes, Founder of Edit Studios. 
“The space had to reflect this balance. 
From soft draperies to cosy chairs and 
reading lamps, we created an environment 
of comfort and warmth, with all the 
functionality of the modern workplace.”

The main entrance reveals a reception 
area that feels more like a living room for 
family and friends. Likewise, the modern 
bar is outfitted with all the comforts of 
the home, highlighted by book-matched 
black and white marble with gold accents.

Hidden doors masked behind intricate 
mouldings hide the inner workings of the 
office, inspired by hidden passageways 
from an old French castle.   Soft draperies 
provide a way for staff to share spaces that 
can be easily cordoned off for privacy. 
Moulding and wainscoting accent the 
walls, while modern furniture pieces, 
rich marbles, and traditional French light 
fixtures juxtapose old with new. 

“Edit Studio’s design perfectly 
articulates our culture,” says Aleem 
Ahamed, Managing Partner at BlueArck 
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Hello Summer

Private Equity. “We now have a warm, 
sophisticated, welcoming space that our 
team will feel comfortable transitioning 
back to.”

Forging Ahead in Uncertain Times
The process of transforming the space 

started in March 2020 right as the world 
went into lockdown, and businesses and 
governments were scrambling to adapt 
to the new reality of remote working. 
Forced to adapt themselves, the Edit 
Studios team immediately transitioned to 
working online, began using FaceTime, 
3D scanning tools, and other video 
conferencing tools for meetings and site 
visits with suppliers, contractors, and the 
client. The team recalls hosting socially 
distanced garden get-togethers to show 
the client samples!

www.editstudios.ca/bluearck

COMMERCIAL 
INTERIOR
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When blue skies appear then we certainly know 
that summer the warmest season of the year 
is here!

Waking up to the sunlight glistening through the trees 
or streaming in the window instantly energises us for the 
day ahead.  Gazing up at the pure blue skies also soothes 
the soul.

Summer, because of the warm weather, is the perfect 
season to do outdoor activities.  The possibilities are 
endless with new adventures to try and places to explore.

As nothing else can beat relaxing in the summer 
sunshine, the chance to relax is one of the main things 
that people love to do in the summer. 

It is a great time to relax with friends and family: 
soaking up the sun at a beach, simply having dinner 
together or diving into a fresh cold pool.

The summer season is the best time for festivals and 
activities, lots of good food, drinks and fun music.

The smell of meat, sausages and ‘braai’ bread that come 
from a barbecue is one of the best summer experiences.

There is nothing we love more than bringing out those 
beloved shorts, T-shirts and summer dresses so our skin 
can see the light of day.

In the summer season, areas located in the extreme 
north or south receive a lot of quality time with the sun.  
In places such as Fairbanks, Alaska and St Petersburg, 
Russia the sun doesn’t set until midnight throughout 
June.  During summers in Antarctica, the sun doesn’t set 
at all.

HELLO 
SUMMER

HOORAY FOR SUMMER!
by Stienie Greyling

Summer weather creates interesting 
scenery in some places.  For instance, 
summer winds over Table Mountain in 
Cape Town produce a cloud known as 
the “tablecloth”.  And summer rain causes 
Bolivia’s Salar de Uyuni salt flat to look 
like a massive mirror. The Eiffel Tower in 
Paris, France can “grow” over six inches 
taller during the summer season when 
heat makes its iron expand.

Scientists even think our toe and finger 
nails grow faster in summer, though they 
are not completely sure why.

Nothing compares to cracking open a 
good summer read, or sipping a refreshing 
cocktail spritz in the freshness of an open-
air patio if the space is done right, and 
it is filled with a warm ambiance and 
welcoming furniture to help extend the 
leisure experience beyond the walls of a 
home.

Create the space.
In summer great patio furniture brings 

comfort and function to outdoor spaces.
Trends in the patio furniture market 

focus on bringing the inside out or 
making the living space an extension of 
the home.

First decide what the space will be used 
for. Draw sketches of how the ultimate 
space has to look like after completion. 
If simply barbequing and entertaining 
guests is planned, then the space for 
the patio should be big enough to 
accommodate furniture.

Before buying outdoor furniture 
think about the type of outdoor space 
that is needed to be created.  Perhaps 
dining outside is the desire: to enjoy 
evening sessions with sundowners during  
colourful summer sunsets.

A deep seating area can be inviting 
for lounge sessions in comfy chairs, 
comfortable seats or sofas, depending on 
how much seating is needed.

For more illumination and ambiance 
add candles, string lighting or radiant 
heaters to the scene.

On the other hand one might like to 
create a serene outdoor garden, just for 
enjoying the flowers and plantings in the 
great outdoors.

Pavers are another excellent economical 
choice when it comes to a patio material.  
They are usually made from concrete or 
clay in various sizes, colours and shapes.

Thoughtful planning will help make 
the backyard a new favourite spot for 
lounging, dining and entertaining. dw
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Pizá Golf, recognized internationally 
for its innovative approach to 
golf course architecture, which 

blends traditional British fundamentals 
with contemporary designs from North 
America – is proud to announce that the 
company’s private collection continues 
to gain awareness and grow as the golf 
industry experiences a resurgence of the 
game.

“Our high profile clients want the best 
that life can offer and that includes our 
functional grass sculptures. Outdoor, 
multipurpose grass facilities. Complexes 
that can be shared with family and friends 
to connect with nature, socialise, play, or 
hone in on their short game skills. Golfers, 
even non-golfers, can play and have fun 
together,” commented, Pizá.

In 2020, this award-winning design 
captured the world’s attention with its 
innovative, private, practice facility called 

“The Pit” -- coined after the central, 
revetted bunker. It is a ‘golf lounge’ 
practice area on the grounds of a client’s 
private estate. This prominent project and 
its concept expanded the company and its 
offerings to include its private collection 
of golf designs.

“I know that the client had a regular 
putting and chipping green in mind but I 
don’t do regular things,” said Pizá. “Their 
level of trust allowed me to push my 
creativity and produce what I like to call 
a multipurpose grass sculpture.”

The flagship, “The Pit” is located in the 
heart of Mexico City which is a concrete 
jungle and the metamorphosis can be 
done anywhere with a smaller footprint. 
The golf facility has five tee boxes that 
span up to 80 yards in the distance which 
are positioned to reach one segmented, 
free form green. For different levels of 
play, there are multiple flag positions and 

hazards. There are distinct shot values 
and angles so the quality of golf is genuine 
within the serene environment. It can be a 
challenging or relaxing experience.

“The central bunker at ‘The Pit’ is key 
to the entire composition as during the 
day you can practice all kinds of sand 
shots. It is a multipurpose area – family 
and friends can enjoy practicing shots 
from 80 yards in or the kids can play in 
the sandbox or roll around on the grass. 
In the evening, turn on the lights, music, 
and the fire pit. Just lounge. What an 
experience! What a lifestyle!” added Pizá.

This never before seen Pizá Golf design 
concept is replicable and flexible, in order 
to adapt to its surroundings. In addition 
to private estate usages, this concept 
can be used for hotels, clubhouses, and 
restaurants.

Pizá Golf and its goal are to create the 
most original private home design for 

Pizá Golf’s Private Collection Offers State-of-the-Art Golf Practice 
Facilities with Wellness and Togetherness

Ciudad de México, Mexico
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a high-profile client. They execute the 
design and deliver a turn-key operation 
to the client through supervision, quality 
control, and project management services.

About Pizá Golf Founder - Arch. Agustin 
Pizá, MSc:

Award-winning architect Agustin has 
earned a Bachelor of Architecture degree 
from ITESM and a Master’s Degree in 
Golf Course Architecture from Edinburgh 
University in Scotland. He is a proud 
member of both the European Institute 
and the American Society of Golf Course 
Architects.

For 22 years, Pizá has worked with 
legends of the game and world-class golf 
developments. His designs are known for 
delivering quality, aesthetic, and strategic 
golf courses.

Pizá Golf has been recognized with 
many international accolades and has 
garnered a reputation for “Redefining 
Golf Facilities” with their concepts – 
Wellness Golf and Lounge Golf. Agustin 
Pizá was recognized by Forbes Magazine 
as one of the top 100 creative minds from 
Mexico and Golf Inc. Magazine included 
him in their Power 2020 issue as an up-
and-coming superstar.

Pizá and the company have worked 
and have been involved in more than 60 
projects on three continents.

www.pizagolf.com

Textures
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Instead of architects and designers purely 
focusing on resale of countertops, they are 
focusing on today’s hottest countertops 
showing more textures, colours and 
patterns, as well as some creative mixing 
and matching of material to create more 
personalised designs.

What makes wood beautiful?
Each species has different characteristics 

and appeal.  A pair of boards taken from 
two logs of the same species may not 
look exactly alike.  That’s because texture, 
colour, gloss, grain and figure all come 
into play for a species’ visual appeal.

When wood is said to be “coarse” 
or “fine” grained, it is a reference to its 
texture.  A wood’s texture depends on the 
relative size and variation of size in its 
cells and the width and abundance of its 
rays.

What does texture add to woodwork?
Texture produces the surface features 

of reflection, refraction or absorption of 
light, and the colours within the visible 
spectrum which are the properties of the 
species of wood that are being worked 
with. 

It is those colours and the way we see 
light interacting with the surface of the 
woodwork that makes or breaks the 
finished skin of our work. dw

TEXTURES

Texture has become integral to 
design and is now a simple and 
effective way to add depth.

What is texture and how do we 
experience it?

Texture is the surface condition of any 
object. For example, it can be describe as 
being smooth or rough, sharp or rounded, 
waxy, oily, glossy, pebbled, or grainy.

In interior design, texture is defined 
as the sensations caused by the external 
surface of objects received through the 
sense of touch. Many may perceive texture 
as a support in making a room attractive, 
but it plays a vital role in making the 
design a success.  Texture not only makes 
the room beautiful, but will also elevate 
the overall experience of the design.

The words patterns and textures are 
often used synonymously. Patterns 
are typically small, repeating, tile-able 
elements, whereas textures tend to be 
much bigger images that don’t repeat. The 
use of texture in web design is extremely 
common.

Surface texture is indispensable in 
fashion and textile design that also factors 
heavily innovative creations.  Along with 
technological advances in the fashion 
industry, surface texture has derived 
many new and attractive features that 
provide more opportunities for designers 
to show various design concepts.  

Rather that the surface quality of fabrics, 
surface texture in fashion design creates 
its identity through a manipulation of 
materials- an application that tends to be 
primarily for visual effects without being 
restricted to decorative purposes.

In creating a wall texture and haveing 
a wonderful interior, add texture to an 
entire wall or just an accent wall.  The 
most common sources of texture for walls 
come from materials such as wallpaper, 
tiles and fabrics.  There are other 
unique and interesting sources, such as 
contemporary 3D wall cladding and full-
scale art installations.

