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Sevens has just received the new KF range.
A classic-chic range consists of classic sofa 3 div, sofa 2 div and
armchair assortment as well as modular pieces that can be configured to individual requirements for any home. Available in
leather or fabric choices from the manufacturer’s wide variety
of colours and textures. Come to Sevens and experience the
new KF range. 		
www.sevens.co.za

Taylor Roller Screen Blinds
Customers of Taylor Blinds & Shutters can select fabrics that are
both functional and UV resistant, humidity regulating and fire
retardant, while at the same bang on trend.
www.taylorblinds.co.za - sales@taylorblinds.co.za
0861-1829-567
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EDITORIAL
BOARD

The future of print

D

oes printed media have a place
in the digital world? Printed
media is not going anywhere,
according to the stats released by the ABC
(Audit Bureau of Circulations) business
to business magazines have increased
circulation by 8.9% for the 2018 year,
which is great considering the current
economic climate.
Just a few of the many advantages of
print media advertising:
Targeted Marketing
Magazines, targeted newspapers, and
association newsletters all have content
that is read by an audience of people
who are interested in that topic. Your
advertisement in that medium can reach
people who want to learn more about
your subject.

Engagement
People surfing the Internet actually
spend less than 15 seconds scanning a
website. But the person who subscribed
to a magazine or newspaper made a
conscious decision to read it. And they are
more focused on your message because
when the readers are scanning the pages
they are not doing something else.
Your ad’s headline, designed to
communicate a potential benefit to a
specific audience, can get and hold the
readers’ attention. They are more likely to
continue reading through the bulk of your
message and take action.
High Retention Rates
When people read “offline”, they tend
to have longer attention spans. Print ads
can be viewed in a single glance and do
not require scrolling. Readers tend to

remember more of what they read (and
see) in print.
Loyal Readership
When people subscribe to a magazine,
newspaper or newsletter they have a longstanding, loyal relationship. This devoted
readership views your message with a
more positive frame of mind. This also
helps reinforce your message, especially
with repetition.
While many of today’s advertisers are
moving to the web to reach their target
markets, print can play an important role
in marketing strategy and should not
be overlooked. A powerful, persuasive,
multi-media marketing-communication
campaign should use assorted forms of
media to draw on the strengths of each.

Contract Furnishing | Custom Design | Branding

Flax

Aesthetic beauty of natural Linen woven in 100% Polyester.

Showroom: Unit C6, Northlands Deco Park, Johannesburg
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DESIGNER
PROFILES
EST 1964
PF0012GY

COCO - Page 46
Founded in 2014 as a fusion of artistic creativity between Audrée
L. Larose and Félix Guyon, the company designs and manufactures
original and exceptional lighting fixtures and home furnishing
objects that are distinguished by their high quality materials and
impeccable craftsmanship. Larose Guyon creations are simple and
elegant, yet sophisticated and functional, combining romantic
aesthetics with the poetic beauty of life and human emotion.
All products are handcrafted by local Quebec artisans, inspired
by art, nature, history and tradition. The company takes pride in
its discernible approach to refinement and distinction, as well as in
its direct and personal approach to connecting with its customers.

PF0012GY
40W Metal decorative
pendant.
320mm(w) x 1935mm(h).
Available in white and grey

8

SGX- Page 64
Atang Tshikare was born in Bloemfontein and began a fulltime
art career in 2010 with his company Zabalazaa Designs, an open
platform for co-creation and innovation applying creative designled thinking. As a self-developed multidisciplinary artist, Tshikare’s
work is a combination of geometric patterns and multiple mediums
of sculptures based on his own narratives. Tshikare has exhibited
broadly, both locally and internationally. He is the recipient of the
Southern Guild Design Foundation 2014 Future Found Award and
his commissions include the likes of Adidas Originals, Nandos and
JWT Marketing.
March 2019 • dw

JC179GY

JC0003CP

PF0016WH

28W Metal decorative pendant.
130mm(w) x 1800mm(h).

28W Metal decorative pendant.
1200mm(w) x 1500mm(h).

40W Metal decorative pendant.
345mm(w) x 1840mm(h).

For timeless sophistication and the latest lighting trends, Radiant has superior
quality and functional yet stylish fittings to suit your home. We have a wide range
of pendants, chandeliers, table lamps, ceiling and wall lights. We can help create a
living space you can enjoy.
JHB +27 (0)11 386 0000. CTN +27 (0)21 521 2500. DBN +27 (0)31 263 0096. www.radiant.co.za
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DESIGNER
PROFILES

Sticks and stones
create a
masterpiece!

C

hris Soal is an award-winning
artist living and practicing in
Johannesburg, South Africa.
Using found materials as the departure
point for his works, Soal’s sculptural
and spatial approach to making art is
driven foremost by formal concerns
such as texture, light and form expressed
in an abstract minimalist language.
Conceptually, his works refer to the
political context of their making,
highlighting the histories embedded
in the found material, and utilising
them in a way that challenges societal
assumptions of value.
In 2017, Soal graduated with a
Bachelor of Arts in Fine Arts (Hons) at
the University of Witwatersrand. He was
awarded the overall PPC Imaginarium
Award in 2018, alongside being named
the winner of the Sculpture category.
Soal has been awarded residencies
by the South African Foundation of
Contemporary Art and invited as a
research fellow by the RAW Material
Company in Dakar, Senegal.
He has exhibited in group shows
at institutions such as Aeroplastics
Contemporary in Brussels (2017), Wits
Art Museum (2017) and Stellenbosch
University Museum (2018), to name
but a few, and had his first solo
exhibition, “Orbits of Relating” at No
End Contemporary in Johannesburg in
2018. He was a featured artist at GONG
LAUT: The First Singaraja International
Art Forum in Bali, Indonesia in 2018.
Soal’s work has been included in many
notable private and public collections,
both locally and internationally.
One of his pieces that received a
high level of attention early in 2018, is
called “In a time of peace there was a
casualty of war” and is a continuation
of his exploration of the use of materials
such as toothpicks and concrete. By
juxtaposing the toothpicks and concrete,
a textural and visual contrast is created
in the work, which Soal hoped to push
further through the paradox of the title.

10
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Designed to
be Designed.

This piece of work is currently in the
collection of Allude Cashmere's founder,
Andrea Karg, in Berlin.
“Concrete as a material and the cubic
form are closely tied to the modernist
legacy, and I felt that working in
Johannesburg I needed to think of
ways to creatively inject myself into
the "monumental" within the city” says
Soal. He explains that it seems a small
gesture to use the humble toothpick as
something which seems to break through
the concrete, disrupting, subverting
and ultimately introducing the element
of wonder to something which would
otherwise not be considered interesting.
“I think it is within its ‘smallness’ that the
gesture becomes powerfully political,” he
states.
Soal explains that the PPC
Imaginarium has made him more
conscious of the fact that artists and
creatives are professionals. Artists are
people who the industry can and should
take seriously. He notes the fact that the
PPC Imaginarium has invested R150 000
in his work as an incredible compliment;
at the same time, it shows that the
competition takes what he does very
seriously.

For a long time, Soal was grappling with
the place that art should occupy within
society: specifically, its relationship to
commerce, and more personally, the value
of his own art within society. He says:
“This award was an important moment
for me as a young artist as it increased my
confidence in the value of my own work.
The recognition from PPC was important
in developing my thinking around artists
as cultural producers and as figures who
have the potential to be instrumental in
societal change. For instance, not only
do I have a professional four-year degree
behind me – I’ve been involved in the
industry for several years. I ought to
view myself as empowered as any other
professional, much like a lawyer who has
just completed their articles or a doctor
emerging into a professional practice
would. When that culture of empowered
professionalism enters the arts, I believe
the industry will be pushed forward.”
Chris' work was showcased at this
year’s Cape Town Art Fair in February
and he was recently nominated by Bridget
Masinga for Design Indaba's Most
Beautiful Object in South Africa award.
dw

www.ppcimaginarium.co.za

Components™
Components is a full collection for the contemporary bathroom. The collection invites you to design your
own signature look by combining a mixer spout with your style of handles. The different spout and handle
combinations within this curated collection allow you to bring a touch of your personality into the room.
With different combinations creating distinct looks, Components is a versatile collection that was designed
to be designed. By you.

africa.kohler.com | +27 11 050 9000 | contact.africa@kohler.com
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TRADE
WINDS

EM supplies Hager smart solution for Swarovski in Cape Town

T

he latest Hager ‘smart’ solutions
for
automated
building
control have been supplied by
ElectroMechanica (EM) of Cape Town
for Swarovski Lighting’s new-build
showroom in Green Point.
The leading supplier specified highquality Hager B7 switch frames, which
feature a clean design, vega D enclosures
with a ready-to-mount configuration,
and the domovea automation dashboard,
which is controllable from a smartphone
or tablet, as well as the wall-mounted
keypad.
The dashboard provides for intuitive
control of a range of devices, from lights
to shutters, heating, air-conditioning,
and other systems, from single rooms to
entire floors. The main advantage is that
it allows for easy control from a single
point, including remote control via an app
available for iPhone, iPad, and Android
devices. The dashboard even allows for
energy-consumption data to be stored for
comparison against various timeframes,
from days to months.
The project commenced towards the
end of 2017, and was completed in 2018,
according to Ryan Whitelaw, EM Product
Manager for Building Automation. “Our
brief was to supply a centralised control
of all of the light fittings on display,”
Whitelaw explains.

12
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Not only was this for control of the
premises, with the activation of various
themes such as for morning and for night,
but the aim was also for the salespeople
to be able to demonstrate the products to
customers via tablets.
“The specification of the lighting
products is quite technical, which is
why we proposed the advanced Hager
solution,” Whitelaw explains. He
describes the project as a flagship for
building automation, which is gaining
in popularity in South Africa, due
to a growing requirement for energy
efficiency, convenience, and sustainability.
“There has definitely been noticeable
growth in the smart home and building
automation market over the last three
years or so. Whereas in Europe it is almost
a standard across most households,
businesses, and commercial buildings, we
are only starting to align ourselves now,”
Whitelaw comments.
The Hager solution forms part of EM’s
extensive product range of high-quality
industrial electrical goods, motor control
switchgear, and electronic automation
products for a range of clients and market
segments. End users include wholesalers,
consultants,
building
contractors,
system integrators, switchboard and
panel builders, and also engineering
procurement companies.

ElectroMechanica
ElectroMechanica was established
in 1984 by David van den Berg as a
specialised direct importer and wholesale
distributor of high-end industrial
electrical products, motor control
switchgear and electronic automation
products. A wholly-owned South African
company, ElectroMechanica offers its
clients state-of-the-art products, sourced
from leading local and international
brands, all complying with recognised
international safety standards and
dw
performance specifications.
www.em.co.za
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WINDS

Shaping creative business minds for the fourth industrial revolution

W

ith smart technologies
disrupting industries and
changing the way we see
and experience the world, the future
workplace looks very different to the
past. The Fourth Industrial Revolution,
or ‘Industry 4.0’, is upon us, and the
graduates of 2018 and beyond need to
be prepared for what this new wave of
change brings.
According to Cynthia Olmesdahl,
Senior Business Leadership Lecturer
at Vega (a brand of The Independent
Institute of Education – The IIE), it is vital
that tertiary qualifications – regardless
of the discipline – are always evolving in
order to remain relevant.
Curricula that evolve with the times
Technology – including smart devices,
collaborative mobile apps, learning
management systems and online courses
– has certainly changed how students
learn, but to what extent does this affect
what they learn, particularly at higher
education level?
“The world needs more graduates
who are able to handle the change that
technology is bringing. This is why it’s
so important that higher education
institutions take a more holistic approach
when developing curricula informed by
these needs,” says Olmesdahl. “For one
thing, students in all qualifications should
be learning the intricacies and implication
of technology in business, which includes

understanding digital business and digital
branding”
It is important that curricula are
facilitated and delivered by lecturers
who know what they’re talking about,
with industry experience to back it up.
“Permanent lecturing staff should have
business and related industry experience,”
adds Olmesdahl.
“At Vega, senior lecturers are tasked with
taking initiative and remaining active in
their respective fields, including writing
papers and opinion pieces, attending
conferences and retaining membership of
professional and industry bodies.”
Vega employs a high percentage of
contract lecturers who run their own
businesses or who have enjoyed fruitful
careers in the industry, while its national
and regional (campus-level) advisory
councils are drawn from business and
industry.
Understanding the bigger picture
In addition to building and delivering
curricula that prepare students for Industry
4.0 careers, higher education institutions
need to create learning environments that
help students gain insight and experience
into their chosen industries. Olmesdahl
explains that some of the biggest companies
in the country deliberately opt for students
from Vega for this very reason.

14
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“Vega students hit the ground running.
From the time they arrive on campus,
they are encouraged to show initiative,
confidence and curiosity for learning,” she
says. “Vega's Brand Challenge and Brand
Activation allow students to see what it’s
like to work with a real-life brief from
a real-life client, while following strict
timelines and producing agency-quality
work. They’re working with the latest
software and engaging with technology
to bring their ideas to life, impressing
some of the country’s most respected
executive teams. I believe that this is the
direction where higher education really
should be heading if our youth are to
become tomorrow’s successful leaders
and captains of industry.”
Vega routinely hosts international
speakers, bringing industry professionals
from around the world to its campuses to
share new knowledge and insights with
students.
Graduates who have a wider world
view are able to pursue more fulfilling
and lucrative career paths. This means
ensuring students have access to trends
and perspectives outside of their comfort
zones and becomes an important part of
dw
their learning.

www.vegaschool.com
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Growth in fire engineering a hot topic for
ASP Fire in 2019
With insurers placing greater
demands on businesses to
comply with all relevant firesafety standards and regulations,
ASP Fire has employed two new
fire engineers to enhance its
service offering in this regard.

C

iting fire engineering as a key
growth area, ASP Fire CEO
Michael van Niekerk comments
that 2018 was an “exceptionally busy”
year that resulted in significant growth.
One of the new fire engineers employed
also has a HVAC background, adding
further to the expertise and experience
of the company. “We are already active in
Africa, and recently received an enquiry
from Portugal.”
Looking at future growth, van Niekerk
adds there are significant opportunities
in the retail industry, with ASP Fire
having carried out about 13 shopping
centre fire-risk evaluations to date. The
average shopping centre is very much an
environment in flux. However, if anchor
tenants occupy a space in excess of 2 500
m2, then sprinkler systems have to be
installed.
“If you do not detect a fire in time, and
cannot evacuate people fast enough, it can
be a major issue resulting in fatalities,” van

16
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Niekerk warns. Shops larger than 250 m2
in area are required to have manual firedetection systems in place, while shops
in excess of 500 m2 require automatic
fire detection and emergency evacuation
systems. This also needs to be linked to the
shopping centre’s building management
system, so that patrons and other tenants
can be forewarned timeously in the event
of any emergency.
ASP Fire continues to educate both the
public and industry in general about firerisk management and fire engineering
in particular. Here van Niekerk warns
about complacency with regard to fire
safety. “Most people do not believe they
will become a victim of a car accident,
a workplace incident, or a fire either at
home or at their place of work.”
It is essential that any business or
residential environment is, firstly,
adequately prepared to deal with a fire,
and that, secondly, people are mentally
prepared to act swiftly, and with purpose,
during a fire. The cheapest and most
effective way to combat a fire is through
the use of portable fire extinguishers and
fire-hose reels. It is a legal requirement
for every building in South Africa greater
than 250 m² in area to be equipped with
fire-hose reels at a ratio of one per 500 m²
or part thereof.

ASP Fire CEO Michael van Niekerk

Importantly, these must be located in
such a manner that the end of the hose, not
the water stream, can reach every part of
the building. A minimum of one fire-hose
reel is required on each floor of a multistorey building. In addition, portable fire
extinguishers must be installed at a ratio
of one 4.5 kg dry chemical powder fire
extinguisher per 200 m² or part thereof in
offices.
ASP Fire conducts fire-risk assessments
to determine whether the actual fire load
within a building exceeds the installed
fire-protection system design. “We are
able to advise clients and to assist them
with a suitable fire-protection strategy
and system design to cater for any worsecase scenario. We specialise in turnkey
fire protection projects, whereby we
design, supply, install, and maintain fire
protection equipment in buildings,” van
dw
Niekerk concludes.
www.aspfire.co.za
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SLEEP IS LIFE’S GREATEST PLEASURE.

