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shutters, one is able to adjust the louvres to
create privacy when needed – it could also
have a split hand rail so that the bottom
louvres stay closed and the top louvres can
be opened as required for light, airflow
and the view. In this case it is probably best
to opt for aluminium shutters due to the
high moisture environment. Important
things to look for are the best powder
coating as well as fixings and fixtures that
won’t rust. Aesthetics and installation are
key so look for manufacturers who can
customise your shutters and who have a
good reputation for service.
Every en suite bathroom requires
privacy at some point. Consider installing
shutters as a stylish bathroom door
or bathroom divider, that can slide
effortlessly out of the way and provide
privacy as required. You want the quietest
and best quality to ensure longevity. Both
timber and aluminium could work in this
application, depending on the style of the
house as well as the moisture. Steer away
from composite timber products in high
moisture areas.
A patio is a wonderful part of the South
African lifestyle, however, often patios
cannot be used due to the harsh effect of
the morning or late afternoon sun, or a
chilly breeze, making sitting on your patio
Blockhouse Shutters ™

Plantation Shutters ®

unpleasant. Aluminium shutters are best
here due to their weatherability, and either
the security or non-security versions will
do well depending on your needs.
Timber shutters can be used as internal
room dividers. To maximise a large
space, the shutters can be stacked open.
To create more intimate spaces, the
shutters draw closed, or partially closed
with ease, to divide the space beautifully.
Solid timber is best here due to longevity,
insulation and aesthetic. One could also
use security shutters here if you need to
divide up the space for security reasons,
but timber is most commonly used.
Each home has its own unique style so
make sure the shutter company chosen
has access to all types of shutters to ensure
the best solution for your application.
As shutters are retrofitted and can be
customised to any opening or space, they
will allow you to personalise your home
as the need or budget arises.
dw

SHUTTERS…
SO MANY USES

H

istorically shutters were used
as an alternative to windows to
control light and air flow in the
mansions in the American South. Whilst
this is still one of their uses, the multiple
materials available to construct shutters
have resulted in others. The primary
materials available are timber (both solid
and composite) as well as aluminium.
Aluminium shutters are commonly
used for security. Aluminium security
shutters can be installed in place of any
other type of unsightly burglar bars or
security gates. These act as both security
as well as functioning as light and privacy
control.
Traditionally, windows were not built
into showers, however, by installing
Blockhouse Shutters ™

Plantation Shutters ®
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Plantation Shutters®
Specialists in the design, manufacture and installation of
timber, aluminium and security Plantation Shutters
Tel: 011 708 7222 / 021 577 1705 / 031 266 7151 (nationwide)
www.plantation.co.za
info@plantation.co.za
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esigning Ways has seen a few changes to last couple of
editions, with some notable partnerships which we are
looking forward to building on and expanding.

We are proud to announce that both the KSA as well as the IID will
have dedicated pages to keep our readers up to date with news and
events in their respective trades.
Adri Neuper has taken on writing our On the Terrace articles
which will be all about landscaping and garden design. With
17 years’ experience in the green industry – Adri Neuper is no
stranger to the world of design and innovation.
In our art section (pg 62) we take a look at Steve Parsons who
we met at Decorex 2018. He is doing amazing work in the local
community assisting the South African wood sculptors source
sustainable supplies as well as expanding and improving their
craft.

Designing Ways
Joy Lounger

DESIGN
Our design sets the stage for your life
or business. We transform ideas into
a presentation that reflects how you
see yourself in your space.

CREATE
We combine functionality and
perfect design to create a space that
embraces your work and lifestyle.
We bring your space to life.

INSPIRE
In every design, we aim to inspire you
by using elements from fashion and
fabric, bespoke furnishings, and objet
d’art. Every space is a work of art.

Black Orchid By Design – we design and create aspirational interiors for all our clients

6

+27 11 234 1469 | +27 84 407 7132 | +27 74 111 2996
info@blackorchidbydesign.com | www.blackorchidbydesign.com
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Tiara Lounge Set

www.patiowarehouse.co.za
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‘best flower shop in the world’ - Page 38
David Thulstrup is a designer and
architect who has a refined yet diverse
approach to interiors and architecture,
intertwining traditional aesthetics with
modern simplicity. Since setting up Studio
David Thulstrup in Copenhagen in 2009
he has completed an extensive portfolio
of local and international projects
ranging from new residential architecture
and domestic interiors, to retail stores,
hospitality and product design. At the
heart of his practice is a belief in finding
beauty in all materials and combining
them in a way that emphasises comfort
and liveability.
David takes a holistic approach to
all projects, analysing and researching

Bloc.1-2 pg ad pths emb.pdf

1

2018/02/09

each client’s needs and desires to ensure
the outcome is true to their identity and
values. By rethinking and reworking
simple elements such as light, colour,
form and material he comes up with
fresh pared-back design solutions for
sometimes complex requirements.
Working for David is an international
and culturally diverse team of architects,
interior designers, textile designers,
3D visualisers, product designers and
materials experts. They work in a naturally
lit studio space in an industrial building
in east Amager.
Before setting up his own studio
David worked for the French architect
Jean Nouvel in Paris and the American
architect Peter Marino in New York City.
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Solid Oak Staircase, balustrade and flooring finished with Rubio Monocoat Oil
Visit our showrooms in: Johannesburg +27 11 466 0701 • Cape Town +27 21 461 1186

www.forestflooring.co.za
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Since 1995. .

Solid timber floors & stairs
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MAXIMIZE YOUR OUTDOOR LIVING SPACE WITH A
RETRACTABLE ROOF

The Mannequin - Page 26
Aseptic Studio: Helmed by two
brothers, Aseptic Studio is a multidisciplinary design entity with a presence
in London and Hong Kong. We study the
relationships between people, societies
and everyday objects.
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www.awningwarehouse.co.za
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011 792 2982

082 498 5126

dw • November 2018 11
info@awningwarehouse.co.za

TRADE
WINDS

ENHANCE YOUR
WORK SPACE

Touchstone Lighting’s new concept lighting showroom

T

ouchstone
Lighting’s
new
concept lighting showroom was
launched on 17 September 2018.
The showroom, situated in Paulshof
(Fourways), was specifically designed
and built around the premise of creating
an environment conducive to displaying
lighting to its full effect. In the most part
lighting stores in South Africa adopt a
typical retail display mindset when it
comes to displaying and showcasing light
fittings. In many cases the true effect,
functionality and beauty of the lighting is
lost. Touchstone Lighting is not a typical
retail store but a true concept showroom.
Touchstone Lighting has taken the
lighting showroom concept to another
level. They have over 400 different lighting

www.bl i nddesi g ns .co .za
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Commercial Blinds

K

Enhance your work space with a selection of Blind Designs
Commercial Blinds. The range is designed to meet the demanding
nature of an office or hotel environment, Blind Designs
Commercial Blinds are geared and tested to meet your project's
specific performance requirements.

products on display in an upmarket and
trendy environment taking the customer
on a journey and giving them an awesome
experience. Assistance and advice is on
hand via qualified interior designers who
can design, advise and propose effective
solutions for individual applications.
The concept showroom is modelled
on simple, honest and reliable business
principles, including giving the customer
the best possible experience, fair pricing,
trade partner programs for industry
professionals, access to a wide selection of
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products, efficient design and specifying.
Touchstone Lighting is very much a
proudly South African business.
Interior designers, decorators, architects and other industry professionals as
well as homeowners will find an array of
products to suit their needs. Touchstone
Lighting offers a comprehensive range of
products and services including:
• Contemporary, modern and classical
light fittings
• Chandeliers and pendants
• Exclusive range of Aysan Crystal

•

•
•
•
•
•
•

chandeliers and pendants (Exclusive
distributor in RSA)
Exclusive range of Italian handmade
light fittings by Contracts and More
(Exclusive distributor in RSA)
Down lights and ceiling lights
Exterior lights
Wall lights
LED lighting
Local handmade light fittings
dw
Design
www.touchstonelighting.co.za

..

FIND A BLIND PROFESSIONAL IN YOUR AREA:
Johannesburg:

Cape Town:

Port Elizabeth:
PC Agencies:

087 075 0876

Total Blind Design:
021 040 3002
The Best Blind Company: 021 040 3001

Umhlanga:
Aesthetics:

031 040 3192

Klerksdrop
Ridwaans Interiors:

R&C Trading:
Blind Time:

010 040 3157
010 040 3154

Blinds All Types:
Blinds Express:

010 040 3155
010 040 3156

Curtain Club:

010 040 7993

Blind Rage:
Galaxy Blinds:

010 040 3153
010 040 3495

Ballito:
Blinds All Of Them:

031 040 3191

Pretoria:
Picture Perfect:

010 040 7992

Knysna:
Milk&Honey®:

087 075 0877

Sakkies Blinders:
Blind Fusion:

010 040 3158
010 040 7994

Bloemfontein:
Ralph Blinds:

010 040 7100

010 040 7638

Namibia:
Windhoek Touch of Style: 061 2 4 5 3 0 3
Walvis Bay Touch of Style: 064 220 238

www.windovert.co.za

ww w .bl i nd d es i g ns. co. z adw
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Maharani Tiles & Bathrooms opens new flagship store in
Kramerville design precinct

M

aharani Tiles & Bathrooms
recently opened a new flagship
store in the Kramerville
Design Precinct. This flagship innovative
store was designed by Leo Designs,
which is headed by Elsabe Oosthuysen,
with the specific aim of showcasing our
products uniquely. With this in mind,
the showroom is dark and neutral with
a raw feel to it, allowing the products to
take centre stage. The products are also
showcased in their simplest, purest, most
raw form, not using anything else to render
them ‘better’. A flexible and considerate
lighting solution supports the setting like
a stage would support an actor. Displays
are interactive, and clients can engage in
a story board approach. The process of
mixing and matching products is integral
to how the products are displayed and
clients are encouraged to interact with the
process. Sales representatives’ work spaces
are also uniquely positioned amongst the
showcase of products to further facilitate
this interaction.

The perfect showering area
Comfort zone with plenty of room to move

A

Maharani Tiles & Bathroom was
incorporated in 1989, giving the company
almost 30 years of industry experience
that has contributed to building this
unique brand and business model. The
company specializes in tiles & bathrooms
for residential and commercial projects
and is uniquely positioned with various
exclusive ranges to provide something

totally different. Maharani import their
tiles from Spain and Italy and their
bathroom products from Germany and
Austria. By being involved with European
companies and by attending the various
trade shows in Europe, the company is
able to stay on trend with its offerings.
At the end of September, the company
visited the annual Cersaie trade fair,
the biggest in Europe, and noted that
the industrial and concrete look is still
currently a major trend, with the metal
look also coming to the fore. Textures,
geometric shapes and lines also featured
strongly at the fair, with lots of puzzlelook geometric tiles on display. The more
classic marbles and wood look tiles are
also still very popular and resembling the
natural product more and more closely.
In terms of tile size, the current trend is
towards much bigger tiles.
In sanware, colours are featuring
strongly, with taps now trending in white,
black, matt black, copper, rose gold and
brushed gold. Trendy bathrooms are still
modern and sleek, with a move towards
functional hygiene in pieces such as
edgeless, rimless toilets.
The new flagship Kramerville store can
be found at 16 Dartfield Road, corner
of Dartfield and Commerce Crescent.
Maharani Tiles & Bathrooms also have
stores in Springfield Park in Durban and
dw
in Ballito on the KZN North Coast.

OpenSpace enlarges the bathroom in a unique way.

quick freshen-up or soothing
relaxation – a perfect shower
area offers both. The trend in new
buildings and modernizations is moving
towards
generously
proportioned,
preferably flush-fit walk-in shower areas
that offer comfort and safety in equal
measure. With the right planning and
product selection, the shower zone
can become the favourite part of the
bathroom.
Floor-flush showers also play to their
strengths in rooms where only a smaller
shower area is possible: no more tripping
hazards and they look good in any
bathroom! The choice is usually between
a shower tray with a slight upturn, such
as the P3 Comforts and Starck series, or
a completely floor-flush solution. The
Stonetto shower tray with its stone-like,
anti-slip surface and concealed drain
meets the most exacting standards: it
can be installed flush with the floor,
recessed or surface mounted, is available
in twelve sizes and the colours White,
Sand, Anthracite and Concrete grezy. It
can either harmonize with the tiles or set a
contrast. A new outlet system made from
matt DuraSolid® has been developed for
the shower tray that guarantees excellent
drainage. Stonetto is therefore ideal for
the heavier water flow from spray heads
and rain showerheads.

Shower sets with a hand shower,
hose and rail with a height-adjustable
mounting are standard. More upmarket
models additionally have a showerhead,
such as the complete system in the C.1 tap
fitting collection.
The practical all-in-one solution offers
an enjoyable showering experience and
is available as a solution for renovations
without requiring complex in-wall work.
It includes a showerhead (240mm),
hand shower (120mm) and thermostat
or single-lever showerhead mixer.
Thermostat-controlled taps guarantee a
constant water temperature.
The spray wand in modern showers
typically comes as a rain shower with a
larger showerhead. Additionally, highend rain or tropical showers often mix
air with the water, which makes the drops
feel extra-soft, like a warm summer rain.
The hand shower is more flexible, which
usually offers a range of adjustment
options – from a standard stream through
massaging streams right up to an aerated
soft stream. Duravit offers stick showers
or rainfall hand showers in a range of sizes
with up to three stream types that can be
quickly selected using the click! switching
mechanism.
A shower curtain is the simplest,
most cost-effective yet also the most
uncomfortable solution for spray

www.maharanitiles.com

protection. Glass doors are a more
upmarket option. The OpenSpace and
OpenSpace B models, which create
precious room, are a space-saving and
elegant alternative. After showering,
the glass doors are simply “folded” back
against the wall, concealing the shower
fittings and hose, so the bathroom looks
tidy and it creates not only the impression
of space, but actual usable space! Mirrored
glass is offered as an option for the shower
fittings side. This also underlines the
visual effect of OpenSpace - the bathroom
appears much larger. Anyone planning an
open shower without a door should allow
for at least an additional 60 centimetres as
spray protection.
Shelves for utensils that you want to
keep at hand are essential. Seating areas
and hand grips provide additional comfort
in the shower area. The OpenSpace
program offers a handle, a basket and
a practical, folding seat – all of which is
perfectly tailored to the measurements
of OpenSpace and OpenSpace B. The P3
Comforts shower stool is comfortable and
safe and can be used in the bathroom as a
stylish accessory.
dw
www.duravit.com

OpenSpace_Accessoires
The OpenSpace shower accessories are perfectly coordinated with OpenSpace and OpenSpace B.

