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Corktown Loft Series

Silestone Loft. 
Beauty and
sustainability go
hand in hand. 

“More beauty. More sustainability. Less impact.” The new 
Silestone® is defined by these three guidelines. The flagship of the 
Almeria-based company has begun a journey of no return. A 
journey forward. A journey that will revolutionise the market for 
architectural surfaces, radically transforming the industry.

The world's undisputed leader in quartz surfaces has just launched 
the new Lo  series, a series of 5 industrial-looking colours 
reminiscent of cement, which aims to capture the essence of five 
neighbourhoods with an industrial look that have become world 
trendsetters.

Cosentino seeks to establish this series as a new standard, a new 
benchmark in this new normality in which a kitchen has become 
even more the soul of the home and a place where we spend 
more time than ever. Thanks to this series, we will be able to 
transform our kitchen into a space full of character, 
functionality, beauty and sustainability.

The brand presents the new colours as a sensory journey through 
these five neighbourhoods and recreates the spirit of each one of 
them through its materials. A journey that begins in bustling 
Camden, with its eclectic style and reminiscent of eighties punk. It 
goes on to the warm Poblenou, the smoothest colour in the 
series, which embodies the so ness of the sun-drenched 
Mediterranean neighbourhood. Crossing the ocean, the journey 
moves on to New York, the birthplace of the Lo  movement, and 
makes a stopover in Seaport, a seafaring and commercial district 
that names the most emblematic grey in the series, a colour 
which seems to be sprinkled with sea salt. From there, the journey 
heads to Soho and reaches the north of Little Italy. Nolita is the 
fourth colour in the series, and it is elegant, almost white and as 
full of nuances as the cement that cover its streets. Detroit is the 
final destination, where Corktown features an enigmatic and 
sophisticated black with rusty touches distinctive of the Motor 
City whose history seems to recall that of a failed Miss America. 
This journey of the senses is the driving force with which Cosentino 
is launching an ambitious campaign, as different from what has 
been seen before in the industry as its Lo  series with the new 
HybriQ+ technology®.

Cosentino marks a turning point with the 
launching of its new Silestone® with 
HybriQ+ technology®.

SILESTONE LOFT: 
A PURELY 
URBAN SERIES

The next generation of Silestone®

sets the new standard for both 
Silestone® and the market by 
creating a new paradigm of 
sustainability and safety.

All Silestone® colours with HybriQ+ are 
manufactured using only renewable 
energy, recycled water and circular 
economy.  In addition to this, HybriQ+ 
contains a minimum of 20% recycled 
materials, such as glass.

Cosentino has taken a step forward in 
reducing silica in its products to make 
handling and manufacturing safer. All 
products with HybriQ+  contain 
a maximum of 10% crystalline silica.

Its new hybrid composition of 
minerals allows for eects never seen 
before in terms of depth of colour, 
texture and tone.

It maintains all the quality, durability 
and warranty features that have made 
Silestone®   the benchmark in the 
kitchen surface market.

Among many other initiatives, Cosentino's 
agenda is in line with the SDGs 2030. 
The evolution to HybriQ+ itself covers 
5 goals from the list established by the 
United Nations.

The new 
normality

More
Beauty

More 
Sustainable

Same
Quality

Committed
to the future

Taking care of 
the value chain

Seaport Loft Series

® Discover more at cosentino.com 
Follow Us  F @CosentinoRSA  ò @CosentinoSouthAfrica

Cindy Crawford on Silestone Seaport

TOPS ON TOP
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COSENTINO SOUTH AFRICA / 9 Gerhardus Road, Elandsfontein, JHB
Tel: 010 500 2131 (JHB) / Tel: 021 385 1866 (CT) / info.za@cosentino.com

The Silestone® LOFT series designs have been registered by Cosentino S.A.U.
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SILVER LAKES 
Tel: (012) 809-3519

UMHLANGA
Tel: (031) 566-6777

FOURWAYS
Tel: (011) 691-7700www.sevens.co.za
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Silestone’s 5 new LOFT colours are inspired by concrete, a 
material capable of instilling emotions through its textures, 
finishes and shades.
Tel: 010 500 2131 (JHB), Tel:  021 204 0572 (CPT) 
www.cosentino.com
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Radiant Lighting has a diverse range of outdoor lighting designs perfectly suited to improve your 
outside living area. Whether you want to tighten security, enhance exterior lighting or simply 
refresh your outdoors, our team of specialists are on hand to help you create your perfect garden.

O U T D O O R  L I V I N G

RO409 LS0027

Metal outdoor wall light
230mm(w) x 380mm(h)

RO404 LS0022

Metal outdoor pillar
180mm(w) x 796mm(h)

RO402 LS0020

Metal outdoor pendant
180mm(w) x 1500mm(h)

RO403 LS0021

Metal outdoor post top
140mm(w) x 295mm(h)

www.radiant.co.za

Think of it as the world’s most beautiful “no entry” sign. 
ShutterGuard® Shutters not only lend a sophisticated look to 
any window or door, they also provide high-end security when 
closed. They’re rustproof, available in custom colours and are 
backed by a 10-year warranty. The perfect way to finish off a 
home stylishly and, importantly, securely.
www.taylorblinds.co.za           
Tel:  0861-1-TAYLOR (829567)
Email: sales@taylorblinds.co.za
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CHRYSO®  Innovative Solutions
For Readymix Concrete

Pervious Concrete
Watertight Concrete
Coloured Concrete
Rapid Drying Concrete

Innovative Solutions

Dedicated to
    improve concrete

Improving concrete performance, production, 
workability, aesthetics and sustainability.

Self Compacting Concrete
Fibre Reinforced Concrete
Pumpable Concrete
Retarded Concrete
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Architecture49 - Le Littoral - page 64
It was in 1955 that six architects with strong 
personalities and diverse backgrounds 
decided to found Affleck, Desbarats, 
Dimakopoulos, Lebensold, Michaud & 
Sise. For more than 30 years, starting in 
the 1970s, the firm would later take the 
name Arcop, an acronym for Architects in 
Co-Partnership. Throughout its history, 
the firm has had a great influence on 
Quebec and Canadian architecture.

Since 2014, six architectural studios 
have joined forces, their expertise, and 
their complementary skills to form a single 
pan-Canadian entity: Architecture49. 
This entity combines the experience and 
reputation of Arcop, AE Consultants, 
North 46, PBK, Smith Carter, and WHW 
Architects.

With a staff of 40 architects and 
technologists, the Montreal office of 
Architecture49 is distinguished by its long 

practice in the management of large and 
small scale projects and in the resolution 
of complex programs, particularly in the 
rehabilitation of heritage buildings. Its 
architects are recognized for their ability 
to promote architectural expression based 
on a language that is both innovative and 
timeless.

The firm also has a significant number 
of new constructions to its credit and, as 
a generalist, is active in several sectors: 
public and cultural buildings, heritage 
buildings, businesses, hotels, and 
convention centres sports facilities, etc. 
and offers services in architecture, urban 
design, and interior design.

#HOTELANDHOSPITALITYSHOW

THE MUST-ATTEND EVENT 
FOR THE HOSPITALITY 
INDUSTRY ACROSS  
SUB-SAHARAN AFRICA

www.thehotelshowafrica.com

TicketPro Dome, Johannesburg
23 – 25 AUGUST 2021

Promote  
your brand

Meet  
key buyers

Increase  
your sales

Engage with  
industry stakeholders

Position yourself  
as a thought leader

BOOK YOUR STAND TODAY SECURE YOUR SPACE THROUGH SPONSORSHIP

Belinda Wewege 

     Belindawewege@dmgevents.com        +27 11 783 7250

Evan Schiff 

     Evan.Schiff@dmgevents.com        +27 21 700 5500

The Hotel & Hospitality Show is now in its 4th year providing opportunities to the hospitality and hotel industries across 
Africa. The event showcases products, equipment, services & design, for restaurants, cafes, bars, hotels, guesthouses and 
foodservice owners, managers and operators. 

In response to current times, dmg events ensures digital access to credible content and connections for professionals 
unable to attend live events.
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We are at a unique stage in our history. 
Never before have we had such an 
awareness of what we are doing to the 
planet, and never before have we had the 
power to do something about that… the 
future of humanity and indeed, all life 
on earth, now depends on us. - David 
Attenborough.

From David Attenborough to world 
leaders, we are hearing that the next 
decade will determine our ability to 
sustain life on Earth. Creating a quality 
product is not enough.

Quality is no longer a product of 
function or form. It needs to reach 
beyond enhancing the life of its user. A 
quality product now needs to improve the 
condition of our planet.

Let’s start with cotton
Conventionally grown cotton is one 

of the least sustainable crops on earth. 
A waterthirsty crop, GMO cotton makes 
use of pesticides and insecticides in its 
production, which contaminate the soil, 
the air we breathe and the water we drink.

In contrast, the production of organic 
cotton requires no pesticides or synthetic 
fertilizers.

Relying on the wisdom of traditional 
farming, the health of both the farmers and 

soil is preserved for future generations. 
Using up to 90% less water, and relying on 
more circular and regenerative systems, 
organic cotton presents a future for more 
sustainable textile production.

Alarmingly, only 1% of global 
cotton production is organic. But as 
manufacturers and consumers we 
recognise our responsibility to shift the 
demand.

Going Organic
In 2018 we embarked on a journey to 

find a supplier of organic cotton. This took 
us to Turkey where we met Egedeniz - the 
first Turkish cotton farmers to achieve 
GOTS (Global Organic Textile Standard) 
certification. We made a video about it 
which you can watch here.

In 2019 we launched our first 100% 
organic towel, The Aegean, and made 

the company-wide commitment to 
convert our entire cotton product range 
to organic over the next couple of years. 
In making this decision, we hope to prove 
to South African farmers, manufacturers, 
retailers, and the general public that there 
is a demand for textiles made with organic 
cotton.

Getting Certified
In 2020, amidst a global pandemic, we 

became the first GOTS-certified mill in 
South Africa.

The Global Organic Textile Standard 
(GOTS) is the world-leading textile 
processing standard for organic fibres. It 
defines the highest level of environmental 
and social criteria, from harvesting, 
to socially responsible manufacturing, 
providing a credible assurance along the 
entire supply chain.

Over a three-day period, each division 
of the Mungo Mill in Plettenberg Bay was 
carefully scrutinised by Control Union - 
an independent certification body. We 
were monitored from waste disposal to 
yarn lots, energy consumption, labour 
practices and health and safety.

Compliance was met across the board, 
from our design and production, right 
through to our weaving, CMT, finishing, 
laundry, wholesale and retail departments.

More than just a towel
The Aegean is South Africa’s first 100% 

GOTS-certified organic towel.
Designed, woven and made by us, at the 

Mungo Mill in Plettenberg Bay.
More organic products to follow. Soon.

www.mungo.co.za
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Avoid concrete cracking in dry conditions

Hot and windy conditions 
can lead to plastic shrinkage 
cracking on fresh concrete, 

but CHRYSO® ProFilm 19 can solve this 
problem, without the addition of extra 
water to the concrete mix. 

Avoid concrete cracking in dry 
conditions

Hot and windy conditions can lead 
to plastic shrinkage cracking on fresh 
concrete, but CHRYSO® ProFilm 19 can 
solve this problem, without the addition 
of extra water to the concrete mix. 

One of the dangers of working in low 
humidity conditions – even inside heated 
buildings during cold weather – is the 
rapid evaporation of surface moisture 
from the concrete. This can cause map 
cracking and plastic shrinkage, where 
cracks can penetrate to the full depth of 
a concrete slab.

According to the American Concrete 
Institute (ACI), plastic shrinkage cracking 
of concrete is likely to occur whenever the 
evaporation rate is more than 1 kg per 
square metre per hour. The ACI highlights 
that this rate of evaporation can be readily 
caused by many combinations of air 
temperature, relative humidity, concrete 
temperature and wind velocity. 

As an evaporation reducer, CHRYSO® 
ProFilm 19 prevents this cracking by 
protecting fresh concrete from the effects 
of excessive moisture loss in rapid drying 
conditions. Furthermore, it can achieve 
this result without increasing the bleed. 
By spraying this evaporation-reducing 
product onto fresh concrete surfaces, 
the user creates a continuous mono-
molecular film over the concrete, which 
inhibits the rapid loss of bleed water. 

This film lasts as long as the concrete 
remains plastic, even where floating 

and trowelling operations must be 
conducted to create the required surface 
finish. CHRYSO® ProFilm 19 is a water 
based product which is compliant with 
guidelines on volatile organic compounds 
(VOCs).

The effectiveness of the mono-molecular 
film means that there is no need for water 
spraying on the surface of the concrete 
in order to slow the evaporation process. 
It can be used on a range of horizontal 
concrete pours where the evaporation rate 
may exceed the bleeding rate of concrete. 
These applications include industrial 
floors, roads, bridge decks, slabs, patios, 
driveways and sidewalks.

CHRYSO® ProFilm 19 is ideal in 
concrete applications that produce little 
or no bleed water, such as mixes with low 
water content.

za.chryso.com 

Mungo
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The construction of industrial 
floors, such as warehousing and 
factory floors, calls for concrete 

with specific characteristics, says Bryan 
Perrie, managing director of The Concrete 
Institute (TCI), which monthly receives 
huge volumes of appeals for advice 
regarding faulty flooring. 

“It is also important for the tenant or 
property owner to fully brief architects 
and concrete designers about the logistics 
system and loading weights on the floor 
being planned to help define the loading 
criteria for the concrete mix. If incorrect 
information is supplied, the same 
serviceability criteria used for routine 
slabs could  be selected – with disastrous 
results when handling huge volumes of 
heavy forklift movement and racking,” 
Perrie adds. 

Concrete for flooring calls for correct 
design, materials, and proportions. 
Material specifications for all the 
ingredients of the concrete exist - and 
should be adhered to - as well as South 
African Codes of Practice for the actual 

placement of concrete and the finishing of 
floor slabs.  

“A thorough understanding of all the 
characteristics of concrete, the influence 

of material selection, environmental 
inconsistencies, as well as handling and 
finishing, are essential to produce a quality 
floor. A disregard for any of these factors 
leads to problems normally encountered 
too late to be corrected,” he states.

