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Modern African manufacturer 
Belgotex has launched a 
collection of LVT flooring 

that visits all corners of the world without 
taking anything away from these places of 
wonder – except inspiration. 

Part of Belgotex’s Specialised Products 
Division, LVT (luxury vinyl tiles, also 
known as luxury vinyl planks or LVP) is 
the fastest growing flooring category in 
the world, and the flooring specialist has 
unveiled a new collection comprising 
six designs, each with its own distinct 
qualities and available in colours that will 
suit all décor schemes. 

Presented in a shoot that shows the 
versatility of the product, how it can easily 
extend from residential to commercial 
spaces, the sets are somewhat open to 
interpretation but all offer the same 
opportunity to escape, with viewers 
invited to consider the past so that they 
might look upon a bold new future.

Visual influences include an eloquent 
palette, unexpected texture, layered 
compositions, woven craft, hand-crafted 
art, bespoke props, dusty tones and 
unusual directives that make each scene 

come alive. This is the stuff of lucid 
dreams… a sleep induced by the gentle 
swaying of a hammock under some 
Mediterranean Modernist portico… dirty 
brights viewed under a shady palm... 
the shimmer of light seen on some 
distant horizon on a sweltering day... an 
old-world aesthetic elevated to create 
something that feels immediately fresh. 

And while Belgotex’s superior LVT 
invites us to reimagine how a floorscape 
can enrich our lives, referencing a rich 
provenance in order to let our imagination 
soar, this is ultimately a floorcovering that 
is pragmatic by nature. 

LVT is a hardwearing and resilient 
product suited for commercial and 
residential applications. By mimicking 
traditional flooring at a fraction of the 
cost – and with quicker application and 
less maintenance required – it boasts 
the natural good looks of wood, marble, 
concrete, terrazzo and ceramics with 
technical superiority and a trend-led 
approach to design. 

The brand-new collection comprised 
of Fortitude, Sylvan, Hardwood, Terrazzi, 
Morphic and Slab has mastered the art 

of imitation via innovation that includes 
hyper-real graphics and texture, resulting 
in an enhanced flooring unrivalled in its 
durability, value and performance. 

If you’ve ever felt that there might be 
something bigger beyond the horizon, 
this new luxury vinyl statement is your 
chance to take flight.

For interview requests or further details, 
please contact Melissa.Dwyer@belgotex.co.za

www.belgotex.co.za 

Belgotex reveals a new luxury vinyl statement
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BELGOTEX FLOORS reveals a brand new luxury LVT flooring 
range. Available in six designs and in different colours that will 
suit all décor schemes.
Telephone: 033 897 7500.
www.belgotex.co.za
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Think of it as the world’s most beautiful “no entry” sign. 
ShutterGuard® Shutters not only lend a sophisticated look to 
any window or door, they also provide high-end security when 
closed. They’re rustproof, available in custom colours and are 
backed by a 10-year warranty. The perfect way to finish off a 
home stylishly and, importantly, securely.
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Tel:  0861-1-TAYLOR (829567)
Email: sales@taylorblinds.co.za
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Contract Furnishing | Custom Design | Branding

Showroom: Unit C6, Northlands Deco Park, JHB    www.themillfabrics.co.za     admin@themillfabrics.co.za    +27 11 704 1577

Fashion for furniture

EDITORIAL
BOARD

0861 OFFICE (633423)  |  info@cecilnurse.co.za  |  www.cecilnurse.co.za

Your Office. Designed. Delivered.

Exclusive to Cecil Nurse.

If you’ve been playing video games all this time without ever 
playing those titles in a gaming chair, you’re missing out.

October gets its name from the 
Latin ‘octo’ meaning ‘eight’.

If it seems odd to you, 
considering it’s the tenth month in the 
modern day calendar (Gregorian), this 
actually used to not be the case.

It was once the eight month (in the 
Roman calendar) and the name simply 
carried over.

The October day temperature in South 
Africa is mild and perfect for exploring 
galleries, eateries and great festivals.

Here are some of the best festivals and 
events in October in South Africa:

5 - 6 October.
Cape Town/Western Cape.
Portuguese Festival at the V&A 

Waterfront with Blessings of the Fleet.

11 - 13 October.
Robertson/Western Cape.
Robertson Wine on the River.
Family entertainment in the Winelands.

18 – 20 October.
Mangaung (Bloemfontein)/Free State.
Rose Festival.
Visit the ‘City of Roses’ and enjoy the 

open gardens.

20 October.
Durban/KwaZulu Natal.
Amashova Classic Cycle Race.
Watch the 106km long cycle race with 

shorter races and fun races.

18 – 20 October.
Johannesburg/Gauteng.
Property Buyer Show 2019 at the 

Sandton Convention Centre.

30 October – 1 November.
Johannesburg/Gauteng.
RMB Winex at Sandton Convention 

Centre.
Enjoy these great festivals and make the 

most of October in South Africa.

The month of October is here!

dw
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About Pascale Girardin
For more than twenty years, Pascale Girardin has been navigating between the world 

of ceramics, visual arts and design, instilling her unique vision upon the art objects, 
tableware and architectural installations that she creates. Inspired by the expression of 
pure forms, her art discreetly highlights our fundamental relationship with the world in 
which we live. Whether suspended, adorning a wall or floating in the water, her works 
recall the omnipresence and organic structure of nature.

www.pascalegirardin.com

About Ceilume
Ceilume is the leading manufacturer of thermoformed ceiling and wall tiles and 

panels. The company’s roots go back to when “Mid-Century was Modern” and the 
pioneers of modular ceilings. The family-owned business is located in California’s wine 
country and occupies a historic apple-packing warehouse. With an eye on the future, 
Ceilume’s research and development continues to improve interior finish systems to 
meet changing environmental, performance and aesthetic needs.

 
www.ceilume.com

SILVER LAKES 
Tel: (012) 809-3519

UMHLANGA
Tel: (031) 566-6777

CAPE TOWN
Tel: (021) 003-8477

FOURWAYS
Tel: (011) 691-7700 www.sevens.co.za
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DESIGNER
PROFILES

About Cardin Julien

Founded in Montreal in 1992, Cardin Julien designs and implements key projects in 
the form of landmark sustainable buildings. The firm creates spaces that are adapted to 
their visitors, thanks to its experience and know-how in planning and designing complex 
installations. Its unique edge lies in transforming limitations into creative solutions. Cardin 
Julien relies on its team’s wealth of experience – a team that, over the years, has developed 
unique expertise by establishing a successful track record with innovative projects. 

www.cardinjulien.com

021 905 7221

info@quantumleapdesigns.co.za

Unit 1, 23 Cabernet Street,
Saxenburg Park 1, Blackheath,
Kuilsriver

www.quantumleapdesigns.co.za

@QuantumLeapDesigns

Making dreams reality since 2006

JOHANNESBURG SHOWROOM 
14A Kramer Road, Kramerville, 2090 | 011 262 0202 

WWW.COREFURNITURE.CO.ZA

A proud member of the Core Holdings Group. An ISO 9001 compliant and BEE Level 2 company.

CAPE TOWN SHOWROOM 
87 Sir Lowry Road, Woodstock, Cape Town, 8001 |  021 461 9078 87 
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Having spent the last 10 years 
trading from the first floor of 9 
kramer road, we felt it was time 

for a change, and started the process of 
securing new premises in Kramerville 
with two goals in mind: Ground floor 
access and good parking facilities , lo and 
behold, within a month of searching the 
perfect place became available.

Around the corner from Kramer 
Road in Appel there is a new dynamic 
happening in the Fabric World with two 
Fabric wholesalers residing there now, 
and I am told on good authority there is 
another to follow.

4c Appel is a wonderful location with 
great street access and amazing natural 
light to view our fabrics, wallpapers and 
rugs, it is spacious but not too big with a 
friendly intimate atmosphere.

Come and visit us and see for 
yourself. We have just launched the New 
Momentum 11 & 12 Fabric collections 
as well as the Momentum 6 wallpaper 
collection, and I can promise you that this  
is a must-see collection which will not 
disappoint.

www.blackfabrics.co.za

TRADE
WINDS

Black Fabrics
Purveyors of fine textiles, 

rugs & wallpapers

dw

Office: (012) 010 0078            Charles: 074 207 0007            Chamone: 061 345 0826            www.cubicdezign.co.za
Email: info@cubicdezign.co.za

Cubic DeZign-“ Thinking fusion”  delivers Innovative, and Creative  products and 
services to our customers through our Online Store,  Showroom and B2B approach.  
With turnkey services from Concept,  Design, Tooling, to Manufacturing of local 
product, we deliver to Interior Designers, Architects,  Hospitality, Corporate, 
Industrial and Laboratories,  Supplying to the industry , selected  Office Furniture. 
Bar  Seating both in soft seating and Integral, Pause area seating , Tub Chairs 
in variety leather and Fabric, Industrial chairs in Integral skin  for Check- out 
counters/workshops. Specialized Décor  finishes for interior office and home 

space. Solution driven business  optimizing  Quality and Price.
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TRADE
WINDS

How cloud accounting software 
helped this landscaper grow his 
business.

Landscaping isn’t a career, it’s a calling. 
The types of people drawn to horticulture 
are driven by a love of beautiful spaces 
and a need to create and find the beauty if 
it’s not there to begin with. 

This is according to James Hedding 
of Eden Projects, a provider of turn-key 
landscaping solutions in Johannesburg 
that offers end-to-end services, 
from design and planning to outside 
landscaping and paving. 

“Being passionate about landscaping 
stems from being inspired by seeing 
something come from nothing,” he says. 
“It was in 2010 that I took my last pay 
cheque and invested it in Eden Projects, 
as a way of ensuring inspiration became 
a larger part of my life, but many lessons 
have been learnt over the past nine years.”

Small businesses all face similar 
challenges, regardless of the industry 
they serve, says Hedding. “Effective time 
management, controlling paperwork and 
building cash flow that enables you to 
compete with larger, more established 
competitors are all areas that require focus 
in order to keep our businesses afloat.”

However, he adds, one of the main areas 
requiring intense focus, lies in ensuring 
project feasibility and profitability in a 
trying economy. 

“The state of the economy has added 
complexity in that many are faced with 
having to adapt to shrinking customer 
budgets, which have resulted in a defined 
shift from outdoor garden projects to 
requests for indoor office plants and 
green walls or vertical gardens. All of this, 
coupled with pressure from government to 
ensure our gardens are water-wise, means 
I’ve come to rely more on technology and 
its ability to assist me in ensuring project 

profitability and budget adherence.”
Hedding says he depends on his 

cloud-based accounting software when 
it comes to managing and tracking all of 
his company’s projects and says he makes 
full use of the solution’s ability to help him 
connect with clients and suppliers at the 
touch of a button and from any device. 

“QuickBooks has introduced a new 
feature, called Project Profitability, and 
it has extended my ability to quote from 
anywhere and at any time while keeping 
a constant eye on the true costs of every 
project,” he says. 

With this feature, Hedding is easily 
able to create projects, track income 
versus expenses, add and track timesheets 
(both billable and non-billable), track 
profitability in real time and, of course, 
create and send quotes and invoices. All 
of this on-the-fly and on demand.

“This has given me an edge over the 
competition,” he says. “All of my company 
information lives in the cloud and follows 
me wherever I go – gone are the days 
where being out in the field meant being 

unable to respond to customer queries or 
requests.”

Head of emerging markets at Intuit 
Quickbooks, Jolawn Victor says tracking 
and analysing the profitability of each job 
at project level is critical for project-based 
businesses. 

“The Projects feature within 
QuickBooks lets businesses like Eden 
Projects organise all components and 
resources from one dashboard, making 
it easier to accurately track and monitor 
individual projects or jobs,” she says. “It 
also provides businesses with a quick view 
on profits and losses - allowing them to 
take corrective action in real time, which 
is an immediate boon for businesses who 
are watching the bottom line.”

For more information about how 
QuickBooks Online helps businesses 
of all sizes manage projects more cost 
effectively from start to finish, please visit 

www.quickbooks.intuit.com

Landscapers: 
Project your profitability

dw

16 Desmond Rd, Kramerville. www.griffithsandgriffiths.co.za 
 Tel: 011 444 5744
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Johannesburg
FIND A BLIND PROFESSIONAL IN YOUR AREA:

010 040 3156

Pretoria
010 040 3158

Port Elizabeth
087 075 0876

Umhlanga
031 040 3192

Ballito
031 040 3191

Cape Town
021 040 3001

Klerksdorp
010 040 7638

Namibia
061 245 303

Knysna
087 075 0877

Bloemfontein
010 040 7100

Blinds Express:
Blinds All Types:
Blind Time:
R&C Trading:
Galaxy Blinds:
Blind Rage:
Curtain Club:

010 040 3155
010 040 3154
010 040 3157
010 040 3495
010 040 3153
010 040 7993

Sakkies Blinders:
Picture Perfect 010 040 7992

PC Agencies:

Aesthetics:

Blinds All of Them:

Milk&Honey®:

Ralph Blinds:

The Best Blind Company:
Total Blind Design: 021 040 3002

Ridwaans Interiors:

Windhoek Touch of Style:
Walvis Bay Touch of Syle: 064 220 238

www.windovert.co.za

www.blinddesigns.co.za
Northern Limpopo

064 860 3079Newton and Strever 

Wood Venetian Blinds

SPICE

Design Style:
Bohemian

The Bohemian palette is a 
celebration of  both the new and the 

old. The eclectic collection of  colour 
and texture is a fantastic base from 

which to express your personal style. 
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TRADE
WINDS

Karpet Kraft offers the widest 
and most versatile range of 
contemporary rugs and carpets 

in the South African market.
We offer the largest selection of 

product, chosen from contemporary rug 
and carpet brands available in SA and 
including our own exclusively imported 
range. 

We are always on trend because our 
business model requires that we promote 
and stock a range of the latest and most 
successful rug designs available in the 
South African market.

If you can’t find exactly what you 
need, Karpet Kraft offers the exclusive 
and iconic Husky rug, which is a custom 
made/bespoke rug, manufactured in our 
Midrand factory.

Our offering also includes our 
exceptional Husky Cotton Velour 
bathroom rugs, amongst others, as well as 
a variety of wall-to-wall products. 

Our Husky designer/representative 
will consult with customers in their own 
homes to create and develop unique 
designs, matching colours and perfect 
measurements - including general décor 
advice.