14
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After 70 years, Van Dyck Floors continues to rise as a global
flooring solution

F

orming part of its 70th anniversary
celebrations, Van Dyck Floors
embarked on a countrywide
roadshow during the first two weeks of
October, showering appreciation on loyal
customers while highlighting how this
organisation has continued to thrive in a
highly competitive industry.
Roadshows took place in East London,
Port Elizabeth, Cape Town, Durban,
Johannesburg and Pretoria, with events
scheduled to be held in Nelspruit and
Bloemfontein towards the end of October.
South Africa’s oldest carpet manufacturer became a global player in
floor coverings by retaining the core
principle of quality craftmanship while
incorporating innovative techniques
that keep Van Dyck Floors abreast of
international trends. The company is
owned by PFE International, the holding
company of the Zarrebini family, whose
shareholders have more than 40 years
of international experience in the
manufacturing of carpets, as well as fibre
and yarn extrusion.

“Over the past seven decades, Van
Dyck Floors has established itself as
industry experts in flooring solutions, but
there is much more to the company that
can account for its longevity,” explained
Bernd de Smedt, Sales and Marketing
Director of Van Dyck Floors. “We are
customer-focused and willing to adapt
in terms of our manufacturing to suit
varying needs. This has allowed us to
establish a really strong distribution
network with increased brand loyalty.”
Van Dyck Floors boasts an impressive
range of flooring products – the widest
range in South Africa, outside of ceramic
tiles. The product offering includes tufted
and needle punch carpets in broadloom
and tiles, rubber underlays, tiles and
pavers, the increasingly popular artificial
turf Easigrass, as well as a wide range of
vinyl flooring and laminates.
Keeping ahead of the market also sets
Van Dyck Floors apart. Through the
financial backing of PFE International,
the company has acquired new equipment
and introduced the above-mentioned

The Van Dyck Floors team pictured from left Dr. Mehran Zarrebini, Eric Ward, Molly Persadh and
Bernd de Smedt
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revolutionary new products to the
market. However, despite the enhanced
automation, Van Dyck Floors has managed to retain its 250 employees, all of
whom receive ongoing training to ensure
they are on top of the newest technologies
and market trends.
“The flooring market has certainly
changed over the past 70 years,” continued
De Smedt. “Consumers are betterinformed and they are looking for more
choice. Where 20 years ago, people had
one flooring throughout the home, today
there could be up to five different flooring
applications for the various rooms. We are
a one-stop shop that offers quality options
for every style and budget.”
He said that through strong partnerships both locally and abroad, Van Dyck
Floors is able to not only follow global
trends but also lead the way in setting
trends. One example is the introduction
of some very soft carpets like Romeo
and Frivola, two soft-touch carpets that
have an enticing tactile quality currently
gaining increased popularity. Another
example is our new Easi-Windsor
artificial grass range made from a newly
developed WW yarn, which creates a
soft-feeling synthetic turf with improved
resilience and durability.
De Smedt said three key components
in any modern organisation are quality,
affordability and sustainability. The
fact that Van Dyck Floors ticks all three
boxes is evident in the company’s quality
assurance ISO 9001:2008, and from an
environmental perspective, it is also one
of the few international organisations
with ISO 14001, ISO 14064-1 and Carbon
Trust accreditation.
“The current environmental reality
makes the reduction of every organisation’s carbon footprint imperative,” said
De Smedt. “We take this seriously, which
is why we have reduced ours by 40% over
the last four years. We will continue to
cut emissions, develop new technologies
and establish lifelong partnerships going
forwards. We plan to be around for at least
dw
the next 70 years!”
www.vandyckfloors.co.za
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22nd Edition
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BuyErs GuidE
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WIN a bed &
bath makeover!

One LuCky wInner wILL reCeIVe An exquISIte
bedroom and bathroom makeover worth r70 000
frOM twO Of SOuth AfrICA’S fIneSt DéCOr SuppLIerS

The Buyer’s Guide 22nd ediTion
- 592 page hard cover book
- Over 3 000 Suppliers and Service Providers
- Available at bookstores, online stores such as
Loot and Takealot or visit our website
For a dose oF décor inspiration visit www.sadecor.co.za
Catalogues and lookbooks available in our Décorlogues section provides you with a first hand view of what our suppliers have on offer.
Our Décorshop links you to South Africa’s leading online décor stores, Our Décor Listings will provide you with the most comprehensive
online décor directory. Visit Our award winning blog, Marcia Loves It for new design and décor trends, inspiration & ideas.
Email us on info@sadecor.co.za to order your copy of the 22nd edition of SA Decor & Design Buyer’s Guide.
021 418 7768 | info@sadecor.co.za | www.sadecor.co.za | www.facebook.com/sadecor | instagram.com/marcialovesit | pinterest.com/Marcialovesit/
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INTERVIEW

KD Designs Pty completes latest project

A

t  KD Designs Pty company
philosophy unequivocally revolves around understanding
and meeting the needs of each and every
client.

FULL TURNKEY

SOLUTION

KD Designs was interviewed on their
latest project by The Home Channel:

HC: What was the inspiration for the
library?
KD: In the library the client wanted us
to play with some colour and something
different to the rest of the offices. We
brought in some grey / teal blue and again
the white oak for warmth. These colours

20 YEAR

GUARANTEE

250 YEARS

are soothing and create a relaxed calm
feeling. The Library was designed for the
informal meeting as well as just a thought
area to take a few minutes out of the busy
day.
HC: What furniture was used in the
library?
KD: The central feature is a Chesterfield
sofa. The concept dates back to the 16th
Century with the deep seated buttons and
the low back rest area. We have kept some
of the African look with the favourable
Madiba statues and snake skin lookalike
fabrics.

Watch the full interview in the
Designing Ways Online Edition

HC: Because there is more traffic in a
corporate environment, how did you
take this into account when choosing
materials?
KD: We have used all natural products.
Granite is an exceptionally hard product
and very durable. White oak as well is
very hard and does not change colour
over time.
HC: What finishes did you use in the
reception?
KD: The granite is called Zimbabwe
Black and we applied a process to it called
Feathering which takes away that high
shine and leaves it with a more natural
look. Black slate tiles, non-slip and
bringing in the grey and red from their
corporate colours. Their logo contains
beaded balls in it so we went with copper
plated balls at the bottom of the reception
desk to break some of the black granite.
HC: What makes KD Designs different?
KD: What makes KD Designs different
is that we actually listen to our customers’
wishes. We are a full turnkey company
and so we customise everything that we
make. Our customers feel safe when they
dw
work with KD Designs.
www.kddesigns.co.za

TECHNICAL
EXPERIENCE

VERY OWN
JOINERY
FAC TO RY

30 YEARS
IN TIMBER
INDUSTRY

WE INSTALL
THROUGHOUT
SOUTH AFRICA

Flooring • Decking • Cladding • Joinery

AVERAGE

5 000 m²

2000

EXPERIENCE

700 000 m²
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Staircases
built & Installed

15 Y E AR S

Decking Installed

PER INSTALLER

Flooring Installed

500 Walls cladded
& Installed

PRODUCT
QUALITY
CHECK

3000 +
Happy
Clients

100+ Qualified

Installation staff

AFTERCARE
SERVICE

VA R I E T Y
FLOORING
OPTIONS

Johannesburg: +27 11 466 0701
Cape Town: +27 21 461 1186

www.forestflooring.co.za
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S u st a in a b ly
Sourced
Timber

COMBINED

HC: What was the brief from the client
for the style of this project?
KD: The Brief we received from the
client was that she was looking for a
Modern / Contemporary feel, but there
needed to be an essence of Africa in
it. We still had to keep the corporate
environment but with a homely feel.
HC: What materials were used in the
reception and how can these materials
be used in a home environment?
KD: In the reception we went with a
granite called Zimbabwe Black and we
softened the area by bringing in white oak
on the doors and carpentry. The entrance
to the reception again we used solid white
oak columns and lots of glass.

WHY CHOOSE FOREST FLOORING..?

Solid timber floors & stairs
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IID

Being an IID member
by The New IID Team

Getting involved with the
IID is probably the most
significant contribution
you can make to your own
career.

W

HY? It tells people that
you're serious about interior
design, interior decorating
or interior architecture. It indicates your
status as a business professional with
valuable industry skills.
• The IID is the only registered professional body representing the interior design
industry in South Africa.
• Professional Recognition and Status.
Membership gives you credibility
by belonging to the Interior Design
professional body, identifying that you
are serious about what you do.
• Professional Contracts and Fees.
• The IID and SACAP Partnership that
is continuously growing.
• Free Marketing. Share content in our

Desmond Laubscher (Director & Chairman)
“Design can deliver economic, ecological,
sustainable, social and cultural benefits to
all people. If we fail in this delivery we fail as
designers.”

20
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•

•

•

•

newsletter: Fridays for the following
week’s Social Media platforms,
15th of the month for the following
month’s content. Contact national@
iidprofessions.org.za
for
more
information.
IID Events and Networking. Great
opportunity for you to stay visible,
exchange ideas and rub shoulders
with some of the leaders in the
profession.
Discounted Rates for Design Shows
and Workshops & Relationships with
media partners
International presence. The IID is a
member of Ico-D (The International
Council of Design) which enables
the IID to act as a formal contact
point between the South African
Interior Design Professions and the
international design community.
SAQA & CPD Points. All IID
professional members must also
engage in continuing professional
development (CPD). The purpose of
CPD is to ensure professional members
maintain the highest possible standards
of practice through their commitment
to continued learning.

Sharon Nicolaci (Director)
“The life of a designer is a life of fight against
the ugliness”

Maria Day
(Finance, Educational & Corporate Manager)
“Why fit in, when you were born to stand
out”- Dr Seuss

Paige Waplington (Chief Executive Officer)
“Learn the rules like a pro, so you can break
them like an artist”- Pablo Picasso

John Autard (Web and Mail Administrator)
“The more you do, the more you do! The less
you do, the less you do!”

Andrea Heckroodt
“Subversive, ethical, ecological, political,
humorous ... this is how I see my duty as a
designer” - Philippe Starck

Amanda Msimang
“! believe a good design is one that serves its
purpose.”

Penny Moon
“Leadership is not about being in charge.
Leadership is about taking care of those in
your charge”

Bridget Meier
“If you can dream it, you can do it”
- Walt Disney

Corne Du Toit
“Your home should tell the story of who you
are, and be a collection of what you love”
- Nate Berkus

Varsha Ramlall
“Don’t bury your thoughts, put your
vision to reality”
- Bob Marley

The IID Vision
The IID Vision is to be a professional
body that the Interior Design industry is
proud to be a part of, a body that brings
status, a support network and great benefit
to your growth and career in the Interior
Design field. We want our members to

expect more, do more and know more
through the IID.

Msimang), KZN (Penny Moon), East
London (Bridget Meier), North West
(Corne Du Toit), Mauritius (Varsha
Koekemoer) and we are looking for more
dw
ambassadors across Africa!

Nikita Naicker (Chief Operations Officer)
“Whatever you are, be a good one”- Abraham
Lincoln

Being recognised by SAQA means
the IID has recognition as a trusted
professional body through an Act of
Parliament, part of a National database
of professional bodies that uphold high
standards of competence and ethics,
registration of professional designations
on the most comprehensive National
database of learner achievements and
exposure to best practice through access
to fora that improve the functions of
professional bodies.

Denis Warren-Tangney (Director)
” Success is not final, failure is not fatal: it is
the courage to continue that counts” Winston
Churchill

Regional Ambassadors
We are proud to announce our Regional
Ambassadors; Eastern Cape (Andrea
Heckroodt), Western Cape (Amanda

www.iidprofessions.org.za
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KSA

The Consumer Protection Act and the Kitchen Industry

C

onsumers in South Africa
are offered protection by the
Consumer Protection Act. The
Act focuses on consumer protection by
clearly setting out the rights of consumers
and also the responsibility of suppliers –
both for goods and services. It gives the
consumer the right to demand quality and
safe goods as well as quality service and it
also gives consumers an implied warranty.
It is important for consumers and
industry professionals alike to understand
what this mean for both the themselves
and their clients, as the CPA applies
differently to a bespoke item like a
kitchen than it does to an over the counter
purchase.
The KSA, as an organisation, stands
by what is fair, and all our members are
bound by the KSA Code of Ethics which
promotes the business practices that are
envisioned in the Consumer Protection
Act.
It is important to note that goods
ordered from a Kitchen Manufacturer will
be considered as “special-order goods”
which means goods that are custom
designed and made specifically to satisfy
the consumer requirements.
As a consumer you have certain rights
and you are entitled to enforce these
rights. In the context of the Kitchen
Industry, only certain aspects of the Act
apply. Unfortunately the law as it pertains
to special order goods, like a kitchen, is
not tried and tested in court, and as such
there are grey areas, in particular relating
to returning of goods and refunding of
monies.
1. PART C - Consumers Right to Choose.
• If a consumer has bought goods solely
on the basis of a description or sample,
or both, the consumer can reject the
goods if the goods delivered do not
correspond to the description given by
the supplier or to the examined samples.
It is important to note that a sample
is a small piece of a product. Colour,
grain and pattern can look different
on a large scale than it does on a small
scale sample – this perceived difference
in scale does not necessarily mean the
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sample and the product do not match.
It is also important to note that timber
and stone are natural products, and
there are naturally occurring variations
in pattern, colour, texture and grain
that are part of the product, which
cannot always be controlled by the
manufacturer or fabricator. There is
a responsibility on the consumers to
understand and inspect the materials
they ask the company to work with.
Please bear in mind that once the goods
have been installed your right to return
them is void.
• The consumer has a right to expect
the supplier to deliver the goods or
perform the services on the agreed
date, if any, or otherwise within a
reasonable time after concluding the
agreement, unless otherwise expressly
provided for in the agreement. If a
fixed date for delivery is given and the
deadline is not met, the consumer may
either accept the delivery or cancel the
agreement without penalty. You will be
given an estimated manufacturing and
installation timeline from the company
as part of your contract.
Please
remember that if the delivery date is
changed due to delays on your side,
rather than by a delay on the supplier’s
side, you will have to adjust your new
delivery date to one that works for both
yourself and the supplier, as he cannot
be expected to compromise other
clients to accommodate your delay. If
you delay the delivery from the dates
stipulated in the contract then this right
is void.
• If the consumers have not had the
opportunity to examine or inspect the
actual goods received before purchase,
on delivery of the goods they are
entitled to inspect the goods. If on this
initial inspection they find that the
‘special-order’ goods do not reasonably
conform to the specifications of the
order then the consumer can return the
goods to the supplier and receive a full
refund. This can only be done within
10 business days after delivery to the
consumer and this right is not available
once the goods have been installed.