WHAT’S
HOT
Welcoming 10 new colours!
The Mill’s COCO CHENILLE
collection is inspired by the legendary
fashion designer Coco Chanel. This
textured plain Chenille, with a subtle
background sparkle, offers a large colour
variety encompassing Classical Elegant
shades now in 38 colourways! Whether
used in lounge settings, on statement
pieces or accessories, our soft furnishing
fabric COCO CHENILLE is guaranteed
to steal the show, just like Coco! Furniture:
Milk stool by FOODOG Design.
www.themillfabrics.co.za
admin@themillfabrics.co.za
+27 11 704 1577

TWO DIFFERENT COMFORT OPTIONS
IN ONE MATTRESS
“NOW YOU CAN BOTH HAVE IT YOUR WAY”

Lucerna Outdoor Lamp by Ethimo
Designed by renowned Venetian artist
Luca Nichetto, the Lucerna Outdoor
Lamp is a great fit for any outdoor table
top or pedestal. Powered by an LED light,
it comes in both a mobile and a portable,
rechargeable version. A simple yet elegant
design piece, this lamp irradiates a subtle,
warm, atmospheric glow. Illuminate your
outdoor setting with this exceptional
lantern.
www.corefurniture.co.za

DUAL CORE
FIRM

SOFT

SOFT

FIRM

Simply unzip the cover and flip the inside foam cores to
obtain different comfort combinations any time you want.

• Dual core technology ensures the perfect comfort for couples with
different comfort preferences.
• The temperature-regulating Outlast® fabric featured in the cover creates a
perfect microclimate during the night, while the natural viscose makes it
soft and silky to the touch.
• The mattress adapts perfectly to your body’s shape, giving a pleasant
feeling of lightness and relaxation.

The World Leaders in Sleep
Home of

0861 60 60 60 www.vencasa.co.za

JOHANNESBURG: Clearwater, Design Quarter, Kramerville, Hyde Park, Bedfordview | PRETORIA: Brooklyn, Menlyn
WESTERN CAPE: Cavendish, Canal Walk, De Waterkant, Table Bay | KZN: Crescent
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Andy de Klerk Cabinet Works -shows the use of varied and effective general lighting

Kitchen lighting

W

hen planning a kitchen, few
tend to consider lighting.
Adding lights to the kitchen
is often a last-minute thing when there
is little left in the budget for effective
and attractive fittings. Your kitchen
lighting should be planned as part of the
fundamental design of the kitchen. Not
only is good lighting important for the
effective use of the kitchen but also for
its aesthetics and, believe it or not, your
emotional well-being.
Your kitchen lighting should be layered.
While in the past a big fluorescent tube
attached to the kitchen ceiling would
suffice, the modern kitchen is part of an
integrated living space and needs more
than just practical cost-effective lighting.
Obviously natural light is the first
prize. Maximising natural light is not
only aesthetically pleasing but it comes
with no electricity bill. However, you will
still have a need for good general lighting
– normally ceiling mounted, that gives
general illumination. Downlighters work
very well for this purpose and are easily
maintained.

After ensuring the general illumination
of your kitchen, your focus should be
task lighting. This is the lighting aimed
at making the kitchen a practical place
to work in. It ensures that all the areas
where you prepare food, cook and wash
dishes are well lit to ensure cleanliness
and efficiency. The most important
task lighting will focus on ensuring
your countertops and workspaces are
well lit. This is usually done by placing
lighting on the underside of your eye
level cabinetry. Most commonly used
to do this is LED strip lighting or LED
downlighters – both are economic and
low heat generating. It is preferable that
you don’t actually see the light fittings so
the use of L-shaped channels and light
shields is important.
Placement of the fittings is key. If you
are focusing on task lighting the light
should be placed within the first third
of the underside of the cabinetry. If you
are rather looking for the undercabinet
lighting to accent a splashback or to
just add ambiance, it should be placed
towards the back of the cabinet.

You must know what material you are
using for your countertops when you
plan this lighting, as many surfacing
options are shiny and reflective. You
need to choose a diffused light source to
ensure you don’t get reflective glare with a
shiny surface like granite or quartz. With
matt surfaces you want to consider the
placement of the light fittings, particularly
with downlighters. It is recommended
you place the units approximately 500mm
apart as this will allow the pools of light to
overlap creating a more consistent spread
of light across the countertop.
Task lighting that is often forgotten
is the lighting of drawer and cupboard
interiors. Being able to clearly see what
is inside your cupboard or drawer makes
your kitchen more practical and userfriendly. For glass fronted cupboards
this lighting is not only task orientated
but accent orientated as well. LED strip
lighting is most commonly used for
this but downlighters can also be used
for a cupboard application. Systems
now exist that allow this lighting to be
motion activated so that drawer lighting

will activate as you open the drawer.
This is also an advantage when applied
to the lighting of parts of your kitchen
infrequently used like the scullery or
laundry.
Accent lighting is lighting that is
added to give your kitchen greater depth
and to highlight features. Remember,
the kitchen itself is a feature and can be
accented with kickplate lighting and overcabinet lighting.
Over-cabinet lighting can help to give
the illusion of height to a room. If you
are stuck with fairly low ceilings this is a
fantastic trick to give you a greater illusion
of space. The lighting can be fixed to the
top of the kitchen units and can either
created a thin highlight between cabinet
and the ceiling if the cabinets are tall
giving an intimate feeling, or a warmer,
space-enhancing light if there is a larger
gap between cabinet and ceiling.
Kickplate lighting definitely adds
dimension, a sense of space and
sophistication to a kitchen. LED strip
lighting is placed unseen along the
underside of the bottom cabinets at the
kickplate. They are also a useful ‘night
light’ option for those late-night snack
runs.
Other accent lighting can be used to
highlight art works or focal piece in the
kitchen. In order for this to be effective
this accent lighting should be at least three
times brighter than the ambient light.
Lighting a kitchen island or breakfast
bar is also important. It will need good
task lighting but also accent lighting.

Coles Kitchens in KZN - shows the use of natural and pendant lighting to illuminate countertops

Both an island and a breakfast bar /
eating area offer you the opportunity for
a bit of aesthetic flair. This is your chance
to hang a beautiful feature light like
pendant lights or a chandelier. If opting
for pendant lighting you need to give
thought to the space you have. A good
recommendation is that a 2500mm area
can accommodate three small to medium
pendants or two large ones and a 3600mm
area can accommodate five small to
medium pendants or three large ones.
On the whole the rule of aesthetics would
recommend working in odd numbers.
Your pendant lighting can be a real feature

combining more than one style or with
the lights at staggered heights and groups.
The important thing to remember with
any chandelier or pendant lighting is that
you will need to do regular cleaning and
maintenance. A kitchen is a messy place
so the lights will collect dust and grease
even if you have a good extractor.
No matter what lighting you eventually
choose there are important things to
consider. Don’t just look at wattage but
more about the actual amount of light
that can be created (measured in lumens).
The amount of light needed varies from
person to person and the older we get
the more light we need to see effectively.
Under fifties generally only need to work
with 2.5-watt lighting but over fifties fare
better with 5-watt lights. Put your various
lighting on their own switches so you can
turn them on and off according to your
mood or needs. Add dimmers so that you
can adjust the ambiance. Psychologically
the brightness and warmth of the lighting
in a room can affect our mood. Choose
energy efficient options. This is not only
good for your bank balance but for the
environment too. Lastly, make sure you
consult experts. Not only to buy your
lights but to fit them too. Working with a
registered electrician is essential.
If you would like to know more about
the Kitchen Specialists Association (KSA)
please visit www.ksa.co.za.
dw

Crestwood in KZN - shows effective task and accent lighting in a glass display cabinet
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IID

Andrea Fischer-Collett is the
Lead designer and Director
at Fischer By Design, an
interior design studio
based in Port Elizabeth.

Take your Career seriously and become and IID
Member today!
The IID Vision is to be a
professional body that the
Interior Design industry
is proud to be a part of, a
body that brings status, a
support network and great
benefit to your growth
and career in the Interior
Design field. We want our
members to expect more,
do more and know more
through the IID.
Are you in the interior design, décor and architectural industry and want to start
taking your career seriously?
How to apply for membership:
1. Visit our website www.iidprofessions.org.za
2. Identify which membership category best fits you;
Student, Candidate, Professional, Design Agency,
Supplier (Corporate or Affiliate)
3. Download application form straight from our website
or drop the national office an email national@
iidprofessions.org.za if you have any queries
4. Fill out the application, provide us with the criteria
requested and send it to national@iidprofessions.org.za
5. Your application is now received and will be assessed by
our Members Committee
6. Once the National office hears feedback, they will contact
you with regards to your application, your invoice will
then be sent out, on approval of your application
7. Once you have settled your account you will receive
the IID welcome pack. This includes the following: IID
Certificate, IID email signature, IID logos, Webpage set
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up (not included in Student & Candidate Fee) and you
will be added to our emailing database to keep up with
what is happening in industry.
These are only but a few of the benefits you will receive
being an IID Member.
Free Marketing. Share content in our newsletter. Contact
national@iidprofessions.org.za
Support our Ambassadors in each region by attending
some really amazing IID Events and Networking. Great
opportunities for you to stay visible, exchange ideas and
rub shoulders with some of the leaders in the profession.
Visit our website for details on our 2019 upcoming events .

OUR DESIGN STUDIO ...
This is where we feel free to take off our
shoes and discuss ideas over coffee on the
stoep. It is here where we host our collective. A collective creative consciousness
through collaboration that lives, breathes
and works with local and international
creatives and designers. Embracing South
African heritage and culture, in a haven
where clients and designers can draw inspiration from one another.
So, pop in for a koffie en beskuit...
OUR PHILOSOPHY
HYGGE (HOO GA) ...
The art of building sanctuary and community, of inviting closeness and paying attention to what makes us feel open hearted
and alive. To create well-being, connection
and warmth. A feeling of belonging to the
moment and to each other. Celebrating the
everyday.
OUR PROJECTS ...
Embracing South African heritage
and culture with the essence of creating
spaces where clients and designers can
draw inspiration from one another. From
retail store layouts to global restaurant
franchises, offices, working and living
spaces, we apply our design eye to every
detail.

“Sustainable living has become
a reality and created a ripple
effect into retail environments
as well as private homes. This
is seen with plants as features
instead of mere decoration.”

What is your favourite holiday?
Christmas is the only holiday with as
many decorations as there are ways to
celebrate it.

What was the last song that made you
dance?
Akanamali by Sun El-Musician feat
Samthing Soweto

What is your favourite rainy-day
activity?
Eating cinnamon pancakes, listening to the
rain on my tin roof, & playing board games.

What do you listen to while you are
working?
80’s hits!

What’s your favourite fashion trend of all
time?
Waistcoats
Do you like surprises?
Of course!
If you could switch lives with anyone for
a day who would it be?
Annemarie Meintjies
What’s your favourite flavour ice-cream?
Bubble-gum with a flake
What makes you smile more than
anything else?
My two Boston Terrior boys, Frank &
Waltor
What is the best thing to happen in the
last year in design?
Sustainable living has become a reality
and created a ripple effect into retail
environments as well as private homes.
This is seen with plants as features instead
of mere decoration.
What is the best gift you ever received?
A photo album from my grandparents for
my 21st birthday with photos from the
day I was born till my 21st
What was the last movie that made you
cry?
Bohemian Rhapsody

If you could have a superpower, what
would it be?
To keep plants alive.
What’s on your favourite pizza?
Pepperoni & fresh rocket
How do you like your coffee?
One sugar and milk, please.
What’s your morning ritual?
As a creature of habit, it starts with me
walking into the shower before I even
open my eyes.
What’s your favourite book of all time?
The World According to Garp
What is the one thing you can’t live
without?
My imagination
Favourite superhero?
Harlequin
What’s your favourite dessert?
Anything with chocolate ...
chocolate.

good

What question would you ask the next
designer to take this questionnaire?
Where other than interior design do you
look to for inspiration?
dw
www.fischerbydesign.com

dw

www.iidprofessions.org.za
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DOLFI
The next gen
washing device
the acceleration and tension of the
surface. The pebble, like its inspiration
from nature, showcases a seamless
combination of both strength and smooth
softness, providing them with the trust of
these two aspects in both touch and the
washing process. The pebble is timeless
in its minimal shape and while linking to
modern technology never loses its natural
touch.

Dolfi is a tiny ultrasonic
washing machine for
delicate clothes

D

olfi
launches
the
next
generation washing device.
It is an elegant, compact hitech device that cleans clothing with
the power of ultrasonic technology. The
precisely modulated ultrasonic waves
tackle dirt and bacteria right down to the
microscopic level, leaving your clothes
fresh, clean, and most of all, undamaged.
Product designer Andre Fangueiro
has created a small pebble-shaped device
that uses ultrasonic sound waves to
clean clothes. Dolfi aims to remove the
need for hand-washing clothes made
from fabrics like silk, cashmere and lace
that are easily damaged, as well as offer
travellers a portable cleaning solution.
How did this collaboration come about?
Lena Solis, CEO of Dolfi, reached
out to Andre Fangueiro in 2018 to
collaborate on product creation for a
device that could assist with an issue that
she experienced as a globetrotter herself
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daily, cleaning garments while on the
road.
How would you describe Dolfi to
someone new?
In a nutshell: A hand-sized device that
fundamentally changes your garmentwashing experience with the power of
ultrasonic technology.
Dolfi ticks the four boxes that we think
are vital for this type of devices:
1. Innovation – Dolfi utilizes ultrasound
to clean your clothes. No soap needed.
Ultrasonic technology is at the
forefront of fundamentally changing
the way we wash our garments.
2. Compact design– In a globetrotter
world, you need something sleek
and compact to accompany on your
journey which is easy to pack. Dolfi
is one of the world’s smallest washing
machines that fits in the palm of your
hand.