Trends are showing that safe, neutral 
countertops are out and countertops with 
more texture, colour and patterns are in. 

More Textures
by Stienie Greyling
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Kobe, the latest product, has 
recently been released by 
Newform Ufficio, a collection that 

includes numerous and versatile solutions 
adaptable to different contexts. In addition 
to the many technical and stylistic 
proposals, the catalogue of finishes allows 
you to customise each environment as 
much as possible, entrusting the choice of 
colours and materials with the ability to 
convey identity messages, practical needs 
or expressions of taste.

Newform Ufficio, a company of 
ARAN World group, can count on a long 
experience in woodworking and with 
many materials of the latest generation, 
and also has the ability to stay up to date on 
the latest trends. One of these, especially 
in 2020, has as its protagonist the ‘marble 
effect’, increasingly appreciated in every 
furniture sector. Marble, after all, has 
always had a special and authoritative 
aura with its endless shades, bright 
reflections and that inherent capability to 

Kobe
The marble effect also in 

the office

be ‘hot’ and ‘cold’ at the same time. Today 
it is considered a great classic, able to give 
an unquestionable touch of style to any 
environment, and that’s why Newform 
Ufficio decided to pay homage to it with 
a particular laminate finish among the 
proposals of Kobe collection.

So, the service units become the 
fulcrum of an essential furnishing project, 
designed for a shared office. Besides 
being roomy storage units, they help to 
separate spaces in larger environments 
and can serve as a support for desks. 
Equipped with ducting for the passage 
of cables and sliding doors, the interior 
of the compartments can be organised 
according to your needs, with the 
possibility of also creating open units. 
The new desks with the tops flush with 
the structure, a distinctive sign of Kobe 

collection, can be integrated with the 
back or used independently, in order to 
organise the space better and to increase 
its usability. The marble effect laminate 
finish becomes the expression of a formal 
and professional environment, while the 
black of the tables strengthens the sense 
of sobriety and elegance.

With its latest product, Newform 
Ufficio not only expands the range of 
collections offered to its specific sector, 
but also offers furnishing units suitable 
for any domestic environment: Kobe is, in 
fact, a clear example of how an essential 
design and a great choice of finishes and 
materials can turn a piece of furniture 
into the perfect functional furniture for 
your home.

www.newform.it/en

dw
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Shapes

Brabetz Carpet Mill is a family 
operated business established 
in 1992, offering hand-tufted 

customized rugs and carpeting of the 
highest excellence to prestigious interior 
decorators, designers, and architects. 
Our rugs are locally manufactured for 
residential, hospitality & corporate 
purposes.

Brabetz is committed to keeping the 
art of handcrafted rugs, by uplifting 
and embracing the culture of the local 
communities, by keeping the art alive 
with unlimited colours, designs, shapes 
and rug textures to create the perfect rug 
for your interior.

We have an extensive range of design 
styles that will meet our client’s specific 
desires and needs. Our clients’ options 
are by no means limited to our catalogue 
and we are confident that we will be 
able to customize any design to suit any 
requirement. Customers are also welcome 
to submit their own creative designs and 
ideas.

Our latest computer design rendering 
software allows you the opportunity to see 
what your end rug will look like before we 
proceed to manufacture it.

We have our own in-house dyeing 

facility; therefore, we can match specific 
colours to offer our valued client’s infinite 
options, in that we can produce any 
conceivable colour in wool and nylon and 
our NEW yarn “Silka”.

Our sales agents are equipped and do 
provide on-site and on-line consultations, 
to assist you in designing the perfect rug 
for your interior.

Hand-Tufting far exceeds the most 
vivid of imaginations, with any colour, 
any design, any shape and texture, which 

makes it the front runner when it comes 
both to quality and creativity in flooring.

Allow Brabetz Carpets to add the 
final touches to your interior with a 
timeless masterpiece through quality, 
craftmanship and personalised service. 

www.brabetz.co.za

Brabetz Carpet Mill
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SHAPES

What do you feel when you see 
a circle, square, curve and 
rectangle?

Are you affected the same way when 
seeing an object with soft gentle curves as 
you are when seeing another object with 
sharp jagged edges?

The grammar of Shapes.
“I found I could say things with colour 

and shapes that I could not say any 
other way – things I had no words for” – 
Georgia O’ Keeffe.

Shapes are two-dimensional areas with 
a recognisable boundary.  They can be 
open or closed, angular or round, big or 
small. Shapes can be organic or inorganic. 
They can be free form or geometric and 
ordered.

Shapes can be defined by their colour 
or combination of lines that make up their 
edges.  Simple shapes can be combined to 
form complex shapes.  Complex shapes 
can be abstracted to make simple shapes.

The different characteristics of a shape 
convey different moods and meanings. 
Changing the characteristics of a shape 
alter how we perceive that shape and make 
us feel differently about a design.  Shapes 
are a powerful way to communicate. 
There are truly an endless variety of 
shapes and combination of shapes, each 
communicating its own meaning and 
message.

Organic shapes are not regulated by 
any pattern or exact dimensions in their 
angles, curves, or length of lines.  They 
draw inspiration from nature and are just 
like the shapes we find in nature.  Think 
for example about rock formations, a leaf 
chewed by an insect and a landscape.

Circles.
Circles have no beginning or end.  

They suggest well-roundedness and 
completeness.  Circles are used to suggest 
familiar objects such as wheels, balls and 
many kinds of fruit. Circles represent 

Circles, Squares, Curves
by Stienie Greyling

the eternal whole in every archetypical 
form representing the sun, the moon, the 
earth and the universe. Circles have free 
movement and can roll.

Much like with squares, it is surprisingly 
easy to make circular geometric patterns 
in interior design.  Coffee tables can be 
circular; elongated circles in lozenge-
shaped forms are a huge trend and suit 
central pieces of furniture like footstools, 
mirrors and rugs in a huge array of 
circular sizes.

Squares and rectangles.
Squares and rectangles are stable.  They 

are familiar and trusted shapes and the 
majority of text we read is set in rectangles 
or squares.  They suggest conformity, 
peacefulness, solidity, security and 
equality.

In Buddhist symbolism a square 
(earthbound) inside a circle (eternal 
whole) represents the relationship 
between the human and the divine.

When looking at geometric design 
images, it is easy to home in on textile 
prints rather that the forms of key pieces 
of furniture and accessories in a room 
and their innate geometry.  Side tables, 

mirrors, rugs, cushions and even tissue 
boxes are typically represented as a strong 
sided square or cube in stature.  Repeat 
that stance around a room and create a 
more subtle geometric pattern.

Curves.
Curves are the most free-flowing of all 

the shape options. They are associated 
with movement, pleasure and generosity.  
Curves add a hint of the unexpected 
to something common.  Curves can 
also be added to other shapes for richer 
meanings.

Curves add life, flow and energy to a 
piece of furniture.  Curved furniture has 
been around for decades, from Victorian 
chaises to mid-century chairs. Looking 
for a way to completely transform a living 
room, a curved sofa creates visual interest 
with shape.  Bring the curved furniture 
trend outside with a curved patio set.

Floorboards.
Floorboards, planks and herring bone 

or chevron parquet give rectangles, 
windows can give squares, rectangles and 
circles.  Staircases can cut a trapezium  
shape in a room.  Doorways bring in 
rectangles and even ceilings play a role.

Using shapes can be an interesting 
way to add meaning or create new visual 
interest in a design project.

Article information sources: 
vanseodesign.com

designshack.net
luxdeco.com
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• Beta high stool: 450 x 758 mm
• Beta low stool: 450 x 466 mm
• Beta Kids stool: 350 x 312 mm

Pancake 
The bookcase, the benches, the 

consoles and the reception desks are part 
of the POP collection, the first furnishing 
line presented by VittEr Design®, entirely 
made of VittEr®, the new generation, 
formaldehyde-free compact laminate 
exclusively developed and manufactured 
by Filippi 1971, company owner of 
both brands. Characterised by a strong 
personality, the Pancake system is defined 
by the sinuous lines of the layers that, in 
a stacking game, can compose different 
elements.

Both in the ethereal total white version 
or in the vitaminic colour combination, 
the “full-colour” material characteristics 
from the heart to the surface, from the 
first to the last layer are particularly 
enhanced.

Furthermore, VittEr® is also recyclable  
and renewable, making it eco-sustainable 
(it is produced with FSCcertified 
cellulose-based papers and without the 
use of additional resins or glues).

All this defines the Pancake system, 
together with the other proposals of the 
brand, as an intelligent product that 
blends material and finished product. 
Original furnishing solutions with a clear 
functional, aesthetic, semantic dignity 
able to dialogue with the spaces in which 
they are placed, should they be residential 
ones, or hotels, shops and restaurants.

Dimensions
• Bench: 1820 x 466 x 470 mm
• Bookcase: 1820 x 1775 x 470 mm

• Consolle: 1450 x 904 x 450 mm
• Reception desk: 1820 x 1050 x 470 mm
• Kids bookcase: 1450 x 904 x 450 mm
• Kids bench: 1450 x 320 x 450 mm

The Ringer
The Ringer wall hangers are part of 

the POP collection, the first furnishing 
line presented by VittEr Design®, entirely 
made of VittEr®, the new generation, 
formaldehyde-free compact laminate 
exclusively developed and manufactured 
by Filippi 1971, company owner of both 
brands.

Ringer is a graphic sign, an essential 
and defined circle that brings fun in 
decorating walls and gives personality to 
the rooms. Each module is composed of a 
white bar with four applied elements that 
can be chosen from a range of different 
colours, enhancing the “full-colour” 
material characteristics, from the heart to 
the surface, from the first to the last layer. 
Furthermore, VittEr® is also recyclable 
and renewable, making it eco-sustainable 
(it is produced with FSC-certified 
cellulose-based papers and without the 
use of additional resins or glues).

All this defines Ringer, together with 
the other proposals of the brand, as an 
intelligent product that blends material 
and finished product.

Dimensions
• 861 x 130 x 77 mm
• Ø 130 mm

www.basagliarotanodari.com
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VittEr Design® is the brand founded in 
2020 by Filippi 1971, a company with 50 
years of history in the furniture industry, 
and with the ambitious project of giving 
maximum expression to VittEr®, the new 
generation formaldehyde-free compact 
laminate, antibacterial, 100% made in 
Italy, developed by the company’s own 
RD team.

VittEr® is therefore the nerve centre 
of the brand that comes to shape with 
the first POP collection born from the 
creativity of the Basaglia+Rota Nodari 
studio, of which we are showing a preview, 
waiting for the complete launch in early 
2021.