• Any person performing a service for
for consumers at their premises must
visibly display or wear some form of
identification. For your own safety only
allow people who are clearly identifiable
as working for your contractor to enter
your home.
2. PART D – Right to Disclosure and
Information
• Any notice or document given to
a consumer must be in a plain and
understandable language. It is a good
idea to ask your contractors to take you
through the contract, clause by clause,
so you can clarify anything you don’t
understand. They should also take you
through the drawings, as once you have
signed them off you are accepting that
they are correct.

In certain instances the supplier can
charge the consumer a reasonable
charge when these goods are returned.
Remember that if you have been
given the opportunity to examine the
goods, or a sample thereof, and you
refuse, you may be compromising this
right. Also, if you authorise someone
to inspect the goods for you, they are
deemed to be acting on your behalf
and may too compromise this right.
Once again remember once the goods
are installed this right falls away.
• The supplier must always provide
a written sales record of each
transaction to the consumer. Ensure
you have a written contract and you
sign off the drawings; any and all
changes made after the initial contract
is signed are to be documented and
signed. You will be asked to sign off
the technical drawings of your kitchen
and in doing this you accept that the
design and specs are correct. Should
you question the specs and they have
been made according to drawings you
have signed off, the company is not
liable.

3. PART F – Right to Fair and Honest
Dealing
• Advertisements or any form of
marketing to the consumer cannot
be false, misleading or deceptive.
Remember if an offer sounds too good
to be true, it probably is.
• It is important to note that if, after
delivery to the consumer, the supplier
and consumer agree to substitute any
of the goods, an amended agreement

or sales record must be given to the
consumer. Get all changes noted in
writing and signed by both parties.
Remember any changes made once
the company is on site will add time to
the completion date and the company
can no longer be held to the originally
agreed completion date.
4. PART G – Right to fair, just and
reasonable terms and conditions
• When consumers enter into any
agreement with a supplier for the supply
of any goods or services, the agreement
must be fair, reasonable and just.
5. PART H – Right to Fair Value, Good
Quality and Safety
• When a supplier undertakes to perform
any service for the consumer, the
consumer has a right to expect the
property to be in the same condition as
when the property was made available,
taking into account the circumstances
of the supply and any other conditions
agreed between the parties. Ask your
contractor if he has resulting damage
insurance to cover him, should any
damage occur during the job – having
this insurance is not mandatory but it
does help if anything gets damaged.
If you feel the contractor’s team is not

respecting your home and leaving it
in an unkempt or damaged manner,
notify him immediately.
• The Act also provides for an implied
warranty within six months from date
of delivery. The warranty gives the
consumer the right to receive goods
that are reasonably suitable for the
purpose that they are intended to be
used for; are of good quality, free of
defects and in good working order,
and will be durable and usable for a
reasonable period of time. All KSA
kitchen members are held to a one year
guarantee excluding wear and tear or
abuse.
If goods are found not to comply with
these requirements up to 6 months after
receiving the goods; the supplier must
then either repair or replace the goods
or refund the consumer. The consumers
have the choice as to whether they want
the goods repaired, replaced or their
money refunded. If goods are repaired
and then within 3 months the goods
present with the same problem, the goods
must be replaced or the purchase price
refunded. Should there be a problem with
a KSA member’s workmanship within the
guarantee period, the KSA will step in to
offer mediation. We will however always
seek to fix, repair or replace before we
look to hold our member to a refund.
It is also important to note that the
Act provides for consumers to refer any
disputes to an applicable industry body in
order to enforce any right in terms of the
Act, or to resolve any dispute in respect
of a transaction or agreement with a
supplier. The KSA is the only registered
body that exists to mediate issues within
the kitchen industry. However, we are
only mandated to operate if the company
in question is a KSA member. As such,
we would encourage consumers to
protect themselves by looking to only
appoint KSA registered companies when
undertaking a kitchen project.
dw
www.ksa.co.za
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WHAT’S
HOT

7 New Colours
Please welcome 7 new colours to one of
The Mill Fabrics’ top selling ranges, Retro!
From fresh and exciting Lettuce and
Spinach, to beautiful, subtle Submarine,
Mule and Ridgeback. Coupled with
contrasting Alpaca and Blackboard,
these new additions are perfect for every
interior!
www.themillfabrics.co.za

Modular elegance for creative chefs
Uncompromisingly elegant, versatile
and multifaceted – this is how the new
SmartLine units from Miele present
themselves to connoisseurs of fine
cuisine. Customers can customise their
hob ensemble and choose freely from
induction hob, Teppan Yaki, gas ring,
induction wok and countertop extractor.
Together, they form a cooking centre with
a puristic appeal that breaks down the
boundaries between kitchen and living
space.
www.miele.co.za

Video available in Designing Ways Online Edition

New Ranges from Leonardo Designs
Leonardo Designs has just launched
a new range of coffee, console and side
tables. The tables are manufactured with
mild steel and powder coating.
www.leonardodesign.co.za

Silkiness underfoot
Gonsenhausers are thrilled to announce
the arrival of a sophisticated collection of
bamboo and banana silk rugs in an array
of usable colours and the finest patterns
plus a silky touch that will make you want
to banish your shoes forever!
www.finerugs.co.za
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FESTIVE
TRENDS

Decorex SA presents
this year’s festive
season trends

Circles, mirror and glass
The festive décor is further extended by
incorporating on-trend circular mirrors
throughout the dining room space,
working well to break the linear designs.
This echoes the silvers and gloss of the
minimalist trend, bringing in a subtle
Christmas feel without overwhelming
guests. Glass, in all shapes and forms, is
also proving an effective festive material
with handblown glass offering a sense of
welcome imperfection.
Décor Ideas: hanging mirrors as
Christmas tree decorations; large mirrors
over serving areas; hanging glass lanterns;
handblown glass baubles; circular glass
candle holders; stemless and rounded
wine glasses.

Meet us under the mistletoe – feels like home

A

s the
 warmer weather draws the
Yuletide season ever closer,
leaders in décor and design,
Decorex SA, have begun to unwrap the
2018 festive trends and revealed how
they can be beautifully incorporated into
South African homes.
Anita Bloom, Creative Director at
Decorex SA, said the spirit of the 2018
trends was creating a comfortable space,
away from the daily demands of life,
where time could be spent together with
friends and family: “Christmas is about
doing things we just don’t have time to

do the rest of the year - cherishing our
loved ones and just spending some time
on ourselves.”
Translated into décor trends, this
Christmas will see a convergence of
traditional celebrations and contemporary
style for the home. Expect classical table
settings comprising crystal glassware,
fine china and sleek flatware among
traditional holiday décor such as wreaths,
candles and fruits. But there is a much
more modern edge brought in through
mixed materials, warm metallics and
artisan-style dinnerware.

@home The Homeware Store

Decorex SA outlines the festive season
trends and how to interpret them…
Minimalist…with sparkle
The Scandinavian simple, clean lines
and muted tones are sprinkling their way
into the 2018 festive décor, balancing
the excess and decadence that so often
dominates this particular holiday. Silvers,
whites and sleek edges are characterising
the table décor with glossy surfaces
reflecting the twinkling Christmas lights.
Softened metallics – copper, gold, brass
and bronze – also bring warm tones, but
must be used sparingly.
Décor Ideas: marble-like baubles;
clean-lined candleholders; long-stemmed
candles in whites and silvers with a subtle
glitter finish; metallic cutlery; brass and
zinc candlesticks; copper tree buckets.
@home The Homeware Store

@home The Homeware Store

@homelivingspace

Monochrome geometric
This is a refreshing way to keep things
cool as the summer days enter the home.
Ideal for apartment and studio living,
geometric shapes - alongside muted greys
and blues - create a serene space that
invite a touch of sparkle. For a moodier
space, go for darker tones of grey, even
black, with candles and ferns to bring in
some festive life.
Décor Ideas: white and black geometric
cotton Christmas stockings, geometricstyle gift wrapping; straight-lined metal
tree décor; geometric-printed tablerunners.
@homelivingspace

@home The Homeware Store
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FESTIVE
TRENDS
Dried botanics and natural textures
A beautiful way to infuse the minimalist
trend while also bringing in the warmth
of Christmas is through dried flowers and
branches. The muted organic tones and
textured appearance work well with the
Scandinavian clean lines, smooth glass
and geometric style. Wooden items are
finished with metal accents in a tasteful
blend of materials. For a truly South
African feel, wooden bead accessories
lean directly into this inviting trend.
Décor Ideas: Raw-edged linen stars;
rattan twine for Christmas gifts; botanic
table accessories; wooden, rattan or
wicker tree baskets; beaded wreaths.

Miss Molly’s Collection

Personalised touch
The personal touch trend is never out
of style, so be sure to add an element
of yourself and your family into the
design. Every family has unique ways
of celebrating Christmas, so be creative
and let these individual traditions speak
through your décor choices.
Décor Ideas: personalised baubles;
incorporating family heirlooms into
décor; personalise the place settings with
a subtle reflection of each guest.

@home The Homeware Store

@homelivingspace

Greenery and vegetation
A South African Christmas celebration
is not limited to the home, but rather
flows into the enlivened greenery of the
outdoors. Enjoy your al fresco festive
lunch by including some lush greenery
from the garden and incorporate the
deliciously colourful red and dark purple
fruits into the décor. These natural
touches, with their individual shapes
and patterns, further enhance the beauty
of the colder metals and glass. Likewise,
the enlivened colours contrast beautifully
with the more subdued whites, silvers and
glass.
Décor Ideas: Fresh berries in iced
water; green ivy as table décor.

28
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@home The Homeware Store

@home The Homeware Store

@homelivingspace

Sleep Sanctuary
Festive season trends are not
limited to the eating space alone.
This is a time to welcome friends
and family into our home, which
demands the creation of ‘sleep
sanctuaries’ for guests – and
even yourself. Spread elements of
this year’s festive season trends
throughout the home and try to
create a welcoming space for every
visitor.
Décor Ideas: Incorporate touches
of these Christmas trends into the
guest room; create a comfortable
Christmas fort for the children near
the Christmas tree using blankets

and cushions; re-envision an
outdoor area – shed or room – into a
cosy sanctuary.
To discover more on-trend
products and suggestions from
Africa’s leading décor, design and
lifestyle exhibition, get to Decorex
SA 2019, themed ‘Designing for
Africa - feels like home’. Decorex
Durban, Decorex Cape Town
and Decorex Joburg promise an
extensive new features’ line-up
curated by South Africa’s most
dw
dynamic designers.
www.reedexpoafrica.co.za/decorex/
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PRODUCT
DESIGN

Bronx safety footwear design

T

he Bronx Safety Footwear brand
has been in the safety industry for
over a decade, and has managed
to grow as a premium safety footwear
brand that offers more styling than the
traditional brands that dominate this
market segment.
However, there are two critical factors
that have helped fast track the acceptance
of more fashion oriented styles in the
safety footwear category.
First of all is the increased emphasis
of safety adherence across a number of
industries. The result is that it is no longer
just the employees working all day in a
hazardous environment that require safety
footwear, but rather all levels of workers
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and management that may be required
to visit a factory floor, construction
site or any number of environments
where previously the adherence to the
requirement for safety footwear may have
been quite lax.
This has resulted in a need for safety
footwear styling that can be transferred
quite easily from the factory floor to the
boardroom and even to the next social
engagement.
The second critical factor is the growing
trend towards clothing and footwear in
the workplace that allows more personal
style. Just because you’re including a steel
toe cap no longer means you have to
mould it into a plain, black leather boot.
Both internationally and domestically
there is a growing demand for a mix
of safety footwear ranging from sports
styling and comfort to evening chic. This
is especially prevalent in the development
of more athletic-inspired safety footwear
that brings in elements of comfort and
styling.
This played perfectly into the new
range development for Bronx Safety
Footwear. With a strong heritage from
the Bronx stable of fashionable and
durable footwear, it was exciting for the
Bronx Safety Footwear designers to be
able to push the limit on the new range
and bring it much closer to the other
broader fashion ranges within Bronx.
Whereas previously it was necessary to
base developments on accepted norms
with a few embellishments, now there is
virtually a clean slate.

The new development freedom is not
only limited to the design and selection
of new colourways, but also to selection
of materials from lightweight meshes
more commonly associated with sports
shoes, to smooth nubuck leathers with 3D
panels, and even mixes of full grain waxy
pull-up and soft Nappa leathers.
This also translated to the soles, where
the thicker, cleated outsoles are available
in styles needing more stability and
grip, while thinner, lightweight rubber
soles can be incorporated in those styles

needing a sleeker street or dress shoe
appeal.
The new Bronx Safety Footwear range
was thus enabled to be launched with a
mix of brighter sports styling through to
upper-end, semi-formal dress shoes.
With this new range heralding in a new
era of safety footwear styling, watch this
space for Bronx Safety Footwear to keep
pushing the envelope.
dw
www.bronxshoes.co.za
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PRODUCT
DESIGN

A

septic Studio debuted with The

Mannequin at the London
Design
Festival
2018.
Shaped according to a human body, The
Mannequin, addresses the shortcomings
of conventional cushions and provides
added physical and emotional comfort
that is personal, functional, and
ergonomic.
“What if cushions were not rectangular
shaped?” “What if they were shaped more
organically?” asked designer Tsun.“Our
approach is to make cushions that answer
to our needs.”
Acting like an external backbone for
our body, The Mannequin features a
forward-tilted neck with extra padding to
provide full spine support and improves
posture. It also features long arms that can
serve as an armrest or an insulator which
blocks the heat from a laptop.
The Mannequin just fits snugly no
matter if you are leaning, hugging or

The Mannequin

“This just saved my long
distance relationship with
my boyfriend.”
Said a customer at the festival.

sleeping on it. "I studied bespoke tailoring
at University of the Arts London, and I
created my own mannequin to display my
garments, which ended up living on my
sofa and bed. I found myself using it as a
cushion and pillow - the more I used it, the
more I felt this is how a cushion should be."
Apart from the physical characters, The
Mannequin also serves as a companion to
our daily life.
The aim is to relieve stress and
loneliness experienced by young people
in urban areas. It’s fascinating how being
hugged can reduce stress and negative
thinking.
By having a bespoke tailoring
background, Tsun understands that
every human body is uniquely built. The
Mannequin has been designed to fit the
majority, while they also provide made to
measure services to further address more
dw
specific requests.
www.aseptic-studio.com
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TECHNICALLY
SPEAKING

Sustainable Hemp and Medical Cannabis Farm
Carbon negative agricultural architecture

