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With blinds like these it is more than just redecorating. It’s rein-
vigorating. Our venetian blinds offer a variety of stylish forms 
for you to choose from. Whether you prefer the contemporary 
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8     Issue 245 • dw   9        dw • Issue 245

DESIGNER 
PROFILE

Casa Ojalá srl  - Page 36
In 2019, Casa Ojalá srl was formed by 

Beatrice Bonzanigo and Ryan Nesbitt to 
develop the initial design into full-scale 
production and to fulfill the customer 
demand generated in the wake of Milan 
Design Week 2019. In November 2019 it 
was recognized as an Italian “innovative 
start up” and in early 2020 Beatrice’s 
patent was fully granted. Casa Ojalá srl is 
headquartered in Milan.

Beatrice Bonzanigo, co-Founder and 
President (1984, Milan) - Page 38

Beatrice graduated in 2009 from the 
Academy of Architecture of Mendrisio 
(Switzerland) under the guidance of 
architects like Peter Zumthor, Valerio 
Olgiati, the Aires Mateus brothers, and 
Mario Botta. 

After several work experiences 
abroad, including Sydney and Barcelona, 
she started to collaborate in Milan 
with her mother – Architect Isabella 
Invernizzi, who has more than thirty 
years of experience and success. In 
2014, IB Studio (www.ib-studio.eu) was 

established, specializing in the renovation 
of farmhouses, villas and chalets in Italy 
and abroad. The Studio won several prizes 
in the past years, including the American 
Architecture Prize for a winery in 
Tuscany. A tireless traveler, a dancer and 
always seeking, in recent years Beatrice 
expanded the horizon of IB Studio to 
Argentina, Chile, Uruguay and the USA 

in the steady pursuit of new inspirations 
and freedom of design. In 2019 she won 
the Golden A Architecture, Building 
and Structure Design Award for Casa 
Ojalá. She has been invited to speak on 
architectural innovation at Superyacht 
Design Forum in London, KlimaHouse 
Milan Camp (2019) and the HOMI fair in 
Milan (2020).

homimilano.com

fieramilanocity + MiCo

05-08.09.2021

THE LIFESTYLE TRADE FAIR

Beatrice Bonzanigo
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Interface, the world’s largest modular 
flooring company, solely represented 
in South Africa by KBAC Flooring, 

has unveiled its latest luxury vinyl tile 
(LVT) product, Iridescence. 

Designed to mimic the mineral and 
organic coloured pigments found in 
abstract paintings, the new product from 
a company that has set new standards in 
global sustainability, offers customers the 
ability to create a unique floor for their 
space.

The Iridescence LVT product combines 
tones of greys, blush pinks and powdery 
blues to provide a subtle and elegant 
floor installation. The stylish tones are 

complemented by a series of earthy and 
mineral shades that “ground” the product, 
while shades of yellow and teal provide 
distinctive pockets of colour to suit any 
floor. 

Interface’s exciting new LVT product 
comprises of 12 colourways to amplify 
any design:
• Smoky greys – Polar, Night, Shadow;
• Blush pinks – Blossom;
• Powdery blues – Herb, Wave, Frost, 

Ink; and 
• Earthy and mineral colours – Reef, 

Clay, Earth, Golden.

The product, designed by the Interface 
Design Studio, was created for use on 
its own, to mix and match between 
colourways, or with Interface carpet tiles 
for endless design possibilities.

Iridescence is available in 50cm x 50cm 
tiles and, alongside Interface’s entire 
LVT portfolio, features the following 
attributes to delight designers and 
property-owners:  
• Iridescence LVTs are fitted with Sound 

Choice backing as standard. The 
revolutionary backing is formulated for 
superior noise reduction, and offers the 
best-in-class performance for reduced 
impact sound and floor to floor sound 
transmission.

• Iridescence LVTs contain at least 39% 
recycled content and are carbon neutral 
throughout their full lifecycle with 
Interface’s acclaimed Carbon Neutral 
Floors programme;

• The new range has been developed and 
constructed with sustainability in mind, 
and includes a commitment to deliver 
Environmental Product Declarations 
for all hard flooring products; 

• Iridescence LVTs contain no phthalates;
• The new range is backed by Interface’s 

15-year commercial warranty. 

KBAC Flooring has offices and 
showrooms and can handle installations 
in both Cape Town and Johannesburg. 

www.kbacflooring.co.za

DESIGNER 
PROFILE

Ryan Nesbitt, co-Founder and Managing Director (1983, Maine) - Page 36
Ryan Nesbitt has a BSE in Mechanical Engineering (Duke 2005) as well 

as an MBA (INSEAD 2012). He began working in hospitality at the age of 
six, spending summers throughout his childhood employed at the family 
campground. His career after university has taken him to five continents, 
working in fields as diverse as aerospace engineering, public health and 
management consulting. He speaks six languages. In 2013 he co-founded 
a consumer-focused digital utility in the USA, Arcadia Power, running the 
venture-backed company for five years before stepping back to focus on his 
young family. In 2019, he joined forces with Beatrice to found Casa Ojalá 
srl, and is excited to blend his passion for travel and hospitality with years of 
operational experience to bring Casa Ojalá to the world.

Rosewood Castiglion del Bosco - Page 36
Rosewood Castiglion del Bosco is located in Montalcino, Tuscany, in the 

heart of the UNESCO World Heritage Site of Val d’Orcia, and it is infused 
with breath-taking natural beauty, Italian heritage and lifestyle, and a vibrant 
culture defined by centuries of history and traditions. The resort offers 42 
suites, 11 villas, two restaurants, a cooking school, The Spa and a curated 
selection of activities and excursions. The 5000-acre estate also embraces an 
historical Brunello di Montalcino winery and an exclusive private members’ 
golf club.

Tel: 011 434 0444, Email:Shantelle@chairexpress.co.za
44 Hulbert Rd Cnr Rosettenville Rd, New Centre, Johannesburg 

PO Box 39799, Booysens, 2016

www.seatsahead.co.za

STRIVE

FALCON

ORION

SIENNA

Ryan Nesbitt
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Latest LVT range from Interface provides 
subtle and elegant floors
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IID

The IID is aware that there are many young talented Interior Designers out there and we would like to get to know them better. It is a 
key objective of the IID to support our young members by elevating their individual voices and collectively shaping the future of our 
industry. IID Student members can look forward to online talks that will allow final year students to have a realistic understanding 

of what to expect in the working world. Follow us on Instagram for more information.

www.iidprofessions.org.za

I am an Interior Design Honours 
student at the University of 
Johannesburg, and I currently 

live in Roodepoort and study in 
Johannesburg, South Africa. I 
graduated from the University of 
Johannesburg with a BA Interior 
Design degree in 2020, and I consider 
myself to be an academic with an 
animated creative background. 
With an ability to develop interior 
design concepts and solve interior 
design problems, I’m passionate 
about finding innovative ways to 
create new and exciting spaces. As 
a result, I’ve been recognized by UJ 
for my contributions to the UJ Arts 
& Culture annual theatre production 
of 2019. I like to consider myself 
one part inventive and one part 
logical, and I believe that requires 
progressive-thinking and good-
reasoning. 

In my role as a student advisor 
on the IID’s Student Advisory 
Committee, I aspire to live up to 
the mission of “each one, teach one” 
and the notion of supporting and 
encouraging interior design students 
on their creative journey. As a result 
of this experience, I hope to gain a 
perspective on how to develop other 
creative minds and assist students 
with the challenges of becoming a 
designer, as well as assisting other 
students transition into the industry. 
I’ve always believed that helping 
others find themselves is as important 
as finding my own design identity 
and I aim to do that with honesty 
and integrity. As a true creative in 
every way, I enjoy spending my time 
painting and recording music.

The IID introduces the Student Advisory Committee

Trevor Sibanda
Biography

The IID is aware that there are 
many young talented Interior 
Designers out there and we would 

like to get to know them better. It is a key 
objective of the IID to support our young 
members by elevating their individual 
voices and collectively shaping the future 
of our industry. IID Student members 
can look forward to online talks that will 
allow final year students to have a realistic 
understanding of what to expect in the 
working world. Follow us on Instagram 
for more information.

Abigail Cloete
Biography

So many people try to find happiness 
through their jobs, relationships, 
religion, or within themselves, but 

frequently forget that having a comfortable 
space to live in is equally important when 
it comes to living peacefully .
My job is to remind people that they 
can start building a peaceful life for 
themselves in the place they spend most 
of their time.
As an interior designer, I aim to identify 
the issue that clients are struggling with 
and thereafter finding the best solution 
for them. I have a great understanding of 
the fact that everyone’s needs are different 

and with that, different design techniques 
need to be used .
It is so important to remember that design 
is a tool that can help not just one group of 
people in one way. I strive to use design to 
make a difference in our communities by 
helping those less fortunate, and to help 
unemployed learn skills and identify their 
talents.
Together with my educational background 
of a Diploma in Interior Design (to be 
completed in November 2021), worldly 
knowledge obtained through travel 
and life experience, I am a very capable 
Interior Designer.

Tess Grantham
Biography
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With August being Women’s 
month, we wanted to take 
a closer look at some of 

the ladies who play a vital role in the 
successful functioning of the KSA.

Stephanie Forbes, KSA’s National 
Manager, was born in Scotland and 
emigrated to South Africa with her 
family when she was three.  She attended 
Wits university where she obtained her 
BAHon in developmental sociology.  
Before joining the KSA as its Western 
Cape regional representative, she worked 
for SBS Household Appliances (later to 
become Smeg SA).  She has been with the 
KSA for thirteen years and took on the role 
of National Manager in 2014.  Stephanie 
feels passionately about the South African 
kitchen industry and the role of the KSA.  
Increasing skill sets, acknowledging 
experience, enhancing accountability and 
growing industry cohesion are key to the 
future of the industry.  

In 2016 Kerryn Bailey joined the KSA 
as the KZN regional representative.  
Kerryn was born and grew up in KZN.  
She came to the KSA with a wealth of 
kitchen industry knowledge having 
worked in the industry for over ten years 
and also having owned her own kitchen 
company.  Kerryn’s flair for design and 

precision, as well as her knowledge about 
materials and products, has been a huge 
asset to the KSA.  In 2018 Kerryn’s region 
was expanded to include the Eastern Cape 
and the Garden Route.  Being a designer 
herself, Kerryn feels it is vital that kitchen 
designers are afforded the respect that 
their skillset demands.  She feels strongly 
about upliftment of students studying 
design and in bringing them to the 
kitchen industry as a future career.  She 
also would like to see designers working 
in the industry formally acknowledged 
for their experience.

Carmen Howard joined the KSA in 
2018 from the retail sector as our Western 
Cape regional representative.  Carmen 
had a long-standing and successful career 
working with retail groups including 
Truworths, Woolworths and the Foschini 
Group.  This experience has facilitated 
her adding a major contribution to the 
KSA, including the development of a 
sales-skills course which has been of 
great value to members.  She is also in the 
process of documenting her knowledge 
about optimising showrooms as a sales 
space to assist KSA members in making 
the most of their showrooms.  Support 
for our members’ development as well 
as transformation  are  very close to 

her heart.  Ongoing skills development 
within the industry as well as uplifting 
the informal players within it, will be key 
for her as she continues her work with the 
KSA.

When the KSA decided to go in-house 
with our accounts and administration we 
picked Marlise Daniel to be our Accounts 
and Admin manager.  Marlise joined 
the KSA in 2015 and was instrumental 
in revamping the KSA’s admin and 
accounts systems, putting in place vital 
means of reporting, ensuring the KSA is 
transparent to its members and financially 
stable.  Marlise is a chartered account 
and ensuring an association like the 
KSA fulfils its fiduciary responsibilities 
to its members, and is accountable, is 
exceptionally important to her.  Despite 
being the KSA’s resident bean-counter, 
Marlise has a wicked sense of humour 
and is responsible for ensuring the team 
sees the lighter side of things in stressful 
times.  Marlise has seen the KSA change 
drastically over the time she has worked 

dw

KSA

with us, and feels proud to have been part 
of transforming the KSA from the small 
“old boy’s” club of old, to a professional, 
respected national association.

Amy Sharman is the latest addition 
to the KSA team joining as Gauteng 
regional representative in early 2021.  
Amy matriculated from St. Annes in KZN 
but spent many of her childhood years 
traveling as her parents took up various 
posts in the Seychelles and Africa.  With 
a degree in psychology and experience 
in digital marketing and hospitality Amy 
brings a host of new skills to the KSA 
team, but she feels her true strength lies 
in key account management.  Joining 
an established team in the middle of a 
pandemic, and working remotely, put 
Amy straight into the hot seat of “sink 
or swim” and has shown her resilience 
and fortitude.  Being new to the kitchen 
industry, Amy has been keen to learn 
but also to build relationships in the 
industry.  For her, strong partnerships 
and good relationships with members and 
between members, is vital to a healthy 
industry and the KSA being able to do 
its job.  Optimising networking value-
add opportunities for the membership is 
something she sees as a vital part of her 
role.

For the first time in KSA history two of 
our regional chairs are filled by women.  
Marina Veiga, owner of Sariga Designer 
Kitchens, took over the chairmanship of 
the KSA Gauteng Executive Committee 

in 2020, stepping up in the midst of the 
COVID crisis to help the KSA lead their 
members through the uncharted waters.  
Marina initially qualified as a teacher 
and then moved to a successful career 
in corporate accounting, but neither 
fulfilled her creative side.  Once her 
family were old enough, she embarked 
on learning about kitchen design and 
eventually opened her own company.  
Her design flair has become known for 
its elegant femininity, with her stands at 
shows like Decorex, always showcasing 
an innovative storage facility for the shoe 
lover; echoing her own love for a nice pair 
of heels.  Marina has learned to balance 
family and work and is known in the 
industry for her cooking ability and the 
marvellous industry dinners she holds.  
Teaching still remains close to her heart 
and she has trained and upskilled many 
junior designers during her time in the 
industry.

Charisse Gray followed Marina’s 
footsteps also taking over the reigns of the 
KSA KZN Executive Committee during 
the midst of COVID in 2020.  Charisse 
has worked for Blum SA (previously 
Eclipse Group) for over ten years.  When 
Blum Austria took over the reigns at 
Eclipse, Charisse’s skillset and knowledge 
was recognised, with her being made co-
branch manager for KZN.  She was also 
given the national marketing portfolio.  
Charisse now holds a primary role within 
Blum SA and is passionate about the 

company she works for, the brand and 
their product lines.  For Charisse it is vital 
that we educate the kitchen industry on the 
importance of quality.  For her, a kitchen 
is an investment, one that should see you 
through various stages in your life and be 
able to transcend design fads.  Investing 
in quality products and materials is key 
to achieving a kitchen with true longevity.  
Together, Charisse and KSA’s Kerryn 
Bailey showed leadership and strength 
as they supported the industry in KZN 
through the unrest and looting seen in 
July.  Their team work and support was 
appreciated and valued by all affected. 

For the KSA we are proud to have 
such strong, dynamic women work for 
and with us.  We are grateful for all they 
contribute to the industry.

www.ksa.co.za 

KSA update

Amy Sharman Stephanie ForbesCharisse Gray

Carmen 
Howard

Kerryn Bailey Marlise Daniel Marina Veiga
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PRODUCT 
DESIGN

“REVERB is created when a sound, 
signal or frequency is reflected off 

of a surface causing numerous reflections 
to build up.” Adam Court – OKHA

REVERB is an evolution of the Repose 
sofa narrative, it continues the exploration 
of organic form; of fluid seating landscapes 
and of sculptural dialogue. 

