
RSA R35.95
(incl. VAT)

  

ISSUE 246 HELLO SPRING AT THE OFFICELIGHTING

designingways



White Tulip is the first complete bathroom created by Philippe Starck for Duravit.
Expressive and timeless design combined with first-class workmanship and cutting-edge 

technologies to satisfy the highest standards.
“White Tulip is a very sophisticated collection with a strong sense of ergonomics, but it 

is above all delicate and affectionate which makes all the difference.”, Philippe Starck.
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Mah Jong. Modular element sofa, designed by Hans Hopfer.
Upholstered in fabrics by                       , Constellation collection.
Platforms in stained wood, Alezan finish.

French Art de Vivre

Fabric

CAPE TOWN -  26 Hudson Street, Cnr De Waterkant Street, Greenpoint. Tel: 021 286 0793
JOHANNESBURG - 27 Commerce Crescent, Sandton. Tel: 087 805 7090  
www.roche-bobois.com

It’s official: 50 years have passed since designer Hans Hopfer (painter, sculptor and 
designer who has designed several sofas that have become iconic pieces in Roche Bobois 
collections.) and Roche Bobois cofounder Philippe Roche joined forces to yield one of 
the French brand’s bestselling pieces, Mah Jong. 

Good design is occasionally ahead of its time, but fortunately for the Mah Jong, 
consumers copped on, said Nicolas Roche. A product of the ’70s, it challenged design 
norms, encouraged comfort and invited a freedom of use. The infinitely flexible Mah Jong 
met the moment. The mix-and-match modular lounge resembles its namesake, the ever-
popular Chinese game played with 144 colourful tiles. To celebrate the icon’s anniversary, 
the company reimagines the low-slung, sprawling sectional with new additions: a base 
in wood or lacquer that gives the cushions the appearance that they are floating, and 
integrated cocktail tables.   The stitched pattern fabric is also newly available in a trio of 
fresh colourways by the late fashion designer Kenzo Takado and bright  and colourful  
new options by Missoni ( indoor and ourdoor)   as well as luxury and mysterious chic 
variations from Jean Paul Gaultier ( again indoor and ourdoor). It will be difficult to 
select from all these glamourous Haute Couture versions.  Avant-garde at the time of its 
creation, this ultra-modular sofa is an iconic piece today.

Last but not least, our Cape Town showroom is moving to a more up-market place 
from October 2021 and will be now in De Waterkant (corner of De Waterkant street and 
Hudson street)…

www.roche-bobois.com     or    s.fanchette@roche-bobois.com
for more information:

Roche Bobois Celebrates 50 Years With 
Reimagined Mah Jong Lounge
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White Tulip is the first complete bathroom created by Philippe 
Starck for Duravit. Expressive and timeless design combined 
with first-class workmanship and cutting-edge technologies to 
satisfy the highest standards.
info@za.duravit.com
www.duravit.com
Tel: 011 555 1220
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RP344 PF0025

Pendant Chrome & White
415mm(w) x 340mm(h)

RP341 PF0022 RP342 PF0023 RP343 PF0024

Pendant Chrome & White
330mm(w) x 430mm(h)

Pendant Chrome & White
465mm(w) x 330mm(h)

Pendant Chrome & White
310mm(w) x 230mm(h)

www.radiant.co.za

Radiant Lighting offers the latest in lighting trends with superior quality and timeless 
sophistication. Our versatile range ensures that even the most intricate home design 
is catered for, covering functionality, efficiency and style. Whether you need ambient, 
task or accent lighting, we can help you to create a living space you can enjoy.
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Think of it as the world’s most beautiful “no entry” sign. 
ShutterGuard® Shutters not only lend a sophisticated look to 
any window or door, they also provide high-end security when 
closed. They’re rustproof, available in custom colours and are 
backed by a 10-year warranty. The perfect way to finish off a 
home stylishly and, importantly, securely.
www.taylorblinds.co.za       0861-1829-567

S M A R T  I N  A  M I N U T E

motionblinds.com

Discover
more
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DESIGNER 
PROFILE

CPDA Arquitectos,  
Casa Jardin Escandon - Page 84

Founded in 2016 by Juan Pablo Cepeda, 
CPDA Arquitectos is a firm comprised of 
architects and designers based in Mexico 
City, México. Cepeda was the recipient 
of a Gold Medal in the First Mexico 
City Architecture Biennale in 2013. 
CPDA has quickly emerged as one of 
the most recognised young architectural 

firms in Mexico, receiving notoriety 
for its productivity and its infusion of 
imagination in its designs.

CPDA Arquitectos embraces the 
philosophy that, in order to face today’s 
unique challenges, we must break with 
pre-established shortcomings and 
inoperative design models in order to 
propose physical solutions that, in addition 
to being innovative in their design, will 

achieve integration within the context of 
their urban, social, and cultural settings.

Regardless of the scale or scope of a 
project, CPDA Arquitectos applies the 
same high level of rigour and care. In 
respecting the traditions and legacy of 
high quality Mexican architecture, they 
focus on an aesthetic reinterpretation of 
elements identifying a site with its past, its 
present, and its future. 

a.b.e. Construction Chemicals 
supplied concrete fairing 

and repair products for the construction 
of the Five Green Star-rated Radisson 
RED Hotel in the Oxford Parks precinct, 
now being developed in Rosebank, 
Johannesburg, by Intaprop with Concor 
as the main contractor. 

Rens Pelser, Technical Sales Consultant 
for a.b.e., part of the Chryso Southern 
Africa Group, says a.b.e.’s durarep FC 
fairing compound was applied by Concor 
to enhance the appearance of the finishes 
of all exposed concrete columns and the 
exposed, off-shutter concrete surfaces 
of the precinct’s Radisson RED Hotel, 
with durarep FR fibre-reinforced mortar 
used to deal with concrete imperfections. 
The upmarket hotel, which opened in 
August 2021, has 222 rooms and features 
a wide variety of ultra-modern, high-tech 
amenities.  

The two a.b.e. products were previously 
used for the construction of the BPSA head 
office and other buildings, which formed 
part of an earlier phase of the multi-
million rand Oxford Parks development 

in Oxford Road, between Eastwood and 
Rosebank roads in Rosebank.

“durarep FC is a single component, 
polymer-modified cementitious comp-
ound that provides a fair-faced finish 
to concrete and masonry, and can also 
close blowholes prior to the application 
of protective coatings. The compound 
only requires the addition of a minimal 
amount of water for mixing. It is easy to 
apply and requires no priming or curing 
to ensure excellent bonding to concrete 
and masonry structures. durarep FC also 
contains no chlorides and can be used for 
vertical and overhead applications,” Pelser 
said.

“durarep FR is a polymer-modified, 
cement-based mortar widely used to repair 
voids and honeycombed areas of concrete. 
The product, which is also chloride-free, 
provides high ultimate strength and has 
four to six times stronger resistance to 
abrasion than plain rendering. durarep 
FR does not shrink and is easy to apply 
and, as it is pre-blended, constant quality 
and performance are ensured,” Pelser 
explained.

The vibrant mixed-use Oxford Parks 
precinct has become a focal point along 
Oxford Road in Rosebank and currently 
houses five buildings on a master 
basement structure.  All the precinct 
buildings are constructed to be compliant 
with Green Star design requirements. 
“a.b.e. is likely to supply more concrete 
products for the rest of the construction 
of the Oxford Parks project,” Pelser added. 

Noteworthy South African building 
projects for which a.b.e.’s durarep 
products have already been used include:
• Impala Platinum cooling tower, 

Springs;
• Growthpoint Lakeside offices, 

Centurion;
• N17 Regents Park highway bridge, 

Johannesburg;
• Val de Vie River Bridge, Paarl;
• Norval Foundation premises, 

Steenberg; and 
• Nuform office block, Margate. 

www.abe.co.za

dw

a.b.e. products for upmarket Radisson Red Hotel in Oxford Parks 

www.VanguardCol lect ion.co.za

Cape Town
Tel: 021 464 4320 

info@vanguardcollection.co.za

Johannesburg
Tel: 011 608 4270
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Spier is proud to announce the 
fourth edition of Spier Light Art, 
which will be exhibited throughout 

the historic wine farm, one of the oldest 
in Stellenbosch, from 17 March to 18 
April 2022. Designers, architects, and 
light, sound and video artists – as well as 
students and institutions – are invited to 
submit expressions of interest for projects 
and video-based artworks that engage 
with all age groups. 

The success of previous editions of Spier 
Light Art has highlighted its significance 
in the cultural landscape of the Western 
Cape, and the potential for this unique 
art form to reflect on contemporary 
South Africa. The last 18 months of the 
global pandemic have laid bare the daily 
challenges many people and communities 
are forced to endure, even as we all try 
to adapt to a world that is constantly in 
flux. In these moments of adversity, it is 
important to celebrate the triumph of the 
human spirit.

Spier Light Art 2022 will celebrate 
people’s unflinching resilience. We also 
invite you to reflect on enchantment and 
exuberance as a way to contribute to this 
year’s curatorial agenda.  

Themes may include:
• Enchantment and exuberance 
• Resilience (not only relating to 

COVID-19)
• The current socio-political landscape
• Our relationship to technology and 

its disruptive influence
• Spier as a working wine farm, its 

history and its relationship to the 
region 

Categories of work may include:
• Site-specific work (designed for 

specific places on Spier wine farm) 
• Sculptural, object-based work
• Interactive art (following COVID-19 

protocols)
• Digital works that foreground 

technology 
• Video art  

COVID-19 Restrictions
The future is hard to predict with 

COVID-19, but it is essential that we 
ensure audiences’ safety. Interactive 
works need to adhere to COVID-19 safety 
protocols on touching shared spaces and 
surfaces, as well as social distancing. All 
work will be installed in outside spaces 
and must be fully weatherproof.

Submission requirements and process
Expressions of interest must include:
• Artist/collective/studio biographies 

of all involved in the project (200 
words)

• A short response to at least one of the 
themes (300 words)

• A concise description of the work 
including concept sketches (300 
words):

• A description of the audience 
interaction/engagement with the 
work if not a video (300 words):

• A provisional budget, indicating 
whether it is to be funded completely 
or in part by the Spier Arts Trust; and

• Web links to and/or images of the 
proposed work or, if not already 
developed, examples of previous work. 

Email your expression of interest to 
the Project Manager at lightart@spier.
co.za before 15 October  2021. A more 
thorough proposal may be requested after 
the shortlist is announced. 

The Spier Arts Trust will completely or 
partially fund installations chosen by the 

Selection Committee, headed by curator 
Jay Pather.

 
Spier Light Art 2021

The third edition of the exhibition took 
place in March and April 2021, lighting 
Spier up with an array of artworks. Over 
20 000 people viewed the 29 artworks, 
ranging from interactive installations to 
pieces that invited the visitor to pause and 
reflect. Previously showcased artworks 
will offer ideas for the kinds of works 
the Selection Committee is interested in 
featuring. Refer to last year’s programme 
for inspiration: https://www.spier.co.za/
lightart

“Light art installations are mercurial 
by nature. Transcending the confines of 
their materiality, light art works are also 
defined by what they illuminate or hide,” 
say curators Jay Pather and Vaughn Sadie. 
“These experiences – walking and pausing, 
catching a glimpse or settling down to 
absorb – invited introspection, adventure 
and playfulness. Scattered across the Spier 
estate, each work offered an opportunity 
to experience the complex, multi-hued, 
multi-faceted texture of our environment 
and ourselves.”

Community and national media 
praised the Spier Light Art exhibition for 
its safe and beautiful environment, child-
friendliness and for providing a profound 
and poignant opportunity to play, interact 
and reflect.

www.spier.co.za 

Spier light art 2022
Call for proposals

dw
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South African leader in home and 
lifestyle comfort, Bravo Brands, 
has unveiled a new logo and 

corporate identity as part of an extensive 
rebranding initiative. The rename aligns 
with the company’s mission to grow and 
acquire home comfort brands, under 
one group. With more than 121 years of 
craftsmanship and heritage to its name, 
the business previously known as Bravo 
Group is now known as Bravo Brands.    

The rebrand takes effect from 1st 
September 2021 and comes as the company’s 
growth path has enjoyed a steady upward 
trajectory, even through the pandemic, 
and has seen the business evolve from 
furniture manufacturer to multiple home 
comfort brand owner. Bravo Brands has 
eight of South Africa’s much-loved home 
comfort brands under one roof – Sealy, 
Slumberland, Edblo, and King Koil make up 
the Sleep Division, while Alpine, La-Z-Boy, 
Grafton Everest, and Gommagomma in 
the Lounge Division are trusted household 
names. As the expansion strategy evolves, 
more household brands are expected to join 
the stable.  

The rebranding initiative coincides 
with recent changes to the company’s 
internal structure and processes and is a 
refreshing take on a South African success 
story, which continues to mature into an 
attractive case for investment. 

“This rename and rebrand represents 
a significant step in Bravo Brands’ 
evolution. We’re redefining who we are, 

driving change and shaping the future 
of the furniture and manufacturing 
industry,” said Dave Govender, Chief 
Executive Officer. “Our brand ethos has 
always been built on trust, credibility and 
industry knowledge. We pride ourselves 
on our commitment to driving success 
and sustainability for our people, our 
communities, and our economy.”

The new name and logo were developed 
through a collaborative process, and 
reflect the company’s passion for high-
quality, cost-effective, and locally 
manufactured home comfort products, 
grounded in a solid foundation. 

Andrew Dewar, Bravo Brands’ 
Chairman commented “For shareholders 
and the board, this is an exciting new 
chapter for us and follows a proud track 
record in the South African market. We 
are focused on driving growth and believe 
that this new positioning sets the scene for 
the future sustainability of the business.”

Speaking to the woven elements of the 
new corporate identity, Thabang Lehobye, 
Head of Design from creative agency 
FCB Joburg says: “Weaving has formed 
an integral part of African culture for 
thousands of years. From baskets and 
bags to fishing nets and furniture, the art 
of weaving has transformed communities, 
and these coveted skills are passed down 
from generation to generation. Time-
consuming and complex, each woven 
item has a story to tell, of long-standing 
African traditions. We thought it apt to 
use this to bring the heritage and craft of 
the Bravo Brands’ story to life.”

“We’re inspired by comfort, quality 
and value. This, together with our 
clear principles and a culture based on 
connection and craftsmanship, guides 
everything we do. One group, many 
brands, prospering people. That’s Bravo 
Brands,” says Govender.  dw

dw
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Clout/SA was officially launched to 
the local and international market 
in the last week of June 2021. 

Clout/SA is a purpose-first enterprise, 
creative agency, and business-to-
business (B2B) market-maker for South 
African design. The aim is to promote 
South Africa’s creativity, craftsmanship 
and heritage. Additionally, creating 
opportunities for collaboration between 
corporates and designers is a main driver.  

Clout/SA’s founding project and one 
of its ongoing directives is the Nando’s 
Design Programme. As part of the Nando’s 
Design Programme, Clout/SA developed 
and facilitated one of South Africa’s top 
biennial design competitions, the Nando’s 
Hot Young Designer Talent Search. This 
competition has launched and supported 
local design careers, including that of 
Mash T. design’s Thabiso Mjo, one of the 
first winners of the competition in 2016. 

Mjo has described the competition as 
having “changed the trajectory of my entire 
life”. In 2020, she went on to make history 
when she became the first South African 
designer ever to have her work placed in 
the permanent collection of the Louvre’s 
Musée des Arts Décoratifs in Paris, France.

Clout/SA’s work on the Nando’s Design 
Programme led to the development and 
launch of the Nando’s Portal to Africa in 
2018. The portal is an online shopping 
platform for designer furniture that has 
facilitated more than R60 million worth 
of sales across 20,900 products since 
inception, making it one of the country’s 
largest exporters of South African design. 
There are approximately 1 200 Nando’s 
restaurants located across the globe from 
Washington DC to Dhaka, and each 
space showcases curated bold, bespoke 
furniture items which are procured 
through the Portal to Africa.