M

argot Krasojević has designed
a medical cannabis farm
for both rural and urban
agricultural programs. In light of Spain
recently becoming an advocate for
the use and distribution of medical
marijuana, this project is part of the
initiative to use architecture as a tool for
this legal transition, as well as addressing
necessarily relevant growth conditions. As
with all her work, this project embraces
sustainability as part of the environmental
growth considerations, using carbon
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negative materials, native to the hemp
plants surrounding the building.
Hemp plastic and hempcrete are part of
Margot Krasojevic’s recent material study
whose properties are applied structurally
to this project, whilst the hemp-based 3D
printed LED collection is recyclable as
well as biodegradable, shortlisted in the
2018 LEAF awards (winning results still
pending).
The outdoor medical marijuana farm
is located near Barcelona. Catalonia
only recently legally approved medical

marijuana growth, recognising it as the
next frontier of agricultural growth.
This building is specifically designed for
the cultivation of medical marijuana. Its
criteria address the three stages of growth.
The building is surrounded by hemp
fields as hemp is the major contributing
building material.
The clients asked for a transportable
and sustainable marijuana greenhouse.
The three stages of marijuana growth
specifically for medical use need to sustain
a high TCH level for epilepsy and other

Inflatable growth area 1-400m2
Inflatable growth area 2-660m2
Cantilevered container element-150m2
Staircase-154m2
Budget-3.5 million €

dw • November 2018

35

TECHNICALLY
SPEAKING

medical conditions (arthritis, pain relief,
multiple sclerosis, and tumour seizures).
The Catalan climate is perfect for
maintaining the necessary temperature,
humidity, and air circulation to ensure a
good harvest.
The main cantilevered structure is
built using hempcrete. The building is
surrounded by miles of hemp fields,
a plant which grows quickly and has
been used for thousands of years as
part of building material infrastructure.
Hemp is a sustainable material which
regulates temperature and humidity, yet
when mixed with a lime-based binder it
becomes stronger than concrete, making
this building material breathable, capable
of absorbing carbon from the atmosphere,
locking it in. The process of organic hemp
to building material petrifies cellulose
to strengthen it creating a type of stone
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stronger than concrete, sparing/saving
the need for mixing toxic concrete on
site. Hemp offers a lightweight yet carbon
neutral (negative if insulated correctly)
material which is invaluable for a safe
sustainable building.
The design consists of three main areas
addressing the three stages of marijuana
growth.
The main cantilevered frame is made
up of three compartments which contain
a retractable drip feed irrigation system,
which can be wound in and out of this
main hempcrete structure depending
on the size of the external growth fields.
The drip-feed irrigation system uses
rainwater filtered through the containers
into which the necessary nutrients are fed
to attain a ph level of 6.5, this sustains a
perfect feeding routine from seedlings’
vegetative stage, through to flowering

and harvest. This main primary structure
also accommodates a deployable, inflated
structure which provides the required
climate for the three growth sstages: an
ETFE membrane coated hemp-plastic,
lined with filters intensifying LEDs to
aid growth. The inflatable structure is
not a complete surface as it is inflated
in sections creating gaps for natural
ventilation, depending on the level and
pressure of inflation. Air circulation
prevents root rot, mould, nutrient and
light burn. The entire structure needs to
be flexible in order for it to breathe with
the environment and the plants.
The internal platform of the primary
frame holds a series of rectangular frames
which pivot within the primary structure.
These frames provide the required
pressure for the drip feed irrigation,
they need to be flexible in order to cater

to the potential harvest which may alter
depending on the season.
The entire scheme is mobile. Once the
vegetative stage is over and the flowering
stage begins it is set as an automatic
feeding frame until the harvest, after
which the building moves to a new
location.
The building’s primary frame is made
from hempcrete which is made on site.
It takes approximately four months for
the hemp to grow on site, after which
it is harvested to produce hempcrete,
a material that emits no moisture yet
sequesters carbon from the environment.
Hemp is also used to produce hemp
plastic, a bioplastic sourced from hemp
which is not only biodegradable but also
recyclable.
The filter tinted hemp plastic can be
reused and reformed to deploy for the next
harvest, hemp plastic is a biodegradable
and compostable alternative to petroleum-

based plastics, which can feed the farm’s
hemp plants once recycled. Hemp plastic
starts to biodegrade after 28 days, after 30
months it is completely reabsorbed into
the environment.
The LED lights which are powered by
solar panels can vary from 300 nm to a
maximum of 1200 nm depending on the
growth stage.
An alternative design allows for
different yields which have different
growth stages to co-exist within the
same deployable structure but the
environments are separate, catering to
the need of the growth stage accordingly.
Using LED lights reduces the watering
frequency of the cannabis plants.
The design’s drip feed irrigation tubes
follow paths through and around the
building. They also act as a SCROG mesh
which evenly increases the marijuana’s
exposure to LED and natural light. The
flexible irrigation tubes pump water

and nutrients to the plants whether they
are within the inflatable structure or
outdoors when nearing harvest. These
gravity fed irrigation tubes are made from
hemp plastic and are remoulded on site
as necessary, they can also be 3D printed
using solar energy. This is a safe way of
reproducing and recycling parts for the
building’s growth process.
The building is an environmental drip
feed irrigation system which is designed to
provide the perfect growth environment
for medical marijuana. Building materials
sourced on site come from a similar plant
to marijuana but without the THC levels
needed for medical potency.
Margot Krasojević Architecture is
currently designing a sustainable farm
for Britain as it is the largest exporter of
medical marijuana. The environment will
dictate the terms of the design criteria. dw
www.margotkrasojevic.org
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Botanique
Coffee bar and plants

B

otanique, situated in a 1950’s
building in downtown Curitiba,
southern Brazil, embodies the
merger between the plant store Borealis
and the Latin-American themed café
Negritta - both commercial facilities with
their own identity and strong personality.
The challenge that Moca Arquitetura
faced was to propose a venue that could
accommodate such distinct programs.
“We wanted keep both functions
integrated with each other and also let
them live independently”, explains Ana,
one of the architects.
The pursuit of cosiness guided the
development of the proposal and
materialised with plants all over the
place, bright colours and second-hand
furniture collected in local flea-markets.
The intention was to give the users a sense
of belonging through objects and scenes
that would trigger them back to a place
of comfort. Being inside Botanique may
be a nostalgic trip back to Granny’s, or
anywhere else our affective memory leads
us.

“Tropical Destroyed” was the expression used by the architects to describe the
style found in the Botanique project. That
is because not everything found there has
impeccable finishes, and that, alongside
nature’s green and the furniture selection
(which goes from last century armchairs
to contemporary design objects, as do the
lamps designed by Moca Arquitetura), all
create a contrast that emanates a warm
atmosphere that embraces, despite being
“imperfect”. Botanique is where jungle
meets urban.
dw
www. moca.life

Design : Ana Sikorski + Katia Azevedo
Design team : Moca Arquitecture office
Client : Botanique Café . Bar . Plantas
Location: Curitiba - PR Brazil
Built area : 210 m2
Completion (date) :2017
Photographer : Eduardo Macarios
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The ‘best flower shop in the world’ opens in Copenhagen

D

Location: Copenhagen, Denmark
Client: Tableau
Architect: Studio David Thulstrup
Photographer: Irina Boersma
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avid Thulstrup has turned
flower selling into an art
form, creating a theatrical and
dramatic retail space for TABLEAU, a
new store in a characteristic 19th century
building on Store Kongensgade in the
heart of Copenhagen. TABLEAU is the
brainchild of Julius Værnes Iversen who
runs Copenhagen’s popular BB Blomster
flower stores with his brother Magnus.
“With TABLEAU Julius wanted to
take flower selling to the next level and
open the best flower shop in the world
where flowers are still the main game,
but the space is super-cool and inspiring,”
says David Thulstrup, principal and
founder of the Copenhagen based
design and architecture studio. Iversen
gave Thulstrup a free hand to design the

gallery-like interior and everything in
it, including architectural podiums for
displaying floral arrangements like art
installations, a growth rack for pot plants
that doubles as a light sculpture and
atmospheric overhead lighting.
In keeping with TABLEAU’s theatrical
brief, Thulstrup stripped back the walls
and ceiling to expose raw concrete and
bricks, but retained old fabrics and
textures showing traces of the space’s
previous inhabitants.
“It’s called TABLEAU because Julius
wanted us to create these striking
groupings or scenes,” says Thulstrup. To
that end he designed six podiums, each
made of one material - terrazzo blocks,
grey glass sheets, transparent glass bricks,
Bornholm stone, polished metal profiles

dw • November 2018
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and perforated metal sheets. They sit on
a bright blue vinyl floor, which is a foil
for their architectural shapes and the
rawness of the walls. The floor is reflected
in specially designed LED luminaires in a
mirrored metal finish that appear to float
on the ceiling. Custom-designed counters
are made in galvanised metal.
“It’s all about the monumentality in the
materials which are made into geometric
shapes with as little intervention as
possible, to keep a clean frame for the
floral displays.” Like the flowers, the
podiums are for sale, as are vases created
by TABLEAU in collaboration with artists
such as sculptor Poul Isbak.
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Thulstrup devised a creative solution
to Iversen’s practical desire to use the rear
of the space to display pot plants. “He
wanted to show all these pot plants but
it’s so boring to have shelves on the wall
so I did a light sculpture inside a bespoke
rack,” says Thulstrup. During the day
the light irradiates as a cool white while
overnight it becomes an edgy pinkypurple growth light, which enables the
plants to grow but also adds a sort of disco
dw
feel when the store is closed.
www.studiodavidthulstrup.com
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Wood Venetian Blinds

Roller Blinds

R

oller Blinds are currently the
most popular blind sector and are
broadly used in both commercial
and
domestic
applications.
The
SheerWeave Screen blinds are an elegant
and functional solution to keeping views
while controlling heat and glare.
The Vision Roller Blind features
alternating bands of transparent and
opaque fabric that can be adjusted to
allow for a view or privacy positions. All
while providing a striking visual presence.

C

M

Y

CM

MY

CY

CMY

K

SPICE
Design Style:
Bohemian
The Bohemian palette is a
celebration of both the new and the
old. The eclectic collection of colour
and texture is a fantastic base from
which to express your personal style.

The cover features a Blind Designs’ Roller
Blind in the Jozi print design. The print is
available in a Screen and a Blockout fabric
variation and is paired with Blind Designs’
hardware that can either be chain operated
or motorised. The Jozi print is from our South
African inspired collection which is part of our
Designer Fabric collection.

The Outdoor Roller Blind is a great
solution for covering patio or veranda
openings. The outdoor screen fabric
allows a view to the outside while
controlling heat and glare
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Roller Blinds are a functional and
flexible solution to covering your
windows. The hardware is available to
manufacture blinds up to 4m wide for
internal applications and 5.7m wide for
external applications. There are a variety
of fabrics to select from for different
privacy and sun control requirements.
Select a Screen fabric to keep your views
while controlling your internal light and
temperature, or select a full blockout
fabric for areas where you require total
dw
privacy or light control.
www.blinddesigns.co.za

FIND A BLIND PROFESSIONAL IN YOUR AREA:
Johannesburg
Blinds Express:
010 040 3156
Blinds All Types:
010 040 3155
Blind Time:
010 040 3154
R&C Trading:
010 040 3157
Galaxy Blinds:
010 040 3495
Blind Rage:
010 040 3153
Curtain Club:
010 040 7993
Pretoria
Sakkies Blinders:
Picture Perfect

010 040 3158
010 040 7992

Northern Limpopo
Newton and Strever

064 860 3079

Cape Town
The Best Blind Company: 021 040 3001
Total Blind Design:
021 040 3002

Port Elizabeth
PC Agencies:

087 075 0876

Umhlanga
Aesthetics:

031 040 3192

Ballito
Blinds All of Them:

Klerksdorp
Ridwaans Interiors:

031 040 3191

Knysna
Milk&Honey®:

087 075 0877

Namibia
Windhoek Touch of Style: 061 245 303
Walvis Bay Touch of Syle: 064 220 238

Bloemfontein
Ralph Blinds:

010 040 7100

www.blinddesigns.co.za

010 040 7638

www.windovert.co.za
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A unique window dressing
for the modern home

Window
treatments
by Mila Crewe-Brown

I

f you’re looking to create an instant
impact in your home with something
a little different then Allusion blinds
would be the perfect choice. Suitable for
all window types, Allusion blinds really
come into their own in larger windows
and bi-folding doors where their unique
flowing fabric vanes allow you to enjoy
both light and privacy.
Allusion’s unique patented weave offers
the ultimate in shading flexibility and
privacy along with modern, clean lines
and stunning fabrics.
Cleverly combining the delicacy
of a voile fabric with the versatility of
rotating vertical louvres, Allusion looks
sensational and offers a number of light
and privacy options.
With the fabric vanes open during the
day you can still enjoy your view, when
closed at night you can have total privacy,
warmth and security.
You can even walk through the blind
to your outside space whilst still retaining
the ambience in your room.
dw
www.blinddesigns.co.za
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While the main purpose of window
treatments is to offer screening, their
ability to soften a space, frame a view, cheat
size, add security and insulate supersedes
their former intention and gives window
treatments major added value. Today’s
window treatments are a far cry from
their predecessors which limited buyers
to fabric blinds (remember those showy,
gathered Austrian blinds?), curtains and
aluminium or wooden Venetian blinds
(where colours usually tended toward the
cherry side).
Let’s face it, an interior is not complete
without these finishing elements, making
them a necessary part of building
expenditure. Furthermore, for all their
differences in style, they offer equally
numbered solutions to suit the specific
requirements.
Heat resistance, block out lining,
automation and high performance
materials like PVC have changed the
game considerably. Research shows that
better planning of window treatments in
general can reduce heat gain by up to 77%
depending on the climate and the type of
solution chosen.
Without doubt one of the biggest
advancements in the industry has been
Sheer Weave blinds. With variable
opacities to choose from, as well as
impressive hardiness thanks to their PVC
makeup these blinds offer a contemporary
and hardworking solution requiring very
little maintenance. More recently, greener
options have entered the market, like
DOW Ecolibrium bio-based plasticizers,
which use fewer fossil fuels in their
construction. Sheer Weave blinds have
become incredibly popular due to their
clean, minimal appearance as well as the
variable opacities they offer.
Energy efficiency has become a major
selling point in this sector, especially
when it comes to window treatments that

