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Smart solutions are needed now 
more than ever. At Taylor Blinds & 
Shutters, we constantly strive to add 

both value and innovation to your world. 
So in these times of social distancing, 
we’ll still come to your home. Taylor 
offers Virtual Sales Consultations, we’re 
here to help. Simply reach out to us on 
your preferred digital platform and one 
of our Virtual Sales Consultants will be in 
touch. Together, we’ll select the products 
that best suit your space and need. They 
say that change is as good as a holiday and 
with the right blinds, you’ll get the change 
of scenery you’ve been craving. Our 
smart solutions fuse style with safety with 
Taylor’s extensive range of antimicrobial-
fibre blinds. Whatever your need, we have 
a chic, contaminant-safeguard blind to 
match. Our blinds transition with ease, 
play in harmony with the space’s natural 
light and prioritise your well-being. Book 

a Virtual Sales Consultation and we’ll help 
you to find the best fit for your space. 
They’re easy-to-clean, easy to erect and 
as an added hygiene convenience, they’re 
easy to motorise too. This means you don’t 
have touch any part of the blind, not even 
the pull cord. Quite literally, you don’t 
have to lose sight of what’s important. 

Whatever your taste, we have a refreshing 
solution to match. From Blockout Blinds 
to Roller Blinds, there’s something stylish 
for everyone at Taylor. Our entire blind 
range transitions with ease and puts your 
needs first. 

www.taylorblinds.co.za
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keeping you safe 
from contamination, 

but not the envy 
of the Joneses.
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Think of it as the world’s most beautiful “no entry” sign. 
ShutterGuard® Shutters not only lend a sophisticated look to 
any window or door, they also provide high-end security when 
closed. They’re rustproof, available in custom colours and are 
backed by a 10-year warranty. The perfect way to finish off a 
home stylishly and, importantly, securely.
www.taylorblinds.co.za       0861-1829-567
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With blinds like these it’s more than just redecorating. It’s rein-
vigorating.  Our venetian blinds offer a variety of stylish forms 
for you to choose from. Whether you prefer the contemporary 
styling of our aluminium blinds, the versatility and practicality 
of our styro wood blinds, the natural serenity of our bamboo 
blinds or the timeless elegance of our wooden blinds, you’ll find 
an option that meets your design needs.     
www.taylorblinds.co.za       0861-1829-567

Outdoor Blinds

SPICE

Design Style:
Bohemian

The Bohemian palette is a 
celebration of  both the new and the 

old. The eclectic collection of  colour 
and texture is a fantastic base from 

which to express your personal style. 

Port Elizabeth
PC Agencies: 087 075 0876

Durban and Umhlanga
Aesthetics: 031 040 3192

Ballito
Blinds All of Them: 031 040 3191

Knysna
Milk&Honey®: 087 075 0877

Bloemfontein
Ralph Blinds: 010 040 7100

Johannesburg
Galaxy Blinds: 010 040 3495
Curtain Club: 010 040 7993
Blinds Express: 010 040 3156
Blinds All Types: 010 040 3155
Blind Time: 010 040 3154
R&C Trading: 010 040 3157

Pretoria
Picture Perfect: 010 040 7992

Northern Limpopo
Newton and Strever: 087 075 0845

Nkomazi
Nkomazi Blinds: 082 811 5669

FIND A BLIND PROFESSIONAL IN YOUR AREA:

www.blinddesigns.co.za

Cape Town
Total Blind Design: 021 040 3002
The Best Blind Company: 021 040 3001

Klerksdorp
Ridwaans Interiors: 010 040 7638

Namibia
Windhoek Touch of Style:    +264 61 245303
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DESIGNER
PROFILE

Bench Mark - page 30 
Set to fly from the Kingdom in the Sky, 

Lesotho, to the rest of the world, Khosi 
Leteba’s beautiful, bodacious Bodulo 
Collection of furniture is bound to put 
this young creative on the map. Inspired 
by the designer’s Sotho heritage, the 
collection celebrates different elements 
of the Basotho lifestyle and is a joyous 
interpretation of Southern Africa’s vibrant 
visual language.

Leteba pitched his Bodulo Collection 
at the inaugural Clout Industry Days 
Fired Up by Nando’s, which took place in 
August 2019 at 100% Design South Africa, 
and met with success. Both emerging 
and established designers across several 
disciplines were invited to pitch their 
ideas to a panel of judges comprising 
industry experts and the Nando’s design 
team. Leteba was chosen as one of the 
four winners and is currently included 
in the Nando’s Business Development 
Programme. 

Speaking about the inspiration behind 
the winning collection, he states: “I was 

born and raised in Durban, KwaZulu-
Natal. But I am of Sotho origin, that is 
where my grandparents are from. I often 
visit my family in Lesotho and when I 
started designing the collection, I was 
inspired by Basotho culture.”

The collection features a pattern that 
celebrates different elements of the 
Basotho lifestyle, while the curved shapes 
of the furniture pieces hint at traditional 
homes. “I first translated the architecture 
of their dwellings in the form of the pieces. 
Then, I designed the pattern to tell the 
story of the Basotho people, their culture 
and agriculture through different visual 
elements, like the Bosotho hat, which is 
called mogoro; the horse, which is a mode 
of transport for the Basotho people; and 
the landscape. Because Lesotho is known 
as the Kingdom in the Sky, I also included 
crops in the design, because agriculture is 
how many make their living,” he adds. 

The collection blew the panel of judges 
away at the Clout Industry Days Fired Up 
by Nando’s. “When Khosi presented, it was 
one of those moments when everybody 

in the room just, kind of, you know, had 
the same response… gooseflesh. It was 
amazing. The pieces are powerful, and 
they are complex. They tell a strong story 
about Khosi’s love of Lesotho and his 
heritage,” states Tracy Lynch, Creative 
Director of Clout, the Nando’s Design 
Programme. 

Since the pitch sessions, Clout has 
worked with Leteba to identify which 
pieces could be brought to life. Leteba is 
currently working in collaboration with 
Clout and local South African designer 
Laurie Wiid Van Heerden on prototyping 
select items in the collection. Watch this 
space…

www.clout-sadesign.co.za

dw



10           Issue 230 • dw   11        dw • Issue 230   

TRADE
WINDS

20 - 22 JUNE 2021
Gallagher Convention Centre, 
 Johannesburg, South Africa

Meet  
key buyers

Promote  
your brand

Increase  
your sales

Engage with  
industry stakeholders

Position yourself  
as a thought leader

It was our first time exhibiting, and it 
was absolutely amazing! We gained 
over 100 inquiries. It was valuable to  
networking with relevant industry 
brands and companies. Overall, we  
were absolutely blown away! 

Chris Cradock, Owner, Profile Creations

BOOK YOUR STAND TODAY SECURE YOUR SPACE THROUGH SPONSORSHIP
Belinda Wewege 
E: Belindawewege@dmgevents.com   T: +27 11 783 7250

Dean Lundall 
E: Deanlundall@dmgevents.com   T: +27 11 783 7250

Organised by:

The Hotel & Hospitality Show is now in its 4th year providing opportunities to the hospitality and 
hotel industries across Africa. The event showcases products, equipment, services & design, for 
restaurants, cafes, bars, hotels, guesthouses and foodservice owners, managers and operators. 

BE PART OF THIS BOOMING MARKET

Visit www.thehotelshowafrica.com for more info

Husky Design, manufacturer of 
Husky Carpets and Rugs started 
operating in 1985.

Their mission was to support the 
Interior Industry with sophisticated 
custom designed and locally 
manufactured rugs and carpets.

This still holds true today, as Husky, 
now an established brand and part of 
Karpet Kraft (Pty) Ltd., celebrates 35 
years of consulting, designing, innovating 
and manufacturing.

With offices and a showroom in 
Kramerville, and a factory in Midrand, 
Husky still dominates the hand-made or 
bespoke Rug and Carpet Industry with 
truly original and creative work.

Much progress and development has 
been made over the years in relation 
to techniques, product innovation and 
sophistication in production.

Currently Husky produces rugs 
and carpets in a variety of natural raw 
materials, including the best imported 
New Zealand wool for custom-made 
carpets, and South African Cotton which 
is used to produce the unique Husky 
velour bathroom rug. 

Among numerous proud installations 
and achievements, Husky can boast 

to have supplied the broadest range of 
customers across South Africa and indeed 
in many other parts of Africa and the 
world, from hotel rooms, to meeting and 
conference rooms, to accent reception 
rugs, parliaments and palace, to retail 
showrooms.

The vast range of work further includes 
many banking halls, boardrooms, 
corporate logo  rugs, retail accent 
rugs, as well as majestic private homes 
and discreet, indulgent personalized 
installations.

Husky offers a free consultation and 
on-site service to facilitate the design and 
placement of their rugs and carpets.

www.husky.co.za

Husky Design turns 
35 this year

dw
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Southern Africa’s commitment to 
provide quality solutions for the 
built environment is evident in the 

CHRYSO® DEM range of application 
driven release agents. 

Understanding the crucial role 
formwork plays in the production of 
quality concrete and similar moulds in 
the manufacture of precast elements, the 
CHRYSO® DEM range has introduced 
much needed flexibility to the industry. 
Previously, it had been a case of one-size-
fits-all when it came to release agents.

Discerning clients, developers, 
manufacturers and specifiers are 
increasingly particular about the 
aesthetics of concrete finishes. To achieve 
the desired texture and colour finish on 
the concrete’s surface, it is imperative 
that formwork surfaces are adequately 
prepared in terms of cleanliness and that 
an optimal release agent is selected for the 
application. 

As different form-face materials have 
varying longevity, absorbency and texture 
characteristics, specialised release agents 
are required to realise the full aesthetic 
potential of the formwork, eliminating 
wastage of time and materials.  

Not only will the optimal release agent 
reduce the likelihood of imperfections 
and surface defects (particularly blow 
holes) in the concrete, when applied 
correctly it will also ensure no staining or 
deviation from the specified colour finish.

The top quality release agents in the 
CHRYSO® DEM range provide greater 
coverage, are easy to use and add 
consistent quality, which is important 
on construction sites as well as in precast 
plants. 

CHRYSO®Dem Bio 10 is a vegetable-
based, bio-degradable and non-toxic 
release agent, which will not pollute the 
environment. It has a low odour and is 
therefore safe to use in confined spaces 
such as mining, tunneling and any poorly 
ventilated areas. It is suitable for use 
with all types of formwork: metal, wood, 
plastic, polystyrene and fibreglass. 

Another product in the range is Elio 
VP, a hydrocarbon oil-based agent, which 
is suitable when producing concrete pipes 
with roller compacted pipe technology. 
The Elio VP significantly reduces surface 
defects. The low viscosity oil creates less 
surface tension against the sides of the 
pipe steel moulds, which results in less 
outer concrete surface damage when 
demoulding. 

CHRYSO® Dem Oleo WB is a wax-
based delayed-release agent for wooden 
formwork used on conventional jobsites 
and for wooden pallets for cement-
based brick manufacturing. This release 
agent temporarily protects and extends 
the life of veneer laminated shutter 
boards, decreasing the frequency of re-
lamination. This release agent can also be 
used to coat pallets for protection, when 
stacking cement-based bricks on them.

CHRYSO® Dem Oleo FW is 
hydrocarbon based, which is suitable 
for use with all types of formwork. 
It is however not suitable for precast 
applications. It ensures ease of formwork 
release and also temporarily protects and 
extends the life of metallic formwork 
from corrosion. 

CHRYSO® DEM Oleo SM is a 
mineral-based delayed-release agent, 
ideal for use with metallic or wooden 
formwork for wet precast. It does not 
stain or affect the colour of the concrete 
when applied correctly. It is the perfect 
solution when white cement is used 
for specialised architectural finishes. 
CHRYSO® Dem Oleo SM can handle the 
high temperatures of steam curing and 
provides rust prevention. This release 
agent is a hydrocarbon oil-based delayed 
release agent, used for steam cured precast 
elements cast in steel formwork. 

CHRYSO® Dem Oleo RT is a 
hydrocarbon oil-based, delayed-release 
agent for the roof tile industry, developed 
specifically for use with aluminum roof 
tile pallets. 

This ready-to-use range of release 
agents reduces the likelihood of errors 
which may occur in other release agents, 
where mixing of various components is 
required. 

When applied correctly and for the 
specific purpose, the CHRYSO® Dem 
range does not modify cement hydration 
and as it is water repellent, it is not affected 
by rain. 

These products are manufactured 
locally by CHRYSO Southern Africa 
at its production plant based in Jet 
Park, Johannesburg and comply with 
regulations for the transport and disposal 
of hazardous materials.

While generally regarded as a 
minor item on the bill of quantities, 
the specification and selection of an 
appropriate release agent and application 
method may prove to be critical to the 
success of the project, affecting both the 
quality and colour of the surface finish. A 
release agent is a low-cost item, yet vital 
in relation to the cost of formwork and 
moulds. It thus makes sense to use the 
appropriate release agent for the correct 
application and formwork substrate, in 
order to protect and extend the life of the 
formwork or mould, ultimately resulting 
in financial benefits.

As each release agent contributes 
differently to the off-form finish, care in 
the selection of the release agent is critical. 

CHRYSO Southern Africa’s sales and 
technical teams are on hand to discuss 
the correct CHRYSO® DEM solution for 
any application, condition or aesthetic 
specification. 

www.za.chryso.com
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See how a creative concept finds its life in the most 
beautiful of ways when you choose quality Italian 
leather from:

Emmay trading 
Importers and distributers of quality Italian upholstery 
leather, bonded leather and synthetics.
Catering for domestic, contract and hospitality furniture 
manufacturers, interior designers and decorators.

Emmay trading 
leather is both durable and functional and can be used in 
many different applications.
The colour and print options are limitless.

Different upholstery leather types are available, namely:
• Aniline leather,
• Semi-anline leather,
• Full grain pigmented leather,
• Corrected grain pigmented leather,
• Pull-up leather,
• Laminated leather & split leather.

Emmay trading 
was established with the explicit aim to supply the furniture 
and décor industries with high quality leather.

Emmay trading 
 Crafting, accenting and realizing your vision from idea to 
ideal.

info@emmaytrading.co.za
www.emmaytrading.co.za

From idea to infinite 
possibilities  

From the purity of a fine design 
through to its finished form as 
furniture of unsurpassed style.

From the purity of a fine design through to it’s finished 
form as furniture of unsurpassed style. See how a 
creative concept finds it’s life in the most beautiful of 
ways when you choose quality Italian leather from 
Emmay Trading. Crafting, accenting and realizing 
your vision - from idea to ideal.

Upholstery Leather  |  Fabrics  | Custom Furniture  |  Components 

FROM IDEA - TO INFINITE POSSIBILITIES

IMPORTERS & DISTRIBUTORS

EMMAYTRADING
& PROCUREMENT

FURNITURE

LEATHER

FABRICS
SYNTHETIC

UPHOLSTERY

CUSTOM

WWW.EMMAYTRADING.CO.ZA

For more information on 
products and services kindly visit:

LEATHER

+27 (83) 700 4067

info@emmaytrading.co.za

+27 (0) 11 822 4727

Unit 8, Evergreen Park
471 Sam Green St
Tunney Ext 9
Germiston  1401
South Africa

ANNAHIDE BONDED 

From the purity of a fine design through to it’s finished 
form as furniture of unsurpassed style. See how a 
creative concept finds it’s life in the most beautiful of 
ways when you choose quality Italian leather from 
Emmay Trading. Crafting, accenting and realizing 
your vision - from idea to ideal.

Upholstery Leather  |  Fabrics  | Custom Furniture  |  Components 

FROM IDEA - TO INFINITE POSSIBILITIES

IMPORTERS & DISTRIBUTORS

EMMAYTRADING
& PROCUREMENT

FURNITURE

LEATHER

FABRICS
SYNTHETIC

UPHOLSTERY

CUSTOM

WWW.EMMAYTRADING.CO.ZA

For more information on 
products and services kindly visit:

LEATHER

+27 (83) 700 4067

info@emmaytrading.co.za

+27 (0) 11 822 4727

Unit 8, Evergreen Park
471 Sam Green St
Tunney Ext 9
Germiston  1401
South Africa

ANNAHIDE BONDED 

From the purity of a fine design through to it’s finished 
form as furniture of unsurpassed style. See how a 
creative concept finds it’s life in the most beautiful of 
ways when you choose quality Italian leather from 
Emmay Trading. Crafting, accenting and realizing 
your vision - from idea to ideal.

Upholstery Leather  |  Fabrics  | Custom Furniture  |  Components 

FROM IDEA - TO INFINITE POSSIBILITIES

IMPORTERS & DISTRIBUTORS

EMMAYTRADING
& PROCUREMENT

FURNITURE

LEATHER

FABRICS
SYNTHETIC

UPHOLSTERY

CUSTOM

WWW.EMMAYTRADING.CO.ZA

For more information on 
products and services kindly visit:

LEATHER

+27 (83) 700 4067

info@emmaytrading.co.za

+27 (0) 11 822 4727

Unit 8, Evergreen Park
471 Sam Green St
Tunney Ext 9
Germiston  1401
South Africa

ANNAHIDE BONDED 

F
rom

 th
e p

u
rity

 of a fi
n

e d
esign

 th
rou

gh
 to it’s fi

n
ish

ed
 

form
 as fu

rn
itu

re of u
n

su
rp

assed
 sty

le. See h
ow

 a 
creativ

e con
cep

t fi
n

d
s it’s life in

 th
e m

ost b
eau

tifu
l of 

w
ays w

h
en

 y
ou

 ch
o

ose qu
ality

 Italian
 leath

er from
 

E
m

m
ay

 
T

rad
in

g. 
C

raftin
g, 

accen
tin

g 
an

d
 

realizin
g 

y
ou

r v
ision

 - from
 id

ea to id
eal.

U
p

h
olstery

 L
eath

er  |  F
ab

rics  | C
u

stom
 F

u
rn

itu
re  |  C

om
p

on
en

ts 

F
R

O
M

 ID
E

A
 - T

O
 IN

F
IN

IT
E

 P
O

S
S

IB
IL

IT
IE

S

IM
P

O
R

T
E

R
S

 &
 D

IS
T

R
IB

U
T

O
R

S

E
M

M
A

YTRADING
& PRO

CUREM
ENT

F
U

R
N

IT
U

R
E

L
E

A
T

H
E

R

F
A

B
R

IC
S

S
Y

N
T

H
E

T
IC

U
P

H
O

L
S

T
E

R
Y

C
U

S
T

O
M

W
W

W
.E

M
M

A
Y

T
R

A
D

IN
G

.C
O

.Z
A

F
or m

ore in
form

ation
 on

 
p

ro
d

u
cts an

d
 serv

ices k
in

d
ly

 v
isit:

L
E

A
T

H
E

R

+
2

7
 (8

3
) 7

0
0

 4
0

6
7

in
fo

@
em

m
aytrad

in
g

.co
.za

+
2

7
 (0

) 1
1

 8
2

2
 4

7
2

7

U
n

it 8
, E

verg
reen

 P
ark

4
7

1
 S

am
 G

reen
 S

t
Tu

n
n

ey E
xt 9

G
erm

isto
n

  1
4

0
1

S
o

u
th

 A
frica

A
N

N
A

H
ID

E
 B

O
N

D
E

D
 



14           Issue 230 • dw   15        dw • Issue 230   

Rebel Walls’ new trend collection 
Moss & Coral is their second 
collection with Tess Callervik – 

illustrator, pattern designer, and founder 
of the Swedish slow fashion clothing 
brand, Daynight Casual.

Tess Callervik’s interpretation of the 
world’s flora and fauna is both intriguing 
and unique. The moss-green and 
coral-coloured hues that recur in these 
wallpapers are both derived from the 
natural biotopes of terrestrial and aquatic 
animals. Tess is inspired by initiating 
unexpected encounters between the 
species.