The focus and essence of the sofa is 
its nuanced echo of left and right forms, 
not a mirror image but a reverberation of 
one form creating a similar other, hence 
REVERB.

Viewed from all angles, REVERB 
appears as a free-flowing stream of 
consciousness simultaneously intuitive 
and predestined.

 The form is subtly asymmetric, the seat 
depth also varied as the form of the sofa 
unfolds. The arching back rest emerges 
from a central plateau, spans out from 
a vacant space and curves gracefully 
to create elegantly banking arms and 
backrests both left and right.

REVERB Echo / Ripple / Reverberation
REVERB is the persistence of sound 

after a sound is produced.
The seating configuration and 

gentle apex form of the sofa encourage 
engagement between sitters; it is a design 
which provokes, stimulates and inspires 
interaction.

www.okha.com

Reverb sofa
OKHA
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Customers to the store are greeted with 
bold colours and vibrant patterns – a 
step-change from the traditional tashas 
environment of muted, comfortable 
tones. Expect red and blue leopard 
print, and once-taboo pink and red 
combinations mean no two chairs are 
the same – from the oversized couch to 
the chairs and barstools.

• Custom-made book cabinets by The 
Iron Banister, play home to the largest 
collection of Assouline books in 
South Africa. Globally, Assouline are 
recognised as the first luxury brand on 
culture and have been available in South 
Africa in limited quantities, until now.

• Handmade, bespoke stained-glass 
panels by Live Light Stained Glass 

now surround and enclose the Le Parc 
space. Glorious shades of lilac and jade 
green – each panel measured and made 
by hand to fit each individual, intricate 
thin metal frame – create a vintage feel 
of Paris.
“The real point of departure from the 

more conservative look-and-feel of tashas, 
was when we conceptualised the idea for 
the papier-mâché fruit bowl,” Natasha 
explains. “It ignited a more artistic and 
colourful interpretation for the space. The 
more we developed the concept, the more 
we realised we were creating something 
completely new for the South African 
market.”

About Hyde Park Corner:
Hyde Park Corner is the epitome of 

‘fifty and fabulous’. Since 1969, when 
it opened as the first fully enclosed 
decentralized shopping centre in South 
Africa, this benchmark of South African 
retail has remained current, relevant, and 
diverse. Constant re-invention through a 
series of considered updates both in terms 
of tenant offering and aesthetics, has been 
key in consistently offering our customers 
the benchmark which is synonymous with 
the Hyde Park Corner retail experience.

Our mall’s trademark offering for 
discerning shoppers combines a choice 
of innovative brands intermingled with 
convenience and a refreshingly authentic 

flair. Hyde Park Corner’s light and spacious 
centre in a prime Johannesburg location is 
home to hundreds of international brands 
within 110 iconic bespoke retail stores. 
And because shopping and dining are 
synonymous with a satisfying shopping 
experience, six alluring restaurants cater 
to a diverse range of tastes and occasions, 
from fine dining to meze on the move.

Hyde Park Corner is the place where 
creativity and comfort magically 
connect… a place where shopping for 
art, antiques, superb fashion, unique 
homewares, or quirky craftsmanship, 
is a reality. The Cortina Fashion Court 
bears testimony to our flair for securing 
a distinguished blend of international 
iconic fashion brands and blending them 
perfectly with the very best in Proudly 
South African brands. The centre also 
provides a wide range of medical, dental 
and health professionals, high-tech 
banks, cinemas, travel agencies and other 
services – our offering follows a holistic 
approach to shopping.

Whether you are popping in on the 
way home from work for a quick bite 
or making a day of it with friends, the 
centre’s timeless elegance remains a huge 
draw card for local and international 
visitors.

www.hydeparkcorner.co.za

A s one of the popular dining 
destinations in Hyde Park 
Corner, Le Parc has grown its 

footprint as visitors to the shopping 
centre have increased. Extra seating has 
been added, and the space has been given 
a more intimate feel with the addition of 
stained-glass frames on the perimeter and 
fabric sails across the ceiling.

Natasha explains: “The sails have 
softened the lighting from the skylight, 
without making it too dark, and we’ve 
added new architectural lighting and 
candles to give the space a natural feel.”

For Natasha, the most successful décor 
change has been the colour – from stucco 
and pale hues to a warm palette of pinks 
with pops of colour – it’s warm and 
completely separates the space from the 
rest of the centre.

Spearheaded by Nicky Greig, Head 
Stylist for the tashas group, the décor 
showcases a number of collaborations, 
elements and expressions from local 
designers and artists.

“Le Parc has always had a Parisian flair, 
but this has been pushed to new levels 

with some “over the top” design aspects,” 
Nicky explains. “With a whimsical 
inspiration from Annabelle’s in London, 
the pink colour palette has added pops of 
fun with wild fabric prints in contrasting 
and contradictory colours.”

The floors have been replaced with slate 
tiles in a typically French pattern, the 
space feels separate to the mall – more like 
a courtyard in Paris.

The space also showcases rare artisan 
skills, including:
• Watercolour illustrations by Victoria 

Verbaan which featured on the 
hoarding during construction and will 
be turned into a bespoke stationery 
range for the store.

• Papier-mâché art by David and 
Alexandra Ross in the form of 
oversized, trophies, a croquembouche, 
and a vibrant bowl of fruit and flowers 
– all available for purchase.

• Over the main counter and extending 
into the retail section, a 400-piece paper 
art installation by Elonah O’Neil is 
the main feature. Folded by hand and 
individually painted in golf leaf, each item 
in the installation brings a softness and 
play on movement and light to the space.

• Hanging fabrics by Michael Spaan 
have added to the aesthetic, alongside 
Ecophon fabric that has softened the 
space, and also the sound. 

• Fabrics were sourced and curated by 
Nicky Greig and made by Sam Schatte. 

dw
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Le Parc by tashas 
Now open in Hyde 

Park Corner
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“Work created with care expresses care 
- and inspires care, too. This is the social 
wish of the film. We wanted to make an 
artwork that strongly advocated for the 
transformative actions of meditation, 
mindful togetherness, expression, and the 
pursuit of calm,” Nassimbeni explains.

An award-winning multi-hyphenate, 
Nassimbeni has had a multidisciplinary 
career encompassing fashion illustration, 
theatre directing, arts education, graphic 
design and creative writing. He directed 
and designed the hit play “You Suck, and 
Other Inescapable Truths” with clown and 
comedienne Klara Van Wyk, who is the first 
woman to receive a PHD in clowning in the 
southern hemisphere. “You Suck, and Other 

Inescapable Truths” was nominated for a 
Kanna Award and a Fleur du Cap, and won 
the Standard Bank Ovation Award.

For the videography, he elected to work 
with Director of Photography, Pierre 
De Villiers who is arguably one of SA’s 
most eminent cinematographers. A 2020 
Berlinale Talents alumnus, De Villiers’ 
latest short film “Mthunzi” premiered at 
the Locarno Film Festival and screened at 
several other festivals globally, picking up 
the Jury Award for Best Short film at the 
AFI Festival, and Best Cinematography at 
the European Film Awards.

 Fulfil your need for art by watching 
A-E-I-O-U on Vimeo as a full collection 
- https://vimeo.com/533872654 www.waifthings.comdw
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The Many Faces of Depression, a 
new-normal jewellery collection 
designed by Gisèle Human of 

SA accessories brand Waif, has found its 
visual expression in a new short film in 
five parts. Entitled A-E-I-O-U, the series 
sensitively explores and highlights mental 
health issues arising from our global 
experience of the Coronavirus pandemic 
in order to offer healing.

“Self-care and attention to our 
relationship with the self has never 
been more important,” states filmmaker 
Francesco Nassimbeni. “The global 
pandemic, compounded with the existing 
stresses of our hurried, outward-gazing 
lifestyles has resulted in a global mental 
health crisis. It is evidently a crucial time 
to reflect on what is important to us, what 
nourishes us, what brings us peace.”

The notion of ‘safe space’ was integral 
to the discussions between designer and 
filmmaker. Implementation of safe space 
was used not only to construct the world 
of A-E-I-O-U, but also provided a useful 
methodology in bringing people together 
to focus on the neglected practices of 
gentleness, softness, sensitivity, and 
empathy.

New contemporary 
art/fashion film 

A-E-I-O-U released 
by an all-star crew
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Interior designers and design concept 
services across Africa are demonstrating 
the unique manufacturing power of a 

continent that was previously thought of 
purely as a source of inspiration, rather than 
the source of actual, international-grade 
products. The last decade has seen a myriad 

of African designers and tastemakers 
making their mark on the global stage 
with their work being showcased in spaces 
throughout the world’s most recognised 
design destinations. 

With the exception of more mature 
design capitals on the continent, 

like Marrakesh, for example, other 
destinations in Africa have only recently 
started coming into their own as leaders 
in design, craft and manufacturing in 
the eyes of global design collectives and 
arbiters of taste.

However, in the case of Marrakesh, 
its historical foundation as an inspired 
design hub was built on Morocco’s 
colonial past, as well as its proximity to 
Europe.

In the rest of the continent, homegrown 
design firms are now also scooping up a 
bevy of international awards and setting 
trends in countries outside of African 
borders. A wealth of natural resources 
and a pool of talented artisans has placed 
South Africa on the map as an up-and-
coming global design manufacturer, 
currently synonymous with crafts like 
basket-weaving, wooden furniture, 
beadwork and porcelain pieces. Mzansi 
is also rapidly establishing itself as a 
centre for intellectual discourse in art, 
decorative arts, architecture and design 
as a bridge to the broader diaspora. 

Bespoke South African interior design 
and concept service, Weylandstudio is 
among the pioneering African brands 
expanding into the international arena, 
with a newly restored hostel in Leipzig, 
Germany. As a flagship brand extension 
of Weylandts, a luxury furniture 
and homeware icon in South Africa, 
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Weylandstudio leverages the skills of 
its design team with the support of 
the Weylandts brand’s proficiency in 
manufacturing, its mammoth logistical 
divisions, and its established global 
supplier network. With more and more 
African creatives making their mark 
in international territories, brands like 
Weylandstudio are leading the transition 
from “African-inspired” design to 
“African-created” design for retail and 
commercial, property development, and 
bespoke residential markets.

“GRONERS Hostel takes the 
conventional notion of a backpacker and 
business traveller destination and infuses 
it with a level of ‘boutique’ style that has 
afforded it a new, hybrid name. It’s not a 
hostel, it’s a ‘Poshtel,’ and we’re proud to 
have been the guiding force between the 
redesign of the space from concept to 
completion,” said Weylandtstudio lead 
designer, Anna Weylandt.

Having solidified its footprint across 
Europe and Asia, Weylandts has 
established a significant global following 

while maintaining its proudly African 
heritage and its trademark aesthetic of 
“clean, contemporary design with the soul 
of natural material.”

The hostel is a restored 18th-century 
merchant’s house, sensitively restored to 
give the space a refreshed outlook while 
persevering its architectural integrity. The 
design process of GRONERS was anything 
but business-as-usual. Consulting only the 
plan of the building and without the help 
of interior photos, the Weylandtstudio 
team created a replica of the hostel 
in their Cape Town headquarters. 
Working completely remotely, the team 
conceptualised and executed their design, 
shipping four containers to the location 
in Germany, brimming with Weylandts 
furniture pieces such as the iconic Edgar 
chair and Cubist sofa, custom adaptions 
of Weylandts’ Spati bed reimagined as 
bunkbeds, as well as bespoke artworks. 

As Anna explains: “We had our work 
cut out for us with the GRONERS project, 
but we’re proud of the end-result. It’s 
become a destination on the map of 
Leipzig and we’re honoured to know that 
we’ve been able to take our authentically 
African-global aesthetic and apply it 
to a European project where it can be 
appreciated by the world.”

How African designers are invigorating global spaces
New SA interior design studio makes international 

headway with a “Poshtel” in Leipzig, Germany
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SUSTAINABLE 
DEVELOPMENT

The Société du Parc Jean-
Drapeau is unveiling its 2020-
2030 Conservation, Design and 

Development Management Plan, the 
culmination of more than three years of 
in-depth work and a superb collective 
intelligence effort. The result is a plan 
which provides a projection into the 
future, a re-thinking of the Parc’s overall 
offer, and an enhancement of Parc users’ 
experience.

The development of the management 
plan began with an extensive public 
consultation conducted by the Office 

de consultation publique de Montréal 
(OCPM), in which more than 6,000 people 
participated. The vision shared by most of 
the participants centred around striking 
a balance between the Parc’s natural 
and event-related components through 
developments that highlight its historical 
features, while preserving and enhancing 
its inestimable natural environment. This 

strategy strives to return to the notion of 
a great and active, green and blue urban 
park that emphasizes its insular character.

The proposed plan is aimed at 
making Parc Jean-Drapeau a widely-
known, iconic place and a calling card 
for the city of Montréal, that is likely to 
attract local and international visitors, 
not only because of the diversity of 

An Ambitious and 
Thoughtful Vision 

for Montréal’s 
Largest Insular Park

Montréal, Canada

individual and collective experiences 
offered in conjunction with nature, 
landscapes, history, culture, and sports, 
but also because of its environmental 
commitment, as a laboratory for best 
practices in sustainable development.

“Sparked by an undeniable desire to 
put sociability, citizenship, democracy, 
durability, ecology, and culture in the 

forefront, we are hoping that, over the 
next decade, Parc Jean-Drapeau becomes 
one of the parks which is emblematic 
of Montréal and one of the most widely 
known contemporary parks in Canada,’’ 
said Société du Parc Jean-Drapeau 
director-general Isabelle Bonneau. 
“Innovating to stand out, conducting an 
organizational transition, listening to 

multiple users and offering distinctive 
experiences: these are the challenges in 
the coming years to make Sainte-Hélène 
and Notre-Dame islands a park that is 
bigger than nature itself.”

Projects and major development 
initiatives

The plan, which extends over ten 
years, is an investment for the Montréal 
community, and it will result in being able 
to offer the population a top-notch public 
park and infrastructures with concerted 
building and development initiatives, 
positioning Montréal as one of the 
greenest cities in the world. In carrying 
out the developmental proposals of the 
Management plan the Parc enlisted the 
services of the NIPPAYSAGE and Réal 
Paul Architectes team to shape this vision 
of the future. Interest in the development 
project is centred around respect for 
heritage, responding to constraints, needs, 
and current issues, and the creativity 
of proposals based on the best modern 
practices in landscape architecture. The 
result is a park that is more accessible, 
inclusive, diversified, green, and public.
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To learn more about Parc Jean-
Drapeau’s 2020-2030 Conservation, 
Design, and Development Management 
Plan, please go to the parcjeandrapeau.
com/plan website.