Furthermore Karpet Kraft offers our 
special Rug ‘Tailoring’ service, which is fast 

becoming renowned for its contribution 
and service to the industry, where we cut, 
join, extend, repair, enhance, improve and 
adapt to our customer’s requirements, as 
may be suitable for the rug or carpet to be 
modified – machine or hand made. 

This service is available from our 
showroom.

Our Kramerville showroom is 
conveniently and strategically placed to 
assist and support our industry with the 
most discerning requests through the 
availability of these special services.

www.karpetkraft.co.za

Karpet Kraft

dw
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Kohler Co., a global leader in 
the design and manufacture of 
kitchen and bath products, is 

thrilled to announce the launch of their 
Hone tap collection in Africa.

One of KOHLER’s core focuses is on 
offering diverse product that satisfies 
various budgets. Enter Hone- a new range 
of mixers that will undoubtedly get the 
nod from those wanting trusted KOHLER 
quality at affordable prices.

Bringing classic straight-lined geometry 
into the 21st century, the collection does 
away with superfluous detail in favour 
of minimalist form. Managing to be 
both understated and timeless, the Hone 
collection bears a reduced aesthetic that 
is not without the ability to evoke an 
emotive response.

Hone is angular, but void of sharp 
edges, resulting in a product that’s 
ergonomic and gentle to the touch and 
eye. Of course, it upholds KOHLER’s 
standards of excellence too; the single 
brass body, with three applications of 
surface coatings, provides a lasting finish 

that doubles that of American industry 
norms. Taking Hone’s performance even 
further, the internal cartridge boasts a 
ceramic disc that provides diamond-like 
hardness, delivering 50 years of proven 
performance. Combining superior 
construction and understated design, 
homeowners are promised an enduring 
and stylish user experience.

Available in the range are basin mixers 
in short and tall options, bath and shower 

mixers with plates and bath spouts.
For its timeless and pared back looks 

and budget sensitive pricing, Hone is a 
perfect solution to fit all requirements.

www.africa.kohler.com

dw

KOHLER Launches 
HONE Mixer 
Collection 

“Straight of the Art” 
Minimal Design

TRADE
WINDS

CANE TIME
Loop Street · Maitland · Cape Town · Tel: + 27 21 510 10 72

cane@canetime.com · www.canetime.com

DEDON COLLECTION MBRACE
Design by Sebastian Herkner

www.dedon.de

TOUR DU MONDE
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WHAT’S
HOT

Barnett - Above
The Barnett dining chair is “about a timeless grace and 

classical elegance and was designed to be realised in leather 
allowing the saddle stitch detail to form part of the chair’s 
tailored aesthetic.” - Adam Court, OKHA
We want our pieces to be characters that complete a space. 
All our furniture can be fully customised from a broad range 
of timbers and upholstery. OKHA designs are focused on 
craftsmanship, comfort and a distinctive and recognisable 
individuality that complements and contributes to the 
interior narrative of spaces.
Photography Niel Vosloo
www.okha.com

Hoop tealight holder by unit - Right
Hoop tealight holder was created with good 

design in mind. The interplay between the two 
materials, the soft lines of the hand-blown glass 
and the tight expression of the matt lacquered 
steel, makes Hoop an interesting choice for the 
home.

The Danish-Canadian couple Anne Marie 
Raaschou-Nielsen and Francis Cayouette, also 
known as Unit 10, are behind the design. The 
result is a modern expression with a touch of 
retro. Hoop’s two-part design makes it easy to 
clean and easy to replace the candle without 
burning your fingers. When the candleflame 
dances behind the glass, it creates a calm and 
comfortable mood in the room, perfect for cosy 
indoor moments on cool autumn days.

With its classic and minimalistic design, 
Hoop fits in with many types of home décor and 
looks beautiful either alone or with several in a 
tableau.

www.amara.com

The Mill - Bellow
Introducing The Mill Fabrics new “Ballantyne” 

Collection of soft, textured velvet with a fascinating 
“pressed / crushed” surface interest, giving the appeal 
of “Vintage” and “Aged” textiles.  With a strong “60,000 
Martindale Rubs”, enjoy a superb durable upholstery 
alongside this visually delicate cloth which includes a soft 
but strong felt backing.  Invite this historic luxury to enter 
your interior and create an environment with a splash 
of indulgence and heritage.  Revel in deep hues of plush 
Greens “Kale & Spirulina” and delve into Royal shades of 
“Blackcurrant and Squid Ink”  Whatever the ambience, 
allow a touch of “Ballantyne” Opulence to grace and enrich 
your space.
www.themillfabrics.co.za

Wallpepper - Left
Lights, smells, suggestions, emotions 

and, above all, the amazing colours: these 
are the elements that make autumn a 
unique and special season. Warm nuances 
but also intense, decisive or, sometimes, 
softer and lighter, reveal the coming of the 
colder months, those that most call back 
to warmth and cuddles.

WallPepper® Group takes its inspiration 
from this fascinating chromatic 
‘kaleidoscope’ and with its WallPepper® 
brings the charm of autumn to the walls.

In this way, the spaces dress themselves 
with engaging colours, suggestive 
landscapes, romantic graphics that make 
you dream.

With WallPepper® we can be 
surrounded with the beauty, warmth and 
intimacy of this extraordinary season, in 
which nature shows all its ‘magic’.

 The WallPepper® are moved into a 
new “wall story-tale” made of images and 
colours to live the atmosphere of autumn 
even in the contemporary interiors.
www.wallpepper.it
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A message from our Director Charrisse 
Johnston 

 “Attending the Cape Town and KZN 
AGMs – and especially talking personally 
with fellow IID members – was incredibly 

inspiring and gratifying! Since these 
were my first AGMs, I didn’t know what 
to expect, but I was hopeful that we’ve 
been working on would be received 
well. Well, to my delight, that was an 
understatement. I’m that everyone seems 
to brimming with positivity, and while 
we all acknowledge that big challenges 
exist, we are excited about sharing ideas 
and spreading the word about the next 
iteration of IID. Together, I know we can 
address big issues (promoting excellence 
in design, and using design to better 
people’s lives) while remaining true to 
our mission: supporting our members’ 
practices and careers; educating the 
public; and protecting our right to 
practice. 

A message from our Director Desmond 
Laubscher

 “I have always been passionate about 
our industry and particularly how design 
can be used as the catalyst to improve 
the quality of life for all. Having had 
the privilege of attending this year’s 
AGM of the IID in Johannesburg 

and then presenting the findings in 
Port Elizabeth and East London I am 
so glad to report there is an energy 
and passion being generated by our 
members that is gratifying to see. There 
is a deep understanding of good quality 
professional design among our fraternity.

The future is indeed in good hands 
thanks to the enthusiasm of our two 
office staff, our directors, our regional 
ambassadors and our membership at 
large. There are many new ventures 
planned for the future including new 
categories of membership, firming up 
our relationship with SACAP, hosting 
lifelong learning workshops and many 
more activities that will up the ante of the 
IID. I feel privileged to be part of this new 
generation of designers that are making a 
difference! “

IID

I have been in a life-long romance with 
a storytelling monster.  It began when I 
read the first scene of Macbeth (the one 
with three witches chanting “Fair is foul, 
and foul is fair…”) and continued into a 
four year design and drama degree at Wits 
University.  I read a hundred plays, took 
part in a hundred shows and constructed 
a hundred sets – it certainly felt like that 
anyway.  This romance kept me busy.  

I completed my studies with a clear 
understanding of two things :
1. Your AUDIENCE are the sole reason 

why you do what you do, and without 
one you are dead on stage before the 
curtains have opened.

2. Many people work on one production, in 
very creative and trying circumstances, 
and the one thing that keeps everyone 
looking in the same direction is the 
SCRIPT.  It is referenced by everyone, 
in all of the rehearsals and preparations, 
so that when those curtains do open, 
everyone and everything is where it 
needs to be.      

Audience and Script: to whom are 
we speaking, and what needs to be said?  
Which leads into, how is it said?  And as a 
designer this means, how is it said without 
using words?  The Audience and Script 
have been my compass on many design 
journeys.  They have pulled me out of 
complicated design knots, clarified detail 
of the way forward, and made me eat a lot 
of humble pie.  Audience and Script – my 
design mantra that allows me to feed the 
storytelling monster that bit me.                     

I spent 15 years working as a 
scenographic designer on numerous tv 
and live performance projects before I 
was exposed to the field of interior design.  
In 2004 I was fortunate enough to work 
collaboratively with Activate Architecture 
on developing a visual narrative journey 
for guests of The Forum Homini Boutique 
Hotel, in the Cradle of Humankind.  This 
included the curation of a number of site 
specific artworks and the design of the 
interiors for the hotel.  I was hooked!  Not 
only could I continue to feed my passion 
for storytelling but I could now design 
visual spaces that existed beyond the stage 
and studio, and work collaboratively with 

artists and artisans in more permanent 
ways using a range of new materials that I 
had never been exposed to before.      

In 2006 I established Activate Space, 
an interdisciplinary design studio based 
in Johannesburg, and have been working 
across the three disciplines of interior, 
narrative and scenographic design since.    

So, what is narrative design?  
Narrative design is the weaving of a 

collection of stories into the layered fabric 
of a space in order to give depth and 
meaning and catch the imagination of the 
user.     

In his article Narrative as a Design 
Element, Daniel Stillman, The Design 
Gym, advocates that “storytelling is 
one of the essential phases of design.”  I 
elaborate further:  

Like a script functions in the theatre to 
unite everyone in a common purpose, a set 
of stories that are worked into the design 
building blocks at the very beginning 
of a project can function to unify and 
guide the collaborative and sometimes 
fragmented design process.  These stories 
can be used to springboard important 
dialogue and design exploration into a) 
ways in which the user can interact with a 
space in a more memorable and authentic 
way and b) ways in which a space can 
reflect and respond to the cultural patina 
of the audience that surround it.

In addition, a collection of stories that 
resonate with your particular audience 
can make your design project more 
interesting, attractive and sellable.  As 
Tony Robbins explains “Stories are one 
of the most powerful tools you can use to 
engage and connect with your audience.…
Stories emotionalize information…and 
they allow people to connect with the 
message in a deeper, more meaningful 
way.”  The Power of Story.

And an audience that connects more 
meaningfully with your design solution, 
or product, or space will remember you, 
talk about you, share your ideas, and come 
back to purchase more of that particular 
magic that you have to offer.  

So, what’s your story?    

Promoting excellence in the practice of 
interior design, across the African continent

The 13th Annual General Meeting 
held in the Gauteng region on 
the 13th of August 2019 was said 

to be a success and very informative for 
our valued IID members. This year’s 
AGM was focused on updating and 
informing our members of the changes 
and improvements being worked on 
behind the scenes. The AGM next year 
will be hosted between September and 
October due to preparation and planning 
for the new year. We hope to see more of 
our valued IID members attend and get 
involved.

Having a Director attend the regional 
round-ups definitely was a success and a 
great way for them to connect with our 
members and gauge what the regions 
were up to. A big Thank you to all our 
ambassadors for their hard work and 
efforts in each region, making sure 
their members are well looked after and 
showing their support to the industry! 

A message from our Director Robyn Self
“As a creative designer in the interior 

and built environment industry, it can be 
quite hard managing all this on your own. 
This is why I am so excited to be part of 
the IID and to work with so many other 
talented designers and creatives where we 
can share information and just support 
each other in our industry. Collectively, 
with our ideas, we can become a force to 
be reckoned with. Sharing knowledge, 
and partaking in events, workshops and 
seminars will expand our horizons as a 
whole, but also create a sense of family 
on this sometimes lonely road. Whether 
you have been doing this for 20 years or 
just a few months, every designer needs 
a little inspiration, and with what the IID 
has planned over the next few months, we 
are sure to offer that extra bit of insight to 
our fellow colleagues and members.”

A message from our new CEO Nikita 
Naicker
 “I am very pleased and honoured to have 
been titled with this position and hope I 
can be what the IID needs. My vision is for 
the IID to be a body that professionals in 
the industry are proud to be a part of and 
to be a body that is known in the industry 
for the support we offer our members and 
their business and careers.”

The Storytelling Monster That Bit Me
Lisa Younger, Johannesburg, IID Ambassador
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Lisa Younger, Johannesburg, IID Ambassador
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Photo Credits: Tristan Mclaren
Activate Space designed the visual narrative for the sunscreen 
panels above, new student residence building, Sol Plaatjie 
University, Kimberley.  
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dispute leading to a site inspection:
• ProStone
• Stone Art
• Tectonic Stone

Our kitchen members were asked to 
vote on the supplier members they felt 
offered the best product and service to the 
industry.  
Awards were given as follows:
• Gold Award – Eclipse
• Silver Award – Roco Furniture Fittings
• Bronze Award – Niemann SA and 

Kitchencraft

The following members were 
acknowledged for twenty years of 
membership:
• Easylife Kitchens Faerie Glen
• Easylife Kitchens Fourways
• Franke
• Optima Kitchens
• PG Bison
• Roco Furniture Fittings
• Sonae Arauco

Several new awards were introduced on 
the evening – the member participation 
award, the meritorious service award and 
the industry partner award.   The member 
participation is given to members who 
participate in all things KSA to the full 
making use of all that the KSA has to offer.  

The following members were 
acknowledged:
• Sariga Designer Kitchens
• Cupboard Value Pretoria
• Easylife Kitchens Management 
• PG Bison

• Grass Furniture Fittings
• Sonae Arauco

The meritorious service award is given 
to a person or company that has gone 
above and beyond to offer support and 
assistance to the KSA and the kitchen 
industry as a whole.

  
The following were acknowledged:

Sean King of Easylife Kitchens 
Fourways for his role as complaints 
coordinator and site inspector.

Kayreed/Davidsons Boards – for their 
assistance in the manufacturing, assembly 
and breakdown of the KSA’s Decorex 
stands in 2019.

The Industry partner award looks to 
acknowledge those non-KSA companies 
with whom the KSA has worked closely 
over the year and who have added value 
to the KSA and its members. 

 
The following were acknowledged:
• Decorex
• IID
• Designing Ways
• SAFI
• Interior Placements

Our second big meeting was our 
National Executive Committee’s Budget 
meeting.  Here the regions met to present 
their 2020 budget plans and discuss 
the roll out and implementation of key 

strategic projects.  It was fantastic to see 
that the KSA is in a very healthy situation 
with plenty of added value for the industry 
in the pipe line.