A line made up of universal objects 
such as tables, stools, benches, bookcases, 
consoles that represent a new perspective 
for furniture and for the material itself, 
freed from just the functional theme to 
also embrace a stylistic one. Plastic and 
sinuous shapes fished out of memory 
characterise and give an immediate 
charm to POP, which focuses on a 
rhythmic design, on the energy of colour, 
underlined by the particularity of the “all-
colour” material, or, on the contrary, in an 
ethereal and pure total white.

In the words of the architects 
Basaglia+Rota Nodari: “VittEr Design® is 
a game, an assembly of colour sheets cut 

out and recomposed in space, in which 
the “micro” stratification of the layers that 
make up the material is re-proposed in the 
“macro” layers that create the furnishings 
in three-dimensional figures that are 
originated from two-dimensional flat 
sheets. VittEr Design® looks at the cultural 
experiences of the Eighties” – continue 
the Architects – “but reinterprets them 
with the gaze of the present, exploiting the 
technical characteristics of the material to 
transform them into a direct, expressive 
language”.

An intelligent collection that connects 
material and finished product, that is able 
to narrate residential and contract spaces, 
and that is sustainable, VittEr® being 
completely recyclable and renewable (it 
is produced with FSC-certified cellulose-
based papers and without the use of 
additional resins or glues).

“The POP collection is the expression 
of the full potential of our exclusive 
VittEr® material” – explains Francesca 
Filippi, VittEr Design® Project Manager 
who adds: “Furnishing elements with 
a fresh design that interpret a resistant, 
ecological, customizable and surprisingly 
versatile material. Small works of 
industrial cabinetry that represent the 
attention to the detail and the production 
processes typical of the Made in Italy, of 

which our company is an enthusiastic 
spokesperson”. Francesca Filippi - VittEr 
Design® Project Manager.

With this preview, we want to begin to 
tell you about the lively VittEr Design® 
world, the originality of its furnishings 
and to show you the many possibilities of 
processing its exclusive material.

Stay tuned!

Alfa-Beta
Alfa coffee tables and Beta stools 

are part of the POP collection, the first 
furnishing line presented by VittEr 
Design®, entirely made of VittEr®, the new 
generation, formaldehyde-free compact 
laminate exclusively developed and 
manufactured by Filippi 1971, company 
owner of both brands.

Characterised by a strong personality, 
despite their essential lines, their rhythmic 
and sinuous design make them easily 
recognizable. VittEr® disks follow one 
after another along the stem to the support 
surface or seating, coordinated with the 
colour of the base. Both in the ethereal 
total white version or in the vitaminic 
colour combination, the “full-colour” 
material characteristics from the heart to 
the surface, from the first to the last layer 
are particularly enhanced. Furthermore, 
VittEr® is also recyclable and renewable, 
making it eco-sustainable (it is produced 
with FSC-certified cellulose-based papers 
and without the use of additional resins or 
glues).

All this defines Alfa and Beta, together 
with the other proposals of the brand, as 
an intelligent product that blends material 
and finished product. Original furnishing 
solutions with a clear functional, aesthetic, 
semantic dignity able to dialogue with the 
spaces in which they are placed, should 
they be residential ones, or hotels, shops 
and restaurants.

Dimensions
• Alfa high table: 635 x 1050 mm
• Alfa coffee table: 635 x 758 mm

VittEr Design® presents a preview of the POP collection

designed by Basaglia+Rota Nodari
Material and shape blend for a new frontier of the furniture world
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Continuing its history of working 
with global luxury retailers, 
Unique Store Fixtures, North 

America’s premier manufacturer of 
custom retail environments, is pleased to 
announce its collaboration with Christian 
Louboutin’s boutique within Holt Renfrew 
at Yorkdale Shopping Centre.

With more than 70 boutiques in 29 
countries, Christian Louboutin is one 

Unique Store Fixtures Collaborates with 
Christian Louboutin on Luxury Boutique 

within Holt Renfrew at Yorkdale
Toronto, Canada

of the world’s most recognisable luxury 
brands. The first Paris shoe salon opened 
in 1992, unveiling his famous high-heeled 
shoes, featuring the now-iconic, signature 
red-lacquered sole to the world, fast 
becoming the epitome of high style and 
sophistication.

Unique Store Fixtures’ flawless 
execution of the distinctive design of 
the Christian Louboutin boutique, in 
Holt Renfrew, provides a glimpse at the 
world-class manufacturing expertise 
they provide. The intricacies of the 
overall design, melding various finishes 
and textures, including the creation and 
installation of the carousel ceiling, to the 
custom niches complete with integrated 
lighting, studded solid walnut displays 
and fabric panels, and the high-gloss-
lacquered units with ultra-suede tops, 
not only highlight the exceptional talent 
of our team but are also the perfect 
accoutrement to showcase the exquisite 
products created by Christian Louboutin. 

“We are very fortunate to work with 
world-class brands, such as Christian 
Louboutin, and we are extremely proud 
of the outcome of his latest boutique 
within Holt Renfrew at Yorkdale,” said 
Ferro Corrente, chief operating officer of 
Unique Store Fixtures. “Working hand in 

hand with the design team at Christian 
Louboutin, the Unique team captured 
the imagery and quality of the brand, 
and our craftspeople manufactured a 
retail environment, which beautifully 
reflects the artistry of this iconic fashion 
designer.”

With four decades of experience 
and a commitment to quality, Unique 
Store Fixtures employs 100 full-time 
craftspeople, engineers, and designers, 
and works with leading global luxury 
brands as Tiffany & Co., Gucci, and 
Bergdorf Goodman in some of the world’s 
leading retail destinations.
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Technical sheet
• Date of completion: July 2020
• Design team: Christian Louboutin
• Manufacturers: Unique Store Fixtures

About Unique Store Fixtures
Unique Store Fixtures is an award-

winning Toronto-based fabrication 
company guided by the principles 
of craftsmanship, innovation, and 
partnerships. Their work encompasses 
custom furniture, single-family homes, 
multi-unit residential buildings, 
restaurants, and extraordinary retail 
feature locations. Unique’s award-
winning creativity, quality craftsmanship, 
and customized products are hallmarks of 
some of the leading brands in the world’s 
most desired retailing destinations, 
including Tiffany & Co., Gucci, Holt 
Renfrew, Bergdorf Goodman, and 
Christian Louboutin.

Unique Store Fixtures is an award-

winning company, with recent 
accomplishments of Gold in Shop! Design 
Awards, and Gold and Silver A’Design 
Awards. Unique has also been featured in 
AZ Awards for Design Excellence, Dezeen 
Awards, Restaurant and Bar Design 
Awards, Global Future Design Awards, 
Canadian Interiors’ Best of Canada 
Design Competition, and International 
Hotel and Property Design Awards.  

About Christian Louboutin
Christian Louboutin is a French 

Egyptian fashion designer whose high-
end stiletto footwear incorporates shiny, 
red-lacquered soles that have become his 
signature. Initially a freelance designer 
for fashion houses, he started his own 
shoe salon in Paris, with his shoes finding 
favour with celebrity clientele.

www.uniquestorefixtures.com/
commercial
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HempFlax, Europe’s largest 
independent hemp grower 
and processor, is delighted 

to have contributed to the production 
of a fully recyclable, carbon-negative 
range of ‘Hemp’ office and home chairs, 
manufactured by VepaDrentea, a 
furniture manufacturer based in Drenthe, 
the Netherlands.

In a world-first, VepaDrentea’s range 
of ‘Hemp’ chairs were developed by 
combining HempFlax’s high-quality, 
natural industrial hemp fibres with 
a biological resin, both of which are 
plant-based and fully biodegradable and 
recyclable. Hemp fibre is the strongest 
natural fibre in the world and, when 
pressed into non-woven fabric mats and 
combined with binding agents, can be 
used to produce extremely strong, durable 
‘shells’ suitable for a range of industrial 
applications.

VepaDrentea recognised these qualities 
and chose HempFlax non-woven fabrics 
as a raw material to make the seat shell for 
its ‘Hemp’ chair collection. The hemp is 
treated with a biological resin, made from 
plant-based materials including sugar-
beet residues, which acts as a binding 
agent, organically gluing the materials 
together. The resulting novel biomaterial, 
which is moulded into a seat shell, has 
been expertly developed by Plantics, 
an innovative bio-plastics developer, 
and is patented worldwide. Plantics and 
VepaDrentea collaborated intensively for 
two years to turn this biomaterial into a 
high-quality seat shell suitable for mass-

market use. As a result of hemp’s CO2 
sequestering qualities, the VepaDrentea 
‘Hemp’ chair production process absorbs 
more CO2 than is emitted, making the 
range of chairs carbon negative.

The VepaDrentea ‘Hemp’ collection 
includes chairs and bar stools with various 
frames made of PEFC-certified2 wood or 
recyclable steel. In addition, the chairs are 
designed in such a way that the various 
parts are easy to separate, and materials 
can be reused endlessly, fostering a truly 
circular bioeconomy.

Janwillem de Kam, VepaDrentea’s 
Managing Director, commented:

“We had been looking for years for 
a biomaterial in which both the raw 
material and the binder are biological 
and recyclable. Only then could we really 
develop a sustainable product. We are 
incredibly proud that we have achieved 
this after two years of research and that 
we are the first in the world to do so. 
An innovation that contributes in a very 
special way to our mission to combat raw 
material scarcity, climate change and CO2 
emissions.”

The individual components of the chair 
are designed in such a way that they can 
easily be separated and reused after use. De 
Kam adds: “Although they are completely 
biodegradable in nature, we prefer not 
to break them down. That is a waste and 
unnecessary. The shell is shredded and 
then pressed again. The same quality, 
repeated over and over again. We are the 
only company in the world where this is 

possible without having to add new raw 
materials.”

1. HempFlax’s hemp fibres have 
been awarded the International 
Sustainability and Carbon 
Certification (ISCC) PLUS 
certificate from DEKRA, one 
of the world’s leading expert 
organizations. The certification 
applies to hemp fibres processed 
at the Company’s Dutch facilities, 
which remain the only natural 
hemp fibres globally to be 
recognised under the scheme.

2. Programme for the Endorsement 
of Forest Certification

Dr. Wridzer Bakker, CEO of Plantics, 
commented:

“Existing binding agents are toxic and 
non-biodegradable, which means that 
the residues remain in the environment 
for an infinite amount of time. To 
prevent damage to the environment, 
we have developed a 100% biological 
thermosetting resin that binds the hemp 
fibres together. The resin is made from 
pure plant-based materials - including 
sugar beet residues - and is recyclable. In 
the future, we hope to replace all materials 
which contain harmful resins with our 
eco-friendly variant.”