Black Fabrics
Now in its seventh year, Momentum from Harlequin is the brand’s most successful range to date, an
international bestseller with global appeal. Since 2011 Momentum has continued to build, with new
showstopping standalone collections blending perfectly and interchanging expertly with all previous
Momentum launches.
www.blackfabrics.co.za

offer higher R-values which mean greater
resistance to conductive heat transfer. The
introduction of cellular shades has taken
this concept to the extreme, thanks to
their clever honeycomb-like pockets that
trap air and control heat gain and loss
better than any other blind on the market.
The latest designs, which have a double
honeycomb - one within another - offer the
highest insulating values in the industry
at R-7, while curtains comparatively have
a low value of R-1. Bear in mind that while
hanging your blind outside the window
frame does trick the eye into believing the

window is bigger, it’s not the most energy
efficient solution since heat transfer will
be increased due to the gaps against the
wall. For that reason, when energy is a
consideration, it’s best to install blinds
snugly within the frame.
In the same vein, blockout blinds
can also temper heat transfer up to
an estimated 24%, while an awning
positioned over a window will block
higher, hotter summer sun rays from
entering through the window, but still
allow for lower winter rays to warm the
home.
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Timber shutters have been used for
centuries, since they stop harsh sun
(and even rain) from penetrating and
allow for ventilation, plus they’re hard
to beat in terms of flexibility. However,
today’s shutters offer security as one
of their benefits; not to be sniffed at,
their impressive aluminium bodies and
sophisticated locking systems do away
with the need for unattractive security
bars.
In terms of their decorative prowess
you can’t beat the humble curtain for a
liveable, generous look. While pelmets
and tiebacks are still used today, they’ve
been largely replaced by cleaner, more
contemporary treatments like eyelets
which produce a much sleeker look.
Ceiling tracks take this effect to the next
level with seamless aluminium hardware
that gets fitted directly onto the ceiling;
eventually concealed by the curtain itself.
This is arguably the neatest way to hang a
curtain and is often used to divide a room
temporarily.
For maximum effect, layering blinds
and curtains creates a sense of richness
not unlike that in hotels. Beyond its ability
to up the luxe factor, doubling up allows
for flexibility in terms of light and privacy
and guess what, insulation too, especially
when interlining is added.
dw
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AMERICAN shutters® new Security Shutters are as elegant as they are tough!
www.americanshutters.co.za
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Conference centres & conference furniture
by Mila Crewe-Brown

INTERNATIONAL PROPERTY DESIGN

CONTRACT BUSINESS
A

s conference

centres are a nucleus
for a country’s trade and tourism,
greatly adding to the GDP and
creating job opportunities, it is required
that they have modern, state of the art
facilities equipped to deal with traffic,
logistics, acoustics, communications, and
that they offer seamless services to users.
In a 2018 study conducted by the
International Association of Conference
Centres (IACC) called Meeting Room
of the Future, the success of convention
centres in 2018 will depend on a more
adaptable food and beverage offering,
better flexibility of meeting room furniture
as well as excellent internet infrastructure.
The latter, they say, will become the single
most important factor in the next three to
five years, with the best facilities offering
internet recovery disaster plans in the
event of internet loss mid-event.
While it has been said that the South
African business events market is still
in its early stages there is growth on the
horizon. In terms of trade, Africa’s and
China’s business relations are improving,
causing an upswing in the meetings
industry that may put pressure on the
current facilities to improve.

Acoustics are absolutely paramount in
conferencing, and a number of solutions
have been introduced to tackle noise
reduction and reverberation time (RT)
in particular. RT is the amount of time
in seconds it takes for the sound pressure
level to drop in decibels after the source of
noise has stopped. The higher the RT the
poorer the sound quality.
Material choices bear huge impact
here with noise absorption the name
of the game. Since sound is reflected
between hard surfaces, acoustic panelling,
carpeting, suspended ceiling panels and
wood wool will all absorb noise. Acoustic
tiles and panels have never looked so
good and come in a range of colours;
the same applies for wood wool which is
made from cement and wood fibres.
From the one event breaking down to
the next setting up, the two might have
very different requirements, which is why
flexibility is an important consideration
in modern conference venues. According
to the IACC report mentioned, 69% of
venue operators surveyed “report that
now 75% or more of their meeting rooms
have furniture/equipment which allows
for multiple flexible layouts.”

Featuring The Mill Fabrics’ Retro range.
This 40 colourway collection is suited for conference, auditorium and theatre seating, hospitality,
corporate and residential purposes. Retro is inspired by Scandinavian design to emphasize clean and
pure lines. Its Soil & Water Repellent treatment and 75% Recycled content will put your Conference
Centre on a global standard!
www.themillfabrics.co.za
admin@themillfabrics.co.za

In terms of furniture, there’s little
that will top the longevity needs of
conferencing furniture, which has to be

extremely durable, lightweight and easy
to pack away, whether it be stackable
chairs, automatic tip up chairs, desks on
wheels or retractable systems for larger
auditoriums. The latter involves roll-away
systems which stack and store seating,
greatly reducing the space required
when not in use. Many of the brands
manufacturing automatic tip up chairs
also install timber panels under the seats
to further reduce echo.
More broadly speaking there has been
a call for loose (rather than fixed), more
inviting and ‘homely’ pieces of furniture
such as upholstered sofas and easy chairs
which are less sterile and more stylish
than traditional conferencing furniture.
When it comes to audio visual
requirements, the demand for seamless,
integrated technology is immense.
Research shows that the top technology
investment for operators this year is
bandwidth, followed by AV equipment
and collaborative technology respectively.
Media boxes installed into the furniture
offer conference visitors immediate
access to electrical points, while smart
phone audience participation and screen
sharing software are some of the other
top collaborative technologies offered by
venues.

KARE Design Johannesburg,
www.kare-johannesburg.co.za

– von Profis für Profis
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modern bis elegant und glamourös,

Seit Gründung 1981 hat sich KARE zu einer internationalen Trend-
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Mulian
A

plethora of appealing designs and
forms cross our vision throughout
our daily lives depending on our
geographical location. However, in the eyes
of an industrial designer, each of them is a
rich source of inspiration.
Due to the vast climatic diversity and
grand history of Iranians, we possess a rich
background in these resources, one of which
is the original Iranian instrument, such as
Oud, Qishak, Tar, Tanbur, Tonbak, etc.
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This 7m wide sofa has been designed
for premium rooms and lobbies in
luxury hotels. The source of inspiration
for this design has been the original
Iranian musical instruments and the
dramatic story of the famous poetry
which reads; It smells like the Moulian
river; It reminds me of the kindest
lover; And illustrates the return of a
king to his homeland and his origin
beautifully.

Due to the organic form of the body and
the middle form, this can be made with
a foam injection method onto a metal
casing. The seating area of this sofa is
formed by a sponge-layer of polyurethane
or hot foam, and cut out and coated
with the body. The middle form, which
can be covered with metal and wood, is
executed by masters of Iranian mosaic in
texturizing the piece of Nastaliqs’ poetry
Mulian. The treatment can be made of
leather or fabric.

This sofa has a built-in audio system
which allows you to listen to Persian
traditional instrumental songs using a
dedicated mobile app for two minutes, to
be entertained while waiting and have a
better experience of Persian culture and
design.
DUMARA has been announced as a
winner of the celebrated Golden A' Design
Award - Como, Italy, April 16, 2018
A' Award and Competitions are happy
to inform that the design Mulian by

Hamid Packseresht has been announced
as a winner of the famed Golden A' Design
Award at Furniture, Decorative Items and
Homeware Design Competition
dw
Designer:
Hamid Packseresht
Team Members:
Hamid Packseresht, Reza Salianeh ,
Roshanak Rahbar and Pardis Eskandari
www.dumara.ir
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Mobelli 2019 collections

Windsor Sofa, Chelsea Coffe Table and End Table

T

Mixed material trends continue to
grow, focusing on natural elements such
as marble and stone, combined with brass,
copper or golden finishes.

DESIGN
Furniture designs are inspired by
the latest European furniture trends.
Luxurious soft furnishings which provide
rich expression are a trend for 2019, big
soft enveloping sofas with rounded shapes
in velvet fabrics.
The trend for small space urban living
will continue into 2019 with compact
furniture pieces and multi-functional or
transformational furniture.

ART MEETS INTERIORS
The synergy between interiors
and art is undeniable; Mobelli has
forged a partnership with Living Arts
Emporium. LAE was established to
develop emerging artists through a
sustainable platform, and provides them
with materials, workspaces, events,
resources, exhibition outlets and artistic
direction.
Art is an essential part of the interior
design process and in order to showcase
the beauty of art in interiors we have
dedicated our Cape Town flagship
showroom to bringing co-ordinated
furniture and art together in one holistic
space.

he Mobelli 2019 collections
represent timeless, understated
and elegant furniture for
residential and hospitality projects.
Having been known for many years as
a retailer of outdoor furniture, the new
indoor collections encompass the same
philosophy of beautiful, functional
and comfortable furniture, now for the
interior space as well.

QUALITY
Mobelli furniture is made to last, we
pay attention to design, materials and
construction of frames and fabrics.
Several of our pieces have built-in zips
underneath, so we can show the quality of
the craftmanship.
CO-ORDINATED LOOKS
The Mobelli concept of ‘shop the look’
is intended to assist clients in visualising
furniture choices and putting a complete
look
together
with
co-ordinated
furniture, lighting, rugs, artwork and
décor accessories. This is a concept we
are rolling out in all our stores. Our
flagship showroom in Paarden Eiland
and our store in Illovo already have this
concept and we are rolling out currently
in Umhlanga Ridge.
dw
www.mobelli.co.za
Burlingham Occasional Chair
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Hanover sofa, Ellington Credenza, Tribeca Nesting Tables and Artwork by Khotso Kupi (left) and Danisile Njoli (right)

Brunswick Occasional Chair

dw • November 2018

55

Events
9 – 12 November 2018
Chengdu Creativity & Design week
International Exhibition Centre, China
www.gochendu.cn

EVENTS

Dubai Design Week continues to grow,
cementing Dubai as the design
capital of the Middle East

13 – 16 November 2018
Downtown Design
Contemporary Design Fair
Dubai Design District
www.downtowndesign.com
28 – 30 November 2018
The Building Show
Toronto, Canada
Canada’s National Design + Architecture
Exposition and Conference
www.thebuildingsshow.com
22 – 25 December 2018

Lasvit & Khalid Shafar Silent Call Installation

Hong Kong Interior Design & Decoration Fair
Hong Kong Convention & Exhibition Centre
www.10times.com/interiordesigndecoration-fair
14 – 20 January 2019
imm cologne
Koelnmesse, Cologne, Germany
Lighting, Furniture, Interior Design
www.imm-cologne.de
8 – 12 February 2019
Ambiente
Frankfurt, Germany
Consumer Goods, Lighting, Gifts, Crafts,
Household Goods, Furniture, Interior Design
www.ambiente.messefrankfurt.com
21 – 24 March 2019
Decorex Durban
Durban Exhibition Centre
www.reedexpoafrica.co.za/decorex/
1 – 2 May 2019
Retail Design Expo
Olympia London
www.retaildesignexpo.com
1 – 5 May 2019
Decorex Cape Town
CTICC
www.reedexpoafrica.co.za/decorex/

Abwab Pavilion Exterior Dubai Design Week 2017

Held under the patronage of Her
Highness Sheikha Latifa bint Mohammed
bin Rashid Al Maktoum, Vice-Chairman
of the Dubai Culture & Arts Authority,
and in partnership with Dubai Design
District (d3) and supported by Dubai
Culture & Arts Authority, Dubai Design
Week will be returning for its fourth
edition from 12-17 November, 2018.
Taking place at locations across the
city, this year’s programme will be the
most comprehensive to date, with more
than 120 companies participating and
230 events taking place, encompassing
exhibitions, commissioned installations,
awards and competitions, talks and
workshops, tours and experiences for
design enthusiasts and public visitors
alike.

An accessible meeting point for the
global design community since its
inauguration in 2015, Dubai Design
Week has become a platform for growing
and enabling the region’s design scene,
attracting 60,000 visitors to the event at d3
alone throughout the 2017 edition.
Dubai Design Week will this year
launch its first app, allowing visitors to
create personalised schedules on the go
based on preferences and interests and to
be the first to get notified of must-attend
launches and events.
d3’s
Chief
Executive
Officer,
Mohammad Saeed Al Shehhi, says: “d3
is once again thrilled to be the strategic
partner and host of the fourth edition of
Dubai Design Week. For 2018, we are
proud to add d3’s ‘UAE Design Stories’

• The region’s largest creative festival returns this year from
12-17 November 2018
• The free-to-attend programme will comprise more than 230 events
throughout Dubai Design District (d3) and across the city
• With over 120 institutions participating, the 2018 edition will see
a 20% growth since last year’s event

exhibition to the programme and highlight
several projects under d3’s ‘Design for
Good’ initiative which supports and
promotes social change within the UAE.
It's always important for us to continue to
support the growth of the design industry
as a whole and it is events like this that
celebrate design from across the region
which truly cement Dubai, and d3, as a
design destination.”
Coinciding with the event, this
November will see the official opening
of the Jameel Arts Centre, Dubai’s
first contemporary arts museum, the
inaugural Fikra Graphic Design Biennial
in Sharjah, the first of its kind in the
region, and a range of activities staged at
Alserkal Avenue, reinforcing November
as the annual focal point for design and
creativity in Dubai.
Key Exhibitions
The Middle East’s leading design trade
fair, Downtown Design returns from
13-16 November with +175 premium
design brands from the region and across
the world. The fair will present a new
element titled Downtown Editions, a
curated showcase dedicated to limitededition and bespoke design, capsule
collections and designer collaborations.
Design weeks from the region, including
Amman, Beirut and Casablanca, will unite
within Downtown Editions, bringing cocurated showcases of some of the Middle

East’s brightest design talent. Under the
theme of Livable Cities, this year’s fair
will feature an indoor garden space by
landscape designers desert INK, creative
pop-up concepts and installations by
globally renowned designers, alongside
industry talks by more than 25 leaders
of the international design scene at The
Forum.
An exhibition of life changing
inventions designed by graduates from
the world’s best design and technology
schools, Global Grad Show values
innovation that transcends technology
and exists independently; equality without
hierarchy amongst universities, regions
and designers; universal design open to all
types of projects; and impact on the world
at large through solutions to some of the
world’s most pressing problems. With
more than 1000 submissions, double the
number received last year, Global Grad

Show 2018 will showcase 150 selected
projects from 100 of the world’s top
universities and emerging programmes.
Named after the Arabic word for
‘doors’, Abwab is an annually remodeled
exhibition dedicated to design from the
region. This year, Dubai Design Week will
stage the fourth edition of Abwab within
five dedicated pavilions designed by
Architecture + Other Things, composed
of natural materials including fallen twigs
and timber coated in recycled newspaper
pulp. Under the theme ‘Between the
Lines’, commissioned designers from
five communities, Amman, Beirut,
Dubai (supported by Tashkeel), Eastern
Provinces of KSA(supported by Ithra),
together with Pavilion Partner Ithra,
and Kuwait City will produce design
dw
experiences for cultural exchange.
www.dubaidesignweek.ae

Silent Call Lasvit Design Khaled Shafar Dubai Design Week 2017
Information correct at time of going to press.
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KBAC Expo floors designing decision-makers

A

ttendance and post-exhibition
feedback about the recent KBAC
Flooring Expo revealed that
the show is now a “must-see” event for
interior designers and architects.
Designing Ways was KBAC’s media
partner for the event and also exhibited at
the show.
KBAC
Flooring
stages
annual
showcases of all that’s new and exciting in
flooring in Johannesburg and Cape Town
in the final quarter of every year, with
Johannesburg and Cape Town alternating
as a venue.
Dave Keefer, KBAC Flooring Business
Development Manager, says that many
of the dozens of top specifiers who
attended the company’s sixth expo at
the Johannesburg Country Club in
Woodmead on September 19 commented
on the rapid growth of the expo in recent
years.