Although we are fast approaching the 
silly season there is still plenty on the 
KSA calendar.  Bookings for the KSA 
Consumer Guide 2020 opened on 4th 
September.  Advertising space is selling 
quickly.  Members have the opportunity 
to submit examples of a country kitchen 
for consideration for the front cover.

KSA Western Cape will be hosting 
their final product evening of 2019 on 3rd 
October and this will be hosted by Natural 
Stone Warehouse and Caesarstone. 
The event will be a highlight with both 
members pulling out the stops to make 
this a truly sophisticated and fun event.

Kerryn Bailey will also be coordinating 
our last event in the Eastern Cape for 
the year.  This will be a fun filled day of 
lawn bowls and networking followed by a 
dinner.  This will be held on 15th October 
at the Mill Park Bowling Club.

Right around the corner is the Gauteng 
Golf day which will be held at Dainfern 
on the 19th September.  This is one of the 
highlights of our calendar.
For more information about KSA events 
contact your local KSA office:
• Gauteng@ksa.co.za 
• Westerncape@ksa.co.za 
• kzn@ksa.co.za

www.ksa.co.za

The end of August saw the KSA 
hold two of its big meetings.  
The first was our Gauteng AGM 

and awards, and the event was hosted 
by Smeg in their Bryanston showrooms. 
The AGM was well attended and gave 
us the opportunity to bring our Gauteng 
members up to speed on what we have 
achieved and what we are working on.  
It was fantastic to have some members 
attend who had not been to an AGM in 
a while and to get the feedback that the 
KSA had changed so much over the past 
five years and really raised the bar on its 
level of professionalism.The KSA Gauteng 
regional executive committee were 
confirmed and we are pleased to confirm 
the committee as follows: Phillipe Brooks 
of Totem Kitchens (Chairman), Alecia 
Aronson of Maxima Software, Paul Lerios 
of Sonae Arauco, Philip Kirby of Easylife 
Kitchens Management, Sean King of 
Easylife Kitchens Fourways, Stefan Marais 
of Optima Kitchens and Marina Veiga of 
Seriga Kitchens.

We were pleased to announce our 
Gauteng awards. The following kitchen 
members were acknowledged for going 
a full calendar year with no dispute 
leading to a site inspection (this does not 
include country members who are not 
eligible for this award):
• Bayberry Kitchens
• Blu Line
• CHC Kitchens
• Creative Shop
• Cupboard Craft
• Cupboard Value Pretoria
• Curves and Bevels Designer Kitchens
• Diva Cucine
• Easylife Export– C & G International
• Easylife Kitchens – Alberton
• Easylife Kitchens - Boksburg
• Easylife Kitchens - Centurion
• Easylife Kitchens – Faerie Glen
• Easylife Kitchens – Fourways 
• Easylife Kitchens - Greenstone
• Easylife Kitchens - Illovo
• Easylife Kitchens – Kyalami
• Easylife Kitchens – Morningside
• Easylife Kitchens - Northriding

• Easylife Kitchens - Randburg
• Easylife Kitchens – Ruimsig
• Easylife Kitchens – Vanderbijlpark
• Easylife Kitchens - Waterkloof
• Eazy Way Kitchens & Board – Midrand
• Fit Out Kitchens
• Linear Concepts
• Martin Meyer Kitchens
• Optima Kitchens
• Palmin Kitchens
• ProReno (Pty) Ltd
• Retha’s Kitchens
• Sariga Designer Kitchens
• Simons Kitchens
• Slavin & Co
• Sterlings Cucine - Fourways
• Sterlings Cucine – Faerie Glen
• The Kitchen Studio – Midrand
• The Kitchen Studio – Randburg
• Totem Kitchens

The following kitchen members were 
acknowledged for going five years 
without having a dispute leading to a site 
inspection:
• Blu line
• Cupboard Craft

• Diva Cucine
• Easylife Kitchens – Alberton
• Easylife Kitchens – Boksburg
• Easylife Kitchens - Centurion
• Easylife Kitchens – Faerie Glen
• Easylife Kitchens – Fourways 
• Easylife Kitchens - Illovo
• Easylife Kitchens - Randburg
• Easylife Kitchens – Ruimsig
• Easylife Kitchens – Waterkloof
• Eazy Way Kitchens & Board – Midrand
• Fit Out Kitchens
• Martin Meyer Kitchens
• Optima Kitchens
• Palmin Kitchens
• ProReno (Pty) Ltd
• Retha’s Kitchens
• Sariga Designer Kitchens
• Simons Kitchens
• Slavin & Co
• Sterlings Cucine - Fourways
• Sterlings Cucine – Faerie Glen
• The Kitchen Studio – Randburg

The following stone and surface 
fabricators were also acknowledged 
for going a full calendar year without a 

KSA update October  2019
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Foschini 
Setting The Bar Higher With Its Newest All Woman Store Concept

Johannesburg -To wrap up women’s 
month, Foschini opened its newest All 
Woman Store Concept at Fourways 

Mall in Johannesburg, introducing 
an open, woman-centric interactive 
shopping experience. The new store 
is intuitively designed and boasts 
a wide entrance flanked by digital 
screens inviting customers into a vast, 
tastefully curated offering of locally and 
internationally produced fashion, beauty, 
footwear and accessories with the South 
African woman in mind. Central to 
the store is an Experience Desk, where 
customers can enjoy fashion and beauty 
trend updates and masterclasses hosted 
by industry experts. 

Unique to the Foschini All Woman 
Store Concept is the full service Candi 
& Co hair and beauty salon in-store. 

Founded by entrepreneur Candice 
Thurston, Candi & Co is renowned for 
providing specialist care across all hair 
types in South Africa. The partnership 
between this well-loved hair care brand 
and Foschini is the first of its kind in 
South African retail, converging fashion, 
beauty and hair care under one roof. It 
is an acknowledgement that hair and 
beauty care are central to women’s style. 
The Candi & Co salon’s in-store offering 
includes wig care, ethnic hair care and 
styling, all skin care treatments, nail care 
and a menu for kids hair and nail care.

At the heart of the Foschini All 
Woman experience are one-of-a-kind 
collaborations with local businesses. “The 
brand has collaborated with women-
focused businesses to elevate the in-store 
experience. These local Creators are 
businesses that have a unique offering and 
are well-loved by South African women. 
They are also businesses looking to scale 
their offering to reach a broader market. 
This is indeed a seamless meeting of the 
minds,” said Bev Pallet, Head of Business 
at Foschini. Foschini will collaborate with 
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many other local Creators who will come 
on board to continue in the trajectory of 
broadening choice and experience for 
customers. 

Up to 50% of merchandise in-store 
is produced and manufactured locally, 
a commitment the brand has made to 
South Africa. This commitment will 
be seen in the summer ’19 collection 
which will make its way to all Foschini 
stores from September 2019. The 
production and manufacturing is done 
through a considered supply chain that 
brings together the brand’s existing 
manufacturing partners including TFG 
Manufacturing.

“The design of the store brings about 
elements that respond to the needs of our 
customers. Shop fittings are moveable to 
continuously meet customer demands 

in an everchanging retail environment. 
The merchandising highlights statement 
pieces that speak to the aesthetic of 
today - a global outlook with local flair. 
The Experience Desk will also continue 
to house and allow consumers to engage 
with the latest brand launches and exciting 
collaborations.” said Pride Maunatlala, 
Head of Marketing at Foschini.

The Concept Store brings together the 
best of digital and bricks and mortar. 
“Digital shopping has gained traction, 
but South African women love a tactile 
shopping experience where they feel 
fabrics and try on garments. This store 
allows for easy access to the online 
store using connected tablets to enable 
customers to search and find different 
variations of garments such as size, range 
and colour. This ensures easy ordering 

where stock is unavailable. It’s the 
simplest, most convenient convergence of 
bricks and clicks,” concluded Maunatlala.

The Foschini All Woman Store Concept 
presents a dynamic offering that speaks 
to customers’ needs. In celebration of 
the new store, there are thousands of 
amazing giveaways. Customers can 
claim All Woman Limited Edition 
colour palettes, L’Orēal lipsticks, and 
summers’ hottest accessories and many 
other exciting giveaways simply by 
being one of the first 100 shoppers to 
make a purchase every weekend until 8 
September 2019. Customers can also look 
to social platforms for activations and 
collaborations at the Experience desk.

www.foschini.co.za
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Considering that yesteryear’s 
kitchens used to be dark, often 
sombre working rooms at the 

back of the house where women, besides 
cooking and preparing meals, performed 
all kinds of mundane household chores, 
including laundry and sewing, they have 
evolved tremendously over the years.

The pulsating heart and hub of the 
house, nowadays kitchens more often 
than not are tailor-designed, vibrant 
and welcoming places where the entire 
family can join in the fun of cooking, 
experimenting with all kinds of dishes, 
or relaxing and sharing stories over 
the breakfast nook table or around the 
kitchen island, while enjoying a bite and 
a cuppa. 

The fact that they come in all sizes, 
colours, shapes and styles, ranging 
according to the needs and preferences of 
their users, from modest and minimalist 
to ultra-chic and super stylish, makes 
kitchens even more interesting and 
‘individualistic’.  And precisely because 
kitchens are suited to individual tastes 
and needs, one could hardly define the 
‘ideal’ kitchen, confirms Charlene Dreyer, 
design consultant at Gauteng-based 
Sariga Designer Kitchens.

“What works for one person may not 
be ideal for the next. What is important 
is that a kitchen, in terms of functionality 
as well as aesthetics, works for an 
individual or family. Typically, this would 
be sufficient and an uninterrupted space 
to prepare meals, a properly designated 
cooking area and in many instances also 
a seating area apart from the usual dining 
room, where one can enjoy anything from 
a quick cup of coffee in the morning to a 
full-on evening of entertainment.”

 
Flooring

Kitchen floors have to withstand a great 
deal of wear and tear, more than many 
other rooms in the house. They should 
therefore be tough, water- and slip proof, 
grease, alkali and acid resistant as well as 
easy on the feet. Modern vinyls, whether 
in sheet or tile form, meet most of these 
requirements and are easy to maintain. 

These days you can pick and choose 
between a whole range of terracotta, 
brick, flagstone, slate, terrazzo and non-
slip ceramic tiles that all fit the bill in 
terms of durability as well as aesthetics. 
A word of caution though: when you do 
decide to opt for tiles, make sure that you 
buy enough extras as kitchen ‘accidents’ 
that cause chips or cracks, happen quite 
often.

Lighting
Lighting has become a very important 

part of modern kitchens. This would 
typically entail lighting over the general 

area, preferably controlled by a dimmer 
switch, as well specific ‘task’ lights over 
work surfaces and tables. Attractive 
pendant lights or spotlights on tracks 
are also firm favourites for their ability 
to create an eye-catching cluster above a 
kitchen island or the breakfast nook.

Lighting inside display cabinets is a 
must, especially with glass shelves where 
the light bounces beautifully within the 
space, reckons Dreyer. “Also, people 
are no longer just adding fluorescent 
tube lighting below their cabinets, but 
rather prefer beautiful, sleek and subtle 
lighting channels, countersunk in the 

base of wall units. Lighting need not only 
be functional, as adding back-lights to 
accentuate certain panels and pieces truly 
adds dimension to any kitchen space.” 

Appliances, accessories
Over time, and as more and more 

women joined the workforce, a growing 
range of handy appliances and accessories 
also made their way into the kitchen to 
make life easier and more enjoyable for 
them: dishwashers, garbage disposal units, 
refrigerators cum freezers, microwave 
ovens, vegetable steamers, sparkling 
beverage and swanky icemakers, even 
mini-bars and TVs, you name it. The list 
is endless.

Moreover, in this day and age where 
technology reigns supreme, kitchen 
appliances, devices and gadgets are also 
becoming smarter and cooler to lighten 
the load in the kitchen.  

Take, for example, the Behmor coffee 
maker, which is compatible with Amazon 
Echo. Not only can you ask Alexa to 
brew your coffee for you, you can control 

Kitchen comfort
by Wilma de Bruin
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There has never been a better 
reason to increase the value 
of your home… you stand the 

chance to win one million rand in cash!
It is common knowledge that your 

kitchen and bathroom spaces are the most 
important areas in the home in terms 
of financial investment, and therefore 
ensuring that quality materials and 
finishes are installed is imperative. With 
the surfaces in these spaces being the 
most hardworking items - being touched, 
cleaned and chopped on every day – it is 
crucial that they are able to handle this 
kind of pressure. When selecting your 
surfaces the two most important things 
to look for are durability and longevity 
and the only way to test the longevity, 
of a surface is to select brands that have 
stood the test of time, and offer legitimate 
warranties. With an influx of imitation 
quartz surfaces available today, being a 
discerning buyer is no easy task. 

Built to last a lifetime, Caesarstone is 
the original engineered quartz surface 
that uses the very best technology and 
ingredients to make a Caesarstone slab. 
And each slab is carefully signed off 
and checked individually by a trained 
technician – a process that does not 

happen with many other brands. So the 
quality is just unbeatable. Caesarstone 
is the only surface that has maintained a 
reputation as the world’s best surface for 
over 30 years.

With Caesarstone’s latest campaign, 
there has never been a better reason 
to increase the value of your property 
and housing developments… Showing 
the world just how much Caesarstone 
believes in their product and their 
commitment to the best quality and 
service, they are putting one million rand 
on their reputation! When you register 
for your Caesarstone Residential Lifetime 
Warranty, you will automatically be 
entered into a draw to win one million 

rand in cash. Any installation installed 
after 1 April qualifies and the competition 
closes on 15 February 2020. And if you 
think about how many kitchens get 
installed in this period you can imagine 
your chances of winning are actually 
pretty big! 

 Once you’ve installed your Caesarstone 
you can visit caesarstone.co.za to register 
for your Residential Lifetime Warranty to 
qualify for the competition. Terms and 
Conditions apply.