 “I have always loved nature and the 
animal kingdom, and this is where I 
find almost all of my inspiration. I am 
often very strongly affected by the nature 
around me, and in periods, I am a bit like 
a pattern machine. What I have inside 
must find a way out! ” – Tess Callervik, 
Designer.

The animals seen in Moss & Coral are 
portrayed in a mature, respectful and equal 
way. Here, there is no desire to humanize, 
tame, or make the animals cuter in any 
way. The nature is perfect, and Callervik’s 
designs show exactly that. The wallpapers 
from Trend Collection 2|20 Moss & Coral 
speak to an adult audience who still share 
a child’s spontaneous wonder of nature.

 The swan, which we meet in one of the 
wallpaper motifs, serves as a perfect guide 
to the collection as it can be used for both 
terrestrial and aquatic life. Flying high 
above our heads, it passes both through 
tropical jungles and moss-covered 
forests. On the other hand, on water, it 
can bend its slim neck and show us the 
inaccessible underwater world. Curious 
fish eyes, vigilant eels, seductively dancing 
octopuses, angular corals, and shiny algae 
are all competing for our attention.

 Trend Collection 2|20 Moss & Coral 
contains 5 wallpaper patterns, and is 
available exclusively from St Leger & 
Viney.

www.stleger.co.za

TRADE
WINDS

The flow path from the small idea 
to the drawing board, concept 
and then development happens 

within our own organization which 
offers customers turnkey solutions in 
all aspects of the project model. We 
have the expertise and the knowledge to 
construct, in accordance with different 
materials, products that are functional 
and appealing. Our team, which has 
manufacturing, fabrication, proto 
typing, operations, design and assemble 
functions culminate together to form 
a bond, each knowing that they can 
trust and rely on role players to deliver 
the best solution. We have internal a 
supportive manufacturing facilities from 
product tooling, steel works to moulded 
foam and finally upholstery of fabric, 
ensuring that the quality and deliverables 
meet the expectation of the customer. 
Responsibility and accountability is key to 
our organization.

Our entry into this business space 
has been a journey which has supported 
us in our endeavours to gain some 
market share through our personalized 
consultation and presentation models. 
Digital platforms, like our E Commerce 
On-Line Store brings a new perspective 
to our business. Our showroom situated 
in Centurion gives customers insight into 
our product range, and our production 
facilities in Rosslyn Pretoria are accessible 

to our clients. Small and dynamic is what 
we strive for in our business, making our 
customers feel appreciated and having 
their ideas, dreams and aspirations 
encapsulated.  Think about our business: 
Cubic DeZign will fuse all concepts into 
a final display – “Thinking Fusion” - our 
motto, our pride. 

www.cubicdezign.co.za

The slogan

“ Thinking Fusion “ 
is key to what all 
Team players do 
in the business 

Cubic DeZign.
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The past few weeks have seen 
educational institutes scramble to 
find and implement platforms to 

allow them continuation of their academic 
delivery in a virtual environment. This is 
a big and challenging task in the best of 
circumstances, more so in an environment 
of uncertainty where the outcome is 
unknown and the results unrealistic. 

 Learning institutions from all industries 
have found themselves in unchartered 
territory which  requires bold decision-
making and change management at an 
unprecedented pace. Years of talk on 
how technology will change the delivery 
of traditional education followed by little 
action, has placed most institutions in a 
difficult position and our industry in need 
of rapid correction and groundbreaking 
innovation.  We have seen various 
institutions  make more progress in 
implementing technology over these past 
few weeks, than the educational space has 
seen in many years.. Make no mistake, the 
situation, although less than ideal, will 
change our industry forever. The well-
known phrase that history will favour the 
bold is more true today than any other 
time in our generation. 

 
AIE’s Road to a Virtual Campus

Virtual and online learning is not 
an unfamiliar term for the Academic 
Institute of Excellence as a whole, as long 
before the outbreak of Covid-19, AIE has 
supported online learning by means of the 
Virtual Classroom on our student portal. 

AIE’s learning methods have always 

supported blended learning within all 
its delivery methods, be it campus-based 
classes or distance learning, in order for 
our classrooms to not be restricted by 
time or space and overcome the barriers 
of a traditional classroom setup as we all 
know it.

The transformation to virtual learning 
happened quickly and swiftly. With the  
resolute commitment  from all campus 
staff  following the presidential address on 
Sunday 15 March, early Monday morning 
AIE decided to extend their current 
Virtual Classroom to ALL on campus 
students, embedding  students and staff 
safety and wellbeing on the forefront of 
our strategy, whilst maintaining academic 
integrity and excellence. By 8.00 am 
on Wednesday morning, less than 48 
hours later, all students had been given 
the functionality to interact in Virtual 
Classroom sessions from the comfort 
of their own homes. Students can now 
actively engage with peers as well as 
lecturers – and have effortless access to 
download all academic material as well 
as recorded sessions via the AIE student 
portal.  

During this implementation, three 
main areas that led to our success were 
identified. 

 
• Red Tape: In uncertain environments 

when a business needs to change 
quickly and effectively, red tape and 
internal processes can be a killer for any 
business. Eliminating it is the key to 

making change and making it quickly.
• Technology: We have been pushing 

the use of technology for better 
collaboration and academic delivery 
for years, not always without its own 
challenges. This has however prepared 
us perfectly for the current situation, 
where we have been able to implement 
technology advancements such as 
collaborative platforms and the student 
virtual classroom with relative ease.

• Innovation & Change: You must have 
an environment where innovation and 
change are an integral part of everyday 
operations. The lack of such culture will 
slow and obstruct rapid implementation 
and change when needed. Our teams 
were all well versed in change and did 
not hesitate for a second to support the 
expansion. 
 
We are privileged to take such an 

innovative and unique approach, but 
it was not without its challenges and 
we thank our staff and students for 
supporting the change. 

All the problems we have solved and 
challenges we have overcome over the past 
few years, have led us to the technology 
that we implement in our business as well 
as our student environments today. This 
has enabled both our people and students’ 
flexible access while we continue to make 
sure operations carry on unaffected and 
with even greater successes. 

www.designceter.co.za
www.aie.ac
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A Virtual Campus in 48 Hours, our response to COVID-19

Offering an extensive range of 
one-of-a-kind professionally 
curated, designer, hand-

knotted carpets imported from around 
the world, from modern, contemporary 
and transitional to the finest Persian 
Carpets in South Africa, Paras Carpets’ 
spectacular designs complement and 
enhance any design and style. Paras 
Carpets in Kramer Road, Kramerville 
is a family owned and operated 
business and they pride themselves 
on their hands-on personal service to 
their customers.  A complimentary 
Decor Service is offered, whereby one 
of the extremely knowledgeable and 
professionally Interior Design trained 
team come out to your home or office 

with several carpet options, place 
the expertly chosen pieces with your 
furniture and give you the opportunity 
to view the carpets in-situ.  The team 
works closely with designers, decorators 
and you personally to find the perfect 
carpet for your space. Their carpet 
ranges are super on-trend, exciting and 
very now, while somehow maintaining 
a timeless, effortless chic.  Visit their 
website parascarpets@yahoo.com to get a 
snapshot of the exclusive collections. 

Paras Carpets are extremely excited to 
offer their latest collections of spectacular 
modern splashes of colour, funky 
geometric designs, luxurious silky and 
embossed textures and authentic vintage 
carpets.

www.parascarpets.com

dw

Paras Carpets 

Exclusive Luxury 
Underfoot



18           Issue 230 • dw   19        dw • Issue 230   

IID

Getting involved with the IID is probably the most significant 
contribution you can make to your own career.

Why? It tells people that you're serious about 
interior design, interior decorating or interior 
architecture. It indicates your status as a business 

professional with valuable industry skills.
• The IID is the only registered professional body 

representing the interior design industry in South Africa.
• Professional Recognition and Status. Membership gives 

you credibility by belonging to the Interior Design 
professional body, identifying that you are serious about 
what you do.

• Professional Contracts and Fees. 
• The IID and SACAP Partnership that is continuously 

growing.
• Free Marketing. Share content in our newsletter: Fridays 

for the following week’s Social Media platforms, 15th of 
the month for the following month’s content. Contact 
national@iidprofessions.org.za for more information. 

• IID Events and Networking. Great opportunity for you to 
stay visible, exchange ideas and rub shoulders with some 
of the leaders in the profession.

• Discounted Rates for Design Shows and Workshops & 

Relationships with media partners International presence. 
The IID is a member of Ico-D (The International Council 
of Design) which enables the IID to act as a formal 
contact point between the South African Interior Design 
Professions and the international design community.

• SAQA & CPD Points. All IID professional members 
must also engage in continuing professional development 
(CPD). The purpose of CPD is to ensure professional 
members maintain the highest possible standards 
of practice through their commitment to continued 
learning.

• Being recognised by SAQA means the IID has 
recognition as a trusted professional body through an Act 
of Parliament, part of a National database of professional 
bodies that uphold high standards of competence and 
ethics, registration of professional designations on 
the most comprehensive National database of learner 
achievements and exposure to best practice through 
access to fora that improve the functions of professional 
bodies.

The South African Furniture Initiative (SAFI) has 
partnered with the African Institute of Interior Design 
Professionals (IID) to promote South Africa’s rich interior, 
furniture and product design industries.

The two organisations signed a Memorandum of 
Understanding at the end of May, which commits them 
to promote all aspects of interior and product design and 
furniture design and manufacturing, to the benefit of both 
industries. 

“We are very excited to bring together the creative and 
production aspects of these vibrant industries. South Africa 
has a rich vein of creative individuals and organisations and 
by sharing information, contact details and capabilities we 
can nurture and grow the sector,” says Bernadette Isaacs, 
Managing Director of SAFI.

Isaacs signed the agreement on behalf of SAFI, while 
Professor Des Laubser, CEO of Greenside Centre College of 
Design and the Chairman of the Board of the IID, signed on 
behalf of the IID.

As part of this agreement, SAFI and the IID will open their 
respective networks and marketing channels to promote 

the businesses that for part of each organisation and the 
expertise that their members have. 

The new Memorandum of Understanding is part of a wide 
range of initiatives in which organisations such as SAFI and 
the IID hope to grow the larger furniture and interior design 
sector and encourage organisations, both private and public, 
to look to local suppliers first.

This will in turn be supported by proposed government 
procurement policies and other pro-business rules that will 
support these creative industries.

“We started with the Buy Local pledge at last year’s 
Furniture Sector Forum in Johannesburg and extended 
the work to include new government policies, a furniture 
design qualification and a forthcoming industry master 
plan, which will soon be promulgated. All of these efforts are 
aimed at supporting a very vibrant, but also very vulnerable, 
industry,” says Isaacs.

The Memorandum of Understanding takes effect 
immediately.

IID, SAFI join hands to support design 
and manufacturing industries
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Interior design is at a crossroads. The 
discipline is reaching professional 
maturity and in some territories, 

including South Africa, is on the brink 
of receiving professional recognition. 
Professionalisation is determined by 
establishing a discrete practice and 
attaining public trust that the profession 
acts for the greater good of society. It 
is our stance that interior practice has 
been overly focussed on the differences 
between decoration and design and 
this has hindered its ability to define its 
discrete practice.

If we consider the roots of the interiors 
discipline, ‘interior decoration’ developed 
from crafts such as upholstery in the 
late 1800s as a respectable occupation 
for women. As commercial practice 
became prominent, the first attempts 
to differentiate decoration from design 
came when ‘interior design’ was taught in 
vocational training schools in the 1950s. 

‘Interior architecture’ then appeared in 
the 1970s with a structural approach 
and association with universities. With 
common roots, interior decoration, 
interior design, and interior architecture 
have a shared history at heart.

In order to foster a cohesive community 
of practitioners, it is useful to think of 
interior design as a description of both a 
process and product. This involve a range 
of activities, including manipulating 
form and structure, altering existing 
buildings, embellishing their surfaces, 
and furnishing them with objects. In 
essence, the work of an interior architect, 
interior designer, and interior decorator 
share a common goal. If interior design 
is the art and science of making spaces 
fit for human inhabitation, then the 
differences between decoration, design, 
and architecture are less important. 

However, different professional titles do 
exist. The question remains that if interior 

decoration, design and architecture have 
a common origin, why are titles in place 
and how do they differ? 

When we consider interior decorators, 
interior designers, and interior architects, 
the difference is not in what they do, but 
in the complexity and sensitivity of the 
work that they can safely accomplish. A 
higher degree of professional competence 
is required to design a complex interior 
in a sensitive context than for a simple 
installation in a building with low 
sensitivity. Therefore, the more complex 
the interior, the more education is required 
to design it with competence. Titles are 
in place to determine the reservation 
and allocation of work according to the 
training and experience deemed adequate 
for a project’s complexity. This is in order 
to protect the health, safety, and welfare 
of the public. 

The risk of contracting disease in 
an operating theatre compared to the 

Interior decoration, interior design, or interior architecture – what is 
the difference?

Raymund KONIGK, University of Lincoln, UK

Zakkiya KHAN, University of Pretoria, SA

possibility of occupational disease due to 
a poorly designed office, or the likelihood 
of obtaining repeat-strain injuries from 
relaxing at home indicate the need for 
varying degrees of specialised knowledge 
to accomplish a safe interior.

Interiors vary in technical complexity. 
The design of a lecture theatre with 
adequate and appropriate lighting and a 
suitable acoustic environment requires 
technical expertise which is not required 
for the design of a boutique.

Interiors will have varying levels of 
environmental and cultural sensitivity. 
This is regulated by legislation which may 
call for impact assessments and other 
controls which limit the project scope and 
which may prescribe mitigating actions. 
Consider the difference between working 
in a historic house museum and a newly 
built guesthouse.

In any profession, the regulation of work 
is governed by statutory bodies. These are 
created by the government to regulate 

the profession in the public’s interest. 
In contrast, professional societies are 
voluntary associations created to promote 
the collective interest of practitioners. 

In South Africa, interior design is 
represented by the African Institute 
of Interior Design Professions (IID) 
as its professional society. The IID has 
created different registration categories 
for interior practitioners. These titles 
are registered with the South African 
Qualifications Authority (SAQA) as:
• Professional Interior Decorator
• Professional Interior Designer
• Professional Senior Interior Designer
• Professional Interior Architect

The South African Council for the 
Architectural Profession (SACAP) 
gazetted its intention to act as the statutory 
body that will regulate the practice of 
interior design. The intention is to treat 
interior design, like architecture, as a 
single discipline with different registration 
categories that correlate to minimum 
training standards and expertise. This will 
be used to determine work restrictions 
based on the risk, complexity, and 
sensitivity of interiors.

IMP lecture hall at Vienna Biocentre
Reinet House in Graaf Reinet

Wings Hospital Operating Theatre
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design studio at the time, the IID gave me 
credibility by belonging to a professional 
body.’

Seugnét also believes in the importance 
of imparting knowledge and skills to the 
next generation of interior designers. She 
was a part-time interior design lecturer 
at Inscape (Cape Town Campus) as well 
as the Nelson Mandela University. She’s 
still involved as an external moderator at 
NMU. 

‘As a younger designer, I remember 
reaching out to Haldane Martin – who 
is still my design icon – for guidance. He 
took the time to meet with me to share 
his insight and advice. This had such an 
impact on me and I knew that I wanted to 
support young designers too. The IID also 
has a membership category for interior 
design students. We need to equip them, 
so they can surpass what we’ve build on.’ 

With almost 10 years of experience in 
the industry, she draws inspiration from 
her country and its people. As a South 
African designer, she believes that design 
has the power to inspire joy, uplift spirits 
and unite a community. She’s intentional 
about creating spaces with purpose that 
inspires.

‘I still believe that the best design ideas 
are generated from solving a problem or 
challenging the norm. Our country has 
a set of unique challenges and designers 
play a significant role in creating better 
and healthier environments. With the 
current circumstances, we need – now, 
more than ever – designers to shape 
environments and spaces to accommodate 
new behavior.’

She has many career highlights. Seugnét 
was selected as one of Design Indaba’s 
Emerging Creatives in 2016, a program 
in collaboration with the Department 
of Arts and Culture. In 2017, one of her 
furniture pieces were selected as part of 
an exhibition - The Best of the Best of 
South African Design – which took place 
in Johannesburg. She also landed her first 
international design project in 2018 where 
she was the lead designer for a retail store 
in the Netherlands.  

‘I want to encourage interior decorators, 
designers and architects to become part of 
the IID. Let’s get invested in the future of 
the interior design industry – this will not 
only make a significant contribution to 
the profession but to our calling as well.’

IID

dw

Seugnét Snyman, recognized as 
a Senior Interior Designer and 
Ambassador for the IID (The 

African Institute of the Interior Design 
Professions), is the founder and creative 
director at Kanaän Design Studio based 
in Port Elizabeth. The studio was founded 
to create bespoke furniture pieces and 
interior spaces with a bold identity. The 
greater scope of the studio’s projects falls 
within the retail and corporate sectors 
where she has worked alongside brands 
such as the Fossil Group, Deluxe Laser & 
Spa and The Sharks. She is also a proud 
IID ambassador for the Eastern Cape/
Port Elizabeth region. 

‘Being recognized by a professional 
body such as the IID indicates your status 
as a business professional with a valuable 
industry skill. This is the only professional 

body that represents the Interior Design 
industry in Africa and it has done – and 
continues to do – a great deal for the 
profession, it’s now affiliated with SAQA, 
SACAP and the International Council of 
Design.’ 

Seugnét studied at the Nelson Mandela 
University, before relocating to the 
Mother City, where she graduated top of 
her class with a B.Tech in Interior Design. 
After gaining valuable experience in the 
design industry, she moved back to her 
home town in 2017 where she established 
Kanaän Design Studio. 

‘The IID creates a sense of community 
and pride among interior designers 
in Africa. After I moved back to Port 
Elizabeth, I became an IID member and 
joined the Eastern Cape/Port Elizabeth 
region’s network. Founding a new interior 

Blondie Brown shop
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KSA

information on lockdown regulations, 
advice and guidance to SMMEs how to 
access relief funds, adapting your social 
media, home schooling, mental health 
while in isolation, lockdown co-working 
and remote working advice.  These 
documents have also been well received 
by members and the KSA will continue 
to put them together over the course of 
lockdown.

Recently we ran a series of social media 
posts focusing on how best to sterilise the 
various surfaces in your kitchen.  Our 
followers have found this information 
very useful. It has assisted them to ensure 
their kitchens are clean and not putting 
their family at risk, while protecting 
the various materials in the kitchen 
from damage by the use of the incorrect 
cleaning and sterilising products.

As an industry we are aware that even 
once lockdown is over people will be 
reticent to gather in groups for training 
or socialising.  As the KSA, we have been 
looking at how we can adapt our usual 
networking events, product showcases 

and training to an online platform to allow 
members to benefit without being forced 
out of their comfort zones and into public 
spaces.  We are in the process of setting up 
online conferences with Kitchen, Stone 
and Supplier members to see how we, as 
an industry association, can best facilitate 
their needs and continue to add value to 
their businesses. We are also in planning 
with supplier members to host online 
product launches for our members.

We are encouraging our members to 
use this time as an opportunity to rethink 
and adapt their businesses to the changed 
world we will be living in after lockdown.  
Survival will depend on embracing 
change and adapting business, marketing 
and sales strategies.

The KSA team would like to wish 
everyone the very best during these trying 
times and remind our members and their 
customers that we are hear to assist them 
and work with them wherever possible.

www.ksa.co.za
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KSA update

The Covid-19 crisis has had a 
huge impact on the KSA and 
the kitchen industry in general.  

Lockdown has forced our members to 
leave customers with unfinished kitchens 
and, while this may seem bleak, it is 
vital that our industry puts its staff and 
customer’s health and safety first.  

Lockdown has pushed our industry to 
think outside the box.  Most of us have 
moved to working remotely from home.  
Our kitchen members have continued 
designing and consulting from home and 
are focused on being ready to complete 
those jobs that are sitting incomplete as 
professionally and efficiently as possible 
once lockdown is lifted.

