
  i        dw • Issue 235

RSA R35.95
(incl. VAT)

  

ISSUE 235 KITCHENS FURNITUREWALL COVERINGS

designingways



SILVER LAKES 
Tel: (012) 809-3519

UMHLANGA
Tel: (031) 566-6777

FOURWAYS
Tel: (011) 691-7700 www.sevens.co.za



2     Issue 235 • dw   3        dw • Issue 235

Sevens’ buyers sourced the world for the best in design, flair and 
quality in contemporary and classic furniture and accessories, 
and today Sevens imports sofas, leather lounge suites, reclaimed 
teak dining suites and beautiful chrome products.
www.sevens.co.za
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For timeless sophistication and the latest lighting trends. Radiant has superior quality and
functional yet stylish fittings to suit your home. We have a wide range of chandeliers, pendants,
ceiling lights, wall lights, table lamps and more. We can help create a living space you can enjoy.

S O P H I S T I C A T I O N  &  S T Y L E

www.radiant.co.za

Metal chandelier
770mm(w) x 4000mm(h)

RCH115 JP0028

RCH114 JP0026 RCH117 JP0029 RCH118 JP0030

Metal chandelier
710mm(w) x 2370mm(h)

Metal chandelier
450mm(w) x 2120mm(h)

Metal chandelier
1550mm(w) x 4400mm(h)

JHB +27 (0)11 386 0000 CPT +27 (0)21 521 2500 DBN +27 (0)31 263 0096
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Think of it as the world’s most beautiful “no entry” sign. 
ShutterGuard® Shutters not only lend a sophisticated look to 
any window or door, they also provide high-end security when 
closed. They’re rustproof, available in custom colours and are 
backed by a 10-year warranty. The perfect way to finish off a 
home stylishly and, importantly, securely.
www.taylorblinds.co.za       0861-1829-567
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DESIGNER 
PROFILE

DNA Barcelona
COCOON - Page 24

DNA Barcelona is a studio of Architecture, Planning, 
Landscape, Interiors, and Design, that develops projects 
with a high calibre of innovation within a global strategy 

of internationalization. The office is currently involved in a large 
number of projects throughout Europe, Africa, Asia and the 
Middle East for institutional, healthcare, educational, residential, 
commercial and other singular projects.  We are a creative and 
multidisciplinary team formed by excellent professionals led by the 
Architect Aryanour Djalali.

We specialise in great projects, such as Hospitals, Educational 
Centres, Commercial and Institutional Architecture, Hotels and 
Resorts in which functionality, speed, management and ability to 
cope with difficult tasks are our professional skills. We also specialise  
in luxury projects for important customers; in these projects we 
take care of bringing innovation together with the latest market and 
design trends in our proposals.

DNA’s architecture emerges out of a careful analysis of how 
contemporary life constantly evolves and changes. Not least due to 
the influence from multicultural exchange, global economic flows

and communication technologies that all together require new ways 
of architectural and urban organisation. 

Our team is responsable for programming, conceptualisation  
and development of  new projects incorporating the latest research 
and technological solutions. In order to improve our way of working 
steadily, we have created our Technical Department, researching 
new designs with the latest technology, looking for new construction 
systems and envelopes, through the implementation of energy 
efficiency and sustainability concepts. In a series of projects we have 
tested the effects of scale and the balance of programmatic mixtures 
on the social, economical and ecological outcome. We have always 
incorporated sustainable initiatives into our projects.

A new concept of architecture is possible with the new software 
solutions. In order to develop new designs and spaces, we use all 
kinds of tools to create and integrate a multidisciplinary process; 
the BIM manager tools, the 3D, and video representations are only 
examples.

www.dna-barcelona.com

“My experience in architecture has 
been very intense and rewarding. With 
a multicultural background and after 
graduating from the top- class Polytechnic 
University of Catalonia and University 
of Delft, I learned that “Architecture is 
more than boxes, but buildings that rotate 
talking to each other”.

I define myself as an architect who 
translates ideas into projects. The secret 
is in the understanding and interpretation 
of these ideas, so they can be carried out 
through the technical requirements that 

respond to the discipline of architecture.
This process is intimately linked to my 

professional creative and multidisciplinary 
team which contributes to the creation 
of added value and, consequently, to the 
success of the projects.

In architecture you are what you live. 
Your background, your family, your 
education in the cause of everything that 
affects in your creativity. My way of doing 
architecture is linked to my experiences in 
life, and these are reflected in my projects.

Thanks for being there.

Architect Aryanour Djalali Founder & C.E.O.