Clout/SA is focused on the promotion 
of South African design both globally and 
locally, with the intention of contributing 
to the creation of a recognised category 
brand. As part of its public launch, Clout/
SA now invites corporate partners, who 
share similar values, to join its mission 
by taking part in collaborations with its 
designer-maker partners. 

At its core, Clout/SA specialises in designed 
creative solutions for hospitality, retail, and 
corporate clients. Its approach foregrounds 
creativity, craft, design and collaboration, 
which highlights the South African design 
narrative  as  a  point  of  distinction. 

Advantages for businesses that are keen 
to collaborate are multiple and include: 
minimised risk through a turn-key 
offering as well as end-to-end oversight 
and support; the facilitation of payments 
upfront to designers so they can manage 
large-scale orders, and the procurement of 
materials; quality control throughout the 
process; and managed logistics and time 
schedules to secure deliveries to clients 
based on their specific needs. Clout/SA 
also offers partners direct involvement 
and input into the design development 
process alongside the Clout/SA team.

Clout/SA does not operate on a 
conventional profit model. Instead, the 
enterprise carries a “purpose levy” of a 
mere five percent. In turn, these funds 
fuel Clout/SA’s ongoing development 
programmes. Clout/SA both identifies 
new local talent that is primed for 
development and invests in the further 
development, and upgrading of its 
existing supplier businesses – setting up 
emerging SMME’s to become world-class 
design and manufacturing businesses. 

“These stories and more are the 
highlights of the process, and add 
immense value to the opportunity for 
local and global companies,” says Lynch.

To mark this new chapter, Clout/
SA hosted a landmark exhibition of 
South African art and design as part of 
Decorex’s month-long Cape Town Design 
Trail programme in June 2021. Entitled 
“Right here, Right Now!”, the show was 
curated by Clout/SA’s creative director 
Tracy Lee Lynch and was installed across 
all four storeys of the iconic Union House 
building in Cape Town’s eastern district.

The exhibition not only introduced 
Clout/SA to the industry and invited 
members of the public, but also unveiled a 
collaboration with HUB, a platform borne 
out of the Spier Arts Trust, which has 
run the Spier Arts Academy since 2009, 
training artisans in the field of ceramics 
and mosaics, as well as supporting the 
development of visual artists.

The exhibition hosted private tours for 
over 200 top local brands, architectural 
and interior design professionals, 
corporate procurement agents and 
facilities managers. This was followed 
by by-invitation-only sessions with local 
design learners and members of the 
public. The exhibition was documented 
digitally, with a view to sharing it more 
widely in a socially distanced manner, so 
that all can access the incredible display 
of local design ingenuity. The film version 
of “Right here, Right Now!” also marks 
the launch of several brand-new products 
that were debuted as part of this historic 
showcase.

www.clout-sadesign.co.za

SA’s largest exporter 
of local design 
launches new 

initiative to 
partner with other 

businesses

Bravo Group becomes Bravo Brands
The rebrand is a first step in a new direction for the multi-brand home comfort house as it 

implements an ambitious expansion strategy.
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Part of the MotionBlinds concept is 
Eve MotionBlinds, a series of cable-
free motors with Apple HomeKit 

technology, created in collaboration with 
smart home specialist Eve Systems, a 
leader in the development of accessories 
for the Apple HomeKit ecosystem. These 
are the benefits of window coverings 
powered by Eve MotionBlinds motors:

• Super easy setup simply by scanning 
the HomeKit setup code, no 
gateaway or bridge required

• Effortlessly set up schedules 

that put the blinds on autopilot, 
independently of the iPhone and 
home network

• Supports Bluetooth and Thread
• App and voice control with iPhone, 

iPad, Apple Watch and HomePod
• Eve MotionBlinds interact with 

other HomeKit accessories creating 
a smart and safe ecosystem

• Local intelligence and direct 
communication without cloud 
dependency

• No proprietary cloud, no 
registration, no tracking

• Requires an iPhone or iPad with the 
latest version of iOS/iPadOS 14

• Controlling Eve MotionBlinds 
automatically and away from home 
requires a HomePod or an Apple TV 
(4th generation or later) as a home 
hub

The Eve MotionBlinds range will 
become available soon, starting with a 
roller blind motor. 

www.coulisse.com

The MotionBlinds line from 
Coulisse provides a complete 
range of cable-free and wired 

motors and controls that are designed 
for easy assembly, installation, and 
ease-of-use for all types of window 

coverings in residential, commercial and 
hospitality. The principles of simplicity 
and connectivity, the main drivers behind 
MotionBlinds, have resulted in a range of 
new innovations within the range. 

Set up in a minute
The battery-powered MotionBlinds 

motors for various types of window 
coverings feature Bluetooth technology. 
This allows window coverings powered 
by MotionBlinds to be set up in a minute, 
simply by installing them cable-free and 
scanning a setup code by smartphone. 
The blinds can be operated by app and 
automated with timers, making them open 
and close automatically at preset times. 

Smart home compatible
With the addition of the MotionBlinds 

Wi-Fi bridge, MotionBlinds works with 
leading smart home assistants such 
as Google, Alexa and SmartThings. 
Because of these connections, window 
coverings powered by MotionBlinds can 
be integrated into smart ecosystems and 
seamlessly work together with other 
devices in the home. This also makes it 
possible to control the blinds by voice 
with smart speakers and even away from 
home by smartphone. 

Rechargeable with USB-C
Window coverings powered by 

MotionBlinds battery motors are 
completely cable-free and rechargeable 

with a standard USB-C cable. This makes 
installation and use very simple. The 
battery motors are developed in such a 
way that the USB-C ports can be made 
easily accessible. Recharging is required 
only once or twice a year with average use.

Just a simple pull
Pull operation, a special feature of 

MotionBlinds, is a valuable add-on to 
smart controls since it requires nothing: 
no connectivity, no smartphone, no 
remote control. Just a simple manual pull 
automatically sets the blinds in motion 
and overrides smart automation. The pull 
function can be used to programme end 
limits and favourite positions too, which 
is very practical both in fabrication and at 
home. 

A total solution
MotionBlinds is applicable to various 

types of window coverings: roller and 
double roller, honeycomb and pleated, 
venetian, vertical, roman and curtains. 
The range includes rechargeable battery 
motors and wired motors, both available 
in low and high voltages. A smart 
switch also makes awnings and shutters 
with wired motors compatible with 
MotionBlinds, allowing all indoor and 
outdoor blinds to be controlled with 
MotionBlinds technology. 

www.coulisse.com

MotionBlinds 
Smart In A Minute

Eve MotionBlinds

dw

dw
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Concierge in your pocket has risen by 55% 
in the last 12 months, where Covid caused 
many concerns about close contact and 
general safety in interior spaces. Integrating 
staff and customer needs has become a crucial 
requirement, so concierge apps from a spatial 
point of view must be explored.

Architects and designers have 
opportunities to look at optimizing back of 
house spaces to accommodate key functions 
for the running of hotels. 

If there’s a robot that’s there, how can it go 
and assist the customer use it because there’s 
got to be an integration of ambassadorship 
for the hotel experience?

Back-end staff and customers can give 
key insights that can help improve the 
holistic hotel experience. UIX designers are 
coming on board, how do we collaborate?

Robots have taken a completely different 
form and they are not necessarily just 
moving around on their own. They’re 
integrated with the space, they have smart 
cameras and are programmed to also 
measure distances and serve customers.

Architects and designers can utilise 
BIM (Building information Modelling) 
and augmented reality to assist hotels to 
structure and build up existing hotels in 3D 
form. Building this technology into apps 
and for robots to better traverse the physical 
space with the use of the 3D models.

Robot pointers to consider on the 
building footprint are items like parking 
and charging dock placement, dimensions 
and collaborations with robotics companies 
and industrial designers.

The data that designers and architects get 
from creating 3D environments can provide 
more opportunities for the Architectural 
and Design Industry too.

The warranties and robotic information 
become a back-end profile, and are 
documented so that we know that from a 
maintenance point of view. How do new 
industries form from that?

How and when do we service them 
and what happens when they get 
decommissioned in the next ten to twenty 
years? Robotics is a greenfield in Africa.

Mixed use between real environments 
and augmented reality has become a new 
standard with the rise of augmented reality: 
experiences and getaways where you’d book 
and and get to see a hotel virtually - how 
do we integrate those elements within a 
building and make them more tangible and 
more experiential. 

In aligning a digital experience, I think 
we are almost at loggerheads with AI as 
human beings. Raising the questions: is 
AI taking over our world or are we going 
to work together, and is AI going to cause 
the human race to become redundant 
eventually?

When we look at the next ten to forty 
years there’s a lot of spearheading that’s 
going on in terms of the trends in the world 
and how virtual reality has moved from 
the physical space. We can’t shy away from 
things that aren’t going to be the same, and 
how can we break new ground and can 
we break new these technologies onto the 
African footprint. 

Sanitisation technologies have moved too. 
I have discovered FAR UVC technologies 
2020 here in South Africa: we have a 
company that’s spearheading sanitization 
technologies. They are called FAR UVC 
Africa. For new and existing facilities this 
is a great way to sanitize spaces. We’ve seen 
that liquid sanitisation, spraying fogging 
can also come at a cost because it has to be 
done regularly, whereas this technology is 
autonomous and easy to use.

Creating safer existing environments is 
crucial in a time with a rise of super bugs, 
such as Covid. Exploring new technologies, 
even as architects and designers, that can 
allow our clients to open up and make it 
feasible for customers to come back into 
their environments 

Far UVC Lights are ultraviolet lights 
that kill microbes and viruses at 222nm 
wavelength. This has been tested by the 
CSIR (Council for Scientific and Industrial 
Research), locally in South Africa and has 

been proven effective in destroying the 
virus (Covid-19)

We have to change the way we build. It’s 
not just about design, it’s also about science 
and technology assisting us moving through 
spaces and moving through dimensions 
that we’ve never been in before. 

The FAR UVC tech is maintenance-free, 
autonomous and also senses who’s in the 
environment with a motion sensor. My 
company has aligned with FAR UVC Africa 
to provide our clients with safe environments.

Human engagement is close to my 
heart as an individual, I literally have 
goosebumps when I think about what’s 
happened globally to us as a human race 
and how we can no longer take the journey 
that we’ve been taking all along. We have 
to start looking at engaging and having 
real honest conversations around how we 
move forward with the technology, with the 
know-how, with the scientists, with the data 
analytics that we have, with governance and 
new laws that are coming into play. 

New laws have to govern robots and how 
far can these technologies go, and how do 
we come together to collectively structure a 
space in Africa that’s beyond its time.

Creative collaborations with large and 
small companies give rise to great ideas 
and are a vehicle to create employment and 
allow for businesses to thrive.

Robotics and Light sanitization are a 
fifteen trillion-dollar industry as projected 
for the next 40 years.

With these technologies we can allow our 
businesses and the entire economy to reopen. 

www.zingdesign.co.za
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We are in a space where things 
have changed and have come 
to culmination. We have to 

come up with divergent thinking processes 
and creative processes that you know allow 
us to move beyond the Covid-19 space. 
The current infrastructure needs lot of 
retrofitting that will make these spaces work 
at full capacity.

Technology has moved far faster than 
what the buildings currently have and can 
accommodate;

Structures are sitting empty, some 
structures are not being used. How do those 
buildings and interiors become a mixed-use 
hub? How do we reinvent how we use these 
spaces? How do we connect digitally and 
then face to face?  In Africa we still value 
face to face engagements.

After conducting some intense research 
about the readiness of Africa as a whole 
for connectivity: 

The government AI readiness index of 
2020 noted that the top five countries are in 
the West, namely United States of America, 
United Kingdom, Finland, Germany and 
Sweden. When you look at the top five 
in Africa; we have Egypt, South Africa, 
Tunisia, Kenya and Rwanda.

This speaks to AI and digital connectivity 
nodes. Where readiness is able to become 
fully digitised and fully integrated for 
functions like smart cities, buildings, 
interiors and smart service deliveries.

These nodes are really investing in 
infrastructure for digital connectivity and 
new markets, millennials, the generation-z 
market, and not forgetting the older 
generations with the way that they’re able 
to connect. The older generations might not 
be as tech savvy, but they still value human 
engagement in Africa.

Wi-fi and infrastructure overhauls are 
pertinent in hotel spaces. 

The standard is that guests are looking 
for hotels that are already providing faster 
and more seamless connectivity. They also 
want to be able to check into their rooms 
with keyless options where there is NFC 
technology that is built into mobiles and 
can download the hotel app. The hotel will 

send the code for the guests’ room and then 
the guest simply swipes their phone to gain 
easy access.

These keyless options also eliminate the 
challenges of guests losing keys and going 
to reception for new ones. It’s important for 
us to fund these infrastructure upgrades 
and implement faster connectivity because 
the user of today is looking for speed, they 
don’t have time for taking long, even in 
leisure travel and stays.

75% of guests today want to be able to 
do everything from checking in at a venue’s 
automated kiosk, to ordering room service, 
to enjoying their own entertainment with a 
digital device, instead of standing in queues 
and moving around the hotel premises to 
order food.

Digitally integrated facilities
Digitally integrated facilities start looking 

at customer profiles. We have different types 
of travelers thus different types of customer 
profiles. Some people are more lifestyle 
orientated, others mostly business travel.

The Sheraton in Los Angeles, literally just 
launched in July a fully automated hotel. 
This also speaks to the customer profile they 
are targeting. From the entrance, robots 
take your luggage to your room and guide 
you through the hotel amenities.

Not everyone would be accustomed to 
this type of environment, because some 
people here in Africa still believe in human 
engagement, and still value having someone 
welcome you and guide you through the 
process, even if it’s digitised on a tablet or 
smart phone. There’s a value in also creating 
conversation and also a sense of connection 
because we also don’t want to lose the 
service connection. People are an important 
part of the Hotel Industry Eco System.

Customer profiles can be built into hotel 
apps, where the back-end staff can see the 
type of customer who will be staying at the 
hotel, and how the hotel can pre-arrange 
the items the customer likes or prefers and 
add these to the customer experience.

We can design spaces, framework and the 
economy around design services and as well 
as design thinking.

Location is something that’s highly 
important.  An example is Waterfall City in 

Midrand, Johannesburg. Waterfall City has 
won awards for creating mixed-use facilities, 
where already there are integrations that 
a building has especially for lifestyle 
orientated customers and clients. Building 
apps with seamless services that allow 
residents and guests to order food that can 
be kept warm at reception while you are in 
your room or apartment, where you can 
collect the item at reception when you are 
ready to do so.

There are already interpretations in terms 
of location and abilities to connect easily. 
How do we invest in such spaces so that we 
can also create employment and create an 
integrated holistic network and ecosystem? 

Customer profiles have changed in 
the past decade. With data analytics 
being available at hand, how do we then 
collaborate with these companies that have 
these data analytics of customer profiles, 
and be able to create engaging and more 
informative encouraging spaces, as well as 
economically supportive spaces.

In Room entertainment has evolved. 
Quickly logging on to your phone and 
integrating onto room TV screens instead of 
a designated bouquet with certain channels 
has now become completely outdated. 
A company called Beyond TV is already 
making innovations with integrating voice 
activations and merging technology that a 
customer or client can link to Netflix, DSTV 
and other video streaming platforms. Their 
product range can work with existing tv sets 
instead of reinvesting in too much money 
into existing hotels.

Guests just connect to their own 
entertainment without even having to 
worry about putting their personal login 
details onto the screens onto smart screens, 
and tvs. From a design point of view, how 
do we then design these components 
to neatly house into onscreen walls or 
surfaces?

The back-end staff and facility managers 
also need to keep track of what’s happening 
in terms of the hotel facilities. Apps like 
Aurecon allow architects and designers to 
import their models and their 3D models 
into the back end. This gives information to 
staff about the element that’s in the facility 
as well as improved services.