Consistency by the contractor is also 
crucial throughout: receiving the concrete, 
discharging, placing, consolidating and 
finishing. Protecting the concrete while 
being placed and cured is also vital.   

“Lack of attention to correct 
proportioning, handling and finishing, 
inexperienced contractors, all could 
contribute to a floor with poor durability, 
strength and aesthetics. Concrete flooring 
relies on the successful completion of 
successive phases: understanding what is 
being done in each design phase, using 
the right concrete and equipment, by the 
right person at the right time,” he adds. 

“Concrete Industrial Floors on the 
Ground’, a one-day training course on 
all facets of industrial floor design and 
construction, will be presented online on 
June 1 by TCI. 

www.theconcreteinstitute.org.za

The Silk and Cotton Co. is a 
privately owned, South African 
fabric and wallpaper company. 

Recently bought over at the end of 
2019, there has been much focus on 
expanding the brand and growing the 
business. They have introduced  new print 
ranges and a broader range of upholstery 
and curtaining fabrics into the market.

They specialize in finely-crafted fabrics 
and wallpapers. Their range of fabrics 

extends from upholstery and curtaining 
to lightweight upholstery, which are all 
suitable for contract and domestic use. 

Each range is carefully selected with 
fine attention to design and cloth, in such 
a way that each new collection builds 
on the colours and nuances of existing 
ranges, thereby creating a complete user-
friendly compendium of fine fabrics.

Their passion lies in printed fabrics that 
are locally designed and produced. 

Their new range “Here Comes the Sun’ 
is a fun, colourful and free-spirited range. 
Boasting six designs in a range of colours, 
Here Comes the Sun will be sure to bring 
sunshine to any room.

Another new collection ‘Maison’ is in 
the pipeline and will be available in the 
coming months.

The Silk and Cotton Co are the agents 
for a number of international brands 
including Fabricut, Sandberg Wallpaper 
and PielSa.

They are also the agent for a smaller 
boutique brand from the UK, Abigail 
Borg.

These carefully selected brands 
complement The Silk and Cotton Co’s 
look and brand. 

A pinnacle point was the opening of 
their new showroom in Kramerville in 

July 2020. The showroom has opened 
many exciting new doors with the aim to 
expand the space further.  This includes 
furniture, ready-made scatters and décor 
pieces to swoon over. They are also 
working on launching an online store, 
where all pieces will be available to buy.

www.silkco.co.za
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Keep to the rules 
for successful 

concrete floors
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Sustainability is the key feature 
of a new outdoor raised flooring 
installation in Centurion which 

is laid on recycled truck tyres and will 
harvest vast volumes of rainwater.   

KBAC Flooring’s Raised Flooring 
division supplied and installed the 
sustainable InstaCradle raised paving 
system at a new property development 
for M&T Development. The innovative 
application of InstaCradle rubber under-
structure and raised paving around the 
public spaces on the ground floor of the 
building, and on its third-floor balcony, 
allows for the substrate to direct waterflow 

away from the building and be potentially 
reused as grey water elsewhere. 

Guy Park, who heads the Raised Floor 
division of KBAC Flooring, says the 
property developer, M&T Development, 
approached KBAC for a solution that 
could deal with water runoff from the 
exterior extensions which, because of the 
site of the new building in Byls Bridge 
Office Park, could have posed major 
problems. 

“A raised paving solution was chosen 
so that the sub-floor could be adequately 
waterproofed and designed in such a 
way that water is directed to collection 

drainage points beneath the floor void 
through slab undulations. By adjusting 
the InstaCradle system, KBAC’s installers 
ensured that although the sub-level 
deviated in a manner to control the water 
flow, the final paved areas on top were 
perfectly level,” Park explains.

The height of the raised paving system’s 
concrete paved slab varies from 90mm 
to 245mm under the concrete pavers. 
The flooring on ground level outside 
the building covers 1 406m2, while the 
system on the higher balcony – used as 
client entertainment area – is 163m2 in 
extent. 

The InstaCradle system, which 
for this project was specified to 
promote sustainable objectives, is itself 
exceptionally sustainable. The innovative 
form of “green” raised flooring is 
supported by rubber crumb cradles made 
from recycled truck and car tyres.  The 
InstaCradle rubber cradles for this project 
totalled approximately 9.6 tons of recycled 
truck tyres - this is about 194 radial truck 
tyres that have been repurposed instead of 
landing up in a landfill. Concrete pavers 
600mm x 600mm x 45mm thick were 
then loosely placed on a combination 
of InstaCradle rubber cradles and 
aluminium battens.

“Even the InstaCradle system’s rubber 
cradles are fully recyclable to provide a 
genuine ‘cradle-to-cradle’ product. The 
cradles have a 60-year guarantee and are 
loose-laid without the need for fixing to 
sub-floors,” Park adds. 

www.kbacflooring.co.za

TRADE
WINDS

Raised flooring system with unique water harvesting application
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R esearch by leading global modular 
flooring producer, Interface, has 
shown that biophilic designs in 

hospitality flooring that bring nature 
indoors to hotel rooms - and also public 
areas - can significantly boost a hotel’s 
revenue. 

Neslihan Küçükaslan, Europe/Middle 
East/Africa (EMEA) Regional Design 
Sales and Marketing Manager of Interface 
– which has KBAC Flooring as its sole 
South African distributors – says the 
calming, energising influence of natural 
connections can make people want to 
spend more time in the ambience a hotel 
has created.

“For local visitors and guests, a 
hotel lobby’s relaxing and rejuvenating 
connection with nature tends to make it 

the preferred place to meet for coffee and 
refreshments. Interface studies show that 
biophilic hotel lobbies are at least 36% 
more popular than conventional lobbies. 
At a time when Covid-19 still hampers 
tourism and room occupancy, this is 
important because hotels can in this way 
earn more revenue without having to fill 
more beds,” Neslihan states.

With public health now a major issue, 
she says to keep the air clean in hotels, 
the control of volatile organic compounds 
(VOCs) is vital. Found in many building 
materials, including flooring, VOCs can 
easily become airborne gases or vapours 
that irritate the eyes, nose and throat and, 
at high concentrations, can be toxic. 

“Interface has worked hard to drastically 
reduce the VOCs in all its products. Our 

TacTiles glue-free installation system, 
which has virtually no VOCs and none 
of the unpleasant odours associated with 
traditional adhesives, was hailed as a 
global breakthrough. Interface’s modular 
carpet also helps keep the air free from 
potentially harmful particles of fine dust 
and other pollutants by trapping and 
retaining them until removed by vacuum 
cleaning. And Interface has this year also 
introduced CQuest, its first backing with 
carbon negative materials, to the market.”

Neslihan says carefully selected and 
designed flooring also significantly 
reduces the sound of footsteps in hotel 
corridors. Interface modular carpet 
helps to minimise the irritation of poor 
acoustics and, for specific problem areas, 
the company’s resilient underlay reduces 
noise even further. This also applies to 
Interface LVTs which have Sound Choice 
acoustic backing as standard. The 4.5mm 
LVTs deliver all the expected performance 
benefits of hard surface flooring with 
superior durability and far lower noise 
levels. 

“The Sound Choice backing system 
provides acoustic insulation without 
the need for additional underlay and 
significantly reduces impact sound in any 
given space. Interface has also engineered 
Sound Choice LVTs to have heights 
compatible with the company’s carpet tile 
backings,” Neslihan adds. 

www.kbacflooring.co.za

Healthy hotels with biophilic flooring lure 
the crowds 
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IID

Directors of the IID

Newly appointed director of the IID Monica Di Ruvo 

Charrisse Johnston Chairperson of the Directors Committee 

Juliet M Kavishe - Director of the IID

I am honoured to join the IID panel of 
directors. I qualified with a National 
Higher Diploma in Interior Design 

from Technikon Witwatersrand before 
working under the mentorship of Trevor 
Julius for six years. With friends, a 
collaborative design office was formed, 
where I traded as d.i.a. (design interiors 
architecture) for 18 years, working in the 
fields of corporate, retail and hospitality 
design. In parallel, I maintained a close 
relationship with academia, as an external 
examiner at various institutions, as an 
interior design lecturer at the Technikon 
Witwatersrand, and at the Greenside 
Design Center where I led the Interior 
Design department for three years. On 
completion of my Master’s degree from 
the University of Johannesburg, I joined 
CPUT in the Department of Architectural 
Technology and Interior Design. I am 

currently head of the department of 
Applied Design. My areas of interest 
include interior and architectural design, 
interdisciplinary design studies and 
design and making in globalised digital 
economies.

Research indicates that the built 
environment is responsible for about 
40% of global carbon emissions. Over 
the lifespan of a building interior 
configurations change as needs and 
usage dictate. Our industry therefore 
plays a key role in the responsible use of 
materials and technologies as well as in 
education and innovation with regard 
to how we approach sustainable futures.  
The concept of sustainability also refers 
to the longevity and survival of our 
industry and, in current fast changing 
contexts, our ability to recover from 
setbacks. Designers are best positioned 

to respond creatively and turn challenges 
into opportunities. I look forward to 
conversations and engagements around 
these themes and how we can mitigate 
challenges through inclusive and ethical 
practices that protect design practitioners 
as well as our profession.

A fter a career as an interior designer and 
director of an architectural firm in Los 
Angeles, I moved to South African in 2018 

with my Capetonian architect husband, eager to 
start a new chapter in my life. The past three years 
have been incredibly eye-opening because I’ve 
seen our profession from a different perspective: 
that of humanitarianism and problem-solving, 
not merely purveyors of beautiful objects and 
materials and the latest trends. 

Covid has driven that point home. All across 
the world, people have spent more time indoors 
over the past 12 months than at any other time 
in history, and everyone is starting to realize how 
much interior spaces affect their mood, health, 
productivity, etc. I believe the time is now to 

reposition our profession’s image and redefine our 
value. These days, given the resources, practically 
anyone can put together an Insta-worthy vignette; 
but to create spaces that look fabulous AND make 
occupants instantly feel safe and comfortable, help 
them work/relax/learn/heal better, and not cost a 
fortune … well that requires a trained professional.

2020 has shown us we can’t possibly anticipate 
what challenges lie around the corner. To that 
end, the IID is dedicated to helping all members 
strengthen their businesses and keep up with the 
latest design knowledge, so that we’re all prepared 
for whatever might come our way. As long as we 
listen to, learn from, and collaborate with each 
other, we’ll not only get through it, but we’ll thrive. 
And by extension, our clients will flourish as well.

Interior Design, like curating is all about a 
synthesis of objets in a space, and when art 
and design inform each other an amplification 

of conceptual spaces is realised. The idea that these 
two disciplines can live in isolation is a disservice 
to each, for art informs design and vice versa. 

As an Interior Architect who has an interest 
in art, my design process and product always 
accommodate spaces for my clients to include 
their own personal interests, be it through décor, 
furniture, objets d’art or paintings. However, even 
within this process, a thorough interrogation with 
my clients as to their tastes, access and interests 
is further shared with the sub-contractors like 
lighting and electrical specialists, and finishes 
suppliers to understand the backdrops and 
lighting requirements needed to celebrate these 
nuances.

Similarly, I believe, artists, photographers or 
sculptors should have access to designers, and 

share their catalogues of works, so the designer 
can give them access to not only one client, but 
a myriad. The industry norm is to showcase at 
galleries and major exhibitions, which in turn are 
quite expensive for your up-and-coming artists. 
There is merit, however, to rather work with an 
interior designer to get their work directly into 
more client’s homes.

Alchemy between these disciplines, will not only 
benefit both parties but also serve the clients in the 
end. John Hunt in his book ‘The Art of the Idea’ 
states that “…a new thought is often a tangle of 
inspiration, and a request for it to be reasonable.”, 
and this is where the relationship between art and 
design resides.

Where design communicates intention directly, 
art does so indirectly, however both serve each 
other. Let us make interior design the rationale, 
backdrop and access that artists and various 
artistic mediums can use to inspire the masses.

Getting involved with the IID is probably the most significant 
contribution you can make to your own career.

Why? It tells people that you're serious about 
interior design, interior decorating or interior 
architecture. It indicates your status as a business 

professional with valuable industry skills.
• The IID is the only registered professional body 

representing the interior design industry in South Africa.
• Professional Recognition and Status. Membership gives 

you credibility by belonging to the Interior Design 
professional body, identifying that you are serious about 
what you do.

• Professional Contracts and Fees. 
• The IID and SACAP Partnership that is continuously 

growing.
• Free Marketing. Share content in our newsletter: Fridays 

for the following week’s Social Media platforms, 15th of 
the month for the following month’s content. Contact 
national@iidprofessions.org.za for more information. 

• IID Events and Networking. Great opportunity for you to 
stay visible, exchange ideas and rub shoulders with some 
of the leaders in the profession.

• Discounted Rates for Design Shows and Workshops & 
Relationships with media partners International presence. 
The IID is a member of Ico-D (The International Council 
of Design) which enables the IID to act as a formal 
contact point between the South African Interior Design 
Professions and the international design community.

• SAQA & CPD Points. All IID professional members 
must also engage in continuing professional development 
(CPD). The purpose of CPD is to ensure professional 
members maintain the highest possible standards 
of practice through their commitment to continued 
learning.

• Being recognised by SAQA means the IID has 
recognition as a trusted professional body through an Act 
of Parliament, part of a National database of professional 
bodies that uphold high standards of competence and 
ethics, registration of professional designations on 
the most comprehensive National database of learner 
achievements, and exposure to best practice through 
access to fora that improve the functions of professional 
bodies.



20    Issue 239 • dw   21        dw • Issue 239

Kitchen Studio, Cosentino, KZN Boards, 
Kayreed, ISS, Niemann SA, Prostone, 
National Edging, Franke, Sangengalo 
Marble & Granite.  I can guarantee there 
will be a lot more names on this list before 
the project is done.  