“KBAC was praised not only for the
increasing number of exhibitors and quality
of products on display, but also for the
status of the decision-making professionals
who attended. For many exhibitors, it was
the ideal opportunity to meet and show
top-end industry professionals their new
ranges on the same day, and under one
roof,” Dave noted.
In fact, the expo was used as a
launching pad for several new products
by companies for which KBAC Flooring
acts as distributors:
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• Interface, the world’s largest modular
flooring producer, launched its new
Human Connections range and showed
how LVTs and carpet tiles could
be employed seamlessly – a global
campaign the producer is currently
engaged in.
• The Vanguard Collection unveiled its
exciting new Flagstone range of stickdown commercial LVTs. This new
offering from Vanguard – inspired by
the built environment – incorporates
two natural dark stone washes as well
as two decorative cement stains. “Used
in combination, these LVTs create a
contrasting effect against other finishes,
adding striking atmosphere and an
‘industrial confidence’ to an otherwise
sleek and chic interior floor,” Dave
explained.
• The Vanguard Collection also launched
its new Granite range. The new
random-designed carpet tile mimics
natural marble and granite stone, with
natural veins and movement of colour
providing a finish never before seen
in similar locally- produced material.
“This 100% solution dyed nylon carpet
tile grabbed the attention of designers
seeking to enhance installations with a
natural, organic floor. The consensus
was that Vanguard’s Granite collection

Form Follows Fun: Young Architects and Designers Get Inventive
with Ceramics

RE: Tile by Andreas Crynen, Ingenhoven Architects, Düsseldorf, Germany
Photo credit: Jochen Stüber, Hamburg, for AGROB BUCHTAL

EVENTS

would complement the Vanguard LVT
Flagstone collection perfectly,” Dave
stated.
LYT Architects’ interior designer,
Natalie Todd, won the top prize at the
KBAC Flooring Expo: a R28000 travel
voucher. It was Melrose Arch-based
LYT’s second consecutive success in
the Expo’s lucky draw in Johannesburg.
LYT’s Debbie Bland walked away with the
dw
dream prize in 2016.

Tile Award: International Creativity Competition for Ceramic Tiles

www.kbacflooring.co.za

Reykjavík, Iceland

T

he TILE AWARD is aimed at
young interior architects and is a
creativity competition organised
by the architectural ceramics specialist
AGROB BUCHTAL. The main focus of
this competition is to make the most of the
possible designs of ceramic tiles through
experimentation. The feedback from the
première in 2010 was so tremendous that
the competition was continued in 2012 and
2014 and was held for the fourth time in
2017. The winners were honoured during the
first half of 2018 and their designs built and
photographed in their original size.

The call went out for fresh ideas on
the subject of “colour and patterns in
architecture”. Spaces were to be designed
innovatively with ceramic tiles so as to
highlight the various possibilities afforded
by this building material and object of
cultural heritage. Design submissions in the
categories of HEALTH/CARE, MOBILE/
TRANSIT and SHOP/SHOW were
accepted until the end of May 2017. In its
first session, the panel of specialist judges,
made up of Brendan MacFarlane (Jakob
+ MacFarlane, FR-Paris), Johan Oscarson

(Elding Oscarson, SE-Stockholm), Michael
Stoz (Partner AG, DE-Offenburg), Boštjan
Vuga (SADAR+VUGA d.o.o., SL-Ljubljana)
and Christian Waldner (AllesWirdGut
Architektur ZT GmbH, AT-Vienna/DEMunich), chose the nine best designs
from 63 pieces sent in from 20 countries.
These nine designers were invited in the
autumn of 2017 on a workshop trip to
Iceland, where they were able to discuss
their submissions in an inspirational
environment with experts from Agrob
Buchtal and develop their ideas further.
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AROUND
AND ABOUT
Avishkar Bharati, JDAP Design-ArchitecturePlanning, Mumbai, India
Photo credit: Avishkar Bharati

Andreas Crynen, Ingenhoven Architects,
Düsseldorf, Germany
Photo credit: Andreas Crynen

In January 2018, the panel of specialist
judges then crowned the three winners:
• Transmittance by Avishkar Bharati,
JDAP Design-Architecture-Planning,
Mumbai, India
• RE: Tile by Andreas Crynen,
Ingenhoven Architects, Düsseldorf,
Germany
• Stay Unique by Agnes Tröger-Morguet,
Agnes Morguet Innenarchitektur &
Design, Cologne, Germany
These three designs were built as 1:1
models in the second quarter of 2018 and
professionally photographed
The basic intention was also achieved
in the fourth TILE AWARD by AGROB
BUCHTAL: the results impress through
their wealth of ideas and unusual
interpretation of the task - an effect
that was expressly desired and which
highlights the almost inexhaustible
repertoire of ceramic tiles, even and
indeed especially when it comes to
colour, pattern, proportion and shape
as a fundamental stylistic element of
architecture. For the participants, the

RE: Tile by Andreas Crynen, Ingenhoven Architects, Düsseldorf, Germany
Photo credit: Jochen Stüber, Hamburg, for AGROB BUCHTAL

Transmittance by Avishkar Bharati, JDAP
Design-Architecture-Planning, Mumbai, India
Photo credit: Jochen Stüber, Hamburg, for
AGROB BUCHTAL

competition again offered an opportunity
to showcase their own potential and that
of the material, to network with creatives
from different cultural backgrounds and
to acquire inspirational ideas.
About AGROB BUCHTAL
As a specialist in architectural ceramics,
AGROB BUCHTAL offers an extensive
portfolio of products and services for
contemporary and forward-looking
building and design using ceramics. The
company’s history dates back to the 18th
century. Today, AGROB BUCHTAL is a
global player firmly rooted in Germany.
The richly varied tile collections and
special tailored solutions are used all
over the world - on the facade of a prizewinning residential complex in London
or on the roof of the Museum of Cultures
in Basel, in a swimming pool in Shenzhen,
on a promenade in Abu Dhabi or in
Munich’s underground railway network.

Agnes Tröger-Morguet, Agnes Morguet Innenarchitektur & Design, Cologne, Germany
Photo credit: Agnes Morguet

dw

www.tile-award.com/en
www.agrob-buchtal.de/en
Stay Unique by Agnes Tröger-Morguet, Agnes
Morguet Innenarchitektur & Design, Cologne,
Germany
Photo credit: Jochen Stüber, Hamburg, for
AGROB BUCHTAL

60

November 2018 • dw

Left: Stay Unique by Agnes Tröger-Morguet,
Agnes Morguet Innenarchitektur & Design,
Cologne, Germany
Photo credit: Jochen Stüber, Hamburg, for
AGROB BUCHTAL
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ALL
ABOUT ART
Intervention and assistance comprise of
the following:
1. Providing them with material that is
sustainable and sourced from reputable
and well known African hard wood
suppliers in the Gauteng region. (This
has been finalized at three species of
African Mahogany and Kiaat in special
circumstances and when available)
2. This timber is professionally laminated
in such a way as to reduce the likelihood
of splitting or cracking, and the nature
of the timber lends itself to creating
these carvings with an amazing durable
finish
3. The intervention includes more
modern processes whereby the carvers
are presented with a “blank” whereon
the position and scale has been marked
out for them to follow. This has yielded
a remarkable resemblance to the actual
person being carved and as mentioned
above, a 90% likeness can be achieved!
4. Due to the fact these items are also
exported, in collaboration with the
carvers, an easy maintenance program
for the end user is established
dw

Socio economic empowerment of African
carving artists

S

teve Parsons closed his steel
business in April 2017 and
pondered as to what could be done
to contribute towards alleviating poverty
in our country, albeit on a micro scale,
Steve wanted to do something within his
means. After much soul searching, market
study and many personal experiences, he
identified a sector in which there does
not seem to be any assistance, namely
wood carvers in South Africa. He decided
on head busts but with a difference. Yes,
there are many “generic” head carvings
out there, but he was really interested
in finding out if they could carve a head
with a 90 to 95% likeness of a person
from photographs. After three months of
travelling backwards and forwards to the
North West Province, it became apparent
that this was just not possible. They were
struggling tremendously with scale and
anatomical correctness.
Not giving up, he spent the next eight
or nine months exploring ways to assist
with this problem. Fast forward to about
December 2017 and he finally had the
ability to help them.
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www.africancustomsculptures.com
Goals were to:
1. Create an atmosphere and safe
conditions for them to work in (leased
a factory in January of 2018)
2. Ensure that they were paid a proper
market value for their work – they are
true artists and as such, deserved to be
rewarded for their skills
3. Give these artists national and
international exposure as there was just
no way that they could achieve this by
themselves
4. Eliminate as far as possible the illegal
tree felling that is taking place in our
country (their preferred medium is
Ironwood) - this is definitely not a
sustainable resource as it takes 200
to 300 years for a tree to grow large
enough for their requirements
5. It has been roughly established that
one carver earning the money that they
are now earning can fully look after a
family of at least 5 people. (Roof over
their heads, school fees, food, etc.)
6. As the business grows, Steve would be
able to employ more and more of these
carvers and ensure all of the above
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King of Colours

RMC Hybrid Wood Protector (Exterior)

All-natural wood oil

RMC Hybrid Wood Protector is a genuine ‘monocoat’, suitable for colouring and protecting all exterior wood in 1 single layer.
The easy application and maintenance make this oil an exceptionally user-friendly product.
•
•
•
•

UV and Antifungal protection
Easy to apply: no overlaps, fast-drying
Economical: 1-layer application
Suitable for all types of wood

• Can also be used for interiors
• Aesthetic: 12 contemporary wood colours
and 8 trendy pop colours

RMC Oil Plus 2C (Interior)
RMC Sunprimer HWP (Exterior)

Rubio® Monocoat Oil Plus 2C is a next-generation product that colours and protects your wood in 1 single layer. The combination
of the oil (A) and the accelerator (B) ensures a quick dry, quick cure and superior protection.

Optional pre-treatment for a more intense colour of your vertical exterior wood
•
•
•
•

Single layer application
40 standard interior colours available
Enhances the natural look and feel of the wood
Easy to maintain and repair

•
•
•
•

No overlaps or starting marks
Average spread rate of 50 m² / litre
Can be applied to all wood types
Durable protection

With the RMC Hybrid Wood Protector, Rubio® Monocoat offers a decorative and durable treatment for all vertical exterior
wood. To further intensify the colouring, we recently added the RMC Sunprimer HWP to the exterior range. RMC Sunprimer HWP
is always applied in the same colour as the RMC Hybrid Wood Protector.
* Colours to the left: HWP only, colours to the right: Sunprimer HWP + HWP

1

ANTIQUE BRONZE

2

3

AQUA

11

13

COTTON WHITE

CORNSILK
21

NATURAL

DARK OAK

22

SMOKE

GRIS BELGE

OLIVE
32

SMOKE 5%

4

23

OAK
31

HAVANNA

34

STONE

7

CASTLE BROWN
17

CHARCOAL

16

MAHOGANY

MIST

ICE BROWN
25

26

PINE

OYSTER

6

BOURBON
15

24

33

SMOKED OAK

5

BLACK

BISCUIT

ASH GREY
12

4

PURE
35

SUPER WHITE

SAVANNA

CHERRY CORAL

SKY GREY
38

WALNUT

VANILLA

WHITE

PIGLET

18

SUNFLOWER

10

NATURAL
14

15

TAUPE

ROYAL

PURE

POPPY

LIGHT GREY

19

SUNSET

20

VEGGIE

Rubio WoodCream (Exterior)

The

Provide an instant aged look for your vertical exterior wood with maximum protection.

Rubio Monocoat (RMC), a global brand that is distributed in over 80 countries worldwide, is a market leader for its all-natural oil wood
treatment products. RMC provides a pre-finishing oiling line service, ideal for flooring companies and shopfi tters. This industrial service
offering is available in both Johannesburg and Cape Town. Installers can now work with pre-finished floor panels, minimising time spent on
site. Project managers and designers can look forward to reduced labour costs and risk of damage to unfi nished floors.

Rubio® WoodCream is a water-based cream, which makes wood water repellent after treatment. This results in a long-lasting pearl
effect. Due to the cream structure, it is easy to apply, especially on vertical wood. Rubio® WoodCream is available in 7 shades of grey,
which gives the wood an aged look. A transparent version is also available, which allows the wood the age naturally, but protects it
and makes it water-repellent.
• 100% Ecological
• 0% VOC
• Excellent for soft wood types

• Easy to apply due to its creamy structure
• Water repellant character for long-lasting protection
• Self-cleaning function
1

2

3

4

5

6

7

8

Colours on Pine
AGED #1

AGED #2
1

AGED #3
2

AGED #4
3

AGED #5
4

AGED #6
5

AGED #7
6

•
•
•
•
•
•

Monocoater Industrial Oiling Line Service

Competitive SQM pricing that includes labour & oil
Quick turnaround service
0% VOC, solvent free
Strong, durable finish in one single layer
Extensive interior & exterior colour ranges
Easy to maintain – comprehensive cleaning & aftercare product portfolio

TRANSPARENT
7

8

Johannesburg Head Office

3 Indianapolis Road, Kyalami Business Park, Kyalami,
Johannesburg 1684. Tel: +27 11 466 0273
info@rubiomonocoat.co.za

Colours on
Thermowood
AGED #1

AGED #2

AGED #3

AGED #4

AGED #5

AGED #6

AGED #7
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Cape Town Branch

Unit 3 – Ex Omu Park, Elliot Road, Bofors Circle, Epping 2,
Cape Town, 7460. Tel: +27 21 534 1107
cptadmin@rubiomonocoat.co.za

TRANSPARENT

The colours shown are for reference only and are not binding. Results depend on the chosen wood type, method of preparation, etc.
It is always recommended to make a sample before applying the product to the complete surface.
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13

17

5

9

LOOK IPÉ

LAGOON

WHITE
16

WHITE 5%

8

12

TEAK

4

GREY

CHOCOLATE

DRAGONFRUIT
11

40

3

7

DOLPHIN

SLATE GREY
39

CHARCOAL
6

30

29

2

BLACK
20

MUDLIGHT

MIST 5%

SILVER GREY

1

CHOCOLATE

19

28

37

10

9

18

27

36

TITANIUM GREY

8

www.rubiomonocoat.co.za

King of Colours
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Sake Dojo

Los Angeles, United States

Sake Dojo in Los Angeles’ historic Little Tokyo
neighbourhood gets inked in unexpected ways.