Connectivity 
Both digitally and face to face and how you design hotels differently to accommodate this.
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Whether you are having your 
own kitchen done or you 
are the industry professional 

supervising the project, it is vital that 
your client’s end product is properlty 
guaranteed to ensure that should any 
issues occur within the guarantee period, 
they can be quickly and easlity addressed 
with no misunderstandings as to what the 
obligations are.  

When considering who will supply your 
new kitchen; one of the important items 
to weigh up is what guarantees will be in 
place on the kitchen and the materials. 
While the Consumer Protection Act 
affords you some protection with its 
prescribed guarantee of a minimum of 
six months, most companies have their 
own guarantee terms.  While these terms 
may seem generous, it is important to 
understand the nature of the terms and 
the requirements to fulfil them.

Choosing a kitchen company reg-
istered with the Kitchen Specialists 
Association ensures that you are given a 
minimum of a one-year guarantee on the 
workmanship.  Should you have concerns, 
or be dissatisfied, you can contact the 
KSA at any point in the guarantee period.  
It is important to note that this guarantee 
will exclude natural wear and tear, abuse 
or water damage.

It is crucial that you thoroughly 
understand what guarantees are in place 
for the components and materials used 

in your kitchen.  Your kitchen company 
should be able to advise you on the details 
of which components have guarantees, 
what they cover and for how long. If they 
don’t, it is your responsibility as either 
the client or the supervising professional 
to do your own due diligence, and read 
through any guarantee paperwork that is 
given to you, and ensure you understand 
and comply accordingly.

Certain board products will be covered 
against the de-lamination of the edging as 
well as the laminate. This may be subject to 
certain conditions, such as which service 
provider has done the cut and edge.  
Exposure to excessive water, sunlight or 
any other condition not normally found 
in an interior application, can result in the 
guarantee becoming null and void. Some 
board suppliers will offer a certificate 
of guarantee; you can ask your kitchen 
manufacturer more about this.

Domestic appliances all come with 
their own individual guarantees.  These 
guarantees require that the appliances are 
correctly installed by a qualified person in 
order for the guarantee not to be void; this 
requirement is also of utmost importance 
to ensure you receive your certificate 
of compliance so that in the event of an 
insurance claim, your appliance would 
be covered.  They also require that 
adequate ventilation has been given to the 
appliance; this is particularly important 
with built-in and integrated appliances.

Good quality hardware products 
normally come with a guarantee.  The 
nature and duration of the guarantee 
can vary.  Again, proper installation and 
maintenance is required for the guarantee 
to be in place. Unfortunately, given the 
corrosive conditions our coastal areas 
experience, rusting of chrome or steel 
components and accessories is not a 
guarantee any hardware supplier can offer.

Sinks often carry a guarantee against 
corrosion and manufacturing defects. 
However, the stainless-steel grade and 
the duration of guarantees can vary 
between suppliers.  The guarantee could 
also be void if you store certain corrosive 
chemicals under your sink, defrost frozen 
goods in your sink or on your drainer, 
or don’t have the sink installed by a 
registered plumber.

Sink Mixers, again, depending on 
the brand or supplier, will often carry 
a guarantee on the body construction 
against manufacturing defects, as well 
as on the cartridge and select internal 
components. 

Worktops and surfacing would be 
subject to two guarantees, one against 
workmanship (normally furnished by the 
fabricator) and the other against product 
defects (furnished by the material 
supplier). It is essential that you sign 

off the workmanship of the installation 
separately to that of the kitchen, in order 
to receive the full benefits of the guarantee 
from the fabricator.  If you do not sign 
off the worktop installation separately to 
that of the kitchen cabinetry installation, 
any dispute arising from the worktop 
installation or condition of such, can be 
subject to a rebuttal with a claim that 
any number of people with access to the 
site could have inflicted damage from 
installation to sign off. 

Most stone suppliers require you to 
register your stone guarantee online in 
order for it to be valid.  Be sure to confirm 
with your kitchen manufacturer whether 
this duty falls to you as the homeowner, 
or your fabricator.  If this step is not 
concluded within the required time 
period, your stone will not be covered 
against patent defects.  Most surfacing 
material guarantees are also reliant on 
you caring for the material correctly and 
within prescribed guidelines.  Cleaning 
it with an incorrect or abrasive detergent 
and/or substance, or exposing it to 
thermal shock, can render the guarantee 
null and void.

Many products claim a lifetime 
guarantee.  It is vital that you understand 
what is meant by the term ‘lifetime’.  
‘Lifetime‘ does not mean for the duration 
of your life.  It refers rather, to the 
predetermined acceptable lifespan of 
that particular product, if cared for and 
maintained under optimal conditions. 
There are, likewise, exclusions to these 
guarantees, such as with the change in 
original ownership of the residential 

premises, the lifetime guarantee would 
not transfer to the new owners.  The 
supplier should be able to give you a clear 
indication of the expected lifespan of the 
product you have selected.

A final reminder that all guarantees have 
exclusions; these include, but are not 
limited to:
1. Damage related to subsequent 

alterations, misuse, negligence 
and/or careless use or abuse of the 
covered items;

2. Damage resulting from fires, storms, 
electrical malfunctions, accidents, 
floods, sub-grade moisture condi-
tions, leaks, water damage or acts of 
God;

3. Damage related to customer’s failure 
to observe any instructions from 
the kitchen manufacturer and/or 
requirements of the manufacturer 
with respect to the product;

4. Incorrect installation of the products;
5. Normal wear-and- tear or colour 

variations caused by the passage of 
time, light, steam or vapours or other 
such factors associated within the 
kitchen and/or living environment.

It is crucial that you keep a paper trail 
of all items that you have purchased. 
Make sure you sign off on your kitchen 
and its worktops upon completion. Keep 
receipts and/or proof of purchase for all 
the other products and supplies that make 
up your kitchen investment, and ensure 
you register your guarantee online or 
via submission of paperwork if required. 
Do your due diligence in understanding 
the materials and components you have 
selected, the maintenance required to 
keep these in an optimal condition and to 
ensure the longevity of such items.

www.ksa.co.za

Understanding a kitchen guarantee 
Advice from the KSA
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The renowned interior designer 
Maxime De Campenaere loves the 
authenticity of ceramic tiles. He 

likes to use the material in unconventional 
ways, as in his first furniture series. In the 
interview, the Belgian also explains what 
films like Clockwork Orange by Stanley 
Kubrick have to do with his work, and why 
it was a good thing that he first wanted to 
become a cook, gardener or florist.

Mr. De Campenaere, why did you 
become an interior designer?

Already as a small child, I was very 
inquisitive. I looked at houses in the 
neighbourhood and noted the progress 
of construction. When I was about six, I 
was already drawing my first “blueprints.” 
At the same time, I helped my parents in 
the kitchen and in the garden. Especially 
when guests came. The ambience should 
be right and everyone should feel 
comfortable. At the age of 12, I thought 
about what profession I should take up 
later. The choices were cook, gardener, 
and florist. But the more time passed, the 

clearer it became: I wanted to become an 
interior designer. Here I could combine 
all my interests.

What do you draw inspiration from?
I’m fascinated by films in which the set 

plays an important part. Like Clockwork 
Orange or Shining by Stanley Kubrick, 
Io sono l’Amore by Lucas Guadagnino or 
Playtime by Jacques Tatie. I also have an 
extensive collection of material samples. 
We practically drown in material samples 
in the studio, but they are an important 
source of inspiration for me. Just like the 
numerous photos I take on my travels, they 
awaken associations and encourage me to 
play with colours. I do this particularly 
well in Milan, by the way, where I study 
the beautiful palazzi entrances with their 
mix of materials and patterns.

What distinguishes your work?
Competence, great dedication to each 

individual project, and a touch of humour. 
We work in many different areas with the 
most diverse budgets, schedules, and also 

technical frameworks. And that is exactly 
what has a positive effect on our work. 
I don’t want to commit myself to one 
particular field of expertise. That would 
be too boring for me, and then a boring 
interior design would also be the result.

You design spaces in the areas of 
hospitality, living and working. Are 
the requirements changing there at the 
moment?

The three areas will certainly always 
differ in terms of technical regulations 
and specifications, but recently we have 
noticed that the boundaries are becoming 
blurred. For example, we no longer design 
offices as strictly and delimited as we 
used to. The domestic feel-good factor 
that many are now familiar with from the 
home office is now also being transferred 
to offices. Our latest office project is the 
best proof of how work structures are 
being broken up. More than 50 percent 
of the space is reserved solely for staff 
communication. Ideas are exchanged 
casually at a sofa or on a kitchen island.
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Interview With Maxime De Campenaere: Cinematic Interior With a 
Vintage Touch

Braine-l’Alleud, Belgium

What has been your most challenging 
project so far?

Every project is a challenge in itself, 
but in terms of budget and schedule, 
BeCentral was certainly particularly 
demanding. Currently the largest digital 
campus in Europe, it is located in Brussels 
Central Station, and we were initially 
commissioned to design an area of 60 
square metres. In the meantime, it has 
become nine design concepts for 6,500 
square metres. We only had two years 
to do it and less than €400 per square 
metre—for all the work including 
furniture.

What task would be particularly 
appealing to you?

I would like to realize more projects 
in the hotel and gastronomy sector. I 
would also like to work abroad and in 
cooperation with the local craftsmen 
there. It’s always exciting to see which 
materials are used in the respective 
countries, and what craftsmanship is 
required. So it’s the famous looking 
beyond one’s own nose that drives me.

Speaking of materials: What do you 
appreciate about ceramic tiles?

Ceramic tiles are extremely versatile 
and available in many different designs. 
With them, I can work out different 
aesthetic solutions and still meet all the 
demands of functionality at the same 
time. On the one hand, they stand for 
authenticity, on the other hand, they bring 
dynamism to my designs. For example, I 
can create a vintage touch or deliberately 
create contrasts, as recently with the Craft 
series in a private residential project.

The Craft collection of Agrob Buchtal is 
a very primal, archaic tile series.

That’s right. I discovered the series at 
our local tile dealer and was immediately 
fascinated by the high-gloss glazes, the 
impressive visual depth, and the lively 
play of colours. I was sure that the series 
would inspire me to create a very special 
design concept. I just had to wait for the 
right project. The aforementioned private 
residential project then was the perfect 
opportunity.

In which way?
We had the task of designing two 

bathrooms and definitely wanted to create 
a warm and cosy atmosphere for the 

parents and a fresh, stimulating mood for 
the children. At the same time, we needed 
a bracket to connect the two rooms in 
terms of design. The craft was the perfect 
solution for this project. We used the series 
in the parents’ bathroom in the colour 
golden yellow flamed, in combination 
with black fittings, accessories and a black 
and white floor covering. In this way, a 
perfect balance between contemporary 
design and the vintage feel was achieved. 
For the children’s bathroom, we chose 
the colour blue-green flamed—because 
of its fresh, lively impression. We had the 
frame of the shower partition painted 
red, deliberately creating a contrast. The 
mirror in the shape of an eye is custom-
made and brings a playful note to the 
design with a wink.

In the private sector, tiles are preferably 
used in the bathroom or kitchen. Which 
potential do you see for tiles?

Ceramic tiles are, as I mentioned, a very 
versatile, expressive and flexible material 
for me. I always like to try out new things. 
For example, I’m currently working on 
my first furniture series and will also use 
tiles there.

Technical sheet:
• Official project name: Apartment 

Roseaux
• Location: Braine-l’Alleud, Belgium
• Interior Designer: Maxime De 

Campenaere

• Project completion date: 2020
• Photographer: Maxime De 
         Camp-enaere

www.agrob-buchtal.de

Maxime De Campenaere, interior designer

Concept: Maxime De Campenaere Concept: Maxime De Campenaere

In the children’s bathroom, Craft conveys 
freshness. As a counterpoint to the mottled 
blue-green color, Maxime De Campenaere 
had the shower partition framed in red.

INTERIOR 
DESIGN
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A collaboration between Andrea 
Gullo, Director of Officine 
Gullo, and Edgardo Osorio, 

founder and Creative Director of 
the Italian luxury footwear brand 
Aquazzura, unites the world of fashion 
with that of design. The meeting led to 
the creation of a tailor-made kitchen for 
one of the Osorio residences as well as a 
capsule collection that will be presented 
at the next Fuorisalone 2021: a limited-
edition series of Officine Gullo hand-
painted cooking ranges decorated with 
the patterns of the new Aquazzura Casa 
tableware collection.

The first chapter of this collaboration 
is a tailor-made kitchen project that 
represents the perfect encounter 
between the two spheres. The location 
is exceptional: Palazzo Corner Spinelli, 
on the Grand Canal in the San Marco 
district of Venice. The residence dates 
back to the end of the fifteenth century 
and is characterised by architecture 
that is representative of the transition 
from the Gothic to the Renaissance in 
Venetian art, evidenced by the façade on 
the canal.

An Officine Gullo kitchen was 
installed on the first floor in Osorio’s 
apartment, tailor-made by the designer, 
his residence and his brand. Upon 
discovering Officine Gullo, one of the 
aspects that most struck Edgardo Osorio 

Luxury artisanal creations merging design 
and fashion

A “made in Florence” collaboration between Officine Gullo 
and Aquazzura
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was the richness of the colours and the 
attention to detail curated in Florence.

A turquoise kitchen with nickel 
finishes was created for him. The 
cooking appliances and refrigeration 
at professional performance level 
fit perfectly into the environment, 
characterised by a striped painted 
parquet floor and hand-decorated walls. 
Exotic animals, flowers and brightly 
coloured trees recall motifs of fine 18th-
century Chinese porcelain and transport 
the observer to an exotic garden and 
distant places, as Osorio tells us:

“The initial idea for the kitchen came 
about after visiting Villa Necchi in Milan. 
In the villa, there’s a room that features 
a hand-painted winter garden and I 
immediately fell in love with it. I always 
wanted to create a kitchen that resembled 
a living room, and to do so, I retrieved 
botanical drawings from the 18th century 
from which I drew inspiration for the 
trees and plants I wanted to use, mixing 
the flora of different seasons of the year.”

Osorio’s creativity was supported by 
Officine Gullo’s tailoring, following the 
designer’s wishes by forming a one-of-a-
kind kitchen just as the Creative Director 
of Aquazzura had imagined:

“During the renovation of my new 
home in Venice, I was looking for a special 
kitchen that was truly unique. I’ve never 
been a big fan of kitchen environments 

INTERIOR 
DESIGN
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and for this reason I wanted to design 
one where spending time was a pleasure. I 
wanted to reproduce a winter garden that 
was filled with colour, animals, and trees 
from different seasons of the year. The 
walls are all hand painted and Aquazzura’s 
iconic logo, the pineapple, is featured on 
the doors and knobs for a whimsical and 
personal touch. Creating this means the 
kitchen has truly become the heart of my 
home.”

The environment was designed based 
on Edgardo Osorio’s specific needs, to 
accommodate special moments spent 
with family and friends:

“I’m used to organising many private 
events and occasions, and my kitchen is 
often used for dinners and lunches with 
friends who come to visit me in Venice. 
Gullo kitchens are beautiful, colourful, 
full of unique details and handcrafted in 
Florence. For this reason, it was important 
that the first project for Aquazzura Casa 
was carried out with a company that 
could create an extraordinary kitchen 
environment that above all shared our 
values.”

Although belonging to different sectors, 
Officine Gullo and Aquazzura share 
common values in their constant search 
for beauty and perfection in details, a 
signature of Florentine craftsmanship. 
Andrea Gullo tells us:

“I had the pleasure of being introduced 
to Edgardo by mutual friends, but I 
was well aware of the success of his 
women’s footwear brand. I immediately 
appreciated the high-quality details and 
the unmistakable elegance of his creations. 
Both of our companies currently boast a 
presence in the main international capitals 
and our respective customers want almost 
the same thing: unique products capable 
of fully responding to the indispensable 
needs of functionality and style. I believe 
that the magnificent collection of cooking 
appliances that we will present together at 
the Fuorisalone in September is the best 
homage we could make to the Florentine 
tradition of artisanal excellence that 
unites Officine Gullo and Aquazzura.”

www.officinegullo.com
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Fire features
More and more, homeowners are 

adding the element of fire to exterior 
spaces.  People are turning to propane or 
gas features like fire bowls and fire pits.