Production team
• Main landscape architecture and 

designer: NIPPAYSAGE
• Architecture: Réal Paul, architectes
• Biology: Biodiversité Conseil
• Lighting: ATOMIC3
• Technical assistance: SNC-Lavalin
• Sustainable development: Ellio
• Photo credit: NIPPAYSAGE

www.parcjeandrapeau.com/fr/
plan-directeur-de-conservation-

amenagement-developpement-2020-
2030-parc-jean-drapeau-montreal/
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“Parc Jean-Drapeau is at the heart of 
a vibrant city known for its creativity, 
design, and quality of life,” remarked 
Michel Langevin, Landscape Architect 
Associate with NIPPAYSAGE. “This spirit 
of Montréal is conveyed in its approaches 
and innovative solutions which align to 
solidify these specific identities, and put 
sustainable development at the core of 
its initiatives. We are truly honoured to 
be able to contribute to this vision of the 
future.”

The major structural projects and 
actions proposed by the Plan from now 
until 2030 include:

• The complete redevelopment of 
Place des Nations, a major icon from 
Expo 67, into a large, multi-level 
agora that will become a meeting, 
experimentation, and learning place, 
and the enhancement of its access-
ways, surroundings, and neighbouring 
shorelines.

• The protection, connection, and 
promotion of the Parc’s natural heritage 
and areas of ecological interest by 
increasing the canopy cover by 30%, 
and creating a biodiversity corridor 
linking the cores of the two islands.  

• Developing a 15-kilometre riverbank 
promenade around the islands which 
will provide outstanding views of 
downtown Montréal and enable visitors 
to travel around in a safe and enjoyable 
manner.

• Creating a mobility area that will serve 
to reduce vehicular traffic in the park 
and the cluster of parking area surfaces, 
thereby giving green spaces back to the 
citizens.

• Redeveloping the Cosmos walkway 
as a public, ecological, pedestrian and 
cycling link to enjoy a unique mobility 
and contemplative experience above 
the water.

• Creating a night-time identity and 
a strong lighting system which will 
enable visitors to enjoy the Parc, even 
at night.

• Developing signature elevated 
walkways to make overall accessibility 
and the co-existence of the various 
users easier, while opening up different 
sites and offering new viewpoints 
overlooking the park and its attractions.

• The preservation, rehabilitation, and 
restoration of water areas, notably the 
canals on Île Notre-Dame, by making 
them accessible for practising water 
sports.

• Restoring the Plaine des Jeux into an 
expansive and open green space, which 
will become a great place to relax and 
unwind, while offering a panoramic 
view of the city and the river.
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Here, the use of the mirror does 
not make the space excessively lose its 
subjectivity, but instead makes the client’s 
somatosensory consciousness and visual 
perception fully respected, concealed, 
spanned, linked, and secretive beauty felt.

The restaurant dining hall uses highly 
reflective materials, and the reflected 
scenery invisibly enriches the level of space 
and visually expands the space. The frame-
like mirror surface breaks the heaviness of 
the solid wall. Guests can enjoy the scene 
through the mirror where big fishes swim 
among the mountains on the LED screen, 
which can be taken as the response to the 
theme of the mysterious realm.

Scholar shadow paves on the ground, the 
horse stands on the branch

Walking inward again, there is a tea 
tasting area in the box, where the diners 
can take a short break before and after the 
meal. Upon opening the sliding door, the 
dining table is set with wine and delicacies. 
Diners can enjoy the feast while looking at 
the scenery outside the window.

In the lounge next to the other large box, 
the L-shaped sofa fills the space, and the light 
and warm colour diffuses from below it.

There are decorative paintings of 
silk scarves on the walls. Differentiated 
themes match different types of boxes 
with varied needs. This is a calm and 
private space where diners can choose to 
meditate quietly after the banquet.

COMMERCIAL 
INTERIOR

This is a land of illusion, where 
morning and moonlight are 
intertwined. There is no water in 

the air but fish can swim in the forest and 
the mist lingers there. You cannot decide 
whether it’s in a dense forest or a deep ocean.

The generation of designby no means 
comes from nothing. It may reproduce the 
vivid story of a certain period, or reflect 
spiritual thoughts. And here the dining 
space with a ‘mysterious jungle’ as the core 
of the landscaping comes into being.

The guests enter the restaurant from 
the 4th floor of W Hotel, where the light 
is suddenly dimmed and the space begins. 
Star spotlights come out from the ‘bottom 
of the tree’. The Blue light floats in the 
distance, and the big fish swims there, like 
a dream and yet not. Guests will follow the 
light to enter, from the ‘jungle’ to the ‘deep 
ocean’, gradually into the mysterious realm.

Fragmented construction
When reaching the central area, 

the light floats from the giant curved 
LED screen at the top and dyes the 
surroundings. Guests can see the whole 
picture of the restaurant here.

In the use of formal language, the 
designer adopts fragmented and de-
symbolized strategies but maintains the 

continuity of the overall spatial sequence. 
By operating the structures and materials 
in the space, and intervening in the layout 
of the furnishings, the designer creates 
multiple montage spaces with different 
sizes and states, which are connected with 
each other.

The golden wine house, which is 
inspired by the tea room, combines 
classical and modern styles, covering 
functions such as reception and tasting. 
The dense forest wraps around the golden 
area and becomes a self-evident way to 
symbolise the process of meditation.

This is a kind of commemoration of 
oriental aesthetics. Its implicit inner 
quality is revealed through a modern 
context where the space is used as a 
medium to establish the relationship 
between time and space, and creates a 
narrative.

Pine shadow in the pond, fish on the tree
Baozhang Sun, the magistrate of Henan 

in Qing Dynasty, said ‘Fishes swim across 
the pine shadows in the pond like they’re 
on the tree. Horses gallop on the scholar 
tree shadows on the ground like they’re 
on the branches.’, which has been taken as 
the metaphor of the light reflection and 
direct transmission.

XU JI Seafood Restaurant (Land Kylin)
Changsha, Hunan, China
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Taking the central island as the centre of 
the restaurant, and bar counter function 
as the response to current lifestyle, this  
western-style expression has incorporated 
the Chinese rhythm, where hopefully the 
East and the West can communicate.

The guests in this restaurant are not 
balanced and unified. The ‘Mysterious 
Realm’ is like a constant stream of people, 
walking amongst whom is like a ‘rich’ 
adventure.

Technical sheet
• Project name: XU JI Seafood 

Restaurant (Land Kylin)
• Project area: 13,519 sq.ft.
• Project duration: May 2020 to 

January 2021
• Design team: Jianyu Jiang, Shui Li, 

Yue Qin, Yue Yu, Weiwen Shi
• Furnishing design: Ting Lou, 

Qingyun Xia
• Material design: Yongliang Liu
• Project address: Changsha, Hunan 

province, China
• Project photographer: Chuan He, 

Haha Lu

www.jiangdx.com

COMMERCIAL 
INTERIOR

Bedrooms
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Bedlinen.
One of the first aspects of bedding 

that should not be overlooked is the bed 
linen.  Good quality bed sheets will give 
a comfortable sleep and the feel and look 
of elegance.  With new modern bedroom 
designs, today’s bed sheets have developed 
into high quality linens that will satisfy 
the needs of just about anyone, especially 
with the selection that manufacturers offer.  
Also, with the evolution of today’s mattress 
styles, bedding sets are made to fit pillow 
top and feather top mattresses.  With 
modern bed sheets, bed linen in several 
sizes that is designed to fit today’s mattress 
styles and sizes perfectly are available.

Colours and finishes.
For a long time beige, white and cream 

have been the most popular colours in the 
décor of rooms to evoke calm and silence.

In recent years, colours such as dark 
brown, grey and even black have also 
grown in popularity.  It is predicted 
that grey will permanently settle in the 
interior, in combination with white.  A 
room with darker grey tones certainly 
has a special charm, particularly when 
the dark brown colour of wood is also 
present. Another 2022 bedroom trend is 
the use of black and white, a very dynamic 
and effective combination to achieve a 
modern bedroom.

Furniture.
Without a doubt, besides providing 

comfort and good rest, the bedroom also 
performs a number of other functions.  
Thus, it should not be overflowing with 
objects, but at the same time, should be 
adapted to meet various daily human 
needs.  Transformable furniture is widely 
used in bedroom interior design.  This 
type of furniture significantly saves space 
and fits perfectly into the interior.  

Sofa beds, modular sofas, integrated 
structures like drawers, niches for beds 
and wardrobes are widely used.

Headboards.
A headboard, traditional or unique, can 

help anchor a bed in the bedroom, and is 
an additional way to add some personal 
design flair.  Opt for a classic tufted board, 
wooden headboard or hang a tapestry 
at the head of the bed.  Whichever you 
choose, it will help give the bed that wow 
look.

Lighting.
The element that makes the biggest 

difference in the decoration of a cosy 
bedroom is the lighting.  In order to have 

a warm and comforting atmosphere, it 
is better to choose soft colours.  Natural 
is not to be neglected either.  Even when 
it comes to tidying up a small bedroom, 
the solution to making it appear more 
spacious and bright are the light tones of 
the walls and ceilings. dw

BEDROOMS

The bedroom is a place of rest, 
security, and physical and mental 
relaxation. A clean and elegant 

design that brings pleasure and comfort is 
therefore an integral part of the bedroom.

For bedroom design to remain relevant 
for as long as possible, go for neutral, 
classic or modern touches first.  Respect 
for the environment and minimalism are 
among the flagship ideas for 2022 bedroom 
decoration trends.

Natural materials, safe combinations, 
living plants, stone, wood, daylight – are 
all part of the adult bedroom in 2022.  
Another trend is to play with textures.  Bold 
combinations of textiles can completely 
transform the look of the bedroom.  

In general, the 2022 bedroom décor 
trend is closely linked with ergonomics 
and simplicity.

Beds and Mattresses.
Goldilocks was right.  You want a mattress 

that is not too hard and not too soft.
Think of the forces at work on your 

body when you are sleeping.  Gravity 
is pushing you down and the only force 
preventing you from falling to the ground 
is your mattress.  The ideal mix is to find 
a mattress that conforms to your pressure 
points, while simultaneously offering 
firmness and resiliency to provide 

sufficient support to the natural curves of 
the spine.  Some mattresses accomplish 
this by providing greater support in 
different parts of the bed where most 
people have the curves in their spine.

But unlike Goldilocks in the story, 
most people require at least a few weeks 
to a month to tell if a mattress is right for 
them.  For this reason, it is a good idea to 
get a mattress with a 100% guarantee and 
easy return policy.

Bedrooms
by Stienie Greyling
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Sealy South Africa

CROWN JEWEL

For a bed that is as good to look at as 

it is to sleep on, look no further than 

the Sealy Crown Jewel Collection with 

exclusive Posturepedic Technology.

Reaching new heights of quality and 

refi nement, Sealy Crown Jewel beds 

are in a class of their own.

There is a Crown Jewel waiting for you 

at a discerning Sealy stockist. For more 

information visit sealy.co.za

You may have heard it’s important 
to get around eight hours of sleep 
each night, but what most people 

don’t know is the quality of sleep matters 
as much as how long you sleep.  

Throughout the night you go through 
different stages of sleep. There are four 
stages of sleep:

Stage 1- This is when your body starts 
to relax.  Your breathing and heartrate 
slow down.  Your muscles relax and your 
brain waves begin to slow down.  

Stage 2- This stage encompasses half of 
your sleep cycle.  You fall into this stage 
of sleep more than any of the others.  

During this stage your body continues 
to relax, your brain waves are much 
slower with short periods of activity, 
your eye movements stop and your body 
temperature drops.

Stages 3 and 4- These stages are 
considered deep sleep stages.  It’s where 
your body is in the deepest state of 
relaxation and brain waves are at their 
slowest.  

Stage 5- This last stage is REM 
(Rapid Eye Movement) sleep, when 
you sometimes have vivid dreams 
accompanied by fast and/or irregular 
breathing, changes in body temperature 
and twitching in body and limbs.

You cycle through these various stages 
of sleep throughout the night, and your 
body stays in deep sleep the longest 
during the first few cycles, but as the 
night progresses the deep sleep cycle gets 
shorter.  Deep sleep facilitates several 
processes in the body.  During deep sleep, 
the brain metabolizes glucose which helps 
with memory and overall learning.  These 
are the other benefits of deep sleep: it 
promotes growth and repair of tissues and 
bones, cells regenerate, strengthens the 
immune system, increases blood supply 
to the muscles, and restores energy. 

Deep sleep is what allows you to wake 
up refreshed, and if you’re sleeping on 
an uncomfortable mattress or your sleep 
environment isn’t optimal (i.e., too light, 
too warm/cold, etc.) it’s unlikely that 
you’re getting as much of this regenerative 
sleep as you need. Deep sleep and a 
comfortable mattress are undeniably 
linked, and a good quality mattress is the 
best investment you can make toward 
regenerative sleep. For South Africans 
who are smart with their money but 
uncompromising about their quality 

of sleep, Sealy South Africa is proud to 
introduce the Crown Jewel mattress.

The Crown Jewel features an exclusive 
zoned-support system that provides extra 
support exactly where you need it the 
most. Four distinct support zones are 
provided by Sealy’s Embrace Coil system 
and an array of five different foam and 
gel layers. The result is better posture 
throughout the night and an end to the 
aches and pains that can come from poor 
spinal alignment while sleeping. 

Most of us know what it’s like to 
suffer aches in our joints and back after 
sleeping on mattresses that feel perfect 
at first. Sealy has solved that problem by 
designing a mattress that’s truly built for 
the human body. The extra support is 
subtle enough that you won’t notice any 
difference from a traditional mattress, but 
by morning, your body will have felt the 
difference. And it feels great.

The Crown Jewel also extends its usable 
area right out to its edges through its 
StableEdge system. The mattress’s gently 
reinforced sides won’t sag when you sleep 
or sit on them, and two rows of special 
Quantum Edge coils provide further end-
to-end support. 

All of this engineering and 
craftsmanship comes in an affordable 
package. Sealy even designed the Crown 
Jewel’s manufacturing process for 
optimum efficiency, and the savings show 
in the mattress’s retail price.

If you’re waking up tired all the time, 
even after getting the right amount of 
sleep, you may need to consider your 
mattress as the culprit.  A good mattress 
supports your body and allows it to relax 
and fall into a deep sleep.

www.sealy.co.za

Deep sleep is 
essential for 
good health

Crown Jewel mattress 
offers advanced features 

for ultimate sleep comfort
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A partnership of excellence, in the 
name of radically innovative 
Luxury Travel.

The special collaboration between Casa 
Ojalá, masterpiece by the Italian architect 
Beatrice Bonzanigo, is among the most 
revolutionary of the contemporary 
already celebrated at an international 
level. Rosewood Castiglion del Bosco. 
Hospitality is a romantic destination 
without equal in the heart of the ancient 
Val d’Orcia, a village of the most authentic 
elegance and simplicity, according to 
Massimo and Chiara Ferragamo.

Cradle of Casa Ojalá’s unveiling in the 
Capanna vineyard, with an endless view. 
Surrounded by the hills that bring peace 
to the heart, in the 2000 hectares of the 
Resort of Castiglion del Bosco, is the 
spearhead of the collection of the leading 
Rosewood Group. To inaugurate a guest 
suite with a unique experience, never 
conceived before, in which the fantastic 
takes place, according to one’s infinite 
wishes, all rigorously tailor-made.  

A strongly created ensemble by the 
architect, who sustains the organic 
spirit of listening and cultivating the 
Tuscan legacy of land and culture. “We 
are proud to launch, starting in Italy in 
synergy with Castiglion del Bosco, an 

absolutely unique chance of enjoying and 
discovering the wonders of the Hotel”, 
explains Bonzanigo, President of Casa 
Ojalá srl, already internationally coveted.