We proudly introduce the LOFT Series. A journey that captures the essence of fi ve of the most iconic 
neighborhoods in the world with industrial architecture and brings it into your home shaped as 5 
diff erent concrete colors as unique as their origin. On top of that, all the Series has been manufactured 
using the pinoneer HybriQ+ Technology®. An unprecedented dimensión of beauty and sustainability.

Love the City. Love Loft your home.

®

Seaport Loft Series

COSENTINO SOUTH AFRICA  9 Gerhardus Road, Elandsfontein, JHB / Tel: 010 500 2131 (JHB)
 Tel: 021 385 1866 (CT) / info.za@cosentino.com  /  Follow Us: F @CosentinoRSA    ò @CosentinoSouthAfrica
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IVY

IRIS

POPPY

Tel: 011 434 0444, Email:Shantelle@chairexpress.co.za
44 Hulbert Rd Cnr Rosettenville Rd, New Centre, 
Johannesburg 
PO Box 39799, Booysens, 2016

Tinker Imagineers  - Page 68
Tinker imagineers is an agency for creative consultancy and 

experience design and is currently the largest organisation of its 
kind in the Netherlands. We bring ideas to life in exhibitions, 
events, pavilions, and multi-media theatres. We take on research, 
project development, design, AV and multimedia, as well as 
production. Tinker was founded in 1991 and is located in Utrecht. 
In 2018 founders Erik Bär and Stan Boshouwers published the 
first book on immersive experience design, the art of creating 
spaces that tell a story. The book Worlds of Wonder - experience 
design for curious people, describes the What, the Why and the 
How of this exciting new way of communication.

Montalba Architects  - Page 76
Founding Principal David Montalba, FAIA, SIA started 

Montalba Architects in 2004 and is the driving force of leadership 
and design within the firm. Montalba Architects is a diverse 
architecture and design studio of more than 50 designers based 
in Santa Monica, CA, and Lausanne, Switzerland. The award-
winning practice is engaged in retail, residential, and other select 
commercial projects in the United States, Europe, Asia, and the 
Middle East. Believing that architecture and one’s environment 
can truly improve quality of life, the firm’s approach is humanistic 
in nature, which often leads to solutions that are discreete and 
contextual, yet conceptual in their intent, effect, and appeal. 
Montalba Architects’ original Santa Monica studio is located 
within Bergamot Station, a creative hub and arts district at 2525 
Michigan Ave., Bldg. T4, Santa Monica, CA. The Swiss office 
is located at Rue Centrale 6, 4 eme etage, Lausanne, CH-1003, 
Switzerland. Further information about Montalba Architects and 
a curated collection of project images can be found on Montalba 
Architects’ website

7

LEADERS IN INNOVATIVE CUSTOM CABINETRY DESIGN, MANUFACTURE & INSTALLATION.
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TRADE
WINDS

New sustainability milestone in flooring

Interface, major global modular 
flooring producer and a world 
leader in sustainable flooring, has 

developed a new carpet tile backing with 
“the lowest carbon footprint ever”.  The 
new CQuestBio backing contains no 
petrochemicals (virgin oil) and features 
the highest level of bio-based content 
at the start of its lifecycle, coupled with 
100% recyclability at the end of service. 

Interface products, manufactured in the 
Netherlands, are distributed and installed 
in South Africa by KBAC Flooring. 
The new backing is now standard on 11 
collections and 56 flooring products in 
Interface’s extensive range. 

Ton van Kerken, Senior Vice President 
of the Interface Supply Chain based at 
the company’s European headquarters at 
Scherpenzeel, said the process to create 
the CQuestBio backing involved adding 

new non-bitumen, bio-based materials 
and more recycled fillers to carpet tile 
production. 

“The new material content - measured 
on a stand-alone basis - is net carbon 
negative and reduces the total product’s 
carbon footprint. This revolutionary 
backing is another important step towards 
helping customers achieve their own 
sustainability goals. Interface is already 
planning a more advanced backing - with 
even more carbon-negative materials - 
for 2021 as we work towards becoming a 
carbon negative enterprise by 2040.” 

Van Kerken said Interface had, since 
1996, reduced the embodied carbon 
footprint of its carpet tile product by 
74%. “This was achieved by modified 
design and the use of recycled materials, 
de-materialisation and improved 
manufacturing efficiencies. Then, through 

our Carbon Neutral Floors programme, 
Interface compensated for unavoidable 
carbon offsets from renewable energy, 
fuel switching and reforestation projects,” 
he added.

In 2003, Interface started offering 
carbon neutral flooring by offsetting the 
full life cycle of greenhouse gas emissions 
for carpet tiles and, in 2018, included 
luxury vinyl tile production and a year 
later, also rubber flooring. The Carbon 
Neutral Floors programme forms parts 
of Interface’s Climate Take Back initiative 
which commits itself to production that 
reverses global warming.