From a KSA side, we too are being 
forced to change how we operate.  Early 
this year our Western Cape Regional 
representative Carmen Howard used her 
extensive knowledge and experience in 
the retail sector to develop an industry 
specific sales skills workshop.  We adapted 
this course to an online platform and have 

been offering it to members and their staff 
while on lockdown.  The online course 
has received fantastic feedback and we 
will definitely continue to offer it online 
even after lockdown is over.

We have also been releasing a series 
of Covid-19 care packages to our 
members.  These have contained valuable 



28           Issue 230 • dw   29        dw • Issue 230   

KSA

A s with all industries, the kitchen 
industry was looking forward to 
the end of lockdown and getting 

back to work.  The extension to lockdown 
and then the narrow scope of return to 
work in level four has hit our industry 
hard.  With the majority of members 
being SMMEs not being fully operational 
for such a long period of time has had a 
detrimental effect on their sustainability.

The KSA has been working tirelessly 
to make sure our members remain 
well informed about all aspects of the 
lockdown, the phased end to lockdown 
and how it impacts on them.  On 30 April 
we held a COVID-19 national online 
conference.  This event allowed us to 
prepare our members for level four and 
give them a clear idea of what to expect.  
We also covered all the health and safety 
protocols that members would have to 
put in place in order to return to work.  
The conference was a great success with 
members embracing the new online 
meeting format.  

We followed up the conference with a 
comprehensive breakdown of the newly 
released level four regulations confirming 
for members who could go back to work, 
when and at what capacity.   The KSA 
has been working closely with SAFI and 
opted to adopt their COVID-19 health 
and safety protocols as a standard base 

for our members.  We also added our 
own additional documentation to cover 
protocols on site.

With level four only allowing our 
members back to manufacture at 30% 
capacity they have been unable to realise 
the fruits of that return to work.  In order 
for them to operate with any real value 
they need to be able to return to site to 
take measurements and do installations, 
and also meet with clients on an 
appointment basis in their showrooms.  
Sadly, despite our lobbying through SAFi, 
the manufacturing Circle and Forestry 
SA, these avenues still remain closed to 
our members.  We are holding thumbs 
that further relaxation on level four 
legislation will allow our members a little 
more opportunity to start generating an 

income.
On a brighter side, we were determined 

to ensure that our members continued 
to have access to new products, and as 
such we worked with PG Bison to do our 
first online product launch.  We held two 
sessions on 13 May and both were very 
well attended.  PG Bison did a fantastic 
launch of their new colours which are 
very exciting and we are sure designers 
will be chomping at the bit to work with 
them.  

We will continue to ensure our 
members are kept up to date as we move 
into level three and we will be exploring 
all avenues to keep the industry connected 
via online launches, conferences, training 
and networking events. 

KSA update

dw
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FABRICSPRODUCT 
DESIGN

A vibrant interpretation of Sotho 
culture has found physical 
expression in a newly launched 

bench, which is ready to make its mark 
on the world stage. The new piece was 
designed by the up-and-coming Khosi 
Leteba and brought to life in collaboration 
with one of South Africa’s leading design 
studios, Wiid Design, and with Creative 
Direction by Tracy Lynch of the Nando’s 
Design Programme. 

Leteba channelled his Sotho heritage 
when formulating the original design, 
drawing on various elements of Basotho 
culture to create both the curved, 
sculptural forms and the surface 

Bench Mark 
Emerging designer Khosi 

Leteba launches his Bodulo 
Bench in collaboration 
with Wiid Design and 

Nando’s Clout

patterning. “I designed the shapes and 
the pattern to tell the story of the Basotho 
people, their culture, architecture and 
agriculture,” he states.

The bench forms part of a family of 
similarly themed pieces that Leteba 
dubbed the Bodulo Collection. He 
successfully pitched this collection at the 
inaugural Clout Industry Days Fired Up 
by Nando’s at 100% Design South Africa 
2019. Catching the interest of the judges 
and the Nando’s design team is what led 
to the prototyping of this piece.

Lynch reached out to Wiid Design’s 
award-winning founder, Laurie Wiid van 
Heerden to help Leteba prototype the 
bench. “For design concepts to become 
three dimensional objects that function 
in a restaurant space takes a different kind 
of commitment. So we acknowledged the 
fact that collaboration would be the way 
forward,” says Lynch. 

The trio worked closely on the project 
over a period of some months, leaning on 
the impressive design and manufacturing 

experience of Van Heerden. Since 
launching his business in 2013, Van 
Heerden has built one of the leading 
studios in South Africa. His pioneering 
work with cork furniture has won him 
numerous awards and his pieces have 
become highly sought after by collectors.

For Khosi, the collaboration was 
particularly special: “Laurie was one of 
my role models back in varsity. And this 
was a really good collaboration for me, 
especially because it actually allowed me 
to explore different materials. I’ve learnt 
a lot in terms of the design process as 
well, about things you have to consider 
about the manufacturing process when 
designing. That was something that I 
really didn’t pay attention to. In South 
Africa, we also have limitations when it 
comes to manufacturing, so this process 
also taught me a lot about coming up with 
different alternatives in terms of making 
furniture pieces.” 

During the prototyping process, two 
versions of the bench were made - one 

in cork and another in plywood. Wiid 
Design first refined the initial files to 
make them viable for Laurie’s core 
material, cork. “Then the communication 
started,” Van Heerden explains, “so that 
Khosi could approve our interpretation, 
because obviously it is his concept. The 
second bench, the plywood version, was 
a little bit more technical, and a little bit 
more of a straightforward translation of 
Khosi’s concept.”

The end result is an astonishing 
contemporary expression of Southern 
African culture and tradition that pays 
testimony to the ongoing commitment 
from Nando’s Clout to support the local 
design economy. The bench will be made 
available on the Portal to Africa, the 
online design marketplace that gives the 
Nando’s global interior designers access 
to purchase pieces of furniture designed 
and manufactured in South Africa for 
upcoming Nando’s restaurants. 

www.clout-sadesign.co.za

dw
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FABRICS
COMMERCIAL 

ARCHITEC-
TURE

L ocated in the northern zone of the 
core region of Chongqing, China, 
the project consists of a cliffside 

building, designed and constructed into 
its surrounding mountain façade. The 
main structure has been completed, 
and designers have deconstructed and 
reconstructed its internal spaces with 
an infusion of architectural elements 
conducive to the topography, resulting in 
the creation of a rich architectural, urban 
space. The 3,000m² sales office project 
consists of four floors. The main entrance 
is located on the third level, providing 
access to the main sales centre functional 
areas, including exhibition space, which 
spans the second and third floors. 
Embracing the sales centre, the ground 
floor features a heated swimming pool 
and health club, while a small art gallery 
occupies the fourth floor.

The project highlights relationships 
between architecture, nature, society, 
and the people of Chongqing, thus 
enhancing the spatial experience of the 
building’s visitors through a design-
oriented rethinking of modern lifestyles. 
The concept targets large-scale urban 
architecture as a conduit for fostering 

One Sino Park
Chongqing, China
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community vitality through public 
participation and interaction, inspiring 
people to enhance their life experiences of 
the future. The open concept of the sales 
offices breaks with tradition, promoting a 
more inclusive environment conducive to 
interaction. The artistic space on the top 
level will continue to evolve as an integral 
part of the interactive theme, with plans 
to develop the space into a community art 
centre in the near future.

Externally, the project incorporates 
the shapes and forms of surrounding 
natural rock formations, adapted through 
deconstructive techniques to create 
flowing spaces. To complement those 
elements, the designers carefully studied 
the characteristics of a wide variety of 
materials and their effect on shadow 
and light. Stainless steel, abundant glass 
and acrylic light rods brilliantly contrast 
with cave-like elements reminiscent of 
a Roman grotto. The main entrance is 
supported by a riveted steel structure 
to form the principal framework. Large 
sections of the wall are cantilevered by 
steel columns, with composite plates 
inserted to reduce the overall load. This 
combination contributes to the irregular 
freehand brushwork facade of the 
building’s walls. Externally, 800 mm glass 
cantilevers seamlessly connect the glass 
framework.

The sculptural building’s 
deconstructivism is highly visible, 

FABRICS
COMMERCIAL 
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infusing vibrancy into the city with its 
splendid artwork and aluminum-formed, 
thousand-paper crane façade, the latter 
being a reference to Asian cultural 
symbolism representing health, longevity, 
and truth. Stainless steel plates form the 
internal workings of the crane system, 
combined with hanging folded aluminum 
plates to achieve a dazzling external 
design. By day, the mirrored finish of 
the structure’s stainless steel framework 
glistens in the sunlight, distinguishing 
itself amongst the surrounding greenery. 
By night, acrylic light rods emanate 
brightly, enveloping the structure in a 
fantastical, dream-like aura. Sculptural 
design elements further contribute to 
the building’s external visual appeal, 
positioning it as a work of art that is 
embraced by the people as a source of 
civic pride and interaction.

Photography credit: Huang Ligang

www.aoe-china.com

dw

Technical Sheet
• Completion Year:2020
• Gross Built Area: 3210.56
• Project location: Yuzhu Road, Yubei District, 

Chongqing, China
• Lead Architects: Larry Wen
• Lead Architects email: larry.wen@aoe-china.com
• Design Team: Shixin Gao, Gen Li, Jiarui Li, Liuqing 

Liu, Ye Wang
• Clients: Sunac
• Engineering: CMCU Engineering Co., Ltd
• Landscape: INTO 
• Interior: Matrix Design
• Photo credits: Huang Ligang  
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The Burke Museum of Natural 
History & Culture is the oldest 
public museum in Washington 

State, with a collection of over 16 million 
artifacts and specimens, ranging from 
totem poles and gemstones to dinosaur 
fossils. Because the Burke’s collection is so 
wide-ranging and continues to grow–it is 
a collecting museum – the new building 
needed to serve as a coherent, effective 
container that would allow for flexibility 
over time. The building’s rational scheme 
holds the complexity of the Burke’s 
activities and collections, both now and 
into the future.

Large areas of glazing maximize 
transparency and expose the interior 
experience to the street to connect the 
Burke to the campus, landscape and city. 

The design further breaks down 
traditional museum barriers between 

public and “back-of-house” spaces, 
integrating collections and research labs 
with traditional galleries, and enabling 
visitors and the surrounding community 
to engage with the process of scientific 
discovery in a true working museum .

A 24 foot by 20 foot pivoting window 
wall continues this emphasis on 
transparency to literally open the Burke 
to the nature of a new outdoor courtyard.

At its core, the mission of the Burke 
is to help everyone – curators, visitors, 
educators and students – make a 
connection with our natural world in all 
its complexities. 

Dual entrances link the museum 
to both the University of Washington 
campus and the surrounding community.

The exterior Kebony siding and 
sequence of tall, narrow windows 
reference forests across the Pacific 

The Burke Museum of Natural 
History & Culture

Seattle, Washington
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Northwest, and like cedar or fir, the 
Burke’s Scots pine siding will silver with 
age.

Windows help to frame and exhibit 
objects for both internal and external 
views, while providing natural light and 
ventilation. A large central atrium and 
“smart glass” skylight likewise foster a 
bright, daylit interior experience, without 
risking damage to sensitive artifacts.

Photography: Aaron Leitz

www.olsonkundig.com
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FABRICSCOMMERCIAL 
INTERIOR

Unique Store Fixtures was awarded 
gold for the fabrication of custom 
millwork in the global Golden A’ 

Design Award, in the 2019–2020 Interior 
Space and Exhibition Design Category, 
by the International Design Panel for 
KitKat Chocolatory, located in Toronto’s 
Yorkdale Shopping Centre.

Opening to great fanfare in November 
2019, KitKat Chocolatory debuted its first 
permanent North American location and 
Canadian flagship store of its globally 
successful retail concept, celebrating 
the world famous KitKat chocolate bar. 
KitKat Chocolatory is the ultimate KitKat 
break experience, offering its customers 
personalized and custom-made products, 
using well-known premium flavours, in a 
fun, whimsical chocolate emporium.

Unique Store Fixtures has been 
honoured and awarded Gold by the 

International Design Academy’s grand 
jury panel of the A’ Design Award & 
Competition. The panel consists of 
influential press members, established 
designers, leading academics and 
prominent entrepreneurs worldwide.

Unique Store Fixtures, creator of 
custom-crafted retail environments, 
collaborated with Toronto interior design 
company model/ctzn by fabricating 
all custom millwork and ensuring that 
the overall interior concept presented 
was fully realised from conception to 
implementation.

Utilising the skilled fabrication 
excellence of Unique Store Fixtures 
and that of its in-house capabilities, all 
aspects of the project, including custom 
stonework, metal fabrication, glass and 
wood, allowed Unique Store Fixtures to 
bring the entire front-of-house design 

to life. Standout features include the 
architectural millwork of the bulkhead 
and wood components adorning the 
entry to the store.

“Unique Store Fixtures was extremely 
capable of converting our intricate, highly 
co-ordinated design into a functional 
built form in a very limited time frame,” 
says Justin Vinet, senior environmental 
designer with model/ctzn. “They gave us 
faith in every step of the process.”

“Model/CTZN was the design firm on 
this project and we enjoyed executing 
their creative design and bringing it to 
life through the fabrication of our custom 
millwork. This is an absolute honour to 
be recognized for our work and awarded 
this prestigious global design award,” 
says Ferro Corrente, COO, Unique Store 
Fixtures. “We share this award with our 
entire team, including our incredible team 

Unique store fixtures wins international design award gold for new 
KitKat Chocolatory at Yorkdale shopping centre

Toronto, canada
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of craftspeople, who worked tirelessly in 
creating this space within tight timelines.”

Unique Store Fixtures and model/
ctzn’s design objective was to represent 
the new concept and overall brand in 
an innovative way that best reflects the 
Canadian market and Yorkdale’s clientele.  
Incorporating the brand’s experience of a 
previous pop-up and taking inspiration 
from KitKat Chocolatory’s international 
locations, the team’s memorable approach 
was to rethink the entire experience by 
creating an ultra-functional layout that 
works well in a high-traffic, intricate 
space.

Unique Store Fixtures is North 
America’s leading manufacturer of 
custom retail environments and one of 
the most respected manufacturers of 
interiors for commercial, residential and 
industrial properties. With 100 full-time 
craftspeople, designers and engineers, 
it works with leading global luxury 
brands such as Tiffany & Co., Gucci, Holt 
Renfrew and Bergdorf Goodman in some 
of the world’s leading retail designations.

www.uniquestorefixtures.com
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and ochre hues. Using a special technique, 
Neolith has created an inward relief 
exactly where the veins are, delivering an 
unusual texture which is pleasing to the 
touch.

The Mont Blanc surfaces create an 
exciting design dialogue with the other 
interior elements in Le Loft. The central 
island pleasantly contrasts with a plain 
polished concrete floor and varnished 
wood cabinetry. Bold and vibrant 
abstract art adds dynamic pops of colour 
immediately catching the eyes of venue 
guests.

Further demonstrating Neolith’s 
performance potential, Chef Sang recently 
prepared one of his signature creations 
directly on the surface. Using vividly 
coloured sauces and brightly pigmented 
edible flowers, which would stain most 
unpolished worktops, he showcased how 
the Sintered Stone could serve as a canvas 
for this artistry to then be wiped spotlessly 
clean, unblemished and ready for his next 
masterpiece.

Commenting on Neolith, Sang says, 
“These surfaces, aside from their quiet, 
understated beauty, are top performers 
in a professional kitchen. They are 
hygienic, hard-wearing and easy to clean. 
Furthermore, as a chef, I am a highly 
tactile person and the smoothness of the 
Sintered Stone is tangible, enhanced by a 
delicate silk finish.”

www.neolith.com
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Food holds particular significance 
for renowned chef Pierre Sang. 
Born in South Korea, he was 

adopted by a Parisian family at seven 
years old. Cooking played a major role in 
his integration into French society

With a 60-strong workforce with 
10 different nationalities, social and 
gastronomic diversity is central to Sang’s 
approach, emphasising his worldly 
personality. This is underpinned with a 
deep-felt sense of community, shared by 
the teams across his five restaurants in 
Paris’s fashionable 11th arrondissement.

Building on the success of his celebrated 
flagship restaurant, Pierre Sang in 
Oberkampf, he recently launched Le Loft, 
an informal space dedicated to private 
dining and events. Specifically designed 
to evoke the feeling of home entertaining, 
the restaurateur wanted to create a soft 
and cosy, welcoming space overflowing 
with hospitality.

Sang wanted Le Loft’s décor to evoke the 
precision, refinement and variety of his 
cuisine. This applied to everything from 
walls, floors and ceilings to furniture, 
fixtures and fittings. Everything had to be 
of the highest quality, but equally subtle 
and without bombast.

As such, the surfaces were a particularly 
important consideration as they would 
dictate the overall diner experience of Le 
Loft, setting the tone throughout the rest 
of the space.

Having previously shied away from 
Carrara marble-style worktops, which he 
felt were aesthetically cold and unsuitable 
for the requirements of a professional 
kitchen, Sang had a change of heart when 
he was introduced to Neolith® and one of 
its latest patterns, Mont Blanc.

Specified for Le Loft’s central kitchen 
island, worktops and splashbacks, Mont 
Blanc is a homage to white quartzite. It 
possesses an enrapturing neutral palette, 
combining a creamy white background 
with gentle veining in deep black, oxide 

Neolith® Mont Blanc 
scales new heights 
of culinary fashion

KITCHEN
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KITCHEN

A Rastelli project signed by Ulisse 
Narcisi, designer who conceives 
the kitchen as a place of refuge 

from everyday chaos, R1 is a real system 
that gives you the possibility to create ever 
continually  different compositions. With 
a wide range of modules, accessories, 
colours and finishes, each project can be 
infinitely customisable, with particular 
attention to the continuity between 
kitchen and living area, essential in open 
plan spaces.

The layout with Forma bianco glossy 
lacquered doors is a clear example of the 
unlimited design possibilities offered by 
this model. To make full use of the space, 
the kitchen is developed in order to create 
some sort of ‘oasis’ inside the living room. 
The wall-mounted unit creates a corner 
and unfolds along a set of floor-to-ceiling 
columns composed of storage modules, 

Light into the 
kitchen
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wall cabinets, and Galileo system - 
recessed or placed between the wall and 
the base cabinets. The minimal design and 
the rigorous geometries help to enhance 
the cleanliness of the composition which 
is made extremely bright by the white 
chosen for the doors and by the titanium 
used for the toekicks, the c-channels and 
Galileo system.

And this light and graceful equipped 
wall known as Galileo, also functional 
for its greater storage capacity, offers 

a refined aesthetic solution useful to 
organise accessories and kitchen utensils 
to always have at hand. The central island, 
converted into a washing and cooking 
area, is connected to the worktop by a 
snack table in HPL Navajo Gold, an ideal 
place for breakfast, socializing or useful as 
an additional worktop.

Coherent with the essential style of 
the kitchen, the living room cabinets 
complete a perfect composition for a 
space where you can move with total 

continuity to the living area, in the name 
of design and elegance.

Thanks to R1 and Rastelli design skills, 
the kitchen becomes the nerve centre 
of your life at home, mirror of those 
changes which require transformation 
in behaviour and in the use of the living 
space, as Ulisse Narcisi suggests, to be 
built according to one’s own individuality.

www.cavalleri.com
dw

KITCHEN



54           Issue 230 • dw   55        dw • Issue 230   

KITCHEN

In Portugal, a luxurious private 
residence is home to the latest 
project by Officine Gullo. It is a 

dream kitchen, made entirely from the 
finest materials, such as high-thickness 
stainless steel for the structure, powder 
coated in an original Pastel Blue shade. 
The colour choice is a tribute to one of the 
best-known decorative arts in Portugal, 
azulejos, whose bright hues, especially in 
shades of blue and white, are interspersed 
with the light ceramic surfaces, sparking 
ever-changing geometric motifs.