Mark Reinders, CEO of HempFlax, 
commented:

“With consumer demand for eco-
friendly products growing by the day, 
and offices and hospitality venues across 

HempFlax Proud to Contribute to ‘Most Sustainable Chair Ever’ world set to reopen in 2021, now is 
the ideal time to be bringing a carbon 
negative range of chairs to the market. 
Combining hemp fibres with an organic 
glue made from only natural materials 
provides an effective replacement for 
pollutive synthetic materials and has the 
potential to revolutionise many industries 
seeking to reduce their carbon footprint. 
As hemp-friendly policies gain traction at 
the EU and UN, and European companies 
continue to collaborate to develop 
sustainable consumer products, I am very 
confident in the carbon-negative hemp 

industry’s place at the heart of the planet’s 
burgeoning circular bioeconomy.”

About HempFlax
HempFlax is Europe’s largest 

independent grower and processor 
of industrial hemp. The company has 
operations across Europe, with over 2,400 
hectares of hemp expected to be harvested 
in 2020.

Processing the whole hemp plant enables 
HempFlax to maximise revenues across 
their six business lines:

• Nutraceuticals (CBD)
• Hemp based plastic replacement
• Construction
• Animal Care
• Horticulture
• Genetics and Cultivation

By leveraging a 25-year history from 
seed to shelf, HempFlax intends to be the 
market leader in the fast-growing hemp 
industry.

www.hempflax.com
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For years, officials in Calgary, 
Canada have been concerned with 
improving the perceived sense of 

safety and vibrancy in the city’s downtown 
core. At its centre, the area includes 
Calgary’s City Hall and Municipal 
Building, the American Consulate, 
Olympic Plaza, Arts Commons, and 
the Glenbow Museum, as well as other 
significant landmarks including the City 
Building Design Lab, a collaborative 

research satellite for the University 
of Calgary’s School of Architecture, 
Planning, and Landscape (SAPL).

Despite its urban significance, the city’s 
downtown area is not without challenges 
frequently seen in urban areas and 
sometimes perceived as unsafe, especially 
at night. In 2020, the City of Calgary 
partnered with the architecture school 
to develop a temporary, experimental 
installation specifically tailored to 

improve the perceived sense of safety 
and vibrancy in the area. Under the 
supervision of Professor Mauricio 
Soto-Rubio and robotics specialist Guy 
Gardner, a team of students designed and 
built a 70-feet long lightweight wooden 
canopy equipped with fully interactive 3D 
printed lighting fixtures. The project has 
drastically and comprehensively changed 
how the area between the City Hall and 
the City Building Design Lab is perceived, 
providing it with a safer, more dignified, 
and vibrant character.

The design approach is based on the 
premise that making public spaces more 
inclusive and welcoming can actually 
improve social behaviour. In sharp 
contrast, previous interventions in the 
area included protecting the buildings 
with fences, anti-people spikes, security 
cameras, and other defensive urban 
architecture mechanisms. The canopy 
defines and activates the space beneath it 
and provides an extra degree of weather 
protection along the façade of the 
architecture school. New fixtures improve 
the level of lighting in the area at night 
and give it a unique and vibrant character.

These colourful, fully interactive, 3D 
printed, LED lights are fitted with sensors 
that playfully respond to pedestrians 
walking underneath. The lamps vary in 
size from approximately 16 inches to 40 
inches in diameter and were developed 
by means of an algorithmic script that 
controlled their dimensions, number of 
LEDs, individual geometry, and formal 
relation with the rest of the structure. 
The pieces were 3D printed by students 
using PLA plastic: a biodegradable, 

Calgary 9 Block Project
Calgary, Canada

recyclable material that does not emit 
toxic emissions.

The canopy is part of a year-long 
study aimed at identifying the potential 
of fast-tracked, low-cost, architectural 
interventions to strategically improve 
the perceived sense of safety in urban 
settings. The City is conducting a survey 
to determine how the area was perceived 
before and after the completion of the 
design intervention.

The team developed an innovative 
connection system, because of the 
temporary nature of the project that 
allowed the canopy to be installed on the 
building without permanently altering its 
façade. The custom-made steel brackets 
rely exclusively on friction without the 
use of mechanical or chemical anchors. 
This system facilitates the possibility for 
future designs to be attached to existing 
buildings in an attractive, seamless 
manner - independently of building 
protection requirements or heritage 
status.

The wooden canopy was also built 
taking into consideration the extreme 
conditions of Canadian winters.

The cantilevered parallel-strand-
lumber beams support a series of 
undulating slats made with plywood 
specifically made for long-term outdoor 
use. The ¾ inch pressure-treated poplar 
plywood is both lightweight and weather 
resistant. The slats also adapt to the 
existing location and size of the urban 
trees present on-site allowing them to 
continue to grow without interruption. 
These pieces were fabricated following a 
strict zero-waste policy where forms were 

always mirrored and nested in standard 
4’x 8’ sheets sizes producing no leftover 
material.

The project demonstrates how design 
schools can actively collaborate with local 
government agencies to target real-life 
issues affecting cities. Jonathan Monfries, 
an architecture student who participated 
in the project, described this experience 
as fundamental. “As students, being able 
to work through various iterations of the 
design, to make real-world decisions, and 
to work with contractors to assemble the 
design we proposed provides a learning 
opportunity not possible in a classroom,” 

Monfries says.
The president of the University of 

Calgary, Dr. Ed McCauley, describes the 
project as “a wonderful example of the 
creativity and talent among our students 
in the School of Architecture, Planning, 
and Landscape. The 9 Block initiative 
launched near the start of this year with 
the goal of strengthening a key area in the 
downtown core. We wanted to address the 
issues surrounding safety and vibrancy, 
and we wanted to create solutions that 
reflected the characteristic energy and 
can-do spirit of our city”.

Technical Sheet
• Official Project Name: 9 Block Project
• Location: 616 Macleod Trail SE. 

Calgary
• Client: The City of Calgary
• Architects/designers: Mauricio Soto-

Rubio
• Project Manager: Mauricio Soto-Rubio
• Design team: Guy Gardner, Jonathan 

Monfries, Shelby Christensen, Yuxin 
Liu, Ji Sun.

• Collaborators: Calgary Municipal Land 
Corporation, Mercedes-Singh

• Engineers: Entuitive
• Suppliers: Upper Canada Forest 

Products
• Lighting Designer: Guy Gardner
• Project sector: Student Project
• Budget: 75,000 CAD
• Project completion date: Nov 2020
• Photographer: Neil Zeller, Riley Brant
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Karpet Kraft is the one-stop shop 
for all your flooring needs, and 
offers the widest selection of 

rugs and carpeting for commercial and 
residential projects, sourced from major 
international and South African suppliers.

Karpet Kraft is the ideal supplier 
to Interior designers, and offers the 
perfect solution to finish any room from 
contemporary and traditional to custom 
manufactured solutions. 

Covering a broad spectrum in terms of 
pricing and product range, that serves to 
transform any area of your project, such as 
lounge, TV room, dining room, bedroom, 
bathroom, children’s room, kitchen and 
outdoor patios. Including supplying the 
hospitality and corporate industry as well 
as commercial applications.

Karpet Kraft is well known for the 
ability to tailor, repair, modify or re-shape 
suitable rugs or carpets to meet specific 
measurements and requirements. Karpet 
Kraft also undertakes the restoration of 
old carpets back to their former glory, or 
resizing them to fit a new space.

Added to this Husky Carpets are 
exclusive to Karpet Kraft. These are 
South African designed and locally 
manufactured custom hand-made 100% 
woolen rugs and carpets – offering 
bespoke design solutions to match the 
client’s specific requirements. Any shape, 
any size, any designs and any colours. 

An extremely exciting addition to 
Husky Design is the launch of standard 
and bespoke wall to wall 100% wool 
carpeting. The superior quality will add 
a lifetime of luxury to your space and 
something truly unique to the ‘wall to 
wall’ market.

The exclusive Husky brand also 
offers unique and high-quality machine 
washable bathroom rugs. These are 100% 
cotton, available in a variety of colours 
and sizes. Famously offering extra length 
and width for your bathroom.

Located in Sandton’s premier home 
design district, the exclusive warehouse 
styled showroom can be found at 9 Appel 
Road, Kramerville, Sandton.

The company offers a free consultation, 
on site service to facilitate the design and/
or the placement of their rugs and carpets.

Karpet Kraft strives to meet the specific 
demands of the discerning South African 
Interior Designer, Decorator and Home 
Owner.

www.karpetkraft.co.za 
www.husky.co.za
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On The Terrace

  Karpet Kraft 
Love your floors, visit 

us in Kramerville
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L ocated at the heart of the urban city in 
Hong Kong, Nature Discovery Park 
is a rooftop nature conservatory in 

a newly redeveloped retail destination, 
the K11 MUSEA, offering experiential 
learning and farm-to-table dining 
experiences for city dwellers. LAAB was 
tasked with the challenge to turn an 
otherwise residual space in the shopping 
mall into a learning and experience centre 
of nature.

Architecture of Urban Nature
In the middle of Nature Discovery 

Park are a glasshouse and an urban farm. 
Steel structure and aluminium cladding 
were used to frame the glasshouse, which 
features large sliding glass doors that 
open its interior to the outdoor farm. To 
save energy, IGU glass facade was used 
to reduce heat gain. The sliding doors are 

always open to draw in sunlight and to 
enhance natural ventilation to minimize 
energy consumption. The steel structure, 
aluminium cladding, and glass panels 
were all prefabricated and installed on-
site to reduce construction waste. The 
roof is slightly pitched forward so that 
the architecture catches the prevailing 
wind from the harbour while visually 
embracing the farm. The reflection of 
the farm on the glasshouse against the 
surrounding skyscrapers produces a 
visual reminder of the co-existence of 
nature and urbanism. The door handles, 
pendant lamps, and dining tables were 
crafted by LAAB using sustainable wood.

Urban Nature that Nurtures
The spatial design of Nature Discovery 

Park advocates for the co-existence 
of human, nature, and the urban 

environment by enabling eco-tours 
and a series of education programmes 
on biodiversity and sustainability. The 
nature exploration journey begins with 
an archive that showcases rare butterfly 
species, leading to an aquarium that hosts 
the water and tropic marine species of the 
Victoria Harbour across the site if there 
were no pollution. Inside the greenhouse, 
a hydroponic nursery brings organically 
grown vegetables to the table. The farm 
in front of the glasshouse offers urban 
farming opportunities for city dwellers, 
promoting eco-parenting through 
activities such as rooftop farming and 
nature art jam. As Hong Kong is home to 
a dazzling diversity of butterfly species, 
the nature discovery journey ends with 
a butterfly garden that grows plants to 
attract butterflies.