Interface has now sold more than 379 
million square metres of carbon neutral 
flooring globally, and has reduced over 5.3 
million metric tons of carbon emissions.

 
www.kbacflooring.co.za
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Port Elizabeth
PC Agencies: 087 075 0876

Durban and Umhlanga
Aesthetics: 031 040 3192

Ballito
Blinds All of Them: 031 040 3191

Knysna
Milk&Honey®: 087 075 0877

Bloemfontein
Ralph Blinds: 010 040 7100

Johannesburg
R&C Trading: 010 040 3157
Galaxy Blinds: 010 040 3495
The Curtain Club: 010 040 7993
Blinds Express: 010 040 3156
Blinds All Types: 010 040 3155
Blind Time: 010 040 3154
Curtain Solutions: 011 465 9966
Curtain and Blind Workshop:   011 262 4600 
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Picture Perfect: 010 040 7992

Northern Limpopo
Newton and Strever: 087 075 0845

Nkomazi
Nkomazi Blinds: 082 811 5669

FIND A BLIND PROFESSIONAL IN YOUR AREA:

www.blinddesigns.co.za

AMANZI

Design Style:
Coastal

This fresh, crisp style has a 
palette filled with light, airy 

colours. Harnessing energy from 
the blue majestic ocean to more 
neutral shades, inspiring a sense 

of open living.

Cape Town
The Best Blind Company:       021 040 3001
Total Blind Design: 021 040 3002

Klerksdorp
Ridwaans Interiors: 010 040 7638

Namibia
Windhoek Touch of Style:   +264 61 245303
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Tobi, a new design icon imagined 
and created by Elena Trevisan 
and produced entirely in Italy by 

the historic brand Rexite, tells of timeless 
elegance.

A sofa considerable in volume and 
sensuous in form. A design piece 
composed of contrasts in which multiple 
universes meet, a piece which, like a Zen 
garden, coaxes those who take a seat into 
taking their minds off everyday life in 
order to achieve well-being.

Characterised by curved lines, just like 
the smooth tobi-ishi stones in Japanese 
gardens from which it takes its name, the 
Tobi sofa is a small work of architecture 
in which each element is both illustrative 
and functional. Supported by four legs 
of natural or lacquered solid wood, Tobi 
seems to float in the atmosphere.

Attention to detail, masterful 
craftsmanship, and maximum focus on 
comfort: Tobi invites you to sink into a 
softness that welcomes and supports the 

body, guaranteeing relaxation and true 
well-being.

The soft fabrics enveloping the curves 
of the sofa enhance the sense perception 
it conveys.

A solid wood frame, technically 
removable wool and velvet covers, leather 
and eco-leather upholstery made with 
recycled PET collected from the ocean: 
these are the ingredients of this collection 
of sofas, available in three sizes, perfect 
for any kind of environment, from homes 
to hotels to offices to public lounges.

Their collections of seats, tables, coat 
racks, clocks, and modular systems, born 
of designer collaborations with the likes of 
Raul Barbieri, Giorgio Marianelli, Giotto 
Stoppino, Julian Brown, Enzo Mari, 
Bruno Munari, D’Urbino and Lomazzi, 
Basaglia and Rota Nodari, Gabriella 
Montaguti, and Kuno Prey, are all made 
at the Cusago plant on the outskirts 
of Milan. An innovative production 
structure modelled on advanced and 
environmentally friendly technologies.

Recognisable in the extremely high 
quality of the materials they use and 
in their great attention to the details 
of manufacturing, Rexite’s products 
deftly combine creative originality and 
functional value.

The year 2019 represents a turning 
point: entrepreneur Davide Raddrizzani 
takes over Rexite from Rino Pirovano, 
who co-founded the company with Rino 
Boschet. The young entrepreneur’s goal 
is to facilitate the company’s evolution by 
offering increasingly complete furnishing 
solutions for the home and office, as well 
as the hospitality sector and public spaces, 
thus meeting the new requirements of 
increasingly demanding markets. All 
this through the advancement of the 
company’s historical and cultural heritage, 
the desire to reorganise and deploy the 
commercial network, collaboration with 
new designers, and the choice to use new 
materials and production technologies 
while paying increasing attention to 
environmental responsibility.

www.eu.rexite.it

dw

TOBI
The iconic product of 

Rexite’s new face

designer Elena Trevisan

TRADE
WINDS

20 - 22 JUNE 2021
Gallagher Convention Centre, 
 Johannesburg, South Africa

Meet  
key buyers

Promote  
your brand

Increase  
your sales

Engage with  
industry stakeholders

Position yourself  
as a thought leader

It was our first time exhibiting, and it 
was absolutely amazing! We gained 
over 100 inquiries. It was valuable to  
networking with relevant industry 
brands and companies. Overall, we  
were absolutely blown away! 