W

ick Architecture & Design + LAND Design Studio recently completed
Sake Dojo located in the city’s popular Little Toyko neighbourhood.
Deemed the largest Japantown in the United States, the National Historic
Landmark District boasts scores of traditional Japanese specialty-food restaurants.
As Little Tokyo’s latest dining and drinking hot spot, Sake Dojo captures the vibe of a
modern Tokyo establishment, while exploring the ancient art of Japanese tattooing as
its dominant design motif.
In homage to Sake Dojo’s “Japanese forward” culinary spirit, designers David Wick
and Andrew Lindley — the duo behind Hollywood’s new Gold Diggers Hotel and top
culinary destinations such as Mexicano and Church & State — fused their impressions
of Tokyo, from the traditional and modern to the humorous, and even fantastical.
“We wanted the space to feel fresh and vibrant, and to express the cohesion of our
impressions with art and cultural objects at the core,” says Wick. Adding to this,
Lindley says, “We wanted to recognize Japan’s worldwide reputation for exceptional
tattoo art in a way that reframed the experience.” He further notes, “By reimagining
the scale of its application to beyond life-size, we took tattoo art from personal
expression to a sensorial group experience.”
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•

Design Team: Wick Architecture & Design + LAND Design Studio
Client: Don Tahara, Enrique Ramirez, Michael Gin
General Contractor: Jimmy Ramirez
Tattoo Artist: Horifuji
Printer: Michael D. Hill, A ō S A
Photography: Nicole LaMotte Photography

In the restaurant’s context, that experience becomes one of being enveloped by a “body
suit,” this time with wood acting as the canvas instead of human skin, and wood grain
deployed to mimic how ink sets on human skin. Wick and Lindley collaborated with
tattoo artist Horifuji and printer Michael Hill of A ō S A to create the lenticular walls
of tattoo art and light that fill the space. Featuring waves, water petals and Koi fish,
the aquatic theme is articulated in the main dining area on a 26 ft-wide by 12 ft-high
feature wall near the entrance and on a 15 ft-wide by 9 ft-high adjoining wall, before
rising 5 feet above the bar and running its entire 50-ft length span. The sequencing of
the perforated plywood panels goes beyond the merely decorative to the purposeful by
housing lighting systems, covering mechanical diffusers, and containing HVAC above
the bar. In the restaurant’s private dining room, floor-to-ceiling sliding perforated
panels continue the design motif, cleverly enclosing the room and providing dappled
views inside and out.
Throughout the 3,283 square foot space, Wick and Lindley layered a tongue-in-cheek
environment with vintage décor that includes a series of American movie posters
in Japanese, including Life Aquatic and The Good, the Bad and the Ugly, as well as
vintage cameras, sake bottles and Japanese cookbooks. In the expansive bar area,
which is Sake Dojo’s claim to fame, an expanded steel liquor cage and generously sized
bar amplify the sake theme, where guests can order more than 120 varieties on tap.
The effect overall - a high-design environment with a welcoming, energetic and urban
vibe - is exactly what Sake Dojo’s proprietors envisioned. “We are deeply invested in
Little Tokyo’s transformation,” says Sake Dojo co-owner Don Tahara, who alongside
partners Mike Gin and Enrique Ramirez, also opened Far Bar in 2006. “David
and Andrew have a long history of exceptional design commissions in downtown
LA, so we appreciated not only their creative chops, but also their commitment to
transforming the neighbourhood, while respecting its cultural significance.”
Located on the ground floor of the recently remodeled Mikado Hotel in a historic
building dating back to 1914, Sake Dojo is the fourth restaurant project Wick and
Lindley have completed in Los Angeles’ flourishing downtown.
dw

November
2018
2018
• dw
• dw
6868November

www.wickarch.com
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A High-End Golf Clubhouse
Montréal, Canada

T

he new building boasts a massive wooden roof, whose clean lines echo the
curve of the driving range. The clubhouse delivers an exceptional experience
for golfers who appreciate refinement and high-tech facilities.

Architecture49 is proud to unveil its latest project, the clubhouse for Golf Exécutif
Montréal, located on Nuns’ Island, a green oasis in the St. Lawrence River facing
downtown Montréal. The building, which boasts an impressive wooden framework,
is designed to offer its users an exceptional experience. It includes sheltered drivingrange tees, a bar in the centre of a spacious lounge, a full restaurant kitchen, state-ofthe-art golf simulators, a pro shop, offices and mechanical spaces.
Initially engaged to design a sheltered area that would allow golfers to use the driving
range in inclement weather, Architecture49 worked closely with the client to extend
the program to the creation of a unique multi-functional building. In the clubhouse’s
final form, the sheltered driving-range tees back onto the lounge and relaxation areas,
creating a unique experience for golfers.
Function inspires form
The clubhouse’s architectural signature is a direct response to the nature of the
project. The building’s curve, echoing the driving range, harmonizes with the setting
while meeting the needs of golfers working on their game. The exceptional size of
the wooden roof ’s cantilevers, dictated by the need to provide adequate shelter from
the elements, also led to the creation of a contemplative space for golfers. The plan’s
precision is evident in the clubhouse’s ample windows and distinct arrangement of
materials: zinc, wood and glass.

November
2018
2018
• dw
• dw
7070November

dwdw
• November
• November
2018
20187171

•
•
•
•
•
•
•
•
•
•
•

November
2018
2018
• dw
• dw
7272November

Project: Golf Exécutif Montréal Clubhouse
Location: Nuns’ Island, Quebec, Canada
Client: Golf Exécutif Montréal
Project size: 855 m2 (9,200 ft2)
Roof size: 1,800 m2 (19,375 ft2)
Architecture: Architecture49
Engineering: WSP
Main contractor: Quadrax & Associés
Wood Structure: Nordic Structures
Lighting (bar): Generique Design
Photographer: Stéphane Brügger
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Fluid movement between zones
The building’s curvilinear layout is structured by traffic areas separating outdoor
sporting activities and the clubhouse’s interior functions, which are arranged
sequentially. The reception hall, on the west side, opens onto a sheltered outdoor
space with views of downtown Montreal. Next is the first of two windowless service
cores, with washrooms and two soundproofed rooms where members can work on
their game using golf simulators. The adjacent lounge is a large open space featuring a
variety of seating types arranged around a central bar. After that comes the hall, which
cuts across the building to provide access to the driving range, which is near the pro
shop and a service counter for the open kitchen. Lastly, a second windowless service
core houses the kitchen, administrative offices and mechanical rooms.
Designed to make the spaces as flexible as possible, the clubhouse is a gathering place
suitable for many kinds of activities and events, both during and outside golf season.
Ubiquitous wood
The roof ’s span impresses by its size and the structural challenge it represents.
The successful construction of the roof required precision design work to ensure a
harmonious relationship between the structure’s exterior and interior proportions.
The curves of both the roof and building, back and front, give the clubhouse a
refined touch. The electro-mechanical elements are carefully integrated into the
wooden structure, making them disappear and leaving the interior as minimalist as
possible. Special care was taken to select VOC-free natural materials, hence the use
of wood throughout the interior: walls and doors in maple paneling, walls in toasted
wood, and furniture. Lastly, with the aim of showcasing local expertise and artisans,
the architects made a point of selecting materials, suppliers and contractors from
Montréal and elsewhere in Quebec.
dw
www.a49montreal.com
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Vallée du Parc Residence

Shawinigan, Canada

T

he Vallée du Parc Residence sits in a bucolic valley in Mauricie, a southcentral region of Québec. Originally inspired by a reinterpretation of the work
of American architect Frank Lloyd Wright, the ground-floor plan is shaped
by a studied insertion of various terraces and its relation to the automobile. From a
distance, the eye is attracted by the complex angular roof that establishes a geometrical
reciprocity with the surrounding hills.
The conceptual development of this project was tinted from the start with a touch
of nostalgia. The site of the house itself is part of the former set where most of the
exterior scenes of Les filles de Caleb, a mythical television series presented on national
television in the nineties, were shot. Open views, rolling hills, old barns, pole fences
and wild flowers: every aspect of the site was constantly bringing back this historical
fiction of rural Québec at the beginning of the twentieth century.
While contemplating this bucolic and almost fictional landscape, the work of Frank
Lloyd Wright became a natural refence for the architects, especially for the strong
visual connections he constantly established between the interior and exterior spaces
of his celebrated residential projects.
The perceived horizontality of the house is created by the extensive dresign – six
bedrooms, two family rooms, four bathrooms, and three garage spaces – that is
mainly located on one single ground floor.
The Roof
The roof, with its multiple sloped planes, irregular angles and lines, and with a complete
absence of overhangs, was ultimately conceived as a geometrical interpretation of the
characteristic rolling hills of the site. Instead of merging with the horizon, the roof
here creates an architectural dialogue with the surrounding landscape. It is constantly
changing, according to the perspective and to the angle of approach to the residence.
Instead of floating over an open plan, the roof forms a whole with the exterior walls,
reinforcing the impression of a singular architectural object rooted in the landscape.
From inside the house, the angular planes of the roof reveal themselves and contribute
to unify the central living spaces under a complex multi-faceted ceiling.
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Location/Vallée du Parc, Québec, Canada
Project end date/2015
Area/434 m2
Collaborators / Géniex, Aubin Pélissier
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The Terraces
Besides the multiple roof studies conducted during the project’s development, the
intention to anchor the house to its site was reached through the introduction of
a series of terraces, each one projecting itself directly into the field. These terraces
emerge from different subtractive operations made to the original volume to bring
various qualities of natural light and space into the house.
The most important terrace was strategically located near the entrance to create a
compression effect. It pulls the landscape onto the house to offer an intimate garden
to its owners. The idea of a garden defined by the architecture of the house itself was
derived from Wright’s work.
The Envelope
Covered with dark-tinted, rough wood planks of various depths, the exterior walls
were designed to offer a dynamic and unique texture defined by the ever-changing
natural light throughout the day and the seasons.
In terms of openings, two parallel strategies were used in the architectural composition.
Curtain walls were placed in all of the subtractions creating the terraces while more
typical windows were used elsewhere. The latter project themselves outside the line
of the building envelope, like bulging eyes trying to reach out to and framing specific
views. Interior detailing reflects the double nature of the fenestration strategy.
Through its original geometry, textural richness, and spatial connection with its
surroundings, the Vallée du Parc Residence initiates an architectural conversation
within a delicate natural environment.
dw
www.chevaliermorales.com
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Capitec Bank’s New Head Office
Technopark, Stellenbosch

C

apitec Bank has unveiled the design of its new head office in Technopark,
Stellenbosch. The business currently operates from multiple buildings in scattered
locations in the same business park and has therefore decided to consolidate its
offices into one building. The office will be custom-designed and owned by the company
– thus increasing operational efficiencies. Leading South African architecture studio,
dhk, designed the building whilst taking into account Capitec’s current occupancy and
planned growth.

The new building will be situated on two vacant and adjacent plots of land on the northwest edge of Technopark and will accommodate up to 21 500 m2 of space. A number of
key concepts have been considered, namely, the identity of the brand, internal flow and
green initiatives – such as water saving, energy saving and air quality.
dhk has designed a single three-storey building with a wide open-plan floor plate that
‘loops’ around a central triple-volume atrium. The loop adopts a fluid curvilinear form
that shifts along its length, capitalising on the property’s 360-degree views. The floor
plates are connected across the atrium by a series of feature bridges and staircases to
promote interactivity between departments. The façade of the building was developed to
accentuate the linear looped form with a simple ribbon of fenestration that responds to
the ever-changing orientation of the building.
Looking to the future and considering the dynamic nature of the business, the interior
utilises best practices in modern workplace design. The building will enable a high level
of interaction amongst business units whilst providing flexibility, adaptability and agility.
In addition to workstations, the office will include a central canteen, coffee stations and
a Capitec Bank branch.
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A parking area has also been designed which will be housed in a separate structure.
Director at dhk and lead architect on the project Peter Stokes says, “Capitec encouraged
input from the architects and interior designers to incorporate the latest workplace
trends. To future-proof the design of the building, a flexible and agile approach
was taken. The flow within the building supports a high degree of interaction and
collaboration between business units and the executives”.
According to Derick Henstra, executive chairman at dhk, “Capitec is one of the most
progressive and exciting companies in South Africa. We are delighted to have been the
architects chosen to design their new headquarters”.
Simple and sophisticated in its design with light open spaces, the building will
facilitate departmental and executive interactivity and ultimately efficiency. Capitec’s
head office is set to be completed in February 2020.
About dhk:
dhk has a firmly established reputation as a design led multi-disciplinary studio which
incorporates architecture, urban design and interior design.
More than 130 people contribute to the success of the company across these three
disciplines making dhk one of the largest architectural practices in the country. dhk’s
integrated approach to design in the built environment, coupled with innovative
solutions, has garnered international recognition with projects spanning across four
dw
continents and offices in Cape Town and Johannesburg.
www.dhk.co.za
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ON THE
TERRACE

Enjoy the
ART of lounge

T

he line between our living rooms
and our patio is disappearing.
Styles traditionally associated with
indoor environments are now finding
their way on to our patios and gardens.
Imagine lounging on your patio in fully
upholstered furniture. The comfort, the
relaxation….
Traditionally if you don’t have a covered
patio, you are considering patio or garden
furniture that can withstand all weather
conditions. So, the first thing that goes –
is comfort. And obviously the second is
beauty. You think to yourself that fully
upholstered patio furniture wouldn’t
work and that the furniture would spoil
within a month.
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The Patio Warehouse premium
range of outdoor furniture is designed
with specifically that in mind. The
furniture is upholstered with fabric that
is suitable for outdoor use throughout
the whole year. Creativity is what drives
the idea of reinventing patio and garden
furniture as we know it. The results of
that process are unique products and
outdoor furniture that seem to be a
modern form of art.
The furniture is not designed to be
waterproof, but it lets water through as
quickly as possible. By using breathable
materials, ensuring a constant air
circulation inside our furniture, makes
it possible, that after heavy rain the
furniture can dry completely after 30
minutes.
The foam is reticulated polyurethane
foam with extra open cells which
permits maximum water drainage and

air circulation. They like to call it quick
dry foam.
The materials used in the fully
upholstered furniture make it unique.
Only Sunbrella fabrics are used, and the
benefits are:
• UV Resistant
• Water and Stain Resistant
• Breathable
• Mold Resistant
So – if this didn’t convince you that
their fully upholstered patio furniture
range is the answer to your patio, then you
will never enjoy the ART of lounge.
Please feel free to visit our online
showroom and see the beauty of our fully
upholstered outdoor furniture!
dw
www.patiowarehouse.co.za
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GARDEN STYLE - Creating Beautiful Gardens in South Africa

C

by Melanie Walker & Connall Oosterbroek

reate the garden of your dreams
with ideas and advice from a
leading light in the gardening
world, Melanie Walker.
Whether you have a tiny urban
courtyard or a roomy rural plot, Garden
Style will inspire gardeners from every
corner of South Africa to make the most
of their garden and entertainment area.
GARDEN STYLE describes in detail
how to achieve any of 19 distinct garden
styles: from sweeping woodland and
grassland gardens, through moon,
rock and rose gardens, to compact
courtyard and cottage gardens. It also
covers the fundamentals of gardening,
such as understanding garden habitats,
basic design elements and water-wise
gardening.
Each chapter includes sections on
planning and planting, with a list of key
plants suited to each style, plus lots of
helpful tips and features on different
aspects of gardening – and, of course,
ample spectacular photos to inspire you.