Nature Discovery Park
Hong Kong
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Technical sheet
• Official Project Name: Nature 

Discovery Park
• Location: K11 MUSEA, Hong Kong
• Client: New World Development 

Company Limited
• Architects/designers: LAAB Architects 

in collaboration with PLandscape, 
Speirs Majors Light Architecture

• Project Manager: New World 
Development Company Limited

• Collaborators: PLandscape, Speirs 
Majors Light Architecture

• Lighting Designer: Speirs Majors Light 
Architecture

• Project sector: sustainability education 
center/biodiversity museum/roof 
garden/ conservatory/ farm/restaurant

• Budget: Confidential
• Project completion date: September 

2019
• Photographer: Otto Ng of LAAB

www.laab.pro
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The fifth edition of the International 
Public Art Festival (IPAF) is set 
to transform Cape Town’s Salt 

River into a visual wonderland from 10-
14 February 2021. Hosted by Baz-Art - 
an organisation that  facilitates street art 
- the event is Africa’s largest public art 
festival. Attracting big-name local and 
international artists, this year’s ‘100% 
Sustainable’ theme focuses on art as a 
mechanism for inclusion and activism. 
Synonymous with empowerment, IPAF 
will examine how we can answer the 
needs of today without compromising the 
world our future generations will inherit.

“With the support of the City, we 
are excited to see events such as IPAF 
position Cape Town as a global street 
art hub in Africa, while showcasing local 
talent and culture on an international 
platform. IPAF 2021 will be a testament to 
how public art can activate social change 
and cohesion within our communities,” 
says festival manager Lauren Fletcher.

“Art pushes and reflects the current 
thoughts of society. And as an arts festival, 
we act as a vehicle to represent and 
reflect on these moments. Sustainability 
is incredibly relevant and important,” 
she adds.  IPAF will feature diverse art 
installations, talks and workshops from 

artists around the world. Participating 
individuals went through a rigorous 
selection process that saw them propose 
creative, 100% sustainable public art 
interventions. Myriad applications were 
received and the most innovative and 
community-driven solutions will be 
showcased at the event. The finalised 
artists will be announced shortly.

Some of the artistic proposals included 
sculptures made from recycled material; 
artworks in biodegradable paint that 
washes away to create a whole new work 
over time; temporary works that fade into 
nature; and installations that bring people 
together through shared spaces.

 “The soft power of visuals is often 
underestimated, but our environments 
have a vast impact on our mindsets, 
ideals, and inspirations. Through a 
public art festival platform, artists have 
an opportunity to create beautiful public 
works that can make us question and 
rethink. Let’s move away from the get rich 
quick schemes, dog-eat-dog worlds and 
single-use plastic packed lunches, and get 
inspired by the long term,” says Fletcher.

The festival of the future
A future-gazing ethos will guide the 

IPAF’s strong sustainability agenda. 

The 5-day festival makes every effort to 
minimise its environmental footprint, 
while fostering social and economic 
inclusion. “The goal for IPAF 2021 is to 
show that sustainability refers not just to 
the environment, but also to economically 
and socially-sound practices. The world is 
made up of those three aspects and, to 
make it a better place, we need to respect 
each of them. By working with local 

residents and creating a leading example 
out of our city on how art can benefit its 
citizens, we believe that we can contribute 
to a faster recovery from the pandemic” 
explains Baz-Art co-founder, Alexandre 
Tilmans.

He adds that the sustainable 
development practices IPAF exhibits 
will likely be an integral part of the arts 
festival of the future and respects the 
City’s agenda. He foresees the following as 
remaining key:

Social sustainability
• Positive impact on neighbourhood: 

Going forward, festivals will continue 
to be key platforms to bring people 
together. IPAF does this through 
the immersive experience of art in 
public spaces. While also fostering a 
stronger sense of belonging within 
the community.  Diverse people get 
together, share knowledge, bounce 
ideas off each other and learn from 
one another’s culture, experiences and 
backgrounds. “During 2020, I’ll always 
remember the exchange and learning 
that happened between local and 
the international artists. A wealth of 
knowledge and skills were exchanged 

during the 10 days that everyone left 
learning something new”, says Tilmans.  

• Knowledge exchange: The festival of 
the future will continue to catalyse 
communities. IPAF brings together 
networks of artists who not only 

support one another, but also have 
longstanding relationships with their 
own communities and Salt River 
residents.
“This year we partnered with the Salt 

River Heritage Community, which will 

A growing festival that bears sustainability 
in mind
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assist in giving all participating artists 
a solid understanding of the nuances 
and history of the area. This serves as 
inspiration for the IPAF 2021 murals. 
A feature of next year’s festival will be a 
large-scale mural dedicated to the 300-
year history of Salt River and painted by 
local children who are currently learning 
about street art in their curriculum. 
Many of the murals directly involve the 
engagement of community members in 
the creations of the work, providing an 
extra space for people to get involved and 
experiment,” adds Tilmans.

 
Economic sustainability
• Broadening economic inclusion and 

impact. Festivals by their very nature 
serve as economic boosters in the 
regions that they are hosted in. An 
example of this is the direct spend by 
IPAF for goods and services rendered. 
“We are very proud to be part of the Salt 
River community and we work directly 
with Salt River businesses. This ensures 
that the economic spend is going to the 
community that the festival is hosted 
in,” says Fletcher.

• Creating employment: Another pivotal 
pillar for the festival of the future. IPAF 
employs a host of Salt River residents 
during the festival period. “We strive 
to ensure that Salt River is the first 
beneficiary of what is being created, 

with the aim of making it a stronger 
and more cohesive neighbourhood,” 
says Tilmans.

• Championing growth: As IPAF 
expands, the idea is to host a local 
market with goods produced within 
Salt River, Woodstock, Observatory 
and surrounds. This will empower 
locals to sell their goods to the 
public, encouraging a sense of 
entrepreneurship.  
 

Environmental sustainability
• Using environmentally friendly 

resources smartly: IPAF’s most heavily 
utilised resource is paint. It tries to use 
water-soluble PVA as much as possible, 
and PVA paint cans are cleaned and 
reused. Used spray cans are collected 
and turned into beautiful sculptures of 
cars and aeroplanes by a local artist.

• Using waste responsibly: Community 
members are about to start a compost 
production business in the Salt River 
Nature Garden, so any biodegradable 
waste created during the festival will go 
towards this composting programme.

• Partnering to go green: IPAF is 
partnering with green NGOs to 
conduct educational tours on foot, 
skateboard and bike. There’ll also 
be exciting workshops and talks on 
topics like ‘guerrilla gardening’ and 
propagation and composting.
“The City of Cape Town is once again 

thrilled to be partnering with Baz-Art 
for the International Public Arts Festival. 
This is an initiative that not only provides 
a platform for local emerging talented 
artists but also beautifies some of Cape 
Town’s communities with amazing 
street art murals. In a year that has been 
challenging, we are looking forward to the 
messaging these artists will convey to the 
world and as the City of Cape Town we are 
inspired by the focus on sustainability for 
the 2021 edition of the public art festival,” 
said Mayoral Committee Member for 
Safety and Security JP Smith.

www.ipafest.co.za
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A fter initially being postponed to 
May 18-20, DOMOTEX will 
no longer take place as a hybrid 

trade show format this year. The current 
global infection situation in the wake 
of the COVID-19 pandemic makes it 
impossible to plan and organize a physical 
presence on site in Hanover at the world’s 
leading trade show for carpets and floor 
coverings. Instead, new digital formats 
will cover the topics of the international 
floor coverings industry in May 2021.

Following the renewed rise in 
coronavirus-related new infections on 
a global scale, Deutsche Messe AG has 
decided that DOMOTEX 2021 cannot 
take place as a hybrid event as planned, 
after initially shifting from January to 
May. Currently, an alternative digital 
business platform is planned in form of the 
DOMOTEX DIGITAL DAY on May 20, 
2021. The focus element of this platform 
is a digital conference that will address 

current and forward-looking topics in the 
international flooring industry.

“Trade shows like DOMOTEX, which 
are characterised by a very high level of 
internationality on both sides, amongst 
exhibitors as well as visitors, have a 
long planning period. Following the 
recent surge in global coronavirus cases, 
accompanied by lockdowns, worldwide 
travel warnings and restrictions and 
quarantine requirements, we now have 
had to make this decision. Unfortunately, 
for the first time in its 32-year history, we 
will not be able to organize DOMOTEX 
in 2021 as a physical trade show on our 
exhibition grounds in Hanover. Even 
a hybrid DOMOTEX is not realistic 
in the current situation, as it would 
require a certain proportion of physical 
exhibitors and visitors on-site, combined 
with travel from all parts of the world. 
We have therefore decided to organize 
DOMOTEX as a purely digital event, in 

order to give our customers the necessary 
planning security from now on,” says 
Dr. Andreas Gruchow, Member of the 
Management Board of Deutsche Messe 
AG, commenting on the final decision.

Sonia Wedell-Castellano adds: 
“DOMOTEX thrives on the live 
experience. The shown products need 
to be experienced live on-site in terms 
of their look and feel. As long as the 
global pandemic has us so firmly in its 
grip and a sufficient vaccination rate 
cannot be guaranteed worldwide, we 
cannot safely plan for the future with 
a physical event. Markets thrive on 
exchange. Our customers are urgently 
looking for participation formats, which 
allow them to get in touch with their 
customers, expand their existing network 
and access new contacts to present 
their products and innovations despite 
contact restrictions. Our answer to these 
needs is the DOMOTEX DIGITAL 
DAY. A conference format, in which 
we will address current topics with top 
representatives of the industry on May 
20, 2021, and provide participants with 
an interactive business platform. As part 
of the conference, exhibitors will be able 
to present their products and innovations, 
embrace business and indulge into 
networking and connecting. The specific 
opportunities for participation will be 
available in our online store pretty soon.”

The COVID-19 pandemic is forcing 
trade show organizers to rethink. 
Numerous trade shows are currently 
taking place on a purely digital basis in 
response to the market participants’ desire 
for complementary digital offerings. With 
the new format DOMOTEX DIGITAL 
DAY, Deutsche Messe is acknowledging 
the importance of rapidly increasing 
online channels in the flooring industry. 
The digital event will therefore also put a 
special focus on digitalisation aspects. 

DOMOTEX 2021 will take place as 
a digital-only event on May 20. The 
next hybrid DOMOTEX is scheduled 
for January 13-16, 2022, at the Hanover 
Exhibition Grounds. 

www.domotex.de/en

DOMOTEX 2021 becomes DOMOTEX DIGITAL DAY

The AZ Awards has been recognizing 
excellence in design and architecture 
across the world for over a decade 
now. Since AZURE debuted the AZ 
Awards in 2011, the programme has 
grown in size, scope, and momentum 
to be internationally recognized for 
its influence in the global design and 
architecture spheres. The 2021 edition of 
the AZ Awards adds the completely new 
category of Urban Design, encouraging 
developers to submit their projects.

The awards programme welcomes 
submissions until February 25 and 
promises to attract entries from some of 
the most forward-thinking firms from all 
corners of the globe.