Chris Cradock, Owner, Profile Creations

BOOK YOUR STAND TODAY SECURE YOUR SPACE THROUGH SPONSORSHIP
Belinda Wewege 
E: Belindawewege@dmgevents.com   T: +27 11 783 7250

Dean Lundall 
E: Deanlundall@dmgevents.com   T: +27 11 783 7250

Organised by:

The Hotel & Hospitality Show is now in its 4th year providing opportunities to the hospitality and 
hotel industries across Africa. The event showcases products, equipment, services & design, for 
restaurants, cafes, bars, hotels, guesthouses and foodservice owners, managers and operators. 

BE PART OF THIS BOOMING MARKET

Visit www.thehotelshowafrica.com for more info
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Marine Mutants from a 
disposable world 2020 is 
Porky Hefer’s major new 

work consisting of a series of largescale 
handmade environments based upon 
imaginary sea creatures from a dystopian 
future he calls the Plastocene. This 
collection, including a 14m wide x 
3.6m high octopus constructed of giant 
hand-felted cigarette butts, is made 
with a community of artisans in and 
around Cape Town. Marking the end of 
the Anthropocene, our current fossil-
fuelled epoch, Hefer’s creatures remind 
us of plastic bags, straws, coffee cups, 
trash, and the discarded detritus of 
hyper-consumerism, convenience and 
environmental neglect. He speculates 

that in a distant future some species 
might transmutate, adapting to the 
endless abundance of plastics and 
pollutants flooded into nature. In a twist 
of evolutionary fate, Hefer imagines what 
would happen if refined hydrocarbon 
distillates from fossil fuels fused with 
organic DNA to generate a new type of 
life – transitional forms that exemplify the 
mutant fruits of our fossil-fuel era. 

The toxic future painted here is one that 
humans would struggle to inhabit. But at 
best, Hefer hopes that life continues in this 
new form, following the mass extinction 
that he sees us so selfishly perpetuating.

www.southernguild.co.za
dw

TRADE
WINDS

Marine Mutants 
from a disposable 

world 
Designed by Porky Hefer
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NATURE

Unique whale behaviour 
KwaZulu-Natal, South Africa

A recent dive at Aliwal Shoal on 
the KZN South Coast saw John 
Miller, of Shark Cage Diving 

KZN, swimming alongside a humpback 
whale mother and her calf. Upon 
approaching the pair, Miller realised 
that – quite unusually – the mother was 
actually cradling the calf in her mouth. 
“It was an amazing experience, I’ve never 
seen or heard of anything like this before. 

Once the mother realised I was there, 
the calf started moving slowly from the 
mother’s mouth, the mother moved below 
the calf and gave me a proper stare before 
they both turned and swam away.”

According to Dr Stephanie Plön of 
Bayworld Centre for Research and 
Education in Port Elizabeth, while 
much about whale behaviour is still 
being discovered, the bonding between 

mother and calf is often physical: “What 
we do know is that, during the initial 
development phase of the calf there is 
little, if any, vocal communication. What 
we do see is that there is physical bonding 
– like cuddling – so it’s possible this was a 
physical display of the bond. It also needs 
to be recognised that whales have limited 
use of their limbs, so using the mouth 
may be a natural way to compensate.”

Aliwal Shoal, which is just 5km offshore 
of Umkomaas River, is one of two Marine 
Protected Areas on the KZN South 
Coast, alongside Protea Banks, 8km off 
Shelly Beach. Both of these are world-
revered dive sites which have prompted 
several international documentaries and 
attracted an influx of global tourists. 
Alongside migrating humpback whales, 
Aliwal Shoal and Protea Banks are home 
to a variety of incredible marine species, 
including big game fish and numerous 
shark species.

For those who prefer whale sightings 
from the land, the KZN South Coast 
also has a number of whale and dolphin 
viewing spots – including Umtentweni 
Conservancy Whale Deck, Ramsgate 
Whale Deck, and Umdoni Golf Club 
Whale Deck - which are popular between 
May and December when the humpback 
and southern right whales are migrating.

www.visitkznsouthcoast.co.za
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Humans have been using leather 
for more than 7,000 years, and 
even today, leather remains 

one of the most sought after, viscerally 
appealing materials. While our ancestors 
had to make do with simple animal pelts, 
now we can select from a dizzying array 
of colours, textures, qualities from which 
to choose, and from all manner of species 
too.