While our industry is champing at the 
bit to start having industry events again 
we feel it is vital that we put members’ 
health and well-being first.  While we are 
still planning for several in-person events, 
should numbers drop sufficiently and we 
return to level one, we are also looking to 
have several talks online.  We will ensure all 
are kept updated, should we move ahead 
with the popular industry showcases in 
Gauteng, KZN and Cape Town, as well as 
the popular, more social KSA networking 
events like the Gauteng and CT golf days 
and the new CT mountain biking event.   
Please also keep an eye out for invitations 
to online events.  Our popular online sales 
course will be returning, as well as talks 
on showroom optimisation and advice on 
the best ways to avoid customer disputes.

www.ksa.co.za

We now have the beginning 
of 2021 behind us and are 
getting back into the swing 

of things.  We had all hoped 2021 would 
bring us a little more stability but have 
learned very quckly that adaptibility is 
going to be the key word for the year.  

For us at the KSA there have been some 
changes.  Regional manager for Gauteng, 
Megan Craft, left us at the end of January.  
We were lucky to be flooded with CV’s for 
her replacement but we held out, looking 
for someone who could add a new skillset 
to the KSA team.  We were very pleased 
to welcome Amy Sharman to the KSA 
family on the 8th February.  Amy brings 
to the KSA an in-depth knowledge of 
digital marketing which we believe will 
have a great impact on how we, as an 
organisation, move forward.  Amy also 
has a wealth of experience from the sales 
and hospitality industries.  Over the next 
few months she will be getting training on 
KSA protocols and the kitchen industry, 
and will be getting to know each of the 
Gauteng members.   We wish her all the 
best as she begins her adventure with us 
and hope the industry will give her the 
same support they gave Megan.

This month also sees the launch of our 
2021 Consumer Guide.  This little A5 
booklet has proved to be a valuable tool 
for consumers, the kitchen industry and 
industry professionals over the years.  It 
is always gratifying to get calls asking 
when the next edition will be out and to 
find that people have collected the various 

editions because the content is so useful.  
This year’s edition highlights a stunning 
modern kitchen by Optima Kitchens in 
Gauteng.  Optima is one of the the oldest 
KSA members with their membership 
spanning back twenty-three years.  

The guide was launched online on the 
ISSUU platform and links can be found 
on the KSA website home page and on 
our Facebook post.  Alternativly visit it 
directly on ISSUU: https://issuu.com/
ksa.za/docs/ksa_consumer_guide_2021 . 
Printed versions are available – we have 
found that despite the move away from 
print media this is one booklet people 
like to hold in their hands and keep.  Hard 
copies will be delivered to KSA members 
over the next few weeks.  Anyone wishing 
to organie a hardcopy of the booklet for 
themsleves can contact their regional 
KSA office:

gauteng@ksa.co.za
kzn@ksa.co.za 

- for KZN/EC and Garden Route
westerncape@ksa.co.za

We are also very proud of the new 
additions to our website that went live 
at the end of January / early February. 
Members can now expand their listing on 
our website giving their profile more detail 
about who they are and what they do, as 

well as adding more images to showcase 
work or products.  Links to social media 
platforms can also now be added.

We have also now included the option 
for members to advertise their company 
on a series of rotational banner adverts 
that appear on our website’s home page.

The last new addition to the site should 
be seen in early March.  This platform 
will be called ‘What’s hot in the kitchen’.  
It is specifically designed for our supplier 
members to allow them to showcase their 
latest offerings, whether they be materials, 
appliances or products.  This blog based 
platform will feature specific items that 
are new and interesting to the market.

February also saw the start of the 
KSA’s kitchen design project for tertiary 
institutions.  In collaboration with the 
IID, the KSA has been working on a 
project based means of enhancing interior 
design students’ experience of learning 
about kitchen design and manufacturing.  
The project not only focuses on design 
but also materials, budgets and dissecting 
a brief.  Multiple tertiaries will be rolling 
this project out to second and third year 
interior design students during 2021.  
To help them on their way, we have put 
together a goodie box of samples for 
each institution to help them with their 
understanding of the materials available.  
We have also begun the process of putting 
together video resources in the form of 
interviews and talks with KSA members 
on key topics.  These video resources 
will be uploaded to the KSA’s YouTube 
channel (this can be accessed on our 
website homepage) so that students can 
access them when and as often as they 
like.

We would like to thank the members 
who have helped us thus far with the 
project for their time and contributions 
to the goodie boxes: Articad, Blum, 
Salvacorp, Compusoft, Gelmar, Granite 
Projects, Sonae Arauco, Maxima Software, 
PG Bison, Macsharp Timbers, Martin 
Meyer Kitchens, Infin8 Surfacing, The 

dw
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L ATOxLATO has launched 
“Meridiane,” a new collection of 
home accessories inspired by the 

sundials that decorate numerous Italian 
palaces and villas, with architectural lines 
and shadows as the stars of the show.

“Meridiane” means “sundials” in Italian.  
It is also the name of the new collection 
of home accessories from LATOxLATO, 
the design studio founded by Virginia 
Valentini and Francesco Breganze de 
Capnist. This 100% Italian-made design 
celebrates the art and architecture of 
the Bel Paese through accessories, 
furnishings, and design objects.

The Meridiane collection is inspired by 
the sundials that decorate the façades of 
numerous Italian palaces and villas.

The sundial is a truly ancient 
instrument, measuring the passage of 
time by way of the shadow cast by a tall 
central pin (the gnomon) on a painted 
horizontal or vertical surface.

Now Virginia Valentini’s and Francesco 
Breganze de Capnist’s catalogue of 

tributes to classical and Renaissance 
Italian architecture has an impressive new 
entry in “Meridiane.”

The metaphysical echoes of their earlier 
collections of vases and candelabras here 
return decisively in the decoration of 
these new pieces, becoming their defining 
characteristic. Here the shadows are not 
projected but are an indelible design on 
the white ceramic surface of the objects. 
Along with the volumes and geometric 
lines borrowed from architectural forms, 
they further emphasize the unique and 
precious character of each piece.

Shadows as Decoration, Decoration as 
Shadow.

Shadows and architectural forms. These 
are the key elements of LATOxLATO’s 
new Meridiane collection. Architectural 
forms and linear volumes come together 
to tell a story, brought to life by the superb 
handiwork and skill of the finest Italian 
master artisans: major collaborations 
that underline the uniqueness of 

Meridiane: the New Design from 
LATOxLATO Measures Time 

in Light and Shadow
Milano, Italy
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LATOxLATO’s work, in particular the 
two designers’ dedication to their research 
and their deep and powerful bond with 
their homeland.

The materials used are the other star of 
the show. White, tactile ceramic recalls 
the classic Italian tradition of glazed 
majolica pottery and creates an ideal base 
for the play of shadows that characterizes 
the collection. Precious metals are 
used to accent the vertical elements - 
the gnomons - that “cast” the illusory, 
decorative shadows.

The juxtaposition of geometric lines 
and rich detailing makes this a collection 
that goes with everything. Perfect for 
contemporary environments or more 
classic interiors, Meridiane is for anyone 
in search of a decorative piece that is 
original and authentically Italian.

Four design accessories for four 
moments of the day.

The Meridiane collection includes four 
pieces: the round tray 06:45, the bowl 
12:30, the rectangular tray 19:00 and the 
box 22:15.

Four pieces designed to mark the hours 
of the day like a sundial, from dawn 
to dusk. With a bonus. LATOxLATO’s 
Meridiane collection seems to borrow a 
Latin motto from a sundial found on a 
street in Rome: Horas non numero nisi 
serenas. “I don’t count the hours unless 
they’re pleasant ones.”

Essential forms, shadows, and fine 
details

Each piece in the Meridiane collection 
is made of glazed ceramic, with detailing 
in 24k gold, platinum, and copper.

Technical Sheet
• Brand: LATOXLATO  
• Designer: Virginia Valentini + 

Francesco Breganze De Capnist
• Production: November 2020
• Material: Ceramic
• Colour: White
• Finishing: Gold, 24K, Platinum, 

Copper

www.latoxlato.com
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San Sereno, an Auria Senior 
Living (Auria) community in the 
Johannesburg suburb of Bryanston, 

has taken top honours alongside four of 
its international counterparts as one of 
five winners of the Argentum 2020 Senior 
Living by Design Awards. 

Based in the USA, Argentum is 
America’s leading national association 
exclusively dedicated to supporting 
companies operating professionally 
managed, resident-centred senior living 
communities and the older adults and 
families they serve. Argentum member-
companies operate senior living 
communities offering assisted living, 
independent living, continuing care, and 
memory care services.

The annual Senior Living by Design 
Awards recognise architects, design 
firms and senior living providers who 
create quality senior living communities 
in innovative ways. Winners are selected 
by an independent panel of four judges 
from the fields of architecture, design and 
senior living. The judges are selected based 
on their extensive experience in various 
disciplines including interior design, 

architecture, innovation, operations, 
and resident care as they relate to senior 
housing. They evaluate each submission 
on aspects of design innovation and 
operational excellence in areas of 
memory care, local town and community 
engagement, family engagement, building 
sustainability resident engagement, 
resident health and wellness, and resident 
safety.

Of the five winners of the Senior Living 
by Design Awards (2020), San Sereno was 
the only entry from outside the United 
States. 

The award is a strong validation for 
the pioneering work that San Sereno’s 
developer and operator, Auria Senior 
Living, is doing in the senior living space 
in South Africa. The company aims to 
change what is on offer in the South 
African senior living space – setting a 
new standard with respect to the living 
environments themselves as well as what 
it means to grow older. “Our vision was 
to establish a new gold standard for 
senior living in South Africa, brought 
about by our dismay over the institutional 
and depressing environments created 

by conventional “retirement villages” 
in South Africa,” says Auria founder 
and CEO, Barry Kaganson. “Our aim 
with San Sereno was to provide a new, 
contemporary and luxurious approach 
to senior living design that was practical, 
yet aesthetically pleasing. We wanted to 
have a positive impact on residents’ lives 
through their daily experience of using 
and moving through the new spaces, and 
to ensure that they could enjoy their best 
quality of life. Every single day.” 

San Sereno is what is internationally 
termed a “continuing care retirement 
community”, or CCRC. Based on the 
idea that most people would prefer to 
‘age in place’, a CCRC is designed to 

operate as a single campus environment 
in which people have a continuum of 
living options available to them, ranging 
from completely independent living to 
varying degrees of assisted living, as well 
as nursing and dementia care. Even more 
important is the emphasis on providing 
an environment which promotes and 
supports quality of life for seniors, 
covering everything from physical 
wellness to social engagement and even 
life-long learning. 

San Sereno, Auria’s flagship senior 
living community, was acquired in 2017 
and extensively renovated to create the 
beautiful residence that it is today for 
over 350 residents. Set on a 33-acre site 

in the upmarket suburb of Bryanston, it 
comprises 214 independent living units 
(houses and apartments) as well as 50 
assisted living units and a dementia care 
facility. Communal areas were extensive, 
yet dated.

“The facility we acquired was completed 
in the early 1990s and was in dire need 
of an upgrade. We wanted to transform 
the existing aged building into a world 
class, contemporary community which 
provides a luxurious and enticing living 
environment for residents, accommodates 
impaired movement and mobility, and 
provides all the necessary amenities 
within the rapidly changing senior living 
environment,” says Kaganson. 

The renovation included a newly built 
café/bistro, formal restaurant, lounge, 
hair salon, indoor swimming pool, 
cinema, yoga/Pilates studio and gym. 
The new building wing capitalised on 
the views over the lawn bowling green, 
while a new card room, billiard room, 
library and concierge area was created by 
reconfiguring the existing internal layout. 
The new buildings ensure that residents 
have an appealing environment that they 
can be proud of, while allowing them to 
engage in stimulating activities, delicious 
meals and a wealth of exciting events.

San Sereno was renovated as a ‘live site’ 
– with residents continuing to occupy it 
as it underwent its transformation. This 

SA senior living community garners acclaim 
with international industry leaders
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necessitated careful planning and design, 
including the off-site manufacturing of 
many components. Disruption to residents 
was minimised as much as possible, and 
the remodelled spaces have proven that it 
was worth any inconvenience – they are 
well used and enjoyed. 

According to Argentum, a strong 
theme in this year’s submissions was 
design for well-being, an already strong 
trend in senior living. Argentum’s own 
press statement notes that “designs had 
a variety of options in outdoor spaces, 
seamless indoor-outdoor transitions, 
and flexible gathering places that 
could adapt to the changing needs of 
residents and the times. In addition, 
art, water features, natural materials 
and landscaping, and spa-like touches 
are prolific. Overall, the impression was 

one of communities where vitality and 
serenity co-exist.”

James Balda, President and CEO 
of Argentum, extended his personal 
congratulations to Auria on being a 
winner. “It is communities such as yours 
that continue to drive the industry 
forward,” he said.  In Argentum’s official 
press statement, he also commented: 
“As the judges note, these designs are 
focused on bringing the best of senior 
living forward. The wide variety of types 
of communities as well as the breadth 
of locations represented among the 
recipients showcases the choice and 
quality offered in senior living today.”

“The impact of this project will be felt 
far beyond its boundaries, as it ushers in 
a new typology for senior living in South 
Africa,” said Senior Living by Design 

judge Cynthia Shonaiya, principal at 
U.S. architecture and design firm Hord 
Coplan Macht. “The spaces are beautiful 
and liveable,” added another judge, Bruce 
Hurowitz – principal at Merlino Design 
Partnership.

“We are proud and honoured to 
have received this award. It shows that 
we can indeed change the face of the 
industry in the South African context, 
and provide places in which seniors can 
grow older with dignity and enjoyment in 
environments that can stand shoulder to 
shoulder with the best in the world” says 
Kaganson. 

The Senior Living by Design Award 
winners are published annually in Senior 
Living Executive magazine.

www.auria.co.za
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A fter spending most of 2020 working 
from home, many people have 
grown tired of the isolation, 

discomfort and lack of separation between 
work and life. 

The answer has been to offer employees 
a workplace closer to home – such as a 
local shared working space and this trend 
is gaining traction.

The technology is available to enable 
seamless, touchless transactions and the 
pandemic has accelerated its usage in 
workspaces.