The colour occupies centre stage, 
expertly paired with burnished brass 
finishes, such as trims, handles and 
details. The burnishing, conducted strictly 
by the skilled hands of the company’s 
craftspeople, bestows texture on the brass, 

which acquires characterful contrasts 
with every passing day. The elegant 
antique forms are sublimely matched 
with up-to-the-minute sophisticated 
kitchen technology. The kitchen comes 
equipped with the very best professional 
refrigeration and cooking appliances. 
One of the company’s goals is the creation 
of a “home restaurant”, enabling every 
customer to cook at home in the same 
way that a chef does at a restaurant.

All the cooking elements are capable 
of professional performance, yet are 
manufactured according to the principles 
of household ergonomics for everyday 
home use with the utmost convenience. 
Due to their design, non-professional 
cooks can use all of the available functions. 
In detail, the project consists of a linear 

Pastel blue & burnished brass
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kitchen with striking walls (4 metres), 
whose upper part vaunts two steel wall 
surfaces at the ends, an induction stove, 
a range with six high-performance gas 
burners, a coup de feu, and a smooth and 
grooved fry top.

The lower part consists of an electric 
oven and a dishwasher. Above the entire 
cooking block, a professional extraction 
hood and an elegant copper pediment 
is graced with the Florentine fleur-de-
lis and two practical brass shelves for 
pots. An island stands at the heart of 
the kitchen, topped with a refined stone 
counter and two washbasins with faucets, 
both entirely in burnished brass. Two 
dishwashers are nestled in the lower 
section of the island alongside drawers 
and storage space. On the shorter side of 
the island, space has been allocated for 
stools to encourage quality time together 
during food preparation. The right side 
of the kitchen features a signature wall 
with hand-decorated wooden cornices 
and masonry, in addition to a set of built-
in appliances, including a refrigerator, 
freezer, microwave oven, blast chiller and 
a sous-vide machine.

www. officinegullo.com

KITCHEN

At The Office
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Covid-19 and the South African 
lockdown have forced companies 
across the board to embrace 

strategies that allow their employees to 
continue working, but from home. And 
while this has been a relief for many, who 
no longer have to face the daily traffic 
grind and can work in their pyjamas if 
they choose, for others the work-from-
home alternative has proven to be difficult 
and stressful.

Parents have had to learn to juggle full-
day parenting and homeschooling with 
their work demands, while other workers 
who are usually office-bound have had to 
get used to forking out for the increased 
data costs and hardware necessary for 
them to do their jobs at home. The reality 
has left many people across the country 
looking forward to the prospect of going 
back to a traditional office environment, 
where work is just work - and they don’t 
have to contend with pets nestling on 
their laptops, or children making sudden 
and unwelcome appearances on Zoom 
calls. 

However, David Seinker, founder and 
CEO of The Business Exchange, believes 
there will no returning to normal any 
time soon, if ever. “The traditional office 
space as we once knew it now dead,” 

Is the traditional 
office space a 

thing of the past?

says the brain behind the company that 
provides serviced and flexible office space 
across the country.

“There are a number of reasons why 
this is so,”  Seinker explains. “Rather 
than a return to normal once this is over, 
corporates are going to have to entirely 
overhaul their thinking about office to 
accommodate a number of factors.” 

1.The shrinking workforce 
Unfortunately, the human workforce is 

going to be a big casualty of the Covid-19 
lockdown. With so many businesses 
making a lot less revenue than before, 
there have already been large-scale 
retrenchments across the board, and 
many companies will look to take up less 
space at their respective head offices. 

“Businesses will find themselves in a 
big office space with an expensive lease, 
and not enough people to fill the desks,” 
Seinker predicts. 

Large companies will now seek to 
diversify and reduce risk, while also 
looking for smaller or serviced office 
spaces with flexible leases as opposed to 
five- to ten-year agreements. They will 
want spaces that offer other “nice-to-
have” services such as cleaning services, 
IT support and more, built into the lease 
agreement. 

2.Higher health and safety expectations
“Going forward, employees will expect 

cleaner offices and better measures to 
ensure their safety,” says Seinker. “They 
will also be apprehensive about touching 

AT THE 
OFFICE
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surfaces that others have touched before 
them.” 

Those who can afford it will look into 
automatic doors and elevators that don’t 
require users to even press a button. 
Those who can’t will need to provide 
hand sanitiser at all public touch points 
as people’s concerns about possible 
contamination will be with us for a very 
long time going forward. 

“At The Business Exchange, we have 
implemented several safety protocols 
that will continue once lockdown has 
been lifted. These include all guests being 
required to sanitise before entering our 
properties, outsourced deep-cleaning by 
professional companies, social distancing 
through spacing standards, and the use 
of non-contact thermometers to measure 
temperatures of all guests entering any of 
our premises.” 

3.Cost savings
“Businesses would have lost a lot of 

money during the lockdown, and will 
have to look at how to trim their budgets 
once employees return to work,” cautions 
Seinker. 

Larger companies will try to better 
utilise their office space by reducing 
the overall size of their workspaces, so 

reducing rental costs, while others may 
adopt more of a hybrid model which sees 
most staff work from the office while the 
remainder work remotely from spaces 
such as those offered by The Business 
Exchange. 

Managing long-term risk will also 
become more important, so corporate 
companies can be expected to seek more 
flexibility in their lease terms. They may 
even look to decentralise their head offices 
and possibly locate different departments 
at different addresses. Businesses of all 
sizes can be expected to reduce lease 
investment and overall property costs, 
including fit-out and furnishings .

4.No more open plan
The trend of  the last few years for 

many businesses has been to put their 
employees in an open plan office space. 
While this may have looked good and 
been a clever use of floor space, it has 
meant that employees sit closer together 
and so are more exposed to the spread of 
germs. 

“Before Covid-19 we already had a 
number of companies enquire about 
private offices as opposed to open plan 
and flexible space,” says Seinker. “Now, 
with Covid-19 and the heightened 

awareness around how easily germs 
spread, many companies are going to have 
to rethink their open plan spaces and find 
ways to keep staff more separated from 
one another in order to lower the risk of 
the spread of infection.”

“We have also ensured that unlike 
traditional serviced office space, our work 
spaces at The Business Exchange are more 
spread out and spacious so that people 
don’t feel crowded in the offices. This is 
and will be key to social distancing in the 
future.” 

Seinker concludes: “The traditional 
office space as we know it today is no 
longer viable. Employees are going to be 
much more demanding of their bosses in 
terms of taking care of their health needs, 
while companies’ financial security is 
going to require smarter thinking about 
how money is spent. 

“While it will never again be ‘business 
as usual’, we can certainly adapt to the 
new normal through a combination of 
innovative thinking and clever team 
management and business scramble in 
order to accommodate the rapid change 
in office space requirements.” 

www.irvinepartners.co.za
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With a partnership like Cannata 
- one of South Africa’s most 
notable stone and marble 

fabricators - and celebrated local creatives 
Make Studio, magic is sure to happen. 
And it has, resulting in a stone bathroom 
collection so unique it immediately 
conjures up a deep and primal connection 
to these age-old materials.

For the Dialogue Room, Cannata’s new, 
dynamic showroom space, their second 
marble and stone collection presents an 
electric collaboration with longstanding 
clients Make. Sensing the gap for a 
sensational, but locally crafted bathroom 
collection, Make has designed a range of 
bathroom vanities, mirrors, lights, side 
tables and accessories that casts a whole 
new light on stone. 

Beyond their reverence for the material, 
Make’s curiosity for understanding the 

very nature of stone, combined with 
Cannata’s 100+ years of expertise in this 
area, lead them to push the envelope, 
exploring both the excavation and 
fabrication processes associated with 
stone. The result is two unexpected ranges 
within the Hydrous collection, namely 
Evolve and Erode.

The palette throughout the ranges is 
anchored by the use of polished Rosso 
Levante marble and water-jetted Brown 
Antique granite. Make Studio’s choice 
in these stone varieties was inspired by 
Cannata’s annual look-book, produced in 
conjunction with Haardt Design, which 
is a kind of stone trend forecast and 
inspiration guide for the coming year. 

The two seemingly disparate collections 
play off of one another in a way that 
highlights the unseen capabilities of 
stone. Despite their differences, these 

An ode to stone

BATHROOMS
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With the brand campaign, 
AXOR Places, launching 
this spring, the design brand 

explores the very personal Places of 
Memory of well-known design partners, 
such as Jean-Marie Massaud, Phoenix 
Design and Barber & Osgerby. “We 
connected the very personal `Places of 
Memory´ of AXOR design partners with 
the individualisation possibilities that 
the AXOR MyEdition faucet collection 
offers: maximum freedom in the choice 
of materiality for the mounting plate”, 
explains Anke Sohn, Head of AXOR 
Brand Marketing. She continues: 
“Inspired by the recollection of a certain 
encounter, of a mood, of an adventure, of 
a ‘place of memory’, we transport a certain 
material that is reminiscent of that place 
into the here and now. Thus a piece of the 
world materialises in the appearance of 
the individual faucet”.

AXOR. Form follows 
perfection!

Not only the material’s origin, but also 
its journey of conversion is considered. 
“With portraits of craftsmen, we are not 
only focusing on our design partners and 
the creatives behind the brand, but also 
on the craft itself, the materiality, and the 
origin of our products”, Sohn continues. 

The finest materials give AXOR 
MyEdition an exclusive appearance: 
marble, wood, leather. Highly specialized 
enterprises process them near the brand’s 
headquarters in the Black Forest. The 
spirit of artisan manufacturing still 
prevails in the workshops: passionate 
master craftsmen and women process our 
raw materials to perfection. Not only does 
AXOR value these skilled experts, but 
they are also in demand for outfitting high 
quality yachts and private jets. Overall, it 
is the perfect combination of material and 
craftsmanship with short transportation 
distances and regional strengths over the 
long term. 

“Walnut is one of the most beautiful 
high-grade woods ”, Jürgen Gaiser, master 
carpenter, says. The walnut used for the 
plate of the AXOR MyEdition collection 
comes from sustainably managed forests 
in North America and Canada. It is 
cultivated and processed according to 
socially and ecologically responsible 
aspects. The tree is cut down, the logs 
sawed and then sliced in the veneer 
preparation area. Only inspected pieces 
with perfect grain are considered. The 
fine wood veneers are glued to each other 
by hand. Veneer strips are glued together 
crosswise to form a stable bond so that the 
wood does not warp when it encounters 
moisture. The veneer packets are pressed 
and cut to the dimensions of the final 
format. For additional stability, the wood 
panel on the back side is milled out and 
glued together with a stainless-steel plate. 
A laser is used to apply the AXOR logo 
to the plate. Then the surface is oiled to 
protect the material and give it an elegant 
appearance. The finished plate speaks to 
the senses of touch and vision: it feels 
seamlessly smooth and skilfully refined. 
The wood keeps its natural colour and 
develops an especially individualized 

radiance.

www. axor-design.com

BATHROOMS

AXOR Places 
of Origin

Culture of Craftsmanship

two collections are anchored by brass 
trims and detailing courtesy of specialists 
Patina Patina, with taps and mixers by 
Lavo Bathroom Concepts. 

Evolve, featuring Rosso Levante marble, 
has an elegant aesthetic, showcasing high 
levels of precision, detail and artistry, 
resulting in a clean lined, refined look and 
feel. 

Erode, starring Antique Brown granite, 
on the other hand, harnesses the stone’s 
natural, untreated appearance, amplifying 
and celebrating its raw textures, eroded 
crust and irregularities.

Each range within Hydrous includes 
a vanity with integrated basin, mirror, 
pendant light, wall light, side table and 
then later a collection of accessories that 
includes a robe hook, tissue box, jewellery 
holder and toothbrush holder.

Make’s Ruvimbo Moyo-Majapa and 
Lauren Bolus have spearheaded this 
design process, whilst the entire Make 
team of about 10 designers, have worked 
exclusively on pieces from the collection. 
The process, and the resulting products, 
reflect their passion for these age-old 
natural materials.

www.thedialogueroom.co.za  
www.makearchitects.co.za

dw
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Supplying the finest ranges of Modern 
Classic styled bathroomware since 
1989, Victorian Bathrooms have a 

strong reputation for being a trusted and 
reliable company as well as a luxury brand 
in both South Africa and internationally. 
Celebrating their 30th year, they are a 
second-generation South African family 
business with showrooms in Cape Town 
and Johannesburg and an extensive 
website.  

Their style has evolved throughout 
the years. However, what remains 
permanent is the overall classic design of 
the bathroomware that can be moulded 
into traditional or contemporary settings. 
Victorian Bathrooms pride themselves 

on the elegant and unique offering 
they present, most of which they hold 
exclusivity to, covering everything from 
baths, basins and taps to accessories, 
towels and body creams. Supported 
with their in-house spares and repairs 
department, this company values 
reliability and quality.

Victorian Bathrooms work closely with 
their suppliers and endeavours to support 
local manufacture wherever possible. 
They are incredibly proud of their 
exquisite bespoke baths, made by hand in 
Cape Town, that allow for a wide offering 
of custom finishes and options including 
metal skirts and painted exteriors.   In 
addition, together with local engineers 

and convertors, they supply their own 
bespoke range of accessories, Perspex 
products, towels, wall mirrors, selected 
home and body care items, and the 
refinishing of all the tapware is produced 
locally.

Shop with confidence at Victorian 
Bathrooms, knowing that the products 
you select will function correctly and 
maintain their beauty for years to come. 
The expert advice and willingness to assist 
that customers receive from the team, 
ensures that selecting bathroomware is 
always a pleasurable experience.

victorianbathrooms.co.za

Classic timeless luxury

Luxury Room Living

dw
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orange for example. Internationally, The 
Rug Company has shaken up the industry 
with a fusion of quality, tradition and 
modernity; likewise with Paco locally. 

So what defines luxury in the furniture 
space? Timelessness over trends, quality 
materials and honest over fussy design. 
Brands such as Wiener GTV, Gubi and 
De Padova are heritage brands with 
generations of skill behind them and a 
deep respect for traditional craft with a 
modern expression. The designers under 
these brands – think Michele de Lucchi, 

Achille Castiglioni, Greta M. Grossman 
and Nendo - are stars in their own right, 
having rewritten the rules for iconic 
furniture design with longevity.

With winter approaching we couldn’t 
ignore fireplaces which rate highly for 
cosiness and hygge value. There are two 
clear options here: open hearth or closed 
combustion.  The former is an undisputed 
winner for its romance and old-world 
charm and can be elevated with elaborate 
surrounds. The latter meanwhile has 
gained in popularity for its clean Scandi 

looks, but also its impressive ability to 
retain heat.

Walls aren’t excluded from the luxury 
sector either, as mentioned, grass cloth is 
a popular wall application with its earthy, 
textured finish, and we’ve also noticed a 
rise in the demand for tapestries, with 
auction houses fetching high prices for 
works by the likes of Rorke’s Drift and 
Stevens Tapestry Studio, the latter which 
collaborates with prominent artists to 
translate their works from paper to woven 
form.

Jim Thompson, the man who brought 
Thai silk to the western world and revived 
a dying industry, has left behind a legacy 
in the luxury textiles realm. Recently the 
brand released some incredible wallpapers 
which fuse traditional silk craftsmanship 
with contemporary appeal. Moiré for 
example is a classic redux on the age-old 
distressed silk, created by way of heating 
and rolling the silk. Another, Lacquer IV, 
is a lustrous hand brushed tortoiseshell 
iteration that celebrates the ancient art 
of hand tapping trees to obtain natural 
lacquer. It goes without saying that walls 
of silk and lacquer spell luxury in a way 
that’s classic and decadent. dw

LUXURY ROOM
LIVING

The definition of luxury has 
evolved since the days of bone 
china, crystal chandeliers and 

gilt finishing. That’s not to say they don’t 
have a place in the home anymore, but the 
notion of luxury in our modern era is not 
as flashy as it once was. 

It’s about an appreciation for quality 
and craftsmanship; fine detailing 
is still present, but it’s paired with 
understatement. Honest materials, 
handmade products and simplicity of 
form have become the language of luxury 
in a generation that cherishes slow, 
conscious living.

When it comes to home textiles, it is 
the gamut of natural, pure fibers that 
spell luxury. 100% cotton, wool, linen 
(French, Belgian and Irish are still the 
gold standard), hemp, bamboo, silk, 
grass cloth and the like tick the boxes 
for quality, craftsmanship and longevity, 
making them perennial favourites.

Where bed linen is concerned, thread 
count is still relevant, with the higher 
thread count producing a finer weave and 
thus a higher quality product. Locally, 
Heavenly Feather Bespoke has been 
supplying the trade with some of the finest 
bed linen and natural home textiles we’ve 

seen. Authentic Egyptian cotton is still 
highly sought after for its long and strong 
fibres: the longer the fibres, the better the 
yarn, since uninterrupted fibres make for 
stronger, longer-lasting cotton.

With flax requiring less water to grow, 
linen rates higher for its sustainability 
than cotton and it is also longer lasting. 
Brands Like de Le Cuona internationally 
and Mungo locally, produce some of the 
most covetable linens in our opinion. 
Weaving processes are another mark of 
luxury in this sector with jacquard, from 

the likes of local brand African Jacquard 
and waffle weave lending textiles that 
extra layer of indulgence. For an original, 
oversized waffle weave, we like new local 
brand Ithaca Fine Homeware.

Rugs bring a lived-in feel to any room 
and also add warmth and character, 
often pulling together the room’s broader 
scheme. Wool or silk, hand knotted rugs 
are still considered the hallmark when it 
comes to luxury, and colour is best gained 
by way of vegetable dyes like cochineal for 
red, indigo for blue or henna to produce 

Luxury Room Living
by Mila Crewe Brown
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Could we still call it a ‘wallpaper’?
The new WallPepper® widens 

boundaries of space, and changes the 
walls into an exceptional “window” to 
admire thousands of suggestions from the 
Orient and brings the seductive emotions 
from a far-away land into the interior.

WallPepper® has decorative surfaces 
with unlimited expressive and functional 
possibilities. Expressions of a high quality 
Made in Italy, they are made only with 
natural, eco-friendly, PVC-free and 
certified materials, to meet any decorative 
need.

www.wallpepper.it

dw

LUXURY ROOM
LIVING

Levante is a time-travel, through 
floral paradises and idyllic 
scenarios which evoke the Land of 

the Rising Sun’s nature, culture and magic 
atmospheres. A collection full of charm 
and mystery that brings onto walls the 
exoticism and poetry from distant lands, 
creating amazement with contemporary 
interiors.

WallPepper® from the Levante 
collection represents the rich oriental 
heritage through subjects which retrace 
their decorative and figural traditions, 
through typical gardens and natural 
landscapes, symbols and icons from the 
Asian culture. Shapes and fascinating 
colour combinations give birth to 
extraordinary spaces.

Extraordinary 
concepts and 
contemporary 

spaces
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Two apparently contradicting 
projects reveal the infinite 
possible opportunities offered 

by Living Divani design to the world of 
residential contract. Male and female, 
ethereal and urban, rigorous and relaxing, 
they are characters capable of coexisting 
in the same style, thanks to their neutral 
shapes and artisanal details, which can 
be customized as desired in the choice of 
finishings.

Monochrome apartment, Chisinau, 
Moldova

The most refined design of Living 
Divani is a protagonist in the heart of 
Moldova.

Designed by linearchitects, a design 
studio led by Dmitry and Egor Petrov, 
a small apartment in the capital of the 
Chisinau country focuses around the 
colour grey as the common thread 
between the open space living area and 
the sleeping area.

The sophisticated and sensual interior 
exudes a feeling of tranquillity and 

intimacy thanks to the monochromatic 
palette that reveals a choice of high quality 
materials and a meticulous attention to 
every single detail: the protagonists of the 
spaces are the Living Divani furnishings 
designed in a masculine interpretation, 
for a sober and impeccable elegance.