To help narrow down the choices and 
avoid making costly mistakes, ask 
yourself or your client the following 
questions. 

Why are you choosing leather? 
• What is the primary reason for 

choosing leather?  
• What is the secondary reason? 
• What are you hoping to achieve by your 

choice?

What is your understanding of leather? 
• Have you used it often?
• Are you aware of the differences? 
• Can you advise your client of how it 

wears and how to clean it?

What are you making up in the leather?
• Where is it being placed, and in what 

environment?
• Who will be taking care of it?

With so many different finishes and 
uses of leather, there is no one-size-fits-
all solution. We have to dig a little deeper 
to make sure we understand all the pros 
and cons, then pick the one that fits our 
purpose the best.

Technology, machinery and industry 
knowledge have allowed us to finish 

and transform what was originally a 
basic material with limited choices into 
a veritable fashion statement. The right 
leather can make a world of difference in 
the finished product, whether it’s clothing, 
furniture or a surface treatment. As always, 
one must consider both appearance and 
feel as well as performance and care.

Let’s take a look at a few examples, 
starting with the most natural.

Suede, Nubuck and Buffed Leather
Pros – soft and supple with a glove-like 

feel, artisanal and natural quality, gains 
character and authentic wear and tear 
through use.

Cons – more susceptible to stains and 
spills unless protected. Natural character 
marks may need to be cut in or cut out. 
More likely to stretch with use.

Semi Aniline 
Pros – still has a natural grain and 

soft silicone finish but also has a more 
protective topcoat against dirt and spills. 
Better colour accuracy can be achieved. 
All around versatility, durability and 
aesthetic. 

Cons - If over-finished or dyed certain 
colours, can look less natural. Care must 
be used when utilizing the belly and 
armpit area of the hide, as it looks the 
same but has more stretch. Many different 
variations of the term “semi-aniline”

Corrected Grains
Pros – colour accuracy, stronger 

protection against spills. Printed grain 
will take out some of the natural stretch 
of leather so it’s better suited for certain 
applications over others.  

Cons – Less natural feeling, dirt can get 
stuck around the printed grains. If topcoat 
is pierced, not easily repairable. Scratches 
and scars and some brandings can be 
hidden under the topcoat and the rolled-
on grain print so if cut, may become a 
weakness over time.

These are just a few considerations 
when specifying leather. Another one 
is maintenance. Special finishes, for 
example, can add beauty and surface 
interest but require a bit more care. 
Various tanneries may have their own 
ways of processing and finishing as well, 
i.e.,they may cut corrected grains thinner 
for more suppleness, at the expense of 
hide strength and stretch.

The best way to ensure you’re making 
the right selection is to visit a showroom, 
discuss your project with an expert, and 
examine the different options in person. 
At Whatnot, we welcome your questions 
and are eager to learn about your leather 
needs. 

Whatnot Leather & Fabric is a family 
owned business in Sandton, founded in 
1998. In the two decades since, fashions 
and technology have changed, and so 
have the range of fabrics and leather that 

Whatnot offers. What has not changed, 
and what customers appreciate and 
rely upon, is Whatnot’s commitment to 
quality, customer focus, and personalized 
service. In fact, some of the staff who 
started with the firm in its early years are 
still here.

Owners Jonathan and Sandie Barbour 
inject joy into their work, and they vow 
that they will never lose sight of the 
“why” of doing business. Armed with 
an uncanny understanding of what their 
loyal clientele seeks, they offer a full range 
of leathers and fabrics, from the classics to 
the most current, and some truly unique 
ones not stocked by any other furniture 
purveyors in South Africa.

Whatnot Leather Collection
Visitors to the Kramerville showroom 

marvel at the enormous range of stocked 
leathers, in a rainbow of colours and 
textures. You can choose your own hides, 
if you like, or you can entrust the selection 
of individual hides to the team. Dedicated 
to both the professional interior designer 
as well as the homeowner, the staff takes 
its time to understand exactly what the 
application is, by asking questions and 
listening carefully. It is crucial to ascertain 
the following:
1. Why is leather being used, as opposed 

to fabric? 
2. What is the client’s understanding of 

leather? 
3. Where is the leather being used? 

Once these questions have been 
answered, Whatnot’s leather experts can 
narrow down the endless choices and 
guide clients towards a selection that suits 
their particular project. It is important to 
sort through the many pros and cons to 
the many finishes and tanning processes, 

in order to avoid misunderstandings and 
issues later. By visiting the showroom, 
clients not only get a fantastic education 
in choosing, using and caring for leather, 
but they also have an opportunity to 
see and touch large hides firsthand – an 
invaluable experience.