Future seeking
In 2021 employers and workers 

alike are looking for insight into future 
workplace design. Developers are looking 
to create transformative, forward looking 
office and mixed use centres.  Highly 
profile locations and underutilized sites 
present opportunities to capture the 
imagination of office tenants with new 
design strategies ensuring safety, security, 

Workspace
by Stienie Greyling

flexibility, wellness and access to the 
outdoors.

Safety and Security
A big concern related to employee 

health and well-being going forward 
is differentiating between visitor and 
employee.  Companies are revising 
policies to prevent non-employees from 
entering buildings, controlling access 
for essential visitors and pre-screening 
everyone.  Many countries are using 
cameras to detect temperature and this 
technology may become more affordable 
for mainstream use.

New behaviours
Our individual behaviour and 

expectations have changed.  We are 
all becoming preconditioned to be 
conscientious about preventing the spread 
of viruses and disease.  Remember people 
initially resisted wearing seatbelts.  Now it 
is completely natural to buckle up when 
we get into a car.  Experts are predicting 
more frequent viral pandemics, so the 

experience of COVID may become 
normalized over time.  Technology 
and innovation will rise to meet these 
challenges and make negotiating these 
conditions easier and more seamless in 
the near future.

Green Interiors
Over the last several years designers 

have consistently included outdoor 
spaces such as green terraces and ground 
level gardens.  In newer projects the 
gardens are also coming indoors.  Interior 
plantings do more than contribute to 
clean interior air, they offer the calming 
qualities of nature.

Accessible green spaces will continue 
to appear and grow in scope across all 
building types.  The connection to green 
space, the use of natural and ecologically 
sound interior materials and strategies 
that allow daylight to penetrate deep 
into building spaces, advance sustainable 
features and provide workers a sense of 
connection to nature and its health giving 
qualities.

Planning home workspace
Every business that is operated or 

managed from home will require some 
sort of workspace, but not all will require 
an office in the traditional sense. For 
a freelance photography business, for 
example, the main workspace in the home 
may be the darkroom.

The type of business that will 
be operating from home is key to 
determining the type, size and location of 
the workspace needed. Day-to-day living 
should carefully be considered as well as 
special occasions, seasonal activities and 
guests. 

Take the time necessary to put together 
the most productive, functional and 
visually appealing workspace at the lowest 
possible cost.

Most home workspaces are basic 
enough so that they can be planned 
without hiring a professional.  However, 
if the intention is to spend a substantial 
amount of money to create a home 
workspace or build an extension to a 
home, it would be best to consider hiring 
an architect and interior designer with 
home office experience.

Outbuildings on a property, such as 
tool sheds, enclosed cabanas and free-
standing workshops are another option if 
the structure is suitable and large enough.

WORKSPACE
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A CDF Architecture, a firm renowned 
for its ambitious, design-
savvy commercial, residential, 

hospitality and institutional projects, is 
proud to unveil Phase 3 of an innovative 
four-phase office design for Lightspeed, 
a company dedicated to helping 
entrepreneurs work smarter and create 
the best possible experiences for their 
customers.

Located in the historic Gare Viger 
building, the project was conceived 
to maximize space and accommodate 
more than 640 employees working 
at the Montreal headquarters of the 
international company. ACDF’s mandate 
for Phase 3 was to transform 10,000 sq.f. 
of storage space, located on the building’s 
5th floor, into a functional network of 
training rooms, meeting facilities, and 
work zones.

“In keeping with the same conceptual 
approach as the previous phases, 
enhancement of the heritage character 
of the space was a core focus,” explains 
Joan Renaud, a partner, architect, and 
core member of the ACDF design team. 
“That being said, rehabilitating the attic 
presented numerous challenges, which 
undeniably guided each of our design and 
spatial planning decisions.”

Bridging both space and time
In addition to addressing a narrow, 

cramped, and linear space, ACDF was 
faced with several constraints inherent 
in the redesign of heritage buildings, 
including regulatory issues. To meet 
emergency exit requirements, the firm 
constructed a new evacuation corridor 
for the sixth floor boardroom, crossing 
through the exposed wood structure of the 
attic in order to connect to an existing exit. 
A further challenge involved developing, 
in collaboration with the base building 
architects, an exterior roof insulation 
strategy, allowing the exposed wooden 
beams of the roof ’s interior to remain 
part of the space’s design. In an innovative 
fashion, the firm also addressed the issue 
of limited natural light penetration by 
devising and implementing an ambient 
lighting strategy.

Completed in January 2020, ACDF 
rose to each and every challenge along the 
way in order to effectively and efficiently 
transform the space into an architectural 
journey, rich in contrasts and experiences. 
Bold contrasts in lighting and colour 
embody the firm’s approach to creating 
desired moods and highlighting spatial 
transitions. Upon exiting the fifth floor 
elevators, a dark environment lends 
itself to a subtle game of transparency 

Lightspeed Offices
Montréal, Canada
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and reflection, courtesy of three bronze-
tinted boxes delimiting the elevator 
hall from the adjacent training room. 
The elevator hall’s black background 
immediately contrasts with the warmth of 
the training room’s white oak bleachers, 
and the rich texture of its exposed brick 
wall. To the east and west of the elevator 
hall, the firm’s approach to transitional 
contrasts emerges in the form of bright 
white geometrical corridors. The passages 
accentuate a transition between the 
cavernous dark zone and the enveloping, 
residential ambiance of exposed brick 
walls and wooden beams that characterize 
the company’s meeting rooms, services 
core, and unique workspaces located at 
each end of the corridors.

Preparing for a new reality
With Phase 3 of the Lightspeed office 

design complete, ACDF has turned its 
focus to the fourth and final phase of the 
project under the shadow of a new post-
COVID reality. In addressing planning 
for the design of another 25,000 sq.f. on 
the building’s second floor, Lightspeed 
has asked ACDF to provide three optional 
plans that address social distancing 
measures as part of the layout. While 
the client hopes that business will soon 
return to normal, they have asked ACDF 
to incorporate innovative measures into 
the design that will allow them to adapt 
their work environments into socially 
distanced versions in quick and flexible 
ways.

www.acdf.ca/en/

WORKSPACE
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Framery is excited to unveil in 
Tampere, Finland Framery 
One, the world’s first connected 

phone booth. Video conferencing has 
become a core facet of business today. 
Research shows that by the end of 2021, 
30% of the global workforce will work 
remotely multiple days per week, leading 
to increased video conference calls. 
Open offices typically lack a variety of 
conference rooms and quiet areas to work, 
limiting video conference ability. Framery 
set out to create a product that solved 
these evolving workplace needs and 
developed a solo workspace for efficient 
video conferences. With Framery One, 
meetings and virtual conference calls 
can occur within these spaces without 
disturbing those around them. The top-
of-the-line futureproof pod combines 
4G technology and a digital ecosystem 
with superior acoustics and Framery’s 
distinguished design DNA.

Framery Answers the Demands of the 
Hybrid Work Model 

“We have seen a huge increase in the 
need for video conference solutions and 
are expecting this to grow throughout 
2021,” says Framery’s CEO and Founder, 
Samu Hällfors. “Organizations need 
soundproof and technologically-advanced 
workspaces for successful virtual 
collaboration. Our team recognized that 
the market was missing a future-forward 
pod that provides workers with a private, 
soundproof space to connect virtually 
with those not in the office while not 
disturbing those around them. Framery 
One is truly the first of its kind.”  

Smart Settings for Modern Day Workers
Each design component is rooted in 

extensive customer experience research 
using comprehensive data.  

Framery One features a virtual 
ecosystem backed by unmatched 
technology. With a high-res touchscreen 

and seamless user interface (UI), the 
user can control reservations, airflow, 
and lighting. Users can integrate their 
calendar system so reservations can be 
made quickly or, if the pod is free, they 
can step inside, and the pod will be 
reserved automatically. The UI will show 
an on-screen message that alerts the 
user when their time slot is nearly up. If 
there aren’t any other bookings, the pod 
will automatically extend the session so 
the user can continue working without 
interruption. The pod’s accessories also 
include wireless charging, a power outlet, 
and a USB port.

“Framery One is the most innovative 
and distinctive single-person workstation 
on the market,” says Framery’s Head of 
Products, Lasse Karvinen. “COVID-19 
has re-established our need and desire 
for personal workspace. Framery One is 
a one-stop-shop for productivity and will 
allow workers to complete tasks and video 
conference from a comfortable and quiet 
environment. The product is an adaptable 
workstation for an adapting workforce, 
and we’re so excited for the world to 
experience it.”

The table, screen, and coat rack feature 
Framery’s distinguished design DNA—a 
fine-tuned arch. Both the seat and the 
table can be adjusted easily, with footrests 
on the floor and fixed to the seat to keep 
users comfortable for long stretches of 
time. The pod transitions to a standing 
workstation for those who prefer to stand 
if the seat is left out.

Framery Launches World’s First Connected 
Phone Booth as Offices Prepare for 

Growing Demand for Video Conferencing
Montréal, Canada

The pod’s impressive ventilation will 
keep users feeling fresh and focused. The 
ventilation speed for Framery One is 29 
litres per second, over four times higher 
than what is recommended for occupied 
spaces.

Designed for Today, Built for Tomorrow 
Framery One will improve over time, 

thanks to intuitive software that keeps 
the pod up-to-date as technology evolves. 
Its future-proof, modular design ensures 
that the pod can be upgraded as new 
tech specifications or working methods 
become the norm.

Additionally, sustainability has always 
been at the core of Framery’s mission. 
Framery One’s structure is constructed 
from steel, and a total of 95% of the 
materials used in this highly durable pod 
can be recycled. Steel also ensures that the 
structure is fireproof. Due to its efficient 
design, Framery One has a small footprint 
in the office but feels spacious to the user. 
Framery One features wheels, allowing 
users to re-arrange the product within the 
office as needed over time. As it can be 
difficult to re-organize an office without 
renovating, especially amidst a pandemic, 
this feature allows the product to be more 

adaptable and flexible for user needs. 
Additionally, Framery One received a 
quality rating by the new ISO 23351-1 
standard for sound insulation. Users never 
have to worry about private conversations 
being overheard or disrupting coworkers, 
even if the pods are near desks.

The product is available in eight 
timeless colours, including White, Grey, 

Black, Powder Blue, Winter Moss, Sand, 
and Navy. The design team also created 
a range of interior panel fabrics for the 
carpet, seats, and tables so that the pod 
can be adapted to suit a specific company 
style.

Framery Connect Enables Management 
and Optimization 

The new digital management 
system comes equipped with Framery 
Connect, which keeps Framery One 
performing efficiently. Automatic alerts 
for maintenance needs ensure that issues 
are resolved quickly due to direct access 
to Framery. If issues arise, Framery’s 
customer care support can be easily 
accessed over email or phone. Framery 
Connect also provides insight into how 
Framery One is being used so that office 
managers can understand the booth’s 
utilization rate in a hybrid office and their 
return on investment.

Framery One is officially launching on 
February 10th at 10 AM EST.

d|vision 21 has been a proud partner 
to Framery since 2015. d|vision 21 
specializes in importing and distributing 
Framery into the Quebec and Ottawa 
markets through their dealer partners 
Burovision Montréal, Burovision Ottawa, 
and MBH Furniture Québec. In addition 
to having an experienced and dedicated 
team, d|vision 21 offers a Framery 
Inventory Program for projects that 
require a quick turnaround time.

www.dvision21.com
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Carving out a dedicated space in 
your home not only gives you 
a place to focus on work – the 

right home office set up can also increase 
your productivity and inspire creativity. 
While a laptop on your dining room 
table technically counts as a workspace, 
a room or nook devoted specifically to 
work can help you focus and create a clear 
separation between work time and fun 
time.

The designers and consultants at Cecil 
Nurse have put together the best home 
office set-up ideas to help you max 
your output.  With one of the largest 
warehouses in the country located in 
Johannesburg, we are ready and able to 
assist you will ex-stock items to get your 
working at your peak almost immediately.

Home office furniture is easy to neglect 
but should be a priority, especially now 

that many more people are instructed 
to work from home by their employers.  
Businesses should start considering 
setting their staff up with the best home 
office furniture and accessories so that 
they will want to buckle down and get 
back to work.

To help get your creative juices flowing, 
we’ve rounded up some amazing home 
office ideas to inspire you.  Whether you 
have a whole room or just a small corner 
to space, here are some of our favourite 
suggestions.

Your home office should be a space 
dedicated to work and productivity, but 
that doesn’t mean it necessarily requires 
four walls and a door.  You can create a 
lovely home office space by carving out a 
work oasis in a bedroom for example.  

You’ll probably need a sturdy, 
ergonomic task chair for your actual desk, 
but adding an accent chair like the Milan 
Metal, Library or Carlton can give you a 
place to step away and relax while you’re 
working. A stunning booth may also add 
to the aesthetics of your home and afford 
some privacy within which to work.

Invest in Quality
The most important aspect is that you 

invest in good quality office furniture.  
The kitchen table is not an ideal location 
because the chair and the height of 
the work surface will usually not be 
ergonomically correct, meaning over time 
you may find yourself with new aches and 
pains.    

Always remember to follow 
recommendations when it comes to 
posture and ergonomics.  Your chair 
should provide adequate support to allow 
you to keep your back and shoulders 
straight.  Your feet should be flat on 
the floor.  Your elbows should be at a 

90-degree bend and align with your hands 
on the keyboard.  Your eyes should level 
with the top third of the screen, and don’t 
forget to take occasional breaks.  Invest 
in the best chair you can afford, one with 
proper lumbar support and armrests is 
best, and be sure to adjust the height of 
the seat to meet the criteria above.

Bring in the Sit Stand Desk Option
While you may not be able to take a 

stroll on the beachfront or attend Park 
Run (or you simply may not want to 
because you’d like to keep your distance) 
a sit-stand desk can still help get your 
blood pumping during the workday.  
Since the coronavirus pandemic has 
shifted remote work from a privilege to a 
necessity and people are only allowed to 
exit their homes for essential reasons, you 
still need to move around.  Consider the 
Cecil Nurse Clever range to make your 
workday a little more active.