In 2020 – the AZ Awards’ 10th 
anniversary – the programme received 
projects from over 1,200 architects, 
landscape architects, product designers, 
interior designers, students, and 
manufacturers from 47 countries. Out 
of that unprecedented number, the 
international jury of experts selected 68 
extraordinary finalists.

This year, our jury of internationally 
renowned practitioners in the areas of 
product design, architecture, landscape 
architecture, and interiors will convene 
remotely from their homes and offices 
all over the world to evaluate the entries. 
Past jurors have included Thom Mayne, 
Nader Tehrani, Nina-Marie Lister, 
Philippe Malouin, Marion Weiss, Omar 
Gandhi, Craig Dykers, Michel Rojkind, 
and Brigitte Shim. Stay tuned to find out 
who the members of the 2021 AZ Awards 
Jury will be!

Winners will be revealed at the AZ 
Awards Gala in Toronto in June. The gala 
has become the event of the season, an 
exciting evening with fellow members 
of the industry’s elite. Every year – with 
the exception of 2020, when we hosted 
our gala online – close to 500 top 
architects, designers and industry-related 
professionals come together to meet and 
mingle and to celebrate the finalists and 
winners. Past finalists have traveled from 
as far away as South Korea, Austria, Brazil, 
Peru, and Japan to join the festivities. 

The gala also welcomes an annual 
international guest of honour; previous 
years’ guests have included legendary 
landscape architect Martha Schwartz, 
architect Winy Maas (co-founder of the 
Dutch architecture firm MVRDV), and 
designer Gaetano Pesce.

Winners take home the AZ Awards 
trophy, recreated annually by a prominent 
designer – in past years such luminaries 
as Luca Nichetto, Michael Anastassiades, 
Matt Carr, Philippe Malouin, Karim 
Rashid, and Omer Arbel have designed 
trophies for the AZ Awards. Look for 
announcements later this year about 
our special gala guest and the 2021 AZ 
Awards trophy designer.

Azure and its partners encourage 
design and architecture professionals, 
developers, students, and manufacturers 
to submit their work to the AZ Awards 
for an opportunity to step into the global 
spotlight, elevate their profile, and raise 
public awareness for their firm and their 
clients.

Submissions close Tuesday, February 
25, 2021 (early-bird submissions end 
January 31, 2021).

Online entry portal and more 
information at awards.azuremagazine.
com 

Eligibility
The 2021 AZ Awards are open to:

• Designers and design firms from all 
disciplines 

• Architects, landscape architects, and 
architectural firms

• Developers
• Post-secondary students enrolled in 

design and architecture programs in 
2020

• Clients and manufacturers 
• Projects must be completed by 

December 31, 2020
• Products must be prototyped or in 

production 
• Concepts must have been developed or 

presented for the first time in 2020 

Categories  
• Architecture: Residential buildings; 

commercial and institutional buildings 
over 1,000 square meters; commercial 
and institutional buildings under 
1,000 square meters; temporary and 
demonstration projects; adaptive re-use 

• Landscape Architecture: Public and 
private landscapes 

• Urban Design: Built and unbuilt 
multi-building development projects 
(commercial, residential or mixed-use); 
infrastructure; urban interventions

• Interiors: Residential spaces; 
commercial and institutional spaces 

• Design: Furniture; furniture systems; 
lighting fixtures; lighting installations; 
interior products; architectural 
products 

• Experiential Graphic Design: 
Wayfinding; sign programmes; 
information and map design; 
experiential brand identity 

• Concepts: Unbuilt competition entries; 
concepts/prototypes 

• A+ Award: Projects developed by a 
student enrolled in a post-secondary 
design or architecture program in 2020. 
The winner will receive a $5,000 cash 
prize.  

• All entries may be considered for 
the Social Good Award and/or the 
Environmental Leadership Award by-
election. A winner in each of these two 
categories will be selected. Projects 
may be entered in one or both of these 
categories.  
For the Social Good Award, projects 

must advance social equity and have a 
positive impact on the collective realm.

For the Environmental Leadership 
Award, projects must show sensitivity 
and respect for the use and management 
of natural resources throughout their 
lifecycle, especially with respect to 
materials and energy use.

www.awards.azuremagazine.com
JUNE: Winners are revealed at the 2021 

AZ Awards Gala and published in print 
and online

AZ Awards 2021
Toronto, Canada
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Set in a former print factory at 
the southern end of Tel Aviv, this 
intervention within an existing 

industrial building explores the 
boundaries and potentials of re-use as a 
design brief. The building on 117 Herzl 
Street was a mediocre architectural 
product in the positive sense of the word. 
It had other qualities too, being practical, 
average, unremarkable, generic, and 
faded. But in fact, its actual neutrality 
allowed a major intervention that did not 
suffice with a mere facelift and the creation 
of a polished art space. On the contrary, 
the intervention was set out to tackle 
the existing building with contemporary 
tools and concepts aimed at manifesting 
the conflict between the found object/
building, and the new use inserted into it.

The tension raised between these 
two extremes can be described as a 
new category of space. Rather than re-

enforcing a mythic – out of the sands 
tabula rasa modernism - as the history of 
Tel Aviv has been branded with, we were 
looking at its bastard forms that emerge 
out of the TLV Jaffa hybrid at the places 
of its overlap and seam. Not black, or the 
‘authentic’ of romantic Oriental’s, nor the 
white of the conscripted modernism, but 
dirty ‘bastard’ or mongrel modernism, 
emerging not out of clear ideologies but 
out of the confusions and contradictions 
of urban life.

Thus, the gallery design is based on a 
‘hot-cold’ interaction between extremes.

Potential tensions are mapped, then 
highlighted: new versus old; sensual 
versus alienated; exposed versus hidden; 
high versus low; shining versus dim; clear 
versus opaque; open versus closed; clean 
versus dirty. This, for us, is the city of Tel 
Aviv.

Contemporary Art Gallery
Tel Aviv-Yafo, Israel
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About A.Lerman architects

A. Lerman Architects is situated in the 
south of Tel Aviv in a locksmith workshop 
turned into an architectural studio. The 
practice was established in 2006 by Asaf 
Lerman, an Architectural Association 
graduate. Our portfolio consists entirely 
of public projects & Asaf is a well-known 
spokesman for civic rights in face of the 
rapidly privatised world we all live in. 
Our team style working methodology is 
based on a careful analysis of the site and 
the mapping of its various contexts. We 
view the design process as a system with 
parameters that need to be articulated and 
prioritised. Once presented clearly, these 
parameters enable us to precisely design 
the effects of architecture over specific 
layers of the mapped context. This unique 
working methodology has led us, through 
architectural competitions, to design 
some of Israel’s most renowned public 
buildings. Central to our portfolio is a 
series of architectural interventions into 
iconic buildings in Israel aimed at a re-
activation of their public interphase and 
modern promise

www.a-lerman.co.il/contemporary
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installation reacts to visitors with 
rhythmic light patterns, which turn the 
shady tunnel into a pleasant place to be. 
At De Assen van Assen (2018), passers-by 
also activate playful streaks of light that 
move alongside them. A Trail of Water is 
triggered by the trains rushing across the 
overpass. Cyclists and pedestrians passing 
below can enjoy the enchanting waterfall 
of light. 

A Trail of Water not only connects 
the different traffic flows. It also touches 
on the history of the city of Assen. The 
oscillating tides of light refer to the 
historic brooks that used to run here in 
the valley of the Drentsche Aa. 

Matthias was also inspired by more 
practical matters. For example, the 
embankment of the underpass would 
be covered with dull H-shaped paving 
blocks. Instead of covering or replacing 
these, Matthias incorporated the blocks 
in an oblique and angular composition, 
creating the illusion of cascading light. To 
achieve this, 500 of the blocks were fitted 
with custom-designed LED-modules.

Technical sheet
• Project by: Matthias Oostrik
• Technical design and construction: 

Spectro Productions
• LED Technology: Invent Design
• Photography: Gert Jan Van Rooij
• Videography: Michel Boulogne
• Year: 2020
• Materials: LED, Concrete

www.oostrik.net
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The light installation Een Spoor van 
Water (A Trail of Water) by artist 
Matthias Oostrik was unveiled 

today in a new railway overpass in the 
Dutch city of Assen. Each passing train 
activates a unique light composition, 
incorporated into the paving and planting 
below. A waterfall of light that crashes 
down over its concrete and meanders 
through its overgrown slopes. Situated 
in a historic creek bedding, the artwork 
connects the natural flow of water to the 
site’s contemporary urban traffic flows. The 
light installation is the grand conclusion 
of a series of art projects connecting the 
city to its green and historic surroundings 

and the second work of Matthias Oostrik 
within this program.

Matthias’ artworks enable new and 
unusual connections between people 
and their surroundings. Using digital 
technology, his monumental installations 
respond to visitors with changing light, 
video, or sound, allowing visitors to re-

shape their environment. His works in 
public space are also functional. They 
contribute to a sense of security and are 
designed to last. 

An early and well-received example 
of his work is the Bijlmer Moodwall 
(2009), located in a pedestrian passage 
in Amsterdam. This 24-metre-long 

Passing Trains 
Provoke a Waterfall 
of Light in Artwork 
by Matthias Oostrik

Assen, Netherlands
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Artopex Granby - 
Head Office

Granby, Canada

The recently modernized structure of Artopex’s head office 
stands out in an industrial district that has seen better days. 
From the outset, the building’s bright fire-engine red signage 

welcomes visitors with its vast floating volume. The old brown brick 
facade, which previously blended in with the surrounding buildings, 
is now covered with colour panels in shades of grey, providing a 
refreshing, rejuvenating effect.

Artopex’s decision to transform its production using robotic, 
intelligent, and avant-garde methods required modernising its 
installations and upgrading its workspace. With exponential growth, 
the company was short on office space, had inadequate common areas, 
and found that traffic could be optimised for the building’s occupants. 
In short, the site needed to undergo a major transformation to better 
meet the requirements of its occupants.

It is at this point that a three-year partnership begins between Artopex 
and Luc Plante’s team, where the amicable relationship will contribute 
to creating a building that fully meets the new requirements of 
modernisation format, and traffic flow. The frequent adjustments to 
plan preparation are a sign of the ever-changing evolution of their 
needs.
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With only a limited possibility of outward expansion, the renovations 
had to make maximum use of interior space. The program developed 
by Luc Plante architecture + design miraculously boosted available 
office space from 12,000 square feet to 24,000 square feet.
The two priorities behind these changes were to ensure the well-being 
of employees and to become a high-quality exhibition space for all 
Artopex products.