The centre of the living area is 
dominated by the Neowall sofa by Piero 
Lissoni covered in a dark grey-toned 
fabric: a composition of large, wide and 
asymmetrical shapes devoted to comfort, 
enlivened by cushions that play on the 
contrast between the dark leather and 
fabrics decorated with black and white 
patterns, inspired by fashion.

Grace chairs by Giopato & Coombes 
parade around the table that extends from 
the island-shaped kitchen; in particular 
with the Polo version covered in layers of 
soft fabric with topstitching and loops to 
create the design of a belt.

The bedroom is furnished with the 
Rod Bed by Piero Lissoni, with the bed 
frame upholstered in grey-toned fabric, 
and soft headboard cushions embellished 

Infinite possible opportunities for 
residential contract

with quilting detail and visible buttons, in 
contrast to the white bed linen.

Finally, the Flow rocking chair by 
Shibuleru creates a relaxing oasis 
overlooking the city, with suspended seat, 
natural leather-colored headrest, stylized 
structure and armrests in gunmetal grey 
painted steel.

• Project: Monochrome
• Place: Moldova, Chisinau
• Studio: linearchitects 
• Project Directors: Dmitry Petrov, Egor 

Petrov
• Photographer: Oleg Bazhura
• Living Divani Products: NeoWall, 

Grace, Flow, Rod Bed

The Living Divani purity for a white 
penthouse in Moldova

The visual purity of Living Divani 
design is the protagonist of an all-white 
penthouse created by the linearchitects 
studio in Moldova.
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Precise geometric shapes and the 
choice of a single colour: white, combined 
with some soft-coloured wood elements, 
distinguish this ethereal apartment with 
a delicate taste, flooded by the light that 
comes from the full-height windows.

In the living room, you can truly relax 
on Extrasoft, the iconic sofa with a soft 
and malleable design created in 2008 
by Piero Lissoni. Cosy and warm seats 
that come close to each other in regular 
geometries but with uncertain contours, 
for a composition of free shapes in the 
space, which pleasantly welcomes the 
hosts and their guests. The Family Lounge 
Table by Piero Lissoni accompanies it, 
offering a functional support surface for 
reading.

Wrapped in intangible curtains, the 
bedroom develops continuously thanks 
to Piero Lissoni’s Extrasoft Bed, which 
transforms one of the most famous 
upholstered pieces of Living Divani 
into a bed, taking up its characteristic 
welcoming shapes. The mattress area is 
surrounded by a perimeter of soft and 
regular volumes embellished with visible 
seams, which become asymmetrical in the 
headboard releasing desire for relaxation, 
and at the same time energy and character.

www.livingdivani.it

On The Floor

LUXURY ROOM
LIVING

dw

• Project: White Attic
• Studio: linearchitects 
• Project Directors: Dmitry Petrov
• Photographer: Oleg Bazhura
• Living Divani Products: Extrasoft, Family Lounge 

Table, Extrasoft Bed
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ON THE 
FLOOR

Considering its area coverage and 
the resulting impact floors make 
on the aesthetics, acoustics and 

insulation of a room, flooring is a choice 
that should be carefully considered before 
forging ahead. The options out there are 
plentiful, each offering different benefits 
such as cost, durability, sustainability, 
warmth, plushness, good looks and more. 

More than just a trend, sustainability 
is an approach to manufacture that has 
exploded in the past decade, with more and 
more flooring brands offering products 
made from recycled and renewable 
materials. Among those products is cork, 
which is highly rated for its sound and 
temperature insulating properties as well 
as the fact that it’s sustainably harvested 
and is a recyclable material. 

Cork also rates highly for fire retardancy 
and of course comfort underfoot due to 
its thicker and softer profile. Farmed cork 
trees absorb almost four times the carbon 
dioxide in their life span as unharvested 
cork oaks. At this year’s Domotex in 
Hanover, Korkplus released its new range 
of ready-made cork parquet boards which 
make installation a cinch. 

Hard and Soft 
Flooring

by Mila Crewe Brown 

With the nature trend in full force, 
authentic wood and wood-look floors 
continue to gain in popularity. Where 
solid wood floors top the list for 
authenticity and high prices, engineered 
wood floors come in just behind, and 
require a little less maintenance since they 
do not need regular sanding and sealing. 

Wood look tiles in porcelain and 
ceramic are a more recent development 
and offer the same earthy aesthetic, but 
can even be used in wet areas like the 
bathroom, as well as extremely high traffic 
areas for commercial applications. The 
better brands offer a textured wood grain 
in the surface to better mimic the original.

Laminate and vinyl in wood look have 
increased in terms of their ability to 
imitate wood grain, knots and colouration 
and are a much more cost-effective option 
with impressive durability. Laminate, 
for example, is resistant to fading and 
thus can be used in sunny areas, not to 
mention that it’s water resistant, so you 
can use it in kitchens. 

Luxury Vinyl Tile and Plank has 
become the next generation of traditional 
vinyl sheeting and has come a long way 
in its appearance, mimicking not just 
wood, but stone, with incredible likeness. 
Just last year, Belgotex launched their 
new designs in the LVT offering, namely 
Morphic, Slab, Portland and Terrazzi. 
The latter is cued by the globe’s love of 

terrazzo, while Morphic for example is a 
marble lookalike. Their Fortitude design 
is another knockout LVT, imitating the 
elegance of historic parquet floors with 
none of the maintenance. 

Cement and concrete flooring are 
highly durable options which produce 
either an industrial or natural look 
depending on the application. Stucco 
Italiano, for example has a rustic look 
with a mottled appearance similar to that 
of Cemcrete. Polished concrete offers a 
more contemporary, industrial look with 
a bit of a sheen.

The carpeting sector’s response to 
the issue of sustainability has been to 
introduce recycled plastics into the 
manufacture of fibres as well as ensure fair 
trade production conditions. Recently, 
Verbatex launched their Walk Soft range 
of carpets made from viscose fibre; with 

its soft handle and naturally sourced 
origins, the product is also manufactured 
without the harmful chemicals so often 
present in carpeting. 

Meanwhile, Balta home revealed a range 
of impressive recycled carpeting products 
earlier this year at Domotex. Called Re-
Generation, these carpets use old plastic 
bottles, waste cotton and recycled leather 
to create their carpets. Recycling plastic 
bottles to produce PET carpeting has 
become more commonplace in the search 
for more eco-friendly flooring. Typically, 
PET carpeting is highly stain resistant, 
long lasting and resistant to hard use. 

Natural fibre carpeting is another 
fantastic eco-friendly option. Wool, coir, 
sisal, jute and seagrass are all widely 
available, naturally sourced options and 
bring an organic appeal that many other 
types of flooring lack. 



78           Issue 230 • dw   79        dw • Issue 230   

dw

ON THE 
FLOOR

A s the soft flooring specialist, our 
popular LVT collections have 
always had your home and décor 

spaces, as well as high-impact commercial 
zones, covered. 

Now two of our modern vinyls have 
been updated to offer more colour, 
comfort and choice – with the same 
warranties, guarantees and service you’ve 
grown to trust.

If you’re after a hardwearing, natural-
looking and cost-effective flooring 
solution, our updated colour selection 
and new sizes will make your decision a 
simple one.

Penninsula
As leaders of change in the flooring 

industry, we know how important it is 
to create new products that improve 
your life. And we’re equally committed 
to making our existing products even 
better. Available in an extensive range of 
finishes and based on a variety of different 
timbers, Penninsula offers textured 
planks for a more rustic appearance, or 
a smoother look for more contemporary 
style. And irrespective of whether your 
home is traditional, modern or your own 
unique design, the wide colour palette 
will suit any environment.

Portland 
Because we believe in the beauty of 

wood without the cost to nature and 
your pocket, Portland is a highly durable 
collection with an ultra-realistic wood 
look. Featuring a natural wood grain 
texture in either straight, curly or wavy 
grain patterns, and even the occasional 
band-sawn effect, it will add warmth, 
depth and authenticity to your space. 
A contemporary colour range will 
completely change the look and feel of 
your interior into a place where you can 
reconnect with your authentic self. 

With Penninsula and Portland, every 
time you enter your house, you’ll know 
that you’re home. 

www.belgotex.co.za

Two much loved 
vinyl collections 

get a 2020 refresh
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Europe’s acclaimed new Floorify 
range of exceptionally long and 
wide vinyl planks and tiles, 

developed and designed in Belgium, is 
now available in South Africa. 

Floorify has attracted strong interest at 
major trade exhibitions in Europe since 
its recent launch and is suitable for both 
commercial and residential properties. 
The product will be distributed locally by 
KBAC Flooring. 

Floorify’s planks and tiles have 
no standard sizes and are created 
specifically to individual interior flooring 
requirements. Planks of up to 2 metres 
in length – the longest available on 
the market – can be supplied to create 

seemingly endless visual lines to make 
rooms look bigger, with joints hardly 
noticeable.  

The range is shock- and stain-resistant 
achieved by an extra thick protective 
layer, and feature a unique rigid core to 
add stability and strength that can even 
cope with installation in direct sunlight. 

Floorify floors comprise four layers: on 
top there’s a low-maintenance matte PU, 
then an ultra-thick wear layer, next the 
design layer, and finally the patented rigid 
core technology.  A wide array of designs 
is available and, because the flooring 
assumes a room’s ambient temperature, 
Floorify surfaces feel warm under the feet.

 

Extra-long Belgian 
vinyl planks for 

S.A. Floors

Some of the other major advantages 
include: 
• Installation is dust- and noise-free and 

simply calls for rolling out the underlay, 
and clicking the planks and tiles in 
place on top of it. There is no need for 
any adhesive.  

• Complete water-resistance to protect 
bathroom floors as well as living areas 
from any kind of liquid spillage.

• Exceptionally quiet surfaces achieved 
by a sound-absorbing acoustic layer 
which can absorb up to 21 decibels of 
foot traffic. Floorify is laid on a 2mm 
“Comfort Underlay” which reinforces 
the silence, power and comfort. 

• Areas of up to 20 metres by 20 metres 
can be laid totally profile-free. 

• The flooring can be installed without 
any preparation on top of existing 

floors, and the thin tiles and planks can 
accommodate underfloor heating.     

• Matching skirtings and transition 
profiles can be provided for any 
installation. 

• Floorify also contains no harmful 
substances, such as plasticisers, and can 
be recycled. 

www.kbacflooring.co.za

dw
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Inspired by the antique Berber and 
Moroccan cultures, Nomad is one 
of the new décor proposals for 2020 

from Carpet Edition.
Available in versions Atlas, Clan and 

Dune, it follows the long journey of 
integration between Mediterranean and 
Oriental traditions, on the one hand 
drawing on the history and aesthetics of 
the nomadic populations of North Africa, 
and on the other the wisdom and skill of 
Indian artisans.  

Every Nomad rug is produced by hand 
in India. A long and laborious process is 
used which begins with a design on graph 
paper in which each square corresponds 
to a knot. This way, as if with a map, 
the design is realised with the right 
proportion on a vertical loom where tens 
of thousands of knots are tied by artisans. 

ON THE 
FLOOR

Nomad
The new collection from 

Carpet Edition

Atlas version

Atlas version

Clan version

Clan version Clan version
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Home Office

The entire production process, from 
carding and colour dying the fibres all the 
way through final washing, including the 
hand knotting, involves many people and 
allows for the creation of a unique piece 
every time. The variations in colour and 
small irregularities testify to the beauty of 
a completely artisanal product.

Nomad Atlas collection rugs recall 
the textile tradition of the most antique 
Moroccan culture. Realised in various 
percentages of wool, bamboo and 
cotton, they are characterised by delicate 
geometric patterns which are highlighted 
by the nuances of blue, grey, sand and 
gold, colours which evoke the panoramic 
Atlas mountain range. 

The linear designs of the Nomad Clan 
are inspired by the system of symbols 
dear to the Berber clans, an iconography 
able to illustrate the human and natural 
spheres, values, beliefs and indulgences of 
the seasons. Realised in wool and cotton, 
these rugs come with a fringed border, 
typical of the tradition of nomad tribes. 

The Nomad Dune rugs complete the 
collection and are distinguished by longer 
fibres. The movement of its cotton and 
wool yarn recalls the freedom with which 
the wind plays in the desert creating 
spectacular sand dunes, delivering a 
decidedly original visual and emotional 
impact.

www.carpetedition.com

Dune version

Dune version

dw
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at what time. By scheduling the space, 
you are making sure that you are not 
excluding people from different spaces 
but rather sharing them. 

• Allocate time for specific activities. 
This creates a sense of accountability 
for you to complete your work in a 
specific time frame. Psychologically it 
aids in creating a sense of discipline and 
routine which is key to productively 
working from home. 

• Create a work tray for all your work 
tools. In a small apartment trays can 
be used as desks and allow you to 
easily move around your home for that 
much-needed change of scenery, and 
they are an easy way to keep your space 
organized and clean.

• Dressing tables are a great size and 
can be moved into your dedicated 
workspace and used as a desk. If you 

don’t have a dressing table, folding 
camping tables and patio sets also 
work well. Just make sure your seating 
is comfortable and that you are taking 
care of your body while working.

• Create different spaces within your 
home office. The ability to move to 
different areas assists in the thought 
process and allows you to rest when 
you take your regular breaks.

• Make the environment an attractive 
space to be in. Playing music, putting 
flowers and natural elements inside, 
or even using different ornaments in 
your office all help create ambience 
which helps you to associate the space 
positively in your mind and in turn 
increase your productivity.

• Light and temperature have a massive 
impact on us, and it has been proven 
that if you sit in a small dark area, it 

brings your body temperature and 
mood down. Setting up your space 
where you can look out of a window has 
a significantly positive impact on your 
sense of wellbeing.

Energy, flow and function have long 
been at the core of excellent interior 
design. The lockdown presents us with 
a fantastic opportunity to embrace the 
fluidity and flexibility that simple and 
elegant design can bring to our home 
spaces. 

This lockdown is a chance for us to 
connect more deeply with ourselves and 
our needs as professionals, and to be more 
conscious of letting those needs inform 
how we set up our workspaces to have a 
positive effect on our productivity and 
psychological well-being. dw

HOME OFFICE

The Covid-19 shutdown is 
unfamiliar territory for many of 
us who are not used to spending 

so much time at home with our families, 
not to mention working from home. 

Kim Williams, interior creative and 
human behavioural specialist, reminds 
us that great design is more than simple 
aesthetics. 

Beautiful, functional, clean spaces 
have a profoundly positive impact on our 
psychological well-being. In a time where 
our mental health may be taking strain 
Kim’s insights on how you can optimise 
your space to live, play and work better 
together are invaluable.

Three Elements Kim Recommends We 
Consider:
• What your space needs to do on a 

physical level. Consider who you will 
be sharing space with, what equipment 
you will need such as Wi-Fi and plugs 
for devices, where the space can be and 
how big it needs to be.

• Consider the invisible factors of shared 
space such as ambient noise from 
other people in the house, and how 
profoundly it affects your concentration 

and ability to work, as well as the length 
of time it will take you to complete a 
task with interruptions.

• Consider how you feel in the space. Our 
freedom to step out of our workspace 
when we need a break is limited, so it 
is important to create multiple work 
zones in the home to allow you to move 
between the spaces when you need a 
change of scenery. 

Kim’s Practical Top 10 Tips for a 
Productive and Functional Home-Office 
Space:
• Organise your space.No matter the size 

of your home, how you arrange it will 
directly impact its functionality. The 
way you organise your space will also 
differ depending on what you need that 
space to be at different times of the day.

• Keep your space tidy. Set it out every 
morning and take it down every 
evening to solidify the feeling of a 
beginning and end of your workday. 

• At the end of your workday evaluate and 
reflect on how your space served your 
work, how you experienced a specific 
space and how you moved around the 
space depending on the task. Certain 

spaces can be associated with different 
mindsets and it is important to adjust 
what is not working.

• Schedule your use of space. Agree on 
demarcated public and private spaces 
for your family and set some clear 
boundaries of who gets which space 

Get Your Home Workspace Right During 
COVID-19 Extended Lockdown
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HOME OFFICE

Making a virtue of necessity: our 
homes have been transformed 
into offices, creating new 

scenarios. The dining room becomes 
an operating station, the library offers 
space for the working material, and 
lamps illuminate an environment with 
unexpected functionality, which can offer 
a pleasant and welcoming atmosphere 
with refined details.

Working with lightness
Slender forms that recur in space, 

lgiving the person ease of movement. 

A graphic game gives rhythm to the 
design of the Notes table, which combines 
a sophisticated marble, wood or glass 
top with the rigorous metal structure 
where three thin legs seem to chase each 
other. The Era Chair is characterized by 
the slender gunmetal grey painted steel 
structure and the backrest in calendered 
steel sheet, as a sign of lightness. Precision 
and delicacy make the Aero bookshelf the 
ideal complement to this environment: 
aerodynamic shelves supported as if by 
magic by a set of fluctuating vertical posts.

The house turns 
into the office

 Brasilia - David Lopez Quincoces

With a nationwide lockdown in 
place due to the COVID-19 
virus, our homes have needed 

to become everything in one – work, 
school and leisure spaces. It can be a tall 
order to transform our abodes into a place 
that meets these demands effectively, but 
here at Taylor Blinds & Shutters, we have 
a few top tips to help you achieve what is 
needed from your homes to get the job 
done. 

Our first (most important) tip is:

Divide and conquer
Rule number one is to establish clear 

divisions between your work/school 
space and the rest of your home. If you 
can dedicate an entire room to work or 
study, that’s ideal, but if you are working 
from a shared space, a redesign might be 
required. Rework your space with physical 
boundaries such as a rug, bookcase or 
Thermowood® Shutters.

The aim is to create a space where, as 
soon as you enter it, you automatically go 
into work or study mode. Make sure it is 
clutter-free and as quiet as possible. 

We might not all have the luxury of 
being able to shut a door and close out 
the distractions of home life or even 
redesigning a space with repurposed 
furniture but we can set up temporal 
boundaries and create a regimen of space. 
For example, something as simple as 
setting out selected objects if working at 
the kitchen table, like a special placemat 
or a few framed photos, will make clear to 
our brains and everyone else in the home 
that it is time to work or study. 

If you require further help to implement 
this tip, feel free to contact Taylor Blinds 

& Shutters for a virtual consultation. 
While our factory is temporarily shut as 
a result of the lockdown, all our certified 
Taylor sales teams are at home and more 
expert advice is still available to you. You 
can schedule the consultation on your 
preferred digital platform:  Zoom, Google 

Hangouts, Skype, FaceTime, WhatsApp, 
Facebook, even Instagram to help you 
plan the changes required to adapt our 
lives and homes to accommodate a new 
normal as we go into the future.

www.taylorblinds.co.za

Taylor Blinds & 
Shutters talks 

functional home 
design for work 
and play during 

lockdown

dw

dw
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Grace - Giopato & Coombes

Maja D - Piero Lissoni

 Bukva -Victor Vasilev
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Sculpure-like furniture
Beauty as a fundamental ingredient of 

every project: a strong but non-intrusive 
presence, the Wedge table offers a set 
of sculptural symmetries, inspired by 
the lightness of origami. Stolen from 
fashion, the Grace Collection of chairs 
is characterized by a frame which can be 
covered in different ways, a sort of outfit 
to choose according to your taste. The 
Bukva bookshelf appears as a work of art 
fixed on the wall, composed by a series of 
squared, detached and tangent elements. 
Multipurpose home sculpture, the “Light 
with a table” lamp, is the result of a skilful 
construction: a base to provide stability, 
a metal tube that curves and ends in a 
source of light, with touch-switch and 
a table connected to it, equipped with 
wireless charging technology.

www.livingdivani.it

dw

HOME OFFICE

Notes - Massimo Mariani

Iconic office
The formal simplicity combined with 

the complexity of construction, the 
meaning of daily luxury based on aesthetic 
purity and quality of details, distinguish 
the Living Divani style. The Brasilia table 
rejects straight angles, replacing them 
with a free and sensual curving, inspired 
by nature, while the Maja D seat, proposed 
in the variant with long or short dress, is 
inspired by a contemporary and fluid idea 
of living. In the Sailor bookshelf, the airy 
pace of the vertical posts, with hexagonal 
section, contrasts with the tighter rhythm 
of the slender shelves, created by bringing 
together two different materials in a 
“chiaroscuro” play which shows a refined 
skill of wood craftmanship. The same 
passion for details can be found  in the 
Materica table lamp, in which a mildly 
shaped steel tube joins two spheres, the 
marble base and the body light in glass, 
emphasizing the line of the curve and 
enhancing the refined simplicity of the 
whole.