Cooking
Outdoor kitchens, pizza ovens and 

built-in braais are showing up in backyards 
more than ever, as are makeshift bars with 
higher tables and chairs for lounge style 

cocktails.  Some companies are selling 
structures that can be fitted around the 
braai, which provide additional kitchen 
preparation spaces (counters, cabinets), 
as well as walls, hooks and shade.  This 
way the outdoor cooking accessories are 
at hand.

As with the rest of the house, turning 
balconies, patios and porches into spaces 
that are versatile is another key theme this 
spring.  In the same way that the living 
room was partly made into a gym or office, 
one can expect to see this happening with 
outdoor spaces as well.

Many of us may not have a large 
outside area for a garden, but 2021 will 

see homeowners make the most of what 
they do have, regardless of size.

Roof gardening, vertical gardening 
and windowsill gardening are still going 
to be popular because of  gardens and 
properties being smaller than in the past.

High on garden designers’ and 
landscapers’ wish lists are plants that 
create a haven for birds and bees.  This 
plays to the trend called ‘rewilding’, in 
which land is returned in varying scales 
to natural habitats, that can provide water, 
food and shelter to all creatures great and 
small. dw

HELLO SPRING

A ha Spring! Spring is a time for 
making choices and taking 
inspired action.

It is about establishing commitments 
and leaping forth – feeling full of the 
drive to start new projects and draw clear 
boundaries.

Spring for me, is the season of cleansing 
and renewal, both inside and out.

It symbolises a time of change, clearing 
past configurations, and wanting to 
freshen and simplify my desk, my living 
space, and my office.

The arrival of spring brings more daylight 
to enjoy the energy that is no longer needed 
to fight off drowsiness.  The increased light 
also triggers the release of serotonin, a brain 
chemical that helps us feel happier.

Hosting an outdoor luncheon at the 
weekend or an evening meal for the family 
or friends is a fun way to celebrate the 
arrival of spring.  A table setting under a 
tree in blossom, or next to a garden bed full 
of blooming flowers, would make a festive 
venue for a spring lunch, dinner or birthday 
party.

More than ever, we are spending time 
in our own spaces, both inside and out.

So here are a few outdoor furniture 
trends that will add a punch of style and 
personality to exterior living spaces:

Bright colours
Unless looking for a plain backdrop, 

forget neutrals.  Opt for something fresh 
and cheery, like a cool shade of turquoise, 
fiery red or crimson. Accessories are 
leaning toward pastel colours, with bold 
blues, lime green, even pink, perfectly 
complementing shade options like 
awnings and umbrellas, as well as throws, 
scatter cushions and exterior rugs.

Long lasting materials
Today’s outdoor furniture requires a 

bit of an investment.  Look for furniture 
that is made out of reliable, sturdy 
materials such as high quality aluminium 
and resin.

Whimsical patterns
Patterns play a big part in the overall 

look of outdoor space.  Search for outdoor 
fabrics that have fun and light-hearted 
prints.  This spring nature abounds 
with motifs that feature bugs, birds and 
oversized florals.  Tropical looks are very 
‘in’- palm leaves, flamingos, pineapples 
and toucans (fruit-eating birds from 
tropical America with brilliant colouring).

Animal prints, stripes and spots can 
also help colour outdoor living spaces.

Hello Spring
by Stienie Greyling
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The latest colour trend 
Mediterranean Blues has got us 
dreaming of sea breezes, glistening 

waves and sunny blue skies.
Take inspiration from tranquil oceans 

and exotic beaches and embrace the bright 
shades in your home. Mostly associated 
with relaxation, blue is the colour of calm 
and conjures images of sky and sea.

Bring Mediterranean shores into your 
home with this uplifting colour palette.

Of course, there are many different 
shades of blue to choose from; from deep 
sapphire and inky denim to aqua and sky 
blue. The on-trend colour can be used in a 
monochromatic scheme, (a palette using 
only one colour in varying tones, tints 
and shades) to create a harmonious and 
cohesive interior.

An all-blue colour scheme works 
perfectly to create a relaxing space that is 
visually calming.

Using varying hues of blue in your home 
is a more subtle way of embracing the 
popular colour. Introducing texture and 
pattern into a completely blue scheme is a 
great way to add interest and personality 
into a space. Our St Kitts embroidery 

does this perfectly, with the fabric itself 
featuring different tones of blue. As well 
as working well alone, shades of blue pair 
perfectly with sunny yellows, mimicking 
the way the sun shines through a bright 
blue sky.

Sitting at opposite ends of the colour 
wheel, cobalt blue and sunny yellow 
shades create a complementary colour 
scheme that evokes a feeling of optimism 
and confidence. Add bursts of colour in 
statement soft furnishings to instantly 
energise your surroundings.

Combining tropical landscapes and 
beautiful blues, our Caribbean collection 
of luxurious printed velvets, embroideries 
and wallpapers are the perfect choice 
for interiors inspired by Mediterranean 
shores.

Our Malibu collection is also an 
uplighting addition to spaces looking to 
embrace Mediterranean blues.

The fabrics feature flowing fronds, fan-
shaped ginkgo leaves and scattered trails 
of eucalyptus, all available in the calming 
Oasis colourway that embraces varying 
shades of blue and hints of yellow.

www.stuartgraham.co.za

HELLO SPRING

Escape to the Mediterranean this spring 
with a colour palette of beautiful blue hues

dw
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When the call to stay home was 
first made, it did not occur 
to most of us that there was 

a possibility of still being deep within the 
burrows of our households over a year 
later. But, we’ve done our best to adapt and 
adjust: turning lounges into classrooms, 
kitchens into offices, and garages into 
home gyms – and we’ve done a good job 
of it! This year, we refine and perfect what 
we’ve started, ensuring that wherever you 
call home, it is a comfortable and multi-
functional living space. Spring is a symbol 
of new beginnings, fresh approaches and 
blossoming ideas, and while there may be 
some areas of our lives that will need to 
wait, at least we can get our living spaces 
ready for spring and summer – and 
Woolies is here to help you move with the 
trends.

The 2021 spring summer homeware 
range from Woolworths brings an 

amalgamation of colours and 
themes, encapsulating 

all the trends of 
the season while 

supporting the 
current norm, 
allowing you 

to embrace 
all sides 
of your      
i n n e r 
decorator.

Home is our safe place, so comfort 
and cosiness are paramount. Colours are 
natural and earthy, drawn from nature, 
and shapes are rounded and cocooning. 
Fabrics that are durable, wear well, and 
can be washed multiple times will be 
more important as we spend more time at 
home for work and learning, and Woolies 
continues its endeavour to bring you 
responsibly sourced, sustainable fabrics.

An eclectic colour palette shows us 
pops of brazen blue in shades of indigo, 
ocean hues and cobalt, adding more 
subtlety with nuances of aqua, and 
moving into quiet waves of fresh mint 
and a hint of tropical forest. Pistachio, 
soft sage and lichen green add a softer 
touch to an otherwise brilliantly bold 
palette. Warm, summer tones are equally 
big this year. Picture buttercup and zesty 
yellow, and citrus-inspired cantaloupe 
and tangerine, with soft touches of peach 

and cheerful coral. No colour palette is 
complete without a perfectly sensible, 
classic base of neutrals. Light silver and 
charcoal work with oatmeal and vanilla to 
bring it all together.

Springtime means colours and designs 
that inspire a light-hearted mood; and 
classic shapes and patterns that add a 
sense of clean, modern chic. There’s a 
natural feel to Woolies’ scatters this year 
- oversized leaves and dried flower posy 
prints inject a delicate ambiance to your 
home, while retro stripes and geometric 
shapes create a more contemporary 
aesthetic.  

These colours and patterns are seen 
across Woolies’ spring summer homeware 
range for 2021. Ocean-inspired, food-safe 
melamine crockery is ideal for outdoor 
entertaining, and glassware is made from 
100% BPA-free melamine. The kitchen is 
the heart of the home, but lines between 

outdoors and the kitchen blur, 
with meals that can be prepared 
and enjoyed moving from inside 
to outside. 100% BCI cotton and 
polyester outdoor seat pads and 
cushions in varying patterns, themes 
and colours set the scene for the ideal 
staycation. 

Roasters, cast iron griddle pans, jaffle 
irons and stainless-steel utensils with 
soft touch handles are some exciting 
new additions to our braai range. High 
heat retention properties allow the cast 
iron range to be used on all heat sources, 
including an open flame. Oh, and pizza, 
anyone? The pizza stone and paddle will 
help you create the perfect pie.

Investing in some time out from the 
“always-on” culture in which we work and 
live is a must, so if you’ve had a little too 
much of time at home and would like to 
gradually move towards safely venturing 
out, know that Woolies has you covered 
for that quick trip to the beach, with 
picnic blankets, vibrantly coloured beach 
towels made from 100% BCI cotton, and 
net beach bags, paired with microfibre 
towels.

If you feel your kitchen tools could do 
with an upgrade, Woolies has launched 
two beautiful new ranges of cookware. 
Made from aluminium, our Marbleised 
range of pots and pans are non-stick and 
reinforced with quartz mineral particles, 
allowing for quick heat distribution and 
the effortless release of flavours while 
cooking. They are metal utensil safe - so 
none of those nasty scratches - and fitted 
with soft touch, easy grip handles which 
are also induction compatible.

Made in Italy, the Diamante range 
is also made from aluminium, with 
synthetic ‘diamond’ particles reinforced 
into the non-stick surface, giving it 
increased hardness. It is also resistant 
to metal utensils, is energy saving and 
induction compatible. The pans even have 
a temperature indicator on the handles! 

For indoor dining, block-shaped 
patterns and primary and pastel colours 
come together with Modena two toned 
bowls and mugs. Summer Leaves bowls 
and mugs bring a tropical touch to 
dinnerware, while the Metro, Newport 
and Nevada mugs add a classic addition 
to the collection in black, white, grey and 
charcoal. The Melamine Chip and Dip  
Serving Bowl, dinner sets and tumblers 
in a range of colours, shapes and patterns 
make for some lovely, light entertaining, 
or even time spent with just the family.

Symmetry is a rare find in this 
year’s collection of scatters and 
throws. Bursts of colour, bold shapes, 
textures and patterns dominate the 
range. Luxurious velvet, faux fur and 
fleece scatters add an unexpected twist 
to what one would expect from a spring 
summer collection, but these sumptuous 
fabrics supply drama and texture; while 
oversized leaves and florals bring ina 
tropical feel. 

Bring the outside in with Woolies’ 
impressive selection of indoor and 
outdoor plants. Textured and footed 
planters from Studio.w are picture 
perfect, while our locally made woven and 
seagrass basket planters add an authentic, 
artisanal feel to your living space. And 
what to add for that sought-after sense of 
zen? Our selection of candles and candle 
holders, in bright colours or plainly 
patterned, alongside some lush greenery, 
are enough to create the ideal space to 
retreat to after a long day at the office – in 
the room next door.

Speaking of bringing the outside in, and 
vice versa, Woolies is growing their range 
of Haus by Hertex rugs, to include both 
indoor and outdoor rugs and runners 
across a variety of sizes and designs. And 
to extend our small furniture range, we 
are introducing an exquisitely crafted 
selection of locally made bedside tables 
and coffee tables, and a gorgeous drinks 
trolley, elegantly finished in gold and 
black.

Because we leave no stone – or room – 
unturned, let’s not shy away from adding 
a few little somethings to the one room 
where we can get away from it all – the 
bathroom. The thought of being wrapped 
in a luxurious bath towel need not be just 
a thought. Woolies’ collection includes the 
new Zero Twist towel range from Studio.w. 
Made from bamboo fibre, they have a 
rich, velvety feel, and are hypoallergenic 
and antibacterial. And since laundry has 

never been something we’ve escaped, why 
not invest in a Tall Grass or Thlou laundry 
bin, locally handmade, using sustainable 
materials. Complete the look with a 
Bamboo bin, toilet brush and mirror set.

Spring summer homeware 2021 is 
all about liveable luxury, versatility in 
design, rethinking less-used spaces and 
embracing furniture concepts that do 
double duty. Whatever your need, Woolies 
has you covered this season. Pop into 
your nearest store, or visit Woolworths 
online to shop.

www.woolworths.co.za

Get your Home 
Spring-Summer 

ready with Woolies

HELLO SPRING
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Traditionally, concrete flooring 
has been used where utility, 
durability, and low maintenance 

are more important than aesthetics, but 
because of the staggering design options 
now available, concrete floors are also 
increasingly adding beauty to residences, 
says Hanlie Turner, Business Development 
Manager of Cement & Concrete SA.  

Turner says concrete offers both 
aesthetic and practical options for 
flooring of key areas such as foyers, 
patios, kitchens, bathrooms, hallways, 
and garages.

“Concrete flooring is popular in 
kitchens because it is durable and easy to 
clean. It can be sealed against moisture 
damage, and made impervious to staining 
agents or food and drink spillage. In 
bathrooms, textured techniques can be 
used to ensure slip-resistance. The various 
surface finish and colour options available 

allow for concrete floors in foyers and 
hallways to be stylish yet functional for 
such high traffic areas.

“Designers and home-owners are 
increasingly using decorative concrete 
floors in residential foyers, for maximum 
‘first impressions’. Enhancements for foyer 
concrete floors include stencilled motifs, 
multi-colour tile-like patterns, and saw-
cut designs,” Turner adds. “Concrete 
floors are also being used to create ‘fun 
garages’ that double up as playrooms or 
youngster’s dens. 

Another benefit of concrete floors is 
affordability compared to vinyl or ceramic 
tiles or carpet. Even concrete floors with 
more complex designs can hold their 
own, price-wise, with marble, granite or 
top-end wood.

The lifetime cost of concrete floors is 
low because little maintenance is required. 
For upkeep,  sweeping and damp mopping 

is usually all that is required. Applying 
a sealer or a coat of floor finish or wax 
designed for concrete floors will make the 
floors more resistant to stains, chemical 
spillage and abrasion. 

For warmth, radiant heating cables can 
be embedded in concrete floors, or the 
residence can be designed for maximum 
sunlight window access, so the floors can 
radiate the absorbed heat long after sunset. 

“Concrete floors do not trap pet dander 
that can trigger asthma attacks and 
allergies. Finally, concrete floors offer 
benefits when a house is for sale: if the 
new owner wants to change the floors, it 
is simple to place carpet or wood on top 
of the concrete slabs,” Turner concludes.

www.cemcon-sa.org.za

Concrete now a popular choice for residential flooring

photo mike hall

CAPE TOWN

hope ••
traditional garden furniture

www.hopegf.com

136 lower main rd observatory, cape town 021 448 7485 - the chelsea courtyard 136 durban road , wynberg • sweden - kaseholms slott, tomelillao

.. 3 is never a crowd...

from the hope forge, a collection of functional outdoor
furniture that utilises and sustains traditional artisanal skills.

3 is designed for contemporary living in small spaces,
inside and out, at home and abroad.

HELLO SPRING
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Ballad is a luxurious bespoke, 
limited-edition décor and 
homeware range expertly 

developed by internationally acclaimed 
artist Val Smit and superiorly printed by 
Smart Art. 

All printed products are based on 
internationally published, original 
artworks and poetry by the artist, and has 
a uniquely identifiable serial number as 
part of the limited printed bespoke series.  

Val’s art has featured predominantly 
in the USA and Europe. She is 

currently working on interview options 
with an artistic and cultural NGO based 
in France. 

The first series include five designs 
which can be mixed and matched to 
revamp any space, whether it is your 
home office, a spa, hotel, or office space. 

Décor items include:
• Custom printed wallpaper 

(seamless).
• Matching tablecloths and napkins 

(machine washable).
• Handmade Scatter cushion 

covers fabricated in luxurious 
washable fabrics.
• Order for R500 or more and 

receive a custom printed face 
mask worth R280 for free.