A larger and brighter employee room has been meticulously designed 
in the plans, with an inviting series of comfortable benches, attached 
to a complete and functional kitchenette for 130 employees. Nearby, 
ping-pong and foosball tables encourage employees to engage in 
healthy competition. The decompartmentalisation of offices, glass-
paned meeting rooms, and hallways linking the various departments 
also encourage interaction and highlight the friendly atmosphere so 
dear to the Pelletier family, who founded the company.

Upstairs, a mezzanine repurposed into office space will neighbour  
a viewing area overlooking the factory to wow investors and 
demonstrate the company’s know-how. Once again, glass dominates, 
enhancing the team’s work environment. These glass partitions were 
also manufactured by Artopex. The workplace becomes synonymous 
with pride. Wherever employees look, they see products designed 
and manufactured by them: wood furniture, freestanding furniture, 
architectural walls, storage systems, and chairs.

The reception area, the only structural addition to the building, is a 
glass cube linking the ground floor, the first floor, and other zones, 
where a cosy lounge welcomes visitors. As soon as we enter this space, 
the two-storey open volume is intended to bring people together. It is 
vast but friendly, a sure sign of quality.

The industrial skeleton is prominent thanks to a complete overhaul 
of the ventilation system: pipes and exposed wires accompany the 
visitor throughout his journey in the building. The white paint gives a 
sense of airiness, where these industrial elements are present but not 
too dominant, subtle but reminiscent of an industrial style. Cream-
tinted wood brings a warm touch, adds visual richness, and reminds 
the visitor of the products that are actually designed in this factory. 
Wood floors make way for soft and soundproof grey carpeting with 
soothing patterns.

Technology is omnipresent; the training rooms, which can also be used 
as meeting rooms, are equipped with a touch screen at the entrance 
to check their availability or to reserve a time slot. Widescreen TVs 
can be found both in common areas and meeting rooms. All of these 
elements are a logical follow-up to major investments in the plant’s 
robotisation. Thanks to this major project, Artopex’s slogan, “Art and 
manner”, takes on its full meaning.

Technical Sheet
• Project: Artopex head office
• Location: Granby, Quebec
• Client: Artopex
• Architecture and space planning: Luc Plante architecture + design 

inc
• Interior design: Cyr Cathcart interior designers
• Structural Engineer: EXP Granby
• Mechanical engineer: EXP Granby
• General Contractor: IDEAL Construction
• Project start date: December 2015
• Project Completion Date: November 2018
• Photographers: Francis Di Salvio from F6foto, David Boyer and 

Savitri Bastiani

www.lucplante-architecte.com/artopex-granby-maison-mere
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Koya House
Saint-Sauveur, Canada
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The site is part of a real estate development on the approaches 
to the town of Saint-Sauveur in the Laurentians. This area is 
in Montréal’s second ring of outlying communities, where the 

occupants have chosen to settle to combine a lifestyle in a natural 
setting (in the mountains) with the conveniences of a small regional 
town.

They have also chosen to make their project multigenerational, by 
allocating spaces for grandparents and their children. There is thus 
a temporal relationship, which poses an interesting problem for the 
design of this residence’s spaces.

The architect is interested in changing the nature of the program, the 
family composition, and the residents’ location in the spaces that are 
bound to change over time within the complex.

The project instead revolves around this temporal relationship, by 
structuring a mode of implementation related to the topographical 
features rather than to a logic of single-family row housing, typical 
of suburban areas. The project’s morphology materially distinguishes 
the more permanent elements of the residence, in concrete, from 
the more ephemeral components in wood. Like a sculptural bas-
relief, the main traffic axes on the site become the two axes of the 
composition of the complex.

Different concrete retaining walls, landings, and transitional stairways 
install a new topography on the site, a conclusive structuring for what 
happens next. Deep geothermal boreholes “anchor” the composition 
in sustainability and address the energy needs metaphorically rather 
than in strictly technical terms.

Koya House
Saint-Sauveur, Canada
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Three wooden volumes are then deposited on the exterior of this new 
topography to accommodate the changing nature of the program. They 
are cantilevered on the concrete structures, in an unstable situation, 
and point respectively in opposite directions. Thus, this complex is 
detached from a conventional composition of the suburban single-
family home, which often has a very distinct expression between 
the front and rear facades, to the detriment of the sides. Maison 
Koya instead seeks to establish a more open relationship with the 
site in the broader sense. The morphology here instead attempts, by 
multiple sawtooth patterns and small outdoor subspaces, to establish 
a diversified reading of the landscape, regardless of the structure of 
the lots or a single landscape component.

The idea of preferring a single point of view on the landscape (as 
the dominant observer) seems to attest to a recurring architectural 
problem, the outcome of thinking that favours the building as an 
“object”. In this perspective, the spaces are designed in the absence of 
reality as it is offered, in all its ambiguity and impurity, legitimizing 
a stylistic (i.e. canonical) approach instead of an approach based 
on the alterity of the form. Once again, the issue is not to work 
with ambiguity for the sake of ambiguity, to make it a “style” per 
se, but rather to accept the share of alterity offered by the infinite 
configurations of reality. 

There are multiple accesses to the building without a specific 
hierarchy. In continuity with the landscape, these accesses have a fluid 
relationship with the lower spaces, where the indifferenciation of the 
building’s internal traffic system seeks to engage a non-hierarchical 
relationship with the landscape (see the typically suburban context of 
the neighboring structures).

Only a central space situated at the intersection of the three wood 
structures constitutes a place of convergence for the three generations 
inhabiting the complex. This metaphorically is the meeting place, a 
“public place” materially inscribed in the permanence of the mineral 
structure. This is the founding place of the complex, inscribed in 
movement. This possibility of moving between the internal and 
external parts of the building engages a type of open use, a possibility 
of reconfiguration of the occupations of the spaces over time as if 
each of the three structures could be reconfigured according to the 
changes of use.

In a certain way, the essence of the project resides in the relationship 
between the necessity of creating a temporality for every built 
structure, of inscribing the concept of space in time, or at least in 
anticipation of time.
Photo credit: Raphael Thibodeau

raphaelthibodeau.com
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Oak Pass Residence Addition
Beverly Hills, United States

8786     Issue 238 • dw         dw • Issue 238



Gerhard Heusch, founder of Heusch Inc. has unveiled a 1,500 
sq. ft underground office addition to his innovative Oak 
Pass residence in Beverly Hills, California. The office space 

continues to advance the innovative design solutions employed by 
the architect in building his 3,500 sq. ft. home, completed in 2006 
on an empty parcel of abundantly natural land overlooking Benedict 
Canyon. 

The additional office space succeeds in integrating into its 
surroundings without disrupting the architectural balance between 
the fully-built house and the natural beauty of the land, following in 
step with Heusch’s overall vision for the property.

Supporting the design
Heusch’s architectural concept began to unfold in 2000 when he 
purchased an acre of breathtaking land that he was determined to 
blend his design into. With a landscaped hillside to the east and 
panoramic views of Benedict Canyon to the west, he embarked on a 
project to balance his new residence with nature.

The plan he put forward was to build 10 steel columns to support 
an elevated house, which he successfully argued would mitigate any 
landslide threats to the built environment. The innovative solution 
allowed him to forgo the 15-foot setback by building a much smaller, 
less obtrusive retaining wall into a natural cut in the property. The 
design plan provided a platform that would enable him to build his 
spacious, modernist home into the treeline of the embracing hillside.

“A setback essentially disrupts the idea of harmonising the 
environment,” explains Heusch. “I didn’t want to build a house that 
would essentially stand alone as a partition between the hillside and 
the canyon.”

A minimalist treehouse
With 10-foot ceilings and floor-to-ceiling windows, Heusch’s open 
floorplan ensures that every room of the seamlessly flowing living 
space has a spectacular view. To further ensure unobstructed flow, 
Heusch embedded much of the house’s infrastructure, including 
roof drainage, plumbing, and electricity, into the support columns. 
As a result, upon entering the front door, unobstructed views carry 
through to a glass wall at the rear of the house, revealing a beautiful 
oak tree backdrop that emphasizes the seamless connection between 
the natural surroundings and his built environment.

The interior of the single-level layout is framed by natural stucco walls 
and Brazilian walnut floors, with custom-designed furniture, cabinets, 
fittings, and profiles that further embody Heusch’s minimalist vision. 
There are three bedrooms, including two guest bedrooms that can 
be linked together courtesy of a sliding wall. Spanish marble anoints 
the guest bathrooms, while the master bathroom is accented by 
Portuguese limestone, including a soaking tub that was hand-carved 
from a single block.

Oak Pass Residence 
Addition

Beverly Hills, United States
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Heusch had achieved his goal of creating 1,500 sq. ft. of underground, 
yet naturally-lit, office space.

“I am pleased to have been able to replicate the process of harmonizing 
the built environment with its natural surroundings,” concludes 
Heusch. “I now have the most serene office commute that I could 
have ever imagined.”

Completed in 2017, the office addition took Heusch 10 months to 
build and has renewed international attention to an architectural 
project that innovates at every turn. At a point in history when 
the delicate balance between nature and the built environment has 
exponentially grown in importance, Heusch’s Oak Pass aesthetic 
and structural innovation has garnered tremendous interest from 
architectural circles as a model for future projects.

“There is a definite professional advantage to living within the built 
environment that I have created,” concludes Heusch. “The success of 
the project, and the natural beauty of my surroundings, inspire new 
ideas every day for advancing the integration of architectural design 
into the natural environment.”

Technical sheet
Architects: Heusch Inc
Client: Gerhard Heusch
Contractor: Owner/builder
Concrete Contractor: Toltec Concrete
Area of project: 320m2 House 150m2 Studio Addition
Built: 2006 House, 2017 Studio Addition
Photography: Frederico Zignani, Gerhard Heusch

www.heusch.com

In order to accommodate an additional regulation requiring a second 
exit, based on the home’s total floor space, Heusch made another 
innovative architectural tweak. To meet the requirement, he built 
a small bridge and staircase exiting the elevated master bedroom, 
which leads down from the hillside to a pool area and adjacent Zen-
style garden.

The daily commute
After completing the house in 2006, Heusch spent the next few years 
living in Argentina, where he was commissioned to work on a hotel 
project. After returning to California in 2010, he found that his heart 
lay with the idea of working from the same inspirational environment 
that he was living in. It was time to build his new office, with a fresh 
underground design that wouldn’t disturb his floating treehouse.