Clever
There is a lot to be said for having 

a dedicated workspace.  The perfect 
solution, therefore, is to create a work 
zone within our home – the home office.

Often overlooked is how the room in 
which you are working makes you feel.  
If you decide to tuck yourself away at a 
desk in the corner of a dark spare room 
or shove all your paperwork and laptop 
on your dressing room table, you’re not 
valuing the work you are committed to 
doing.  Reward yourself, start by finding 
the space in your home where you want 
to be, this will increase productivity 
and more importantly wellness in your 
workplace.

www.cecilnurse.co.za
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leather which is not buffed and sanded; or 
into corrected grain leather that has had 
the surface markings altered by buffing 
and sanding.

Splits:
The lower layer may then be further 

split and processed into suede split or 
coated split leather.  Coated split leather 
is somewhat stiffer and less durable than 
top grain leather.  It is sometimes used to 
cover upholstered sides and backs that do 
not need to flex and move much.

Bonded leather:
Bonded leather is made of leather pieces 

that are glued together, then covered with 
essentially a vinyl top.  Bonded leather 
behaves much like vinyl.

The only difference is that it doesn’t 
have the same ability to stretch, but a big 
advantage is that it is less expensive.
Durability:

With regard to durability full grain 
leather, corrected grain leather and split 
leather of comparable thickness have very 
much the same strength characteristics.  
Split leather usually does not have as 
good flex resistance, which is the reason 
it is used in non-flexible areas.  Grain 
correction, or even the removal of the top 
grain layer does not alter strength when 
comparing equally thick samples.

Leather tanning:
Tanning is the process that turns an 

animal hide into leather.  It preserves the 
hide, makes it softer, more pliable and 
durable.

Today, virtually all leather is tanned 
with a chromium tanning process which 
is a type of mineral tanning.  With normal 
use and care, modern chromium tanning 
techniques produce leather upholstery 
that can last several decades.

Leather market trends:
Fine leather upholstery used to be 

found in the dens and living rooms of 
only the very wealthy.  The category 
was characterized by heavy, traditional 
styles and the use of strong colours 
such as burgundy, oxblood, burnt 
orange, rust walnut, tortoise, navy and 
blackberry.  These leathers generally had 
heavenly glazed, shiny finishes.  Massive, 
traditional chesterfields tufted wing 
chairs, traditional  

saddle armed and double bustle pub 
sofas characterized leather upholstered 
furniture styles.

More recently, advances in tanning, 
technology, globalization, the 
introduction composite leather materials 
and changes in consumer buying 
preferences have helped leather furniture 
sales to grow at a tremendous pace.

Contemporary styled leather upholstery 
has emerged as the growth category with 
broad consumer appeal.  Not only has the 
styling of upholstered pieces changed, 
leather now comes in a wider array of 
designer colours and is generally softer, 
more pliable and comfortable.

Some of the information in the article 
was selected from: furninfo.com.
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L eather is a natural product and all 
of the earlier Renaissance styles, 
particularly Spanish and English, 

favoured leather upholstery.  Techniques 
for embossing, tooling, painting and 
gilding leather were disseminated by 
Spanish craftsman in the 16th and 17th 

centuries.  Throughout this period, all 
types of furniture were covered with 
leather and studded with decorative nail-
head patterns.  In the 18th century, the 
art of preserving hides and tanning them 
into leather had become an old, respected 
trade.  The tanning process took almost 
a year and was completed by coating the 
hides with oil and grease, then scraping 
and treading on them.  Ox hide and calf 
skins were a favourite in the late Louis 
XIV styles and fine goat leather was often 
used by Chippendale and subsequent 
designers.  Then, as today, cattle hides 
were the major leather source because of 
their availability, strength and hide size.

All leather is the product of animal 
hides, however, these vary in their quality 
and the ways they are converted into 
leather.  High quality leather is expensive.  
The raw material cost represents a 
substantial percentage of the total cost of 
manufacturing leather upholstery.

Kinds of Leather:
All leather is the product of animal 

hides, however, these vary in their quality 
and the ways they are converted into 
leather.  High quality leather is expensive.  
The raw material cost represents a 
substantial percentage of the total cost of 
manufacturing leather upholstery.

Top and full grain:
As part of the involved upholstery 

leather preparation process, suitable 
animal hides are split into a top layer (the 
one which had hair on it) and a thick 
lower layer.

The top layer, also called as top grain, 
can either be processed into full grain 

The Leather Look
by Stienie Greyling
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From the purity of a fine design through to it’s finished 
form as furniture of unsurpassed style. See how a 
creative concept finds it’s life in the most beautiful of 
ways when you choose quality Italian leather from 
Emmay Trading. Crafting, accenting and realizing 
your vision - from idea to ideal.
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See how a creative concept finds its life in the most 
beautiful of ways when you choose quality Italian 
leather from:

Emmay trading 
Importers and distributers of quality Italian upholstery 
leather, bonded leather and synthetics.
Catering for domestic, contract and hospitality furniture 
manufacturers, interior designers and decorators.

Emmay trading 
leather is both durable and functional and can be used in 
many different applications.
The colour and print options are limitless.

Different upholstery leather types are available, namely:
• Aniline leather,
• Semi-anline leather,
• Full grain pigmented leather,
• Corrected grain pigmented leather,
• Pull-up leather,
• Laminated leather & split leather.

Emmay trading 
was established with the explicit aim to supply the furniture 
and décor industries with high quality leather.

Emmay trading 
 Crafting, accenting and realizing your vision from idea to 
ideal.

info@emmaytrading.co.za
www.emmaytrading.co.za

From idea to infinite 
possibilities  

From the purity of a fine design 
through to its finished form as 
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COLOUR 
PSYCHOLOGY

Colour can be defined as ‘different 
sensations in the eye as a result 
of the way objects reflect or emit 

light.’
Numerous factors affect the design 

of interior architecture of a space.  One 
of the basic quality factors of a realized 
interior design is colour.

The colour wheel or colour circle is the 
basic tool for combining colours.

The complex nature of colours and their 
impact on the art, culture, psychology 
and religion has been studied.  Colour is 
observed as a fundamental quality of our 
visual perception.

There are numerous developed theories 
and assumptions related to the aesthetic 
comfort offered by colours and to their 
effect on human psyche.

Colour psychology is used widely in 
branding and marketing, but it is also 
a powerful interior design tool that 
arguably has more of an impact on the 
mood of a room than any other factor.

Psychological effects of colours
People are  very much visual creatures, 

and colours directly affect the mood of a 
person and therefore play an important 
part in our lives. Psychologists have 

concluded that colours can be related to 
certain emotions in people.

When designing interiors, it is very 
important to know what effects and 
emotions are caused by certain colours.

Blue
Blue is, without doubt, one of the 

strongest hues of the colour psychology 
spectrum.  It is the colour of harmony 
and peace, but it can be recognised as 
cold, unemotional and unfriendly. It has 
been a symbol of faith, hope and loyalty 
since ancient times. Deep, bold hues 
such as navy and royal blue are great for 
evoking confidence, and are associated 
with admirable qualities such as loyalty, 
trust, peace and success. Lighter shades 
of the colour instil a feeling of calm and 
tranquillity at home. In physiological 
terms, it impacts on calming the central 
nervous system.

Grey:
Grey is one of those versatile colours 

that is said to stir a feeling of calm and 
composure. As with any colour, the results 
depend largely on how it is used.  It can be 
soft and delicate or strong and confident.

Black:
Black is the mixture of all colours totally 

absorbed. It symbolizes power, mastery 
and death. It is a proven accent colour but 
when used heavily in a room scheme, the 

psychology of this colour results in power, 
drama and mystery. It can be seen as 
unfriendly and unapproachable, therefore 
it can cause abasement and mood swings 
and create an adverse environment.

White:
White contains an equal balance of all 

the colours of the spectrum, representing 
both the positive and negative aspects of 
all the colours.

Purple:
Is often characterized as a mysterious 

colour. This mixture of blue and red is 
believed to be the colour of sensitivity and 
artistic nature. Purple is associated with a 
wealth of wonderful emotions from depth 
and creativity to fantasy and nobility 
in colour psychology.  It carries a regal 
charm and also suggests luxury.

Violet light waves impact the brain, 
purify and have a refreshing and 
disinfectant effect.  It also regulates the 
metabolism and suppresses hunger.  
Indigo light waves fight against high fever 
and skin diseases.

Pink
Pink is a delicate hue in colour 

psychology which speaks of nurture, love 
and femininity.

Yellow
It is no surprise that yellow is connected 

with joy, optimism and energy in colour 
psychology.  It is considered the most 
joyful colour in the visible spectrum. 
Yellow encourages concentration and 

alertness.  Moreover, it has beneficial 
impact on the nervous system, stimulates 
blood pressure, the heart rate and 
breathing. Like so many bright tones, 
it can be tricky to make work in a room 
from top to bottom.  Stick with golden 
shades and utilise the colour in darkened 
areas of the home to bring a feeling of 
light and space into action.

Green
Green is the colour of nature, restful 

and refreshing. It has great healing power 
which is one of the reasons why it is a 
dominant colour in hospital interiors.  
Green is an extremely positive hue as it 
stimulates thoughts of balance, growth 
and restoration in colour psychology.  
Green light reduces pressure, expands 
capillaries, stimulates the endocrine 
glands and relieves insomnia. It brings 
the natural world to mind as it is an 
incredible way to bring a refreshing 
sense of nature indoors. Pale green is the 
most relaxing and charming colour in 
the spectrum.

Red
Red is the most vibrant, compelling 

colour in the spectrum. Red is one 
of the more dramatic hues and the 
most enticing colour when it comes to 
rousing emotions. It attracts immediate 
attention and brings objects or images to 
the foreground because of its powerful 
effect on the automatic nervous system. 
It expresses passion, love, warmth, 
excitement, power and energy. It is the 
strongest among warm colours, therefore 

can change a space into looking compact 
and stimulating.

Orange
Is a stimulating colour which has the 

energy of red and cheerful qualities of 
yellow. It is associated with the sun and 
refreshing fruits. Orange improves the 
appetite, stimulates the heart and is good 
for the treatment of depression.

Brown
Brown is linked to feelings of comfort 

and relaxation.  The neutral hue is also 
said to be a symbol of structure, support 
and stability.

It is very important to understand 
the colours and their relation to certain 
emotions and meaning.  In addition to the 
mentioned psychological factors, cultural 
diversity plays an important role.  All the 
colours have a certain symbolism and 
they have different meanings in different 
cultures.  All this has to be specially taken 
into consideration when using colours 
in the interior architectural design. In 
particular, the usage of colours in shaping 
of housing and non-housing spaces must 
be differentiated.

*Some of the Colour Psychology article 
information is from the 7th International 
Conference – Contemporary achievements 
in Civil Engineering 23 – 24 April 2019, 
SUBOTICA, SERBIA. The former core 
Republic of Yugoslavia that is now a 
landlocked country in the central part of 
the Balkans.

Colour Psychology
by Stienie Greyling
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A ny kind of intervention in this 
space should not interfere with 
the existing one. More than 

proposing it was necessary to omit, more 
than designing it was necessary to recover 
and integrate, more than composing it 
was necessary to be simple and silent with 
rigour in response to new needs.

The apartment is integrated in a 
building originally designed as a Hotêl 
Particulier. The apartment occupies the 
first floor, originally a floor of 11 rooms, 
one of them used as a bathroom. Being 
a social floor, almost all the walls and 
ceilings of these rooms were decorated 
with rich wall paintings.

When transformed into an individual 
section of housing, the apartment was 
occupied by Pedro Espirito Santo, known 
as the host of the best parties and dinners 
in Lisbon, and the 11 rooms served this 
purpose perfectly.

In 2019 the apartment acquired a new 
owner, with a clear family structure. The 
intervention programme in the space was 
based on the maintenance, conservation 
and restoration of all the architectural 
heritage of the property, but adapting it to 
family needs - from one bathroom there 
are now six independent bathrooms.

All the work was based on the premise 
that the interventions should be discreet 
enough not to be noticed, or to dispute 
the attention for the pre-existing.

If the recovery works were to be discreet 
in the form and choice of materials, the 
interior design project chose a careful 
selection of timeless design pieces - as if 
from the height of 18th century art we 
could in the same space suddenly travel 
to what is best produced in 21st century 
design.

History is written today in a different 
language. With other objects and 
arguments, even if the principle remains 
the same: a house to live and be lived in.

www.euseiquevouteamar.com
dw
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Project Name
CR apartment

Project location
Rua S.Mamede, Lisbon, Portugal

Overall built area
315.00 m2

Year
2020

Office of Architecture and Interior 
Design

ESQVTA
www.instagram.com/esqvta

Contact email 
• geral@esqvta.com
• design@esqvta.com
• projeto@esqvta.com

Principal Architect
Vitor Almeida

Photographer
Ricardo Oliveira Alves
www.ricardooliveiraalves.com

A t wallpaper Inn we love beautiful 
spaces. The business was 
established in 1964, and is a three 

generation family-owned business, with 
the aim of bringing luxury wallpapers and  
excellent service directly to you.

Luxury wallpaper was not common-
place in the 1960s in South Africa, with 
little choice available, so when Patrick 
Broli started showcasing beautiful papers, 
his daughter Lesley noticed a gap in 
the market and began a very successful 
distribution of the finest wallpapers.

Now into its third generation, under 
the trusty helm of her daughter Clare, 
and Clare’s husband Clinton Kearney, the 
Wallpaper Inn brand is in good hands as 
it is entrenched as a leader in the field of 
home décor.

With our bold selection of wallpapers 
both contemporary and luxury, we pride 
ourselves on end-user experience. “We 
want you to feel at home when choosing, 
buying and having the wall coverings 
installed. This is what sets us apart from 
the rest. We value our customers and our 
business legacy” says Clare.

We have featured February, the month 
of love – and with it our concept of 

loving your space with rich floral and 
geometric prints, and we continue on a 
similar theme focussing on loving your 
“collective spaces” for March, as we head 
into autumn. 