Theresa van Wyk, Creative 
Director of Smart Art comments on 

Val Smit’s work. 
“We are delighted that we were 

handpicked to be the sole distributor of 
Val’s amazing art.  Her art and poetry 
inspire me to get up in the morning and 
see the world from a different angle” 

It has never been this easy to be 
individual!  All you need is a bit of 
imagination.  

www.smartart.co.za

dw
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Big News – Exclusive to Smart Art
Introducing Our Exclusive Bespoke Range with Ballad by 

Val Smit ART

Lighting
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LIGHTING

L ighting is the essential component to 
a successful design scheme.

When lighting comes from 
several sources rather than one central 
light, it will give warmth to separate areas. 
Wall art and lighting have been two areas 
that have become very popular in homes, 
offices and restaurants.

Bright bulbs should be used for work or 
craft and soft ambient and non-directional 
lighting for a cosy feel. Lighting controlled 
by an app with the exact setting needed 
for each type of activity is an option to 
consider.

Adding extra light to a dining area is 
a great way to boost atmosphere, and 
pendant lights hung from the ceiling do 
this while also creating an unmissable 
design feature.

Ceiling lighting 
In 2021 ceiling lighting will become 

the focus of rooms.  There will be elegant 
and extravagant light fittings available for 
every style.  Ceiling lights will transform 
rooms and should be the first design point 
to consider, rather than left until the last.

Table and floor lamps 
Thoughtfully placed can transform a 

room into a cosy sanctuary and create a 
focal point in a space.  Use a pair of lamps 
to accentuate a beautiful console table or 
sideboard, or place a floor lamp next to an 
armchair or sofa to create a comfortable 
reading spot.

Colour and pattern 
Colour  is always important in interiors 

and can be a vital element in a home.  
A reading corner would  benefit from 
an elegant table lamp in a colour that 
coordinates with the furniture colour in the 
room.  Fun, playful and design-led shades 
and bases will inject colour into most 
interior spaces.

Lava lamps 
Are making a comeback, no longer 

just for teenage bedrooms. Lava lamps tie 
into the retro trend, but have to be styled 
accordingly.  Lava lamps create totally 
new shades and moods in a room.

Brass
Providing a modern take on metal, 

warmer tones of brushed and polished 
brass will start coming through more 
regularly in 2021.  The high shine or 
matt finishes pair perfectly with natural 
materials, including wood and marble.

Office or home office lighting  
Future workspaces will need to respond 

to the desire for greater flexibility, in 

Lighting
by Stienie Greyling

order to change the space or reconfigure 
it quickly to accommodate different 
work styles or needs, or to respond to 
something like the coronavirus pandemic.  
With new lighting technologies, advanced 
controls allow reconfiguration of a 
system via software, eliminating the 
need for rewiring when a workspace 
needs to change or serve a new function. 
Advanced technology will also streamline 
troubleshooting in lighting systems. 

With more of us working from home, 
more thought is being given as to how to 
light the home office or workspace.  One 
trend to emerge for lighting in 2021 is the 
love of traditional workmanship and style.

Kitchen lighting 
Getting kitchen lighting ideas right 

can help deliver levels of brightness and 
make the space feel larger.  Fitted down 
lighters will bring widespread light across 
the kitchen and lower lighting may be 
needed to bring focus to particular parts 
of the room.  Working in a kitchen with 
high ceilings or a double-height ceiling, 
low-hanging pendant lights are used over 
the island to bring sufficient light into the 
food preparation area.  There are three 
main types of lighting: task, mood and 
feature, and successful kitchen schemes 
include all three.

Outdoor lighting.
Outdoor lighting can do so much to 

improve an outdoor space; it can mark 
the way, highlight landscape design, 
complement a home’s architecture and 
boost the ambience of an outdoor seating 
or dining area in the evening.

Linear lighting
 Sleek, minimalist step lighting 

illuminates a path while keeping light 

fixtures hidden from view.  It also 
enables one to more easily highlight an 
architectural feature, such as stairs or a 
freestanding wall.

Floating structures
 By placing exterior lights beneath 

landscape structures, you can create the 
illusion that they are floating.  Lights 
can also be hidden to visually float steps, 
benches, bridges and outdoor landscape 
elements.

Sleek, modern fixtures
Another big trend is to use path lights 

that look more architectural rather than 
the flower or mushroom shapes.

Low-voltage lighting
While low-voltage lighting is not 

necessary a new concept, manufacturing 

improvements mean there are more high 
quality options than ever before, thanks 
to improvements in the quality and 
longevity of transformers, the heart of 
low-voltage system.

Solar fixtures
Solar lights are, no unsurprisingly, 

considered the most sustainable option, 
given that they require a few hours of 
sunlight to work at their best.  Solar 
powered lighting has improved with more 
reliable products on the market.

Outdoor chandeliers and pendant lights
Hanging outdoor pendant lights are 

perfect for outdoor pergolas and front 
porches.  A growing number of outdoor 
accessories, such as planters and side 
tables are lit from within and can double 
as outdoor lighting.



44    Issue 246 • dw   45        dw • Issue 246

The concept of Alba starts with a 
very simple element: the designer’s 
imagination was inspired by a 

drop of water - which she puts to use in 
different ways, depending on the model. 
References to the world of nature, with 
soft shapes contrasted with square lines, 
together with the use of a satin brass 
finish, combine to create Alba, a family 
with a strong visual impact.

In the table lamp version, the drop rests 
delicately on a satin brass rectangular-
section profile in the shape of a double 
asymmetrical ‘L’ , serving as the base and 
ornamentation of the light.

Suspension Alba on the other hand 
consists of three models: the single 
one, without a structure, is gracefully 
suspended by a cable, and the double 
one, where the cable supports a metal 
structure with a satin brass finish, with 
two staggered arms, below which light 
shines from the opaline drops.

There are two versions of the wall-
mounted model: in the first one, the solid 

is lightly attached to a square-section 
tubular support that fixes it to the ceiling 
rose. In the second version, available in 
two sizes, the tubular takes the form of an 
upside-down “L”. Available in two sizes, 
the new Alba wall reinforces its decorative 
and precious character.

Two floor-standing versions complete 
the project: in both versions, a large 
rectangular-section stem with a satin 

brass finish arises from an anthracite base. 
In the first version, an arm branches off 
from the top, with a sphere suspended 
underneath it, while in the second, two 
arms of different heights, on each side, 
support the luminous drops, one from 
above and the other from below.

www.oluce.com
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Alba
Mariana Pellegrino Soto

K. Light LED 
Halo Pendants

K. Light LED Halo pendants with 
their elegant style and modern 
touch are in a class of their own.  

The LED Halo collection consists of 
three different sizes and is available in two 
colour options - Black and Gold.

Display them on their own or create a 
unique design combining different sizes 
or colours.  These fittings complement 
almost any interior and are both 
functional and decorative.  Perfect for 
living areas, dining rooms, above kitchen 
counters or even offices.

The colour temperature of these LED 
fittings is Warm White (3000K) creating 
a warm hue.

LED lighting has the advantages of 
energy saving, minimal heat is emitted, 
and the light has a longer lifespan.

www.klight.co.za
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Whether you work in a large-
scale corporate office or a 
small start-up environment, 

lighting plays a pivotal role in your daily 
life at your job. The obvious benefit of 
having good lighting at work is that it 
enables you to see better, but do you know 
the impact it has on your productivity and 
well-being?

Studies show that one of the most 
common complaints of office workers 
surveyed was the quality of lighting in 
their office. It was noted that two simple 
things improved the way they felt at work 
and increased their productivity.

Control
A well-lit office makes employees feel 

comfortable and happy while they go 
about their work. Having ample lighting 
for task-oriented activities is important 
but it goes beyond just having bright 
ambient lighting in the room. Employees 
want task lighting that they can control.

Desk lamps with a dimmer switch and 
swivel neck give people the flexibility to 
control the brightness of illumination in 
their workspace as well as the direction 
of light. This is helpful when switching 
between different tasks that require 
different levels of illumination.

The ability to customise their desk light 
makes employees feel comfortable because 
they don’t have to strain their eyes or face 
a glare. This reduces the risk of headaches 
and promotes a productive performance.

Colour temperature
The human body is incredibly sensitive 

to sunlight and our internal wake/sleep 
clock, the circadian rhythm, is directly 
related to it. The bluish-white light of 
natural daylight signals to us that it’s time 
to be active and alert while the warm 
yellow light of the setting sun lets us know 
that it’s time to slow down and prepare for 
a night of rest.

That’s why installing light bulbs that are 
a similar colour temperature to natural 
daylight makes employees feel most alert 
and productive. The colour temperature 
of lighting is measured in Kelvins. The 
lower the Kelvins the warmer the light, 
the higher the Kelvins the cooler the light.

Anything 4600K and above is 
considered a high colour temperature, 
anything 3100-46000K is a mid-range 
colour temperature, and anything 3000K 
or less is a low colour temperature. 
High-temperature bulbs are best used in 
brainstorming rooms where employees 
need to come up with ideas and strategies.

Mid-range bulbs work well in 
conference rooms where employees need 
to engage with others. Low-temperature 
bulbs are best suited for break rooms 
where employees relax and drink coffee 
or eat lunch during their off time.

www.radiant.co.za
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Two lighting factors that boost employee productivity

At The Office
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The Future of the Workplace has 
created a lot of discussion about 
what the workplace will look like 

in the future.  Many are still approaching 
the workplace seeking a standardised 
solution.

There is no turning back.  The 
workspace is no longer just in the office – 

it is where employees are. Companies are 
figuring out how to balance what appears 
to be a lasting shift toward remote work 
with the value of the physical workplace.

The pandemic has forced us to work 
differently and use technology in new ways.  
Fortunately, technology has advanced a 
great deal in recent years and has enabled 
us to individually customise the smallest 
details and services in our lives.  

The past year has proved that we 
can work from anywhere, and that the 
workplace is no longer just a place where 
one shows up to work. As the vaccine 
is distributed and we look forward to a 
safer future, there are more options and 
possible combinations for the workplace 
than we have ever had before.

The workplace is about business.  We 
must remain focused on the real reason it 
exists and that it is the purpose, leadership, 
people and all the great things that come 
together to create the unique success of an 
organistion. 

Many companies have moved beyond 
low-cost open plan designs and cramped 
seating.  Their new approach strikes a 
balance between openness and privacy, 
incorporating design elements that 
enable social interactions of many types 
– from a quick chat at the corner of an 
open stairway to low-voice gossip by the 
kitchen counter or the coffee or water 
machine.

The designers have also paid particular 
attention to acoustics.  In the areas with 
desks, sounds are muted by carpets and 
sound absorbent material on the ceiling 
and in the furniture.  Near the central 
staircase and in other areas intended for 
socialising, the architects deliberately 
used less sound absorbent material to 
create a socialising space and draw people 
in to chat and brainstorm ideas.

Security and access technologies have 
taken big strides in the wake of COVID-19, 
and many new and existing solutions have 
been thrust forward to prepare offices for 
the return of the work force.  It is about 
creating a safe, healthy and efficient 
environment in which people and assets 
are protected and businesses can thrive.

As many organisations allow people to 
work remotely, at least some of the time, 
it is worth remembering that distributed 
collaboration has a long history.  What that 
history and our contemporary experience 
show is that supportive infrastructure, 
technologies and organisational 
processes are necessary but not sufficient 
for productive collaboration.  People 

still need in person touch points that 
provide opportunities to clarify and align 
expectations, to refresh rules and work 
practices, and to build or revive trust.

In a world that enables and leverages 
work from home at scale, it is all the more 
important to bring people back together 
in offices to deliver on those human needs.

AT THE 
OFFICE

At the Office
by Stienie Greyling
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satisfaction with the office. Just 47 
percent say they are satisfied with 
their office today.

5. Quality of life is not fulfilling 
without a rich social life; it is not 
only about time management. Sixty-
one percent of the workforce are 
craving ‘real’ human interactions 
with colleagues.

6. Long-lasting homeworking is hiding 
a heavy social and mental toll. 
More than ever before, companies 
are being held responsible for the 
physical, mental and social health of 
their employees. Forty-eight percent 

of the workforce feel overwhelmed 
by a huge mental load.

7. Sociodemographic and household 
profiles are having a strong impact 
on the work from home experience. 
Fifty-seven percent of Gen Z workers 
feel under pressure; half of them are 
worried about their jobs.

8. An outstanding office is the best way 
to have your people back. Sixty nine 
percent of people highly satisfied 
with their office environment 
strongly miss their office. 

www.tetris-db.com
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How has the COVID-19 pandemic 
affected the way people work 
and communicate?

It has definitely challenged conventional 
ideas and hybrid working is the new buzz 
word. The office will however become 
the primary place of work again and the 
months to come will see a ‘flight to quality’, 
with top employers acknowledging the 
new workforce expectations through an 
in-depth rethinking of their approach to 
work, the workforce and the workplace.

What are the key considerations for 
businesses in the future?
• Business leaders need to get back into 

the office to protect and grow their 
business culture, and nurture younger 
teams who require office infrastructure 
and connection to perform.

• Investment in workspace solutions 
that can foster inclusivity and co-
working while providing quiet 
spaces for thinking and doing. 

• Aesthetics will become more 
important in the future office. It 
is crucial that the post-pandemic 
office is attractive, comfortable and 
visually interesting.

Will the traditional 9-5 workday and 
five-day work week at the office come 
to an end as new, more flexible work 
patterns emerge? 
It seems that this may be the case, although 
offices will still play a leading role in the 
way we do business.  Tétris Design & 
Build released the Worker Preferences 
Barometer Research earlier this year. It 
was conducted by JLL, a Fortune 500 
company. The study, which surveyed 
3,300 office workers across ten countries, 
showed that 79 percent   of the workforce 
aspire to be back in the office at least once 
a week, up from 74 percent last October, 
highlighting the declining appetite to 
work solely from home as homeworking 
fatigue sets in. Thirty-seven percent feel 

more productive at home, down from 48 
percent last April. However, 63 percent of 
workers do not want to be office-bound, 
showing preference for a hybrid style of 
working from both home and the office or 
third-party locations such as coworking 
lounges and coffee shops. 
While the disruption in workflow due to 
COVID-19 has had a negative impact on 
business over past year, it has also paved 
the way for innovative working solutions 
and new ways of achieving a good work-
life balance – a top priority for Millennials 
and Gen Z. 

What are some of the key insights from 
the research?
1. Work-life balance is the number one 

workforce priority, ahead of salary. 
Over 80 percent of the workforce 
want to be able to choose their 
working hours in the future. 

2. Homeworking fatigue is growing. 
Over sixty percent of the workforce 
want to keep the possibility of 
alternating between different places 
of work in the future with two days a 
week outside the office being the new 
optimum. 

3. A homeworking learning curve has 
developed. Expectations regarding 
homeworking frequency in the 
future are directly linked to the 
intensity of the habit today as 58 
percent of employees working one 
to two days a week from home 
currently want to do so in the future. 

4. Productivity at home is declining, 
but it’s not translating into stronger 

Will the office make a comeback 
post-COVID-19?

Designing Ways spoke to Emma Luyt, co-CEO of JLL 
sub-Sahara Africa and MD of Tétris Design & Build
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Opslock is a space designed for 
the company of the same name, 
whose mission is to implement 

pragmatic solutions to limit accidents 
and risks to workers in an industrial 
environment. The platform set up by young 
Montrealers is expanding rapidly thanks 
to the popularity of the use of mobile 
applications in professional settings.

Our mandate consisted of the planning 
of a 3000-square-foot commercial suite 
located in the Mile End of Montréal. 
Customers had the idea of creating an 
accessible and comfortable environment, 
reflecting their corporate values of 
transparency.