“Emblem of the future of sustainable 
luxury, Bonzanigo’s creation could 
only rise here where our Brunello di 
Montalcino is born. A magical location, 
which runs over the ridge of the hills 
like a massive green river, where one 
experiences unrepeatable emotions”, 
declare Massimo and Chiara Ferragamo, 
founders of Rosewood Castiglion del 
Bosco, who have fallen in love with the 
secular landscape as if it was their own 
home.

Luxury renaissance beyond architecture
An entirely creative challenge of Italian 

enchantment, leading the way to a Luxury 
Renaissance, for a Home that becomes 
travel. Much more than architecture and 
living trends, disrupting the traditional 
coordinates, turning volume into a show, 
a choice of freedom.

An engineering feat that appears to 
be fictional, so advanced that it becomes 
poetry of flexibility.  A manual mechanism 
composed of ropes, soft natural leather 
handles, pulleys and cranks in a Jules 
Verne style. Echoing that Nautilus of 

BEDROOMS

inventions, for an assonance with the 
nautical realm, so dear to the creator. The 
carousel of magic invented by Beatrice 
Bonzanigo rolls up and unrolls walls of 
illusion. For an inspiration of genius, 
which allows equatorial okumè wood to 
be wrapped around a cylinder.

Leonardesque gears, rollable interior 
walls that dematerialise, sliding on 
invisible binaries, retractable beds, even 
the toilette, through intriguing hatches, 
handled by unexpected winches, of 
stainless steel. Furnishings hiding beneath 
the mahogany floor, that emerge, hoisted, 
in lightness. Including the sink whose 
cover becomes a mirror, hanging as a 
bollard of femininity. Merry-go-round 
terrace, discovered through an internal 
ladder of adventure. One and only always 
on stage, the tub sculpture of absolute 
relaxation, and the bioethanol fireplace, 
duo of intimacy. To enjoy after having 
discovered, like a sailor, the portholes of 
the roof, made specifically in bright ultra-
performing fabric, that become cloves of 
sky. Because, to hug the stars, glass would 
get in the way. All in a blend of materials, 
coatings and outdoor fabrics, prestigious 
and authentic.

The future of luxury travel
A home in the making.  A step beyond 

the traditional path of Luxury Travel, 
growing more and more with 1.198.3 
billion dollars of development expected 
by 2025. “We are extremely happy about 

Global unveiling of Casa OJALÁ
Rosewood Castiglion Del Bosco, Montalcino

Photo by: Pietro Cremona

Photo by: Luca Miserocchi

Photo by: Luca Miserocchi

Photo by: Luca Miserocchi
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from recycled plastic, in addition to the 
strictly handmade ceramics, of Italian 
mastery. Photovoltaic panels, rainwater 
recovery system, black water depuration 
advanced biological plant. “Casa Ojalá, 
fascinating project that embraces the 
values of contemporary luxury on many 
levels, allows us to give our guests the joy 
of the Tuscan dream according to our 
philosophy of A Sense of Place which 
drives us in all what we do”, says Davide 
Bertilaccio, Regional Vice President 
and Managing Director of Rosewood 
Castiglion del Bosco. Resort with suites 
and fairytale villas, that treasures over 
180 plants species in its bio garden, 
besides being completely plastic free. The 
property also hosts a private golf course 
and a winery producing Brunello di 
Montalcino through an organic approach.

Hospitality revolution 
“I consider the Luxury of the Casa 

that I invented, a form of happiness for 
the guests of the best Hotels around the 
world. A sort of revival of handcraft as the 
root of evolution. Beyond the automatism 
of travel and living of our times, based 
on virtuality and hyper technology”, 
concludes Bonzanigo. Awarded abroad 
also for the works created together with 
her mother, Isabella Invernizzi from IB 
Studio, partner of Casa Ojalá for the 
ideation and development of made to 
measure hospitality concepts. To make 
the synergy between the Casa and 
the accommodation structures more 
complete and harmonious. 

The invention of the creative that has 
learned the lesson of an architecture of 
the senses over matter, was in fact born 
for those who love the very best, in the 
context of the most dreamt of Resorts. 
Whether they be by the ocean of Tulum, 
or among the Vermont forests or on the 
sands of Dubai. 

An unique combination of stability and 
freedom at the same time, for a bien-être 
100% made in Italy. 

For true explorers, those who depart just 
for the pleasure of departing. To greet the 
traveler of the future globally. Allowing an 

extraordinary preview, starting from next 
autumn, to the top clients of the company 
Casa Ojalá srl or of Rosewood Castiglion 
del Bosco, who will have the chance to 
admire the very first Casa Ojalá. Production 
in series is in fact beginning soon. 

For a dream of infinite choices, like that of 
the name, deriving from the archaic Spanish 
Arabic, Ojalá. The search for immensity, in 
connection with the planet, making home 
our trip of awareness. To embrace the soul, 
catching its most authentic almost sacred, 
meaning. 

PRODUCT 
DESIGN

the partnership with Rosewood Castiglion 
del Bosco, ideal setting for the very first 
Casa Ojalá, among the iconic vineyards of 
Tuscany. An identity of the highest degree 
between the extraordinary service of the 
Hotel, and the exclusive adventure offered 
by the Casa. Taking advantage of the 
places, free from the more conventional 
boundaries. I am convinced that 
uniqueness is going to be the added value 
of our future”, explains enthusiastically 
Ryan Nesbitt, the American globetrotter, 
co- Founder together with Beatrice 
Bonzanigo, expert entrepreneur in the 

field of renewables and of healthcare. To 
inspire, with Casa Ojalá, new forms of 
storytelling for a flourishing and evolving 
tourism. From open air tastings to the most 
romantic dinners in total privacy, all to be 
experienced in the new dimension created 
by the passionate traveler Bonzanigo. 
To expand beyond the imaginary the 
experiences proposed by the Hotels in 
different locations surrounded by nature, 
and much desired by their clients. In the 
landscape of the spectacular Resorts, Casa 
Ojalá stands as a revolution, surpassing 
all amenities. Waking to the view of the 

Andes, in the desert or on the ocean shore, 
under the sun of the savannah. Perhaps, in 
the company of a giraffe coming to visit, 
for breakfast. To inhabit Nature, beyond 
all limits.

Multidimensional sustainability
A confirmation of the affinity with 

Rosewood, the DNA of sustainability 
at its utmost power, that of nature, of 
the creation of the architect educated at 
the humanistic school of the great Swiss 
masters. Materials and staging purely eco 
responsible. Selected woods, fabrics made 

The teamPhoto by: Alessandro Parena

Photo by: Luca Miserocchi Photo by: Luca Miserocchi Photo by: Luca Miserocchi
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This, the sense of evolved luxury, 
according to Casa Ojalá.

Technical Sponsors of Casa Ojalá srl:
• RG2 allestimenti (general contractor) 
• Rapisardi Intellectual Property (patent) 
• Dedar (textiles for accessories)
• RaDa (textile for fabrics walls)
• Misia Casamance (fabric for parapet on 

the rooftop) 
• Iris Roth (ceramics) 
• SeaSkin Life (bathroom products) 
• Osculati (nautical systems and 

accessories)
In collaboration with:
• Wood-Skin (wood walls) 
• Victoria Yachting (mattresses and 

tailor-made bed sheets) 
• Viabizzuno by Hi-Lite Next (lights)
• Serge Ferrari (technical fabrics for 

skylights and curtains) 
• Harken by Mare Torino (track for 

sliding fabric)
• Agape (tub and taps)
• Rototec (black water depuration 

system)
• Culligan (rainwater depuration system)
• Veleria Viganò (curtains tailoring)
• Serramenti Simonetto (skytlights)
• Textim, Claudio Presotto (tailored 

fabric for parapet) 
• Sunbrella (nautical fabrics for exterior 

use)
• Emap meccanica (mechanical 

components)
• IRS ingegneria realizzazioni speciali 

(structural carpentry)
• Mafos (idraulic system)
• Ebel (photovoltaic and electric system) 
• Olfez (galvanizing)

www.casaojala.it
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Photo by: Luca Miserocchi

Stefano Banfi, Ryan Nesbitt, Beatrice Bonzanigo

Kiwinet, based in the quaint 
village of Stanford, creates 
elegant and distinctive mosquito 

nets for game lodges, hotels and private 
residences.

Our company was founded as a small 
business in 1994 and has since grown to a 
professional operation, while passionately 
retaining a personal commitment to 
manufacturing stylish and bespoke nets 
of a consistently high standard. Our 
staff are committed to meeting the exact 
requirements of our valued and loyal 
clientele, creating mosquito nets which 
match their demands down to the very 
last detail.

Kiwinet takes great pride in its growing 
reputation for producing innovative and 
custom-made nets to complement every 
style of interior décor and will go to any 
lengths to ensure that our customers’ 
needs are not only met, but surpassed.

www.kiwinet.co.za

Kiwinet

34 Daneel Street STANFORD 7210
+27 28 341 0209 info@kiwinet.co.za www.kiwinet.co.za
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Bathrooms

The Cotton Company is a lifestyle 
brand born from a love for the 
traditional artisanship of Turkish 

towels. The Cotton Company is known for 
their unique and modern but traditional 
designs, hand crafted by a small family-
run team of artisans in the Aegean region 
of Turkey. Every product is lovingly 
and exclusively crafted to perfection! 
Customers can expect a versatile range of 
beautiful Turkish towels, hand towels as 
well as throws and gowns that add a touch 
of elegance and luxury to everyday living.

They have just launched their brand 
new range of blankets / throws, perfect 
for literally any room in your home. 
Designed in muted neutral tones, they 
tap into those who want to add to their 
‘minimalist’ lifestyle and style approach. 
King size, these throws will transform 
your bedroom and add warmth to the 
living room when cosying up in front of 
the TV or fireplace. Not only a beautiful 
décor item, these throws are soft to the 
touch and warm you up quickly.

These include the: 
Lattice Blanket/Throw

The result of hours of passion and 
painstaking attention to detail, this woven 
Lattice throw is like a hug of luxury. We 
love the on-trend grid pattern that their 
master weavers have created in tones 
of cream and black. It will beautifully 
complement a monochrome or natural 
colour scheme, and just gets softer with 
every wash. Hand tied tassels add a playful 
touch to this throw, however you style it.

Description:
100% Turkish cotton 
Lightweight and functional
Size: 220 cm x 240 cm
Tassels on all four sides

Melange Blanket/Throw
We predict a bestseller with this elegant 

cream and grey stunner. Crafted from 
100% pure Turkish cotton, it has been 

woven with style and functionality in 
mind. A criss-cross pattern adds warmth 
and geometric interest to bedroom or 
living room layering, while tasselled 
edges give it an inviting look. Cotton 
retains warmth in winter and is cool and 
breathable in summer, making this a year-
round décor staple.

Description:
100% Turkish cotton 
Lightweight and functional
Size: 220 cm x 240 cm
Tassels on all four sides

Vanilya Blanket/Throw
When luxury meets simplicity, that’s 

when style hits the sweet spot. This 
gorgeous Turkish cotton blanket is the 
perfect balance of softness and substance. 
Made from 100% Turkish cotton – the 
very best money can buy – it shows off a 
neutral vanilla-coloured base highlighted 
with understated black stripes. Large and 
cosy, this throw feels light and breathable, 
and features hand-tied boho tassels on all 
four sides. Drape it over a sofa, use it as a 
TV blanket or add some timeless style to 
your bed.

Description:
100% Turkish cotton 
Lightweight and functional
Size: 20 cm x 240 cm
Tassels on all 4 sides

Their range of Turkish Towels now also 
includes the highly sought after Waffle 
Weave Collection which comes in both 
the towel and hand towel - perfect to 
warm up your bathroom. They have now 
also launched a King Size Blanket / Throw 
in this range - the oatmeal and white will 
make your heart flutter!

Their 100% cotton gowns can also be 

personalised with someone’s name or 
logo, making it the perfect gift.

All products are woven from 100% 
pure Turkish cotton, delivering on a 
combination of premium cotton and 
traditional weaves and techniques, 
creating a product that is highly durable, 
but also soft and highly absorbent. Half 
the size of a typical terry cloth towel, 
these Turkish towels allow you to fit 
nearly double the amount of towels into 
the washing machine – saving water in 
the process.

The Cotton Company’s products are 
the perfect balance between style, beauty 
and practicality.

www.thecottoncompany.co.za

Cosy up with 100% 
cotton Turkish 

Towels and Throws 
this winter

Lattice bed

Vanilya closeup
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BATHROOMS

The bathroom is no doubt the ideal 
space for self-care rituals to take 
place and it should be designed 

with tranquillity at top of mind.
Colour is certainly on the agenda for 

2021.  The explosion of vibrant colours 
can be seen across interior and home 
design.  In terms of how this is emulated 
in bathroom design, bright coloured tiles 
and bold wall paper are splashing their 
way onto bathroom walls.  Warm neutral 
tones with a statement pop of colour such 
as Orange brings all elements together.

The neutral tones in 2020 are expanding 
into 2021.  The key to the overall look 
is combining colours that complement 
each other, whilst providing a variety of 
texture, tone and depth in the materials 
used.

Freestanding tubs can transform 
a bathroom in an instant.  There are 
many options available.  Some common 
materials include acrylic, fiberglass 
and ceramic.  Natural stone, wood and 
metal tubs can be interesting features in 
bathrooms too.

A big trend carrying forward into 2021 
across tiles, wall panelling and cabinet 
details, is a fluted design or ribbed 
pattern.  The look can be created using 
ribbed tiles, or if one is looking to inject 
natural texture, wood panelling offers a 
great alternative.

One of the favourite trends is 
TERRAZZO. The nougat like pattern 
allows bathroom design to be playful yet 
elegant.  The splatters of colour whether 
used as an initial inspiration on which to 
base the bathroom, or as a small feature of 
tiles to brighten a bland wall; TERRAZZO 
is definitely not going away.

Showers.
Walk-In showers are one of life’s ultimate 

luxuries.  One of the benefits of getting 
a walk-in shower is that one can install 
a shower head like a rain shower head, 
which can be very relaxing.  Frameless 
shower doors are easy to clean and help 
to make bathrooms look neater.  They are 
especially great for smaller bathrooms 
as they make the entire area look bigger 
and are also often incorporated when 
designing more luxurious spaces with 
minimal effort. Open showers are simple, 
elegant and increasingly modern, and 
there is no downside to having an open 
shower.

Wall and floor tiles.
Of course a real easy way of choosing 

bathroom tiles is to find a design that one 
is simply mad about.  It could be because 
of its colour, pattern or interesting shape.  
This will become the bathroom’s feature 
tile and can be used either as an accent 

Bathrooms
by Stienie Greyling

for the walls or to add more detail to the 
floors or shower space.

The stand-out tile will determine which 
tiles will be the accent tiles.  Stick to 
something subtle, neutral and stylish, or 
go with a textured option to inject some 
extra detail into the bathing space.  In 
the end, the stand-out tile must still take 
centre stage.  The bathroom floor tiles 
could simply function as complementary 
tiles. If the wall tiles flaunt a clean and 
calm style, then patterned floor tiles could 
be just the thing.  