 Light with a table - Keiji Takeuchi

Materica - Leonardo Talarico

Sailor - David Lopez Quincoces



94           Issue 230 • dw   95        dw • Issue 230   

Working from home? Yes, us 
too.
Save yourself from a hunched 

back, spaghetti wiring and a chaotic 
kitchen table with some of the most stylish 
home-office furniture and accessories 
available at Cecil Nurse.

While working from home might be 
the norm for some people, many South 
Africans only work from home when 
they are on holiday, over weekends or 
when there is a government mandated 
lockdown period.  This could also mean 
that the move from the office to the home 
might be a bit daunting, especially for 
those of you without a good home office 
set-up.

If you’re setting up a home office 
or you’ve decided to upgrade your 
current home office for full-time work, 
we have great suggestions for you.  All 
our suggestions are meant for a more 
functional, more productive work 
experience.

Decide where in the home your office 
will be

One of the first things you should 
consider is where you’re going to work 
inside the home.  Consider your working 
style and the nature of your work, as well 
as the needs of the people you live with. 
By establishing in advance how much 
desktop space and storage you require, 
whether you prefer to be in a quiet space 
and how much time you spend on the 
phone.

While some people may have the 
luxury of choosing a room in their home 
for an office, many people might need to 
work in either the living room, bedroom 
or even the kitchen.  Establishing which 
room is right for your needs during home 
isolation is a good foundation for creating 
your perfect space.

What furniture do you need in your 
home office?

Cecil Nurse has a selection of desks 
for sitting or standing in a selection of 
styles and budgets.  Those who have the 
space and the need, an L-shaped desk is 

a good choice.  These desks are handy 
if you have a bi-function role, such as 
digital on one side, and manual on the 
other.  They naturally work in corners as 
do sit-stand desks.  It can be beneficial to 
mount shelves, units, holders above the 
desk if your require additional storage 
and accessibility.

If standing while working isn’t for you, 
keep in mind that choosing the right 
office chair to maintain good posture is 
very important – and it’s best not to just 
use one of the chairs from your dining 
table.

The most common chair in the office 
today is a task chair, with rollers or wheels 
on the bottom, so a four-legged chair 
does not allow you to move in and out 
from the table easily.  Regular position 
changing will require you to lean forward 
to lift the hair to move it, which is fine 
on the odd occasion, but if it’s happening 
regularly during the working day it will 
put pressure on your lower back and legs 
every time that you move in and out from 
the table.

For a desk chair, always consider 
purchasing an ergonomic chair or wobble 
stool.

Make sure the room has the right lighting
If you work in an office, you already 

know the importance of lighting, 
especially the benefits of natural light.  
Therefore, it makes sense that replicating 
this experience at home is just as 
important.

Lighting is a very important factor and, 
ideally, you should position the desk close 
to the window to benefit from as much 
daylight as possible.  Thinking carefully 
about your choice of window treatment 

will help you control the amount of light 
coming into your home office throughout 
the day.

Of course, it is not always possible 
to have your home office set-up near 
a window. If this is the case, consider 
buying side lamps rather than overhead 
lights-direct lighting can cause headaches. 
Adding in ambient lights can also diffuse 
any harsh lighting, helping with eye strain.

Declutter, declutter, declutter
One thing that all the experts agree on 

was making sure that a workspace is clear 
of clutter.

Your home office, or designated 
workspace in your house, should be free 
of all things that trigger you to change 
what you are doing, such as housework, 
household bills, toys or food.  Any clutter 
will distract you, even if you are deeply 
connected with your work, and this 
resonance will reduce your potential 
productivity.

Using colour where possible is another 
way to boost performance, with shades 
of blue working particularly well for 
productivity and green being valuable in 
boosting well-being.

Having some decoration on your desk 
can also brighten it up, but too many 
items can cause your desk to look messy.  
Consider a few items such as a candle, a 
stationary tray and small plants to help 
organise and inspire you.

Visit our website to inquire how 
Cecil Nurse can assist you in setting 
up a home office that falls within your 
budget and meets all your office furniture 
requirements.

www.cecilnurse.co.za

HOME OFFICE

On The Terrace

How to set up your 
new home office

dw
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ON THE 
TERRACE

We just have to do it. Adapt. 
Most South Africans are 
becoming used to adapting to 

overcoming a variety of obstacles. Having 
sufficient living space is one of the biggest 
concerns when uprooting to settle in a 
smaller dwelling or even abroad.

Moving from the suburbs to a smaller 
more practical property (for whatever 
reason) may have its benefits but it’s 
normally our space taken for granted 
that makes us realise we need to breathe, 
we need plants and trees, and we need to 
rest our eyes on variations of green with 
a bit of colour. If I heard it once, I heard 
it a thousand times: “I‘ve got to have a 
garden!” 

Making the best of a small space 
indoors or making do with the space on 
your outdoor balcony – there are many 
options to consider when deciding to 
green-up your living space.

Needless to say you are going to need 
containers, and that means pots... lots of 
pots, which fortunately come in shapes, 
sizes and colours – free-standing, wall-
mounted or hanging. Choose your style 
of container to fit in with the mood you 
are attempting to create. If it’s a modern 
environment you prefer, stick to straight 
lines and simple containers. The classic 
look includes the more shapely and 
contoured containers that range from 
slightly decorated to over-the-top baroque 
style and wall-mounted pots. 

Balcony Botanica
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Before you slog all your old favourite 
plants along from your previous garden, 
you first need to consider what plants will 
be suitable on your balcony. One needs 
to be familiar with the amount of direct 
sun and shade, average temperature, wind 
factor and moisture content in this area 
to choose suitable plants. It may be even 
possible to have a tree or two on your 
balcony. Although they may be limited in 
size, there are a quite a few options to give 
one corner of your balcony some height 
or create extra shelter or shade with a few 
potted trees.

Although some exotics like orchids are 
delicate, they are grown quite successfuly 
on some balconies in favourable 
conditions. Even though succulents are 
less maintenance and less thirsty, you 
still need to take care of them like all 
the others. Be in touch with your garden 
– be observant. Watch your plants, see 
what they like and don’t like, move them 
when you see they’re not happy. Read 
up and inform yourself about the plants 

you acquire and how their requirements 
may change with the seasons. Sufficient 
drainage and soil quality are key elements 
to keep in mind. Remember that the sun 
will move differently in winter and some 
shady areas you had in summer, may be in 
full sun during the winter months.

Making sense of all the options, the 
artistry comes in the arrangement of your 
plants, each in its own space in a suitable 
container. As the brightest colours and 
strongest lines will steal your attention 
first, you need to build up from the biggest 
pots or tallest trees or water feature or 
built-in-plant containers, arranging all 
elements from biggest to smallest. 

Your focus could be as simple as a deck 
chair or a flat piece of yoga floor space to 
arrange your plants around, but your little 
piece of Eden should provide you with all 
the pleasures and inspiration even a small 
garden can bring.

www.ineeden.co.za

ON THE 
TERRACE
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Inspired by the Glass House by Philip 
Johnson and the Ben Rose House 
from the film Ferris Bueller’s Day 

Off, Pavilion A is a tribute to modern 
architecture. Welcoming a four-season 
swimming pool, this glass pavilion has 
been designed as a veritable oasis in the 
heart of a garden. During the long Quebec 
winters, the space allows you to take a 
bracing dip in the swimming pool, relax 
in the spa, read under a tropical plant, or 
do yoga while contemplating the snowy 
nature. In summer, the pavilion opens 
onto a long wooden terrace thanks to the 
large picture windows along one of the 
facades.

Located outside the glass pavilion, 
the metal structure gives the roof the 
impression of floating. The black exterior 
structure contrasts with the clear and 
bright interior. The glass walls let in plenty 
of natural light and the skylights installed 
on the ceiling maximize the supply of 
overhead light while protecting from the 
summer sun. The 360-degree glazing 

removes the border between interior and 
exterior and contributes to a change of 
scenery.

The interior design and the plants 
on the ground help to create a tropical 
atmosphere that promotes relaxation. 
The layout of the large strips of vegetation 
offers privacy zones whether in the spa, 
the pool or on its carpet.

At the heart of the pavilion’s orthogonal 
lines, the bathroom stands out. Awarded 
a prize at the 13th edition of the Grand 
Prix du Design, this cylindrical water 
room elegantly combines beauty and 
functionality. Clad in red cedar cleats, 
this relief column looks like a sculptural 
element in the pavilion. The warm 
character of the wood contrasts with 
the pure and bright interior of the white 
mosaic.

Particular attention has been paid to 
the furniture and the finishing details 
that follow the rounded or cylindrical 
shape, helping to create a singular and 
harmonious space. The circular opening 

Pavilion A
Saint-Bruno-de-Montarville, Canada
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in the ceiling from which springs a shower 
of natural light reinforces the intimate 
and exotic character of this audacious 
bathroom.

With its modern architecture, its 
luminous transparency, its tropical 
touch and its bathroom jewel, Pavilion 
A magnifies the experience of rest and 
relaxation offered by this space dedicated 
to well-being.

Photo credit: Adrien Williams

www.mauricemartel.com

dw

ON THE 
TERRACE

Technical sheet
• Architecture: Maurice Martel
• Interior design: Maurice Martel and Bipède
• Construction: N. Deslaurier
• Landscaping: Vertige Paysage, Nicolas Ménard
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The V&A Waterfront, in partnership 
with Platform Creative Agency, 
has launched a new initiative that 

celebrates the creativity and ingenuity of 
the makers behind some of South Africa’s 
most inspiring projects, products, ideas 
and experiences. The initiative features 
100 Beautiful Things, all of which 
are designed with either compassion, 
sustainability, future-thinking or local 
essence at their core, with some being 
recognised for just simply being beautiful.

The initiative comes at a time when 
many local small creative enterprises 
and projects are suffering from the 
wide-reaching negative impact of the 
COVID-19 crisis.

“We launched this good-news initiative 
to inspire positivity, as well as to support 
and elevate some of the incredible 

enterprises and creative projects in our 
country, all of whom strengthen South 
African society and leave a better world 
for all,” explained David Green, CEO at 
the V&A Waterfront.

“At tough times like these we believe 
that now, more than ever, there is a real 
need to support local businesses and 
enterprises, and the people behind them, 
as much as we can. Creative, retail and 
lifestyle businesses have been particularly 
hard hit, but with help and support they 
are exactly the companies that will have 
the ability to help rebuild our society. We 
hope that by showcasing these enterprises 
and the creative abilities of the people 
behind them, we can in some way lift 
people’s spirits, and contribute to helping 
the people behind the designs and ideas 
sustain themselves through the difficult 

times arising from the global pandemic,” 
Green continued. 

Over 100 days, the 100 Beautiful 
Things will be showcased, one a day, on 
the V&A Waterfront digital platforms, 
as well as on a dedicated website 
(www.100beautifulthings.co.za). Along 
with featuring the product or product, 
the stories of the people behind them and 
their creativity will also be presented.

Spread across five themes – Designing 
with Compassion, Sustainable Design, 
Future Thinking, South African Essence 
and Simply Beautiful – the 100 Beautiful 
Things range from fashion and furniture 
pieces to social and environmental 
projects, food initiatives, medical 
and technological innovation, virtual 
platforms and travel or entertainment 
experiences.

The V&A Waterfront presents 100 Beautiful Things
A celebration of South Africa’s creativity, compassion, ingenuity and resilience
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Members of the public are invited to 
submit their favourite projects, products, 
ideas or experiences from South Africa 
that they feel deserve to be celebrated, via 
the website. These submissions should 
have a creative element and fit into one 
of the five themes. It can be something 
new, adapted to aid in the current global 
situation, or something that’s been 
around a little longer, and must have been 
running or been put into production in 
the last three years.

The initiative currently lives online, 
but over the course of five months, 100 
Beautiful Things will evolve from a 
presentation of online stories into a large-
scale physical exhibition to be held at the 
V&A Waterfront later in the year

“South African creativity is boundless 
and comes in many forms. It finds its 
way into everything from functional 
or decorative products to social 

change, sustainable impact and visual 
communication. Our people’s creative 
thinking solves healthcare problems with 
adaptive design, supports impoverished 
communities to reinvigorate cultural 
skills, transforms industries by using 
innovative technology and looks to the 
future with ground-breaking virtual 
reality,” said Cathy O’Clery, Creative 
Director at Platform Creative Agency, and 
curator of the 100 Beautiful Things.

The first eight of the 100 Beautiful 
Things are:
• Pelebox: a digital dispensing system for 

chronic medication that allows patients 
to access their medication in less than a 
minute, using simple technology.

• Colour Extravaganza Chandeliers by 
Our Workshop: pretty and delightful 
chandeliers with an underlying social 
message about the use of plastic and the 

waste in our society, made from bottles 
gathered from waste sites from all over 
Cape Town.

• Futurepart: an interdisciplinary 
thinktank for rigorous research and 
experimental design, exploring the 
interaction between thinking and 
doing.

• The Hlabisa Bench by Thabisa Mjo: 
a sublime blend of cross-cultural 
storytelling, traditional skills and 
technology, this bench invites people 
(in times of non-social distancing) to 
sit intimately for a chat.

• Botanical Sculptures by Nic Bladen: a 
sensitive celebration of South Africa’s 
indigenous Protea family, using 
extraordinary metal-working skills.

• Botha’s Halte Primary School: a 
ground-breaking new government 
school, that not only provides a secure, 
uplifting and aesthetically appealing 

AROUND 
AND ABOUT
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facility to educate the children of the 
rural community, but is changing the 
way they are being taught.

• Produce Displays at the Oranjezicht 
City Farm Market: displays of 
harvested produce from over 35 ethical 
and organic farmers that tell the tale 
of the bountiful nature of the Western 
Cape and the hard work and passion of 
small-scale, artisanal farmers.

• Sealand: old billboards, tents and 
advertising banners, which are 
upcycled into one-of-a-kind hand-
crafted bags designed to last a lifetime.

About the V&A waterfront
The V&A Waterfront is iconic mixed-

use destination, located in oldest working 
harbour in the Southern Hemisphere. 
Its picturesque 123-hectre precinct is 
home to a variety of hotels, residential 
developments, offices, retail districts, and 
extensive dining, leisure, entertainment 
facilities and heritage sites, that draws in 

locals from all walks of life to live, work, 
eat, shop and play. More than simply a 
property, it’s also a neighbourhood of 
the City of Cape Town and a bustling 
ecosystem which offers the chance to 
experience authentic local culture and the 
best of Africa working. 

At the heart of the V&A Waterfront’s 
purpose is the drive to bring hope, to 
champion an entrepreneurial spirit in arts 
and design and to support the country 
through making a positive economic 
impact. With social and environmental 
responsibility at its core, this purpose is 
built around the belief in partnering with 
local communities to lead by example 
of how businesses can prosper while 
still operating with respect, passion and 
integrity.

About Platform creative agency
Platform is a pioneering creative 

agency providing comprehensive 
strategies, insights and platforms for 

South African and African businesses in 
the local and global landscape. It is led 
by brand and retail strategist Laurence 
Brick and African design authority Cathy 
O’Clery, who together create innovative 
concepts for a diverse range of clients 
– from property developers and event 
organisers to museums and lifestyle 
enterprises. They develop meaningful 
cultural experiences, conceptualise 
exhibitions that hold memorable impact, 
create exciting product and retail 
opportunities, design unique purpose-led 
interior environments, and guide brands 
in launching or enhancing their offering. 
Having curated some of South Africa’s 
most ground-breaking visual campaigns 
and retail concepts, Platform is highly 
regarded as an agency that promotes local 
creativity and drives businesses to support 
the growth of this thriving industry.

www.100beautifulthings.co.za 
www.waterfront.co.za
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Renowned for his captivating 
underwater imagery of South 
Africa’s marine animals, wildlife 

enthusiast Steven Benjamin has had to 
pivot his focus onto his Kalk Bay garden 
during lockdown, where he has been 
taking incredible shots of Cape Town’s 
resident birdlife. Located near the iconic 
Table Mountain, Steven has embraced 
the challenge of photographing these 
feathered beauties as a way to bring joy 
during these uncertain times, and he has 
had some incredible results.

What is your background?
I’m a wildlife enthusiast with a 

background in Zoology and have worked 
as an underwater photographer, focusing 

on sharks, whales and dolphins. During 
the lockdown, I’m focusing on the birds in 
my garden and the surrounding suburban 
gardens.

Have you always enjoyed bird watching?
From the age of 5 or 6 I was interested 

in birds. I was dyslexic as a young child 
and I still have my first bird book where 
I ‘ticked’ backwards! I was trying to 
identify the birds that flew into my pre-
school class and begged my mom to let 
me mark off what I’d seen, so birding has 
always been a passion.

Birding trains me to observe nature’s 
sounds and pay attention to the smaller 
things. Birds are all around us doing 
something in huge diversity. All you have 

to do is stop, look and listen and they tell 
you who they are and what they are doing 
– whether it’s marking a territory, nesting 
or feeding… they are always busy. They 
are so beautiful but incredibly difficult 
to photograph because they are shy and 
extremely fast. Photographing birds is a 
challenge but it creates a mental space to 
observe and admire nature.

What made you start photographing 
birds in your garden?

I’ve always wanted to try photographing 
birds but just never had the time. We 
have always had a bird feeder but never 
filled it regularly, so, when we started the 
lockdown, I put white sugar in the feeder 
every morning and enjoyed the local bird 
community visiting us. I took a few GoPro 
video clips and posted them on Instagram 
which garnered quite a bit of attention.

Could you explain your unique bird 
imagery?

I started thinking more about how to 
create a setting where I could capture 
simple yet interesting images that 
highlight the bird’s beauty. I also wanted 
to use this project as a way to be creative 
and escape the confines of the lockdown 
by enjoying the freedom of the birds. 
Sharing this on social media helped 
inspire others and prompted me to keep 
adding to the project - bringing digital joy 
to those watching. By isolating the birds 

Bringing nature into the home through the 
lens of photographer Steven Benjamin

ALL ABOUT 
ART
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against a black background with crystal-
clear focus, I’m able to show these birds 
in a new way.

How did you take these images?
I placed the feeder outside in a sunny 

spot with a shadowy background and 
started photographing. I use high shutter 
speeds, over 1/2000 of a second to 
freeze the birds, which also makes the 
background dark. I used lights mounted 
separately to backlight the birds and bring 
out the details in the bill and fine feathers. 
I changed the perch a few times to add 
interesting colour to the images. This is a 
studio setting for wild birds that are free 
to come and go as they please.

Would you have created these images if 
not for lockdown?

No. The lockdown has made me relax 
and take the time to do things I would 
never have gotten around to doing. I 
archived all my past wildlife images, 
worked on a book, did all the gardening 
possible and brushed my dog a lot! Finally, 
I settled on this project which I work on 
every day. I’m always adding something 
new to the scene and there are always 
new birds and interactions happening. It’s 
made the days fly by!

What have been the highlights and 
challenges of this project?