Upon arrival at the Opslock offices, 
visitors have access to two meeting 
rooms that can accommodate four 
people. A rental system allows for good 
management of spaces, so that they 
are used to their full potential. The 
integration of custom-made wooden 
furniture provides functional storage and 

defines the reception area. Not needing a 
formal reception, we step into a friendly 
office that goes beyond conventions.

The office also includes a closed work 
room and a meeting room that can 
accommodate eight to ten people as needed. 
Open-plan workstations make use of felt 
dividers for privacy between employees.

The partition separating the kitchen 
from the work area allows privacy and 
divides the main uses of these areas which 
require concentration on the one hand 
and more active activities on the other. 
The addition of a glass wall in the cafeteria 
also divides this area while providing 
users with natural light.

The use of white painted steel, wood, 
felt and coloured cork creates a neutral 
yet playful atmosphere. Warm tones are 
in fact used to cover the interior walls 
of the meeting rooms. The frosted glass 
lighting fixtures diffuse a soft light and 
are reminiscent of the cosiness of the 
residential environment.

AT THE 
OFFICE

Opslock
A corporate project by Vives St-Laurent
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At the request of our customers, we have 
integrated a ROOM Phone Booth,  a New 
York product, which promotes privacy 
and reduces noise pollution during video 
conferences, meetings or calls.

Simple and efficient, Opslock is a project 
that represents a well thought-out use of 

space according to the changing needs of 
this constantly evolving organisation.

Photograph credit: Raphaël Thibodeau

www.raphaelthibodeau.com

AT THE 
OFFICE
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designjoburgcollective.com

Design Joburg presents our second free-to-attend, Covid-compliant 
showcase of South African, continental and global design.

This celebration will be hosted in the Kramerville Design District, 
with 44 Stanley and Victoria Yards as fringe design districts.

In association with

PHOTO CREDITS

 St Leger & Viney, Tonic,  
Joseph & Joseph, KARE, Crema,  

Studio19 and Weylandts

Register now at

#DJC21SUMMER

21

21

21

WE’RE BACK FOR

SUMMER!

DJC21-074_Summer_Advert4_DW_FP_210x297_FA.indd   1 2021/09/15   16:25

Design Joburg Collective’s debut 
in Kramerville this June was 
proof enough that Media 10’s 

innovative new approach to satiating the 
appetites of décor and design devotees 
was a winning formula. 

They’ve wasted no time in announcing 
their next ambitious move - Design 
Joburg Collective: Summer Edition 
(#DJC21Summer), once again backed by 
headline sponsors Sanlam Private Wealth. 
This new iteration, from the 28th to the 
31st of October 2021, has been extended 
to four days in celebration of a buoyant 
décor and design landscape. 

Design Joburg Collective’s geographical 
footprint has also expanded, to include 
satellite sites at Victoria Yards and 44 
Stanley. In addition, FNB Art Joburg 
Open City will be exhibiting concurrently 
across 26 complementary art galleries 
and institutions around Johannesburg. 
October promises to be a real ‘moment’ 
for South African design and art.

Taking full advantage of the warmer 
weather and Kramerville’s indoor-

outdoor layout, organisers have carefully 
planned their exhibits, installations, 
talks, pop-ups and activities accordingly. 
Think: ice cream, iced coffee bars and 
wine tastings to the sound of live music 
by buskers (and even some famous local 
musos). Furthermore, the ever-popular 
Fourways Farmer’s Market will be present 
for scrumptious sit-down meals, a wide 
choice of liquid refreshment and fresh 
takeaway arts and crafts.

The two sister-districts, 44 Stanley 
and Victoria Yards, will also be hosting 
various art exhibitions and activities. 
Combine this with FNB Art Joburg Open 
City, Design Joburg Collective: Summer 
Edition promises to be a city-wide 
celebration of culture and creativity!

Visitors are reminded of the 
complimentary tuk-tuk service that 
will ferry you around Kramerville. In 
addition, the trade and public are invited 
to join one of the new walking tours put 
together that will make digesting all the 
industry highlights and new releases a 
breeze. A shuttle service between the 

main hub of Kramerville and the satellite 
locations is also on the cards. Keep an eye 
on Design Joburg’s social media platforms 
for updates.

#DJC21Summer is poised to set the 
bar even higher this season. Celebrating 
the local and global design industry over 
four days with an innovative, interactive 
and outdoorsy creative showcase… this is 
the summer edition that Joburg has called 
out for!

www.designjoburgcollective.com

Design Joburg Collective
Summer edition 2021 is here
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I draw my inspiration from life and the 
energy surrounding it. People close to 
me inspire me, the African skies light 

up my heart, the colours of nature talk to 
me and flowers excite me. Through all of 
this, I draw my motivation to paint.

I am a self-taught artist, and my first 
painting was a portrait of Mandela. As I 
looked at this painting, I realised my talent. 
I felt rediscovered, and I was so excited! I 
knew this was it. I have officially found my 
calling, after struggling to make ends meet 
as a single mother to three children. Art 
chose me, I did not choose art.

I decided to sign my portrait with “Mo 
Nique” as it has a ring to it, sounds like 

Renoir, Degas, Monet – “Mo Nique”. This 
proud moment, my first signing, will 
forever stay with me.

After this I started working on some 
landscapes of the Italian winelands, 
female figures, nudes, ballerinas and 
flowers to try and determine my style.

I very soon started painting my flower 
paintings and they were becoming 
more and more popular, and most of 
my bouquet paintings sold as I finished 
them. It was as though the flowers were 
inside of me, it came with such ease to 
paint them. I would literally paint them 
from my imagination: sunflowers, lilies, 
lysianthus, irises. They all just came to 
me and I felt so blessed to be able to paint 
them.

The colours for roses are very symbolic: 
red roses symbolise love and romance. PINK 
(my favourite) is gratitude, admiration and 
joy. Orange roses symbolise enthusiasm and 
passion. White roses symbolise purity and 
holiness. So put all of those in together then 
you pretty much have a very exciting and 
powerful painting!

My favourite inspirational quotes are: “I 
paint flowers so they will not die” – Frida 
Kahlo - and “Action is the foundational 
key to all success” – Pablo Picasso.

I am a free spirit. And I love being my 
unique self. Therefore, I love to have my 
art be purely me. I think my paintings have 
their own soul. They portray my passion 
and love for life and femininity. I love my 
paintings and have an intense feeling of 
gratitude when I look at them, the talent 
I received from God that ultimately saved 
my life. That’s how I feel.

I love to experiment with my brush 
and palette knife. I am not afraid to try 
out a variety of styles and techniques 
and mainly oil paint. The softness, 
transparency of the paint and the way the 
different colours mix is what fascinates 
me, which allows me to paint with bold 
and self-assured brushstrokes

As I am a South African artist with 
a Dutch heritage, my drive is very 
strong! From the start, I had a mission, 
a passion and a deep longing to become 
independent from my ex-husband in 

order to support my children and become 
a successful artist.

With many days of tears flowing, I 
knew that, unless I persevered and made 
the most of each day and painted, there 
was no other way I was going to achieve 
my independence and fulfil my dreams.

It was there where I made the decision 
that it was inevitable, and that I will achieve 
what I want. I will PAINT and I WILL sell! 
This became my daily affirmation. I’ve 
always said, if you believe, and do what you 
are good at, never give up, it is inevitable 
that you will become successful.

I would like to be an inspiration to 
other single moms. Every time you see 
one of my portraits, feel the positive 
influence, feel the encouragement. Don’t 
allow yourself to give up and follow your 
passion in life, create your future.

Remember, dreams do come true! I 
am now a successful artist and own my 
own studio in the Cape Winelands, my 
paintings have become very popular and 
are selling internationally allowing me to 
care of myself and my children.

The next step is working towards the 
opportunity to have a solo exhibition 
where I can showcase all my ladies and 
flowers. It is something I have visualised 
for many years and I believe it will happen 
soon.

My work can be viewed online on 
my website and at various galleries 
throughout South Africa as well as at 
Atelier Louis in Belgium.

www.moniquepaintings.com

dw

ALL ABOUT 
ART

Mo Nique
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A rchitizer, the world’s leading 
online platform for architecture, 
announces the winners of 

the 9th Annual Architizer A+Awards. 
Founded on the premise of democratising 
architecture, the A+Awards is the 
industry’s largest and most international 
awards programme, and honours the best 
architecture and spaces from across the 
globe.

After a year of unprecedented social 
and environmental challenges, this 
season’s theme—Architecture for a 

World’s Best 
Architecture 2021 

Announced
New York City, 
United States

The Rajkumari Ratnavati Girls’ School by 
Diana Kellogg Architects

Photo credit: Vinay Panjwani
Maggie’s Leeds by Heatherwick Studio

Photo credit: Hufton+Crow

SCION Innovation Hub - Te Whare Nui o Tuteata 
by RTA Studio & Irving Smith Architects

Photo credit: Patrick Reynolds

Lyngen Aurora by Snorre Stinessen Architecture
Photo credit: Snorre Stinessen

Quinta de Santo António Hotel & Winery by Atelier Sergio Rebelo, 
Jorge Mendes Leal, Pormin - José Guedes, and clients Joaquim 
Fernandes e Filomena Fernandes of Quinta de Santo António de 
Adorigo, Tabuaço.
Photo credit: MIR

One Hundred by Studio Gang
Photo credit: Tom Harris

Stepping Park House by VTN Architects (Vo Trong Nghia Architects)
Photo credit: Hiroyuki Oki
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Changing World celebrates the architects 
and designers whose work strives to 
create a more resilient built environment 
for generations to come. 2021 winners 
include innovative projects by renowned 
firms and emerging practices alike, 
among them:
• Tadao Ando Architect & Associates 

(Hei Art Museum, Shunde, China)
• Heatherwick Studio (Maggie’s Leeds, 

Leeds, United Kingdom)
• Diana Kellogg Architects (The 

Rajkumari Ratnavati Girls’ School, 
Jaisalmer India)

• VTN (Vo Trong Nghia) Architects 
(Stepping House, Ho Chi Minh City, 
Vietnam)

• Caspar Schols (ANNA Stay, 
Denbosch, Netherlands)

• Studio Zhu Pei (Jingdezhen Imperial 
Kiln Museum, Jingdezhen, China)

The full list of winners can be found at 
https://winners.architizer.com/2021/. 

“Market success is not enough… we care 
about our standing as innovators within 
our discipline. To receive recognition for 

airports and office towers is especially 
satisfying because it means that all project 
categories can be the occasion for great 
architecture. That’s what we believe.” 
Patrik Schumacher, Partner, Zaha Hadid 
Architects

In its 9th season, the A+Awards 
received over 5,000 entries from 100+ 
countries, including countless pioneering 

AWARDS

projects that respond to the most pressing 
global challenges today—from climate 
change and the COVID-19 pandemic 
to urbanisation and economic inequity. 
Notable Jurors included Professor Lesley 
Lokko (Founder & Director, African 
Futures Institute), Tom Kundig FAIA, 
RIBA (Principal/Owner, Olson | Kundig), 
Nader Tehrani (Founding Principal, 
NADAAA; Dean, Cooper Hewitt 
School of Architecture), Alison Brooks 
(Principal & Creative Director, Alison 
Brooks Architects), Fernanda Canales 
(Founder & Director, Fernanda Canales 
Arquitectura), and many more. 

A Jury-selected Winner and a Popular 
Choice Winner were awarded in each of 
the 94 categories, with over 400,000 votes 
cast by the voting public.

In addition to the Jury and Popular 
Choice winners, Special Honoree 
Awards will be presented to a handful 
of outstanding projects this year that 
demonstrates the extraordinary power 
of architecture to catalyse change in 
communities worldwide.  

“The designers behind these projects 
come from vastly different geographies 
and personal experiences, but they all 
share at least one thing in common—they 
possess the creative courage not just to 
iterate on the present, but to forge entirely 
new ideas for the future.” Paul Keskeys, 
Content Director, Architizer

In partnership with A+Awards 
official partners AIA NY, the Royal 
Architectural Institute of Canada, and 

Victorian Music Box by CCY Architects
Photo credit: Draper White

HEITO 1909 by ECG International Landscape consultants
Photo credit: YHLAA Yi Hsien Lee and Associates

Opus by Zaha Hadid Architects
Photo credit: Laurian Ghinitoiu

Jingdezhen Imperial Kiln Museum by Studio Zhu Pei
Photo credit: schranimage

The Crystal by Safdie Architects
Photo credit: Shao Feng

Pavilion S by Rooi Design and Research
Photo credit: Shao Feng

Bamboo Bamboo Canopy + Pavilions by llLab
Photo credit: Arch-Exist Photography

Community Center Grossweikersdorf by smartvoll
Photo credit: Dimitar Gamizov



64    Issue 246 • dw   65        dw • Issue 246

dw

AWARDS

v2com newswire, the online Winners 
celebration will continue throughout 
the summer and fall. Also back for its 
seventh edition, the annual Winners’ 
compendium ARCHITIZER: The World’s 
Best Architecture, will be published by 
Monacelli Press

in November 2021. This stunning 
hardbound book is the definitive guide to 
the year’s best buildings and spaces.

https://awards.architizer.com

House LO by Atelier Lina Bellovicova
Photo credit: boysplaynice

ANNA Stay by Caspar Schols
Photo credit: Jorrit t Hoen

Watershed - A Living Building by Weber Thompson
Photo credit: Meghan Montgomery / Built Work Photography

Together Apart by Behin Ha Design Studio
Photo credit: Ard Jongsma

Yabuli Entrepreneurs Congress by MAD Architects
Photo credit: Arch-Exist Photography

Smart Design Studio by Smart Design Studio
Photo credit: Romello Pereira

Presence in Hormoz 02 by ZAV Architects
Photo credit: Soroush Majidi

He Art Museum by Tadao Ando Architect & Associates
Photo credit: He Art Museum

Bamboo Branch Academy by Archermit
Photo credit: Arch-Exist Photography
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judging panel at WAF in December to 
decide the winner of each of the Future 
Project categories, ranging from Office, 
Residential, Education, and Health to 
Culture, Leisure and Experimental. The 
best overall future project will also be 
judged and announced at the Lisbon 
event. Competing practices include Eric 
Parry Architects, SHoP, WilkinsonEyre, 
Bates Smart, and AHMM.

To register for a free WAF Future event 
ticket please visit: 

www.worldarchitecturefestival.com/
wafutures-registration.

The event runs in conjunction with 
WasteBuild, an event for the international 
construction industry dedicated to the 
new circular built environment, which 
takes place on the same virtual platform 
from July 15 to 16.

For more details on the 2021 World 
Architecture Festival and sister event 
Inside Festival of Interiors, please visit 
www.worldarchitecturefestival.com and 
www.insidefestival.com.

The WAFX 2021 Category Prize Winners 
are:

Ageing winner: “Taikang Community 
Gui Garden” by Sunlay

This design concept originates from 
the local natural landscape and culture of 
the Guangxi region, China, known for its 
mountainous terrain, rivers, and stunning 
rice terraces. It uses modern design 
techniques to reinterpret the landscape 
of picturesque villages, to create an ideal 
natural living environment for elderly 

communities, including residential 
accommodation, medical care, an activity 
centre, and support for independent 
living.

Climate, Energy and Carbon winner: 
“Paradise, London” by Feilden Clegg 
Bradley Studios

Paradise will transform a disused site 
in South London, UK, into 60,000 sq.ft of 
net carbon zero work and maker space. 
The landmark timber-framed building 
will have an exposed cross-laminated 
timber structure and natural light and 
ventilation. Designed to be future flexible, 
and low energy in use, it is also designed 
with an easily disassembled structure 
as part of its end-of-life strategy. The 
proposal is on target for almost 60 years 
of a negative carbon footprint.

Construction Technology winner: 
“Museum for Architecture + Residences” 
by Sou Fujimoto Architects

The condominium tower, including 
a museum for architecture, is based on 
traditional Bahay Kubo huts, reinterpreted 
in a bamboo grid-like structure, and 
intertwined with natural fauna to create 
an evolving vertical forest. The concept-
driven design is a vertical extrusion of the 
rice fields that once covered the project 
site in Laguna, Philippines.