If you care to bring Mother Nature 
into the bathroom, potted plants are 
perfect.  Consider nature inspired tiles 
like slate, travertine or even marble to 
give the bathroom walls and floors a more 
exceptional look.

Bathroom lighting.
Although the toilet and tub/shower are 

certainly the most popular items in any 
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Our Design team at Victorian 
Bathrooms has worked closely 
with our suppliers to bring you 

a Manhattan Loft style bathroom unique 
to our brand, offering another inspiring 
direction for both designers and home 
owners to add to their palettes. Relaxed 
and effortless, maximising natural lighting 
through oversized arched windows, high 
ceilings and open space, The Victorian 
Bathrooms Loft Style bathroom is a subtle 
blend of forms and finishes, reminiscent 
of lofts found in downtown Manhattan. 
Aged brass taps stand out against the cool, 
neutral tones of the terrazzo flooring and 
marble shower walls whilst the 2.6m high 
glass shower panel, finished to match the 
aged brass of the tapware, accentuates the 
loft expanse. A blend of tones, textures, 
and fluted panels bring a warm and 
homey feel to an otherwise cool space. 
Borrowing its name from this urban area, 
the centrepiece, the Manhattan Double 
Basin, adds industrial texture softened by 
the gentle curves of the matt white basin. 
The shape is repeated in the mirrors, the 

bath, and the ottoman in the centre of the 
bathroom. Working together with our 
suppliers, we developed the Manhattan 
Basin with stand and shelf, a new and 
exclusive product. This basin is available 
in many variations – a single or double, 
with stand or wall hung, shelf or no shelf, 

and the stand is available in any of our 
bespoke finishes.

Our new Arte Collection of tapware 
is a contemporary take on the 1920’s 
geometric and cubic styles, however 
when refinished in Aged Brass it takes 
on a whole new personality, perfect for 
the Manhattan Loft style. Aged Brass is 
a living finish in that the natural aging 
process of the brass will continue to 
react with the environment and with 
daily use. To achieve this, the chrome is 
stripped down to the raw brass which is 
subsequently oxidised and blackened to 
speed up the aging process, resulting in 
a medium brown hue with golden burnt 
undertones. Continuing the ‘Aged Brass’ 
theme, the Verona wall lights and the 
accessories in the shower were refinished 
to match, as were the shower waste and 
toilet cistern flushplates. Even the mirror 
frames were refinished in an ‘Aged Brass’ 
effect. The ottoman in the centre of the 
bathroom adds a comfortable spot on 
which to place one’s towel or gown. And 
lastly, the use of plenty of plants bringing 
the outdoors indoors. Strategically placed 
succulents framed in our exclusive 
glassware range enhance the masculinity 
of this style whilst lending a natural 
element to the space.

www.victorianbathrooms.co.za
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bathroom, this doesn’t mean lighting can 
be put on the backburner.  In fact, without 
proper lighting, the dream bathroom is 
more likely to become a gloomy space 
with underdone style.

Ambient lighting is usually the 
overhead lighting that fills a space with 
soft yet bright light.  Depending on the 
bathroom’s size, it may require more 
than one overhead fixture.  Include a few 
fixtures around the vanity and mirror 
plus the shower and tub and place more 
emphasis on function over form.

As accent lighting is meant to highlight 
a certain object or area in a room, this 
type of lighting is normally three times 
brighter than ambient.  Wall sconces are 
super practical, they take up no floor 
space, serve double duty (accent and task) 
plus can be purchased in any design style 
imaginable.

Manhattan Loft 
style bathroom
Victorian Bathrooms
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Victor Vasilev has designed the first 
Falper collection of accessories 
for the bath - elements that 

complete the brand’s array and develop its 
concept of the Lifestyle Bathroom. 

The accessories in the Cilindro 
collection have a minimal yet dynamic 
graphic design aesthetic that plays a role 
in defining the architecture of bathroom 
spaces. Victor Vasilev designed these 
contemporary objects using tubular forms 
in AISI 304 stainless steel combined with 
wood and Cristalplant.

Falper
Cilindro Accessories design 

Victor Vasilev

A single collection that serves a variety 
of functions, designed to meet multiple 
needs: wall towel holder with or without 
accessories, freestanding towel holder, 
toilet brush holders for the wall and floor, 
wall-mounted waterjet toilet brush, floor-
standing toilet roll holder. The various 
elements can be selected individually or 
juxtaposed to create a clean, minimal, 
geometric metal compositions.

www.cora-pr.com
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combination with traditional manual 
work, of course, made in Germany.

The EDITION 90 SQUARE range 
of fittings includes three single-
lever mixers in different sizes for 
washbasins, as well as a wall-mounted 
spout mixer in various lengths. The 
range is completed by a bidet fitting. 
High-quality accessories in a matching 

design, featuring clever functions, are 
stylish everyday heroes.

Despite their strict geometry, 
EDITION 90 SQUARE fittings and 
accessories bring a certain lightness 
to modern bathroom design thanks to 
their unmistakable design language.

www.keuco.com
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The square as a design-giving 
element. Strong contours with a 
continuous architectural line. A 

reduced, light and almost filigree design – 
all in one. The clear and distinctive profile 
of EDITION 90 SQUARE fittings and 
accessories made by KEUCO set a strong 
contrast.

 They blend uncompromisingly into 
the EDITION 90 bathroom furnishing 
concept by KEUCO and harmonise with 
the bathroom furniture, washbasins and 
light mirrors. For a minimalist living 
style with a preference for architectural, 
angular elements.

The square – a pure, strong form. This 
is the basis for the consistent design of 

EDITION 90 SQUARE fittings and 
accessories made by KEUCO. Exact 
90 degree angles, linear contours and 
excellent chrome surfaces are their 
distinctive design and quality features. 
With precise edges and flat surfaces 
with ideal dimensional accuracy – a 
special challenge where the production 

is concerned. For KEUCO, striving for 
perfection and pushing the limits of 
what is technically possible are part of 
the company culture. The great art lies 
in the precisely detailed grinding and 
polishing of the bodies before they are 
carefully electroplated. Here, innovative 
production technology is used in 

The EDITION 90 
SQUARE made 

by KEUCO
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White Tulip is the first full 
bathroom created entirely 
by Philippe Starck. From 

bathtub, washbasins and furniture, toilets 
and bidets, to connected mirrors and a 
complete collection of taps, the delicate 
and elegant form of all components 
within the series echoes the organic 
silhouette of a tulip in bloom, exuding 
an sculptural and affectionate character. 
Expressive and timeless design combine 
with first-class workmanship and cutting-
edge technologies to satisfy the highest 
standards.

With their unique ergonomics and 
ability to blend into a wide range of styles, 
the versatile designs of the White Tulip 
collection are ideal for all interiors - from 
the cultured and sophisticated urban 
environment to the fresh and natural 
ambience of a country house. 

“My collaboration with Duravit always 
naturally leaned towards minimal and 
timeless designs. Yet I realized that 
this perfection was perhaps missing a 
parameter, a feeling of positive nostalgia. 

Instead of creating absolute timeless 
pieces, I wanted to place the White Tulip 
collection more into human time; it could 

either be an ancient collection which 
would have been modern at the time, or 
a modern collection with memory of the 
past. 

White Tulip is a very sophisticated 
collection with a strong sense of 
ergonomics, but it is above all delicate 
and affectionate which makes all the 
difference.”, Philippe Starck.

The monolithic design of the 
free-standing ceramic washbasin is 
particularly eye-catching. The washbasin 
can be attached to the wall or the floor as 
required.

The round above-counter basin 
impresses with its aesthetic, delicately 
outward sloping edge. The right-angled 
washbasin, when viewed from above, also 
reflects this form. It is available in two 
sizes, each also as a furniture washbasin, 
as is the handrinse basin, which completes 
the range.

Matching free-standing and wall-
mounted toilets and bidets complement 
the sophisticated ceramic elements. The 
White Tulip collection can also be found 
with the matching urinal. The toilets are 
equipped with the new HygieneFlush 
technology. Independent tests show that 

this new flushing technique optimally 
cleans the entire inner surface of the toilet. 
The perfectly attuned water flow creates a 
vortex that guarantees an ideal flushing 
action at all times, using just 4.5 liters of 
water. All new HygieneFlush toilets come 
with the tried-and-tested HygieneGlaze 
ceramic glaze as standard to guarantee 
even greater hygiene. Fired into the 
interior of the toilet, HygieneGlaze 
ensures that approx. 90% of bacteria 
(for example e. coli) are eradicated after 
six hours, and approx. 99.9% after 24 
hours. The outstanding quality of White 
Tulip is also reflected in its new lifetime 
guarantee, which Duravit offers on the 
ceramic elements in the range for selected 
countries.

The matching furniture is as elegant 
and refined as the entire range. The mitre-
cut, extremely finely crafted edges are 
testament to the precise composition of 
the White Tulip furniture, which comes 
in widths of between 350 and 1300 mm. 
The furniture and the matching semi-tall 
cabinets with two or three glass shelves are 
available in a choice of five high-quality 
colours with high gloss or satin matt 
lacquer. Alternatively, a solid wood finish 

of Natural Oak or American Walnut may 
be selected for the fronts.

The satin matt finishes include a special 
feature: small scratches on these special 
lacquer finishes fade almost automatically, 
so that the furniture always looks as good 
as new. Additionally, the special anti-
fingerprint coating makes cleaning and 
care easy.

The distinctive chrome handle 
represents an exciting design option. 
It can be used to contrast with the matt 
lacquers and solid wood surfaces, or 
produce a striking effect on high-gloss 
lacquer. 

Fitted with ring pull handles, the 
drawers feature a self-close action. The 
variant without a handle also features tip-
on technology, enabling the drawers to be 
opened with a gentle tap. The automatic 
interior lighting turns on or off when the 
drawer is opened or closed. 

Additional practical storage is on offer 
in the combination of the round furniture 
washbasin with matching vanity unit, 
which is available in all the White Tulip 
furniture finishes. The colour of the 
shelves can be freely selected, too.

Another special furnishing element is 
the floor-standing chrome console with 
wooden shelves, which can additionally 

be fitted with one or two round towel 
holders on the sides.

Matching mirrors from the White Tulip 
series are available in versions controlled 
by sensors or an app. The mirrored glass 
has been brought forward creating an 
interesting look, which makes the mirror’s 
surface appear almost transparent around 
the illuminated area.

The light temperature featuring a 
memory effect can be synchronized with 
other lamps connected in the living area 
and controlled via “Casambi”, an app that 
has established itself as a reference in 
smart homes control systems. This feature 
can be used to dim the mirrors and switch 
the mirror heating on and off.

The free-standing bathtub with 
seamless acrylic paneling mirrors the 
form of the ceramics. The oval version is 
available in two sizes: 1800x800 mm, with 
1600x900 mm for smaller rooms. With a 
diameter of 140 cm, the round bathtub 
offers a spacious interior. 

White Tulip also includes the first tap 
range developed by Philippe Starck for 
Duravit. The consistent design element 
is the tulip-shaped handle that echoes 
the shape of the washbasins and bathtubs 
and is particularly easy and pleasant to 
operate thanks to the polished surface, 
whilst the 160 finely engraved vertical 
stripes produce a truly sophisticated 
effect. Washbasin mixers are available in 
various “comfort” heights S, M, and XL. 
The range also includes bidet, shower and 
bath taps.

The delicate and sophisticated minimal 
lines of the White Tulip series will add 
an elegant touch to any setting. Cutting-
edge technologies such as HygieneFlush 
and HygieneGlaze, tip-on technology and 
self-close action, as well as mirror heating 
and app-controlled, customisable lighting 
complete the collection.

www.duravit.com

White Tulip by Philippe Starck – La Différence
A delicate and sophisticated collection, the first complete 

bathroom range by Philippe Starck
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BATHROOMS

Planning and building shower 
enclosures as furnishing elements 
of the highest quality, both 

technical and formal, capable of defining 
living trends and spreading a new concept 
of well-being to liven up the bathroom 
environment with maximum comfort and 
safety, is the basis of the duka philosophy.

Furnishing this place means to combine 
the word design with the concepts of well-
being, hygiene, healthiness, performance, 
durability, reliability and safety. For this 
reason, each duka product is designed 
and manufactured to ensure an optimal 
result, both in terms of aesthetics and 
performance. Thus, the time spent in the 

shower can be transformed into a real 
daily “pampering” for mind and body.

How a duka shower enclosure is born
 Innovation, technology and high 

quality raw materials are the basis of 
the creation process of a duka shower 
enclosure. The production is carried 
out exclusively at their headquarters in 
Bressanone, one of the most impressive 
and outstanding constructions recently 
built in South Tyrol. It is an extraordinary 
example of innovative construction 
developed around Industry 4.0, where 
software, machines and people work 
together. Many of the operations leading 
to the construction of a shower enclosure 
are assisted by machinery, but for duka 
manual work is fundamental. In fact, the 
products ‘thrive’ thanks to the precision 
of man’s work. In the assembly phase, for 
example, each individual enclosure is the 
responsibility of one single person, which 
contributes to high quality standards.

duka uses only tempered safety glass, 
which is characterised by high resistance 
to impact, thermal rejection and increased 
bending strength. The glass is directly 
sourced from duka’s factories located 
near Venice, and is cut to the millimetre 

Designing wellness
From concept to finished product, duka is the ‘’Made in Italy’’ that furnishes the 

contemporary bathroom space.

dw

in a very short time, a plus that allows for 
great flexibility. This translates into very 
fast and competitive delivery times for the 
finished product.

The aluminium, which comes from 
a specialised Austrian supplier, a world 
leader in aluminium production, is 
processed in-house to ensure the quality 
of the materials, and compliance with 
European safety standards and regulations 
at all stages of production. Every year, 

duka processes around 1,300 tonnes of 
aluminium, for around 400 different 
profile types.

Thanks to important design and 
construction know-how, duka is a 
constant innovator both in the production 
processes and in the wide range of 
products offered, and in the quality of the 
service, able to offer 360° assistance. Each 
shower enclosure is made to order; in fact, 
there is no warehouse, finished by hand 

and supported by the best technologies. 
The design, aesthetic research and 
attention to detail of each duka solution 
are combined with high standards 
of practicality, safety, top quality and 
customisation. The consumer can, in 
this way, count on an excellent, reliable, 
functional and long-lasting product.

www.cavalleri.com
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Sanipex group, a leading global 
supplier of design-led products 
crafted for ultrastylish indoor 

and outdoor living, has launched a new 
e-commerce site to bring its comprehensive 
collections within easy reach of both home 
dwellers and A&D professionals in the 
United Arab Emirates (UAE).

Offering guaranteed delivery direct to 
the door within 48 hours, as well as the 
option to Click & Collect from any of the 
Sanipex Group’s seven retail showrooms 
across the UAE, the new site aims to 
take the excellent service the company is 
renowned for to the next level.

Key features of the new Sanipex Group 
e-commerce site include free delivery 

for all orders over AED 500, stock 
availability updates in real time, delivery 
date selection, and a Live Chat service 
operated by our expert, highly trained in-
house customer service team.

Daryl Barker, Managing Director at the 
Sanipex Group, commented: “Quality, 
innovation and service have been at 
the heart of our value proposition since 
the business launched in 1995; the new 
e-commerce site significantly enhances 
our overall offering and makes purchasing 
from us even more convenient for our 
loyal client base.”