3. Energy saving – This powerful little
washing device consumes 80 times less
energy than the traditional washing
machine
4. Created for great experiences – Dolfi is
the ultimate gadget for clean garments
at home and on the go.
How did you decide on the shape?
The evaluation of the shape and
development of the shape started with
the definition of the target group and an
in-depth analysis of gaps in the market
where the product would seamlessly fit.
After this analysis I started with styling
definitions to ensure that both product
and market strategy would link with one
coherent message.
Thinking of the delicate balance of
beautiful aesthetics and mechanical
capability, the pebble shape came to
life. This shape embodies a certain
effortlessness while still showcasing
its technological capability through

Who do you envisage using the device?
When designing this product, I wanted
to ensure to design a minimalistic object

that would appeal to both female and
male consumers. I envision them to be
the explorers and globetrotters that are on
the road a lot with the passion to discover
whether they are travelling for business
or leisure. They like to explore and need
devices on their travels that provide them
with an ease of use.
How does it work?
Dolfi isn’t just a pretty package - this
compact but powerful device consumes
about 80 times less energy than a
conventional washing machine, helping

you make a huge positive impact for the
planet and, of course, for your wallet.
This revolutionary method can clean
clothing from the inside out without
ever damaging or discoloring the fabric.
So, you can keep your delicates, lace, or
cashmere – Dolfi will take care of them.
This is a pleasant alternative to laborious
hand washing – with Dolfi you’ll never
have to do it again!
The device is super simple to use and
only takes four steps.
1. You start the process by filling a
container with water and adding
the garments you wish to wash. This
container can be a sink, bucket, bowl
– anything that has enough space for
water and the garments with it.
2. Add detergent if desired. This is not
obligatory as the device cleans with
ultrasound.
3. Place Dolfi in the water and plug the
product in.
4. A few minutes later after the device
is done, it can be unplugged, and
garments can be removed from water
to dry.
The way the product works is that it
emits thousands of cavitation bubbles
that are microscopic and invisible to the
naked eye. As these bubbles collapse,
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they produce jet streams of force that on
collision with the fibers of the garment
expel any dirt or odours that are present
in the fibers.
“We want people to have more fun on
their travels rather than stressing about
costly laundry services, or spending time
searching for coin laundries, or even
wasting luggage space packing extra clean
clothing” says Andre Fangueiro, Dolfi’s
product designer. “With Dolfi, travel will
become easier, happier and a lot more
fun!”
Was this your first experience of
designing a device that uses this
technology?
This was indeed the first time I
designed a device that uses ultrasonic
technologies and I truly believe that this
technology has been under the radar for
many years. Having tried it myself and
experienced the potential together with
MPI technologies I believe it is going to
revolutionize the way we look at washing.
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What are the next steps with this
product?
Right now, we are working on
launching Dolfi in the market and have
already started working on other possible
applications that will launch in the future.
dw
We will keep you posted on them.
www.dolfi.co
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Peck CityLife

provide a narrative continuity throughout the
different areas to create a fluid relationship
between the delicatessen, restaurant, wine
bar and cocktail bar. Four places which
differ in their function and relationship with
the public, but which all make for a unique
experience. The space pays tribute to postwar Milan, the reconstruction, the economic
miracle - the Milan in which the legend of
Peck established itself - without making the
place didactic.
The quotations pay homage to a shared
history: the flooring is redolent of historic
Milanese stone, the ceppo di Gré from the
quarries of Lake Iseo; the restaurant’s false
ceiling, with wooden panelling, recalls Villa
Necchi Campiglio of the great Milanese
architect Piero Portaluppi; the struts which
hold up the shelves are evocative of the
BBPR’s Velasca Tower; for the seating,
meanwhile, Gio Ponti was chosen: elegance
and essentiality. Subliminal, rather than
explicit, messages of a sober yet bold
Milanese character.

Peck, the Italian temple of
haute cuisine since 1883,
opens a venue in the
new high-rise Milan

T

he Italian studio VudafieriSaverino Partners has designed
the space, defining an innovative
concept: delicatessen, restaurant, wine
bar and cocktail bar January 2019, Milan,
CityLife Shopping District - Peck, the
symbol of Italian gastronomical delights,
opens a new venue, which explores a
new concept in food and beverage and
merges in a single place all its distinctive
features: deli shop, restaurant, wine bar
and cocktail bar.
Designed by the Milan-based studio
Vudafieri-Saverino Partners, the new
Peck is located in the CityLife Shopping
District, the largest urban shopping
district in Italy. Peck brings to the new
vertical city - under the skyscrapers
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designed by internationally renowned
architects - all the flavours, aromas and
expertise that have made it the benchmark
for high quality foods and a well-known
brand all around the world. VudafieriSaverino Partners, took care of every
phase of the project: from the concept

to the interior design, also following the
engineering of the furnishings.
The aim was to create an environment
rich with symbolic elements to reconcile
Peck’s historical identity with its
contemporary dimension. A bridge
between the tradition of fine dining and
the new city. Peck CityLife is located in
a 300m² organically-shaped pavilion,
central in relation to the entrance to the
Shopping District. Not only a treasure
trove of flavours, expertise and traditions,
but also an atmospheric place where the
food is one of the ingredients in a larger
experience.
A central role in defining the overall
picture of these meanings is played by the
interior design, which has been entrusted
with the responsibility of expressing the
core values of the Peck identity. Claudio
Saverino and Tiziano Vudafieri – who
have extensive experience in restaurant
design and many high-quality examples
already in Milan itself - have defined
a concept capable of expressing the
fundamental features of Peck’s historic
identity, with a design which is at once
timeless and highly contemporary.
It is, first and foremost, a project of
“designing relationships”, namely those
between different people and times. The
interior design was structured so as to

The decorative lamps, with their
modern, post-industrial look, are
intended to recall the aesthetic tradition
of Milanese palaces, with attention to the
choice of light fixtures whose presence is
peculiar.
The vast deli counter welcomes visitors
at the entrance. Entirely designed to
offer technical performance, aesthetics
and practicality, it also introduces a
new option: eating seated directly at the
counter. Enjoying food whilst seated at the
counter is not merely an aesthetic gesture,
but a philosophical one: it strengthens
the relationship between foods and their
production, between selection and tasting,
between preparation and consumption.
The folding tables by the counter allow
diners a privileged view of the authenticity
and quality of the products and a new
and involving experience of gastronomic
traditions.
The space was designed to the
millimetre to be able to open and close,
multiplying the seats at the tables 70 covers in total, including 50 at the
restaurant/delicatessen and 20 at the wine
and cocktail bar. A series of retractable
tables allows the restaurant to multiply its
covers by creating surfaces where there
was once free space.

dw • March 2019

29

RETAIL
INTERIOR
The restaurant is an elongated space in
which the mirrors amplify the depth of
the display walls: punctuated by vertical
pillars and long wooden shelves to display
Peck products. To accentuate the feeling
of intimacy, the setting is made cosier
by a low suspended wooden ceiling in a
diamond mesh shape. The theme of the
diamond-shaped panels also characterises
the decorative motifs of the moving
tables, another tribute to the Milanese
architectural tradition.
In the wine bar, the shelving units
create a metric in which the bottles of
wine are treated like notes in a piece of
music, expressing the value of the overall
composition whilst highlighting a handful
of great soloists. The sense of verticality is
emphasised by the black lesenes which
punctuate both the furnishings and the
wainscoting of the bar counter.
The displays set up in the window
were designed to avoid complete closure,
promoting permeability for the eye as well
as the hand. Each shelf is also a support
for the moving tables which make the
space versatile and multifaceted.
The bar of the cocktail station is covered
with handpainted porcelain tiles with a
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unique design created especially for Peck,
taken from a historic photograph from
the 1950s. The counter is made of copper,
along with the large mirror which hangs
on the wall behind.
In the evening, the volume lights up
like a lantern, revealing the product
windows and drawing one’s gaze to the
atmospheres of the restaurant which finds
intimacy in spotlighting.
The iconic materials of Peck, such as
wood, black iron and copper, have been
reinterpreted in a contemporary way;
even in the kitchen, the white and blue
tiles from the kitchens of Via Spadari have
been reused.
Food and Beverage
The temple of haute cuisine, in Milan
since 1883, arrives at the CityLife
Shopping District, adding a new location
to the historic shop and restaurant in the
heart of Milan.
Peck CityLife is introducing a new
restaurant formula, whose theme is
delicatessen eating.
The new restaurant - 50 covers, open
at lunch and dinner with two different
menus - is not just the place you can go
every day to enjoy a series of signature
dishes such as rib of beef, saffron risotto
with osso buco, veal Milanese - in
addition to a constantly-changing offering
of daily specials - but it is also a location
where you can find a selection of the most
iconic Milanese traditional dishes, such
as boiled meats, cassoeula, spit-roasted
meats or less common products such as
pickled tongue or marbré.
The tapas-style starter formula deserves
a special mention: designed for sharing,
this is meant to evoke a social ritual of
participation in tasting and to give the
diners the opportunity to discover various
flavours. The offering varies greatly and
allow diners to explore the must-haves
of Peck’s deli selection, such as Russian
salad, pâté, prawn cocktail, sturgeon, veal
in tuna sauce and Peck’s famous ownrecipe bresaola.

The wine bar showcases a selection of
wines and spirits theatrically arranged on
a striking wall which holds a selection of
150 labels, both Italian and French. Just
the tip of the iceberg compared to the
more than 3000 labels - always available
to order - which make the shop on Via
Spadari, in the heart of Milan, the finest
wine bar in Italy.
The final surprise of this new opening is
the bar of the cocktail station - decorated
with handpainted tiles with a design taken
from a historic photograph of Peck circa
1950 - entrusted to the skilled hands of
Riccardo Brotto, supported by a staff of
young bartenders who have put together
a cocktail list which blends the history of
Peck with a modern twist.
In the words of Leone Marzotto - whose
family took over the brand in 2013 and
who has been CEO since 2016 - Peck
is many things: “a Milan institution, a
historic shop which is spreading across
the world with the opening of satellite
branches in Japan, Singapore, South
Korea and Taiwan, a de facto authority on
product knowledge, a collection of people
brought together by skills, values and
passion for what they do.

The opening of Peck in the CityLife
Shopping District is doubly historic: not
only is it the first time that Peck is opening
in Milan outside its neighbourhood, but
this shop is also the first of the new Pecks.
The challenge is to bring our extremely
high idea of quality, service and our
passion into contact with new audiences:
with innovations designed to endure
over time, and without chasing trends or
passing fads.”
www.nemomonti.com
• Total surface area: 309m2
• Covers: 70, 50 in the restaurant and 20
in the wine and cocktail bar
• Interior design: Vudafieri-Saverino
Partners, Tiziano Vudafieri and
Claudio
• Saverino
• Design Team: Simona Quadri,
Alessandra Bottiroli, Nicolo Spina
• Construction management and
construction design: R4M Engineering
• Lighting design: Leukos Studio
• Executive planning and supervision
of works: R4M Engineering, Carlo
Bacchini and
• Luca Arcari
• Contractors: Impresa Montorfano Srl,
Ferrario Impianti Tecnologici Srl
• Custom-made furniture: customdesigned by 2Square
• Chairs and stools: L’Abbate and Dvelas
• Bench fabric: Dedar and Kvadrat
• Decorative lighting: Artemide and
Sammode
• Materials used: Wood (walnut), copper,
black metal, Alpi wood
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the Storer

Lisa Storer

Step into a connected space that celebrates the
authenticity of real products.

F

ounder of the Storer, a business that
brings together the wares created by
craftsmen with clients, Lisa Storer
is a business owner, creative talent and
intrepid traveler. She is also a connector of
people; exploring the globe (Lisa travels to
such places as India, Cambodia, Thailand,
South America and throughout Africa) to
meet and then join up with artisans and
community projects she believes in. “I do
this to make a connection and then supply
a range of bespoke products that will be
of interest to clients,” she explains. But it’s
certainly not a “what will sell approach.”
Lisa’s aim is to carefully pick and choose
exquisite items that celebrate old-methods
of creating, as well as encouraging clients
to really get a feel of the history of each
treasured piece and a sense of its true
authenticity.
Where did this revolt against today’s
consumerism culture stem from? Lisa
didn’t just one day decide to launch a
beautifully curated showroom space
that was the antidote to compulsive
purchasing. With a stellar career
background that started in fashion design,
Lisa progressed into the retail buying and
business sphere. After completing fashion
design at WITS Tech, she learnt the ins and
outs of pattern making at Julian Couture
as an apprentice with the fashion house.
This learning role saw Lisa absorb more
knowledge about fabric and beading, and
after a year, she and a former co-student
from her Tech days took the plunge and
opened their own studio next door to
Marion & Lindie’s boutique in Rosebank,
Johannesburg. “The designing duo were
a huge inspiration to me,” says Lisa, and
for two years her fashion business created
wedding dresses. But Lisa knew that a
strong creative venture isn’t built on a
design career alone, and felt that some
commercial buying experience would
be of great importance to her livelihood.
Off she went to Dale Footwear - who
handle the Hush Puppies brand - and
learnt the ropes about orders and imports
from China. “I do have quite a business
mind and like numbers and figures on
top of the creativity of design,” explains
Lisa. “At the time of my appointment,
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people thought I was mad, but I had the
opportunity to learn and was promoted
to the brand manager of Hush Puppies.”
After five years with the company, Lisa
moved to Interbrand, where she looked
after supplying luggage and handbags to
all the big retailers. “For five years, I learnt
a lot about merchandising, selling product
to retailers as well designing much of the
product itself.” Soon it was time to go out
on her own again with her business Maks
and Blaze, a company she started 15 years
ago.
This shift in working for herself
again, birthed a shift in her thinking.
“My company’s services for retailers
are specific to the local market and
include elements like trend forecasting,

logistics and design,” says Lisa. But I
soon saw a different way of doing things
and how things could change, she goes
on to explain. “Things are so devoid of
humanness, and so by creating the Storer
there was a real sense of connection.” The
conception of Lisa’s showroom as well
as her online platform hasn’t just spelled
a transformation in the way she works,
but in other areas of her life too. It’s
been a holistic journey: “it’s change that
spells success for me, and also living with
purpose,” she explains. “My kids are 12
and 6 now; I’d like them to have a purpose
and that human connection. The Storer
has given me a certain nostalgia for the
past and a rekindling for how we used to
live and do things.”

icture a treasure trove of uniquely
wonderful pieces that evoke the
love and care with which they were
made. This collection – an array of striking
lifestyle products – have been thoughtfully
and carefully sourced from sustainable
crafters the world over by founder of the
Storer, the talented and highly creative
Lisa Storer. For her clients – or as she calls
them, her ‘tribe’ – Lisa not only discovers
incredible lifestyle products (such as
apparel, décor, tableware and carpets), but
she specifically links artisans with buyers
through the stories their wares tell. Doing
so, the rare and beautiful finds at the Storer
share the history of their communities
with the communities who appreciate
such exceptional craftsmanship. “The
Storer is a retail exhibition space with a
lot of soul and heart,” explains Lisa, who
goes on to say that the business’s intention
is to connect craftspeople with its clients
within the eco-community.
After an impressive career in both
fashion design and the retail industry,
Lisa started feeling removed and
disenfranchised from the modern
world of mass-consumerism and today’s
compulsive need to spend. After starting
her own company 15 years ago (that caters
to the retail industry, providing services
such as trend forecasting, logistics and
design), Lisa saw a great possibility for
providing products to those who were
longing to connect to something with
meaning. And so she started traveling to
see if what she desired was out there. “I

was totally humbled to see what amazing what I call ‘soul’ products –that aren’t mass
produced, are available,” she says. “These
are small-run items, they evoke a lot of
emotion and come with a lot of history.
They felt more real to me.” Lisa goes on
to explain that the beauty of raw and
authentic creativity is what’s so desirable
in human beings. “I knew the emphasis
needed to be on bringing these beautiful
things to life, and showing them to others,
rather than simply being successful,” she
says. And that’s why connecting others
through the Storer is such an important
and honest concept. “The clients are
like-minded individuals,” says Lisa, who
explains that the tribe aren’t followers of
trends. And hers certainly isn’t hard-sell,
pressured-to-purchase retail space. “We
want people to come in, feel a certain way
and then rather come back and make a
considered choice,” she explains. “Clients
need to be aware of what they’re buying.
It’s the total opposite of compulsive
purchasing and the consumeristic culture
in which we live in today. Think of the
Storer as a slower experience.”
This slower experience gives clients all
the time they need to take in the full multisensory detail of the official showroom
at 44 Stanley Ave, Braamfontein Werf,
Johannesburg. A visual feast, the space
is rich with beautiful and sustainable
objects that echo the ethos of the
company; authentic, connected and
considered. “We have a full lifestyle
offering that incorporates all elements
such as products to treat body and soul
like scented candles, body oils and soaps
that are animal friendly,” says Lisa. When
it comes to apparel, the garments Lisa
sources aren’t trend-based, but rather
chic, classic pieces and all made from
natural fibres, “like a beautiful, must-have
white linen shirt,” she explains. You’ll also
find statement pieces (like the striking
Phenom vest you have wear over a simple
t-shirt and that’s made by a community
of women in Cambodia) to mix with
basics, as well as luxurious lounge-wear
items like traditional Moroccan house
slippers. Speaking of which, the Storer
décor category is very much statement

too. And these homeware collectables
aren’t available to all and sundry. “One-off
pieces like rugs and cushions have been
sourced from international destinations
and are highlights at the Storer because
they are bespoke or small-run,” says Lisa.
Natural material tableware, some made
with made with woods (think walnut and
lemonwood) as well as ceramics (you’ll find
an array of traditional yet contemporary
Moroccan ceramics), recycled glass
pieces are also exciting finds as well the
company’s vintage buys. “Obviously
there’s nothing mass produced, and so our
vintage items – upcycled pieces that are
sourced overseas as well as a few locally
- are true gems,” says Lisa. For those who
love stationary – and we all know one
of them – the Storer doesn’t disappoint.
Leather memoir notebooks (made in
Cape Town) are covered in butterysoft tan, cream and black leather for the
ultimate in sophistication. However it’s
the quirky botanical insect A4 notebooks
from America that ooze that “something
different” appeal.
dw
www.thestorer.co
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Wallpaper Inn
Wallpaper Inn’s Hexagonal Marble Wallpaper by
Graham and Brown
www.wallpaperinn.co.za