Cultural Identity winner: “Zayed 
National Museum, Abu Dhabi” by the 
Department of Culture and Tourism-
Abu Dhabi

The UAE’s National Museum, designed 
by Foster + Partners, tells the story of the 
late Sheikh Zayed Bin Sultan Al Nahyan, 

Twelve big-picture architectural 
initiatives addressing some of the 
world’s most pressing challenges 

have won the first of this year’s World 
Architecture Festival (WAF) Awards. 
The 2021 WAFX Awards celebrate 
project proposals from across the world 
tackling today’s global issues, ranging 
from pandemic control and the climate 
emergency, to social equity, cultural 
identity, ageing populations, and food 
supply.

The WAFX Award winners are all 
selected from entries to the Future 
Projects category in the WAF Awards 

Programme, for their ambition and scope. 
This year’s category winners include a 
fast installation modular hospital for 
epidemic prevention, a floating eco-
campus off Manhattan Island, a grand 
prototype smart transportation city from 
Bjarke Ingles and Toyota, a zero-carbon 
office development in central London, 
the world’s first high-rise data centre 
in Shanghai, and a new eco-tourism 
typology at Cagbalete Island, Philippines.

Live interviews with the 12 WAFX 
Awards winners will take place at WAF 
Futures, a free-to-view virtual event 
taking place from July 12 to 14, 2021, 

sponsored by GROHE. After presenting 
their project, each winner will be in 
conversation with a specially selected 
guest, a studio panel including esteemed 
architect Alison Brooks; Founding Partner 
of Ash Sakula Architects Cany Ash; 
Head of Architecture at Royal Academy 
Vicky Richardson, and more. The overall 
WAFX winner will be announced at the 
2021 World Architecture Festival which 
returns this year as a physical event, 
taking place in Lisbon for the first time, 
from December 1 to 3.

Paul Finch, Director of the World 
Architecture Festival, comments: 

“This year’s WAFX winners feature an 
inspiring set of ideas and approaches in 
respect of many of the major issues of our 
time. From all-wood offices to conceptual 
projects combining nature with the man-
made, architects have once again shown 
how design can be deployed to tackle 
challenges and investigate opportunities.”

The shortlist of the WAF Future Projects 
Award supported by ABB, also announced 
today, will also be under discussion at 
WAF Futures, at a session on July 12 with 
WAF Director Paul Finch, WAF Curator 
Jeremy Melvin, and members of the guest 
studio panel. Representatives of over 
180 finalist projects from 40 countries 
will go on to compete live in front of a 

AWARDS

WAFX 2021 Prize Winners and WAF Future 
Projects finalists 2021 announced

Lisboa, Portugal

FUTURE PROJECTS > 
COMPETITION ENTRIES
In Between, Lisbon, Portugal by segmento 
urbano arquitectos

FUTURE PROJECTS > 
COMPETITION ENTRIES
Iconic Mosque, Dubai, United Arab Emir-
ates by Studio Bassal

FUTURE PROJECTS > CULTURE
National Museum of Intelligence and Special Operations, 
Ashburn, Virginia, United States by Fentress Architects

FUTURE PROJECTS > CIVIC
Tongwei Global Exhibition Center, Chengdu, China by Youth Architects PR Agency

FUTURE PROJECTS > 
COMMERCIAL MIXED-USE FARM, Calgary, Canada 

by Modern Office of Design + Architecture

Digital Technology winner: 
‘Shenzhen Qianhai Telecommunication Centre’ by 

Schneider+Schumacher International GmbH
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Food winner: “Cagbalete Sand Clusters” 
by Carlo Calma Consultancy Inc.

This proposal for a new sustainable 
eco-tourism typology at Cagbalete Island, 
Philippines, is designed to uplift local 
to local farming and fishing industries, 
including mud crab farming. The mixed-
use development is designed to mix 
farming and leisure, including a farm-to-
table restaurant focusing on local plants 
and produce. It is constructed from a 
prefabricated unit system inspired by the 
area’s coral, made from a membrane of 
fishing nets, sand, and soil.

Health winner: “The Deformable 
Modularised COVID-19 Epidemic 
Prevention Hospital, Shanghai” by the 
School of Architecture and Design, 
China University of Mining and 
Technology

This fast installation modular hospital 
is designed as a rapid response solution 
to large-scale infectious diseases such as 
SARS and COVID-19. The scheme takes 
the modular isolation “ward” as the core 
module, and “treatment,” “office,” and 
“cleaning” as auxiliary modules, allowing 
for the rapid construction of hospitals 
of different combinations and sizes. The 
scheme is designed to be easy to store, 
transport, construct and adapt when it 
reaches the end of use.

Re-use winner: “Silo City” by STUDIO V 
Architecture

Silo City is a design vision for the re-use 
of the largest collection of grain elevators 
in the world, transforming a 1,000,000 

AWARDS

the founding president of the United Arab 
Emirates, and showcases the country’s 
history, cultural heritage, and recent 
social and economic transformation. The 
highly efficient, contemporary form is 
combined with traditional Arabic design 
and hospitality.

Digital Technology winner: “Shenzhen 
Qianhai Telecommunication Centre” by 
Schneider+Schumacher International 
GmbH

This telecommunications centre in 
Shenzhen, China, is destined to become 
the world’s first high-rise data centre. 
Its lower floors will relate to the tower’s 
urban surroundings and the public life 
of the city, while the top floor will feature 
a large terrace for IT workers, offering 
daylight and views of the city and the bay. 
The lively façade reflects the building’s 
computational theme and incorporates 
and interactive elements that move with 
the wind.

Ethics and Values winner: 
“#WeThePlanet Campus” by 3deluxe

This mobile, floating green platform 
off the Manhattan shoreline is designed 
for convening international summits, 
workshops, and educational programmes 
which focus on transforming our world 
for a better future. The fluid, organic 
design concept responds to the natural 
elements surrounding it: water, sun, and 
wind, and the biotope is designed to give 
as much as it takes from nature while 
generating its own energy and drinking 
water.

FUTURE PRECTS > HEALTH
Midea Heyou International Hospital, Foshan, China by BAI 
Design International Limited

Cultural Identity winner:
‘Zayed National Museum, Abu Dhabi’ by Department of 
Culture and Tourism-Abu Dhabi

FUTURE PROJECTS > OFFICE
Citychamp Dartong Plaza – The Office Hub, Fuzhou, 
China by NDA Group

FUTURE PROJECTS > CULTURE
Shenzhen Natural History Museum, Shen-

zhen, China by 3XN

FUTURE PROJECTS > EXPERIMENTAL Shenshen Centrifugal Hypergravity 
and Interdisciplinary Experiment Facility (CHIEF) Base, Hangzhou, China by 

The Architectural Design & Research Institute of Zhejiang University Co., Ltd 

FUTURE PROJECTS > LEISURE LED DEVELOPMENT
Padi Hotel, Khum Pongro, Phnom Penh, Cambodia by 

White Matter Design Studio
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AWARDS

Ethics & Values winner:
 ‘#WeThePlanet Campus’ by 3deluxe

Construction Technology winner:
‘Museum for Architecture + Residences’ 

by Sou Fujimoto Architects

FUTURE PROJECTS > OFFICE
OIZ Office, Ankara, Turkey by Yazgan 

Design Architecture 

FUTURE PROJECTS > 
LEISURE LED DEVELOPMENT

Hotel Indigo Guiyang, China by GOA

FUTURE PROJECTS > EXPERIMENTAL‘
SAWA, Rotterdam, Netherlands by Mei 

architects and planners

FUTURE PROJECTS > LEISURE LED DEVELOPMENT
IUVA Hotel and Resort, Zanzibar, Tanzania by FMZD

FUTURE PROJECTS > RESIDENTIAL
Fifteen Fifteen, Vancouver, Canada by Buro Ole 
Scheeren

FUTURE PROJECTS > COMPETITION ENTRIES
Tehran Science Museum, Tehran, Iran by Boozhgan

FUTURE PROJECTS > OFFICE
Atlassian Headquarters, Sydney, Australia 
by SHoP Architects

FUTURE PROJECTS > COMMERCIAL MIXED-USE
Empire City Towers by Buro Ole Scheeren

Food winner:
‘Cagbalete Sand Clusters’ by Carlo Calma Consultancy Inc

FUTURE PRECTS > HEALTH
The New Ibn Sina Hospital Rabat, 
Rabat, Morocco by HKS
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sq. ft site on the Buffalo River, New York, 
into an art and cultural campus. Silo City 
will accommodate both grassroots and 
internationally renowned institutions 
and artists, supported by sustainable 
development including commercial, 
residential, and hospitality that grow out 
of the themes, architecture, and history of 
the site.

Smart Cities winner: “Toyota Woven 
City” by B.I.G. Architecture D.P.C.

Toyota Woven City is the world’s 
first urban incubator dedicated to the 
advancement of all aspects of mobility 
at the foothills of Mount Fuji in Japan. 
With a primary street optimised for 
faster, autonomous vehicles, a recreational 
promenade for micro-mobility types such 
as bicycles and scooters, and a linear park 
dedicated to pedestrians, flora, and fauna, 
it aims to bring equality to different forms 
of travel, and create safer, pedestrian-
friendly connections.

Social Equity winner: “A Resilient Duplex 
for Fort Severn First Nation” by Two Row 
Architect and KPMB Architects

This housing typology is based on close 
consultation with Fort Severn First Nation, 
the northernmost community in Ontario, 
accessible only by air and ice roads. The 
durable, easily transportable construction 
system is designed to help elderly people 
live independently in the community 
for longer, while also providing units for 

young families, who often end up living in 
overcrowded conditions with parents and 
siblings for lack of other options.

Water winner: “Horizon Manila” by 
William Ti, Jr.

Horizon Manila is a 419-hectare 
master plan designed to serve as a new 
hub for growth and development for the 
Philippines’s capital. The new district is 
composed of three islands bisected by a 
4 km canal park, creating many different 
waterside neighbourhoods, gardens, and 
urban parks, to allow for a diverse, and 
permeable urban environment to evolve.

About WAF Futures
WAF Futures, sponsored by GROHE, 

takes place online (on Swapcard) from July 
12 to 14, 2021.

Free-to-view for all architects and 
design professionals, WAF Futures will 
include a programme of architectural 
content showcasing solutions from 
WAFX prize winners who tackle some 
of the biggest issues facing the world. 
The winning designs will cover climate, 
energy, and carbon; Water; Food; 
Ageing; Health; Re-use; Smart cities; 
Construction technology; Cultural 
identity; Ethics and values; Social Equity; 
and Digital Technology. The WAF 
Futures week will also feature WAF 
categories’ shortlist announcements 
from the main WAF Awards 
programme, comprising 44 categories 
covering completed buildings, 
interiors, future projects, landscapes, 
and live interviews with the winners of 
the WAFX Awards.

AWARDS

FUTURE PROJECTS > COMPETITION ENTRIES
Second Nature at Mount Vernon, Singapore by Park + Associates Pte Ltd

FUTURE PROJECTS > CULTURE
National Botanical Museum, Kunming, China by Architectural De-

sign and Research Institute of Tsinghua University (THAD)

FUTURE PROJECTS > CULTURE
Silo City, Buffalo, New York, United 

States by STUDIO V Architecture

Water winner: 
‘Horizon Manila’ by William Ti, Jr.

FUTURE PROJECTS > INFRASTRUCTURE
Integration of Two, Johor Bahru, Malaysia by SWAN & 
MACLAREN ARCHITECTS PTE LTD

FUTURE PROJECTS > LEISURE LED DEVELOPMENT
fx mayr wellness eco retreat, WENZHOU, China by AIM-ARCHITECTURE

FUTURE PROJECTS > RESIDENTIAL
Amaru, Auckland, New Zealand by Monk 

Mackenzie Architects
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AWARDS
FUTURE PROJECTS > CULTURE

The Whale, Andenes, Andøya, 
Norway by Dorte Mandrup

FUTURE PROJECTS > EDUCATION
The Kambala Sport, Wellbeing + Senior Learning Precinct, 

Sydney, Australia by Allen Jack+Cottier Architects

FUTURE PROJECTS > EXPERIMENTAL
Centrifugal Hypergravity and Interdisciplinary Experiment Facility 
(CHIEF) Base, Hangzhou, China by The Architectural Design & Re-

search Institute of Zhejiang University Co., Ltd 

FUTURE PROJECTS > OFFICE
Floating Office Rotterdam, Rotterdam, 

Netherlands by Powerhouse Company

FUTURE PRECTS > HEALTH
IMMERSED IN NATURE - The Taikang Gui-Garden Elderly Care 

Community Center, Nanning, China by SUNLAY

FUTURE PROJECTS > INFRASTRUCTURE 
HANDSHAKE of CITY & NATURE- Pedestrian Bridge Design Over 
Railway in Shenzhen, China by FCHA

FUTURE PROJECTS > EDUCATION 
Sanya Farm Lab Pavilion, Sanya, China by Clou Architects

FUTURE PROJECTS > CIVIC 
Rethinking Melbourne’s Car Parks, Melbourne, 
Australia by Bates Smart

FUTURE PROJECTS > CULTURE
The Whale, Andenes, Andøya, Norway by Dorte Mandrup

FUTURE PROJECTS > EXPERIMENTAL
The Living Coral Biobank, Port Douglas, Australia by 
Contreras Earl Architecture
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AWARDS

WAF Futures is co-located with 
WasteBuild which takes place online 
from July 15 to 16, 2021, the must-attend 
event for the international construction 
industry to be inspired, meet new contacts, 
and win business in the new circular 
built environment sector. It is focused 
on showcasing circular and regenerative 
solutions for the built environment and 
practical and scalable solutions to help 
reduce embodied carbon.

Photography credit: World Architecture 
Festival

www.worldarchitecturefestival.com
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Ageing winner -
 ‘Taikang Community Gui Garden’ by Sunlay

FUTURE PROJECTS > LEISURE LED DEVELOPMENT
The Panda Pavilions, Chengdu, China by EID Architecture

FUTURE PRECTS > HEALTH
CAMH Research Centre, Toronto, Canada 

by KPMB Architects

FUTURE PROJECTS > HOUSE
Damavand villa, Damavand, Iran by ARC - 

Ashkan Rafiey Cooperation

FUTURE PROJECTS > COMMERCIAL MIXED-USE 
Tehran carpet market, Tehran’s suburb (Tehran-Karaj), Iran by FMZD

FUTURE PROJECTS > MASTERPLANNING Innisfil: 
The Orbit, Toronto, Canada by PARTISANS

Health winner:
‘The Deformable Modularized COVID-19 Epidemic Prevention Hospital, Shanghai’ by 
School of Architecture & Design, China University of Mining and Technology

FUTURE PROJECTS > MASTERPLANNING
D.P.C., TOYOTA WOVEN CITY, Susono, Shizuoka, 
Japan by B.I.G. Architecture



Ca’ Gioia: Lapitec’s central 
role in a villa paying tribute 

to the Palladian style
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Ca’ Gioia: Lapitec’s 
central role in a villa 
paying tribute to the 

Palladian style
Veneto, Italy

From the ventilated facades to the coverings and floors, and 
from the bathroom and bath to the kitchen and decorative 
accessories. In this elegantly functional villa, the beauty of 

sintered stone speaks for itself. 

The entrance to the Ca’ Gioia, delimited by a long glass covering, 
perfectly frames one of the magnificent 16th century works by 
architect Andrea Palladio, as well as the first foothills of the Venetian 
Prealps. Between these two buildings - on the one hand the famous 
Villa Angarano, a UNESCO World Heritage Site built in Bassano del 
Grappa in 1556, on the other the house designed by Francesco Pascali 
- lies only a large park, which separates them while permitting a 
continuous dialogue. Both pursue the same logic in their relationship 
with the territory and interpret the two paradigms of Veneto 
residences: encapsulating both the theme of the urban villa, and the 
country estate opening onto the surrounding landscape.   