Heusch decided that he would build his office beneath the pad of 
the Zen-like garden, a process which began with the excavation of 
80 truckloads of dirt in front of the retaining wall. The adjacent pool 
area was left completely intact, and he carefully avoided disturbances 
to the main support columns of the house. However, in the end, one 
of the existing support columns was incorporated. With the help 
of a local sub-contractor, Heusch erected the walls of the concrete 
structure, welding custom fixtures to the rebar reinforcements before 
pouring the cement in order to accommodate electrical and other 
wiring needs as he had done for the house. He cut a window out of 
the existing retaining wall, as well as an entrance in a new concrete 
wall. To descend from the main entrance into the office space, 
he built a staircase, with its cantilevered treads also welded to the 
rebar. Once the structure was built, Heusch sealed the space with a 
concrete ceiling. He then reintroduced the sand and pavers of the 
former garden space above and added strategically-placed boulders 
extracted from the dig, as well as two panels of new glass flooring.

dw
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Marconi Residence
Montréal, Canada

9392     Issue 238 • dw         dw • Issue 238



Situated in the eclectic Marconi-Alexandra neighbourhood, the 
project takes advantage of unusual urban conditions such as 
surrounding garages, train tracks, an adjacent laneway. Rather 

than being seen as negative, these elements are incorporated to the 
project beneficially.

A unique urban context
On Marconi street, scattered residences punctuate an urban fabric 
essentially composed of car repair shops, small industrial buildings 
and workshops. Built-in 1910, the original building was a typical 
Montreal one-storey bungalow with a flat roof, commonly referred 
to as “shoeboxes”. Despite being located in an area where housing is 
prohibited according to the zoning plan, the house had a vested right 
to be modified or extended. The client’s request was to renovate the 
house and expand it to accommodate a small family. A number of 
factors led to the decision of preserving the existing one-storey volume 
of the building. First, it was important to maintain the sequence of 
aligned shoeboxes present on the street. Secondly, “shoeboxes” as a 
typology are slowly disappearing from the city’s landscape and being 
replaced with denser two to three storey buildings. The project was an 
opportunity to develop an alternative approach for these types of one 
storey buildings. Therefore, despite the proximity of the train tracks 
in the back, the addition takes advantage of the depth of the lot rather 
than its height.

In fact, the close relation to the train tracks is used as a positive 
element. The rare trains that pass by bring a cinematic effect to the 
house. The animation, both visual and acoustic, is welcomed. Each 
passage of a train becomes a marker, an event punctuating daily life. 
This moving landscape is embraced and theatrically framed by the big 
aperture in the back facade.

Marconi Residence
Montréal, Canada

Home is where the patio is
While the clients were immediately seduced by the buzzing energy of 
the site with garages on one side, trains on the other, and the laneway 
along the southern edge of the lot, it seemed important to create a place 
to escape the constant stimulation emanating from the surrounding 
context. By distancing the addition from the existing structure, a void 
was created at the centre of the house. This void creates a physical and 
visual gap, a pause between old and new, a new heart of the house. It 
is both a place to isolate from the street and a place for concentration 
and introversion. The extension filters exterior stimuli and acts as a 
sort of acoustic and visual buffer between the tracks and the patio.

The house thus becomes a spatial gradient where one can choose 
their position according to their mood and needs. The two courtyards 
have entirely different identities: the backyard opens itself up to a 
lush garden and the wild vegetation along the railroad tracks, while 
the interior patio is introverted, abstract, and devoid of planted 
vegetation.

The interior living spaces are placed on either side of the patio, 
making it a focal point around which one revolves throughout the 
day, a central node articulating every spatial transition. The extensive 
glazing around the void allows light to penetrate deep into the house. 
Large sliding panes of glass on each side of the inner courtyard create 
a fluid passage from the living room, through to patio, through the 
kitchen, and to the rear garden. When all operable panels are in an 
open position, the inner courtyard becomes an extension of the inner 
space and can fully participate in the intimate life of the house. 

Using the jagged lot limits as an opportunity to articulate the house
At first glance, the disalignment between the original house and the 
addition could be seen as a formal decision. In reality, this break was 
generated by the desynchronisation between the official cadastral 
limits and the actual position of the original house. On the north 
side of the lot, the wall gradually deviates from the property line 
to encroach 400mm onto the neighbouring property. The addition, 
however, had to be built directly on the actual property line thus 
creating a break in the north party wall. The plan takes advantage of 
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this articulation to mark the programmatic transition from the living 
room and the passageway to the kitchen. The staircase leading to the 
basement is also carefully inserted in this central corridor. 

At the southern edge, along the laneway, a past reallotment had 
added a small triangular parcel to the buildable site. This small piece 
of land was just wide enough to create an opening onto the patio 
from the laneway, an opportunity seized in order to activate the inner 
courtyard. An additional door at the corner of the patio creates a 
second entry and establishes a direct connection between the house 
and the alley. In hindsight, we can say that site constraints, both 
urban and regulatory, became the conceptual catalyst of the project.

Internal organisation
The main entrance is situated in the northeast corner. A tall frosted 
glass door opens onto a small mudroom where the existing floor 
was sunk, an adaptation of the Japanese Genkan which controls the 
dissemination into the domestic space of dirt and small gravel that 
plagues Quebec streets in the winter. A skylight punctuates the space, 
creating a more formal threshold and lighting up the perspective 
of the entrance when seen from the living area. The ground floor is 
otherwise occupied by a bedroom, a bathroom, and an office. The 
office, a writing room, features a big square window with a frontal 
view of Alexandra street. A second skylight placed above the staircase 
brings natural light all the way down to the basement.

The basement under the original house includes a family room 
and a large storage area. The master suite is placed below the newly 
built addition, slightly removed from living areas. Despite being 
underground, generous natural light comes into the room from a 
large light well in the backyard. The master bathroom is separated 
from the bedroom by a large glass pane that allows indirect natural 
light to come in, while also framing scenes of intimate daily life.

Materiality
The restrained palette of materials used for the exterior and the 
interior supports the conceptual clarity of the project while also 
acknowledging economic imperatives. The white stucco used for the 
addition reinforces the simple geometry and abstract nature of the 
project. The red brick of the original house was painted white in order 
to create a homogeneous feel throughout the house. The interiors are 
simply painted white, keeping the emphasis on the client’s numerous 
objects, books, and art. The concrete floor, present on both levels of 
the house, continues into the backyard, creating an exterior extension 
of the living spaces between the garden and the back facade.

Another typology 
The patio is a year-old typology dating back to the Roman era 
and present in many different cultures. It is, however, more often 
associated with warm climates, than nordic ones and is remarkably 
largely absent from Quebec’s and more specifically Montréal’s 
architecture. The patio constitutes the main conceptual driver of the 
project. It is introduced at the heart of the house to add spatial and 
perceptual complexity in an otherwise simple and frugal space.
Photo credit: Pelletier de Fontenay

www.pelletierdefontenay.com/marconi-1
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TAIL OF
THE DOG

My father, ever practical, chose 
as my first car (in the 60s), a 
Ford Popular. This was a very 

basic car, but for me it was love at first 
sight. It was the design affectionately 
called “Sit up and Beg”, possibly 
because of its upright willing look. 
The colour was British Racing Green 
– despite the car being a far cry from 
anything racy.

It had two doors, three forward gears 
with synchromesh only between 
second and third, so you had to 
execute a double declutch manoeuvre 
if you wanted to change down from 
second to first. 

The indicators were the ‘semaphore’ 
type. Little yellow plastic arms would 
lift out and light up from the sides of 
the car, signalling a left or right turn, 
operated by a switch on the steering 

wheel. In those days, you had to do 
hand signals as well, putting out an 
imperious arm to turn right, or an 
arm rolling anticlockwise for a left 
turn, and then the upright arm with 
palm facing forward for a stop. Also 
“slowing down” was an arm hanging 
down moving back and forth. 

The windscreen wipers were attached 
to the frame above the windscreen, 
and worked from the top down, like 
little fans. The wipers operated on 
vacuum power off the exhaust, so if 
you were driving with full throttle, the 
wipers worked asthmatically, and you 
had to ease the throttle to get them 
to work. This car also slipped out of 
second gear when going up a hill, so 
I had to hold the long gear lever in 
place with my left hand to keep going 
up any hill. The driver’s window also 
rolled down of its own accord, so if it 

was raining, this had to be jammed 
closed with my right shoulder.  Add 
this to the gear lever being held in 
place, the stop-start throttle, driving 
up hills in the rain was challenging.  

The gentleman traffic cop of the time, 
who did volunteer traffic duty for fun, 
was always delighted to see this 
special car arriving at the bottom of 
Yale Road, and he would bow and 
sweep us through every morning with 
an extra flourish. 

When I finally sold the car, I gave the 
new owner a lesson on how to deal 
with its quirks, and I waved a tearful 
goodbye as he bounced off down the 
road, all set to start his new love affair. 

Gill Butler

Sit up and Beg

www.designingways.com
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BRIGHT IDEAS
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Etat-des-Lieux, a contemporary 
lighting system defined by its 
variable silhouette, pays homage to 

the scenic mountains and their majestic 
reflections in nearby waters.

Thanks to its innovative design concept, 
Etat-des-Lieux gives you unlimited 
light and shape modulation options. 
Inspired by the beauty of the landscape 
surrounding our Studio, the Etat-des-
Lieux lighting system is infused with 
precision and poetry. Etat-des-Lieux won 
the Archiproducts Design Awards 2020.

Etat-des-Lieux is the only lighting 
system to feature a wide, flexible, 
conductive cable. Designed and 
manufactured exclusively for Etat-des-
Lieux, it supports the light modules while 
supplying them with power. Elegantly 
finished in matte black, the cable’s 
flexibility enables the spatial designer to 

create an infinite variety of configurations 
by playing with geometry and tension.

The hand-blown glass globe is available 
in four colours (transparent, pink, gray, 
and amber) in clear or frosted finishes. 
The globe houses the light module, made 
of anodized aluminum and frosted glass. 
The module can be positioned to direct 
light downward or up toward the ceiling.

Etat-des-Lieux delivers high quality 
(>93 CRI), powerful LED lighting at 1288 
lumens per module. Users can adjust the 
light temperature from warm white (2700 
Kelvin) to cool white (4000 Kelvin). Also, 
dimming controls can be used to warm 
the light (“dim to warm”, 2200 Kelvin) 
or to revert to the initial temperature, 
depending on the setting chosen.

www.darmes.ca/etat-des-lieux?lang=en

Etat-des-Lieux, a New Lighting System
Morin-Heights, Canada
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THE GLOBAL FAVOURITE IN WINDOW DECORATION

THE GLOBAL FAVOURITE IN WINDOW DECORATION

ShutterGuard   Matte White

0861-1-TAYLOR (829567)
www.taylorblinds.co.za

To truly appreciate the sophistication of ShutterGuard  , close them up and leave home. Not only do 
their stylish, rustproof design finish off any window or door, their innovative construction provides
high-end security. You can use them internally or externally; they’re available in custom colours*
and have a 10-year warranty. *Ts and Cs apply.

SHUTTERGUARD   ALUMINIUM SECURITY SHUTTERS

®

®

UNLOCKS YOUR HOME’S POTENTIAL,
EVEN WHEN SECURELY LOCKED.