Contact and follow Caesarstone SA for 
the latest design inspiration.

www.Caesarstone.co.za

Will you be the Caesarstone Millionaire? 
Caesarstone launches a national campaign that has  

designers calling it the competition of the year.
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the temperature through an app on 
your phone. Likewise, the Drop scale 
connects to hundreds of recipes through 
a smartphone app and makes substituting 
ingredients and changing portion sizes 
easier. Then there are Wi-Fi-connected 
slow-cookers that allow you to control the 
temperature and cooking time, also from 
an app on your smart phone. (https://
www.housebeautiful.com/shopping/
home-gadgets/g22826031/smart-kitchen-
appliances/)

Timeless
Given the expense of modern-day 

kitchens, in terms of return on your 
investment it would be worth your while 
to make your kitchen as timeless as 
possible. 

As much as we love to follow trends, 
in terms of kitchen cabinets, fittings 
and style, it would be wise to rather opt 
for classic finishes and neutral colours. 
By doing this, you will ensure that your 
kitchen will still feel current, 10 or even 
20 years down the line.

Classic finishes and colours like white, 
light grey or neutral-coloured cabinets, 
tiles and walls are indeed timeless. 
Likewise, traditional woods like white 
oak, walnut and mahogany, as well as 
metal (stainless steel), have stood the 

test of time, irrespective of a kitchen’s 
architecture and style. 

Likewise, marble countertops, wood 
flooring and classical light fixtures such 
as an impressive chandelier over the 
breakfast nook and stylish pendant lights 
over the island have proven to transcend 
time.

Worktops
The workhorse in the kitchen, worktops 

first and foremost need to be functional, 
practical and tough. Used for preparing, 
serving and potentially, dining, they 
need to withstand regular and intensive 
cleaning.  And as you’re going to be 
interacting with them multiple times a 
day, it’s also important to choose a style 
that you prefer, as well as a surface that 
will suit your lifestyle.

However, like flooring, worktops 
span a horizontal plane and are highly 
prominent and a natural focal point in the 
kitchen, complementing the storage units 
and flooring. Aesthetically, they should 
therefore also complement the overall 
kitchen style. 

Like many other kitchen features 
and fixtures, worktop materials have 
also changed quite radically over the 
years, thanks to the introduction of new 
materials and composites. While the 

choice of material for kitchen worktops 
seems endless these days, it will be worth 
taking enough the time to ensure that 
you get this hardworking surface right. 
Some examples of ever popular worktop 
materials are:

•Granite. Still one of the most popular 
choices for kitchen worktops, granite 
is stylish, beautiful and associated with 
luxurious kitchen schemes. While it may 
be heavy and on the expensive side, it is 
hard-wearing, heat-resistant, antibacterial 
and easy to clean. When sealed properly, 
it is also stain resistant and, once installed, 
requires no more maintenance.

•Quartz. Offering a uniform, 
contemporary stone work-surface, 
quartz is naturally resistant to staining 
and scratching, but less heat-resistant 
than granite. It’s also hard-wearing, 
easy to clean, antibacterial and has an 
unrestricted colour range. Like granite, it 
is heavy and quite expensive.

•Hardwood. Whether you opt for a 
contemporary or a traditional kitchen, 
hardwood is a great choice, provided 
you are willing to put some work into its 
maintenance. Besides being cheaper than 
stone options, it looks great with age. A 
variety of wood grains and colours are 
available and it is also antibacterial if well 
maintained.

•Laminate. While laminate is a cost-
effective, versatile worktop solution and 
a popular choice, poor quality options 
can peel, burn (even melt) or scratch 
and become unhygienic. On the other 
hand, it is antibacterial, easy to clean and 
maintain, suits most kitchen styles, from 
classic to contemporary.

•Stainless steel.  Stainless steel is an ‘old 
faithful’ in commercial kitchens. Strong 
and durable, very light, water proof, easy 
to clean, heat and acid resistant, it remains 
a firm favourite in commercial kitchens.

•Solid surface composites (Corian, 
Maia, Encore). By applying an acrylic 
resin to the top of a substrate material 
like wood, solid surface worktops create a 
seamless, glossy worktop that fits perfectly 
into a contemporary design. The tops are 
also heat, scratch and stain resistant and 
can be moulded into any shape.

•Glass. A relative newcomer to the 
work surface market, glass is stylish, 
versatile and also works perfectly in a 
contemporary design. dw
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One doesn’t need a trained eye 
to spot great craftsmanship. 
There’s a certain level of finish, 

proportion, and balance that somehow 
comes across as “just right”. Everything 
appears perfectly thought through, 
designed and executed - with impeccable 
attention to detail. Drawers roll smoothly, 
doors close solidly, hinges arc perfectly, 
and every square centimetre has been 
optimised for space, functionality and 
style. That’s the sense you get every time 
with a Quantum Leap Designs project. 
Whether it’s a bells-and-whistles kitchen, 
a vanity unit, built-in cupboards, or an 
office installation, our commitment to 
the most exacting standards and world-
class customer service will always be our 
trademark.

Established in 2006, Quantum Leap 
Designs has undertaken many challenging 
projects and accumulated skills, know-

how and experiences in design solutions, 
project management and cupboard 
manufacturing.  Our core objectives of 
customer service, quality, value for money 
and innovation provides our clients with 
an “I am assured” experience when we are 
appointed to execute their projects. Our 

emphasis on clear communication and 
follow-through procedures ensures that 
clients’ objectives are top priority in the 
design, manufacturing and installation 
processes.

Our project management and execution 
philosophy is:
• Create detail schedule to meet client’s 

project objective,
• Communicate clearly with all project 

stakeholders,
• Track project progress,
• Supervise closely on quality of work 

done,
• Complete the project on time.

We take pride in our delivery; thus, 
our clients can always be assured that 
only the most experienced and qualified 
people are serving them, all the time. That 
is why we look forward to making your 
joinery dreams a reality, whether it is to 
make your house a home, or your office 
a smart workspace or your developments 
into award-winning successes.

www.quantumleapdesigns.co.za

Quantum Leap 
Designs
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Coffee Bar
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It has taken many decades for South 
Africa to catch up on the high quality 
of coffee found elsewhere in the 

world, as well as the standard of cafes we 
see across Scandinavia, Europe and the 
Med. But we have arrived. Independent 
cafes are springing up across the country 
that align themselves firmly with what 
Timothy Castle termed The Third Wave of 
Coffee 20 years ago. That is to say, coffee 
has become a beverage worth celebrating 
and investing in just as much as food, 
and with that a whole new breed of coffee 
shop has emerged.

Coffee shops have become a beacon for 
quality, artisanal and sustainable caffeine 
poured to perfection by those in the 
know. Brewing methods like cold brew, 
pour over, Chemex and even nitro coffee 
are now available at most good cafes over 
and above the flat white and espresso 
options which reveals how the industry 
has opened up.  

Thanks to wifi, the modern coffee 
shop has also become something of an 
office (or coffice as the neologism defines 
it) for those working remotely, so it’s 
not uncommon to see someone at their 
laptop on a bench for the better part of 
the morning. Today’s cafes are expected 
to be stylish, even pushing the boundaries 
of interior design, with a layout that works 
to maximise efficiency and flexibility. 
Locally, destinations like Father, The 
Whippet, Bean There and Origin are 
flying the flag for quality and aesthetics.

Wall tiling and wallpaper have become 
an ever-increasing feature in cafes most 
likely to their ability to deliver a potent 
decorative aspect to a space while 
delivering the brand’s identity in a unique 
way. Vinyl wallpaper is still proven to be 
the most durable option in areas of high 
traffic like cafes as it can be wiped clean 
and is resistant to moisture. Another 
option that brings impact and is even 
more durable is vinyl applied to the back 
of glass.

Floors, meanwhile, come in a variety 
of options from concrete for an industrial 
look to tiles, vinyls or laminates. The 
latter are an excellent option with the 

latest laminates feigning natural wood 
like never before, all the while offering 
incredible hardiness thanks to their plastic 
top layer which is impervious to scratches 
and spills. Brands like Quickstep and 

Balterio are at the top of their game when 
it comes to convincing wood look-alikes.

Beyond its practical uses, coffee shop 
lighting is increasingly used to bring 
mood and character to a space. But 

Coffee Call
by Mila Crewe-Brown

where pendant lights (often in clusters) 
were popular 10 years ago, we are now 
seeing a return to the wall light or sconce. 
Perhaps it is the globe’s current love of all 
things art deco and classical, but sconces, 
particularly the round-globed and brass 
varieties like those stocked by Flos and 
Vibia, bring glamour and a warm glow to 
a space where people tend to linger.

Nanotechnology has completely 
changed the way our surfaces interact 
with bacteria, dirt, water and more. Nano 
structures, like those used in Fenix NTM 
coatings (locally available through Max 
on Top), have the ability to resist markings 
from dirt and fingerprints, making 
cleaning in the hospitality and retail spaces 
a dream. So advanced is this technology, it 
can thermally self-heal micro scratches as 
they occur, blurring science and design.  It 
has taken the place of Formica. State- of 
-the -art -performance. 

“It is characterized by next generation 
acrylic resins, hardened and fixed with an  
Electron Beam Curing process opening 
up new avenues in the field of interior 
design,” says the site. Importantly, for 
designers like James Mudge who uses 
Fenix NTM on his tables, the surface is 
soft to the touch and has a luxurious matt 
finish that the design sector is loving. dw
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CALL TO THE 
COFFEE BAR

The wildly successful Drybar chain 
has made their interior design key 
to their brand, with a white marble 

bar, a chandelier of yellow blow dryers, 
and a coffered ceiling of thermoformed 
Ceilume panels.

Graton, United States, 2019-09-03 - 
DryBar, the nationwide chain of hair-

styling salons, is a triumph of architectural 
branding. In the nine years since its 
first store opened in the Brentwood 
neighbourhood of Los Angeles, CA, 
DryBar has added about 120 stores 
across the continent that conform to 
their signature design aesthetic and offer 
customers in any location a consistent 
experience.

The Drybar brand is a service concept 
expressed as a very particular look. 
Certain key elements of the design are seen 
in virtually every store interior (except a 

few where the look has been modified to 
fit the context of a special location). These 
include the bar itself; the white marble 
countertops; a chandelier made of yellow 
plastic hair dryers; placement of mirrors 
where the customer will only see them at 
the end of the treatment; and a coffered 
ceiling made of Ceilume thermoformed 
ceiling panels. 

“The real groundbreaking idea of the 
original Drybar,” explains Josh Heitler, 
Senior Principal of Heitler Houstoun 
Architects, “was to break the mould of the 
salon, to have it look and feel and smell 
nothing like the typical salon experience.”  
Heitler Houstoun, New York, NY has 
designed all of Drybar’s stores from the 
beginning, refining and tweaking the 
design, and even fabricating the signature 
blow dryer chandeliers by hand in their 
own office. “In 2009, when we were 

Drybar
Branding with Style
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CALL TO THE 
COFFEE BAR

designing the first one, nobody was really 
sitting at a bar to get a service. Now it’s 
so ubiquitous, it feels like there’s a bar for 
everything. But that was the unique idea: 
you’re getting a service in a new and social 
way, where you’re sitting at a bar having a 
glass of wine, watching a movie, perhaps 
you’ve gone with friends… You’re not 
staring at yourself in a mirror the whole 
time.  And, there’s the built-in idea of the 
big reveal, when they turn you around to 
the mirror at the end. The station itself, 
all of the dimensions and all materials are 
standardized across all the stores.  The 
idea is that a customer who’s travelling, 
at a Drybar anywhere in the country, 
will find that part of the experience 
comfortable and familiar.”

That comfortable, familiar experience 
includes the elegant, coffered ceiling 
of thermoformed Ceilume panels used 
in almost all Drybar stores. They were 
selected for a combination of style and 
performance.  

“The owners and founders gave us what 
initially sounded like an impossible task,” 
explains Heitler.  “They wanted it to be 
‘timeless, but of the moment.’ We’ve used 
a mix of traditional elements with some 
more modern elements. Visually, the 
ceiling panels contribute to the traditional 
side of the balance. They look like coffered 
ceilings, which gives texture and interest.”

Heitler points out that style was not 
the only criterion for the ceiling. “They’re 
also a very maintainable and cleanable 
product; that’s important due to hairspray 
and other styling products. We originally 
used a different panel, but we quickly 
changed to Ceilume because the original 
panels, although they looked similar, were 
not as easy to maintain and clean.  The 
Ceilume panels have worked for us over 

the years because they give us the detail 
and the character we’re looking for, but in 
a very practical and maintainable way.” 

Made from rigid vinyl, they are 
impervious to water and washable. If it is 

necessary to remove  suspended ceiling 
panels for access above the ceiling, the 
panels are lightweight and easy to remove 
without damaging. Drybar’s ceiling, 
Ceilume’s Cambridge style, in white, is 
one of 39 styles, available in 16 colors and 
custom colors.

The coffered ceiling, complementing 
the rectangular product shelves and the 
crisp detailing of the bar, completes the 
stylish ambience that the founders sought 
to bring to hair styling. “It is intended 
to be a positive social experience, such 
as going to a bar” comments Heitler. “A 
lot of that comes from the hints you get 
from the environment. It looks like spaces 
where you’re used to having fun.”

www.ceilume.com

dw

Well Seated
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W www.emmaytrading.co.za

E info@emmaytrading.co.za

T 011 822 4727

A Unit 8, Evergreen Park, 471 Sam Green Str,
Tunney Ext 9, Elandsfontein 1601 

Manufactured with antibacterial,
fire retardant, water resistant,

and bio-compatible qualities, whether 
you’re an interior designer, a hotelier, 
restauranteur or contract planner, we 

guarantee the superior quality of 100% 
‘Made in Europe’ fabrics.

Infinite colours.
Infinite applications. 
Infinite possibilities.

ytrading.co.za

Available in over 50 different grains 
and finishings, 30 kinds of fabric and 
375 colours, Cotting offers a diverse 
range of technical coated fabrics to 
exceed the creativity of any design.

 Velvet touch
There is no denying that velvet has made a huge comeback 

and for good reason thanks to its silky and sumptuous feel. It’s a 
plush fabric and it’s certainly dramatic. Velvet upholstery makes 
an elevated impact in any room while making it feel all the more 
grown up.

Popular vintage
Nostalgia is involved – yes, but vintage furniture also 

contributes as it is green on many counts. Although the finishes 
weren’t originally non-toxic, they’ve finished off-gassing so 
they’re safe for indoor air. When you buy vintage furniture or 
use furniture you’ve inherited, you’re rescuing it from going to 
landfills. It’s already survived many years so it’s probably well-
made and durable.