B

Any shade as long
as it’s black

old sophisticated and elegant, the use of black
in the bathroom adds an emotive yet effortless
drama. Be it through an all black bathroom
or selectively accented highlights, the effect is always
striking.
Take the classic freestanding bath – finished in jet
black, contrasting with the white of the inner bath
or polished aluminium feet to provide a stunning
centrepiece in the room. Or glossy black porcelain
handle detail on chrome bath mixers to add to the
classy dark tones.
While industrial-chic, black metal-framed shower
enclosures combined with all black tap-ware are also
rather striking; introducing white metro tiles can
offset the all noir detail. On the other hand using black
tiles on the walls creates a surprisingly warm, safe,
comfortable and cosy bathroom space.
Connect the dots with a matt black toilet seat and a
matching porcelain handle accompanied with various
accessories including black heated towel rails, black
Perspex butler’s trays, black framed mirrors and even
black light fittings.
While black is all the rage right now
there is little risk that it will ever go out
of fashion – it is a statement that has been
around for decades – think little black
dress for your bathroom.
dw
www,victorianbathrooms.co.za
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Phantom mirror
Designed by: Luca Gonzo & Helidon Xhinxha for Fiam Italia. Wall mirror in 6 mm high temperature
fused glass, back-silvered. 5mm flat mirror. Rear frame in painted metal. It can be hung horizontally
or vertically. The traces of heat forging are a peculiar and distinctive characteristic and guarantee the
craftsmanship of the object. This Italian designed and manufactured mirror is inimitable in its own shape
and quality, thanks to a strong aesthetic impact. The possibility of hanging it in different positions gives
to it a surprising effect.
www.casarredo.co.za/product/phantom/

Bedroom, meet Bathroom

O

by Mila Crewe-Brown

pen bathrooms are a concept that would make Granny
turn in her grave. Removing the privacy between
bedroom and bathroom is a giant leap, so what’s
making this a growing trend? To begin with, it could potentially
be a space saver in compact homes, gaining space where there
were once walls. But don’t be fooled, it’s not simply a case of
knocking out the dividing wall. No, opening these two already
private spaces up to one another requires a convincing amount
of aesthetic continuity; be gone budget toilet and outdated bath
and enter beautiful, considered sanitary ware.
Another reason backing the move to open bathrooms is the
visual increase in size it brings. This is modern, open plan living
at its boldest. Beyond simply gaining the width of the knocked
down wall, the eye will now travel a greater distance before it
finds the end of the room. For the same reason you’ll have far
greater light intake…a quality that every home owner is after.
The degree of openness between the two spaces however is
down to personal taste. Some choose semi openness with a low
wall (without doors) that partially divides the spaces, others use
screens, drapes or even glass partitions that suggest a divide; but
one thing that nearly all open bathrooms include is a separate
toilet for essential privacy.
Back to aesthetic homogeneity… since the two zones will
read as one space, they should look like one space. That’s where
careful choices need to be made. It goes without saying, sanitary
ware that will be on show should be beautiful; think matt black
taps and brassware akin to the BOLD range launched last year by

IB Rubinetti. This range of unconventional
and luxe mixers and taps with knurled
levers designed by Federico Castelli
and Antonio Gardoni is the ultimate in
sophisticated contemporary bathroom
design.
Finishes in an open bathroom-bedroom
should talk to each other as much as
possible too. If engineered wood that runs
all the way from the bed to the bath is not
an option then consider complementary
finishes. There are ranges of porcelain tiles
available these days that mimic the tone,
pattern and texture of wood with uncanny
likeness and these can be used on floors
and walls.
With everything on show, the humble
bed will have to be stepped up a gear too.
Thankfully, local brands making luxury
bed linen have gained in momentum in
the last few years. Most of these specialise
in 100% linen and pure cotton with
embroidered details, waffle and jacquard
weaving and unconventional edging like
scallops are all possible.
The jury is still out on which gets the
winning vote, cotton or linen, but each
has its fan base. Linen has a history that
predates cotton with roughly 36 000 years
to its name and for about half of that

period the textile was reserved for use by
priests and royals only. With linen being
more labour intensive to produce, its
price is naturally higher but its soft handle
and slubby, creased look is what makes it
so covetable.
Cotton on the other hand is loved for its
crispness. Here, thread count (measured
per square inch) has become the deciding
factor in selecting bedding; but beyond
a 600 tc, it’s debatable whether softness
and strength actually increase. Percale
is popular for its cleaner, crisper handle,
while sateen is loved for its satin-like
softness and tends to be a heavier weight
than percale. When it comes to Egyptian
cotton, the difference is in the length of
the cotton yarn, with this type of yarn
being considerably longer than standard
cotton yarn meaning softer and more
durable bedding.
In terms of blurring the boundaries
even more, bathrooms today often
feature a piece of furniture that wouldn’t
normally be seen here. An armchair,
a wooden bench, a rug or a metal side
table next to the bath are all clever ways
to introduce some of the rest of the home
into the bathroom, and ultimately render
the space less bathroom-ey.
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KOHLER’s new ‘components collection’
offers mix ‘n match configurations

K

OHLER is putting the freedom
of choice into the hands of
South African consumers and
specifiers with their latest Components
line of interchangeable tap elements.
This collection offers a wide range of
modern, minimalist options for creating
a complete and personalized aesthetic.
All components are available in
fashionable polished chrome, with
consumers able to create their own
personalized tap configuration tailormade for any environment by following
this simple two-step process:
Choose your Spout – For both sink and
bath, choose from Row, a modern design
with crisp angles; Ribbon, true to their
name, these taps give the appearance of
thin ribbons; and Tube, a timeless, a
familiar cylindrical style.
Choose your Handle – For sink
applications, a sleek single-control
Rocker handle may be placed anywhere
on the deck within range; or for more
widespread configurations, choose from
an Oyl handle; modern Industrial and
Lever handles as well as the Pin Handle
being available for both bath and shower.
This latest Components tap collection
epitomizes forward thinking design

Bedroom bliss, at your feet

Y
Row spout and Lever handles

solutions: delicate precision for accurate
control of the flow and water temperature,
gentle control in the single control handle
for smooth and graceful magnetic motion,
and a natural laminar flow with a hidden
aerator to create an organic water flow.
The Components Collection epitomizes
the proverb of beauty being in the eye of
the beholder, by giving customers the
chance to create something of substance
that suits their own design ideals. The line
is pared down and refined, but luxurious
and chic enough to make a statement
in any setting. The highest quality
engineering and materials assure that the
taps will be enjoyed and admired for a
long time to come. Components taps are
original and timeless, with a unique look
that belongs wholly to the homeowner.
dw

www.africa.kohler.com

our bedroom is your sanctuary,
a space to relax and escape from
the madness of the day. When
pondering over the perfect plush landing
for your feet each morning - carpet is
the only answer. The right carpet will
transform your bedroom into a cocoon of
tranquility. Belgotex carpets are designed
and made locally to bring world-class
quality to your home.
Belgotex has mastered a new fibre
technology to create an irresistibly soft
carpet range - they’ve called it Softology.
The art of soft is defined in a cut-pile
carpet made using an increased number
of finer filaments in a carpet pile, like
a feather. This broadloom carpet range
offers truly distinctive, luxurious colour
with brand new hues that deepen the
trend appeal of soft floor solutions at
large. Swoon, Dahlia, Suave and Regis
break the industry staple of grey and beige
colourways we’ve come to know from the
carpet industry.
Dial up the comfort factor and order
your colour in one of three pile heights
with a choice of 8mm, 11mm and
13mm. Softology is made with a superior
high twist set for advanced memory

performance, superior colour fastness
and stain resistance.
Belgotex is a proudly African
manufacturer that really backs their
eco-efforts with tangible results. All
Belgotex wall-to-wall carpets are a

product of waterless yarn manufacture
so, while soft to the touch, they’re gentle
on the environment too. To get a closer
look at the full range of broadloom
carpet for your bedroom makeover visit
www.belgotex.co.za
dw

Ribbon spout and Oyl handles
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Uncovering the
future of sleep

I

n an increasingly confused and
cluttered world of bed brands,
variants and options, Sealy makes it
easy to find the mattress that’s right for
you. With our focus on health, comfort,
support and innovation, the trusted Sealy
brand continues to offer an unparalleled
night’s rest for every lifestyle and sleep
preference.

Wake up to the future of sleep
Introducing the all-new Sealy range, with Posturepedic Technology TM
At the heart of every new Sealy mattress you’ll find exclusive Posturepedic Technology that’s taken 65 years of
experience into the future to provide support that’s right for you. No matter who you are or how you sleep,
there’s a Sealy mattress designed to balance the support you need with the feel you prefer.
The future of sleep is here today, and its name is Sealy.

The all-new Sealy range, with
Posturepedic TechnologyTM
With the recent launch of the Sealy with
exclusive Posturepedic Technology range,
Sealy has created a simplified selection
system that makes it much, much easier
for customers to test and decide on the
bed that’s best for them. Plus, they’ll enjoy

38

March 2019 • dw

the confidence of knowing that every
bed is built using Sealy’s world-famous
Posturepedic Technology.
From entry level to top-of-the-range,
the features and benefits of every Sealy bed
with exclusive Posturepedic Technology
are laid out simply and logically so that
comparisons and choices are easily made.

No matter who you are or how you
sleep, there’s a Sealy mattress designed to
balance the support you need with the feel
dw
you prefer.

The future of sleep is here today,
and its name is Sealy.
www.sealy.co.za

dw • March 2019

sealy.co.za

39

Sealy South Africa

BEDROOM
AND
BATHROOM

A dreamy space

New looks with kim h™ and Bathroom Butler

L

eading bathroom accessories brand,
Bathroom Butler, gives you some new
design ideas for your bathroom inspired
by interns at leading, Johannesburg based,
interior design firm, kim h™
As an firm that works hard at keeping
the balance between the stability of highly
qualified and experienced individuals and
the fresh approach of recently qualified
interns, this month’s mood boards were
approached a little differently as one of the
four different bathroom accessory ranges
were selected by different designer interns.
Each intern then had to conceptualise
an inspirations board and pull together
a completed look that complemented
the colour range they chose. Here’s the
creative genius that they came up with:

Matt Black – Jan Esterhuizen
Jan Esterhuizen was drawn to the
Matt Black range of accessories due to its
masculine appeal and its simplicity. Jan
loved how the finish had no reflection
and was able to really use colours and
contrasting, yet complementary materials
to make the accessories stand out.
With this look, which Jan designed
with his own design preferences in mind,
he really focussed on design principles
that allowed these accessories to speak
for themselves and become isolated
from their surroundings. “Matt black
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accessories like these are statement
pieces so I’d recommend using a lighter
background to really help them stand
out,” says Jan. As a little tip, Jan suggests
that when designing a bathroom, or any
room for that matter, “choose a piece that
is your favourite and design from there.”

“A bathroom should be a calming
sanctuary”, says Cynthia. To avoid the
design becoming repetitive and keep
the design interesting, Cynthia opted
to utilise different timbers in order
to connect the outdoor to the indoor
spaces.

K
Polished Rose Gold - Teighan Killassy
“I love rose gold and its pink hue and I
find it to be very on trend at the moment”,
says Teighan. Teighan chose natural
stone and patterned tiles to juxtapose
the accessory’s metallic finish to the raw,
natural stone and textures.
Teighan paired the polished accessories
with patterned tiles, natural stone and
natural elements to reflect her own
minimalistic design style and layered the
geometry of the accessories on top of
each other in order to see the interaction
between shapes and space along with
materiality.
Polished stainless steel - Cynthia Nouala
Cynthia chose the Polished StainlessSteel range of accessories as she liked the
reflective properties of the materials. To
help the accessories ‘take the lead’ in the
bathroom, Cynthia chose to use subtle
materials and textures for the rest of the
bathroom. Cynthia feels that time spent in
the bathroom is an ideal time to refresh
and reflect. Nature was incorporated into
the design for its calming characteristics.

Brushed Bronze - Kayla Vieira
Kayla loves a natural look and chose to
use white marble as an accent colour for
the Brushed Bronze range of accessories.
“The green, organic background was
interesting for me and with that in mind
I wanted to use the white marble tile as
a basis for the look and feel. I layered
the two materials which accentuates the
Brushed Bronze accessories.”
Kayla – who designed this mood board
to her personal aesthetic, used a timber
finish that highlighted the natural look
dw
she loves.
www.bathroombutler.com

iwinet, based in the quaint village of Stanford, creates a
dreamy space in beautiful bedrooms, alfresco areas and
hidden sanctuaries.
Kiwinet was founded as a small business in 1994 and this
year, they will be celebrating their 21st with Robyn Lavender
at the helm. They have grown to a professional operation; while
passionately retaining a personal commitment to manufacturing
stylish and bespoke nets of a consistently high standard. The
staff are committed to meeting the exact requirements of their
valued and loyal clientele thus creating mosquito nets which
match their clients needs down to the very last detail.
Kiwinet takes great pride in its endless growing reputation for
producing innovative and custom-made nets to complement
any interior décor style and will go to any lengths to ensure that
customers’ visions are not only met, but surpassed.
From their Traditional Suspended and Classic Range; Hoop,
Square and Fitted Four Poster nets, to custom Mono-Pitch,
Track Suspended and Cubular Kiwinets, they endeavour to
meet all their clients’ special requirements.
A Kiwinet is a romantic feature stylishly enhancing any living
space, bedroom or outdoor retreat as well as offering protection
against malaria and pesky mosquitoes, in private residences,
game lodges and hotels.
Feel rejuvenated by experiencing the tranquillity of a night of
dw
uninterrupted sleep under a beautiful Kiwinet.
www.kiwinet.co.za
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House Lilford

b

espoke bathrooms were very
fortunate to have the opportunity
to work on three bathroom
renovations at House Lilford with their
client, an interior decorator, who already
has an incredibly beautiful home.
They remodelled the master en suite
which had a very poor layout and managed
to solve this by moving the bedroom
door away from a central entrance to
create a larger space for the new walk-in
shower. The window was replaced with
a proportionally correct one and aligned
centrally above the new free-standing
bath from Victoria and Albert.
The custom joinery design and finish
was a key element for both storage and

design purposes. They wanted to connect
the corner opposite the window and
wrapped the vanity around the corner on
two walls. bespoke bathrooms liked the
idea of furnishing this bathroom like a
living space and thus worked with an oak
veneer and a Chinese lacquer finish.
The extra length heated towel rails from
Jeeves help to visually lengthen the wall
and add a real sense of luxury by keeping
the towels feeling fresh.
They also focused on lighting and
included a light sensor connected to a
bespoke LED underlit mirror cabinet,
which provides muted light for early
morning bathroom activities while
allowing the bedroom to remain dark.