Completed in early 2021, Ca’ Gioia is set on gently sloping ground, 
planted with olives and other fruit trees, and developed on an area 
of 8,000 m2. Constructed in an L-shape, which retraces the lines of 
a pre-existing agricultural building, the new residential structure 
interprets the guiding principles of Palladian architecture in a 
contemporary key. The long, lower building with a pitched roof, 
facing west and set at a slightly higher level, is connected to the main 
two-storey building, recreating, in the style of the great Renaissance 
master himself, a wonderful balance between monumental forms and 
simplicity. The volumes here are pure and meticulously geometric, 
characterised by a very precise rapport between empty and filled 
spaces. On the ground floor the rooms are more open and flowing, 
with large windows creating a direct connection with the large garden.

Inside, the two-storey section houses the entrance space with a living 
and dining area, the kitchen and a study, while on the upper floor the 
staircase in white painted metal and oak leads to the sleeping area and 
its three bedrooms, four bathrooms and a large walk-in closet serving 
the rooms. The single-storey section, meanwhile, is home to garages, 
a guest room with bathroom, a studio apartment for staff and a large 
open space, whose function can be adapted depending on the needs 
of the family. Light colours have been chosen for the homogeneous 
interior finishes, increasing the light flooding into the environment: 
the flooring is in large slabs of Lapitec in the Bianco Crema shade 
and the Vesuvio finish, while natural wooden beams and panelling 
outline the ceiling and some of the internal walls.
 
The classical rigour of Ca’ Gioia, the clean and linear profiles of its 
external casing and internal areas, are the result of a long design 
process that saw the owner and architect Francesco Pascali equally 
involved. “We worked for almost four years on the design of this 
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building to make it a conceptually complete work, based on using 
practically exclusively a material that is very dear to me - Lapitec, in all 
its forms: the facade, the roof, floors, coverings in the bathrooms, the 
kitchen worktop and some of the furniture.” explained the architect, 
who looked after this project from the preliminary phases through 
to delivery. “Working opposite a masterpiece like the Palladian Villa 
Angarano meant that the design had to show great respect for the 
master, with the identification of modules, the correct proportions 
and the relationship between full and empty spaces.”      
    
Setting the rhythm of solids and voids are the Lapitec sintered 
stone exterior slabs which envelop the villa completely, covering its 
horizontal and vertical surfaces and even the roof. The large-format 
slabs, measuring 1500 x 3365 mm, have been laid both whole and cut, 
to create a tailored and precisely dimensioned shell. The ventilated 
facades are in the Bianco Crema shade, in the Arena, Dune and 
Vesuvio finishes, while the roof is in Terra Ebano in the Dune finish. 
The outdoor floor coverings, enriched by planters and extending 
around the complete perimeter of the building, are in Bianco Polare 
Lapitec slabs. 

The ventilated façades, covering a total area of 600 m2, have been 
finished with 12 mm-thick slabs supported by mechanical anchors, 
with joints reduced to the very minimum, creating a strongly 
monolithic and contemporary architectural feel. The minimalist 
profile of the buildings is, in fact, a symbol of a new and refined 
functional aesthetic, further enhanced by the technological 
component underpinning the performance characteristics of Lapitec 
which - in addition to being resistant to UV rays, temperature 
changes and the elements, thanks to its non-porous surface - during 
the summer lowers the interior temperature to create optimum living 
conditions, while in winter the total water-resistance of the sintered 
stone keeps the insulation dry, with significant benefits.

Lapitec slabs, in Terra Ebano with the Dune finish, bring the same 
benefits and exceptional performance to the 530 m2 ventilated roof, 
interrupted only by a few skylights and a large solar panel unit that 
makes the home a model of sustainability. 

www.lapitec.com
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DATA SHEET
• Project name: Ca’ Gioia
• Location: Bassano del Grappa, Vicenza-

Italy
• Completed: 2021
• Total area: 560 m2
• Architect: Francesco Pascali Architetto   

www.francescopascaliarchitetto.com 
• Main contractor: Impresa Edile 

Stangherlin
• Structure: GE.N.CO.
• Electrical design: Enrico Bordignon
• Mechanical design: Studio Tre di Perin 

Parisotto e Rossi
• Ventilated facade: Cesare Zilio
• Photo credit: Andrea Martiradonna – 

www.martiradonna.it
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Casa Jardin Escandon
Ciudad de México, Mexico
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Casa Jardin Escandon
Ciudad de México, Mexico

CASA JARDIN ESCANDÓN, is located at 19 Agricultura 
St. in the Escandón neighborhood of Mexico City. The 
housing development is a mixed-use complex. The Escandón 

neighborhood had a recent boom in the past years, with a fresh and 
youthful vibe. Art deco buildings coexist with landmark facades and 
new contemporary buildings.

The project is developed to live towards the interior of the complex 
through a central courtyard and a rear patio separated from the back 
boundary, allowing all residential units to have natural light and cross 
ventilation. The complex consists of 14 units, with 4 apartment-style 
units on the ground floor, and 10 three-level townhouse-style units 
located above.

The volume, covered in galarza stone, embraces the traditional 
inspirations of the neighborhood. With a gabled facade facing the 
street, the concrete slabs stand out. In turn, the first level stands out 
from its alignment to generate balconies, allowing a more direct 
relationship with the outdoor social spaces of the residential interior. 
On the other hand, the interior facades towards the central courtyard 
speak a different language, where a game of diverse windows, 
openings, and gabled roofs are generated to create a simple, dynamic, 
fun, and ingenious form of the complex.

The central courtyard of the project houses a variety of native plants 
and species that are conducive to the local climate, negating the 
need for extensive maintenance in the future. The courtyard area is 
designed for contemplation and reflection, where access from the 
residential complex begins a gradual transition towards an interior 
patio that serves as a central disconnection from the hustle and bustle 
of life outside of the complex.
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The space invites reflection and contemplation, inspired by the 
central garden and its various species of plants and flowers. This 
interior garden is the most important element of the design proposal, 
and the architects focused on developing a truly magical space where 
architecture meets permanence and contemplation.

By carefully taking the distance, orientation, and arrangement of 
the balconies facing the central courtyard into consideration, the 
result delivers a discreet, private, and peaceful interaction between 
residents and their shared “secret garden”. The process was replicated 
for the rooftop gardens, all featuring native sun vegetation, a variety 
of plants, and foliage arranged to provide residences with both 
privacy and openness, with skyward views.

Main access to the complex was designed as a cave, with a gabled 
ceiling that gives the perception of having been carved out of the 
stone volume. The opening serves as a transitional space between the 
street and the interior of the complex, where visitors are received with 
views framed by light, the landscape, and a carved stone entrance that 
whisk them away from the cityscape behind them.

The project is a physical manifestation of the idea that architecture 
can connect with both the built environment and the natural 
environment, generating great benefits towards offering a more 
complete and harmonious life experience.

www.cpda.mx

Data sheet
Architect: CPDA Arquitectos
General contractor: Mocaa Arquitectos
Landscape Design: Taller Entorno Paisaje
Area: 2,300 sq. meters
Completion date: 2020
Photographer: Jaime Navarro
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Telluride House
Telluride, United States
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Efficiency Lab for Architecture PLLC, a firm comprising a team 
of architects, planners, designers, and educators committed to 
a better understanding of efficiency in the built environment, 

is proud to unveil the Telluride Glass House, nestled into the steep 
cliffs of the Telluride Box Canyon in Colorado. Carved into a vertical 
wall of Aspen trees, rock cliffs, and wandering creeks, on a 3.4-acre 
lot adjacent to the majestic  Bridal Falls, the house consists of three 
cascading glass boxes with a combined floor area of approximately 
7,000 sq. ft.

“Every architect dreams about building the proverbial glass house,” 
notes Aybars Asci, AIA, LEED, President of Efficiency Lab. “It’s 
a spatial construct that heightens our senses and allows us to 
contemplate our natural surroundings with greater focus and 
appreciation than we otherwise would.”

Simple Complexity
Accordingly, when the client approached Efficiency Lab about the 
desire to build a glasshouse, Asci presented an open plan vision, 
defined by fluidity, that would blur the boundaries between the 
landscape and the proposed building environment. The plan focused 
on the architectural expression of three cantilevered glass boxes. 
Each 45’ × 45’ glass box is positioned in a moment of suspension, 
providing a horizontal approach to the vertical terrain of towering 
Aspens rising from the surrounding mountains and cliffs.
“I came up with the idea of creating something breathtaking in just a 
few weeks, but it took years of careful refinements to bring the vision 
to life,” Aybars Asci explains. “While the general concept was quite 
simple, the project was a reminder that sometimes complexity is the 
path to achieving such levels of simplicity.”

The steep terrain of the mountainside played a major role in 
the architectural design, beginning with rockfall and avalanche 
mitigation elements. The dual hazard conditions required the 
construction of avalanche and debris flow barriers on the uphill side, 
while a permanent soil retention system, including anchors tied into 
the mountainside, created level platforms for the house.

Achieving a Delicate Balance
The three cascading pavilions are cantilevered and stacked in 
recession. Their composite steel and timber floor framing provides a 
tectonic lightness of the glass boxes that reinforces their anchoring to 
the stereotomic mass of the retaining walls. Abundant use of natural 
finishes further contributes to the integration of the built environment 
and its natural surroundings, including split-face marble brick, with 
exposed natural patterns, that finishes the exterior retaining walls.

“There is a sort of symbiotic relationship, where the cantilevers create 
a delicate connection between the light-footed house and the majestic 
mountain,” says Asci. “The retaining walls merge into the slopes and 
integrate with the mountain, while the pavilions, suspended in space, 
create a counterpoint of lightness.”

Telluride House
Telluride, United States
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Panoramic Absorption
The interior of the glass pavilions features Northern cedar flat ceiling 
planes, designed with recessed lighting to eliminate any hanging 
obstructions to the breathtaking views. The wide-open floor plate 
is framed in glass courtesy of window panels separated by minimal 
¾” wide mullions, providing uninterrupted horizontal views to the 
south, where only Aspen trees rise in vertical contrast. At more than 
9,000 feet of elevation, the insulated window panels presented another 
challenge, resolved through the insertion of capillary tubes to mitigate 
atmospheric pressure differences between the manufacturing site of 
the insulated-glass units and the high altitude of the house.

The design layout of the three-level glasshouse provides a separation 
between privacy and togetherness. Entry to the glasshouse is accessed 
from the ground level, where a stone pavilion and mudroom sit 
adjacent to a garage, guest bedrooms, and a game room. Ascending 
to the middle level, the open floor plate contains the Glass House 
common spaces, including an open kitchen, an unobstructed, 
expansive living room, and an adjacent dining room. The upper level 
is reserved for the three-bedroom family living quarters.

On the two upper levels of the glasshouse, the interior polished 
concrete floors extend seamlessly beyond the glass walls to the 
expansive exterior deck space, courtesy of the cascading design of 
the cantilevered pavilions. An external pathway on the middle level 
leads to a cylinder wooden-clad soaking tub, designed along with 
landscapers to be a solitary point of discovery.

Living the Dream
The completed project immerses its inhabitants in nature, where lines 
of snow on the railings and rooftop in winter blend into the striations 
of snow on the overhanging cliffs. Embraced by the mountains of the 
moonlit canyon, and framed by the stars above, the concept of living 
in a glass house is now a dream come true.

“From my very first visit to the site, I knew that this project would 
require decisiveness and clarity and that it would draw upon 
everything that I have come to know and feel like an architect,” 
concludes Aybars Asci. “I felt the responsibility of touching the land, 
and I understood that that came with the responsibility to create the 
very best that the human spirit can offer.”

Team
Design Architect: Efficiency Lab for Architecture PLLC
AOR: Tommy Hein Architects
Interior Design: Gachot Studios
Structural Design: Skidmore, Owings & Merrill LLP
MEP: Bighorn Consulting Engineers
Civil Engineer: Uncompahgre Engineering
Geo-Hazard Engineer: Trautner Geotech
Landscape Design: Caribou Design Associates
General Contractor: Finbro Construction
Photo credit: Josh Johnson

www.efficiencylab.org
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TAIL OF
THE DOG

I really like what is impersonally 
called ‘Hard Copy”. I much prefer 
books to a Kindle. I know that the 

Kindle is an amazing device, the size 
and weight of a thin paperback, with 
the capacity of storing an entire library, 
plus the possibility of buying “books” 
at a fraction of the price proper books 
cost. I miss being able to page back 
to the helpful map at the beginning 
of the book, to the list of characters 
when I forget who relates to whom. I 
know it can be done, but it is so much 
easier to go to the front of a real book 
than to page backwards endlessly 
and frustratingly on a Kindle. 

As for those helpful maps – I need 
to spread a map out on the table to 
see the whole picture. I know Google 
Maps and Ways are very clever and 
can tell you how far you have to go 

and how long it will take, even if you 
feel like walking.  But I need to know if 
I am going north, south, east or west, 
and a little squiggle on my phone 
does not tell me this. When I expand 
it, it literally falls off the screen. To 
safeguard my sanity, I keep an old 
street map in my car. 

Digital documents create double 
handling – one has to download, print, 
sign and then scan back to a digital 
format before returning a document to 
whoever needs it. I know this is quicker, 
and avoids the now defunct services 
of post, airmail, sea mail. I appreciate 
that this is where soft copy scores, but 
there are still times when an original 
document has to be couriered. 

I find magazines impossible in a 
digital format. There is no pleasure 

in scrolling down through an article, 
going back up or sideways to match 
the photos to the comments, then 
trying to remember which issue 
contained that fabulous coverage 
of a beautiful garden or home. I am 
delighted to see that magazines 
are coming back onto the shelves; 
thankfully some merely took a 
break, and not all were victimised 
by Covid-19. Some are back more 
gorgeous than before, with quality 
paper and superb photographs. I 
know you can get the photographs on 
your screen, but never the heft and 
smell of the magazine. Maybe this 
will happen in the continuing digital 
revolution.
  
Gill Butler

Hard Copy

www.designingways.com



98    Issue 246 • dw   99        dw • Issue 246

BRIGHT IDEAS

MELJAC, the leader in luxury 
switches, has expanded its 
offering with the addition of 

new motifs to its range of engravings. 
These innovative new options 
are a further extension of 
MELJAC’s virtually 
limitless existing 
selection of 

engravings, which include pictograms, 
texts in any language, and designs. The 
brand, reputed for its high-quality French 
craftsmanship, is pushing the boundaries 
of luxury with the creation of functional 
yet sophisticated pieces.

The brass engravings are 
researched and designed in the 

production workshop 
in the Greater 

Paris region. 
Etched into 
solid raw 

brass, they 
make every model 

unique, customisable 
in line with the customer’s 

wishes. The result is an elegant, delicate 
product that reflects a combination of 
state-of-the-art technologies and the 
irreplaceable human touch.

• Simple or bright cut engraving or 
embossing

• 30 standard finishes
• Different mechanisms can be combined: 

toggles, pushbuttons, sockets, USB or 
data ports, etc.

• Can be adapted for renovation projects
• Several formats possible

www.meljac.com/en/?presse=nouvelles-
gravures-decoratives
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Meljac Presents Its New Decorative Engravings
Paris, France



  100        dw • Issue 246

THE GLOBAL FAVOURITE IN WINDOW DECORATION

THE GLOBAL FAVOURITE IN WINDOW DECORATION

0861-1-TAYLOR (829567)
www.taylorblinds.co.za

To truly appreciate the sophistication of ShutterGuard  , close them up and leave home. Not only do 
their stylish, rustproof design finish off any window or door, their innovative construction provides
high-end security. You can use them internally or externally; they’re available in custom colours*
and have a 10-year warranty. *Ts and Cs apply.

SHUTTERGUARD   ALUMINIUM SECURITY SHUTTERS

®

®

Images courtesy of Keens Kenmar; photography colinstephenson.com

PROTECTING YOUR HOME LIKE A REALLY, 
REALLY GOOD-LOOKING SECURITY GUARD.  