Behind the scenes, the Whatnot 
warehouse team ensures that the clients 
receive exactly what they selected. Every 
single order requires careful checking     
and shade matching of each hide. While 
this is an essential process for all leathers, 
it is especially crucial for the natural 
finished ones, which can vary widely.

Whatnot Fabric Collection 
Whatnot stocks an absolute treasure 

trove of cottons, linen, silk, raffia, 
towelling, linings, etc. Not only is there 
an eye-popping selection of colours and 
patterns, but the collection also contains 

a variety of yarn constructions, blends, 
and wide width variations. But all of 
the fabrics are united by their natural 
look or feel, and they all reflect the most 
discerning tastes. 

Sandie and Jonathan carry a range of the 
best South African textile manufacturers 
have to offer. They also scour the world 
for unique fabrics, marked by one-of-
a-kind weaving, embroidery, fibres and 
embellishing. 

Whatnot is also renowned for its own 
line of bespoke patterns, which can be 
customized by colour and size to fit your 
precise requirements. This year, they 
branched out digital printing capabilities 
by introducing an exciting new service: 
You Print. Whatnot will print your designs 
on not only fabrics, velvet, linen, cottons 
and polyester of varying weights and 
textures, but also on clothing, upholstery, 
bag lining, scarves … you name it! And if 
you only have an idea but not a complete 
design, Whatnot has a team of designers 
that can make it a reality. And even more 
remarkably, the cost of the YouPrint 
service is quite reasonable.

For a glimpse at Whatnot’s offerings, 
check out their website. And if you are ever 
in Kramerville, a visit to the showroom is 
a must, to see not only fabrics and leathers 
but also some other goodies as well. 
Jonathan and Sandie welcome you with 
open arms.

www.whatnot.co.za

The Whatnot Guide 
to Purchasing 

Leather

dw
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Sigmund Freud’s structural model 
of the psyche was introduced in his 
seminal paper published in 1923 

entitled “The Ego and the Id”, where he 
coined the terms ID, EGO and SUPER 
EGO to describe the different systems 
of the brain and how these developed at 
different stages of our lives. After a deep 
interrogation with self I discovered that 
this is how I design and approach design 
on a daily basis. However, this is also true 
of how the various stages of my life have 
contributed and influenced how I view 
and practise this art form.

My design journey started in the 80’s, 
the summer I turned five to be specific, 
when my family spent time in Italy. I 
vividly recall my curiosity for design 
peaking, having been surrounded by 
beautiful buildings, frescos and marble 
sculptures, particularly the nude statue 
of David and wondering why no one 
remarked at his state of undress. What 
I now know about children in their 
formative years, is that they are driven by 
their instincts, this is their first response 
and call to action. When uncomfortable 
they will mention it and when something 
is inspiring, it gets imprinted in their 
mind’s eye, as the splendour of Italy was 
impressed in mine, and thus began my 
obsession with cities, buildings, art and 
music.

ID is that which we intrinsically have, it 
is uncorrupted, it is the designer’s instinct 
that makes us know without a doubt, that 
our work is good, it is the confidence 
we have in our innate ability, however 
primitive it may be, but with time and 
influence, be it through your peers 
championing hip-hop music over your 
love for a classical aria or your art classes 
releasing in you a new-found love for the 
cubist movement versus the romantic 
period, these external influences all affect 
your ID, and this happened to me in the 
90’s.

My high school years were spent in East 
Africa and this had a huge impact on how 
I viewed the world, for example, an East 
African homestead, market or city in the 
90’s had a very different energy, design 
and utility to its European counterparts; 
and though my experience of Africa felt 
quite isolated, my curiosity never waned 
and kept me abreast with the challenges 

that were happening at the time in 
southern Africa. What was quite apparent 
was that in Africa, everything was hands 
on, and approached from a human scale. 
Human experience and comfort levels 
were imperative in interactions with your 
fellow man and this is where my EGO 
came into play.

The external influences presented my 
reality, the reality that no matter how 
big an audacious goal or dream I had 
envisioned, if it couldn’t be made or 
realised what was the point or purpose 
of said dream or goal? If your client 
needs a certain religious requirement for 
their home in order for it to serve their 
daily needs, it does not matter whether 
your beliefs align, or your design ID is 
screaming to be heard, realistically you 
need to realise your clients’ needs in your 
design offering. These external factors 
come into play during the design process 
and a battle between your ID and EGO to 
produce a design versus your client’s ID 
and EGO and the interactions henceforth.