The latest design trends of pattern and
geometric design are reflected in the
herring bone marble tiles which they had
fabricated into a custom size.
Also, the wallpaper reflects the current
design movement of bold graphic print.
The second bathroom was originally a
shared kids’ bathroom that was accessible
from both bedrooms. The challenge was
to create two separate en suites which
was incredibly tricky as the space was
quite limited. After careful planning and
detailed drawings, we managed to split
the existing space with a new stepped wall
as well as fitting two new windows.
Both new en suite bathroom’s are
designed for maximum use of space and
storage, with clean lines and a strong
black and white theme created by custom
cut marble and hand-crafted wall tiles.
The Duravit D-code furniture basins were
fitted into the stepped wall along with
the Duravit Starck 3 wall hung toilet and
Geberit cisterns which were also built into
the wall.
Their client chose the perfect wallpaper
for one of the kid’s bathrooms as well as
the Cara Saven design for the master
bathroom.
dw
Photography: Diana Wemyss

www.bespokebathrooms.co.za
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lighting? The craze for Edison or carbon
filament bulbs remains strong here in SA.
Loved for their vintage appeal, as well as
the warm glow and captivating beauty,
these bulbs might rate badly for their
energy inefficiency, but they certainly
look good. The next gen LED filament
bulb is however, a good bridge between
the energy efficient LED and the easy-onthe-eye carbon filament bulb.
Efforts to ban the import and
manufacture of incandescent bulbs
continues in many parts of the world,
such as the US and Canada, with
Argentina reportedly extending the ban
on household incandescent bulbs and
halogens by the end of this year.
Integrating lighting and sound
management (specifically reverberation
time) acoustic lighting is a recent solution
that designers are backing with a number
of beautiful luminaires. This has been

WE-KLCH-394
6 x E27 XL Pentagon Ranch Iron Fitting, Black.
Ideal for large open interiors, this significantly sizable range consists of varying sizes and
styles.
Tel: 021 552 4370
www.klight.co.za

Switched on
lighting
by Mila Crewe-Brown

T

he lighting design sector is a far
cry from what it once was. The
most beautiful and progressive
lights in the world are predominantly
LEDs. We’re talking high end design, the
hottest designers in the world and award
winning LED luminaires. Studies report
that by next year, adoption of LED lights
into the market will have reached an
impressive 61%.
At a glance, intelligent design and
app based manipulation is increasingly
featuring in the seamless control of
lighting. Higher CRIs (colour rendering
index) in today’s LEDs mean that colours
are rendered more accurately and texture
comes to life, closing the gap between
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The Bow Collection
Designed by David Dolcini, the Bow Collection for TossB is inspired by one of the basic shapes in
architecture, the arch. It's part of our daily life even if we don't notice it, and it expresses at the same
time depth, strength and equilibrium. Bow tries to translate the essence of the arch into a minimalistic luminaire. Gravity and balance, combined with the arch, are the other ingredients involved in the
design of this product. There are a variety of forms, including pendants and table lamps that suit any
contemporary interior.
www.eldc.co.za

artificial and natural light. At the top
end of the market we now talk about
luminaires, rather than lights, alluding to
how sophisticated a market it has become.
Let’s look at last year’s Lighting Design
Awards winner in the Architectural
Luminaire Interior category: the Mito,
designed by Axel Meise for Occhio. It’s
a thing of beauty; the suspended version
sports a minimalist and elegant ring
that floats delicately, emitting a constant
beam of adjustable light with the brand’s
signature cut. Touchless gesture control
allows you a multitude of lighting
options at the slightest signal. “Thanks
to innovative sensors, the luminaire can
be turned on/off and dimmed via gesture

control, and the ‘fading’ function activated
to continuously spread light between
uplight and downlight. Alternatively,
Mito can be adjusted with the Occhio
air app or the air controller,” say the
awards judges. Lastly, Mito’s new feature,
colour tune, gives users ultimate control
with colour temperature. With various
living functions requiring a different
light temperature at a different time of
day, colour tune can easily adapt the
temperature from a warm 2700 kelvins up
to a cool 4000.
Flexibility, intelligent design and low
energy consumption are the drivers of
the modern lighting market. But where
does that leave traditional incandescent

K-LED-9966
LED Glass & Rope Pendants, Design your own cluster with these trending LED Glass & Rope Pendants of varying designs and colour or utilize one on its own.
Tel: 021 552 4370
www.klight.co.za

especially welcome in workplace and
hospitality design, where brands such as
BuzziSpace are leading the charge with
thoughtfully designed, attractive and
effective acoustic lights whose technical
fabric shades absorb sound just as well as
they emit light.
The trend for biophilic design across
disciplines is also driving lighting
with striking moss luminaires being
released into the market. Not only does
the inclusion of moss in public spaces
nod to our need to be in the presence
of nature, it oxygenates the air and
draws out surplus moisture. “The moss
surface in particular absorbs sound
waves between 500 and 3,000 hertz and
ensures a calm environment. Especially
in the speech range at about 2,000 hertz,
the moss surface is ideally suited,” say
Archiproducts of the NOVA ring light
with moss by Freund GmbH. Both of
these solutions touch on the notion that
modern luminaires have surpassed the
singular function of providing light. dw
The Bow Collection
New Luisa collection from PRANDINA comes
from the creative idea of Gauzak Design
Studio and from our passion and expertise
in producing blown glass lighting fixtures,
decorated by hand with refined finishes for a
timeless result. Available in a wide range of
colours and LED options, Luisa is the perfect
choice to gently illuminate your spaces.
www.eldc.co.za
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COCO
by Larose Guyon

Inspired by legend, Coco
by Larose Guyon
illuminates with an air
of sophistication

L

arose Guyon, a high-end brand
infusing art, life and luxury into
each timeless, handcrafted creation,
is proud to unveil Coco by Larose Guyon,
a unique luminaire fusion of jewellery
and light. Officially launched in New
York in January 2019, the hand-blown,
10-globe luminaire evokes the suppleness
of a string of pearls, paying tribute to
the artistic elegance of Gabrielle Chanel,
more commonly known as ‘Coco’.
“Coco by Larose Guyon is a
metaphorical embodiment of the spirit
of 19th Century Paris,” explains Audrée
L. Larose, co-founder of Larose Guyon.
“Like Gabrielle Chanel, our ‘Coco’ evokes
grandeur through its lightness, finesse
and beauty.”
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Art for life’s sake
Coco draws inspiration from Chanel’s
fusion of jewellery and fashion, when
pearls were as likely to be sewn into the
fabric of her elegant evening gowns as to
be worn around her neck. Handcrafted
by local artisans, the luminaire’s 10
hand-blown glass globes form the
essence of a pearl necklace, with each
luminous jewel connected via flexible
junctions. Its flexibility is complemented
by counterweights, hooks, ceiling
fasteners and accessory rings, fueling
the imagination by enabling a variety
of unique configurations adaptable to a
multitude of environments and unique
spaces.
The company’s artistic approach flows
beyond the visual to encompass the
emotional and behavioral, with a focus
on designing works of light that not
only illuminate the spaces where people
gather, but also infuse those spaces with
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the elegance, poetry and symmetry of a
sophisticated lifestyle.
“We approach each new product from
an architectural aspect, not only in respect
to the object itself, but also in terms of
where it will be installed,” explains Félix
Guyon, co-founder of Larose Guyon.
“Our approach is more sensory than
cerebral, with the goal of providing our

customers with products that are not only
aesthetically interesting, but which also
illuminate the voids around them.”
Functionally aesthetic
Using only the highest quality materials,
Coco is a functional work of lighting art,
handmade by a team of conscientious and
meticulous craftsmen who are passionate

about the quality of their work. In addition
to the flexible geometric configurations
offered by the luminaire, a choice of globe
tints and finishes, including aged copper,
aged brass, satin black and satin nickel,
ensures that every installation of Coco by
Larose Guyon is a truly unique creation.
dw

www.laroseguyon.com
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of social life. Fascinated by the kitchen’s
colours, they juxtaposed the vivid
yellowy-green of the tiles (Made a Mano)
with brushed stainless steel (Alpes Inox)
and the soft yellow shades of the heavy
upholstery fabric (Kvadrat) enveloping
the whole house. The coolness of the
semi-transparent, half-mirrored glass
room partition was absorbed by its warm
plum red.

"Das Haus" 2019: Living by moods creates an appetite for
open-plan homes

R

oom to breathe, a space for
action, a place for small
escapes and a den for sleeping
half hidden behind rotatable panels –
this is what “Das Haus” by Studio Truly
Truly presented at the international
interiors show imm cologne 2019,
which ended last weekend. Australian
designers Kate and Joel Booy
demonstrated their self-confidence
and artistic sensitivity in their take on
a residential home for the design event
with a strong tradition: their open-plan
living concept created a stunning sight
with its strong colours, fine details and
well-proportioned open spaces. It was
a “Haus” with nothing superfluous that
did not illustrate their concept of “living
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by moods”, and yet their design was far
from being stark or cool.
The designers did away with fixed
partition walls, replacing them with
zones skilfully attuned to each other in
material, colours and dimensions. They
created an atmosphere of warmth in the
home living installation constructed
by imm cologne in the Pure Editions
Hall 3.1. It was an atmosphere that
made anyone entering “Das Haus” feel
instantly at ease. Soft furnishings for
the walls, the floorings and bed, solid
kitchen blocks and heavy furniture,
new prototypes and old classics,
lighting and accessories, design objects
and art all came together to form a
groundbreaking blueprint for interior

design that represents a new generation
of home living.
Relaxed in the proper sense of the term:
Studio Truly Truly stays true to itself
“As trained graphic designers, we make
a real point of ensuring that the things we
design communicate. With this project
we had the rare opportunity to work with
everything that makes interior design
and to see how the furniture, lighting and
textiles interact,” says Joel Booy. “And as
we personally see our home as a place
of tranquillity, that’s what we wanted
to make ‘Das Haus’ as well.” And they
succeeded. The kitchen was the starting
point for their design, explains Joel Booy,
because it has always been the focal point

“Das Haus” 2019: an experimental
platform for zoned living
Active,
the
dominant
zone,
encompassed a kitchen broken down

into several solid blocks, a kitchen
counter that descended into a bench,
a large, multifunctional table and a
generous seating group gathered not
around a television set but an imaginary
panoramic window – represented in the
trade fair version by a wide entrance.
The colours and light in the Active zone
had an invigorating brilliance. The tone
in the living area was set by gleaming
lime-coloured tiles paired with the stone
and metal of the smooth surfaces and
rectangular lines, which led down to the
softer materials and lower forms of the
Reclining area. This zone was dominated

by rounded shapes and slightly darker
shades. On the other side of the model
home, a wall of plants reaching several
metres high formed the circular Reclusive
area. It provided a kind of enclosed
garden where the residents could retreat
for a quiet moment’s reflection or come
together for more intimate family
gatherings. The sheltered, slightly dimly
lit space gave rise to a very special mood,
one that the sight of the natural, slow
rhythm of the plants was designed to
strengthen. To conclude there was Serene,
formed of a gently illuminated bathing
area and a space separated by rotating
Viennese rattan screens – not much larger
than the new solid-wood bed that filled it.
An organic floor plan instead of fixed
walls
Cool is something that the eighth
edition of “Das Haus – Interiors on
Stage” certainly wasn’t. Despite its simple,
minimalist forms and somewhat sparse
decoration, visitors could almost bask in
its warm colours and soothing clarity. The
roughly 180 square metres of “Das Haus”
were structured and designed around
moods instead of functions. This year’s
guests of honour believe that this way of
living is far better aligned with today’s
and, above all, tomorrow’s needs than
the conventional three-bedrooms-pluskitchen-hall-and-bathroom.
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“How and where people work, eat, and
consume entertainment today is becoming
more and more fluid, and the boundaries
between these different activities continue
to blur,” says Kate Booy. Her husband, Joel,
adds: “Our vision of the home is not about
efficiently accomplishing a lot of tasks but
rather breaking away from the demands
of the outside world and finding your own
rhythm. It’s about consciously taking time
for mundane activities and giving them
the value of something worthwhile.”
Light brings the materials to life
“Kate and Joel have done a fantastic
job,” says Dick Spierenburg, Creative
Director of imm cologne. “We naturally
get to see the initial plans in the summer,
but it’s always exciting to see what
‘Das Haus’ really looks like at the end.
With this project, we consciously want
to provide an opportunity for young
designers who have a real feel for interior
design that reflects the emerging attitude
towards life on the horizon. Studio Truly
Truly combines this sensibility with an
extraordinary instinct for high quality
craftsmanship. And this is something you
can see in their ‘Haus’”, says Spierenburg,
delighted with the installation.
The design duo’s love of the materials
that they work with was clear in their
vision. Glass and wool, wood and metal
were bathed in the unique lighting that

“Das Haus” – half portrait of the
designer, half model home
The “Das Haus – Interiors on Stage”
installation is a simulated residential
house at the Interior Business Event imm
cologne. Every year, a new designer is
nominated and, based on their plans and
designs, the fair organises the erection
of an approximately 180-square-metre
house in the Pure Editions area, Hall 3.1.

Fabric: The Mill Fabrics, Coco Chenille.
Furniture: FOODOG Design, Milk Stool.
www.themillfabrics.co.za
admin@themillfabrics.co.za
+27 11 704 1577

Studio Truly Truly skilfully staged with a
further development of the Typography
Lighting System (Rakumba). The
materials exuded a charm that visitors
could not resist. They didn’t just take
photographs; they felt, patted and stroked.
“Das Haus” may have been made from the
finest materials, but it was still a blueprint
of a home that visitors could behold, try
out and touch. However you feel, this is
living by moods.

The furniture, colours, materials, lighting
and accessories are also selected by the
designer, rendering the finished house
an individual, integrated configuration
of interior design. The project looks at
contemporary furnishing trends but also
at the aspirations of the viewing public as
well as social change.
Koelnmesse – Global Competence
in Furniture, Interiors and Design:

Koelnmesse is the world’s top trade fair
organiser for the areas of furnishing,
living and lifestyle. At the trade fair hub
of Cologne, the leading international
fair imm cologne as well as the trade fair
formats of LivingKitchen, ORGATEC,
spoga+gafa, interzum and Kind + Jugend
rank among the internationally renowned
and established industry meeting places.
These fairs comprehensively represent
the upholstered and case furniture
segment, the kitchen industry, the office
furniture sector and outdoor living as
well as the innovations of the furniture
supply industry. Over the last few years,
Koelnmesse has specifically added
international fairs in the most important
fast-expanding markets to its portfolio.
These include idd Shanghai, interzum
guangzhou in Guangzhou and Pueri
Expo in Sao Paulo. With ambista, the
online portal for the interiors business,
Koelnmesse offers direct access to
products, contacts, expertise and events
relevant to the industry all year round.
www.global-competence.net/interiors
www.imm-cologne.com
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NAN bench by hope

Fresh from the Cologne Fair

K

ARE’s recent showcase of 2019
trends at this year’s IMM fair in
Cologne, showed the pleasures of
living here right now.
What distinguishes KARE’s style from
others is a diverse mix of styles that break
all the rules. For example, an Art Deco
sofa is allied with a Mid-century chest

of drawers, while a tulip foot table in the
natural style and Pop Art objects meet
classic lounge chairs. People are looking
to create homes that are distinctive and
look different.
Reflecting the consumers need for
the familiar, the go-to aesthetic is a style
that mixes retro and vintage, natural

elements merged with traditional ethnic
elements and a healthy dose of the finest
craftsmanship. Themes range from
‘Modern Pop’ and ‘Soft Glam’ to ‘Retro
Elegance’ and ‘Urban Nature’, ensuring
something for everyone.
There’s a more esoteric approach
emerging, a need to fill our homes with
tranquillity, security and a sense of inner
peace. Spaces are enriched with personal
statements including an eclectic mix of
styles, a collage of personal mementos and
life stories.
Functionality and smart home
applications are all well and good when
it comes to designing your own interior,
but it is furniture, lighting and accessories
with lots of sensuousness and personality
that ultimately make it a cosy home in the
truest sense of the word.
This latest presentation lives up to
KARE’s mantra of the “joy of living” and
is bound to appeal to many a home owner
or decorator wanting to decorate in their
dw
own way.

B

ench seating in a light, pure and
uncluttered form – the NAN
bench from 3, a contemporary
outdoor range by hope.
Palindrome by name and design,
NAN epitomises symmetry, stability and
simplicity.
Content to sit quietly in a place of
contemplation it willingly draws up to
the table for a casual seating / eating
arrangement - the bench fits snugly
between the legs of the NAN table and
doubles up as a casual low table where
space is a premium.
The construction of the light but sturdy
frame is expressed with the blacksmith
techniques of our traditional range.