During lockdown, there has been only 
one male Cape Sugar Bird with a full tail 
that has landed. This spectacular bird is 
endemic to the fynbos of South Africa 
and mostly only found in the Western 
Cape. I was lucky to get some incredible 
shots of the bird and its fully-extended tail 
glinting in the sunshine.

I haven’t been able to get any good 
shots of a male Malachite Sunbird in full 
plumage yet. There are a few females and 
immature birds that visit, but none in full 
plumage.

What are your plans for this project?
I’m working towards an exhibition in 

Cape Town after all of the restrictions are 
lifted. But, in the meantime, the prints are 
available for sale.

www.stevenbenjamin.co.za
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Since the UN in Geneva closed 
its doors, Jacek Jarnuszkiewicz’s 
Ecce Homo II will remain on site 

until further notice. A new meeting 
with the artist about the exhibition 
will be organised at the UN as soon as 
circumstances allow for it.

As visits are suspended, in order to 
bring the exhibition to life, the artist has 
decided to share with the public exclusive 
photos of the work in situ at the Salle des 
Pas Perdus of the United Nations.

Organised by the Permanent Mission 
of France to the United Nations in 
Geneva and the Office of the United 
Nations High Commissioner for Human 
Rights, the exhibition was inaugurated 

on March 10  in the presence of Ms. 
Tatiana Valovaya, Director of the United 
Nations, Mr. Francesco Pisano, Director, 
United Nations Library Geneva, Mr. 
François Croquette, Ambassador for 
Human Rights in France, and Mr. Laurent 
Sauveur, Director of External Relations of 
the Human Rights Office. 

A monumental work of bronze, 
copper and steel, Ecce Homo II, by Jacek 
Jarnuszkiewicz leads us to question the 
very destiny of the human being, a frail 
floating vessel caught between two seas, 
between numbers and the words of the 
Universal Declaration of Human Rights.

Solemn and poetic, symmetrical and 
chaotic, Ecce Homo II brings with it 

Jacek 
Jarnuszkiewicz’s 

Ecce Homo II 
exhibition at the UN
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a message of both hope and severity, 
inviting one to reflect on the challenges 
faced by the migrants of today.

“Underneath the numbered immensity, 
letters and words emerge in their turn. 
Making up the text of the preamble of the 
Universal Declaration of Human Rights, 
they are a reminder that “the advent of 
a world in which human beings shall 
enjoy the freedom of speech and belief 
and freedom from fear and want has 
been proclaimed as the highest aspiration 
of the common people.” Is this message 
a source of hope? Or, as it lies in deep 
water, does it embody the impossibility of 
reaching universal aspirations of equality 
and humanity?” Domitille D’Orgeval,

Doctor of Art History.

About Jacek Jarnuszkiewicz
Jacek Jarnuszkiewicz grew up among 

artists. His grandfather took part in the 
reconstruction of the Polish capital, 
and two of his uncles are renowned 
sculptors. In the sixties, his family 
immigrated to Canada. He studied at 
Concordia University and later at the 
univérsite de Montréal, where he would 
also teach visual arts. Since the 1990s, 
Jacek Jarnuszkiewicz has developed a 
conceptual art that, through dreamy 
spaces involving both real objects and 
sometimes utopian, sometimes archaic 
forms, invites us to reflect on art and 

culture, science and technology, the past, 
present and future, and more generally on 
the condition of Man. Mostly known for 
his public art and his forays into land art, 
Jacek Jarnuzskiewicz has enjoyed several 
individuals and institutional exhibitions 

in Canada (Museum of Contemporary 
Arts, Montreal), in Poland as well as at the 
São Paulo Biennial.

www.jarjacek.com
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Bahá’í Temple
Santiago, Chile

Photo credit: Andrés Silva
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Hariri Pontarini Architects’ Bahá’í Temple of South America is one 
of three finalists for the 2019 RAIC International 

Prize for Transformative Architecture 

The Bahá‘í Temple of South America in Chile, designed by Siamak Hariri of 
Hariri Pontarini Architects, has been shortlisted for The Royal Architectural 
Institute of Canada (RAIC) International Prize. Awarded every two years, this 

world-renowned prize celebrates architecture from around the globe that transforms 
society and promotes justice, respect, equality, and inclusiveness. The RAIC received 
submissions from 12 countries across six contents.

Hariri Pontarini Architect’s is the first Canadian firm to make the shortlist for this 
prestigious award. The winner will be announced at the RAIC gala in Toronto, Canada 
on October 25, 2019.

“The result is timeless and inspiring, a building that uses a language of space and light, 
form and materials, to express an interpretation of Bahá‘í philosophy and teaching 
that becomes universally accessible as a shared spiritual and emotional experience.” – 
RAIC International Prize, Jury Comment

At the heart of this building there is a belief and an aspiration: that even now, in the 
fractured 21st-century, we can respond to a human yearning to come together, to 
connect to one another, and to something that moves the spirit. The Temple sits on 
the edge of Santiago and nestles against the spine of the Andes mountains. It was 
commissioned by the Bahá‘í House of Justice and is the eighth and final continental 
temple for the Bahá‘í Faith. But, central to its brief and its design is that it be a place of 
welcome, community and meaning for everyone.

The Temple is a human place, universally appealing in its form and at one with its 
landscape. Distilled to its very essence, the Temple is a building that seeks to come 
alive with light – embodied light. Composed of nine identical, gracefully torqued 
wings bound to the oculus at the top, creating a weightless movement around a 
grounded centre, the Temple is light but also rooted and has a sense of permanence. A 
circular structure with nine sides, nine entrances open, figuratively and symbolically, 
to everyone. 

RAIC Shortlist - Bahá’í Temple of 
South America

Santiago, Chile

Temple with Reflecting Pool
Photo credit: doublespace photography

Light Peering into the Temple
Photo credit: doublespace photography

Light Peering into the Temple
Photo credit: doublespace photography

Panoramic of Temple Looking Over Santiago
Photo credit: Sebastián Wilson León
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• Lead Design Architect: Siamak Hariri, Partner-In-Charge
• Project Manager: Doron MeinhardProject Team: Justin Huang Ford, 

Michael Boxer, George Simionopoulos, Tiago Masrour Tahirih 
Viveros, Jin-Yi McMillen, Jaegap Chung, Adriana Balen, Mehrdad 
Tavakkolian, Donald Peters, Jimmy Farrington, John Cook In contrast to the Temple’s subtlety on the landscape, once inside, the building soars 

along with the spirit of those who enter. The voluminous interior is alive with soft light 
that filters through the cast glass exterior and translucent marble interior of the wings, 
bathing visitors in warmth. The arched lines of the supple wooden benches invite 
people to come together, not for a congregation, but to congregate; to sit next to one 
another in quiet contemplation, sharing in the communal act of being. The alcoved 
mezzanine above allows those seeking solitude to commune with themselves while 
not losing connectedness with the community below.

Given the intimacy and delicacy of the Temple, it is easy to overlook the inherent 
toughness of the structure and engineering required for the building to weather the 
rugged climate in this earthquake-prone region for 400 years to come. The process 
of achieving this was quite extraordinary, involving the hands of many; artisans, 
engineers and craftsmen from Canada, the United States, Europe and Chile, and a 
team of countless global volunteers. The process, like the building itself, drawing 
people together in pursuit of a common goal.

Expressing an unwavering belief in inclusion, the Temple has become the embodiment 
of a human aspiration for commonality within diversity. Since opening in the fall 
of 2016, the Temple has quickly developed into a major attractor in South America, 
welcoming over 1.4 million visitors, and sees up to 36,000 people on busy weekends. 
Amongst these, many Mapuche, the indigenous peoples of Chile, who made the 
trek to the Temple their first journey away from their village. It holds an important 
place within the Chilean social landscape, hosting community clubs, youth outreach 
programs and children’s activities in partnership with the public schools. The Temple 
is a timeless place where people feel at home, able to hold their beliefs amongst others.

www. hariripontarini.com/projects/bahai-temple-of-south-america/
dw

Temple at Night
Photo credit: Hariri Pontarini Architects

Temple Interior
Photo credit: Sebastián Wilson León

Illuminated Temple
Photo credit: doublespace photography

Oculus
Photo credit: Hariri Pontarini Architects

View of Oculus
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Lapitec chosen for a hidden 
oasis in the heart of Manhattan

Manhattan, New York
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The Bianco Polare shade has been used for the coverings in a 
New York swimming pool, including underwater.

There are secret places in the heart of New York where you can find 
refuge from the bustle of the metropolis. One such example is this 
swimming pool - tucked away in the basement of one of the most 
prestigious buildings in Manhattan - where a harmonious space has 
been created where one can stop the clock and recharge one’s batteries. 

Designed with essential lines and pure geometrical balance, the space 
is emphasized by artificial lighting and intersected by the effect of 
the water itself and the wooden wall cladding, which creates a clear 
contrast with the slabs of Lapitec in the Bianco Polare nuance.

Sintered stone covers almost all of the surfaces in different textures and 
formats, embodying the material’s aesthetic qualities and technical 
features. Large-format slabs of Lapitec Bianco Polare in the Vesuvius 
finish surround the long rectangular pool and climb the walls; small, 
rectangular tiles are used on the base of the columns and within the 
shower area, where Lapitec also supplied the bespoke interior floor 
plate. The Satin finish was used for the interior of the pool, while the 
Lux polished version covers the stairs leading to the upper floor, to 
great luminous effect.

In contact with the water, and also below it, Lapitec expresses its 
ideal features: due to its composition, which renders the surface free 
of pores, the sintered stone does not absorb liquids, does not allow 
mould to form and is non-slip and easy to clean. Lapitec is also 
resistant to surface damage such as scratches, abrasions or chromatic 
alterations due to time and intense wear, all fundamental properties 
for a public space such as a swimming pool.

Lapitec chosen 
for a hidden 

oasis in the heart 
of Manhattan

Manhattan, New York
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What is Lapitec?
Lapitec is made from a mixture of natural minerals which is first 

melted at 1,580°C, and then subjected to a patented vacuum vibro-
compression technology. It is available in large slabs and combines the 
best qualities and benefits of ceramics, porcelain stoneware, quartz, 
marble and granite. Lapitec is a “full body” material: the exterior 
and interior are identical, without enamel and digital printing on 
the surface. This feature allows Lapitec to be machined across its full 
thickness while ensuring consistent appearance and performance. It 
is also easy to work with and is used in architecture, interior design 
and product design. Free of porosity, it is resistant to heat and frost, 
UV rays and scratches. It is non-absorbent and is resistant to dirt, 
mould and bacteria. Lapitec also stands the test of time and is not 
susceptible to atmospheric and domestic agents. Cleaning does not 
reveal any degeneration. The original appearance is maintained.

About the company
Lapitec was born in Veneto in 1989 from an entrepreneurial idea 

of Marcello Toncelli. After more than 20 years of scientific research, 
testing and certifications, it is now marketed in over 70 countries 
worldwide. Lapitec is 100% Made in Italy and has a sustainable 
focus, as regards both the raw materials used and the stages of the 
production process.

The technological partnership with parent company Breton, a world 
leader in the production of plants for machining stone materials and 
natural agglomerates, guarantees the reliability of the production 
chain, creating a product with unique performance qualities. 

dw
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Résidence de l’église
Frelighsburg, Canada

This unique residence is perched on the heights of the Frelighsburg’s village, 
in Monteregie. Along the banks of the “Rivière aux brochets,” this neo-
gothic residence has retained its original character while incorporating the 

contemporary design. The entire dwelling remains an emblem of heritage. 
 
Upon entering the site, the origin of this place remains: the mature vegetation has 
been preserved in its entirety and the courtyard remains a place of recollection. The 
main entrance between this church and the presbytery, as well as the positive impact 
of the imposing architecture of this residence, transports us to a place endowed with 
a comforting soul. 
 
With a volume of 40 000 cubic feet, the original intention was to preserve the essence 
of this historic area and make it a prestigious place. Combining two very important 
criteria, the architectural aspect as well as the functionality of the interior spaces, this 
residential project has been realised brilliantly.
 
From the inside, it is possible to see the bell tower, with a still functional bell  from a 
Baltimore foundry weighing 850 pounds. The huge organ, an imposing architectural 
aspect on the second floor, blends perfectly with the décor and brings prestige to this 
luxurious residence.
 

Neo-Gothic Architecture 
with a Contemporary 

Character
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• Name of the project: Residence de l’eglise 
• Location : Frelighsburg, Quebec
• Architectural conception : DP Espace design
• Contractor : Construction Pierre Boivin inc.
• Photographs : D.Boudreau medias inc.
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Luminosity
Fenestration plays an important role in these locations. The windows, personalized 
and specially designed and made by Fabelta, preserve the historical aspect of the 
design while bringing a contemporary modern touch. Capturing light through its 
imposing windows, the residence offers stunning views of the rest of the site.
 
The product of Fabelta’s pure aluminum series presents a clean design with a neat and 
luminous architecture while respecting the principles of sustainable development. 
Entirely designed and manufactured in Quebec, these windows have been designed 
to meet new energy standards and to offer imposing dimensions that respect market 
trends. dw
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Living amongst the trees|
The beautiful Villa Verte

Cape Town, South Africa
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When Jim Brett and Ed Gray decided to launch a sister 
property to their exclusive-use Villa Maison Noir 
in Hout Bay, Cape Town, it was with the intention of 

creating yet another sanctuary-like space that was inspired and 
informed by the natural beauty of the bordering Oudekraal Nature 
Reserve and surrounding areas. To bring this vision to fruition, the 
couple earmarked a plot of land right next door to Villa Maison Noir 
and dreamed of replacing the drab 1970s-style building housed on 
the site with something much more memorable. 

Their wealth of interior experience, passion and expertise stood 
them in good stead to dream up a property that would do justice 
to the astounding setting. Between them, Brett (previously of 
Anthropologie and West Elm) and Gray (who founded luxury 
furnishing store Bruges Home) have a passion for design and art. This 
new project provided the perfect blank canvas on which to continue 
the creative journey they started with Villa Maison Noir. 

Living amongst 
the trees|

The beautiful 
Villa Verte

Cape Town, South Africa

Like Villa Maison Noir, Villa Verte – so called for its densely treed 
setting – was to be a showcase for exciting furniture design, artwork 
and craft. But first, the structure had to be conceived, and to achieve 
this, the duo enlisted talented local architect Thomas Leach.  

Echoing the same ‘village’ structure of Villa Maison Noir, with its five 
peaked roofs that symbolize the five elements, Villa Verte seamlessly 
combines private and open spaces. This thread continues strongly 
throughout the structure, with private rooms cantilevered into the 
trees making the space feel like a beautifully appointed treehouse, 
exposing its occupants to the panoramic views of the mountains 
surrounding them. The expansive interior living spaces allow guests 
room to breathe. 

Further nods to nature include the circular shape of the villa itself. 
“Curves and circles are used throughout the property, as nothing 
in nature is square or rectangular, even at its most cellular form,” 
comments Leach. “The circular elements represent equality, 
inclusivity, unity, sustainability and, of course, the circle of life.”

This approach extends from the exterior architecture to the 
interior design. “The use of curves rather than corners throughout 
subliminally softens the entire space, which puts people at ease in a 
way that other places cannot,’ states Gray. From these organic forms 
right through to the colour palette, wallpaper and fabric textures, the 
experience is designed to comfort and inspire.  

Each of the four suites has a unique interior treatment, outlook and 
layout. Custom wallpaper by Cara Saven creates cocoons of flowers 
or foliage out of each space. Freestanding bathtubs and showers with 
a view ensure that even the bathrooms offer a striking experience of 
the surroundings. The balconies leading out from each of the rooms 
allow guests to quite literally sit among the trees. 

141140     Issue 230 • dw         dw • Issue 230



In the generously proportioned living spaces and outdoor areas, the 
feeling is one of space and light. While undeniably comfortable, the 
open-plan living areas are primarily a visual feast. Surface treatments 
such as timber roof panelling, metallic cladding on the kitchen island 
and terrazzo floors all engage the senses, while the furniture and 
objets d’art have been chosen to further stimulate with bold colour, 
interesting form and engaging textures. The entire interior serves to 
highlight and celebrate the beauty and dynamism of nature - and 
more specifically, Cape Town itself. 

Trevyn McGown of the Guild Group, who collaborated with the 
owners on conceptualizing the interiors, says that she concentrated 
on the villa’s context. “From motifs in the custom-designed pieces, to 
the colour palette and textiles, everything mirrors the plantings and 
rocky outcrops surrounding the villa. It is an homage to nature. The 
space is also conceived as a deeply peaceful and serene spot, where 
you can truly escape,” she says. 

The Guild Group worked on a collection of custom furniture for the 
villa together with Gray and Brett and these striking pieces set the 
new hospitality offering apart as a design and luxury destination 
– a space that represents creativity and culture. A combination of 
African, botanical and mid-century influences informed the designs 
of these contemporary furniture pieces.

“The shapes and detailing needed to reflect Africa but also have 
echoes of where Jim and Ed comes from – their apartment in New 
York City has a mid-century sensibility, so traces of this also come 
through. The furniture is bold, dynamic and “future-forward”. Both 
we and the clients are brave and bold, and we wanted to create a 
scheme that reflected this,” she says of the collaboration. 
“When we’re designing interiors, it’s always very important to us 
that they reflect the various aspects of a client’s personality. We like 
to combine these elements to make a very layered experience,’ she 
continues.

In addition to the bespoke furniture, contemporary artwork serves 
to elevate the experience still further and inspire guests. “Our main 
criteria were that the artists be South African. We also chose pieces 
that we ourselves loved and that would complement the furnishings 
and, hopefully, pique the interest of our guests,” explains Brett. 

Brett and Gray are avid art collectors, so it was important that the 
work be local and include both established artists such as Cameron 
Platter, Dorothee Kreutzfeldt and John Murray, and up-and-coming 
artists like Rosie Mudge and Rodan Kane Hart. “The artwork needed 
to be vibrant and engaging, as the overall objective was to create an 
atmosphere of joy and calm,” adds McGowan. 

And indeed, the intention underpinning Villa Verte speaks loudly 
in its execution. “Your home is your story,” says Brett. “And yes, 
it’s told through the architecture and the interior design, but, most 
importantly, it’s about your soul shining through…” 

Villa Verte opened on 5 March 2020. 

www.perfecthideaways.co.za
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Helsinki Central Library Oodi
Finland
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Oodi, the new Helsinki Central Library that opened in December 
2018, has proven to be extremely popular with Helsinki residents 
and visitors alike. The building welcomed its one millionth 

visitor already in March 2019 with daily visits on the busiest days topping 
at 20,000. People come there to spend time, not just to borrow and return 
books. The Urban Workshop is constantly crowded and the rentable 
meeting rooms and halls fully booked. Oodi perfectly fulfills its function 
as a no-threshold community centre open to all. The building also has 
one of the best terraces in town to enjoy the summer sun.

Additionally, Oodi has gained world-wide publicity, and has recently also 
been selected both the jury and people’s choice winner of its category 
“Buildings Over 1,000 SqM” in the 2019 AZ Awards, as well as shortlisted 
for this year’s WAF Awards, Architizer A+ Awards and EU Mies Award, 
and longlisted for Dezeen Awards. In Finland Oodi has won the 2018 
Steel Structure of the Year award.

Oodi truly represents the new era of libraries. The building in the heart of 
Helsinki, only a couple of minutes’ walk from the central railway station, 
consists almost entirely of public space and offers a wide selection of 
services, mostly free of charge. It is the new central point for the city’s 
impressive public library network.

Helsinki Central 
Library Oodi

Finland

Double Helix Stair
Photo credit: Iwan Baan

Ground Floor - Double Helix Stair
Photo credit: Tuomas Uusheimo

Ground Floor
Photo credit: Tuomas Uusheimo
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Its design divides the functions of the building into three distinct levels: 
an active ground floor, a peaceful upper floor, and an enclosed in-between 
volume containing the more specific functions. In addition to the library 
operations and the café and restaurant, Oodi also houses Helsinki Info, 
the City of Helsinki’s information centre; Europa Experience, the centre 
for EU related information; Kino Regina, the National Audiovisual 
Institute’s movie theater; and Playground Loru.
  