He continues, “Fast delivery is crucial 
for the long-term success of any online 
retail platform, and Sanipex Group is well 

placed for this. Our advanced logistics 
capabilities, combined with the high 
levels of stock maintained in our Jebel Ali 
warehouses, means that we can guarantee 
delivery within 48 hours across the UAE, 
which gives us a strong competitive edge 
in the MENA market.”

Shopping online with the Sanipex 
Group is straightforward and simple. 
For example, tile samples can be ordered 
online and delivered to the door prior 
to placing a final order, while an online 
calculator takes the guesswork out of 
the quantities required. Online technical 
specification sheets are also available to 
view and download for ease of installation.

With thousands of high-quality, on-
trend products in stock, the Sanipex 
Group has everything required to 
transform indoor and outdoor spaces. 
With inspirational collections from 
the Group’s own BAGNODESIGN and 
AQUAZONE brands alongside those 
from the most innovative designers and 
manufacturers from around the globe, the 
Sanipex Group offers unparalleled choice 
across the Bathroom, Spa and Wellness, 
Tiles and Slabs, Outdoor Living, Urban 
Landscape, Kitchen, Lighting, Washroom 
and Plumbing categories.

www.sanipexgroup.com
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Outstanding style under one virtual roof
Sanipex Group leads Mena market with e-commerce launch for A&D professionals

On The Terrace
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ON THE 
TERRACE

Slow moving water meanders to Nanbo Bay which is adjacent to 
China Yinchuan Cultural Park, backed by wetland. Thousands 
of acres of lake city form a bay of beautiful scenery. The river 

surrounds the buildings with half moon shapes, like a jade belt around 
the waist. The “Crowned River” Fengshui layout makes this architecture 
with good vision.

Abundant water resources and virescence have underpinned the 
project theme of “Nature, Science, and Humanities.” Sunson Design 
makes the advantage of ecological conditions of living follow the water, 
which allows the visitors to experience the ecological urban life and 
cultural heritage, and to feel surrounded by mountains and lakes, and 
in addiition, will be able to enjoy the architecture.

Natural Ecology
Long stays in the buildings, return to nature
The “Hall of Time” is located at the entrance of the building, 

generating the first impression of the project which is natural, warm, 
mysterious, and full of the ritual sense that by entering this hall, you 
will step into an “isolated” natural park.

The divergent wooden dome simulates the sunlight, beneath which 
there is a circular water viewing device marked “Life should be spent on 
enjoying good things”, which shows life should be good and don’t waste 
time. Enjoy the lights, flowers, scenery, and settle down.

Nanbo Bay Reception Center
Yinchuan Shi, China

The reception hall is a ecological 
miniature of a “city rainforest” where 
the picturesque disorder of bamboo 
forests, banyan trees, plantains, and other 
fresh green plants, and the low shrubs, 
wooden negotiation tables, and chairs 
have formed a longitudinally extending 
“indoor rainforest”, which incorporates 
the organic combination of indoor, 
landscape and incorporates design.

Looking up to the top, the suspended cut 
pine and cypress trees remind the  visitors to 
be in awe, and to nature. It is also a reminder 
that, in this busy life, we need to nourish 
our spiritual self with sunlight, springs and 
trees. The corridor continues in the natural 
ecological style, with logs, green plants, and 
undulating trees to enrich the spatial levels. 
The covering glass dome draws light into 
the room and illuminates the atrium, which 
emphasizes the landscape of transition from 
the outside to the inside.

Step out of the “rain forest” and walk into 
the sand table display area, where the small 
natural ecological landscape and stone walls 
highlight the key points of the space.

There is no dramatic lighting or any 
other installations. Take the soft film 
ceiling above the sand table to focus 
the light, and the evergreen moss as 

the decorative carpet below, these echo 
the natural theme. It’s like rowing a 
small boat. When you look up, there is 
sunshine; when you bow, the water is full 
of reeds. It’s like walking slowly along the 
bank of a river, having a Utopian holiday, 
or watching the sunset in the desert.

Science and Humanities
Courtyard without disturbance, quiet 

room full of tranquility
There is a ladder book bar on the left 

side of the reception hall. The floor-to-
ceiling glass introduces natural light, 
which increases the permeability, allowing 
readers to be in the “golden house” and 
enjoy a quiet reading time. 

The bookshelf wall between the bar 
and the corridor is a humanistic door that 
can trace the origins. The designer has 
borrowed concept of the Yinchuan City 
Water Tunnel Ruin here to tell people of 
the prosperous and historical heritage of 
ancient Yinchuan 30,000 years ago, with 
the “sealed” animal fossil specimens which 
are made with resin and iron.

In the dining area, continuous arched 
elements bring a sense of exoticism, 
reflecting the harmony, communication, 
and warmth of the space.

Hall of time

Atrium garden discussion areaAtrium garden on the ground floor

Entrance of atrium garden
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Bright wallpaper with melon and fruit patterns, bamboo screens 
and window lattices, and original wooden tables and chairs are all 
an extension of the natural ecological characteristics.

The reception area is bright and private. The custom-made 
hanging lamp woven in hemp rope shines like a galaxy. The office 
chairs partly upholstered in a warm wool fabric provide a sense of 
comfort and security, which adds to the functionality of the space.

The landscaped courtyard has its unique features. The spherical 
wooden floor-to-ceiling sculpture remains motionless on the 
“opposite bank,” like a rock, a reed, a unique pastoral landscape.

The outer glass wall of the swimming pool creates the visual 
illusion of “zero gravity,” which makes people feel as though they 
are swimming in the air and traveling around the world. The long 
wooden benches and stone sculptures by the pool, the soft film 

ceiling, and the glass light will allow the space to blend trees, water, 
music, natural light, and stone carving in nature.

With the first sunlight in the morning, the smile of the beloved, 
and the original taste of nature, people enjoy being embraced by 
the nature of Nanbo Bay and being embraced by nature. When 
night falls, myriads of lights start twinkling around the warm 
harbour.

Technical sheet
• Project Name: Nanbo Bay Reception Center
• Project Location: Yinchuan, China
• Construction Organization: YC JianFa Properties Ltd.
• Client: YC JianFa Properties Ltd.
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• Completed Time: 2020.11
• Indoor Floor Area: 4745m2
• Interior Design Company: Sunson Design Ltd.
• Design Director: Jun Pan
• Design Team: Zhijun Luo, Xia Luo, Yuling Zou, Xuemei Chen, Qing He, Wenhao Ye, 

Xiaoyi Liu
• Interior Photography: Kanghui Zeng

mp.weixin.qq.com/s/CqsAoZmLfrygPdTir7sDsQ

façade

Viewing terrace on the second floor Dining room

Atrium garden walkway

Pool viewing and rest area
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The International Garden Festival 
is pleased to reveal the new 
contemporary gardens of its 22nd 

edition. Magic Lies Outside is the annual 
theme that aims to bring us hope, to exalt 
creativity and to add colour to this world 
that is struggling to overcome this global 
pandemic and to come out of several 
months of confinement.

Five projects have been selected to be 
part of the 2021 edition of the International 
Garden Festival from Canada, the United 
States, France and Sweden. They are 
added to the current gardens to form an 
open-air museum, thus offering a route of 
outdoor installations.  

Here are the five new projects selected 
for the 2021 edition:

Choose your Own Adventure
Balmori Associates [Noémie Lafaurie-

Debany, Javier Gonzalez-Campana, 
Simon Escabi, Chris Liao, Cristina 
Preciado, landscapers and urban 
planners] New York, United States

In the middle of a global pandemic 
brought upon us in part by global 
warming and its undeniable effects on all 
living things, fighting climate change by 
modifying our current toxic relationship 
with other living things and elements of 
nature: soil, water, air, plants and animals, 
is now critical. Rethinking our connection 
to nature after living in lockdown, can start 
with appreciating natural phenomena: 
the gusty wind, the wet bark, the musky 
shade, the dry air, the sweet smell, the hot 
stone, the crunchy gravels… The garden 

challenges the still frame images posted 
on the world wide web reminiscent of 
the eighteenth-century picturesque. 
Malcolm Andrews described tourists 
seeking the ideal landscapes as “fixing 
them as pictorial trophies in order to sell 
them or hang them up in frames on their 
drawing room walls” (aka Instagram of 
the twenty-first century!). But a landscape 
never happens twice, and its lack of fixity 
and hyper sensorial experiences are 
heightened through this simple matrix 
that forms the garden. Running East/
West bands of planting intercepts North/
South bands of different hard materials. 
CHOOSE YOUR OWN ADVENTURE, 
smell, touch, listen, taste and see.

Hässja
Emil Bäckström, architect 
Stockholm, Sweden

You can see them from afar, unknown, 
yet familiar creatures standing in the field 
– seemingly waiting. They catch sunlight 
and emit a warm golden glow. The wind 
makes them move slightly. You see them 
in a constellation, grouped together, but 
never too close to each other. They are 
the same kind, but each and every one 
of them have their unique shape and 
expression. A piece of nature that has 
been transformed into something living. 
When you get close enough, you can see 
that the creatures are made up of millions 
of individual objects, straws of hay. 
Moving closer, you can feel the distinct 
smell and you can touch both the sharp 

International Garden Festival 2021: Magic Lies Outside
Grand-Métis, Canada
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and soft flesh of the structures. And then 
you crawl inside. The covid-19 pandemic 
has taught us a lot. It has exposed a 
disconnection from nature, agriculture 
and the importance of biodiversity. All 
around the globe, a regained interest in 
traditional, sustainable ways of inhabiting 
the earth is emerging. Hässja is an 
installation based on one of these nearly 
lost arts of working the soil – hay-drying 
structures. The three structures, made 
out of the very plants surrounding them, 
are not only educational, they are formed 
and arranged in a way that enhances 
their inherited visceral qualities. Unlike 
normal hay-drying structures, these have 
an interior room. The small space inside 
each provides a refuge from the world of 
today, and provides for reflection on man’s 
relation to nature, to past and future ways 
of inhabiting our land.

Miroirs acoustiques
Emmanuelle Loslier, landscape architect, 
Camille Zaroubi, landscape architect 
Montreal (Quebec) Canada

Sound mirrors are passive devices 
used to reflect and focus sound waves. 
Historically, they were implemented 
across the coast of Great Britain during 
World War I to detect incoming enemy 
aircraft. Sound waves bounce off the 
parabolic reflector and meet at the focal 
point where they are amplified, creating 
the illusion that whatever is making 
the sound is right next to you. Miroirs 
acoustiques consist of two parabolic 
reflectors (recycled aluminum antennas) 
planted in the ground. Positioned back-
to-back, one points to the festival, an 
anthropogenic environment, and the 
other points to a forested area and 
the St. Lawrence. Visitors are invited 

to experience the two contrasting 
soundscapes. The focal point is marked 
on the ground showing visitors where to 
stand. A hole in the centre of the sound 
mirrors encourages visitors to observe 
the environment on the other side of 
the installation and, in doing so, places 
them in the optimum position to hear the 
focused sound waves.

Open Space
legaga [Gabriel Lemelin, Francis 
Gaignard, Sandrine Gaulin, architectural 
interns]
Quebec (Quebec) Canada

The title of this garden says it all — this 
installation is a figurative and literal open 
space. In Open Space, the walls of a typical 
house are opened out to create an open 
floor plan with endless possibilities. With 
a flick of a wand, everyday household 

Choose your Own Adventure
Balmori Associates [Noémie Lafaurie-Debany, Javier Gonzalez-
Campana, Simon Escabi, Chris Liao, Cristina Preciado, landscapers 
and urban planners]
New York, United-States
Photo credit: Antoine Proulx, Nancy Guignard Photo credit: JC Lemay

Hässja
Emil Bäckström, architect

Stockholm, Sweden
Photo credit: Martin Bond

Photo credit: Nancy Guignard Photo credit: Martin Bond

Photo credit: JC Lemay

Miroirs acoustiques
Emmanuelle Loslier, landscape architect, 
Camille Zaroubi, landscape architect
Montreal (Quebec) Canada
Photo credit: JC Lemay
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objects—doors, staircases, windows and 
walls—take on new meaning. We can 
walk up and down the walls, dangle our 
feet through the door, stand and chat 

around the staircase, sit on the fireplace, 
the possibilities really are endless. In the 
past year, houses have become a symbol of 
lockdown. In Open Space, they go back to 

being a fun, safe and familiar place where 
you can let your imagination run wild. 
And when you let your imagination run 
wild, you can find magic anywhere. 

Porte-Bonheur
David Bonnard, DE-HMONP architect, 
Laura Giuliani, landscaper, Amélie 
Viale, visual artist
Lyon, Villefranche sur Saone and Lissieu, 
France

Doors have long been considered 
a departure point, a gateway to step 
through on our way to adventure. Yet 
in the past year, doors have taken on a 
different meaning. Rather than throwing 
the door open and heading to adventure, 
our doors have remained firmly shut, 
keeping us apart from the people we love. 
Porte Bonheur is a rite of passage between 
reality and potentiality. The installation 
invites visitors to dare to throw open the 
door, cross thresholds, go outside and 
explore their surroundings with all the 
wonder of a small child. A reawakening 
through subtle distortion where a 
door—our daily symbol of lockdown—
becomes something virtual and gradually 
disappears as the visitor wanders through 
the installation towards a new horizon. A 
natural, peaceful horizon, because there’s 
no doubt about it, the magic is outdoors.

www.jardinsdemetis.com/en/the-
international-garden-festival

ON THE 
TERRACE
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Open Space
legaga [Gabriel Lemelin, Francis Gaignard, Sandrine Gaulin, architectural interns]

Quebec (Quebec) Canada
Photo credit: Martin Bond

Porte-Bonheur
David Bonnard, DE-HMONP architect, Laura Giuliani, landscaper, Amélie Viale, visual artist

Lyon, Villefranche sur Saone and Lissieu, France
Photo credit: Nancy Guignard Photo credit: Nancy Guignard

Photo credit: JC Lemay

A fter decades devoted to 
manufacturing a range of 
very traditional outdoor 

furniture, hope has steadily developed a 
contemporary equivalent called ‘3’

Made entirely at the hope forge, the 
production of 3 utilises and sustains  
traditional artisanal skills - The “same 
method different  madness ” approach 
embodies 3 with trademark forged 
features and manufacturing qualities that 
give continuity to the stalwart ‘smithed’ 
relations which hope is renown for. 

Visually simple, decidedly purposeful, 
and robustly made, 3 is a  comprehensive 
and compact list of products, including 
various height stools, benches and and 
complementary tables all with natural 
solid wooden surfaces suitable to use both 
inside and out.

3 can be found furnishing a growing 
list of young cafès and eating houses, 
establishing a presence in apartments 
here and abroad.

hope will be an exhibitor at the 2021 
Decorex Cape Town Trail for the month of 
June - thIs new approach to the exhibition 
will allow the public and trade to see the 
full extent of our product range from 
the safety and tranquility of our garden 
showroom in Observatory Cape Town - 
so bring a brolly for possible rain, we look 
forward to meeting you!

www.hopegf.com

Hope
Tradtional garden furniture

dw
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The 15th edition og the annual San 
Francisco Design Week (SFDW), 
the premier gathering of the 

world’s most active design community, 
today announced winners of the 2021 
Design Awards. This year’s theme, 
“Power” was met by award winners from 
leading design firms, in-house teams, and 
creative individuals, who were honoured 
virtually at the San Francisco Design 
Week Awards.