Featuring the signature compound
curves of the 3 range, the NAN bench
utilizes the double leg of its sibling the
OLY stool, creating a symmetrical stance
which is united with a tension brace of flat
steel forged together with a central pin.
The two part wooden surface tapers to
each end with a soft curve reminiscent of
mid century design with a strong clean
Scandinavian character.
Constructed with a solid jarrah timber
surface for outdoor durability or made
in Siberian larch for light contemporary
apartments or sheltered outside areas.
Available in two sizes, NAN is made in
galvanised steel and can be powder coated
in a variety of colours.

3 comprises several products with
possibilities for outdoor use at home and
commercial use with options of both
round and square tables - the seating is
currently provided by stools and benches
with a chair in the making for release later
this year.
3 is produced by hope - renowned for
its quality, durability and local production
dw
in Cape Town

3 and NAN are hope for
the next generation.
www.hopegf.com

www.kare-johannesburg.co.za
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The Glasshouse Collection

B

lending the science of flowers and foliage
with the beauty of art, The Glasshouse from
Sanderson is a celebration of botanical drawing,
new for SS19.

Accurately interpreting the exquisite detail of botanical drawing,
The Glasshouse from Sanderson is a truly stunning collection
of eleven wallpapers, nine prints, two embroideries and three
jacquards, each respectfully designed to showcase the undeniable
beauty of the natural world
Jackfruit
The jackfruit has an intriguing history, having been one of the main causes of the ‘mutiny on the Bounty’ in 1789. In this stunning Sanderson design, the stylised
jackfruit, surrounded with intricate botanical detail, creates a real statement. Printed on either a crisp cotton satin or natural linen quality. Available in four
colourways: Botanical Green, Tropical/Ink, Indigo/Rambutan and Fig/Olive
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To complement The Glasshouse, the Linnean Weaves book
offers stunning colour combinations across a range of elegant
designs including versatile geometrics and striking herringbones.
Coordinating with The Glasshouse’s fabrics and wallpapers,
Linnean Weaves are perfect for upholstery and drapes, providing
dw
an exciting new addition to the entire Sanderson range.
www.blackfabrics.co.za
Rainforest Embroidery
An exciting discovery from the Sanderson archive (drawn by F.M. Barnettc.1961), this intricate design was immediately adopted and translated into this
stunning embroidery with its bright array of tropical colours adorning a choice of base cloths.
Available in two colourways: Tropical and Tropical Night
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de Gournay
Amazonia

d

e
Gournay’s
2017
design
collaboration with Edgardo Osorio,
creative director of Aquazzura,
yielded the wonderfully well-received
‘Amazonia’ design. A tropical take on a
traditional chinoiserie in vibrant colours
on a chalky pink ground which was
translated onto a collection of Aquazzura
shoes and a hand painted de Gournay
wallpaper, thus creating a wonderful
link between the worlds of fashion and
interiors.
Following the success of the pink story,
Aquazzura and de Gournay joined forces
again in 2018 to launch a new colourway
for the conspicuous motif. This time,
‘Amazoni’ is depicted in deeper tones
on a vivid blue, both as a hand painted
wallpaper and on new styles of footwear
(including some exclusive children’s
shoes).
The
‘Amazonia’
hand
painted
wallpaper, in pink and blue, is available
from de Gournay showrooms worldwide.
Clients also have the option to customise
the colours to suit their interiors. The
collection will form part of an exclusive
display at Bergdorf Goodman in New
York this coming March; the shoes and
wallpaper panels will be combined within
their world famous window vitrines and
in their iconic shoe department.

St Leger and Viney is the exclusive
supplier of de Gournay in South Africa.
At St Leger & Viney we are driven by
design. It is a passion that has made us the
leading distributor of decorative fabrics
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and wallcoverings to South Africa’s design
industry professionals.
Founded in 1989, our aim was to bring
high-end classic design to the market
at competitive prices. We started by

sourcing fabrics locally but as demand for
the St Leger & Viney look grew, we were
soon developing our own unique material
with the best mills and weavers from
around the world. This broadened the
ranges we had to offer, while establishing
our signature look and reputation
internationally.
We are proud to have been chosen
to represent an enviable stable of
international brands in the local market,
giving our loyal customers access to some
of the worlds most prestigious brands like
GP & J Baker, Cole & Son, Elitis, Kravet,
Lee Jofa, Lizzo, Mulberry, Ralph Lauren,
Thibaut and Zoffany. Many of these brands
have been supplying fabric, trimmings
and wallcoverings for generations, while
remaining at the forefront of innovation
in today’s competitive market.
Our continued commitment to design
means that every interaction with St
Leger & Viney is unique, from our new
collections and beautiful showrooms
to our passionate and dedicated team.
dw
Welcome to our world.
www.stleger.co.za
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Events
8 – 10 March 2019
SARCDA
Gallagher Convention Centre

EVENTS

Design Joburg, featuring Rooms on View
2019… a snapshot of what’s to come

www.sarcda.co.za

21 – 24 March 2019
Decorex Durban
Durban Exhibition Centre
www.reedexpoafrica.co.za/decorex/

1 – 2 May 2019
Retail Design Expo
Olympia London
www.retaildesignexpo.com

1 – 5 May 2019
Decorex Cape Town
CTICC
www.reedexpoafrica.co.za/decorex/

24 – 26 May 2019
Design Joburg/Rooms On View
Sandton Convention Centre
www.designjoburg.com

5 – 6 June 2019
Madex
Sandton Convention Centre
www.madex.co.za

D

esign Joburg, featuring Rooms
on View, has set out to flip
the traditional notion of
an exhibition on its head, and it has
succeeded. With this year's new Creative
Directors Philippe van der Merwe and
Greg Gamble of Tonic fame, steering the
show, visitors can expect a refreshing
injection to the established order.
Come this May, the thrilling addition

Design Joburg 2018 Tonic

to the show, and hands down the biggest
news, will undoubtedly be the KOHLER
Design Forum. This auditorium space,
designed by the show’s creative directors
and leading flooring brand Belgotex, will
host internationally acclaimed designers
– courtesy of KOHLER and SA Tourism –
as well as local and continental leaders in
the industry, all of whom will share their
insights around the theme “Experiential

Design Joburg 2018 Tristan du Plessis CoLab

Luxury” by way of not-to-be-missed talks
and presentations.
One of the show’s major differentiators,
its CoLabs, will once again see stellar

23 – 25 June 2019
The Hotel Show Africa
Gallagher Convention Centre
www.thehotelshowafrica.com

7 – 11 August 2019
Decorex Joburg
Gallagher Convention Centre
www.reedexpoafrica.co.za/decorex/

13– 15 September 2019
FNB Joburg Art Fair
Sandton Convention Centre
www.fnbjoburgartfair.co.za
Design Joburg 2018 La Grange, photo by Elsa Young

designers creating collaborative room sets
using the wares of some of South Africa’s
top drawer brands, artisans and suppliers.
Also central to the show’s appeal are
the Rooms on View stands that include
the latest local and international trending
décor, furniture, bathrooms, kitchens and
more, all arranged within signature room
sets. Still under the curative eye of local
design maven Sumari Krige, this year
expect progressive displays with tangible
take-home ideas and inspiration.
Other key attractions at this year’s show
include CUBE, a highly anticipated feature
in conjunction with SA Tourism that
will present a selection of hand-picked
creatives from multiple disciplines, both
established and fledgling, showing their
wares within cubes curated and designed
by the talented team from Source IBA.
Given the success of the Architect’s
Gallery feature in 2018, the show’s creators
are bringing this display of exemplary
residential and commercial architectural
projects back. This time with a brand new
line-up of studios, this feature will ensure
visitors are again immersed into these
projects with special insights through a

uniquely curated print and 3-D model
exhibit.
Visitors can also look forward to the
Art Corridor, presenting several leading
galleries who will be showing new work
by exciting artists. The SA Furniture
Collective, curated by the show's creative
directors, will showcase the latest
furniture designs from a diverse selection
of top designers from throughout the
country. The Hendrick’s Gin Bar will once
again be a widly popular feature with
this premium gin’s unique blend of 11
botanicals inspiring Joburg's pre-eminent
furniture and interior design brand
Studio19’s interpretation of the space.
Last year’s retail offering proved to be
what visitors were wanting so the Retail
Corridor is back but this time at the heart
of the show and with a larger contingency
of brands on board.
Once again, South Africa’s best
designers, architects and style shapers
will transform the Sandton Convention
Centre into Africa’s hotspot for the most
dw
innovative and covetable interiors.
www.designjoburg.com

KOHLER Design Joburg feature by Nelson Kubheka

Information correct at time of going to press.
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Pride of Africa
Exhibition at The
Cellars-Hohenort

The International Garden Festival Announces the Designers for its
20th Edition

S

ix “Terrains de jeu” from Canada,
France, Germany and Italy will
offer fun for everyone during the
summer of 2019. Child-friendly without
being childish, adventurous without being
unsafe, the interactive spaces chosen for
the 20th anniversary of the International
Garden Festival will offer a colourful and
creative playground of curated spaces.
The International Garden Festival is
pleased to announce the names of the
designers selected by the jury for the 20th
edition presented at Les Jardins de Métis /
Reford Gardens, from June 22 to October
6, 2019. Visitors will be invited to explore
the twenty-seven contemporary gardens,
and enter the interactive spaces created
by more than eighty-five landscape
architects, architects, designers and visual
artists.

A

r
dmore, South Africa’s cutting-edge
ceramics and design company,
joined forces with Zimbabwean
luxury brand, Patrick Mavros for their
first collaborative exhibition in South
Africa. Both companies are major players
on the international stage and have
previously exhibited together in London,
Nairobi and Harare.
Ardmore and Patrick Mavros are
family-owned and operated brands
that share a deep love for Africa and
a strong design ethos inspired by the
African wilderness. Moreover, Fee
Halsted of Ardmore and Catja Mavros, of
Patrick Mavros, are sisters and unite the
companies through shared family values.
As Halsted says, “In the African bush,
family can mean the difference between
life and death: the wisdom of an elder,
the strength of a brother, a mother’s love.
Family is everything.”
Their Pride of Africa exhibition was
open to the public from 14-17 February
2019 at The Cellars-Hohenort hotel
in Constantia, Cape Town. The show
featured new collections from both design
houses.
Ardmore Ceramic Art was established
by Halsted on her farm in the foothills of
the Drakensberg Mountains in KwaZulu
Natal. The brand has proudly championed
local artists and sculptors since its
inception in 1985. It has an enviable
reputation among serious collectors. Its
sister company Ardmore Design produces

The Colours of Métis
Photo credit: International Garden Festival

• Making Waves by Ted Kesik, Cornel
Campbell,
Thevishka
Kanishkan,
Reesha Morar & Anton Skorishchenko,
Toronto, Ontario, Canada
• Ici et ailleurs by José Luis Torres,
Montmagny, Quebec, Canada

exquisite fabrics, soft furnishings and
homeware and enjoys collaborations
with the French fashion house Hermès
and British wallpaper manufacturer Cole
& Son. The Halsted children Jonathan,
Catherine and Megan all design and work
for Ardmore.

The luxury African brand Patrick
Mavros had its genesis 35 years ago and
was sparked by a pair of earrings carved
by the Zimbabwean designer Patrick
Mavros for his wife Catja. Today Patrick
Mavros has a gallery and shop in Harare,
an atelier in Mauritius and major outlets
in Nairobi and London. Patrick Mavros
is famous for fine jewellery, accessories
and exceptional sculptures in silver and
gold. Its work can be found in stately
homes the world over. All four Mavros
sons – Alexander, Forbes, Patrick Jnr and
Benjamin – are passionately involved in
dw
the business.

Dirt ground
Photo credit: International Garden Festival

www.ardmoreceramics.co.za
www.patrickmavros.com
www.thecellars-hohenorthotel.com

The 6 new gardens of the 2019 edition of
the Festival, selected from 154 projects
submitted from 28 countries, are:
• Dirt ground by Silvia Bachetti &
Agnese Casadio, Bologna, Italy
• Le dernier petit cochon by APPAREIL
Architecture, Montreal, Quebec,
Canada
• Forêt by Mathilde Leveau & Ronan
Virondaud, Quebec City, Quebec,
Canada & Le Mans, France
• The
Colours
of
Métis
by
SOWATORINI
Landschaft
[Sebastian Sowa, Gianluca Torini]
& sevengardens [Isabella Smolin],
Berlin & Essen, Germany

Two projects received a special mention
from the jury:
• Le grand hamac by Intégral Jean
Beaudoin [Jean Beaudoin, Myriam
Leclair, Gabriel Paquette-Méthé],
Montreal, Quebec, Canada
• komerebi by Adrian Haibara Sanchez &
Isabella Millington, Madrid, Spain
The jury was composed of Claudia
Campeau, architect and co-designer of the
installation Paysage euphonique created for
the 2017 edition of the Festival, Jamie Reford,
Master in Landscape Architecture student at
the University of Toronto, François Leblanc,
technical director, International Garden
Festival and Alexander Reford, director,
Reford Gardens and International Garden
Festival. All projects submitted as part of
this contest are presented on the Festival
dw
website:
www.internationalgardenfestival.com

Le dernier petit cochon
Photo credit: International Garden Festival
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Creative partnership between Southern
Guild and BMW South Africa generates
just over R1 million in design commissions

W

hen BMW South Africa and
Southern Guild launched
their partnership in May
last year, they initiated a series of unique
creative collaborations that paired luxury
class motoring with the best of South
African design. This translated into just
over R1 million in commissions and
work that directly benefited the design
community.
Among the 14 activations that Southern
Guild oversaw were a number of limitededition artworks produced for exhibitions
and events. Designer Charles Haupt made
a digitally inspired sculpture in bronze
of the BMW i8 Coupè, as well as 55
miniature versions for collectors. Master
glass-blower David Reade produced 410
faceted vases inspired by the crystalclear dynamism of the X7, each one of
them unique. Gallery co-founder Julian
McGowan conceptualised a large-scale
relief sculpture inspired by the work of
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American Colour Field painter Frank
Stella that showcased paint colours from
BMW’s archives.
The most recent commission was a
BMW X4 adorned with hand-drawn
illustrations by artist Atang Tshikare for
the gallery’s 10th anniversary exhibition,
SGX. Using his characteristic graphic
line drawings, Atang captured milestone
moments in Southern Guild’s history,
including the most iconic works launched
over the years and the global design fairs
at which the gallery has exhibited. The car
was an embodiment of the decade-long
trajectory from the inception of African
collectible design to the world-class status
it now holds.
The X4 collaboration presented an
opportunity to reflect on how much
the gallery has accomplished in its first
decade. “We started Southern Guild
because we wanted to create a platform
that encouraged artists to be brave, to

push forward, to give them the courage
to go further than they might have gone
on their own,” says Trevyn McGowan,
who along with her husband, Julian,
established the gallery in 2008.
In just 10 years, Southern Guild has
spearheaded the collectible design
category in Africa, propelling artists and
designers to make spirited, challenging
and complex work. Its rigorous
programme has shaped global perceptions
of African design and forged a unique
vernacular in the marketplace. What
began as an annual collection shown at
events such as the Johannesburg Art Fair
became a permanent gallery with its first
premises in Woodstock in 2015, followed
by its new 450 sqm home in the V&A
Waterfront’s flagship Silo District.
Southern Guild was the first African
gallery to present at Design Miami in
2011, and the first to be featured at
Christie’s London’s annual design auction
in 2015. The gallery shows regularly at
Design Miami in Basel and the US, and at
other design fairs around the world. It has
had work from its collections included in
Vitra Design Museum’s Making Africa
exhibition and Beauty–Cooper Hewitt