With more people having to stay at 
home these days, we realise the importance 
of a stunning and comfortable space that 
allows you the freedom to be content 
and efficient. And that is collectively, 
all rooms from kitchen to bathroom, 
bedrooms to living areas, should all work 
together collectively to make you happy. 
We are therefore rolling out our ranges 
of gorgeous and unique papers for your 
pleasure.

Shop online or in-store at one of our 
three branches, one in East London, our 
flagship store in Johannesburg or our 
newly opened store in Cape Town, for the 
best ranges available and expert advice 
from our staff, for each of your spaces.

Breezy leaf and botanical prints, minty 
greens, whites and ivories, to subtle pinks, 
tangerines and florals, bold colours and 
patterns, pastel prints, warm textures 
and exotic gold, marble and precious 
stone prints and finishes – a taste of the 
opulence that can feature in your homes.

In addition, we are featuring a wide 
range of wonderful murals including 
urban cityscapes, natural landscapes with 
tall alpine trees and refreshing lakes, to 
children’s fun cartoon murals for their 
added delight – there is so much choice 
one is spoilt to be staying at home!

Journey with us through your living 
space and allow our expert team to 
advise you and provide assistance 
for installations. Our decorating 
professionals will guide you to the perfect 
finish. Browse our website and fall in love 
with your space again!

www.wallpaperinn.co.za

Wallpaper Inn

COLOUR 
PSYCHOLOGY
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On The Terrace

Notably Nordic’s motifs are 
reminiscent of the early 50s style 
of design house Marimekko.

Much like today, Scandinavian design 
was a major interior inspiration in 
the 1950s. Marimekko, in particular, 
brightened up homes with its iconic 
large-scale overlapping abstract patterns 
in a mix of vibrant and muted colours, 
combining the natural beauty of the 
Nordic landscape with a homage to 
Japanese art. Our Notably Nordic 
collection continues this timeless trend by 
playing with retro elements in a relevant 
and contemporary way. To complement 
the designs, we resampled a few colours 
from our sought-after Giza and Yale linen 
blend fabric range, further following 
the Nordic trend of combining natural 
and synthetic materials for longevity. 
We invite you to mix and match these 
pleasing patterns for your couches, 
curtains and scatters for a Notably Nordic 
interior space.

www.hertex.co.za

NOTABLY NORDIC

COLOUR 
PSYCHOLOGY
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ON THE 
TERRACE

MYTO design d’espaces vivants 
is proud to announce a new 
landscape design, which 

won an award at the Grands Prix du 
Design 2020 in the Residential Patio 
and Landscaping category. Designer 
Martine Brisson and landscape architect 
Roxanne Miller worked for more than 
a year to create a green rooftop with 
custom planters on the top of a home in 
Westmount. The sprawling 1965 square 
foot space is dedicated to relaxation. It 
boasts a spectacular view and seamless 
integration with the surrounding 
landscape.

After renovating the house in 2016, the 
owner of the luxury property wanted to 
make the most of the flat roof by turning 
it into a deck. He engaged MYTO design 
d’espaces vivants, whose specialities 
include green rooftops. The mandate was 
to create a space focused on wellness. It 
was to be suitable for entertaining and 
would showcase a breathtaking view of 
the city and surrounding areas.

True to their brand, the two women 
decided to create a contemporary, visually 

striking, and streamlined outdoor space 
bordered with colourful, somewhat 
unruly vegetation. The decking is made 
of ipe wood, a species known for its 
toughness, high density, and beautiful 
colour. To ensure safe enjoyment of the 
view and vegetation, a transparent glass 
parapet encloses the entire perimeter. 

One of the project’s challenges was 
to create elegant furnishings that would 
conceal ventilation equipment on the 
roof. Brisson and Miller designed a set 
of wood-clad planters to conceal the 
equipment. “We designed these planters 
from the ground up to meet this project’s 
requirements. The wooden elements are 
removed in winter to prevent swelling,” 
the designer notes. Once the design was 
complete, Atelier Papineau took charge of 
building the planters.

In the planters and on the green 
terrace, Miller opted for perennials 
and indigenous species, to minimize 
maintenance and replanting. The planters 
are insulated for overwintering. The 
horticulturist also took care to work with 
a harmonious colour palette (pink, blue, 

Clarke Terrace
Montréal, Canada
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The steadily growing appeal of 3, 
our contemporary line of outdoor 
furniture, has led to the inevitable 

addition of new ‘threes’.
Sharing the same design DNA, two 

taller versions of the oly tables now join 
in the party and provide the oly kitchen 
and bar stools with a place to hangout and 
shake your martinis dry. 

Hot off the forge is the low slung oly 
coffee table - sturdy simple and robust, 
available in 2 different sizes they provide 
surface areas for laid back seating 
arrangements.

Seen here loitering with intent is its 
inseparable and equally low companion 
in arms, the origami chair. This new seat 
is our take and remake of an unsung mid 
century design of Japanese origin with 
strong Scandinavian overtones that quite 
possibly everyone’s architect from the 60’s 
will remember having. 

At home, outside on the terrace, yet 
sophisticated enough to fold and bring 
indoors to the living room - the origami 
is truly a versatile and visually interesting 
chair, offering an extraordinary level of 
comfort that will have most deck chairs 
arranging early retirement.     

Made from 304 grade stainless steel 
tubing it is available in 3 subdued colours 
(sand, grey and olive) of robust poly 
cotton canvas, stitched by a local master 
saddle maker. There is a choice of oiled 
ash or natural jarrah cylindrical wooden 
arms.
3 is a body of original work from the 

hope forge, a collection of functional 
furniture for contemporary living that 

utilises and sustains traditional artisanal 
skills.
3 is a dedication to the magic and 

mathematics of the proportions of 3  - 
their characteristic lines strive always to 
embody the Alvar Aalto credo  ‘beauty is 
the harmony of purpose and form’
3 we believe offers hope for the future.

www.hopegf.com  

violet) and chose plants with different 
flowering times (brief and long) so that 
there would be elegant flowers throughout 
the warm season. 

Brisson and Miller also wanted 
subtle lighting for the plants, choosing 
minimalist fixtures from Jardin d’ombre 
et lumière. In the evening, the space has a 
warm, intimate, and thoroughly relaxing 
ambiance.

After more than a year of work, the 
result is a rooftop terrace that blends with 
the surrounding canopy. Shaded by large 
trees at almost every time of day, the space 
is surrounded by colourful wildflowers 
that frame a gorgeous view of downtown 
Montreal.

www.mytodev.com

dw
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ON THE 
TERRACE

3 plus three
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Architizer Announces Winners 
of 1st Annual A+Firm Awards
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A rchitizer, the world’s largest online 
platform for architecture, 
announced this week the winners 

of the 1st Annual A+Firm Awards, a new 
architectural awards programme created 
to spotlight the architects behind the 
world’s best buildings and spaces.

Building on the success of its A+Awards, 
the world’s largest architectural awards 
programme, this new programme is the 
first of its kind dedicated to celebrating 
AEC companies of all sizes, geographies, 
and specializations. 

“It is a great honour for our studio to 
be recognized in an important global 
arena like Architizer A+ as Best in Asia.  
It marks a meaningful step for us on the 
international stage.” - Chaiyapat Mirasena, 
Department of ARCHITECTURE Ltd.

An incredible range of architecture 
and consulting firms participated in the 
inaugural season, with some 400 firms 
— hailing from 50 countries across six 
continents — submitting portfolios for 
consideration. An influential jury of 
creative thought leaders has awarded 
31 firms with the top honour of World’s 
Best. From far-flung, relatively unknown 

Architizer 
Announces Winners 

of 1st Annual 
A+Firm Awards

New York, United States

Shulin Architectural Design - Mountain House in Mist
Photo credit: Yilong Zhao

Koichi Takada Architects - National Museum of Qatar Gift Shops
Photo credit: Tom Ferguson

Neri&Hu - Aranya Art Center
Photo credit: Pedro Pegenaute

Neri&Hu - Rethinking the Split House
Photo credit: Pedro Pegenaute

Shulin Architectural Design
Public Toilet at Sanchakou

Koichi Takada Architects - Paperbark Lexus Design Pavilion
Photo credit: Sharyn Cairns

Shulin Architectural Design -Qingxiao Residence
Photo credit: Yilong Zhao Neri&Hu - New Shanghai Theatre

Photo credit: Pedro Pegenaute

Foster + Partners - Apple Park
Photo credit: Nigel Young/Foster + Partners

Koichi Takada Architects - Arc
Photo credit: Tom Ferguson
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studios, to some of the industry’s most 
illustrious names, winning firms illustrate 
the diverse talent designing and delivering 
incredible architecture today. 

Best Overall Winners include:
• Foster + Partners (Best XL Firm)
• Neri&Hu Design and Research Office 

(Best Large Firm)
• Koichi Takada Architects (Best 

Medium Firm)
• Shulin Architectural Design (Best 

Small Firm)
• OFFICE OFF COURSE (Best Young 

Firm)

For the complete list of winners, please 
visit: www.winners.architizer.com/2021/
Firms/

“We are honored and delighted to 
have won an inaugural A+Firm award. 
This is testament to our amazing global 
and diverse integrated design team who 
help create thoughtful, pioneering and 
sustainable buildings and projects all over 
the world.” - Matthew Streets, Foster + 
Partners

The prestigious A+Firm Awards Jury, 
which includes luminaries such as Virgil 
Abloh (Founder, Off-White), Kelly 
Wearstler (Founder, Kelly Wearstler 
Design), Toshiko Mori (Principal, 
Toshiko Mori Architect), and David 
Rockwell (Chairman, Rockwell Group), 
expressed their admiration for the 
evolving efforts of firms working at the 
forefront of contemporary design. 

“The A+Firm Awards reveals that 
design need not exclude sustainability, 
access, and equity. It was heartening to 
see these principles seamlessly embedded 
in the firms’ work without sacrificing 
thrilling formal solutions.” - Charles 
Renfro, Diller Scofidio + Renfro

In keeping with the A+Awards’ mission 
to democratize architecture and honour 
innovation, dedicated awards were also 
given for firms responding in dynamic 
ways to evolving global challenges. 
Honours for project specializations and 
geographies that represent millions of 
global stakeholders include:

• MASS Design Group (Best 
Humanitarian Architecture)

• Mecanoo (Best Cultural Architecture)
• Department of ARCHITECTURE Co. 

(Best in Asia)
• Koffi & Diabaté Group (Best in Africa)

Mecanoo - Longgang Cultural Centre
Photo credit: ZhangChao

MASS Design Group - GHESKIO Cholera Treatment Center
Photo credit: Iwan Baan

Mecanoo - National Kaohsiung Centre for the Arts
Photo credit: Andrés Gallardo Albajar

MASS Design Group - Ilima Primary School
Photo credit: MASS Design Group

OFFICE OFF COURSE- National Archaeological Park Celadon Exhibition Centre
Photo credit: OFFICE OFF COURSE

OFFICE OFF COURSE with Santos Prescott & Associates and Atelier Wang 
Jianguo - Shadow Garden in 10th Jiangsu Horticultural Expo

Photo credit: OFFICE OFF COURSE

OFFICE OFF COURSE - 123+ Growth Center
Photo credit: OFFICE OFF COURSE

Foster + Partners - Comcast Technology Center
Photo credit: Nigel Young/Foster + Partners

Foster + Partners - Bloomberg
Photo credit: Nigel Young/Foster + Partners

MASS Design Group - National Memo-
rial for Peace and Justice
Photo credit: MASS Design Group
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“Our passion and commitment as a 
firm have always been in developing 
meaningful solutions that engage the 
local community and tackle climate 
change. To be recognized for that work is 
an incredible feeling...” - MGA | Michael 
Green Architecture

In collaboration with its official partners 
Phaidon, Aesthetica Magazine, ICON, 
AIA New York, Royal Architectural 
Institute of Canada, and v2com Newswire, 
Architizer will honour A+Firm Awards 
winners online. Select Winners will also 
be featured in Aesthetica’s Future Now 
Symposium and in “Architizer: The 
World’s Best Architects,” a stunning, 
hardcover book set for publication in Fall 
2021.

About Architizer 
Architizer’s core mission is to empower 

architects. Through its inspiring content, 
building-product marketplace, awards 
programmes, and vast online reach, 
Architizer connects architects with the 
tools they need to build better buildings, 
better cities, and a better world. 

Key Dates 
Launch: September 15, 2020
Winners Announced: January 20, 2021

www.firmawards.architizer.com

Department of ARCHITECTURE - Little Shelter Hotel
Photo credit: W Workspace

Mecanoo - Kaap Skil Maritime and Beachcombers Museum
Photo credit: Thijs Wolzak

MGA | Michael Green Architecture - The Dock Building
Photo credit: Ema Peter

Department of ARCHITECTURE - The Flow Pavilion
Photo credit: W Workspace

Dominique Couloun & Associés - Pierre Bottero Media Library
Photo credit: Eugeni Pons

MGA | Michael Green Architecture - Catalyst Building

Photo credit: Benjamin Benschneider

Department of ARCHITECTURE - The Commons Saladaeng
Photo credit: Spaceshift Studio

Dominique Couloun & Associés - Théodore Gouvy Theatre
Photo credit: Eugeni Pons

Dominique Couloun & Associés - Housing for the Elderly
Photo credit: Eugeni Pons

MGA | Michael Green Architecture -Wood Innovation and Design Centre
Photo credit: Ema Peter
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7. What was your favourite moment 
during the entire experience, from being 
listed as a finalist, to participating in the 
finalists’ workshop hosted by Nando’s, to 
being announced as the winner?

“Before the winner’s announcement in 
Johannesburg, the finalists were booked 
into The Home Suite Hotel in Rosebank 
and we spent the night there. That was 
my best experience. Being in a space with 
such a high standard of design solidified 
my conviction that I could tackle furniture 
and product design and I was excited that 
Nando’s would be a stepping stone in 
helping me achieve that.” 

8. How did you feel when you were 
announced as the winner? 

“By the time I was announced as the 
overall winner, I realised that I just had 
a lot of homework to do. I had to now 
start figuring out how the bench would 
become a reality. 