In the early 2000’s I found myself in 
the University of Pretoria’s Architectural 
Department, and I had to acclimatise to 
the different cultures and languages of 
South Africa. The one skill though that 
saved me and was hammered into me 
during my first year of university was 
that, where language failed, sketches and 
drawings became the ultimate medium 
of design communication, and I have 
carried this skill with me since. With the 
advent of Computer Aided Design (CAD) 
we transitioned to a digital form of design 
expression and the University of Pretoria’s  
embodiment of the Bauhausian teaching 
methodology, which calls upon the young 
designer to always be aware of how things 
are constructed, also managed to create 
space for one’s design ID to run wild. 

The SUPEREGO however is what 
makes you feel guilty for not producing 
that which satisfies your ID and 
EGO. Your SUPEREGO is critical, 
conscientious and in the never-ending 
pursuit of the ideal self. For example, 
a client might want their kitchen in a 
specific location in their home, and as a 
designer you explain to them that that 
might not be the optimal position for 
the kitchen, but they demand that this is 
what they want. At this point, you know 

that you will have to compromise but still 
produce the best design that will serve 
their culinary needs, however challenging 
a feat it may seem. A design compromise 
resulting in the designer’s ID versus EGO 
battle, results in a solution that satisfies 
the client’s SUPEREGO. Your client’s 
demands always need to be satisfied and 
unfortunately a designer can’t always 
enforce their design ideals. 

So how does one go about this balance? 
Is it a challenge? Absolutely. So why don’t 
we openly talk about this discomfort 
as designers? We develop coping 
mechanisms be it depression or quitting 
the practise of design to teach design and 
vice versa but avoid the conversations 
altogether.

The Iceberg Metaphor illustrates the 
relationship between our conscious and 
unconscious mind. It also illustrates 
the relationship between the three 
psyches Freud coined the ID, EGO and 
SUPEREGO. What the Iceberg Metaphor 
clearly illustrates is that our ID resides in 
our unconscious mind and it rarely comes 
to the surface, whereas that which rules 
our conscious mind, is the EGO with a 
balance of SUPER EGO for good measure. 

My challenge to designers is to tap 
into the unconscious, your ID, for no 
two designers are the same, because 
none of our IDs are identical. If we all 
tapped into that innate part of our selves 
our uniqueness will unfold as will our 
singularity and creativity as designers. 
What this will curb is the repetitive nature 
of our designs across the board a result 
of our SUPEREGO in the form of our 
clients, bosses, peers, self-criticism, guilt 
and or a knock on your self-esteem, and 
my hope for you is that you tap more and 
more into your subconscious.

When choosing a colour for 
a room, first consider what 
effect you want to have on the 

inhabitants. The right choice can really 
unlock a successful interior. 

For example, in kitchens, dining 
rooms and restaurants, the warm, earthy, 
colours work really well. This is because, 
according to colour wellness theory, 
these colours encourage communication 
and socializing. Also, this palette makes 
people feel happy and cheerful. The corals, 
salmons and blushing pinks comfort 
people, making them feel less guilty to 
indulge.

Correct colour placing is important so 
as not to overstimulate or depress people. 
Decisions should be made with plenty 
of consideration for not only the type of 
building but also the type of area being 
painted and the individuals who will be 
using it. 

In general, the most preferred colours 
are those that do not overstimulate. If 
you are not a colour person, then look to 
naturals or off-whites with undertones 
of yellow, pink, green or blue. Plascon 
has a fantastic selection of architectural 
neutrals. And avoid pure white - it is 
energy draining and causes exhaustion. 

The negative side of pure white is its 
high Light Reflectance Value (LRV). 
Remember, all colour comes from 
light and is part of the electromagnetic 
spectrum. This means that each colour 
has an LRV that measures the amount of 
heat, visible and usable light that reflects 
from or absorbs into a painted surface. 
Pure white has an LRV of 100%, while 
black, which absorbs all light and heat, 
has a LRV of 0%. 

Because pure white reflects 100% of 
light, it produces glare. This glare causes 
optical fatigue resulting in excessive strain 
on the eyes. It is rarely a good colour for a 
corporate office, because the glare affects 
productivity levels. Similarly, a reception 
area with minimal natural light would 
appear unwelcoming and cold if painted 
pure white.

Neutral white paint colours reflect the 
highest amount of light because any other 
colour besides white absorbs a portion of 
the spectrum. Cooler paint colours like 
pale shades of blue and grey make walls 
recede and make rooms feel light and 
spacious. The more artificial or natural 
light the wall colour receives, the lighter 
it will look. In the very same room, where 
there is an area in shadow, the same 
colour looks darker. 