Atang Tshikare
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Design Triennial at the Cooper Hewitt
Smithsonian Design Museum.
2018 has been a year of new milestones.
The gallery curated seven exhibitions, all
of which launched new work, and was
featured in The New York Times, Elle
US, Wallpaper, Architectural Digest and
Dezeen. It partnered with Schiff Fine
Art Advisory in New York to co-produce
Endangered by Porky Hefer, a series of
giant tactile sculptures that raised almost
$160,000 (approximately R2.1 million) to
protect endangered species through the
Leonardo DiCaprio Foundation.
The gallery also made its debut at the
Salon Art + Design Fair in New York City,
whose executive director Jill Bokor hailed

its artists’ uncommon use of colour,
materials and form. “I have always been
impressed by the breadth and diversity of
its designers and by the overall aesthetic
of the gallery,” she said.
2018 was also a record year of sales
thanks to a growing international
collector base, which now comprises 60
percent of the gallery’s market, up from
20 percent five years ago. Museums have
also knocked on the door in the past year
with the placement and commission of
new pieces for the Zeitz MOCAA in Cape
Town and institutions in Los Angeles and
Melbourne.
“South African collectible design has
never been in as strong a position as it

is today,” says Julian McGowan. “The
momentum we have gained is proof of the
world’s growing interest in the unique and
storied work being produced by designers
on the African continent.”
At a time when retail markets are
under immense pressure globally,
BMW’s support of Southern Guild
demonstrates a nimble understanding
of the role that design can play. With its
focus on excellence, innovation and highperformance design, the car brand has
stimulated the production of new work
and had a tangible impact on the local
industry.
Looking ahead to 2019, new
developments beckon: participation
in PAD London, a boutique-style fair
accepting only the most prominent
international galleries; five solo shows
at its Cape Town gallery; and close
collaboration with BMW South Africa
on a number of intriguing and relevant
activations.
Says Trevyn: “We’re not just a gallery
that sells beautiful things. We’re the
custodians of a movement – and we’ve
dw
only just begun to tell our story.”
www.southernguild.co.za
www.theguildgroup.co.za
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Corridor: Lambert &
Fils's new gallery
LAMBERT & FILS has launched a
new gallery in Montreal with
the inaugural exhibition
“Feu de camp”, an artistic
installation created by Swiss
designer Adrien Rovero.
Corridor
Corridor is a new gallery, founded
by Lambert & Fils, with the goal of
fostering cultural exchange and enriching
Montreal’s creative community. It is
located beside Lambert & Fils’ offices and
atelier on Hutchison Street, where they
have been based since April 2018.
Corridor seeks to be a space to host
creators, thinkers, and producers pushing
the boundaries of their practice. It aims
to spark dialogue and conversation
about the frontiers of art and design
and how these practices can coalesce in

significant ways. It will do so through
hosting exhibitions, talks, and exchanges
by influential designers and artists from
Montreal and around the world.
More than a gallery, Corridor is also
a space for Lambert & Fils’ own creative
experimentation. It is a testing ground
for new concepts as well as a project site
for the Lambert & Fils LAB. It is open
to collaboration with architects, artists,
designers and other professionals, where
Lambert & Fils can bring resources
towards the realization of unique and
complex projects.
“Many of us at Lambert & Fils come
from fine arts backgrounds. Corridor
gives our team space for lighting and
product design. We get a chance to work
alongside the guest artist’s creative vision
and flex our own creative muscles in new
ways.”, explains Samuel Lambert, founder
of Lambert & Fils and Corridor
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Feu de camp
In 2018, Lambert & Fils and Adrien
Rovero collaborated on a series of lighting
elements for Hermès holiday window
displays across Switzerland.
Feu de camp continues this exploration
of shape and materials, inviting the
Swiss designer to imagine a new lighting
installation inspired by boy scouts and
childhood imagination.
Evoking the archetype of the flashlight,
each lamp in Rovero’s series is a playful
reminder of time spent in nature, when a
simple piece of string or a wooden block
could be used to fashion any number
of creations. These makeshift things, at
once naive and functional, harness the
humility and unique beauty of peeling an
object back to its essence.
Rovero’s lighting typologies are
collected in a circle and linked by a
common centre. The installation thus

invites a gathering around a kind of
campfire, evoking the warm, hypnotic
feeling of watching light radiate from
the hearth. A sense of mystery pervades
the circle, beckoning the magic of one’s
childhood. What have we stumbled upon
in the woods? What are these objects and
what is their reason for meeting around
dw
the campfire?
www.lambertetfils.com/feu-de-camp
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Extra Terrestrial
1/4 Edition
128 x 90 x 80 cm
Bronze
2018
*Available through Southern Guild Gallery
Extra Terrestrial is a journey into the unknown. To a place where the mind’s eye may
run free - an experimental piece by the artist
that challenges the norm and observes the
forces that are contained with an electro chemical and magnetic resonance that one finds in
nature – diffusion reactions. In essence, the
artwork seems to emerge out of an interaction
of the basic chemistry that defines matter –
and seemingly, appears to bear the weathered
marks of time as well as signs of new life.

STANISLAW
TRZEBINSKI

B

orn in Mombasa, Kenya, Stanislaw
spent his childhood escaping the
bustle of Nairobi to explore the
wilderness of the Rift Valley and the East
African coast. Immersed as much in its
rich cultural heritage of Arabic, African
and European influences as in the beauty
of its biodiversity, he learnt to speak fluent
Kiswahili, track and dive. His intensive
exposure to wildlife and connection to
natural world is reflected in the sculptural
figures which are both constructed by
skeletal structure as well as an alchemical
interweaving of the substance that is at
the heart of the earth.
Stanislaw was raised in a family of
compulsive creatives and eccentrics
whose childhood home was a living
and learning space that invited artistic
contribution as a primary means of selfexpression. He found his medium in
sculpture after moving to Cape Town
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Yin Yang
Bronze
1/5 Edition
240 x 230 x 120 cm
2018
Available through the artist *

in 2012 to apprentice in sculpture and
bronze casting and now works out of his
studio in Woodstock.
Stanislaw's primary inspiration is
nature, more intimately the ocean. His
work addresses our dissociation to the
natural world as most of us live, breath
and grow in a urban environment that
often leaves us stuck in a repetitive cycle
of 'busyness' leaving no room for the
present. Through the abstraction of the

human form, he integrates natural shapes
such as shards and coral emerging from
each body aiming to capture this sense of
interconnectedness - a reminder that we
and all life began in the ocean.
It's easy to forget in today's modern
world that we have up until very recently
had a direct, powerful reliance on the
natural world. This knowledge appears
to have been lost, and yet our survival as
a species depends on it. This connection

is essential. The less time people children in particular- spend in nature,
to understand and appreciate the natural
world, the more they become dissociated
from it.
Traces of the process, which involves
heat, fire and water, invariably celebrate
the beauty of accident Stanislaw expresses
throughout his work. Bronze as a material
offers permanence and at the same
time an ongoing mutability in response
to the environment. His patinas draw
inspirations from lichen, encrustations,
and organic colour and stains that one
finds on weathered objects and that have
stood the test of time in the elements. This
makes each edition of the bronze unique.
Historically, mythological figures were
once used to make sense of nature in a
way that personified it.
In a way, Stanislaw aims to do the
reverse by ‘naturefying’ the human
form in sculpture, inviting the viewer
to investigate our mystical connection
to nature that has been lost in all but a
dw
handful of cultures today.
www.stanislawtrzebinski.com
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Healing Stay KOSMOS
South Korea

Healing Stay KOSMOS is a new luxury resort on a stunning volcanic island in South
Korea, where you can rest and boost your spirit through ying and yang in a tranquil
space with exceptional design.
Divided into two units, Villa Kosmos and Villa Terre. Villa Kosmos has four rooms.
Villa Terre has eight rooms (three rooms with beds, four rooms with On-dol, one
room for a family). Guests can rent a single room at Villa Terre, and Villa Kosmos is
rented as a whole with four rooms.

Dining chair (several colours) Kettal Stampa
by Ronan and Erwan Bouroullec.

Located in Korea’s East Sea, Ulleungdo was born of volcanic activities around 2.5
milion years ago. The steep-sided rocky island is the top of a large stratovolcano
which rises from the seafloor. It is known to be a sacred island where rich energy
of land and clear energy of the sky meet and where yin and yang marry. Healing
Stay Kosmos is located in Buk-myun where the island’s nature is best preserved. It is
close to a wilderness ecosystem, pristine nature and magnificent seaside cliffs. Popular
tourist attractions such as Nari Basin, Seungbulsa Temple, Elephant Rock are easily
reached. Ulleungdo has various ecological and special geological features present only
on volcanic islands, making it a fantastic area. The island is packed with dazzling little
nooks, caves, waterfalls, seaside walks and ancient trees.
The KOSMOS is located near Songgot-bong(ice pick peak in Korean), which is part
of the famous Seonginbong Mountain range. Songgot-bong is shaped like an ice pick
which looks like it’s ready to make a dent into the sky. From its shape, it is abundantly
clear what strong energy this mountain holds. In fact, the Japanese government
planted three heavy steel stakes on Songgot-bong during the colonial period for
fear of the birth of heroes in Korea. Koreans have believed that a place with strong
energy(chi) can rejuvenate people and help their wishes come true. The KOSMOS is
located where it receives the best energy in Ulleungdo.
The ambitious project saw the principal Changjoong Kim, of leading local architecture
studio The System Lab, using ultra-high performance concrete to create the otherworldly feel of the hotel’s exterior. The System Lab created an environment that acts
as a serene enclave, all the while providing the luxury and refinement of the top-end
resort. He aimed to create a landmark resort in the heart of a stunning island famous
for its wild nature. The design seeks to provide a place to hold ‘chi’ (energy) spirit.
The resort is built as an observatory where people come to observe and appreciate the
spirit of the sky and the earth. That’s where the name KOSMOS (the origin of the word
Cosmos) comes from.
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Deckchair Kettal Park Life by Jasper Morrison.

The architectural form of The KOSMOS echoes the shape of the swirl. From the early stage
of designing, the mysterious movement of the sun and the moon, gathered by astronomical
and meteorological observatory computers, was reflected on the shape of the building. Six
swirl-shaped branches are turned into four rooms which are designed to help hotel guests
interact with the wonders of nature surrounding the hotel. Differently themed rooms will
help connect the person who stays there with nature through ‘chi’ (energy) spirit.
The KOSMOS was created with cutting-edge design and technology. The architect
Changjoong Kim hopes that by interacting with the landscape and mystical energy, The
KOSMOS will blend into the surroundings, becoming part of the island over the time.
The interior design was also done by The System Lab which wanted to capture the spirit
of the Five Elements of the universe, and designed each room at Villa Kosmos with a
different theme, including Mars(Fire), Mercury(Water), Jupiter(wood) and Venus(Gold).
The four pool villas boast unveiled views of the island. Each villa is designed to offer a
different view. The selection of furniture and décor in the rooms was done by Park Keun
A of kideapartners.
Surrounding the moon object, the first floor of the Villa Kosmos is designed to invite
the spirit of the moon which hangs over Songgot-bong (ice pick peak) to the inside. The
lounge is designed to enjoy the view of Elephant Rock while guests can take rest sitting on
a comfortable sofa and enjoy entertainment with other guests in their group.
The dining room which seats ten people around a bespoke oak tree table, made by local
designer Jeongsup Lee of The Naechon, presents a magnificent view of Songgot-bong,
while the bar has a floor made from volcanic rock to reflect the volcanic mountain
surrounding the property.
There are two saunas which symbolize the moon(Yin) and the sun(Yang) respectively, and
the two sauna rotate for two genders every day so that Yin and Yang marry.
Villa Kosmos offers an infinity Jacuzzi and terrace located on top of a 30 metre cliff
edge, the sauna and Jacuzzi are filled with water melted from snow stacked in Nari Basin
(famous volcanic basin in Ulleungdo), and a restaurant with seasonal local ingredients
cooked by a designated private chef.
Each of the four rooms offers magnificent views of the sunrise, sunset, Elephant Rock and
Songgot-bong. The White Ring and Black Ring offer the best views of the sun and the
moon to all the hotel guests. In addition, two Ring Chairs situated on the outside lawn,
accessed by all the guests from Villa Kosmos and Villa Terre offer not only the best views
but a unique experience of tranquility and rejuvenation.
The White Ring is positioned to bring the energy of the sun and the day to guests. While
enjoying the view of Elephant Rock and a beautiful sunset, you will appreciate the full
energy of Yang.
The Black Ring is designed to feel the energy of the moon and the night. You will feel
dw
the spirit of Yin by watching the moon over the Songgot-bong.
Photography by kim yong kwan
www.thekosmos.co.kr
www.villakosmos.com
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BEYOND

Cape Town
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The family room is on the far left with double
volume tapestry by the Keiskama Trust. Reading table next to the family room incorporates
Andrzej Urbanski landscape artwork behind
it and the artwork adjacent is Nzuri Fufu by
Cyrus Kabiru. The mask wall in the kitchen
has a collection of Central and West African
masks. The kitchen, dining room and lounge
are in the centre and the De Riguour standing
lamp and Jada couches are by OKHA. The
outdoor dining pavilion on the right showcases
panoramic views of the Atlantic Ocean.

Double volume entrance foyer with a rusted
steel and glass staircase. Totem by David
Brown on the landing ledge and the steel wall
sculpture is by Paul Edmunds.

BEYOND

The French oak dining table is by Pierre Cronje
with Arper Juno chairs. The study and winter
lounge can be seen on the upper mezzanine
level.

Cape Town

Beyond is a contemporary setting for life and art, where the
full comfort of a modern home is potently married to an
elemental architecture drawn from its dramatic setting.

P

erched on the shoulders of Lion’s Head, the home, designed by SAOTA, springs
from a steep hillside that drops off to the famous sequence of Clifton’s white
beaches to the Twelve Apostles beyond. Entry from Nettleton Road - the most
sought-after street in South Africa - gives a carefully composed impression of four
lower stories with tantalising glimpses of two more levels towering above. The lower
levels play host to six generous bedrooms, three of which can be interlinked for a
family suite, and to a double volume entertainment space complete with spa, games
and cinema. Principal living is at the very top of the building – an expansive, doubleheight open plan space which houses kitchen, bar, dining, living and family rooms
as well as a winter lounge, study and art studio at a mezzanine level. The glazed lines
between inside and out peel back to blur the boundaries in a continuous transparent
space which links a generous back garden opening directly onto Table Mountain
National Park to a pool which stretches out towards the sea in front.
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The bar and bar lounge are suspended over
the pool and incorporates the Curator couch
by OKHA, Dragnet lounge chair by Kenneth
Cobonpue and artwork by Martie Kossatz.

•
•
•
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•
•

Project Location:
Architects: 		
Interior Designer:
Interior Decor:
Engineers: 		
Contractor: 		
Lighting Consultant:
Landscaping: 		
Project Photographer:

Clifton, Cape Town, South Africa
SAOTA
ARRCC
OKHA
Moroff & Kühne
Cape Island Construction
Martin Doller Design
Nicholas Whitehorn Landscape Design
Adam Letch & Stefan Antoni

In the cinema and games room the Blowfish by
Porky Hefer is hanging in the double volume
space. The STM chair and Barbuja coffee tables
are by OKHA and are strategically placed next
to the fire place. The Central African Makoro
Dugout boat and African baskets sit below a
Cecil Skotnes tapestry.

The main bedroom incorporates a Bird chair
by Harry Bertoia and Jada couch by OKHA,
over the Flokati rug. Carnival artwork by Yvon
van der Heul.