Power is everywhere. It is local and 
global, personal and public, selfish and 
selfless. There is power in the food we 
eat, the music we make, and the ideas 
we share. Power is ‘a seat at the table’, a 
movement, a path forward, and a new 
beginning.

SFDW invites the design community 
to reconsider the way we think about 

power - and how, by questioning existing 
institutions, we can use our collective 
abilities to help distribute and delegate 
power with equitable intentions.

The 2021 San Francisco Design 
Week Awards is an international design 
competition seeking to encourage thought 
leadership by supporting designers whose 
works contribute towards a positive 
future for society. The Design Awards 
celebrates and recognises exemplary 
work in all fields of design, including 
architecture, interiors, industrial design, 
communications, and user experience.

Twenty-five winning projects and 
seven honorable mentions were selected 
by a jury comprised of distinguished 
professionals, who reviewed submissions 
from an exceptionally competitive pool 
of applicants from all over the world, 
including the United Kingdom, France, 
South Pacific, and the USA.

“We are extremely excited to announce 
the 2021 San Francisco Design Week 
Awards,” says SFDW Executive Director 
Dawn Zidonis. “The quality of the many 
entries we received was exceptional, 
exceeding expectations in answering our 
theme POWER’ with inspiration and 
innovation. Congratulations to this year’s 
outstanding and diverse winners.”

San Francisco Design Week 2021 
Award Winners and Honorable Mentions 
were conceived by designers from the 
UK, France, South Pacific, and the USA, 
and selected from a pool of applicants 

EVENTS

‘POWER’ 2021 Design Award 
Winners Announcement

San Francisco, United States

in the following categories: Architecture, 
Civic Design, Communication Design, 
Data, FinTech, Future of Foods, Health 
and Wellness, Industrial Design, Interior 
Design, Social Impact, Student Category, 
Systems Design, Travel & Hospitality, 
Urban Mobility, User Experience, VR/
AR/XR, and Wild Card.

The 2021 Innovation Design Awards are 
juried by top industry professionals.

“This year, we as designers and design 
leaders are revisiting and adapting our 
mission to better reflect the world around 
us,” says SFDW Executive Director Dawn 
Zidonis. “By sharing resources, amplifying 
marginalized voices, and celebrating 
our differences, we’re reinventing and 
redistributing the power we hold, giving 
access to ideas born here in the Bay Area 
region. We stand with solidarity against 
white supremacy, racism, police brutality, 
and injustice. We are designers, masters 
of communication and meaning, and 
can use our voices to create change. With 
great power comes great possibilities.”

Learn more about this year’s theme at 
SF Design Week blog post.

2021 Award Winners
Architecture:

• Aidlin Darling Design (US)
• Geneva Car Barn and Powerhouse

Architecture:
• Connect Homes (US)
• Mar Vista Connect 11

Architecture:
• Ehrlich Yanai Rhee Chaney 

Architects (US)
• Mighty House

Civic Design:
• City and County of San Francisco 

(US)
• COVID Emergency Response 

Communications

Communication Design:
• CoLab (US)
• Zip

Data:
• Cisco (US)
• Accessible Colors for Data 

Visualization

FinTech:
• Pilot (US)
• Pilot Accounting Semantic Model 

and Decision Engine

Future of Foods:
• Gould Evans (US)
• Agricultural Institute of Marin 

- The Center for Food and 
Agriculture

Health and Wellness:
• Samsung Research America (US)
• My Heart Lab

Architecture Award, ‘Geneva Car Barn and Powerhouse’, San 
Francisco CA, by Aidlin Darling Design.
Photo credit: Matthew Millman Photography.

Interior Design Honorable Mention, 
‘Softie’ by Ogydziak Prillinger Architects.

Photo credit: Joe Fletcher Photography

Architecture Award, ‘Mighty House’ 3D 
printed, net zero, prefab residences by 

Ehrlich Yanai Rhee Chaney Architects.
Photo credit: Courtesy of Ehrlich Yanai 

Chaney Rhee Architects.

Urban Mobility Award, REE’s next-
generation EV Platforms

Photo credit: Courtesy of REE Automotive

Architecture Award, ‘Mighty House’ 3D printed, net zero, prefab 
residences by Ehrlich Yanai Rhee Chaney Architects.

Photo credit: Courtesy of Ehrlich Yanai Chaney Rhee Architects.



68    Issue 245 • dw   69        dw • Issue 245

Health and Wellness:
• Samsung Research America (US)
• My Lung Health

Industrial Design:
• Otelier (US)
• Eat-Work Table

Interior Design:
• Form + Field (US)
• Sweet July

Interior Design:
• Fennie + Mehl Architects (US)
• OLLY Headquarters

Social Impact:
• Connect Homes (US)
• The Connect Shelters System

Social Impact:
• Prana (US)
• Prana: Multi-Patient Ventilator 

Splitter

Social Impact:
• Ehrlich Yanai Rhee Chaney 

Architects (US)
• Leimert Park Community Fridge

Student Category:
• Milu (US)
• Senior’s Wellbeing: Insight 

Through Storytelling and Ethical 
AI

Student Category:
• Maryland Institute College of the 

Arts (US)
• Dayz: The Future of a Day

Travel & Hospitality:
• Olivier Turon Design (US)
• Le Colibri

Systems Design:
• Intuitive Surgical (US)
• Intuitive Design System

Urban Mobility:
• REE Automotive (US)
• REE’s Next Generation EV 

Platforms

User Experience:
• Blink (US)
• Special Olympics

User Experience:
• Oracle (US)
• Reimagine: The Enterprise User 

Experience

VR/AR/XR:
• BroadAR, Inc. (US)
• Smell Revived

Wild Card:
• University of California Berkeley 

(US)
• Euphemia

2021 Honourable Mentions
Architecture:

• Connect Homes (US)
• Santa Ynez Connect 4

Architecture:
• Gould Evans (US)
• Timber Town: for San Francisco, 

by San Francisco

Architecture:
• Gustave Carlson Design (US)
• Canyon House

Industrial Design:
• Ammunition (US)
• Ammunition x Gantri

Interior Design:
• Ogrydziak Prillinger Architects 

(US)
• Softie

Social Impact:
• California College of the Arts (US)
• On-Boarding Kit for Pediatric 

Cancer Patient

Student Category:
• California College of the Arts (US)
• _stretch

Design Awards Jury & Criteria
Each winning project displayed the 

following characteristics:

Impact — Design that represents a 
substantial shift in the way a particular 
process is created, executed, perceived, or 
experienced.

 Singularity — Products and ideas that go 
above and beyond contemporaneous work 
being done within distinct fields of design.

EVENTS

Architecture Award, ‘Mar Vista Connect 11’ net zero 
prefab residence, Los Angeles CA, by Connect Homes.

Photo credit: Courtesy of Connect Homes.

Architecture Honourable Mention, ‘Santa Ynez Connect 4’ residence 
exterior at twilight, Santa Ynez CA, by Connect Homes.

Photo credit: Courtesy of Connect Homes.

Architecture Honourable Mention, 
‘Santa Ynez Connect 4’ residence 
interior living space, Santa Ynez 

CA, by Connect Homes.
Photo credit: Courtesy of Connect 

Homes.

Architecture Honourable Mention, ‘Timber 
Town’, San Francisco CA, regenerative wood 
affordable housing by Gould Evans.
Photo credit: Courtesy of Gould Evans.

Social Impact Award, ‘Prana’ low-cost multi-patient 
respiratory system for COVID treatment, by Prana.
Photo credit: Courtesy of Prana.

Social Impact Award, Leimart 
Community Fridge by Ehrlich 

Yanai Rhee Chaney Architects.
Photo credit: Courtesy of Ehrlich 

Yanai Rhee Chaney Architects.
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now among the world’s most influential 
design-led companies, producing 
products, services, and experiences that 
profoundly influence the daily lives of 
billions of people globally.

Through approximately 150 events, 
SFDW celebrates this spirit of newness by 
providing approximately 60,000 attendees 
unique access to conversations and virtual 
tours with the designers who are shaping 

the future — from architecture to fashion, 
product design to digital services, and 
everything in between. 

San Francisco Design Week is a nonprofit 
organization led by a team of advisors 
and a core committee that represents 
the diversity of design disciplines in 
the Bay Area. SFDW is organized by 
AIGA San Francisco, the professional 
association for design in partnership with 
IDSA, Center for Architecture + Design, 
AIA San Francisco, SFFAMA, SEGD, 
SDN, IXDA, local consulates, design 
universities, neighbourhood associations, 
and museums. 

2021 San Francisco Design Week theme, 
identity, and the campaign have been 
created in collaboration with design firm 
Landscape. Landscape is a boutique brand 
strategy and design studio shaping structure 
and  surface  in the service  of  social  good.

www.sfdesignweek.org 
dw

EVENTS

 Inclusiveness — Work that empowers 
those previously underrepresented in the 
design community and emboldens social 
mobility at all levels.

Social Responsibility — Design that 
offers solutions for people with needlessly 
insurmountable barriers to entry in all 
walks of life.

Ease of Use — Design that can be easily 
understood and applied by the end-user.

Visual Appeal — Projects, ideas, and 
processes that not only solve problems but 
do so with aesthetics that accentuate and 
elevate the experience from start to finish.

Feasibility — Design that can be sensibly 
funded,  implemented,  and  embraced.

The SFDW 2021 Design Awards 
esteemed jury comprised:

• Anisha Jian, Product Design 
Director, CRUISE

• Mauro Rego, Design Lead, Google 
AI, GOOGLE

• Sean Mclean-Bergel, Interior 
Designer, MCCLEAN BERGEL

• Andre Pennycooke, Director of 
Product Design, VARO

• Janet Tam, Co-Founder, and 
Principal, NOLL&TAM

• Mengyuan Tu, Product, RUN 
THE WORLD

• Heather Bybee, Director of 
Packaging, AMMUNITION

• Hugo Eccles, Creative Director, 
SPECIAL PROJECTS OFFICE

Awards identity designed by Mucho.
The 2021 winners’ entries are displayed 

prominently and permanently online at 
San Francisco Design Week.

About San Francisco Design Week
The Future Started Here:

Launched in 2006, San Francisco 
Design Week (SFDW) is an essential 
week-long regional festival that showcases 
the unique intersection of ideas, design, 
business and entrepreneurism that makes 
the Bay Area the birthplace of the future.

Now a global phenomenon, San 
Francisco’s international success is 
born from historically free-spirited 
entrepreneurialism, coupled with the 
imaginative vision of contemporary 
design and state-of-the-art technology. 
Pioneers of new ways of looking at the 
world, nimble Bay Area start-ups are 

Travel & Hospitality Award, 
‘Le Colibri’ aircraft cabin, 
by Olivier Turon Design.
Photo credit: Courtesy of 

Olivier Turon Design.

Architecture Award, ‘Mar Vista Connect 11’ net zero prefab residence, 
Los Angeles CA, by Connect Homes.

Photo credit: Courtesy of Connect Homes.

Student Award Winner, ‘Milu’ Senior 
storytelling app and ethical AI.
Photo credit: Courtesy of Milu.

Social Impact Award, 
‘Connect Shelters’ rapid 

deployment housing 
system, Mountain View, 
CA, by Connect Homes.

Photo credit: Courtesy of 
Connect Homes.

Industrial Design Award, ‘Eat-Work Table’, by Otelier.
Photo credit: Courtesy of Otelier.

VR / AR / XR Award, ‘Smell Revived’ virtual reality training system for 
post COVID symptoms, by BroadAR, Inc..
Photo credit: Courtesy of BroadAR, Inc.

Interior Design Award, ‘Sweet July’ Ayesha Curry’s lifestyle store and 
community event space, Oakland CA, by Form + Field.
Photo credit: Courtesy of Form + Field.
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Invited by the UQÀM School of Design to present an 
intensive 10-day workshop, architect Jean Verville, professor 
at the School of Architecture at Université Laval, offers a 

collaborative work gamification laboratory. Exploring the notion 
of an event as a means of activating a reappropriation of the 
deserted city, but also of demonstrating the interdependence 
of individuals and their participatory responsibility, Verville 
introduces students to a method tracing his professional process, 
from ideation to realisation and to diffusion.

As the professor and his special guests submit themselves to 
various challenges to activate the production of heuristic tools, 
the students develop a repertoire of more than 5,000 shapes, 
collages, models, materials, details, and lexicons, without 
justification of origin, meaning, or possible interpretations. 
Brought together in a protean collective repertoire in the service 
of individual appropriation, this assemblage enables everyone 
to verify observations, claim intuitions, and provoke fantasies. 
Collectively, the group determines a simple performative 
device, quick and economical to manufacture, which will serve 
as a support for the realisation of distinct proposals. Far from 
assimilating individuality, this collective device invites everyone 

ALL ABOUT 
ART

SCREENPLAY
Montréal, Canada
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FABRICSALL ABOUT 
ART

to develop a choreographic performance 
contributing to a reflection on the city, 
its architecture, promenades, and public 
spaces. Each performance, offered up 
to the interpretation of the group of 
students, becomes additional material for 
exploration and experimentation. From 
the multitude of images, each student 
makes their own narrative transposition 
participating in a constellation of visions 
testifying to the profusion of perceptions.

DES 7029 — International design: events
This class of the Diploma of Advanced 

Studies Specialised in Event Design from 
the University of Quebec at Montreal 
addresses the project approach through 
an introduction to the methods of 
internationally renowned practitioners.

DES 7029 Q UQAM — Students:
Charles-Antoine Beaulieu, Alizée 

Fontanez, Jade Gueudar-Delahaye, 
Laurence Lafleur, Théo Lamblin, Manon 
Le Guernic, Viviane Morin, Megan 
Morrissette, Marie Porracchia, Antoine 
Quimper-Giroux, Lucie Raffegeau, 
Gabrielle Verrette-Paquette, Marie-Astrid 
Vieux, Aurélia Windrif

Teacher:    
Jean Verville, Ph.D. art, Architect, and 

Professor School of Architecture of Laval 
University

Special guests:     
• Tania Paula Garza Rico architect
• Maxime Brouillet, photographer
• Alex Lamontagne, designer
• Camille Asselin, M.A. architecture
• Samuel Landry, M.A. architecture
• France Goneau, artistic advisor
• Maylis Persoon, auxiliary

www.jeanverville.com
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Winners will receive the 2021 AZ 
Awards trophy, a stunning sculpture 
designed by juror Ini Archibong.

Collectively, the diverse range of 
awarded projects, products, and concepts 
exemplify excellence in innovation, 
aesthetics, creativity, and social and 
environmental responsibility.

The Presenting Partners of the 2021 AZ 
Awards are Caesarstone, Keilhauer, and 
Landscape Forms.

The Sponsors of the 2021 AZ Awards 
Winners Reveal are Ciot, Dark Tools, and 
Scavolini.

Media Partners: 
Archello, Archiexpo, Archilovers, 

Archinect, Archiproducts, Architect@
Work, The Architect’s Newspaper, 
Architonic, Bustler, Design Week Mexico, 
Interior Designers of Canada, INDEX 
Design, Kollectif, v2com newswire, and 
World-Architects.

awards.azuremagazine.com

dw

AWARDSAWARDS

A ZURE revealed the 22 inspiring 
winners representing the best in 
global architecture and design.