Oodi opens directly to the surrounding cityscape dissolving the border 
between indoor and outdoor areas. The Kansalaistori square seamlessly 
continues under the entrance canopy and into the building. The wooden 
front façade arches over the ground floor as a dramatic bridge-like 
structure. The resulting column-free lobby space is suitable for all kinds 
of events. Even the multipurpose hall can be used as an extension of the 
lobby. The massive entrance canopy forms a covered outdoor space and 
allows the building’s functions to expand to the square.

The middle floor consists of flexible rooms, nooks and corners inhabiting 
the spaces between the trusses of the bridge structure. These enclosed 
spaces are designed to accommodate group working areas, recording 
studios, editing rooms and the Urban Workshop with such equipment 
as 3D printers, laser cutters, soldering irons and sewing machines for 
the visitors’ use.

On the top floor the best features of a traditional library meet the 
most recent technologies. The open space is topped with a cloud-like 
undulating ceiling. The serene atmosphere invites visitors to read, learn 
and relax. The top floor also offers unobstructed panoramic views of 
the city centre through the floor-to-ceiling windows and from the large 
terrace on top of the canopy. 

The office and logistics spaces are kept to the minimum on the public 
floors to maximize the accessible nature of the library. The administrative 
and storage functions of the Helsinki Public Library remain at the main 
library in the nearby Pasila district. The book circulation relies on 
HelMet, the e-service of the Helsinki Metropolitan Area Libraries with 
3.4 million works that can be reserved online and picked up from and 
returned to any of the 63 public libraries or six bookmobiles in the area.

 
Exterior View - South-west corner

Photo credit: Tuomas Uusheimo

Middle Floor - Stepped Seating
Photo credit: Iwan Baan

Top Floor - Seating
Photo credit: Tuomas Uusheimo
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The spatial concept has been executed by building Oodi as an inhabited 
bridge spanning over 100 meters over the open ground floor space. The 
bridge structure consisting of steel trusses and beams is supported by two 
massive steel arches, tensioned together with a reinforced concrete slab. 
This innovative solution has enabled the column-free interior spaces and 
the possible construction of a future road tunnel crossing underneath 
the building. Secondary steel trusses support the cantilevering balcony 
and roof canopy asymmetrically from the arch structure.

Oodi has been built using local materials and with local climate conditions 
in mind. The wooden façades are made from pre-fabricated spruce 
modules. The complex curved geometry was designed and manufactured 
using algorithm-aided parametric 3D-design methods. Detailed analysis 
of façade performance informed the environmental solutions and helped 
in minimizing the requirement for mechanical environmental control 
systems. The glass façades allow for large amounts of daylight in the 
public areas. The optimization of building services enabled the flexibility 
of the spatial arrangements. The energy consumption level of Oodi is 
that of a nearly Zero Energy Building (nZEB). Its estimated life span is 
150 years.

The anonymous open international two-stage architectural competition 
for the new central library was launched in January 2012, and attracted 
544 entries from all over the world. ALA Architects’ entry was announced 
the winner of the competition in June 2013. Construction started in 2015 
and the building opened to the public on December 5th, 2018.

www.waelfarranstudio.com
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• Type: Open international competition, 2012-2013, 1st prize
• Status: Construction started on September 1, 2015, library open 

to public from December 5, 2018 onwards
• Program: Library facilities, meeting rooms, group working space, 

maker space, living lab, recording studios, photography studio, 
editing rooms, office space, café, restaurant, movie theatre, 
auditorium, multi-purpose hall, exhibition facilities, information 
booths, 17,250 m2 total Project budget: 98,000,000 €

• Location: Töölönlahdenkatu 4, 00100 Helsinki, Finland
• Client: City of Helsinki
• Architect: ALA Architects

Exterior View - South-west corner
Photo credit: Tuomas Uusheimo

Top Floor - Children’s Library
Photo credit: Tuomas Uusheimo

Exterior View - Under the Canopy
Photo credit: Tuomas Uusheimo

Middle Floor - Stepped Seating
Photo credit: Iwan Baan
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Cutwork wins Societal 
Innovation – youngest studio to 

ever win a FRAME Award
Paris, France
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Flatmates is the coliving project of Station F, the world’s largest 
startup campus, and will host over 600 entrepreneurs in 100 
shared apartments with a café, bakery, bar, gym, laundry 

services, and outdoor public areas. It also is the first large-scale co-
living space in Paris.

Each apartment is shared by 4 to 6 residents who have their own 
compact personal living space with a shared bathroom, kitchen, 
living room, and outdoor balcony. Common social spaces are shared 
by all residents, and a spacious outdoor area on the ground floor will 
host events, concerts, etc.

Cutwork designed the interiors of nine different apartment typologies 
and delivered over 5000 pieces of furniture specifically tailored to the 
emerging needs of shared urban living.

Cutwork wins 
Societal Innovation 

– youngest studio to 
ever win a FRAME 

Award
Paris, France
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Fifteen unique furniture designs utilise Cutwork’s patented industrial 
technologies that allow metallic tubes to be bent by hand. Everything 
is produced using Industry 4.0 digital manufacturing processes and 
3D laser tube cutting techniques.

Space Concept
“In Japanese culture, space is not only defined by the relationships 
between objects and walls, but also by the interactions and relationships 
between people. Rather than having a single word for ‘space,’ there 
are many words for space, each with its own social intention,” says 
Antonin Yuji Maeno, Cutwork Cofounder, and Lead Architect.

“For Flatmates, we developed a community-centred design concept 
interpreting three Japanese words for space: WA  - BA  - MA.”

“WA  is space for deep focus, introspection, and understanding of one’s 
self in relation to others. BA is a space for collaboration, extroversion, 
and knowledge-sharing. MA is space for the spontaneous and 
unexpected – the collision of people and ideas.”

These concepts are highlighted the most in an emblematic modular 
sofa. Breaking away from traditional sofa designs, which are oriented 
in one direction to watch TV, this custom sofa has no distinct 
orientation, adapted to the ubiquity and modern use of laptops. It is a 
modular design and can be broken out into individual “island” seats 
or assembled together as a single sofa. These light-weight modules 
make the space incredibly flexible and easy to arrange for different 
communal usages. 

Digital Craft
Cutwork is founded on patented industrial technologies that enable 
new flexibility in design, manufacturing, and shipping. Built around 
advancements in laser cutting and digital design files, Cutwork can 
produce custom furniture easily and cost-effectively, carrying out 
interior concepts with full-control over the design and manufacturing 
process.

This signature technology was the basis for the furniture designed for 
Station F and again for Flatmates. “Using our ‘bend’ technology, we 
designed 16 custom furniture products to help fulfill the full interior 
concept,” says Cutwork Cofounder and CEO, Kelsea Crawford. “The 
products are minimal, multi-functional, and built tough for heavy 
everyday use, which is vital for coworking and coliving spaces.”

Cutwork believes in sustainable design. All of the studio’s products 
are produced on-demand on a project-basis (no warehousing, 
no overproduction). In 2018, Cutwork was named in the Top 30 
CleanTech companies in Europe. 

 www.cutworkstudio.com/flatmates
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Technical sheet
Project Title: Flatmates
Status: Completed 2019
Client: Station F / Xavier Niel
Scope: Interior Concept, FF&E
Location: Paris, FR
Size: 12,000 m2
Execution Architects: Wilmotte & Associés
Photography: Handover Agency
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The biggest safari story in 
Southern Africa, and why 

OKHA was the chosen décor 
supplier

South Africa
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It’s no secret that over the past year OKHA has taken its signature 
furniture designs from Cape Town to London, Los Angeles, 
Chicago, Miami and New York, and now there are also plans to 

include representation in Asia and the Middle East. When competing 
with far more established premium furniture brands, why is the 
architecture and design industry choosing OKHA? A look at some 
recent work might provide the answer.

OKHA created statement pieces for new luxury safari lodge, Cheetah 
Plains, which is set in the Sabi Sands Game Reserve. They worked 
in close collaboration with ARRCC (the architects and interior 
designers) and architect Stefan Antoni of SAOTA. Stefan reveals that 
“No matter how good architecture is, it can only succeed when the 
interior upholds that level of sophistication.” He feels that OKHA is 
able to “design furniture that upholds and mirrors the beauty of  the 
architecture”.
The project consists of three independent bush houses, named 
Mapogo, Mvula and Karula, each made up of several individual 
structures which include a central lounge and dining room with bar 
area, a family media and entertainment room, a covered terrace, an 
open boma courtyard and separate freestanding bedroom suites. 
ARRCC Director Jon Case, who was the lead designer for the project, 
says that he chose to work with OKHA because of their “distinct 
ability to connect to a deeper narrative. They are rooted in Africa but 
always have their eye on an international aesthetic that is unique, and 
they are connected to artists and craftsmen which helps to give the 
furniture a handcrafted feel which was so important to the overall 
language of Cheetah Plains.” Jon’s favourite pieces from the project 
are the Laguna coffee table and other bespoke coffee tables which 
he says, “added weight and solidity to the rooms because they are 
connected so well to the architectural theme.”

Working on the project over the course of 10 months, OKHA creative 
director Adam Court says; “We wanted to design pieces that felt like 
an internal landscape, using materials that have inherent value and 
beauty which evolve and improve over time, in the same way that this 
process happens organically in the external landscape. We wanted 
to create works of stature, substance and mass with a direct physical 
connection to the environment of Cheetah Plains.”

Through this process, OKHA experimented with various metals and 
finishes, exploring oxidised, patinated and etched processes on mild 
steel, brass and copper to create a lustre and depth that resonated with 

The biggest safari story 
in Southern Africa, and 

why OKHA was the 
chosen décor supplier

South Africa
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the project brief. Marble and stone were chosen according to grain 
and colour, and Court explains, “We went for deep rich earth tones, 
sienna, rust, ochre, copper, that resonated with the African bushveld.”
Fortuitously, the client was able to harvest timber from trees that 
had fallen naturally in the veld, which were put to good use for the 
monumental five metre long dining tables which anchor the open 
plan dining areas. Court explains “The table legs had to be as robust 
and statuesque as the tabletops, matching them in scale” To achieve 
this, OKHA designed a custom table leg that would physically support 
the one ton tops and be an elegant and appropriate design that was 
part of the interior narrative. Each table uses a different wood type 
with a unique shape, which informed the design and position of the 
legs. The brass clad table bases are beautifully sculpted scalloped 
forms that stand at opposing angles allowing the best possible seating 
positions and spreading the massive weight equally. The shape of the 
table legs was also replicated in the brass “butterfly” inlays which are 
recessed into the tabletop. The table is paired with custom Tofu dining 
chairs, upholstered with a bronze coloured leather seat and back to 
complement the dining table’s solid brass decals.

More bespoke elements include OKHA’s Nancy barstools in a custom 
metallic coloured leather, tailored brass footrest and unique wood 
stain, Nicci armchairs, Barnett dining chairs in a sunflower yellow 
velvet, Bijou marble side tables in antique brass with Nero Marquina 
marble tabletop, candleholders made from Iroko wood, circular 
copper framed mirrors with matching servers and custom life-size 
totems that create a completely novel atmosphere of a modern and 
ancient time combined. This ability to design for the environment and 
the architecture is a valuable contribution from OKHA.

The spaces all have large glass panels that slide away opening the space 
to the landscape. The effect is electrifying, a front seat to the life, drama 
and beauty of the bush beyond. OKHA’s careful and considered use of 
materials, in their bespoke designs for Cheetah Plains, heightens and 
reinforces the visitors’ experience without resorting to clichés.
Cheetah Plains was launched in 2018 and has already won Best Game 
Lodge 2019 at HOSCO, South Africa’s Luxury Tourism Awards, Best 
Luxury Bush Villa in the world at the 13th Annual World Luxury 
Hotel Awards, been a finalist at IFI Gap Awards and been longlisted 
for the Dezeen Awards 2019.

www.okha.com
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Charlie West – Manhattan’s only new ground-up construction 
residential development in Hell’s Kitchen – is now complete. The 
striking 16-story condominium building, with exterior design by 
ODA Architects and interiors by the renowned Andres Escobar of 
Lemay + Escobar Architecture DPC, creates an urban oasis at 505 W. 
43rd Street. 

With a judicious separation into two distinct buildings creating an 
elegant courtyard, the design weaves in the steely characteristics of 
the neighborhood’s past, combined with the luxury and modernism 
of present-day Hell’s Kitchen. The brick façade integrates with the 
surrounding buildings, while articulation of the façade introduces a 
distinguishing sculptural element of depth and style.

Upon arrival at Charlie West, the dramatic double-height hotel-style 
lobby draws one into the industrial chic-designed interior space that 
dually serves as a curated library and a private residential lounge, 
anchored by a grand fireplace. The welcoming area is framed by 
its distinctive diagonal beams, a structural necessity the designers 
maximized and made into a defining feature.

Escobar and his design team infused the neighborhood’s DNA 
throughout Charlie West’s spacious amenities, and successfully 
curated an industrial yet modern and inviting interior design for the 
lounge, pool and gym, as well as the 120 residences, through the use 
of natural materials and opulent textures.

“The interiors at Charlie West transport you to another place and exude 
a relaxed vibe, with a very sophisticated palate. From the moment you 
step into the lounge-like lobby, with its sumptuous natural materials 
and dark urban tones, to the scenic pool with its serene spa-like feel, 
you could easily feel as though you are in a boutique hotel in Miami 
rather than a luxury condominium in Hell’s Kitchen,” says Escobar, 
Senior Partner and Design Principal at his eponymous firm. 

While original plans called for two stand-alone buildings, the ODA 
team was able to approach the design with an innovative perspective, 
creating one holistic living experience by way of a uniquely designed 
bike storage room.  By integrating a connecting path between the 
buildings with a 44-foot-long glass enclosed bike room, ODA was able 
to centralize the amenities and create a more spacious environment 
for residents without doubling up on lobbies, mailrooms and elevator 
banks. 
“The bike room in the courtyard area between the two buildings acts 

Lemay + Escobar 
Architecture & ODA 
Team up on Charlie 

West
New York, United States 

Technical sheet – Charlie West Project (505w 
43rd Street)
LOCATION: New York, USA
ARCHITECTS: ODA Architecture
PROJECT COMPLETION DATE: June 2019
SURFACE AREA: ±20,210 SQ. FT
BUDGET: USD $82 M
NUMBER OF UNITS: 130
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as a connecting corridor, which allowed us to create one unifying 
development, rather than two separate towers,” said Christian Bailey, 
Principal at ODA. “By creatively working within the constraints 
of the zoning laws, we were able to maximize common areas and 
recreational spaces that knit the building together to allow for a more 
communal and connected lifestyle.”

Reflecting the vibrancy of 43rd Street, residents can enjoy various 
amenities including an indoor pool with open-air access, the 6,000 
square-foot landscaped private courtyard, a contemporary children’s 
playroom, a state-of-the-art fitness centre flooded with sunlight, and 
a translucent glass-enclosed “bike box” that reimagines typical bike 
storage as an innovative architectural centerpiece.

About Lemay + Escobar Architecture D.P.C. 
From interior design and architecture to artistic direction and 
curation, Lemay + Escobar Architecture D.P.C.  is all about creating 
seamless experiences that wow. Born in 2018, the firm combines 
NYC-driven Escobar Design with Montreal-based Lemay, as a 
globally-active integrated architecture and design firm. Together, 
their award-winning instincts and design excellence, backed by 
decades of experience creating sustainable living environments, offer 
unparalleled synergies in creating powerful experiences that resonate. 
At the vanguard of NYC’s reinvention and worldwide, Lemay + 
Escobar creates optimal, sustainable and measurable value for its 
clients, users and communities. lemayescobar.com | @lemayescobar

 www.lemayescobar.com
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FABRICSWINTER
WARMER

TAIL OF
THE DOG

During lockdown, the saying is that 
you either become a couch potato 
or a good cook. Recipe promises 
have been winging around the world 
via group emails, where you have to 
keep the chain unbroken by sending 
the message on to twenty friends, 
with your favourite recipe sent to an 
unknown address in position number 
one. You will get thirty-six new recipes 
back in no time. I can’t manage the 
maths, let alone manage to find 
twenty people who won’t unfriend 
me the instant they get my email. 
My chain was broken by three polite 
refusals saying sorry, not their thing – 
cooking or emailing?

Anyway, I received precisely two 
recipes from friends who had 
misunderstood the instructions, plus 
one as a bonus from the original 
perpetrator who lives in Toronto. 

The bonus recipe was disgusting – 
mussels with mayo, served cold the 
next day – yeucch. One of the others 
was a delicious ginger, sweet potato 
and lentil stew, which I made. It tasted 
good, but did not look remotely like 
the stew in the photograph, mine 
was distinctly grey. The other was for 
sweetcorn fritters; in my head I divide 
the world between those who like 
sweetcorn, and those who like baked 
beans. Sweetcorn is my preference, 
so I was interested, but felt it was a 
lot of fuss just to eat sweetcorn, so I 
passed. 

Then a retaliatory chain mail arrived 
(I sensed the fetters of chainmail 
immediately) from a good friend 
of mine in London, who is known 
as The Worst Cook in the World. I 
apologised to her for not carrying 
on, and received an explanatory 

note saying that she had only done 
this to help her daughter in law. With 
that little flutter over, I have gone 
back to the tried and tested recipes 
printed on the spattered pages of 
my favourite cookbooks, rather than 
digital photos and promises from 
bloggers with names like skinnytaste, 
House of Yumm, tasteofhome. I know 
there are tried and tested recipes 
from digital cooks all over the world, 
who have crowds of virtual followers, 
and websites spattered with step by 
step photographs, and columns of 
additional text giving the history and 
medicinal properties of the recipe, 
when all I want is a list of ingredients 
and the method, with maybe one 
photograph (beautifully styled) of what 
the final result should look like. In time, 
the Fourth Industrial Revolution might 
manage to give us a taste as well. 

Quarantine Cuisine

www.designingways.com



172           Issue 230 • dw   173        dw • Issue 230   

Sometimes the communicative 
power, the visual impact and the 
functionality of an object lies in the 

combination of a few selected structural 
elements, as in the case of Petites Lentilles, 
the pendant lamp by Catellani & Smith 
that is a fine example of a harmonious 
balance between light and matter.

A suspended oval made of natural brass 
– measuring 120 x 60 cm – traces a large 
orbit in space, while small transparent 
lenses, embedded in supports also made 
of brass, illuminate and decorate its 
form, following its lines. The structure 
comprises a ceiling base equipped with 
the thinnest cables that support the oval 
ring, as if it were ‘floating’ in the air.

Less is more… with its minimalist 
style, Petites Lentilles demonstrates 
how the simplicity of a design made of 
only a few elements can create such an 
amazing object, a pendant lamp that 
is suitable both for the living spaces of 
private residences and contract projects, a 
lighting object that is able to customize a 
room with refined elegance. 

www.cavalleri.com
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The amazing 
minimalist style of 

Petites Lentilles
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THE GLOBAL FAVOURITE IN WINDOW DECORATION

0861-1-TAYLOR (829567)
www.taylorblinds.co.za

Style meets safety with Taylor’s extensive range of antimicrobial-fibre blinds. Whatever your need, we have a 
chic, contaminant-safeguard blind to match. Book a Virtual Sales Consultation and we’ll help you to find the 
best fit for your space. They’re easy-to-clean, easy to erect and as added hygiene convenience, they’re easy 
to motorise too. This means you don’t have touch any part of the blind, not even the pull cord. Quite literally, 
you don’t have to lose sight of what’s important.

TAYLOR ROLLER BLINDS

MADE FROM ANTIMICROBIAL FIBRES, 
OUR BLINDS ARE JUST WHAT THE
DOCTOR WOULD ORDER.