Take your cue from the surrounding area to create a microcosmic garden that reflects the landscape.
If the view is sparse, keep the styling to sleek lines which enhance the feeling of space.

• Describes how to create any of 19
different beautiful garden styles.
• Practical gardening advice and
emphasis on plants suited to local
South African and water-wise
gardening
• Packed with full colour inspirational
photos by well-known garden
photographer Connall Oosterbroek
Written by Melanie Walker, previous
Gardening Editor for SA Garden and
Home, host of the long-running weekly
‘green’ show, Grounded, on 1485 Radio
Today, presenter of the gardening shows

Design-a-Garden, My Garden Diaries
and Gardening 101 on The Home
Channel, and former weekly gardening
columnist at the Saturday Star’s 48 Hours.
Photos by Connall Oosterbroek,
a freelance landscape photographer
whose photos appear regularly in SA
Garden and Home, as well as principle
photographic contributor on Small
Gardens for South Africa and a major
contributor to The Bulb Book. He picked
up the Caxton Photograph of the Year in
dw
2007 for his picture of a poppy.

A wooden boardwalk provides the perfect pathway from
your garden to the sea.

www.jonathanball.co.za

A stone water feature built on different levels provide a
tranquil setting.

PUB DATE: 17 October 2018
PRICE: R320
ISBN: 978-1-92028-998-0
PAGE EXTENT: 240pp
SIZE: 260mm x 230mm (Soft cover)
RIGHTS: World rights
Here’s an idea if you’re keen on a bit of
formality, and are looking for something
completely different…
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As the courtyard can be considered an outdoor room, you should take as much care decorating it as
you would any other room in your house.

Add perspective and interest by including a variety of levels and shapes.
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TERRACE

When size makes a difference

A

spromised, ON THE TERRACE
continues
to
focus
on
implementing more natural
elements into our direct environments,
creating a seamless green space, and
complementing live and work areas as
our delightful summer temperatures (and
temperamental windy storms) settle in.
Making use of pots, planters and
containers where possible, is a smart way
of bringing our green companions inside,
where they improve not only the quality of
the air but also reduce stress and create a
feeling of well being. As we tend to spend
most of our day indoors, we need more
and more green here and there and even a
neat little cactus zen garden on your desk
corner will do the job.
Although, moving on to bigger spaces
like shopping malls, atriums, pedestrian
“café” squares, arcades or even open
driveway or parking areas – you may need
slightly “bigger” pots to do greater justice
to the scene.
But just like everything else you touch
or see or use, even pots were just an idea,
before they were designed and produced
by someone, before they became a reality.
And as with everything else, the designs
are influenced by trends and fashion at the
time. Someone reminded me that Meryl
Streep indicated how the colour blue led
to job opportunities in the movie “The
Devil wears Prada”. Really?
Materials used in the manufacture of
containers are closely linked to technology
available, with colour and motif options
evolving constantly to match trends in die
building, decor and green industry.
Coming from just knee-high heavy
cement pots 20 years ago, to the point of
being utilised as focal points and features
in the garden and home in all possible
sizes and shapes, stylish containers have
certainly come a long way, offering us so
much to choose from today that it can be
confusing at times.
When Adri Neuper started The Pot
Place in 1998, she distinctly remembers
the practical issues when the demand
for tall / big containers, led to multiple
breakages due to the material not being

90

November 2018 • dw

• Complementary to the modern
architectural “ambience”.
• Ideal for corporate set-ups avoiding
messy ground level gardens with very
low maintenance.
• Can be utilised as retaining planter /
walls or raised bed options.
• The size and straight lines of the design

contribute a lean masculine presence to
any environment.
• Using the latest technology available,
it has been tested successfully for
cracking under soil volume presure.
• The 1m x 1m x 1m dimensions are a
statement on their own and cannot be
missed, driven over or easily pinched.

CHRYSO Alpha range HP Advert.pdf 1 2018/04/12 3:44:47 PM

able to withstand the pressure of the soil
and water. Innovative design came to the
rescue and today you can confidently
buy tall and big pots from most local
nurseries. But this comes at a cost, either
in weight or the price, or both.
Being an industry professional, Adri
realised during a site meeting, when an
architect complained about the small trees
being used in small pots in a huge indoor
atrium, that there was a need for bigger
plant containers that were affordable and
lightweight.
She went back to the drawing board,
consulting with various architects,
landscapers, interior designers and other
industry specialists on various aspects
of design and production. In 2015, Adri

started “In Eeden Design Concepts”
and the “A1 CUBE” was born.
Due to the lightweight fibre cement
technology utilised and the simple
design structure, the A1 CUBE
alleviates various practical planter
problems – outdoors, as well as indoors.

C

M

Y

CM

Benefits include
• Much quicker installation time as
the panels are separate and can be
assembled on site or before.
• Site delivery possible without a
crane.
• Lower transport cost to installation
site due to weight reduction.
• Options to plant bigger trees inside
buildings.

MY

CY

CMY

K

CHRYSO®Alpha range

The range for dry-cast concrete uses the latest-generation molecules
to achieve unprecedented performance levels in terms of:
Concrete compaction,
Mechanical strength, and
Aesthetic quality
dw • November 2018
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CHRYSO demoulding oils enhance final concrete finish

R

aising the quality of concrete
finishes as well as extending the
life of formwork are among the
many benefits of using demoulding oils
when casting concrete.
According to CHRYSO Southern Africa
general manager of marketing, Hannes
Engelbrecht, the most important function
of release agents or demoulding oils is to
permit easy removal of formwork.
“Choosing the appropriate release agent
may be critical to the success of a project, as
it affects both the quality and colour of the
surface finish,” says Engelbrecht.
He highlights that suction or adhesion
forces between a precast element and its
mould can, for instance, make it difficult
to remove without damaging either
the concrete or the mould itself. High
temperature steam curing is a particular
challenge during production in the
precast industry.
He says the high quality release agents
in the CHRYSO® Dem Range provide
greater versatility, are easy to use and
facilitate consistent quality.
“These release agents deliver the desired
surface finish for the precast concrete
element,” he notes. “In the case of timber
shuttering or formwork, it also reduces
the loss of water from the concrete,
due to absorption by the shuttering or
formwork.”

Demoulding oils, if used when casting concrete, will raise the quality of
finishes and extend the life of formwork

The aesthetic impact is enhanced, as the
likelihood of imperfections and surface
blemishes such as blow holes is reduced,
while staining and colour changes are
eliminated when applied correctly.
“The cost of a release agent is low in
proportion to the mould itself, so simply
choosing the cheapest release agent
available on the market is false economy,”
he emphasises.
The CHRYSO® Dem Range, locally
manufactured according to strict pre-

scribed standards, includes a vegetable-based, environmentally-friendly release agent.
This product – CHRYSO® Dem Bio
10 – has low odour and is non-toxic,
making it safe to use in confined spaces
such as mining, tunneling and any
poorly ventilated area, as well as making
it environmentally friendly due to its
dw
biodegradability.
za.chryso.com

Optional extras include
Customized finishes eg. textures and
company logo branding; Customized
colour eg. terracotta etc. other than off
shutter;
Auto watering system; Driptrays;
Customized sizing - accommodating
clients requirements to up- or downsize
with same proven container technology.
dw

www.ineeden.co.za
The CHRYSO Dem Range of release agents delivers the desired surface finish for
precast concrete elements.
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Demoulding oils (release agents) permit easy removal of formwork
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TAIL OF
THE DOG

Urban Deforestation

J

ohannesburg is no longer top of the
list of urban forests in the world. The
city has been overtaken by Singapore,
Sydney, Oslo, Durban. We tenuously hang
on as possibly the world’s largest manmade urban forest.
This downslide is being facilitated by
an insect the size of a sesame seed – the
Polyphagous Shot Hole Borer or PSHB for
short. These beetles arrived in the palettes
supporting furniture imports from South
East Asia, and have found convenient
hosts in Jozi’s magnificent street trees.
The PSHB bores tiny holes, the size of
a ballpoint pen tip, in the trunks of the
trees, and houses its larvae in tunnels
inside the tree, with the fungus that feeds
the larvae. It is the fungus that is the
rotter, it blocks the vascular system of the
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www.designingways.com

tree, and prevents water and nutrients
being fed into the tree’s system. The
tree quite quickly loses its leaves, and
dies. Favourite host trees are Boxelder,
London Plane, English Oak, Chinese
Maple; all of these are important street
trees. You can see more and more of
these dead sentinels along suburban
roads, proof of the power of destruction
by the masses. The bug has also infected
avocado trees, and caused grave damage
to the avocado crops in California and
Israel.
There are ways to contain this
infestation, and the City Council is
setting aside areas where the dead trees
can be taken. One of the best methods is
to chip and dry the wood, as this stops
further spread of the fungus.

There has long been talk of creating a
heritage tree list that protects trees inside
properties as well as on public or council
land. When my philistine neighbours
cut down a huge pin oak in a matter of
hours, I suggested to them that they were
beholden to plant at least twenty trees to
replace this monument. I went to check
up on this, to find a row of scrawny olive
trees in pots as a risible replacement for
the statuesque grandee.
It is no longer only thoughtless
developers who move into urban areas
and flatten properties, removing huge
trees to make it easier to build medium
density units, the PSHB is doing the job
in a more insidious way
Gill Butler
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IDEAS

Bathroom
beautiful with
Newport Lighting
and Astro.

LAYBYS OFFERED

T

he bathroom’s status has changed
in recent times, no longer the
small white space designed for a
quick wash. We’re spending more time in
the bathroom and correspondingly more
money achieving a quality finish. Well
planned and executed bathroom lighting
adds value to a property and contributes
to quality of life. This is ultimately where
we start and end our day. As lighting
consultants, Newport Lighting spend as
much time planning bathroom lighting
as any other area in the home. Sometimes
even more as the technical demands and
specifications are higher than almost
anywhere else in the home.
Bathroom lighting works hard as
both functional, for day-to-day tasks
such as shaving and make up; and as
gentle ambient lighting, for when you’re
relaxing in the bath. Flexibility is key
when identifying opportunities within
the bathroom’s lighting design. Newport’s
advice is to determine how many lighting
‘scenes’ you need to create. A small
cloakroom may need just one, whereas
a larger room with a bath enables you
to have at least two: “bright” for speedy

Roma wall in on-trend copper.

CAROLINA + KALAHARI
Full Genuine Leather

R62,997
6 month Layby from R10,499.50 per month

Kiwi pendants used as a substitute for wall lights.

stops, and “soft and low” for slow, relaxing
soaks. Dimmable light sources are
recommended where possible.
The bathroom’s basin mirror is the
equivalent of the office desk where most
of the ‘work’ takes place. Ensure there is
balanced illumination on both sides of the
face by using either an illuminated mirror
or wall lights positioned either side of the
mirror. Try to avoid any direct overhead
lighting that may cast unwanted shadows.
Other lighting considerations include
concealed LED lighting, recessed
footlights and directional spotlights
incorporated into the design that will add
interest and layering.
Newport Lighting’s go-to brand
for bathroom lighting solutions is
Astro lighting. They offer the most
comprehensive IP rated range of
architectural and decorative fittings as
well as exterior and decorative interior
lighting.
Founded in 1997 by John Fearon and
James Bassant, Astro came together with
a shared commitment to British lighting
design together with a passion for quality
and precision that has achieved global

appeal. Astro’s creative ethos that ‘good
design demands simplicity’ still rings true
today.
All Astro lighting products are available
through Newport Lighting Concepts &
dw
Design.
www.astrolighting.com
www.newport.co.za

TOBAGO

Leather Uppers (Full Leather San Miguel - R54 999)
R34,999
6 month Layby from R5,833.16 per month

T R U S T T H E Q U A L I T Y, A F F O R D T H E S T Y L E
Classically elegant Mashiko wall light with
mirror through mount accessories.

Dbn-Springfield
Ballito Junction
The Crescent

031 263 0257
031 020 0169
031 020 0355

Galleria Mall
PMB
Shelly Beach

031 020 0167
033 342 7755
039 315 1572

Richards Bay
Warehouse-Ptn

035 789 4340
031 702 9036

www.leathergallery.co.za
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Prices valid until 30/12/2018 or until stocks last. Items exclude accessories. Excludes delivery from Warehouse. T&C’s apply.
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®

TAYLOR ROLLER BLIND
COLLECTION
GOOD
UV CONTROL

GLARE &
HEAT REDUCTION

EASY
TO CLEAN

SUITABLE FOR
MOIST CONDITIONS*

AUTOMATED
OR MANUAL

ANTIMICROBIAL*

FLAME
RETARDANT*

INQUIRE ABOUT OUR VARIETY OF LIGHT FILTERING, SCREEN, DIM OUT AND BLOCK OUT FABRIC FINISHES AVAILABLE IN THE ROLLER BLIND COLLECTION.

Contact us on 0861-1-TAYLOR (829567)
for an obligation-free quote and expert advice.
*on selected
fabric
2018 • dw
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www.taylorblinds.co.za
@TaylorShutters

BLINDS & SHUTTERS

Est.1959