 
Global inspiration

The globe seems to be shrinking and other cultures no 
longer seem quite so distant and foreign. Bringing the world to 
our homes is catching on. All this has resulted in some foreign 
furniture riding a wave of popularity in the millennium.

This isn’t just confined to bringing in furniture from other parts 
of the world but from their bygone eras as well. In the case of 
Asian-inspired furniture, it could be the search for a more Zen-
like interior space or drama. Whatever the reason, the lure of 
travel has made globally-inspired furniture very popular.
 
Out and up

Due to our famous South African weather, outdoor areas have 
always been very desirable, thus the quality and design of outdoor 
furniture has developed tremendously. Sales of casual and outdoor 

WALLSWELL SEATED

Taking into consideration that we 
sit for the most part of our day 
(and some nights), it may be a 

given to pay some attention to the quality 
of being well-seated and to the trends 
behind the science of lounging around 
on a sofa or comfy chair.

 Some of the forces active behind 
furniture design trends of the 21st 
century include younger buyers and 
technology, with women having more 
buying power than ever before and being 
more involved in choosing and buying 
furniture. Whether it’s new seats for a 
spacious loft or trendy industrial office 
space, there are a few trends well worth 
being aware of.

 Less becomes more
Our living spaces are shrinking, 

and large and ponderous furniture 
pieces seem out of place in many of 
today’s smaller homes. The shift toward 

smaller pieces goes hand-in-hand with a 
preference for furniture that’s less ornate 
and more contemporary.

More streamlined furniture seems 
to be the logical choice for consumers 
trying to make efficient use of their 
available space. Recliners and chairs with 
smaller profiles are increasingly available 
as women tend to want to buy furniture 
that’s more suited to their preferences.

 
Leather is still lekker.

Leather is an old favorite and remains 
a popular choice because it has now 
become available in so many different 
shapes and colours. Leather is easy to 
clean,to maintain, and retains its appeal 
much longer than fabric. One downside 
is that some stores offer bi-cast leather, 
also known as by-cast leather. This is 
not leather. This wouldn’t be so bad if 
they didn’t classify it as such as it can be 
misleading for consumers.

Well Seated
by Gideon Schutte
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When you infuse your designs 
with our superior quality imported leather, 
sourced from the finest Italian tanneries, 

you’re guaranteed of style, beauty
and functionality.

Craft your designs into masterpieces with 
Emmay Trading, your supplier of choice.

All you need is
Creativity
& Leather

ytrading.co.za

Leather
It’s the embodiment of elegance,
a statement of sophistication and

the epitome of flexibility.

the customers provide their own fabric. Contrast piping, contrast 
stitching, and flanged seams used individually create uniqueness 
and a distinct level of perceived value. Manufacturers with their 
own upholstery, sewing, woodworking, metal studio, paint and 
locksmith workshops have a real hands-on control of every step 
of the way – delivering unique pieces to the customer which 
screams craftsmanship and custom design. 

 Some manufacturers employ “sitters” performing countless 
“sit tests” to ensure that each piece is just as comfortable as it 
is stylish. The final product is a rare combination of beauty and 
function.

 
Multi-functional furniture.

It is not a new concept, but multi-functional furniture has 
come into its own — perhaps as a result of those smaller living 
spaces. When space is at a premium, you need furniture that can 
perform multiple tasks. The interest in speciality sleep surfaces 
began with waterbeds and has developed over the years to a 
sizable share of the sleep market.

 Check out the instant “chameleon transformation” of a couch 
changing into a bunk bed by simply lifting the seat base and the 
whole system raises up in less than a minute to transform the 
whole couch into a bunk bed sleeper.

 Lounging around has become much more complicated with 
all the options of being well seated but the choice is yours to 
make.

furniture have indicated upward movements 
as many furniture pieces are designed in such 
a way that they can be used either indoors or 
outdoors.
Handcrafted authenticity

More and more customers are looking 
for something different. Customization 
of furniture seems to be a trend that 
continues to develop and evolve. While 
some manufacturers have been offering it 

for years, the growing demand has made 
more manufacturers take notice. 

It can vary from style, size, fabric colour 
or pattern to changing the style of an arm 
or leg on a sofa. Many manufacturers let 

WELL SEATED
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With the rise of competitive 
gaming, we often forget that 
gaming boils down to a bunch 

of people sitting on their butts.  But as an 
active athlete needs a good pair of soccer 
boots or running shoes, gamers need an 
ergonomic chair, especially designed for 
the task at hand.

Just as you wouldn’t dream of sleeping 
on an inflatable mattress every night, so 
you shouldn’t spend hours catching up 
on Assassin’s Creed or streaming play-
by-play footage while contorted on your 
dad’s old office chair

Whether the chair you choose looks hi-
tech like a gaming chair, or takes a more 
subtle approach to interior design, is up 
to your personal preference.  However, 
gaming isn’t an inactive hobby.  While 
manoeuvring a controller, keeping an eye 
out for enemies, and sitting for hours on 
end, your body is in a constant flight-or-
flight mode.  Whether you play for leisure 
or stream full-time, a gaming chair can 
help you sit properly, perform at your best 
and stay comfortable.

It may sound obvious, but an 
ergonomically designed gaming chair 
offers far more support and comfort for 
those likely to spend time in sedentary 

combat. One size doesn’t fit all when 
it comes to gaming chairs.  There are  
ergonomically  designed chairs and chairs 
with additional cosy fittings, such as 
extended footrests, adjustable arms and 
headrests.  

In fact, the original creators of 
professional gaming chairs manufactured 
seating for luxury sports cars and this 
type of seat simply begs for comfort, 
style and permanence.  Beyond this, a 

gaming chair’s customisation capabilities 
mean you can get to play in a position 
you feel  most comfortable, even if it’s at 
a 160-degree angle.  You can adjust the 
backrest, lumbar support, tilt, headrest, 
armrests and much more.

Consider these factors when you 
next think about investing in your own 
professional gaming chair, because it’s 
definitely a purchase you will make before 
long.

Think about your body proportions, 
as you don’t want to buy a chair that’s too 
big or to small for you.  And, as if playing 
video games or streaming aren’t ‘stressful’ 
enough, if you want to have good posture 
and be comfortable during your gaming 
sessions, a gaming chair should provide 
the required support, without the pain of 
prolonged sitting.

Whether you’re a seasoned player, 
professional streamer, or part-time video 
game aficionado, you are sitting at a desk 
or in front of your computer for long 
periods of time and it goes without saying 
that you’ll need the best chair for the job.

www.cecilnurse.co.za

Upgrade from slouching on the couch
Professional Gaming Chairs now available at Cecil Nurse

dw

Mobelli Furniture+Living, 
specialists in furniture for 
indoor lounge and outdoor 

living spaces, have unveiled their much-
anticipated, brand-new concept store in 
Fourways Mall.

Driven by the goal of improving 
customers’ access to all the Mobelli brand 
has to offer, the new concept store features 
a wide variety of outdoor and indoor 
décor ideas, inspirational room settings 
and an exhibition area with the newest 
additions to the Mobelli range. 

Keeping up with the latest furniture 
styles, a 2019 spring/summer collection as 
well as a luxe zone with an in-home look 
and feel showcase the latest trends and 
interior designs. 

For the Mobelli team, choosing 
Fourways Mall, the largest mall in Africa, 
as the setting for the new concept store 
was an easy decision to make. 

“Whilst the design and construction 
of the mall had various delays the result 
is tremendous. The design and scale of 
the new area features some of the best 
stores in the country where brands have 
excelled with innovative store designs. 
It made perfect sense that Fourways 
Mall presented the ideal opportunity 
for us to break away from our previous 
footprint of designation stores into a mall 
environment,” says Mobelli Cofounder 
Alon Sachs.

“Fourways Mall provides an 
inspirational setting and a central location 
where we can communicate our brand 
story to more people. At the same time, 
we have established a Mobelli store in 
one of the busiest shopping hubs in the 

country.” 
A key feature of the new store will 

be bespoke curated displays created as 
part of a partnership with various top 
designers. Mobelli launched this initiative 
with displays curated by the Opgetof 
presenter duo Eugene Coetzee and Rinet 
Engelbrecht.

Sachs concludes: “If you are passionate 
about indoor living furniture trends, 
such as dining, lounging, wall art, and 
occasional chairs as well as stylish of 
outdoor dining and lounge furniture 
trends, we guarantee that you will truly be 
spoilt for choice at the new concept store.”

www.mobelli.co.za

Mobelli 
Furniture+Living 

launches Fourways 
concept store

dw
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Wallpaper/anguille big croco 
legend Big Croco and 
Anguille have led the way 

with remarkable leather effects.These 
emblematic vinyl wallpapers have 
reinvented themselves, leaving their 
marks on original combinations. They 
come alive with subtle shades, metallic 
highlights and patinated solids.
•  Embossed vinyl wallpaper on paper 

backing. Sold by the roll 10 x 1 m or  
10 x 70 cm.

• Big Croco (VP 423 & VP 426) 
& Anguille (VP 424) // dressed 
in patinated leather and adorned 
with metallic highlights - 
14 colours and 12 colours

• Legend (VP 425) // showcases leather 
goods in a delicate patchwork of skins 
with shimmering, metallic and plain 
hues – 10 colours.

• 3 panoramics 3 x 3m, 3 strips 1 x 3m 
Waiting for Eve (VP 427) // through 
its naïve and stylized linens this 
XXL illustration pays homage to the 
imagination and features luxuriant 
vegetation in cheerful colours. 
 California Dreams (VP 428) // 
wall fresco with exotic flowers 
in a flight of original whimsy 
expressing a hint of the ‘40s and ‘50s. 
 Lost in Plantation (VP429)// on 
this immense painting, plants offer a 
bountiful botanical immersion through 
gigantic foliage with unique greens. 

VELVET / PALATINE
As always, enamoured with light, velvet 

is revealed in new hues. With Palatine, 
they are deep and warm: ochre yellow, 
natural beige, intense violet. 

This velvet dedicated to seating and 
curtains, doesn’t mark and is an invitation 
to
• soft caresses - 41 colours.
• 100% cotton pile.
• 100 000 T Martindale cycles.
• Width 143 cm.

LINEN / GYPSIES
 2 Linen fabric treats itself to a bath of 

colours and plunges its fibres into a palette 
of muted hues, highlighted by soft shades. 
Peach pink and garnet red mingle with a 
sun-kissed green, indigo and navy blue 
pair up, while a spicy mandarin revitalizes 
them - 18 new untamed references 
complete the first Gypsies collection. 

• 100% heavy Linen fabric.
• Piece dyed, stonewashed.
• Width 138 cm.
• Velvet « Palatine » (LB 710)
• Wallpaper

www.stleger.co.za

Elitis 

St Leger & Viney
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www.Inovacontracts.co.za
Cape Town 021 461 0707     JHB 010 410 5115     London 020 7739 2300

Designer: Shane Schneck
Bernard Chair
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Inova Contracts is a well established 
market leader in the contract 
furniture industry, Representing 

some of the finest european brands, 
including Arper, Hay and Pedrali.  This 
gives us the ability to provide unique, 
functional and appealing design-led 
furniture and lighting solutions. We have 
an extensive client base, both locally 
and internationally with our offices in 
London, Cape Town and Johannesburg 
giving us access to the latest trends and 
products launched in the market.

Our dedicated team strives to provide 
clients with the best possible product 
knowledge, advice and unparalleled 

Inova Contracts 
brings you MENU

service. As an independent furniture and 
lighting consultancy we are in a position 
to offer our clients impartial advice, giving 
them the best solution for their projects.

We are proud to have been involved in 
the following projects: Woolworths, Old 
Mutual HQ, Radisson Red Cape Town, 
Discovery Health, PWC, Zieta Museum 
and Houghton Hotel just to name a few.

MENU - A Danish design brand 
with a simple yet significant purpose: to 

enrich modern living through designs 
that connect individuals creatively, 
comfortably and functionally. Since 1978, 
Menu have harnessed the skills of top 
designers and craftspeople around the 
world to create contemporary furniture, 
lighting and accessories that are clean, 
clever and natural, infusing a sense of 
calm through high-quality materials in 
minimalist silhouettes. By connecting the 
dots between home, work and hospitality, 

their designs redefine how they use space 
and, ultimately, how they connect to those 
around them.

Connected Spaces - Inspirational 
environments - Traditional craftsmanship 
and modern aesthetic - These notable 
design concepts, both innovative and 
contemporary, are present in all brands 
Inova Contracts represent. 

www.inovacontracts.co.za
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On The Terrace

Seats Ahead was started in 1994. 
The company specialises in the 
manufacture of a wide range of 

office chairs. The company is now housed 
in an approximately 10,000 sq.m factory 

and after 25 years the company 
boasts a significant share of the 
total market in South Africa 
and in neighbouring countries. 

With its stable customer base 
it is still growing in turnover 

and market 
share. The 
company is 

driven by a 
c o m b i n a t i o n 
of competitive 
pricing, quality 

products and 
service. Its wide 

customer base is 
supported by a  
dedicated and 
e x p e r i e n c e d 

staff, a strong 
trading history and a 

reliable network of local and international 
suppliers. 

Furniko
Furniko was also started in March 

2003. This allowed the company to offer 
soft seating manufacture to complement 
the Seats Ahead ranges. Reception seating 
and sofas could be sourced by customers 
from the same factory, which was also 
able to supply a product that would stand 
up to the vigorous environment of the 
commercial workplace.

Chair Express
To provide an all-round service, Chair 

Express was opened in mid-2003 and 
imports finished products specialising 
in office chairs, sofas, contract and 
hospitality furniture and more recently 
a desk benching system. China is the 
main source of goods, but product is also 
imported from Italy, Portugal, Turkey 
and Taiwan. Chair Express has a large 
stock holding and is a prefered supplier 
in the market with an excellent ability 
to fill orders at short notice. As with all 
the divisions all product is responsibly 
supplied, designed and manufactured for 
commercial use.

Screen Division
To offer our customers an all-

round office solution, this division was 
opened in 2016. Extruded aluminium 
components of the highest quality have 
been sourced from China. We supply desk 

and floor based screens in fabric, glass, 
polycarbonate, whiteboard, pinboard, 
perspex, wood or a combination of the 
above. It is with confidence that the new 
division is beginning to thrive.

www.seatsahead.co.za

Seats Ahead
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TERRACE

The arrival of various fauna, flora 
and green buds popping all over 
the garden indicates the season is 

changing and with summer around the 
corner – the outdoor is calling.