I am glad that Nando’s will be holding 
my hand through that process through 

their business development programme 
and mentorship, which will help in 
ultimately prototyping the Sangu Bench 
and making it a reality.” 

9. What advice would you give to other 
young, aspiring designers? 

“This is a hard question to answer since 
this was my first design project and being 
a young, aspiring designer myself, all I 
can say is: Design isn’t art. It’s problem-
solving. So, start learning as many skills 
and gather as many tools as you can to 
create authentic and innovative solutions. 
Do not limit yourself to the knowledge 
you acquire at school or in your specific 
industry. Venture into other industries 
and see how they are solving problems 
and then bring that back into your design 
process. 

The best course I did that shaped my 
understanding of the design process was a 
free course on edx.com offered by Harvard 
called The Architectural Imagination. 
It is by far the most important piece 

of problem-solving knowledge I have 
acquired and to this day, it continually 
shapes how I think about problems and 
how to find novel or innovative solutions 
to those problems.” 

10. What would your dream design 
project be? 

“The ideal design project doesn’t exist 
since every problem is unique to itself. 
What I do dream about though is running 
a business such as IDEO, FROG Design or 
Fahrenheit 212. I think these companies 
have pushed what design is and what 
design thinking can do in helping shape 
businesses, the world and the products we 
interact with on a day-to-day basis. 

I would, of course, like to work in 
certain industries such as architecture, 
building modular homes and restaurants, 
interior and product design, or working in 
the customer experience space designing 
user and customer experiences.” dw

ALL ABOUT 
ART

We spoke with up-and-coming 
designer Katlego Tshuma, 
whose Sangu bench design 

garnered the overall prize in the Nando’s 
Hot Young Designer (HYD) Talent 
Search 2020, a competition that aims 
to unearth new talent. With the much-
awaited competition results announced 
in November 2020, here’s what this rising 
star had to say about his process, what 
design means to him, and his plans for 
the future…

1. How old are you now?
 “As old as I look and as young as I feel!” 
(Tshuma is 29 years old)

2. Please give us a brief description of 
your background? 

“I am a self-taught, multidisciplinary 
conceptual artist with an emphasis on 
design as a vehicle for driving ideas, 
solutions, conversation and messaging in 
public and private spaces. 

I started my creative career in 2013 
after quitting my job at the airport and 
taking up photography. Six months later, 
I published my first body of work, titled: 
Seeds, A Township Monologue. 

While working on Seeds, I launched 
and ran Shots011.com between 2015 and 
2018. This was a photography website 
geared towards helping emerging artists 
navigate the South African art industry, 
which I closed down after moving into the 
advertising space.

In advertising, I worked on The Market 
Photo workshop, Corium Skincare, 
Telkom, Vodacom, Mondelez and 
other well-established brands, and with 
agencies such as Wunderman Thompson 
and Joe Public as an Art Director, Motion 
Graphics designer and 3D Artist.”

3.Why did you become a designer? 
“I enjoy problem-solving. I think 

creativity is all about problem-solving 
and through design, I get to play with 
problems and solutions by seeking new 
and innovative ways to solve everyday 
problems.” 

4. What design projects have you worked 
on previously?

“The Sangu Bench is the first product/
furniture design project I have worked on. 
Before that, I worked in the advertising 
industry.”

5. What motivated you to enter the 
Nando’s HYD 2020 competition? 

“It was an open call to someone who 
could solve a problem and who could do 
it well enough in a competition space. 
That was what was important to me, to 
show the rest of the world how well I can 
solve problems. So, when I saw the brief 
and what it entailed, I was certain I could 
give it a go.” 

6. What was your inspiration behind the 
winning Sangu bench? 

“Being Tsonga myself, I wanted to show 
my heritage and who I am. Sangu is the 
Xitsonga name given to the traditional 
African grass mat. The Sangu Bench is 
inspired by the organic forms found in 
the movement and shape of traditional 
African grass mats, which are used across 
various African cultures as carpets, mats, 
screens and room dividers.”

Get to know the overall winner of the 
Nando’s Hot Young Designer 

(HYD) Talent Search 2020
Katlego Tshuma
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building owner and neighbours, and will 
require an attachment of your proposed 
sketch. There is rigorous consultation 
both internally and within the affected 
community which takes place to ensure 
buy-in and that no regulation or by-law 
will be broken.

 
Consider these four things before you 
begin:

1. How complicated is your design 
and who will help you execute it?

2. Where is your location? Is it easily 
accessible?

3. How big is the mural and will it 
require any special machinery?

4. How long will it take you to paint 
and how long do you want it to last 
for?

 
Use these four factors to plan your 

project and its costs upfront.
Street artist Bash also advises drawing 

‘truths’ from everyday life to inspire mural 

ideas. In terms of location, he sees himself 
as a ‘mobile gallery’. “I go to places where 
there’s a lot of foot traffic; places where 
people don’t have exposure to galleries or 
art, so I bring the art to them.”

His advice for new creatives is, “Don’t 
be shy. Don’t be scared. Be bold. Get out 
of your comfort zone and do what you 
want to do. Make sure your intentions are 
to inspire, motivate and prepare people 
for the future.”

Bash and Ador will be exhibiting at 
the 2021 IPAF. Tilmans says the event 
will rigorously adhere to strict Covid-19 
protocols to prioritise the safety of the 
public, participating creatives and the 
Baz-Art team. 

“The team will be tested before the 
event and we will continue with current 
best-practice protocols such as daily 
temperature checking. 

“At the IPAF, masks will be mandatory, 
and viewings will be limited to one 
household per installation. Sanitiser 
stations will be strategically positioned 
to maximise availability. Downloadable 
brochures and maps will also be 
appropriately distributed so that you 
can safely walk it, run it or cycle it. All 
government recommendations will be 
incorporated to keep South Africans 
and international guests safe. For more 
information, please do not hesitate to 
contact us.” dw

ALL ABOUT 
ART

Painting a wall mural is different 
to any other kind of artwork 
in its scale, prominence and 

permanence. The 2021 International 
Public Arts Festival (IPAF) – taking place 
from 10-14 February 2021 – pays tribute 
to renowned creatives who use this 
medium to tell people’s stories. Hosted by 
Baz-Art – an organisation that harnesses 
the power of street art to transform 
communities – this year’s festival features 
legends like South African-born Bash, 
French artist Ador, and previously 
featured Keya Tama, a local artist now 
living in Los Angeles.

Baz-Art co-founder, Alexandre 
Tilmans, says IPAF is the ideal platform 
to inspire aspiring street artists, with 
exquisite works from some of the world’s 
biggest names. Painting a wall mural takes 
careful thought and planning. He says, 
“The more prepared you are the better. 
With experience, you will know how long 
it will take and what the challenges will 
be.”

Tama says he draws inspiration for his 
murals from contrast; from emotions, 
ideas and aesthetics that work to bring 
out the best parts of each other. He 
prefers ‘walls with history’ and chooses 
environments his work organically relates 
to. He believes street art has enormous 

potential to shape youth culture and 
his advice for emerging South African 
creatives is to “challenge your taste in 
order to refine your style to something 
that resonates and is unique.”

French artist Ador uses humanoid 
characters to tell stories and catalyse 
conversations. “Taking part in the IPAF is 
a wonderful step for me to paint in a city 
with a great history, alongside many other 
artists. We can imagine these works as 
part of an open sky museum.” His top tip 
for mural painters is to take time before 
starting a painting to ensure they capture 
the story and a concept that facilitates an 
exchange of ideas.

 
Advice for emerging mural artists

Plan ahead: Tilmans says the better 
you plan, the easier the job. Ensure you 
have an accurate sketch and a list of 
all the materials you need, including a 
hat, water, drop sheets, measuring tape, 
chalk, a ladder and scaffolding. Do a site 
inspection before you begin so you can 
anticipate any challenges upfront and 
estimate how long it will take you.

Get the permissions you need: In a 
Cape Town context, you need to fill in a 
‘public art permit application form’ from 
the City’s Art and Culture department. 
This will need to be signed by the 

Mastering mural 
painting
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Le Littoral
La Malbaie, Canada

A couple passionate about gastronomy and great lovers of Charlevoix 
dreamed of designing a contemporary residence in this exceptional 
natural setting, both to enjoy a pied-à-terre in this region, but also to 
create a high-end tourist home where families, friends, or colleagues 
could gather. Inspired by the breathtaking view of the river and the 
picturesque rural setting, and guided by the firm Architecture49 
through all stages of design and construction, the owners succeeded 
in creating a home with a minimalist, sustainable and honest design, 
which honours the experience of the place in all its simplicity and 
beauty.

Charlevoix is known for the majesty of its views: the St. Lawrence 
River meets the sea, the mountains of the Hautes Gorges skirt fertile 
plains, under a sky that plays the role of a moving painting. The 
region, its terroir, and the people who live there receive each season 
many visitors seduced by its authenticity. The architecture of the 
region combines historical buildings and resolutely contemporary 
works. Le Littoral blends into this environment by deconstructing 
and reworking the silhouette of the region’s farm buildings, making 
it a luxury tourist residence that’s resolutely contemporary and 
discreetly inserted into its surroundings.

Purity and functionality as pillars of the project
To make the Littoral an ideal meeting place and resort, conducive 
to creating memorable moments for the people who stay there, 
Architecture49 has created a sleek and functional environment, full 
of discreetly integrated facilities. A swimming pool, sauna, fireplace, 
and spa contribute to the comfort and relaxation of its occupants. The 
kitchen, which occupies a major space upstairs, is equipped with a 
multitude of professional tools for amateur chefs and gastronomes so 
that they can take full advantage of the high agricultural and culinary 
centre that is Charlevoix.

A neutral colour palette (limited to black, white, and wood), a 
wooden structure, with finishes in noble materials, the use of off-
centre volumes, and function determining form, are trademarks of 
Architecture49. The desire of the designer and owners was to create 
a house from which would emanate a sense of comfort, peace, and 
calm so that people can feel the spaces contribute to their well-
being. The building, which is minimalist and easy to understand and 
live in, leaves plenty of room for users to express themselves. They 
can thus better appropriate the space while connecting with their 
environment. This house is built for Charlevoix rather than a house 
built in Charlevoix.

A design in adequation with the natural dimension of the site
The insertion of a resolutely contemporary house in an impressive 
natural environment was a challenge, but also created the interest of 

Front view Exterior pool

Dining room
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the project itself. A special effort was made to minimize the impact on 
the land, woodcutting, and landscaping, so as to envelop the residence 
in a natural setting while enhancing the majestic view towards the St. 
Lawrence River and La Malbaie Bay. Thus, the cottage was built high 
up, leaning on the gentle slope and without a basement, as this would 
have required extensive excavation.

The general shape of the house’s plan follows that of the land, all in 
length, and is laid out in a precise axis, chosen to offer a view of the 
river in front and a great intimacy thanks to the forest at the back. 
Around this axis are optimally positioned the volumes, openings, and 
interior rooms. Their layout minimizes energy consumption in both 
summer and winter, creating a cocoon that maximizes the intimacy 
of its occupants while offering the rooms the soft luminosity of a 
forest clearing.

Natural materials and local know-how
The project is integrated into the environment of its region by using 
local resources, businesses, and artisans. The structure, assembled a 
few kilometers from the house using locally produced FSC certified 
wood, creates the skeleton of the building. The choice of natural 
materials, such as eastern cedar and pine, produced in the region, was 
obvious. Subsequently, the selection of local equipment and suppliers 
was central to the project. The kitchen countertop is made of Quebec 
granite, the roof is made of contemporary sheet metal, the chimney 
has a high ecological performance, the pool and even the home 
automation are produced by Quebec companies that demonstrate the 
know-how and technology of the province.

Technical datasheet
Official project name: Le Littoral
Designer and project manager: Viviane Zhang
Location: La Malbaie, Quebec, Canada
Client: Charlevoixchalets.com
Budget: Confidential
Completion: June 2020
Project area: 220 m2 (2,400 ft2)
Architecture: Architecture49
Structural engineering: SBSA
Building Mechanics: Habitat Refrigeration
General Contractor: Habitat Ecoconstruction
Photographer: Stéphane Brügger

a49montreal.com/en/portfolio/le-littoral/
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AIA San Francisco Announces 
2020 Design Awards Recipients

San Francisco, United States
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AIA San Francisco (AIASF) announced the 2020 AIASF Design 
Awards recipients on Wednesday, October 28, 2020, in a virtual 
awards ceremony attended by over 300 people. This year’s award 
recipients are Aidlin Darling Design, Bohlin Cywinski Jackson, David 
Baker Architects, EHDD, Fletcher Studio, Gensler, IwamotoScott 
Architecture,  jones | haydu, Jang Ock Kim, Marcy Wong Donn Logan 
Architects, Mark Cavagnero Associates, Mork Ulnes Architects, TEF 
Design, Skidmore, Owings & Merill, OpenScope Studio, Kenta Oye, 
Fan Pan, Perkins&Will, Stanley Saitowitz | Natoma Architects, and 
WRNS Studio.

The 2020 jury featured four esteemed leaders in architecture and 
design: Allison Arieff, City Monitor; Tim Culvahouse, FAIA, 
Culvahouse Consulting; Sheila Kennedy, FAIA, Kennedy & Violich 
Architecture Ltd.; and Lawrence Scarpa, FAIA, Brooks + Scarpa.

The momentous occasion welcomed a world-renowned speaker 
lineup with keynote Lawrence Scarpa, FAIA, founding principal 
of Brooks + Scarpa, and special guests Marcio Kogan, Hon. FAIA, 
founding director of Studio MK27, and Manuelita Antonio Rangel 
Sosa, founder, and director of SuperWorks, representing Public 
Architecture.

“In these unprecedented times, there is no better moment than now 
to honour and celebrate the designs that help to make our world 
more equitable, healthy, and beautiful,” commented AIASF Executive 
Director Stacy Williams.