The entrance façade responds to Le Corbusier’s definition of architecture as
a “magnificent play of masses brought together in light” – and the journey
through space and light that follows is clearly inspired by the Modernist
movement. From the almost chiaroscuro treatment of the cavernous
entrance hall the visitor is led upwards towards the generous light of the
upper living levels. The spatial experience is similarly considered; the
house feels like a robust, seamless form whose functions are defined by
intersecting planes, ceilings and floor treatments. This concept is used
from the macro scale of the bar whose glazed form slides dramatically out
of the house, floating over the pool with a glass floor, to material scale of
the rough concrete over the main lounge and the timber ceiling on the
level below – which, in the true spirit of this house - is made from the very
same blemished boards which shuttered the concrete above.
The masterful interplay of light, space and raw materiality in the house
plays generous host to its other family – a considered collection of
contemporary South African art. The lines between home and gallery are
always blurred; and from the Paul Blomkamp tapestry and Paul Edmunds
sculpture which animate the mystical entrance hall, to Porky Hefer’s
playful (and inhabitable) “Blowfish” which floats within the double volume
entertainment area, to the African masks worked into the dark walls over
the kitchen, the collection is always carefully curated to work with the
architecture. The interiors were created by ARRCC together with OKHA.
dw

www.saota.com
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Battery Park

Cape Town
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Battery Park

Cape Town

dhk Architects completes urban park in Cape Town that
references historic Amsterdam Battery

B

attery Park is a new 12 000m2 (1.2 hectare) urban park situated at a key
entranceway to one of Africa’s most visited tourist destinations, the V&A
Waterfront in Cape Town, South Africa. Developed as the nucleus of a larger
urban vision for the district, the site includes a park and piazza that effectively conceal
a 1 206-bay parking facility as well as new pedestrian routes to invigorate the precinct
with activity. The site is of archaeological importance as it contains the remnants of
one of the city’s oldest structures, coastal fortification the Amsterdam Battery. This
provided a unique opportunity for architecture and urban design firm dhk to pay
homage to the historic landmark, whilst incorporating a parking facility and providing
spaces for leisure and recreational activities.
The project forms part of an urban design framework created by dhk for the V&A’s
previously underutilised Canal District that facilitates the reconnection of the
historical city centre and De Waterkant to the V&A. The aim was to create a publicly
accessible park which lies at the nexus of a multitude of new pedestrian routes
stitching the new district into the surrounding urban fabric and thereby helping to
invigorate the area.
The Amsterdam Battery was erected by the Dutch along Cape Town’s coastline in
1784 to defend the city from seaborne and land attacks. In the 1800s the building was
used to house prisoners; and was later remodelled and strengthened by the British
but eventually abandoned. In 1905 the battery was largely demolished to make way
for railway connections to the port, leaving behind only a small portion of its rear
curved walls. The historical remnants are now perched eight metres above the new
canal running through the site at a lower level.
During construction of Battery Park archaeological excavations revealed former
datums which were used to inform the design. The raised park has been kept at the
battery’s original inner courtyard level, whilst planted edges above retail units on the
piazza represent the estimated natural ground level that fronted the battery. Various
architectural and landscaped elements reflect the structure’s original footprint, such
as semi-circular curved pathways, concrete additions to the rear ramparts, splayed
canal-facing walls and concrete-clad structures - giving visitors an authentic sense
of the battery’s former size. An axial visual connection to Cape Town’s Noon Gun on
Signal Hill has also been retained, thus preserving the site’s historic sightline.
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The requirement to respect the original inner courtyard datum and create a lowerlevel piazza resulted in an elevated park with views across the V&A and CBD but with
the challenge of managing the transition between the two levels. Therefore, a large
part of Battery Park’s design concept was manifested in breaking the barrier between
the park and piazza and bringing them closer to one another. As a result, the park
level has been designed to gradually lower towards the canal edge providing a closer
connection to the piazza, and in turn, the piazza gradually steps down towards the
canal. The vision was to create scale between the two levels and provide visual cues to
visitors; offering a glimpse of the park while they meander along the canal edge. This
was also achieved by means of various soft and hard landscaping elements such as a
grand concrete staircase leading from the piazza to the park, sloping and folding walls,
and plants to draw the eye to the park above.
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Project Name: Battery Park
Project Address: Dock Road, V&A Waterfront
Client: V&A Waterfront
Developer: V&A Waterfront
Architects: dhk Architects (Pierre Swanepoel, Martin Lardner-Burke,
Theo Gutter)
Project Manager: Igual
Structural Engineers: LH Consulting Engineers
Mechanical Engineers: Element Consulting Engineers
Electrical Engineers: Element Consulting Engineers
Landscaping: Planning Partners
Quantity Surveyor: BTKM
Main Contractor: Group Five
Fire Consultant: Solutionstation
Land Surveyor: Joubert & Brink
Urban Designer: dhk Architects (Guy Briggs)
Acoustic Consultant: Machoy
Heritage Consultant: Nicolas Baumann
Archaeologist: ACO associates
Health & Safety agents: Eppen-Burger & Associates
Traffic Engineers: GIBB, UrbanEQ
Lift Consultant: Solutions for Elevating
Photographer: Dave Southwood // Theo Gutter

On the elevated park level, visitors can explore landscaped gardens with trees
and stone-clad planters, meandering walkways with built-in benches, a concrete
skatepark, basketball court and new pedestrian routes. Throughout the park and
piazza cantilevered steel pergolas scale the design and provide much-needed shade.
The lower piazza level contains 11 boutique retail units that line the splayed canalfacing walls and form an active eastern edge to the new canal pedestrian route. The
intention behind the piazza was to activate the canal via a range of water sports
and provide a link between the V&A and the CBD - encouraging a pedestrianised
environment. Referencing the battery’s original façade, loosely packed stone-filled
gabion walls shroud the parking facility and stone-clad planters contain fynbos
and waterwise plants. All stone used throughout the park and piazza was excavated
from the site during the construction process. These antiquated elements juxtapose
contemporary insertions that reference the battery rather than replicate its heritage.
The materials palette includes a selection of hardy materials that suit the robust nature
of the park, namely, concrete, stone and steel. Concrete was chosen as a “material of
our time” for new structures as it can be clearly distinguished from historic elements,
ensuing little misinterpretation. A precast concrete panel structure dubbed the
interpretation pavilion has been built to the estimated height of the battery’s original
walls and links the park, piazza and parking facility via internal elevators. To resemble
cannon embrasures, three small openings form part of the structure’s canal-facing
wall. Historic cannons from Amsterdam Battery found scattered throughout the V&A
by the Cannon Association of South Africa and preserved for the development of the
park are now on display inside the interpretation pavilion. The artefacts sit on top
of precast concrete plinths, made to resemble old timber cannon carriages, allowing
them to protrude through the embrasures and overlook the canal.
Director at dhk and lead architect on the project Pierre Swanepoel says, “The intention
was to facilitate a new hub of activity within the V&A district whilst being respectful
to the heritage of the Amsterdam Battery, once a place of exclusion and incarceration,
but now a public space designed to support and engage the greater Cape Town
community”.
About dhk Architects:
dhk has a firmly established reputation as a design led multi-disciplinary studio which
incorporates architecture, urban design, landscape design and interior design.
More than 130 people contribute to the success of the company across these disciplines
making dhk one of the largest architectural practices in Africa. dhk’s integrated
approach to design in the built environment, coupled with innovative solutions, has
garnered international recognition with projects spanning four continents and offices
dw
in Cape Town and Johannesburg.
www.dhk.co.za
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ON THE
TERRACE

C
Name calling in
the garden...

90
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alled many different names in
the green industry – natural
swimming pools, eco pools,
organic pools, wetland pools, reed-bed
pools, freshwater pools, swimming ponds
etc. etc – it is essentially all the same
concept and has got to be one of the most
magical additions to your garden!
But let’s not hassle about the correct
name (and call it an eco pool for now)
and rather look at what amazing benefits
this natural concept could offer you in
comparison to an existing swimming
pool or unnatural water feature.
An eco pool is a natural volume of
water which is slowly moved through a
wetland of natural filters such as roots and
substrate which inoculates the water with

micro-organisms, breaking down waste
and stripping the water of impurities,
leaving nothing but pure fresh water.
Combining
the
disciplines
of
permaculture and hydroponics, eco pools
mimic natural ecosystems producing
another stepping stone in your garden for
wildlife, where the native flora and fauna
find a way to flourish with unlimited
biodiversity right on your doorstep.
People who have embraced the idea
of an eco pool, speak with endless
fascination of the many incredible forms
of wildlife that thrive in and around this
environment. From the hovering dragon
flies to the croaking frogs, the ducking
swallows to the kingfisher stalking water
beetles. It’s an endless season of birds,
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ON THE
TERRACE

Grand Life

A

new collaboration that celebrates
creativity, the culture of design,
and the unmistakable elegance of
Italian style. Grand Life is the new ‘story’
designed by Ethimo, a lounge collection
conceived by Christophe Pillet to enhance
the most elegant of outdoor spaces. A line
of furniture whose name encapsulates its
significance.
Grand Life conjures up images of
timelessly beautiful places, of captivating
and relaxing atmospheres, landscapes
that inspire sensations of peace and
serenity, and outdoor spaces decorated
with simple, warm, and elegant furniture,
an authentic expression of the Italian Way
of Life.
Mediterranean style, contemporary
design, and nobility of materials:
the Grand Life collection bears the
unmistakable mark of Ethimo products.
Grand Life epitomizes the standards of
manufacturing excellence, incorporating
artisan quality and innovation with
comfort and design. The Grand Life
collection offers sofas and over-sized
lounge chairs of decisive, pure, and
essential architecture and with meticulous
and delicate details; furniture that reveals
a sartorial spirit and that represents a new
philosophy for al fresco living.
The warmth and elegance of teak
and lightweight fibre combine to
create extraordinarily ergonomic and

butterflies, etc as well as some incredible
life-cycles below the water surface –
mostly invisible to the naked eye but
essentially supporting a full circle of food
supply.
With no harmful chemicals, shock
treatments or toxic additives – it means
no burny eyes, itchy skin or dry hair, and
you can drink as you swim in it. One can
only imagine the experience of being
nurtured, swimming in a natural pond of
fresh water – being in touch with nature
– that’s as good as it’s going to get.
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Once established, eco pools should
be self-regulating, operating as a
completely balanced aquatic ecosystem
making it a low maintenance natural
habitat, where the forces of nature are
harnessed rather than fought against.
Where an eco pool is well done, the
water is normally of such quality, it
could actually be piped into the kitchen.
It may not be a bad idea, considering
that the eco pool concept not only saves
loads of water but could have a positive
(lower) effect on your electricity bill

when all the benefits are utilized in the
design of your eco pool system.
Although every eco pool is as different
and unique as the environment it
inhabits, it can be tailored around any
requested specifications where possible.
A landscaping feature that invites nature
into your backyard, making our world a
consciously better place.
And you can call it – whatever you
want.
dw
www.ineeden.co.za

Ethimo and Christophe Pillet

comfortable furniture, the expression
of a more relaxed lifestyle and a more
sophisticated daily routine. The body
of the furniture is constructed in teak
with a metal core, while the backrests of
the various types of seating are formed
through the skilful and elegant weaving
of acrylic rope. Fluffy, generously-sized
pillows, made from soft fabrics specifically
designed for outdoor use, accentuate the
sense of comfort and well-being.
A line of furniture for a ‘Grand Life’
in the open air, capable of conveying
the tactile and visual sensations that
characterise the most elegant indoor
situations. Ethimo and Christophe Pillet
re-interpret
contemporary
outdoor
spaces with a collection that pays homage
to Mediterranean style and Italian design,
in its most current and, at the same time,
most captivating form.
Grand Life furniture determines the
aesthetic value of the space it occupies,
rendering it even more relaxing and
inviting: thus free time, instants of leisure
and conviviality, become truly special
dw
moments.
www.ethimo.com
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TAIL OF
THE DOG

Meeting Mrs Ples

J

enny, an Australian friend of
mine, spends three months each
year in South Africa, and is an
enthusiastic tourist and organiser of
adventures. She recently invited me
to go with her to meet Mrs Ples.
Mrs Ples is well known to many
South Africans, and was voted one
of the top 100 Great South Africans
on a television show in 2004. Sadly,
there are many others who think she
is the old lady who lives in the street
behind their school … or somewhere
nearby….
Who is Mrs Ples? She is one of the
most perfect pre-human skulls ever
found, and is about 2.15 million
years old. She was discovered in
the Sterkfontein area in 1947 by Dr
Robert Broom and John Robinson.
Originally designated Plesianthropus
Transvaalensis (near-man from the

94

March 2019 • dw

www.designingways.com

Transvaal), she was nicknamed Mrs
Ples, and was thought to be a middleaged female. Since then, further
research has questioned this, so she
may be Mr Ples or possibly Master or
Miss Ples. Despite being redesignated
Australopithecus africanus, the name
Mrs Ples stuck. She is one of the
fossils proving Charles Darwin’s
theory that humanity’s origins lay in
Africa.
“Where is Mrs Ples?” I asked. “In
the Broom Cupboard” was the reply.
This is a joke of course, she resides
in the Ditsong National Museum of
Natural History in Pretoria, in a large
safe actually called the Broom Room.
Jenny had made an appointment for us
to visit, so off we went on the Gautrain
to the Pretoria Station, all very clean
and quick, and then we walked a grotty
two block stretch from the station to
the Museum, passing food vendors,

shoe sellers, hairdressers, gold coin
exchange booths, all the trappings
of life in Africa. Once in the Museum,
an imposing sandstone building with
huge dinosaur and whale skeletons
in the garden outside, we were met
by Lazarus Kgasi, palaeontologist,
who took us to the Broom Room,
and there she was, in a glass-fronted
cupboard, on a felt-lined tray. Lazarus
had several reproduction skulls to
hand, to show us the progression
from chimpanzee to Homo Erectus.
Mrs Ples was near the start of the line,
but was an early upright walking lady.
It was thrilling to actually see Mrs
Ples and some of the other fossils on
display, and an altogether wonderful
experience. It was a great privilege to
meet you, Mrs Ples.
Gill Butler
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BRIGHT
IDEAS

REDEFINING GLAMOUR

Lighting from Core
Furniture Concepts

C

ore Furniture Concepts is South
Africa’s premier supplier of
luxury and contract furniture,
offering top global brands.
For both residential and hospitality
spaces, Core Furniture believes that
lighting forms an integral part of setting
up your dream home. Whether it be
adding a touch of drama to an otherwise
contemporary room, or simply adding
that extra layer of frosting to boost the
elegance factor.
LAMP SPITFIRE - Above
By Eichholtz
This glamorous adjustable pendant lamp has
Hollywood influences as well as aeronautical
sleek lines. With a highly polished finish and
thick glass diffuser it will create sparkle and a
central focal point in rooms. Use individually
or group together at differing heights for a
truly unique lighting display.

Eichholtz is Europe’s most powerful
furniture brand and offers an extensive
fusion of styles. They simply ooze
sophistication, and create classic,
timeless and captivating collections that
symbolise the elegance that the brand
is known for. They have become an
indisputably significant influence in the
world of designer furniture.
Jonathan Adler is the epitome of
modern American glamour. His designs
scream of just the right amount of
quirky and creativity, all mixed into an
explosion of gold and bright, vibrant
colours. His fresh and liveable interiors
are seriously designed, but don’t take
themselves too seriously, bringing to life
the hedonistic and phantasmagorical
side of old-school Hollywood, but still
maintain a clear and distinct theme of
dw
confidence.
www.corefurniture.co.za
PUZZLE CHANDELIER - Left
By Jonathan Adler
The architectural, modernist feel is warmed up
by the luminous metal. Precision manufactured
by Jonathan Adler, who works with some of the
world’s best designers, using only top-quality
materials. This is an investment in quality that
will last. Glamorous and dramatic. Stunning
day and night.
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core
South Africa’s premier luxury and contract furniture supplier.
WWW.COREFURNITURE.CO.ZA
CAPE TOWN SHOWROOM
Sir Lowry Road, Woodstock, Cape Town, 8001 | 021 461 9078 87

JOHANNESBURG SHOWROOM
14A Kramer Road, Kramerville, 2090 | 011 262 0202

A proud member of the Core Holdings Group. An ISO 9001 compliant and BEE Level 2 company.
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SEE YOUR HOME IN A
WHOLE NEW LIGHT.
Our light-filtering roller blinds allow the maximum amount of light in to your home. Filtering
the light softly, beautifully and naturally, our blinds are the perfect way to take full advantage of
natural light and are available in over 100 different fabrics to match your home.
Light-filtering Roller Blinds
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0861-1-TAYLOR (829567)
www.taylorblinds.co.za