Chosen by our expert jury, the winners 
represent the best of an impressive 
selection field of over 1,200 submissions—
representing a record-breaking 57 
countries.

The submissions were evaluated by 10 
world-renowned practitioners. Patricia 
Urquiola, Ini Archibong, Susannah 
Drake, Sou Fujimoto, Adelaide Testa, 
Paul Filek, Karim Rashid, Barbara Bestor, 
Marc Ryan, and Gilles Saucier adjudicated 
through an immersive - and globe - 
spanning - remote deliberation process.

On Friday, June 25, 2021, at 1 PM EDT 
AZ Awards Winners Reveal launched 
and winners were revealed online in an 
exclusive showcase on the all-new AZ 
Awards platform. Visitors explored the 
awards by category in their preferred order 
and at their own pace, and experienced 
the Winners Reveal by scrolling through 
the wealth of beautiful project images, 
videos and more, for an in-depth look 
at this year’s 22 standout winners and 50 
Awards of Merit.

2021 AZ Awards: 
Meet The Winners!

Toronto, Canada

Winner – Architecture, Buildings Over 1,000 SqM
Studio Zhu-Pei: Jingdezhen Imperial Kiln Museum, Jingdezhen, China
Photo credit: AZURE

Winner & People’s Choice – Design, Lighting Installations
LeuWebb Projects: Thermally Speaking, Toronto, Canada
Photo credit: AZURE

Winner – Social Good
Vertebral: El Terreno, Mexico City, Mexico
Photo credit: AZURE

Winner – Architecture, Adaptive Re-Use
Alexander Gorlin Architects: Bell Works, Holmdel, U.S.

Photo credit: AZURE

Winner – Landscape Architecture
Turenscape: Welcoming the Water: Tongnan Dafosi Wetland Park, Chongqing, China

Photo credit: AZURE

Winner – Architecture, Temporary & Experiential Installations
REgroup: The Line, Lockeford, U.S.

Photo credit: AZURE
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Winner – Architecture, Single-Family Houses
Yasuyuki Kitamura Architects: House in Minohshinmachi, Minoh City, Japan

Photo credit: AZURE

Winner – Design, Architectural Products
Duravit: SensoWash Starck f by Philippe Starck

Photo credit: AZURE

Designed by juror Ini Archibong and pro-
duced in partnership with Swiss ceramicist 
Peter Fink, this is one of the first finished 
2021 AZ Awards trophies, captured here in 
Peter Fink’s studio in Fribourg, Switzerland.

Photo credit: Peter Fink

Winner & People’s Choice – Environmental Leadership
Acc Naturale Architettura and Negozio Blu Architetti Associati with Associato 

Vigetti e Merlo: Green Pea: Democratizing Sustainability, Turin, Italy
Photo credit: AZURE

Winner & People’s Choice – Design, Furniture
Miniforms: Soda Coffee Table by Yiannis Ghikas
Photo credit: AZURE

Winner – Architecture, Temporary & Experiential Installations
REgroup: The Line, Lockeford, U.S.
Photo credit: AZURE

Winner – A+ Student Award
Sebastián López Cardozo and Lene-Mari Sollie (Rice University): A New Housing 
Model for Social and Environmental Resilience in Houston’s Third Ward
Photo credit: AZURE

Winner – Concepts, Unbuilt Projects
Étienne Bernier Architecture, APPAREIL Architecture and BGLA: 
Marguerite-d’Youville Elementary School, Saguenay, Canada
Photo credit: AZURE
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Winner & People’s Choice – Design, Interior Products
Castor Design: Matheson Cookware by Matty Matheson, Brian Richer and Kei Ng

Photo credit: AZURE

Winner & People’s Choice – Commercial and Institutional Interiors
LSD Interior Design: Xi’an Fangsuo Commune, Xi’an, China

Photo credit: AZURE

Winner & People’s Choice – Design, Lighting Fixtures
Davide Groppi: Origine Floor Lamp by Davide Groppi and Giorgio Rava

Photo credit: AZURE

Winner & People’s Choice – Design, Furniture Sys-
tems, and Collections

Nienkämper: Patkau Collection by Patkau Architects
Photo credit: AZURE

Winner & People’s Choice – Architecture, Multi-Unit Residential
BIG | Bjarke Ingels Group and DIALOG: Vancouver House, Vancouver, Canada
Photo credit: AZURE

Winner & People’s Choice – Architecture, Buildings Under 1,000 SqM
Diana Kellogg Architects: Rajkumari Ratnavati Girls School, Jaisalmer, India
Photo credit: AZURE

Winner & People’s Choice – Residential Interiors
Future Simple Studio: Rue de la Gauchetière Loft, Montreal, Canada
Photo credit: AZURE

Winner & People’s Choice – Experiential Graphic Design
Silo: Bicycle Parking Garage The Hague, The Hague, the Netherlands
Photo credit: AZURE

Winner & People’s Choice – Concepts, Ideas & Prototypes
Matter Design: Grayson Play-Lab
Photo credit: AZURE



Fertility clinic & IVF 
laboratory
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Fertility clinic & IVF 
laboratory

Wrocław, Poland

FAAB Architektura has completed a specialist fertility clinic, 
with a one-day hospital, and IVF laboratory at Grabiszyńska 
Street in Wrocław, Poland. The technologically complex 

function enables the diagnosis and treatment of women, based on the 
latest medical knowledge. The curved geometry, characteristic of the 
female body during the prenatal development of a child, determined 
the character of the interior.

Function  
The technologically complex medical function is divided into three 
interrelated zones. In the specialist clinic, within treatment rooms and 
interview rooms, the patient is provided with medical consultations 
in the field of gynecology, genetics, oncology, prenatal diagnostics, 
and psychology. The clinic is adjoined to a one-day hospital with 
an operating theatre. In the hospital, it is possible to perform 
minimally invasive laparoscopic procedures and diagnose diseases 
using technically advanced methods with the use of ultra-miniature 
cameras and optics. An analytical laboratory and IVF laboratory are 
connected with the hospital. The IVF laboratory allows treating a 
partner’s infertility using the in-vitro method, including ICSI, IMSI-
MSOME, FAMSI, AH.

Design motif 
Fluid shapes, referencing the curves of a woman’s body during 
pregnancy, are present on the floor, walls, and ceiling of the waiting 
room and corridors. In some places, they remain as two-dimensional, 
independent elements. In others, they connect the floor to the wall 
and ceiling, generating the illusion of movement. They become a 
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three-dimensional form at the main entrance. This form is inspired 
by the tension of the skin on a woman’s abdomen, as observed 
during pregnancy, the tensions caused by the muscle activity of fetal 
movement such as elbows and knees pressing against the womb. 
Textures, colours, and light reflection play an important role in the 
interior design. Translucent surfaces are juxtaposed with opaque 
surfaces. Matt surfaces contrast with the light-reflecting surfaces 
of the individually designed graphics. The choice of colour for the 
graphics was carefully analysed. Ultimately, the colour gold was 
chosen to represent one of the most precious moments in a woman’s 
life - pregnancy.

Further
The facility has played a role during the COVID-19 pandemic. A 
vaccination point was organised there and used by many residents 
of Wrocław.

Most importantly, from the moment the clinic was opened, until 
January 2021, 69 couples have successfully received fertility 
treatment. This means at least 83 new residents of Wrocław. They 
are the children of people participating in the in-vitro programme, 
implemented thanks to the support of the city of Wrocław.

Datasheet
• Project: Fertility clinic & IVF laboratory
• Location: 192/35 Grabiszyńska St., 53-503 Wrocław, Poland
• Client: INVICTA Sp. z o.o.
• Design and construction: 2018-2020
• Surface: 829 m2
• Volume: 3,380 m3
• Architects: Adam Białobrzeski, Adam Figurski, Maria Messina, 

Anna Miłosz, Mikołaj Szewczyk
• Photography: Maciej Jezyk 

www.faab.pl
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Villa Palm Springs
Saint-Barthélemy Island
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The breeze, the rolling fresh waves, minted blue skies, gentile 
karma, rounded wilderness, infinite horizon in the middle of 
the poshest surroundings.

 Welcome to the unique Villa Palm Springs in St Barts, French West 
Indies .

The spirit of the 70s is omnipresent throughout the beautiful property 
and you feel at home the moment you enter the premises. Lively 
colours melting into the vegetation, vivid orange that bewilders 
the imagination and luxury upholstery that makes reference to the 
hedonistic magic that transpires all around.

This magnificent property is the imagination of a well-heeled European 
couple whose main residences are in London and Paris. Their love of 
the iconic free spirit style of the dolce vita, epitomised so neatly by the 
photographer of the jet set Slim Aarons is fully prevalent. So are the 
contemporary outdoor sofas and pieces of furniture  which blend into 
the unique partition of lightened contrasts. The blazing sunsets are a 
daily feature of the house and are soothing and comforting.

The property is located in the most sought after part of the Island, a 
few steps away from Gouverneur beach and the main shopping and 
restaurant hub - Gustavia.

www.edenrockvillarental.com/en/villa-search/a-palm-springs/

Villa Palm Springs
Saint-Barthélemy Island

dw

9392    Issue 245 • dw         dw • Issue 245



9594    Issue 245 • dw         dw • Issue 245



TAIL OF
THE DOG

There is a new landmark in 
Johannesburg, one that lifts 
my spirits. Situated on the west 

side of the Parktown Ridge, opposite 
the ‘aha’ view of the urban forest as 
you come over the Motorway from the 
city and crest the hill going north. It 
is an enormous flagpole proudly flying 
the South African flag.

I visited Jordan some years ago, 
where I saw two of the biggest 
flagpoles in the world: one in Amman, 
the capital, and the other in Aqaba, 
on the Red Sea. The Aqaba flagpole 
is 130 metres high, a massive 2.6 
metres in diameter at the base and 
1.1 metres in diameter at the top. 
The flag is huge - 30 metres high by 
60 metres long. Not surprisingly, it is 
visible from Egypt, Israel and Saudi 
Arabia. 

With such height come other problems 
not immediately considered. The 
wind factor is important – on a pole 
without flag, and on a pole with flag. 
The Aqaba flagpole can withstand 
windspeeds of up to 210 kms per 
hour, and with the flag aloft, 140 kms 
per hour. The Amman flag is lowered 
in windy weather, as it makes a lot 
of noise and is disturbing to the 
local residents. I heard that the first 
Johannesburg flag was tattered by 
the wind in a very short time. I hope 
the current one lasts a very long time. 

Flag sizes and ratios are also 
important. For smaller poles, the 
flag length should be one quarter the 
length of the pole. National flag ratios 
differ from country to country, but the 
normal ratio is 2:3.  Some flags are 
longer, the Nordic countries all have 

strange rations – Denmark 28:37, 
Finland 11:18, Iceland 18:25. Norway 
8:11. Switzerland is the only country 
in the world to have a square flag, 
ratio 1:1. 

Flags originally were streamers, 
banners, pennants – all simple, cheap 
to make, easy to carry and display, and 
signifying an ideal, a group, a country, 
a religion. Flags are flown half-mast 
as a sign of respect for someone who 
has recently died, military flags cover 
the coffins of deceased soldiers. Flags 
were captured in defeat, and raised 
in victory.  The raising of the national 
flags at the Olympic Games awards 
ceremonies is a proud moment for all. 

  
Gill Butler

Flags

www.designingways.com
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The Archilume brand has taken 
a giant leap forward in the 
lighting industry by adding a 

new form and new technology to their 
innovative collection. Known for their 
classic architectural lines, Ovolo breaks 
the studio’s mould. Inspired by nature, 
Ovolo is derived from a bed of river 
rocks. Minimalist with an ultra-shallow, 
soft, organic form, Ovolo encompasses 
the idea of well-being. Calm, soothing, 
and unencumbered, Archilume’s Ovolo 
possesses a subtle allure.

Ovolo is Archilume’s first OLED 
technology pendant. Earlier this month, 
OLEDWorks, the leading manufacturer 
of OLED lighting technology announced 
Archilume as their newest partner in 
their Channel Partner Program, which 
grants luminaire manufacturers expanded 
access to OLED technology, engineering 
mindshare, and marketing and sales 
advocacy.

Ovolo’s gentle contours provided a 
great opportunity for the brand to work 

with the technology. Ovolo features a 
naturally diffuse human-centric OLED 
light source that provides a soft yet bright 
full-spectrum illumination resulting in 
an artificial light that resembles daylight. 
The light source is ultra-thin with a broad 
surface area. The quality of light mirrors 
the formal expression of the luminaire - 
soft, diffused, and comfortable. A reduced 
minimal look with the poetic influence of 
a natural organic form.

“In this unprecedented time, people 
are feeling reflective and looking inwards. 
In some ways, this new design is an 
expression of our studio doing the same. 
The shape is meditative, soft, organic, and 
reduced to its basic essential function.” - 
Saleem Khattak

The pendant is available with a dimmable 
3-watt OLED light source with an output 
of 200 lumens, 3000K, 90 CRI, R9 >50. It 
can hang as a single element or in groups 
to create an inspiring lighting installation 
on a grand scale in dining areas, lobbies, 
and stairwells. The ultra-shallow form 

allows the pendant to be hung at lower 
heights without compromising views, 
performance, or visibility.

Ovolo’s housing is fashioned from 
aircraft-grade machined aluminum and 
is available in several anodised finishes 
including champagne, black, gold, and 
silver. These are aligned with current 
trends and allow designers to create the 
desired aesthetics for their spaces.

There are multiple mounting options 
for this luminaire. Ovolo can be mounted 
with a standard 4.25” diameter canopy, 
a micro-canopy featuring a small 1.5” 
(38mm) diameter discreet ceiling mount, 
or Archilume’s signature Configurate 
surface mounted canopy system available 
in three geometric shapes which allow for 
unique bespoke installations in multiple 
patterns. You can read the OLEDWorks 
media release here. 

Data sheet
• Cable Length: 120”(3048mm) 

suspension cable provided 
standard. Field adjustable.

• Metal finish: clear anodised 
aluminum (Standard Finish) and 
Black, Champagne, Gold anodised 
finishes available

• Light Distribution Optics: soft 
brightness naturally diffuse light 
source

• Approved to UL safety standards.

www.archilume.com/product-detail/
p1-ovolo/

BRIGHT IDEAS

dw

Archilume’s Ovolo Shines with New Tech
Vancouver, Canada

L
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THE GLOBAL FAVOURITE IN WINDOW DECORATION

THE GLOBAL FAVOURITE IN WINDOW DECORATION

0861-1-TAYLOR (829567)
www.taylorblinds.co.za

MADE FROM ANTIMICROBIAL FIBRES, 
OUR BLINDS ARE JUST WHAT THE
DOCTOR WOULD ORDER.

®

Images courtesy of Keens Kenmar; photography colinstephenson.com

Style meets safety with Taylor’s extensive range of antimicrobial-fibre blinds. Whatever your need, we have 
a chic, contaminant-safeguard blind to match. Book a Virtual Sales Consultation and we’ll help you to find 
the best fit for your space. They’re easy-to-clean, easy to erect and as added hygiene convenience, they’re 
easy to motorise too. This means you don’t have touch any part of the blind, not even the pull cord. Quite 
literally, you don’t have to lose sight of what’s important.

TAYLOR ROLLER BLINDS