The AIASF Design Awards submissions are divided into three 
main categories—Architecture, Interior Architecture, and Unbuilt 

AIA San Francisco 
Announces 2020 

Design Awards 
Recipients

San Francisco, United States

Uber Advanced Technologies Group R&D Center
Photo credit: Billy Hustace Photography

One Embarcadero Center Lobby
Photo credit: Joe Fletcher

PG&E Potrero
Photo credit: Richard Barnes

WETA Richmond Ferry Terminal
Photo credit: Billy Hustace Photography

7776    Issue 239 • dw         dw • Issue 239



Design—plus three optional concentrations for Commendations that 
give special acknowledgment to projects that further encompass the 
values of good design within the context of Historic Preservation, 
Social Responsibility, and Urban Design. The Design Awards 
programme incorporates the fulfillment of sustainable design 
principles into all categories.

“The scope of the projects honoured by the AIASF Design Awards 
demonstrates that SF-based designers are continuing to raise the bar,” 
noted 2020 AIASF President Adrianne Steichen, AIA. “The level of 
the design excellence we see in this work addresses the importance of 
building with the community for greater resilience and sustainability,” 
she added.

The 2020 AIASF Design Awards programme was juried in San 
Francisco at the AIA San Francisco headquarters on the eve of the 
COVID-19 pandemic, which subsequently required AIASF to move 
all its programmes online. 

In existence for nearly half a century, AIA San Francisco’s Design 
Awards program recognizes the outstanding achievements in 
architecture and design of Bay Area individuals and organisations.
It celebrates exceptional architectural design as well as the work 
of allied professionals from afar who contribute to our local built 
environment’s framework. The programme serves to inform the 
public of the breadth and value of the architectural practice.

About AIA San Francisco 
Serving the Bay Area for over a century, AIA San Francisco 
(AIASF), is committed to enhancing the quality of life in the Bay 
Area by promoting excellence in architecture, design, and the built 
environment. AIASF represents members practicing architecture, 
as well as allied community professionals in San Francisco and 
Marin counties. As a resource for our members and the public, 
AIA San Francisco strives to improve the quality of life in the Bay 
Area through community involvement, education, advocacy, public 
outreach, and member services. | www.aiasf.org Instagram Facebook 
Twitter LinkedIn

www.aiasf.org/architecture/design-awards/
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Better Place Forests
Photo credit: Hewitt Photography

The Felipe Alou Baseball Academy
Photo credit: Bruce Damonte

Larkin Street Substation Expansion
Photo credit: Mikiko Kikuyama
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Floating Home
Gemeente Amsterdam
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Floating home by i29 architects is part of Schoonschip, a new floating 
village of 46 households that aims to create Europe’s most sustainable 
floating community. Based on an urban plan by Space&Matter, 
over 100 residents moved into and revitalized a disused canal and 
established themselves a living on the water. The location has a strong 
industrial past but today it is one of the most rapidly changing parts  
of Amsterdam transforming into a more multi functional living 
area. The new floating neighbourhood is intended to be an urban 
ecosystem embedded within the fabric of the city: making full use of 
ambient energy and water for use and re-use, cycling nutrients and 
minimizing waste, plus creating space for natural biodiversity. 

The site is energy self-sufficient, employs circular building practices 
and serves as a showcase for sustainable living. A smart jetty connects 
the 46 floating households with each other and the quay. On the top 
surface, the jetty is a social connector where people meet. Down 
below the surface, the jetty is a functional and sustainable connector 
with all the energy, waste and water lines attached to every household 
connected together.

Within the smart grid of the village and the given boundaries of every 
water plot, every single home is able to be unique in architecture and 
interior design. All inhabitants were allowed to choose their own 
preferred architect. Our client challenged us to design a home which 
would maximize the space within the volume boundaries of the plot 
and still have a typical yet surprising house shape. The floating volume 
has a pitched roof, but the coping of the roof is turned diagonal in the 
floor plan which gives an optimization in usable space on the inside 
and an outspoken architectural design on the outside. 

Floating Home
Gemeente Amsterdam
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To i29, architecture and interior designs are always intertwined and 
connected on each level to make a clear and unified experience. The 
floating home exterior design is the result of a space extensional study 
within the interior and vice versa. All areas are in open connection 
to the atrium which comprises three floors. The layout is extended 
with a split level connection to a loggia terrace just above water level. 
The interior and facade play with the views on the outside. Views 
appear and disappear while moving through the home. The basement 
offers direct water level views, the living room only gives a view on 
the surroundings when sitting in the lounge and the kitchen on the 
top floor has directed views towards the south and north side of the 
canal. On the top floor, a cut out of the roof enables a loggia and open 
terrace to have a view towards the harbour in the west .

With simple yet smart interventions, this project is realized on a 
tight budget but still has a unified architecture and interior design 
that leaves a strong impression. At the same time the floating 
home is extremely energy efficient, eco-friendly, and built with a 
small footprint. Sustainability goes even to a higher level with the 
implementation in the smart grid of the floating village. Energy can 
be even more valuable when you share it.

Credits
• Client: private
• Design: i29 architects
• Object: Schoonschip Kavel 03
• Urban plan :Space & Matter
• Sustainability advice :Metabolic
• Management: Gemeente Amsterdam
• Contractor: Hagoort bouw
• Interior builder: Simon Sintenie
• Photos: i29 / Ewout Huibers

www.i29.nl
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Casa Colorada
Valle de Bravo, Mexico
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Casa Colorada (CC) owes its name to the clay red soil colour 
of the mountain where it is built. CC is a country house in 
the colonial and tourist town of Valle de Bravo, 140 km away 

from Mexico City. Valle de Bravo is located 1600 metres above sea 
level and has a privileged microclimate as temperatures vary slightly  
throughout the year, setting the average at 22 degrees centigrade.

Context
Valle de Bravo is a weekend resting place due to its lake, oak and 
pine forests, and rivers. Where all kinds of outdoors activities such 
as walks, mountain bike tours, paragliding and hang gliding are 
available CC’s location within this privileged environment, on a hill 
that borders the Monte Alto Reserve, takes advantage of the full views 
of the lake and town.

The terrain presented special demands as it was elongated, with 
steep slopes and many pine and oak trees. It was decided to put 
in an architectural programme maintaining all the trees and only 
transplanting the small ones, for which we played with the geometries 
of the house. This was built on columns that allow the trees to remain 
free below. On the wide front terrace, multiple gaps were designed 
for tree trunks and branches, which not only saved them but also 
generated shade and greenery for the house.

House Organization
The house is accessed through the upper part of the terrain and 
entered along a narrow and winding vehicular road that gets you to 
a mini-roundabout and parking lot. From here you can see the rear 
facade of the house, clearly sober and minimalist with out-of-phase 
volumes, a few small windows, everything clay red behind dense 
vegetation. It is an invitation to discover the house, that from this 
point reveals very little of what it contains.

Casa Colorada
Valle de Bravo, Mexico
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Upon entering CC at the ground floor level, the hallopens up towards 
the kitchen, toilet, living room, and dining room, as well as stairs 
that connect with the upper floor. The lobby has a stop in front of a 
window where you can glimpse a part of the lake and mountains as if 
it was a preview. Passing through the hall, you will find the living and 
dining room in a spacious and open space that connects to an intimate 
backyard to the east, as well as a large open terrace with a pool and 
jacuzzi to the west with views to the lake, town, and mountains. At 
the end of the terrace, there is a covered stall in a wedge shape with 
its fireplace that becomes the ideal place to enjoy the view and the 
natural environment, but at the same time stay protected from the 
sun and rain.

The dining room opens onto the terrace and the interior patio, which 
is ventilated and well lit. The interior patio is the place where the sun 
shines in the morning and one can go out for coffee and warm-up, or 
on the other side, take refuge from the west sun during the afternoon. 
It is a monastic place, without a view, but surrounded by vegetation, 
giving the tranquility and peace to rest in a hammock. Finally, the 
living room and dining room can be opened with sliding windows to 
integrate the terrace, as well as the back yard.

The kitchen has a bar that joins its own terrace fully shaded by several 
trees that branch over it and generate a green roof. This bar serves 
to pass food to the terrace or simply to keep the cook company.The 
terrace itself has a wide bar with a grill and sink for outdoor cooking. 

From the lobby, the stairs go up until they reach the upper floor where 
there are four bedrooms. The main one, with an unobstructed view 
of the entire landscape, has a large bathroom with tub and shower 
and a window to its own terrace The rest of the bedrooms have their 
own views and a special touch, each one of them brings a different 
experience to sleeping and living.

Materiality
The materials were carefully chosen to have a range between the 
traditional and industrial. Traditionally, the walls are made of annealed 
red partition plastered with cement, and sand, the roofs are made 

of beams and planks of oyamel wood from the area (with FSC type 
certificate), mud panel floors, and volcanic stone enclosures inside, as 
well as a clay tile roof. Industrially, a very mechanized partition was 
achieved, rugged for durability, and reduced maintenance thermally 
bridged windows and double glazing was used to reduce the need 
for  a fireplace indoors; led lighting, state-of-the-art bathrooms, and 
furniture based on blacksmithing with wood veneer carpentry.

Recap
In summary, the house inside has maximum thermal comfort 
being cool in summer and warm in winter without the need for 
environmental conditioning systems. It is a place designed to have 
clear viewpoints, with several views of the natural landscape and 
the colonial town from the top. Casa CC presents itself with a route 
to discover it little by little but at the same time, it is practical and 
simple, generating luxury in its views and spaces.

Architectural Programme
Garage, Warehouse, Machine Room, Service Room(s) with 
Bathroom, Laundry Room, Service Stairs, Access Patio, Lobby, Living 
Room, Dining Room, Toilet, Kitchen, Kitchen  Terrace for Grill, 
East Patio with Hammocks, Poniente Terrace (pool and jacuzzi), 
terrace deck, main stairs, master bedroom with dressing room and 
bathroom, secondary bedrooms (3) with full bathroom, tree house, 
chicken coop.

Technical sheet
• Studio: Once Once Arquitectura
• Architecture: Diego Yturbe Verea (Once Once Arquitectura)
• Collaborators: Gilberto Aldana de la Torre, Juan Acevedo
• Landscape Design: Diego Yturbe, Angeles Alonso
• Decoration: Diego Yturbe, Angeles Alonso
• Construction: Diego Yturbe, Juan Acevedo, Silvia Espinos (Once 

Once Arquitectura)
• Area: 620 M 2
• End Date: 2018
• Photography: Camila Cossio

www.once-11.mx/
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TAIL OF
THE DOG

First contested in 1851, the 
America’s Cup is the oldest 
trophy in international sport, 

predating the modern Olympic 
Games by 45 years. It began when 
an American syndicate from New York 
sailed the schooner ‘America’ across 
the Atlantic to participate in a race 
round the Isle of Wight, against a fleet 
of British yachts. They won outright, 
and took the cup back to the USA, 
which was named The America’s Cup 
after the original winning schooner. It 
is the winner’s right to sail any future 
challenges in their home waters. 
After several legal battles, it was 
decided that the race be defended 
against one challenger only. This led 
to challengers having to compete 
against each other to decide on a final 
single challenger, and these regattas 
have created huge interest leading up 
to the actual America’s Cup. 

The United States successfully 
defended the Cup over many years 
and against challengers from several 

countries, until the 1980s when it 
was won by Australia. It then went 
back to the States, until 1995, when 
New Zealand won. Switzerland next 
took the trophy to Europe, and their 
challenge was sailed in Valencia, then 
it went back to the US who sailed the 
penultimate race in Bermuda, which 
was again won by New Zealand.  This 
means the current America’s Cup will 
be contested between New Zealand 
and challenger Italy in Auckland, due 
to happen this March.

Over the years, designs have 
changed, and have needed heavy 
sponsorship. One of the early 
sponsors was Sir Thomas Lipton, who 
challenged five times in his beautiful 
Shamrock series of J Class yachts. 
He never won, but was well loved as 
a loser, and benefited by promoting 
his tea brand across America. 

The design of the current yachts is 
spectacular. They are 75’ long, 16’ 
wide, and have a minimal keel.  They 

do not simply sail, they actually fly 
with the hull out of the water, helped 
by foils, and can reach speeds of up 
to 50 knots. The foils, which look like 
a combination of wings and fins, are 
impressive feats of engineering which 
are winched in and out of the water 
by teams of ‘grinders’ – strong men 
who wind winch handles to operate 
the hydraulic mechanisms that lift or 
drop the foils. 

The perfect description of this 
competition came at the very start, 
when Queen Victoria watched the first 
race from the Royal Yacht in Cowes, 
and the leading yacht ‘America’ sailed 
by and saluted by dipping its ensign 
three times. The Queen turned to an 
aide and asked who was in second 
place. The reply was “Your Majesty, 
there is no second”.

Gill Butler

The America’s Cup

www.designingways.com
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One of K Light’s latest models and 
designs is the Fantasy Pendant.

Available in two colour 
options, one in trending Satin Gold and 
the other in a chic and modern Black 
contrasting with the white opal glass 
shades.

The clean lines and disarray of glass 
shades create a fantasy feel with a modern 
touch. 

A great advantage of these pendants is 
that they include 8 x LED G9 bulbs which 
are eco-friendly and have a long-life span. 
This also gives you the option of using 
cool white or warm white lighting to set 
the tone in your interior.

These trending fittings are perfect to 
highlight a work area such as a dinning 
room table.  Will also be ideal for a 
showpiece or feature of a room or just to 
create an ambiance in an area.

www.klight.co.za

Fantasy Pendants
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0861-1-TAYLOR (829567)
www.taylorblinds.co.za

With Taylor’s MOTION Blinds you can activate your blinds from your couch, your cell phone, or even while out 
on your daily commute. MOTION window coverings can be seamlessly integrated into existing smart homes, 
or they can be the first step towards a smarter home. And as an added feature, these cable-free blinds can 
easily connect with other smart home applications too. Open your mind to added convenience, safety and an 
energy-saving way of living with Taylor’s MOTION Blinds. 

TAYLOR MOTION BLINDS

TAYLOR’S MOTION BLINDS:
FOR WHEN THE LIGHTS ARE ON,
BUT NO ONE’S HOME.