Not a bad idea to grab your laptop 
and head for the pool area to enjoy the 
fresh air and sun. Or even the terrace 
lawn overlooking the beach. That sounds 
inviting… very inviting indeed after being 
stuffed inside four walls on a daily base 
during months of winter which feels like... 
well – forever!

No one can explain why spending 
time outdoors has major benefits to 
our health on many levels and the 
inspirational value of working in a 
fresh relaxing environment cannot be 
faulted at all. Although ergonomics 
may not be the main priority when 
it comes to outdoor furniture, we 

should understand the importance of 
products designed to optimize them 
for human safety, health and comfort. 

 You may decide to make yourself 
comfortable on the patio chairs or on 
the edge of the pool or picnic style on 

the lawn.  As the triangular shadow 
on the sundial moves along, some 
part (or parts) of your anatomy may 
sooner than later indicate that the 
chairs on the terrace are not that great 
for glamping.

Sitting pretty on 
the patio



56    October  2019 • dw   57        dw • October  2019 

ON THE 
TERRACE

 A few points to consider with the new 
outdoor “office territory”.
• Working on any device outdoors, 

chances are you may need to find a 
shaded spot to be able to read text 
without straining your eyes. Some 
current devices include “indoor/
outdoor” technology visibility displays 
and if the sun is bright, you may have to 
bump up the brightness which will eat 
away at your battery life and may not 
even be all that legible.

• Lift your eyes away from the screen 
and focus on something in the distance 
every 10 to 15 minutes for 20 seconds. 
It reduces eye strain and relaxes your 
eyes back to their normal shape. Don’t 
forget to blink.

• Keep your device at a level that does not 
strain your neck or shoulder muscles 
and make sure that it is comfortable to 
type. This is normally at arm’s length.

• Make an effort not to place your laptop 
directly on your knees / open skin as 

the hot air escaping below over a period 
of time may create a reaction similar to 
a rash.

• Do stretch your arms, neck and legs 
regularly while working. This a great 
habit and helps to maintain your 
healthy awareness for circulation.

• Keep your posture in check. Avoid 
crouching with your back in a 
compromising position. Back problems 
are big problems and can hamper your 
lifestyle on a permanent level once 
damaged.

•  Remember to take mini breaks every 
hour or two to ensure your blood 
circulation is good by actually getting 
out of the working position and work 
around the pool or umbrella you sit 
under. Consider extra pillows to sit on 
if needed.

• If you are planning to bare some skin 
and sit in the sun, do remember the 
sunblock cream – even on the cloudy 
day.

 Should you ever be in the area and 
feel like kicking your shoes off, you 
are welcome to come sit at the Garden 
Boutique (Johannesburg North) and 
enjoy the greenery. 

 
www.ineeden.co.za
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traditional and contemporary outdoor furniture for hotels, 
restaurants and homes

cape town - 136 lower main rd  observatory - 021 448 7485        jhb  wooden ways 14 kramer rd kramerville sandton - 011 595 9600

www.hopegf.com

•  

ref 1004  florence armchair 
oxidised steel frame with natural jarrah hardwood slats 
hand wrought replica - original design circa 1930
ref 3032 conservatory table Ø1000 limestone 

CAPE TOWN

hope ••
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Cane Time is a leading supplier of 
quality outdoor furniture to both 
the Contract and Residential 

Markets. 
Cane Time supplies outdoor furniture 

from eight different ranges which include 
Dedon, Ego Paris, Mondecasa, Vondom, 
Talenti, Smart Bean Bags, Royal Botania 
and Nardi. 

Cane Time’s outdoor furniture includes 
dining suites, sunloungers, lounge suites 
and signature pieces. All are made up of 
weatherproof materials including Sling, 
Polypropolene, synthetic cane fibre, teak, 
aluminium and are totally weatherproof.
The furniture is available in various 
colours.

Cane Time

Importers of 
outdoor furniture

Cane Time not only delivers quality 
outdoor furniture to top hotels and 
restaurants but has also furnished some of 
the most beautiful homes in South Africa 
and Africa. 

If you want your outdoors to look as 
beautiful and be as comfortable as your 
indoors look no further than Cane Time’s 
outdoor furniture.

www.canetime.com 

dw



60    October  2019 • dw   61        dw • October  2019 

ON THE 
TERRACE

Savannah Lounge Set

Emperor

Laguna Lounge Set

Gryphon Dining Set

Patio Warehouse
087 825 1120

www.patiowarehouse.co.za

MYTO, who have been designing 
living spaces for just a year, 
designer Martine Brisson 

and landscape architect Roxanne Miller 
have just completed a dream project that 
showcases their complementary expertise: 
the redesign of an urban backyard.

Located in the heart of Montreal’s 
Plateau Mont-Royal neighbourhood, 
the backyard of this single-family home 
is the second project MYTO d.e.v. has 
completed for the client: several months 
earlier, the team renovated the interior 
spaces. All that was left to reinvent was 
the backyard. The owners, a young couple 
living in the United States, wanted to 
transform the outdoor space into a cosy 
and welcoming place, perfect for weekend 
get-togethers with friends.

To achieve that goal, Brisson had 
to overcome a challenge: designing 
furnishings suitable for the long 446 
sq. ft. space. “We had to work with this 
particular volume. That inspired us to 
design linear furniture, stretched out 
like a ribbon along the entire length of 
the yard. So our table becomes a low seat 
under the Japanese maple, and a double 

chaise longue where the sunshine hits 
the ground,” the designer explains. The 
multifunctional furniture can be used in 
many different ways depending on the 
user’s mood and time of day – for having 
a meal, enjoying a cocktail, chatting, 
relaxing or even taking a nap.

The MYTO d.e.v. team also had to work 
with a prerequisite: the layout needed to 
be easy to maintain and able to withstand 
any weather. “This house is our clients’ 
pied-à-terre. They like to visit with a few 
friends, and never have to tidy or maintain 

the garden when they’re there,” she says. 
For the table, Brisson chose to combine an 
aluminum frame with a Ductal® concrete 
top. This material, with just 1% porosity, is 
fully waterproof and humidity-resistant, 
and most importantly it is much lighter 
than conventional concrete. “A half-
inch of thickness is enough, whereas 
conventional concrete would have had 
to be two or three inches thick to achieve 
the same resistance,” she explains. Ductal® 
concrete can also be tinted. The designer 
chose an almost-white grey, contrasting 

The inner courtyard
Montréal, Canada
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with the large, 24 x 24 black paving stones. 
The end result is that the furniture seems 
to emerge from the ground like a wave.

Around the table are rope chairs from 
Jardin de Ville. Small, battery-powered 
LED lanterns are placed here and there to 
light the space softly at night. “The Follow 
Me’ lamps can be moved around without 
getting in the way. They help create a 
warm ambience without annoying the 
neighbours with overly intense light. And 
in the winter, they can be used inside,” 
Brisson adds.

Lastly, to enhance the intimate 
ambience and make the space completely 
private, the designer installed a wooden 
fence at the back of the yard. The wooden 

slats were cut at an angle to admit light 
while preventing passers-by in the back 
alley from peering into the courtyard.

Japanese-inspired vegetation 
In addition to designing the furniture, 

the MYTO d.e.v. team faced another 
challenge: retaining the existing flower 
bed while showcasing the Japanese maple 
that has been growing in the yard for many 
years. “We had to find vegetation that 
wouldn’t interfere with the tree’s roots,” 
Miller says. The horticulturist decided 
to plant drought-resistant and rustic 
plants; ferns (Athyrium filix-femina) 
moss at the foot of the Japanese maple 
(Acer japonicum), Pachysandra and 

other ground covers and especially, as it is 
MYTO’s signature, Hydrangea paniculata. 
Shiny black pebbles were arranged on the 
ground to mark the boundary between 
the bed and the living area.

Alongside the flowerbed, the brick wall 
belonging to the neighbouring building 
gave the partners a special challenge. “At 
first, the wall was covered in magnificent 
creeping vines and a big part of the design. 
But one day, the neighbour announced 
that the vines would have to be removed 
to enable repairs to the brickwork. After 
that, the original roughcast surface 
reappeared. With its multiple colours – 
greys, greens and blues – it gave needed 
character to our yard, therefor we left it 
as-is,” says Miller.

To illuminate the space and echo the 
neighbour’s wall, the partners repainted 
the brick wall of the clients’ house, facing 
the yard. Once dark green, it is now a 
very light grey. “This also had a positive 
impact on light levels inside the house,” 
the designer notes.

 With plenty of shade in certain places, 
the yard was transformed into a luminous, 
welcoming, cosy space. It inspires a sense 
of calm with its minimalist layout and 
Japanese inspirations, and is now a perfect 
space for relaxing “To bring it all together, 
by the end of the year we will plant another 
tree that represents MYTO’s signature 
design, (Chamaecyparis nootkatensis) 
at the back of the yard, in front of the 
wooden fence,” Miller says.

About MYTO design d’espaces vivants 
inc. Martine Brisson and landscape 
architect Roxanne Miller worked as a 
consortium on more than 20 projects 
before formalizing their partnership 
as MYTO design d’espaces vivants – 
“MYTO” as in “mitochondria,” a cellular 
component seen in many different 
structural forms in which the final phases 
of cellular respiration occur. “Espaces 
vivants” – living spaces – refers to the 
firm’s focus on people’s everyday activities.

Since March 2018, MYTO has used 
its twin areas of expertise to offer a full 
interior-exterior programme with a wide 
range of services, including exclusive 
furniture design, site planning and green 
rooftops.

www.mytodev.com
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The Romeo sofa’s, by Flexform. 
Delicate lines, proportions and 
details – like the tapered cast 

aluminium feet and subtle grosgrain 
piping that outlines the stitching and 
emphasizes the aesthetically balanced 
shapes – attest to the company’s 
artisan expertise. Thanks to the perfect 
inclination of the seat and the generously 
goose-down-filled cushions, the Romeo 
sofa is tangible proof of the company’s 
ability to wed understated elegance 
with the utmost in comfort. The Romeo 
seating system is also amazingly versatile, 
in that it can confidently wear any of 
the fabrics and leathers in the Flexform 
collection, each one expressing a different 
personality.  This means the Romeo sofa 
can easily furnish any setting, from sleekly 
minimalist to the most classic decor.

www.illusso.co.za

Maxalto’s history of excellence 
continues with Tesaurus, 
a series of refined storage 

units designed by Antonio Citterio. The 
shape underlines the high quality of the 
craftsmanship, starting with the curved 
wooden doors that open to reveal slightly 
protruding shelves, and a continuous 
profile that follows the volume’s. Tesaurus 
is available in three different heights and 
widths, with two or four doors, with 
drawers and flap doors. The base is a 
die-cast aluminium structure borrowed 
from the Caratos chair design, while the 
element above is a top in black Marquinia, 
white Calacatta or Emperador marble. 
The interiors are made of refined maple 
frisé. The craftsmanship is expressed in 
the luxurious parchment or wood finishes. 
The veneered oak or Chilean Tineo 
wood is made with a staggered checker 
motif with crossed grains. Parchment 
covering is a long and meticulous process 
and needs to be laid by specialised 
craftsmen who are trained to respect 
the natural material’s characteristics. 
Over the passage of time the parchment 
surface matures so that, like a good 
wine, it will be transformed and acquire 
new sophisticated hues. Thanks to the 
complex hand crafted processes inherent 
in the manufacturing processes, the value 
of Tesaurus is immediately obvious. 
Each piece in this collection becomes 
a unique object, difficult to imitate and 
authentically exclusive.

www.illusso.co.za

FURNITURE 
OF NOTE

Romeo sofa
Designer : Antonio Citterio

Tesaurus
Designer: Antonio Citterio
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Events

3 – 4 October 2019

Design Chicago

theMART Chicago, United States

www.designchicagoevent.com

23 – 27 October 2019

Orgatec

Cologne, Germany

www.orgatec.com

9 – 12 November 2019

Chengdu Creativity & Design week

Chengdu Century City International Exhibition

Centre, China

www.gochendu.cn

12 – 15 November 2019

Downtown Design

Contemporary design fair 

Dubai Design District

www.downtowndesign.com

22-25 December 2019

Hong Kong Interior Design & Decoration Fair

Hong Kong Convention & Exhibition Centre

www.10times.com/interiordesigndecoration-

fair

12 Jan - 18 Jan 2020

LivingKitchen | The international kitchen 

show

Koelnmesse, Cologne, Germany

http://www.livingkitchen-cologne.com/

LivingKitchen

27 Feb - 1 Mar 2020

HOMEMAKERS EXPO

Ticketpro Dome - Johannesburg

https://www.homemakersonline.co.za

Information correct at time of going to press.

EVENTS

The Architecture MasterPrize 
(AMP), one of the world’s most 
prestigious architecture awards, 

has announced this year’s winners: the 
most innovative, creative and inspiring 
architectural projects, firms and products 
from all over the globe.

Winners were selected from over a 
thousand entries from over 60 countries.

The AMP jury has selected the 
following three projects as the top 
winners of The Architecture MasterPrize 
2019, representing the 0.1% of all projects 
entered into the award program

Architectural Design Of The Year: The 
Retreat at the Blue Lagoon Iceland by 
Basalt Architects
• Interior Design Of The Year: Infinite 

Buildings by Jean-Maxime Labrecque
• Landscape Design of The Year: The Best 

of Youth
by Unlimited Metropolis Studio

In addition to the best architectural 
projects, the AMP also announced the 
Firm of the Year Award Winners:
• Architectural Firm of The Year: gad · 

line+ studio
• Interior Design Firm of The Year: 

OHLAB

• Landscape & Urban Design Firm of the 
Year: PLACE

• This year for the first time, the AMP 
also awarded the best architectural 
products. 

Architectural Products of the Year:
• Product of the Year: Zospeum
• Product of the Year: AVANCIS 

PowerMax® SKALA – The Architectural 
PV

• In addition to the top Designs, Firms 
and Products of the Year, winners from 
all over the world have been selected as 
sub-category winners. You can view all 
winners here.

The winners were selected by a panel of 
esteemed experts, architects, academics 
and industry experts.

Winners are invited to Winners 
Gala presented in partnership with 
Guggenheim Museum Bilbao on October 
14, 2019.  Winners will enjoy extensive 
publicity showcasing their designs to a 
worldwide audience throughout the next 
year, and their designs will be featured in 
the AMP Book of Architecture distributed 
globally.

 www.architectureprize.com
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High exhibitor demand now 
featuring eight product 
dimensions. 

Key players already on board. 
Extensive supporting programme. 

EuroShop benefits from rebuilding of 
exhibition centre. 

Online magazine EuroShop.mag 365 
days up-to-date.

EuroShop 2020, The World´s No.1 
Retail Trade Fair, is the hot spot for 
innovations and trends, a networking 
and discussion platform and a creative 
hub especially for retail - worldwide. 
Six months to the event, the prospects 
for EuroShop 2020, the World’s No. 
1 Retail Trade Fair, could not be any 
better. 

All signs positive for 2020
For its 20th edition, EuroShop 

is in as high demand as ever with 
the Düsseldorf trade fair organisers 
expecting to meet (and hopefully 
exceed) the record figures of 2017. 
The previous event was attended by 
2,368 exhibitors from 61 countries on 
127,598 m² of net exhibition space. 
Around 114,000 trade visitors from all 
five continents came to the Rhine.

More action, more drama, more 
emotion and better focusing on the 
wishes of the customers, that´s what´s 
necessary in retail and that´s what 
EuroShop already does. With its eight 
experience dimensions it puts the 
focus on offerings tailored to specific 
visitor communities, a more flexible 
framework to operate in, and gives 
plenty of scope for presenting forward-
looking developments and innovative 
products. The experience dimensions 
are: Retail Marketing, Expo & Event 
Marketing, Retail Technology, 
Lighting, Visual Merchandising, Shop 
Fitting & Store Design, Foodservice 
Equipment and Refrigeration & Energy 
Management.

The booking status for all eight 
dimensions at EuroShop 2020 is 
excellent, with Retail Technology, 
Refrigeration & Energy Management. 
An excerpt can be found below:

Shopfitting:
Aichinger, Cefla, Costa, Mago, 

D’art Design, Eden Industries, Egger, 
Elea, Forbo, Grottini, HMY Group, 
Homapal, JosDeVries, JV Modern-Expo, 
Kronospan, Les Ateliers Reunis Caddie, 
Max Brilliant (Shanghai), Média 6, Otto 
Kind, Pfleiderer, Porcelanosa, Schweitzer, 
Tegometall, Umdasch, Vitra, Wanzl

Lighting:
Bäro, RD Leuchten, Imoon, Hera, L&S

Italia, LTS, Ledxon, Lival, Molto Luce, 
Oktalite, Ridi Leuchten, Self Electronics, 
Signify Netherlands (Philips), Viabizzuno

Retail Marketing:
HL Display, Jansen Display, Joalpe, 

Kendu, Kürten & Lechner, Moss, M&T 
Reklam, Oechsle, Ores, POPAI/Shop, 
POS Tuning, RTC Europe, Sitour, VKF 
Renzel, Scanblue, Trotec, Authentica

Food Service Equipment:
Bongard, Debag, DMS, Eloma, Efficold, 

Gebr. Graef MHS Schneidetechnik, ITV 
Ice Makers, L2G - BM Productions, MIWE, 
Polin, Rational, Salva Industrial, Self-Pan 
Codoni, Ubert, Unox, Wiesheu, Venix 

Supporting programme
EuroShop’s supporting programme 

includes numerous specials such as the 
POPAI Village, Ecopark, Designers Village 
and Italian Lighting Lounge. In addition, 
EuroShop offers practical presentations 
on the following topics in top-class 
stages: Store Design, Retail Technology, 
Omnichannel, Retail Marketing, Energy 
Management, Retail Designers, Start-up 
and Expo & Event. The current redesign 
of the south entrance to Messe Düsseldorf 
includes the new rebuild of Hall 1, which 
will also be occupied by EuroShop 2020. 
The previous smaller Halls 1 and 2 have 
been demolished and replaced by a new, 
state-of-the-art building. The key figures 
for the new hall: 158 metres long, 77 
metres wide and 12,000 square metres big. 
It will be accessible via seven gates, offer 
suspensions from the hall ceiling and the 
supply of media to the stands via the hall 
floor. 

For pedestrians, the hall is connected 
to the Congress Center Düsseldorf 
(CCD Süd) via a bridge on the 1st floor. 
In addition to the connection to Halls 
3 and 4, a main road leads from the 
south entrance directly to the rest of the 
exhibition centre. This means Messe 
Düsseldorf is considerably broadening 
the usage options for the new hall while 
also increasing the flexibility of its design. 

Tickets & Opening hours
EuroShop 2020 is open to trade 

visitors from Sunday, 16 to Thursday, 
20 February 2020, daily from 10.00 am 
to 6.00 pm. 1-day tickets cost EUR 80 
(EUR 60 purchased in advance online/e-
Ticket), 2-day tickets are EUR 120 (EUR 
100 purchased as e-Tickets) and season 
tickets are EUR 180 (EUR 150 e-Tickets). 
Admission tickets include a free return 
trip to EuroShop on all networks of the 
VRR transport authority. 

www.euroshop.de

The 20th EuroShop in 2020
Future-oriented and dynamic as the retail industry itself
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The recent arrival of the Four 
Seasons Hotel Montreal located 
in the vibrant heart of the Golden 

Square Mile is transforming the city’s 
hospitality and entertainment offering. 
In line with the Four Seasons’ ethos of 
designing carefully curated spaces, the 
luxury hospitality brand commissioned 
acclaimed Montreal artist Pascale 
Girardin to create an original site-
specific sculpture for the newly opened 
Four Seasons Hotel Montreal. 

Suspended in the hotel’s open-
air atrium, the sculpture, entitled 
Contemplation, is a centrepiece evoking 
nature in the very heart of the luxury 
establishment. The work speaks not only 
to the artistry that is so richly alive in 
Montreal, but also to the core values 

of the Four Seasons brand: detailed 
craftsmanship, enriching human stories, 
colourful detail, and connection to 
place.

Made of lightweight aluminum, 
the all-white installation with gilded 
accents of 24-karat gold is made up of 
over ninety floral suspensions ranging 
from thirty centimeters to one meter 
in diameter. These garlands cascade 
through the atrium from the seventeenth 
to the eighth floor, evoking the cycles of 
nature—the blossoms of spring flowers, 
the movement of petals adrift on a 
summer breeze, the spill of autumnal 
leaves and the lightness of falling snow. 

Contemplation’s organic form creates 
an elegant counterpoint to the hotel’s 
linear architecture. 

At once ephemeral and eternal, this 
captivating focal point is destined to 
delight residents and guests of the Four 
Seasons Hotel Montreal for many years 
to come.

Originally trained as a painter, Pascale 
Girardin’s interest in both art and science 
led her to study biology (Université de 
Montréal), design (Certificate in Digital 
Technologies, Concordia University) 
ceramics (Centre de Céramique 
Bonsecours) and visual arts (BFA 
Concordia University). With the goal 
of enhancing her ability to conduct 
thoughtful research and to continue 
nourishing her work Girardin is a recent 
graduate(MA) of the Université du 
Québec à Montréal.

Her work as a visual artist and designer 
has earned her several awards and 
distinctions, including the Pierre-Pagé 
Prize and grants from the Canada Council 
for the Arts and the Conseil des arts et 
des lettres du Québec.  Pascale Girardin’s 
work complements the architecture of 
many luxury establishments around 
the world, including Nobu Broadway, 
the Four Seasons Montreal, Saks Fifth 
Avenue, Clement Restaurant in New 
York, Four Seasons Private Residences 
in Pudong, Printemps Paris and the Al 
Badia Golf Club in Dubai.

www.pascalegirardin.com

Pascale
Montréal, Canada
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The pavilion was part of the 
exhibition ArchMoscow held in 
Moscow in May 2019.

The main idea of the pavilion is to 
immerse the visitor into the world of 
the abstract objectless space, essential to 
the ideas of Suprematism, to show the 
superiority of colour over the form and 
the pure geometry of space, free from the 
functional and semantic load. 

Maxim Kashin uses the idea of 
Suprematism in his work to research 
whether space may be abstract and 
provide the visitor with a new experience 
that is free from form and function.

Supreme means dominance and 
superiority in Latin, that is a perfect 
word to describe the supremacy of 
colour over the form and space, which 
is used by every human to limit himself 
or herself. Creating the concept of the 
interior design, Maxim used this theory 
as the main idea to create space where one 

may feel himself or herself free. He also 
wanted to design space that influences the 
perception of regular forms.

The monochromatic pavilion has a 
purple gradient background, where dark 
purple fades slowly into light purple, thus 
creating a three-dimensional perception 
of the space. Maxim decided to work 
with only one colour to strengthen the 
perception of abstract space and focus 
visitor’s attention on it only. Geometrical 
shapes used in the pavilion are mainly 
triangles and rectangles and are placed 
on different levels to create volume, 
emphasising the effect of colour gradient 
and let the visitors interact with the 
space - sit and walk around. The floor is 
a mirrored surface to enlarge the space. 
Gross built area of the project is 16 square 
metres.

 
About Maxim Kashin Architects

Maxim Kashin Architects infuses 
the latest stylistic trends, advanced 
technology and established architectural 
traditions into every project. Combining 
the fundamentals of architecture and 
design with extensive construction 
experience, Maxim Kashin Architects’ 
detailed approach to every unique project 
ensures that the relevancy of its homes 
and interiors will endure for multiple 
generations.

www.maximkashin.com

Skychrome
Moskva, Russia

AROUND 
AND ABOUT
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starting point. The sculptures within 
the narrative spaces of the oil paintings 
propose an increase in the dynamics 
between the viewer and the artist by 
objectifying emotions and investigating 
the duality that develops through different 
interpretations.

Stephanie’s artworks speak of 
relationships, communication, protection, 
love, celebrations, transformation, daily 
challenges, emotional responses and 
liberation. She is inspired by prayer, 
literature, dance movements, ballet, yoga 
poses, people, animals, cultures, religion 
and politics. 

The Kiss, for instance, speaks of the 
origin of the kiss as based upon the mouth-
feeding act of feeding worms to chicks. It 
also refers to the seeking of a “mate” and 
can be either romantic or cultural. Frolic, 
on the other hand, connotes a celebration, 
a dance without words, a playfulness 
between a parent and child on a “rocking 
horse” with their clasped hands the focal 
point of trust. Cry, infers to the pain 
experienced by a broken soul possibly 

caused by daunting social perceptions 
or physical constraints. Serene, again, 
suggests a silence, an overwhelming 
and engendering peaceful mind. The 
open wings and curved figure become 
metaphors for choices. In Rib-Dance, 
the rhythmical movement and intimate 
union alludes to love, while the space 
between them suggests individuality. The 
Cross pose signifies the sacrificial love 
of Christ. Finally, Liberty, connotes a 
desire for freedom – an inner liberation, 
while Conversazioni infers to a lack of 
transparency during a conversation as 
their eyes are concealed by the hats and 
their defiant poses. 

www.maximkashin.com

Stephanie Bester, a qualified Nursing 
Sister with an Honours Degree 
in Sociology, obtained a Master’s 

Degree in Visual Art. She has participated 
in various solo and group exhibitions 
with her artworks being collected both 
nationally and internationally; a recipient 

of the L’Artigiano in Fiera Award, Milan, 
Italy, 5-13 December 2015.

She creates edition figurative sculptures 
and uses them as subject matter for her 
oil paintings. Her sculptures directly 
respond to the surrounding environment 
as she uses everyday experiences as a 

Artist statement

ALL 
ABOUT ART
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Parc de la Rivière-des-Mille-Îles
Laval, Canada 



78    October  2019 • dw   79        dw • October  2019 

Visitors to Parc de la Rivière-des-Mille-Îles can now enjoy a 
new building, which includes an interpretation centre for the 
river and its ecosystems, as well as sporting and educational 

activities on an annual basis. The park’s reception pavilion provides 
special access to its protected wildlife zone, which is the largest one in 
the entire metropolitan area. 

Parc de la Rivière des Mille-Îles’ multipurpose centre is an important 
new facility for the City of Laval: it serves as a community and 
educational resource, a service area, and a support centre for the 
park’s activities. It is open to the general public, schools, and children’s 
groups.  

The main building is comprised of three floors. The ground floor is 
home to a large multipurpose hall that has a view of the river (café, 
reception, diffusion), a monitoring room (conferences and events), 
and museum programming (exhibition, animal reserve). The lower 
level (river level) houses the equipment rental area and a locker room, 
an ecology laboratory, researchers’ offices, and day camp facilities. 
A multipurpose room, which can be rented and divided into three 
sections, is located upstairs alongside the employee relaxation area. 

In order for the project to integrate seamlessly into its environment, 
the use of wood was recommended for the building’s exterior. This 
material, which can also be found inside the building, fosters a warm 
environment and allows a connection between visitors and the nature 
around them. In addition, the structure was built in such a way that it 
preserves the mature trees growing on site.

Parc de la Rivière-des-
Mille-Îles

Laval, Canada 
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Cardin Julien kept every detail in mind throughout 
the process of building the interpretation centre. Most 
notably, the firm recommended raised floors for the 
exhibition area to enhance the space’s comfort, aesthetic, 
and flexibility in terms of layout.

The project also included a renovation of the old 
stable, repurposing it as a workshop and equipment 
distribution kiosk (watercraft, docks, supports). In 
addition, the project entailed designing a new exterior 
site to include parking, a bike path, pedestrian walkways, 
and landscaping.

The building is the City of Laval’s first public project 
to aim for LEED NC 2009 GOLD certification. The 
firm paid particular attention to water conservation 
by designing a system to recycle rainwater. Energy 
conservation is also at the heart of the building’s design, 
most notably with a high-performance envelope and 
the integration of vegetation (roofs and walls).

www.cardinjulien.com

dw

• Budget: $11.5 M
• Project end date: October 2018
• Surface area: 12,400 pi2
• Client: City of Laval
• Architects and designers: Cardin Julien
• Project manager: Jean-François Julien
• Landscape architect: Marc Fauteux
• Engineers: WSP
• Contractor: Groupe Geyser
• Project leed and commissioning: BPA
• Photo credit: David Boyer
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4 Kindergartens
the design of education
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Architecture for children: the design of education
The Italian Studio Vudafieri-Saverino Partners has designed four kindergartens 
in China, where the immersive and experiential architectural space becomes a 

stimulus for imagination and learning.

An ever closer relationship links architecture and pedagogy: school spaces today play a 
decisive role in the education of children, fostering their wellbeing and accompanying 
their learning process.

This is the principle behind the project by Vudafieri-Saverino Partners, architecture studio 
based in Milan and Shanghai, for Gymboree Play & Music. The American brand – with 700 
centres in more than 40 countries around world - offers courses for infants and children 
up to the age of six, with the aim of developing their cognitive and relational skills in early 
childhood, through play activities based on listening to music, art classes, group activities 
and problem solving games.

To translate Gymboree’s educational philosophy into architectural language, the architects 
have come up with the concept of the four schools - two in Shenzhen and two in Suzhou 
- designing places capable of arousing children’s curiosity and also encouraging them to 
learn.

4 Kindergartens
the design of education
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The spaces are designed to interpret the theme of “travel” through shapes, 
colours and materials, with different areas recreating different environments: 
the ocean, the forest, the desert, the Arctic, the canyon and space. A magical, 
dreamlike context stimulates the children to use their imagination to live 
unique experiences and visit unknown worlds.

Without leaving their classrooms they are able to rest in the shade of a tree 
in the middle of the forest; immerse themselves underwater with inhabitants 
of the ocean, run up and down dunes until they reach an oasis in the desert. 
The protagonists of this adventure are not only the children, but also their 
parents, who are able to relive the fun of childhood and develop their creative 
potential along with their children.

The inspiration for the design of the spaces, which stand out for their simple 
geometries, bold colours and different materials, derives precisely from this 
identification with the children.

“We tried to interpret the environments through the eyes of children, 
creating a context that provided them with sensations rather than images, so 
as to leave them free to fly on the wings of their imagination. The imagination 
of children is pure and original, they see the world with the independence 
and creativity of their own thoughts. Imagination is more important than 
knowledge, since knowledge is limited, while imagination is the driving force 
behind progress and the source of the evolution of knowledge”, say architects 
Tiziano Vudafieri and Claudio Saverino.

The concept finds its brightest expression in the school of Shenzhen Upper 
Hills, a space of over 2000 square metres, which accommodates the offices of 
Gymboree employees as well as the classrooms.

Here the whole building - and not just the classrooms - is an immersive and 
highly experiential space. 

Colours, shapes and geometries become tools for giving life to an imaginative 
world, which characterises the corridors, transit areas, the reception, the bar, 
the common areas and the classrooms. The central garden with playground 
allows children to interact and play in the open air.

The offices are located on the upper floor and accommodate the entire 
Gymboree team in Shenzhen with meeting rooms and training areas, bar and 
kitchen. The lavish programme of collateral activities - such as gymnastics 
and cooking classes - is also open to parents, who can enjoy themselves while 
their children are having fun in class.

The Gymboree logo and its iconic orange colour characterise the facades, 
making the space immediately recognisable from the outside.

                                      www.vudafierisaverino.it
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“The most successful projects are when you get to harmonise the whole 
design, the interior and the exterior into one holistic entity,” says Mike 
Rassmann, one of the three partners at Architects Of Justice (AOJ). 

It was this approach which has allowed the award winning practice’s recently 
completed Cube Route office and warehouse facility, located on Malibongwe Drive 
in Randburg, to successfully integrate an interior which ‘speaks’ to the exterior of 
the building. “You have a sense of understanding of what the conceptual design is 
to the building, and can bring that thread right through into the interior which 
gives you a better product at the end of the day,” adds AOJ’s Alessio Lacovig.

The new head office for Cube Route Logistics, a pet food distribution company 
offering logistics services countrywide and into southern Africa, is an AAA grade 
office block of roughly 1000 square metres with a warehousing and e-Pet store 
facility measuring approximately 9000 square metres. 

The prominent Malibongwe Drive frontage created an opportunity to design a 
landmark building that would be impressive to onlookers passing by. This notable, 
non-conventional façade features an array of off-shutter concrete columns set 
around the building, over an envelope with judicious coloured wall panels spaced 
between the glass curtain walls. Described by the architects as an ‘ultramodern 
structure’, their vision was to present a raw concrete exoskeleton, filled by a 
pristine, smooth envelope containing a modern, clean and sleek interior. The 
juxtapositions of raw and smooth, dull and bright make interesting, striking and 
memorable architecture. 

Cube Route Logistics 
By Architects Of Justice 
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Having designed the shell, AOJ then set about creating an interior which 
harmonises with the striking façade. “With a very modern exterior, we wanted 
to create contemporary interiors as well, which complement the geometry of 
the building,” says Rassmann. Due to the step backs in the façade, the office 
building has a very geometric form which created many angles to work with. 
“We provided spaces for staff to sit outside on a large terrace and balconies 
which overlook the yard areas and the activity below. Internally, the spaces 
complement the lines and angles of the façade, and we used different 
finishes, such as striped, colourful carpets mixed in with more muted tones 
so that it is not too heavy on the eye,” he says. The architects brought through 
a fair amount of patterning to follow the diagonal geometries of the façade, 
working with different carpet colours to create visual interest.

The lighting design was critical to the interior, especially in the spaces where 
the architects were able to embellish a little more, such as the reception spaces 
and in the large communal kitchen area in which the staff can congregate, eat 
or even work in a more relaxed environment. “We started with a very high 
end design, and one of the big challenges was trimming that design back to 
budget whilst still maintaining the same kind of appearance. This included 
picking the right light fittings, surface mounting them instead of cutting into 
the ceilings and recessing them, without going completely overboard with 
bulkheads. We used several pendant lights, hung at different heights, and 
chose the fittings very carefully to complement the exterior, thus many of the 
fittings that were picked have a concrete finish,” says Rassmann. The way the 
interior and exterior intersected was very conscious; the architects haven’t 
hidden the concrete structure within the building, rather the interiors match 
the clean crisp finish of the exterior, and in places the underside of the 
concrete slab as well as the concrete beams are visible. Rather than ignoring 
the structure, the interiors acknowledge it.

Glass played a large part in the interior due to the high ceiling 
volumes of the space. “We had to get the balance right between 
glass and dry wall partitioning,” explains Lacovig. “With glass 
costing close on seven times as much as drywall partitioning, we 
raised certain portions of the drywall partitioning to hide the desks 
and the assorted cabling, but then raised the glass above the desk 
height. This allowed us to offset the cost of glass, but at the same 
time strategically position it in the interior to allow a maximum 
ingress of natural light.

As the offices cater for two separate though related companies (a 
logistics company for pet projects and an e-Pet store), AOJ had to 
incorporate these two companies within the one building. To do 
this, they created a slightly different corporate identity downstairs 
compared to upstairs, achieved mostly through colour (green for 
the e-Pet store and blue for Cube Route). “One of the challenges of 
the brief was to organise the way the client wanted the departments 
to work; in our space planning we had to figure out what they 
wanted in terms of which departments needed to relate to each 
other, which needed to be visible, which needed more privacy, and 
where the large training room would be located in the building. 
The sales team is located downstairs in a large open plan area along 
with large meeting rooms, smaller breakaway meeting rooms and 
the communal kitchen, while accounts, HR and management are 
housed upstairs.”
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“It is a very open company,” explains Lacovig, “And you can see 
a personal touch in the way they work.” For instance, they have a 
strong culture being a pet-centred company and you can often find 
pets around the office. “The warehousing element for stockholding 
was a large part of the project, as was a showroom space for the retail 
component. Our practice is particularly adept at laying out a spatial 
programme across the building to optimise the way a company 
works. Other than the directors – who also share a workspace – it 
was only really HR which needed to be isolated. Elsewhere, the staff 
have shared spaces, but we ensured that they are not cramped, and 
in fact have capacity to add more staff.” 

As far as futureproofing for possible future tenants, the spaces are 
very generous. “Even if staff are added there will still be space and 
future growth built into the open plan design,” notes Rassmann. 
“There were plans for Cube Route to add another floor, and the 
building was designed so it can handle the addition of an extra 
floor, and it also fits into the model of what town planning allows 
in the area.”

The interiors were designed to be as human-centric as possible with 
abundant natural light, high volumes and extra colour, without 
coming across as being overpowering and garish. “From the shape 
of the façade, it gives staff a very interesting interior space, not your 
conventional four wall box, so that in itself changes the quality of the 
space and the perception of the space you are working in, making 
it a building which is exciting to be in,” states Lacovig. Sustainably, 
LED lights, motion sensors and energy efficient air-conditioning 
systems add to the use of materials which have longevity and low 
maintenance. The façade was designed with tinted double glazing 
so the building performs very well from a passive design point-of-
view

“The company almost has the feel of a family business – albeit a 
very large one,” says Lacovig, and with this ethos apparent from the 
very first meetings, AOJ have managed to create a visually striking 
building, which internally sparks interest while at the same time 
ensures that the staff can interact, work and play (with puppies…) 
in a building which harmonises both the interior and the exterior.

www.architectsofjustice.com
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TAIL OF
THE DOG

On Heritage Day this 
September, the new Javett 
Art Centre at the University 

of Pretoria (Javett-UP) was opened 
to the public. It was a sensational 
event, with crowds of people bustling 
through the gallery spaces, all being 
wowed by the collections and the 
architecture. Young art students 
guided their groups of booked tours 
along, describing extraordinary 
artworks with brief one-liners, and 
with sweeping gestures designating 
the different collections. It was a good 
system, there was far too much to 
see and take in without having deep 
descriptions of individual works.

Javett-UP is a force majeure, and 
sets Pretoria up on a pedestal with 
Cape Town and the new galleries 
there. The buildings were designed 
by architects Mathews & Associates, 
and the artworks were put together 
by principal donor Michael Javett, art 
curator Christopher Till, and the late 
Stephan Welz. The artworks are all 
what Christopher calls Art of Africa, 
rather than African Art. 

The backbone, or principal donor 
collection of the centre, is the Javett 
family collection of South African modern 
art, which will be on permanent display.

The opening temporary exhibition 
is called ‘101 – Signature Works of 
a Century’ and is a collection of 101 
works of art from galleries, museums, 
corporate and private collections from 
all over South Africa. These generously 
loaned pieces are all of importance in 
the history of South African art, and this 
collection is unlikely to ever be seen 
again in one space, so it is imperative to 
go to Pretoria to see it. 

There are other significant works, such 
as the 13-metre Discovery panels by 
Alexis Preller, rescued from a forgotten 
space in the old Transvaal Provincial 
Administration building. They are hung 
in the foyer, in the condition they were 
found, with some evident damage, and 
they will be restored in situ, so the public 
can see how a restoration process 
works. Contemporary sculptures are 
placed throughout the spaces, adding 
raw political comment to the other works. 

The ‘Crown Jewels’ are the gold 

artefacts from Mapungubwe, and 
the Gold from Africa collection, an 
exquisite collection of jewellery 
and precious items, all housed in 
a monolithic building echoing the 
mountain of Mapungubwe in Limpopo. 
These small and beautifully crafted 
works show a mastery of metalwork, 
mostly from West Africa, and they 
also firmly place South Africa in the 
early development of civilisation.

Another space, the Bridge Gallery, 
is on the pedestrian bridge that spans 
Lynnwood Road, and links Javett-UP 
to the north campus of the university. 
This gallery will house student work 
and exhibitions. The bridge itself has 
pierced concrete screens letting light 
through cut-outs taken from shwe 
shwe fabric designs, highly visible 
both by day and night.

It was an overcrowded event, and 
a lot of fun, but for such a serious 
collection of art and sculpture, I will 
be back, again, and again

Gill Butler

www.designingways.com

Javett-UP
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Meljac, the leader in luxury 
electrical hardware, offers 
a floor outlet that is both 

beautiful and durable, which is why it was 
chosen for the Galerie des Glaces at the 
Chateau of Versailles.

Constructed from solid brass, Meljac 
floor outlets are internationally patented 
and provide IP44 water-resistance.

Made in France, the MELJAC stamped 
design is a reminder of the brand’s 
celebrated savoir-faire and expertise.

Brass floor plate: an attractive solution
The collection is available in single, 

double or quadruple formats to be fitted 
flush with the floor bringing together 
function and style. 14 mm-thick for 
foreign markets, the Floor collection 
models can be fitted with various 
mechanisms: electrical sockets, USB, 
RJ45, TV… even a switch.

About MELJAC
Created in 1995 by André Bousquet, 

the company (70 employees) designs 
high-quality electrical equipment using 
the finest materials. Its innovation and 
working methods are at the heart of its 
development, guaranteeing an optimum 
quality. The brand is sold in 60 countries, 
and has 37 authorized dealers in France 
and 23 abroad.

With about 10 collections, MELJAC 
offers architects, decorators, electricians 
and private individuals a large range of 
options: switches, sockets, table lamps, 
reading lights, thermostats, home 
automation systems etc. The brand is 
also renowned for its made-to-measure 
creations.

Some references: the Palace of 
Versailles, the Louvre Museum, the Horta 
Museum in Brussels, the Four Seasons 
Hotel George V, the Meurice, the Royal 
Monceau, the Royal Mansour and the 
Mandarin Oriental in Marrakech, the 

Intercontinental in Geneva, the Danieli 
Hotel in Venice…

All products are ‘Origine France 
Garantie’ labeled.  MELJAC is the first 

company in its business sector to obtain 
the EPV label (Living Heritage Company). 

 www.meljac.com

Meljac’s Sol 
Collection 

A floor outlet with 
a pedigree
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THE GLOBAL FAVOURITE IN WINDOW DECORATION

0861-1-TAYLOR (829567)
www.taylorblinds.co.za

To truly appreciate the sophistication of ShutterGuard  , close them up and leave home. Not only do 
their stylish, rustproof design finish off any window or door, their innovative construction provides
high-end security. You can use them internally or externally; they’re available in custom colours*
and have a 10-year warranty. *Ts and Cs apply.

SHUTTERGUARD   ALUMINIUM SECURITY SHUTTERS

®

®

LOVED BY INTERIOR DESIGNERS,
ARCHITECTS AND INSURANCE COMPANIES.

®ShutterGuard   Matte White