Where the walls are painted in cool 
colours, the room will feel cooler than it 
would if the space was painted in a warm 
tangerine colour. A room that is hard 
to cool benefits from the use of a cooler 
colour.

In general, colour psychology prefers 
people to stay away from primary red, 
as it is overstimulating. An individual 
with anger issues will be pushed into an 
agitated state when constantly exposed to 
this wall colour.

Green has a less stimulating effect on 
the body than red because it has a shorter 
wavelength, the shorter wavelength 
colours are cooler and less agitating. 
The greens, blues and green-blues are 
all colours that really put people at ease 
because they bring a sense of tranquillity. 

In general, pastel colours are 
energetically more calming. Plascon’s new 
summer 2020 palette, City to Surf, has 
some wonderful new pastels that aren’t 
effete but certainly aren’t over-saturated 
either. These pastel colours are great for 
children’s bedrooms. The deeper paint 
colours have black in the tint formulation 
resulting in shades that are less healing, 
and this could leave a young child feeling 
anxious and afraid. 

Light green is an excellent healing 
colour and perfect for wellness. Crisp 
clean greens are best used as accents in 
a hospital ward. Beware of green with 

too much yellow in it, as yellow has a 
long wavelength and is very stimulating, 
so much so, that it can upset a sick 
patient’s nervous system and worsen their 
condition.

Once again, it all boils down to purpose. 
Be led by what the space is for, and for 
whom; and understand the psychology 
behind a colour, and the effect it will 
have on not only the space but on people, 
before you apply it! 

IID
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Is choosing the right paint colour proving 
tricky? Let Colour Psychology 

solve the challenge!

A designer’s process
By Juliet M. Kavishe

Claire Bond
claire@bondthrucolour.com
083 274 6354
www.bondthrucolour.com
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We are proud to announce that 
the KSA has launched a new 
initiative that is going to be 

fundamental to the South African kitchen 
industry.

There is no qualification in South Africa 
to become a kitchen design specialist.  
Most people working as designers in the 
industry are either self-taught, taught by 
their employers or have an interior design 
background.  

For many years we have had kitchen 
design specialists approach us asking 
how they can have their experience and 
knowledge verified and acknowledged.  
Kitchen design is a niche part of the 
design world with very specific rules and 
skills.  It requires a vast knowledge of 
materials and hardware and in many cases 
the designer also has to manage the sale of 
the kitchen and site management too.

As such the KSA has launched the 
Registered Kitchen Designer Program.  
This program will offer a platform for 
designers working in the kitchen industry 
full time, with three or more years’ 
experience, to register themselves with the 
KSA.  The platform was officially launched 
on 1 October.  Designers can download 
the application form from the downloads 
page of the KSA website and read more 
about the program under the members 
tab on the KSA web site - https://www.
ksa.co.za/members/registered-kitchen-
designers. 

Along with their application designers 
will be asked to submit the following:
• A copy of their ID
• 3 reference letters from business owners 

or senior people from within the 
industry attesting to their experience 
and skill-set

• A portfolio of 5 jobs where at least one 
has been completed within the past 
twelve months.

• A signed copy of the KSA’s new code of 
ethics for kitchen designers

Registration to the program will be 
annual with designers having to re-
register and update their personal and 
working contacts each year.  Designers 
will also, in order to ensure constant 

upskilling, have to attend a minimum 
of three KSA prescribed events which 
would include courses, product launches, 
product knowledge sessions, and other 
skills development related events.

With a view to the fact that COVID-19 
has placed the industry under financial 
strain we have kept the cost to register 
well within reach.  The annual fee is 
R850.00 including vat, and if the designer 
is working for a KSA member at the time 
of registration this will be discounted to 
R500.00 including Vat.

The program is not limited to KSA 
members.  We want to use the opportunity 
to put a comprehensive database of skilled 
kitchen designers together.  This will 
allow us to ensure we are in tune with the 
needs of the designers and can work to 
assist them, support them and strengthen 
the industry.  

The database will not be published and 
will be kept by the KSA under strict POPI 
protocols.  Members of the pubic and the 
industry will be able to contact the KSA to 
confirm an individual’s registration.  The 
KSA will then be able to confirm or deny 
their registration, experience and good-
standing.  

Designers will, upon successful 
registration, receive a letter confirming 
registration for that year and a lifetime 
specific unique registration number.  
They will also be sent the KSA’s Registered 
Kitchen designer badge that they 
may use in their email signature and 
correspondence.

Registration to the program is not 
the same as membership of the KSA.  
Designers will not have access to the 

KSA’s dispute mediation process.  This is 
limited to companies, not individuals.

Registration can be revoked or 
suspended should the designer breach 
the KSA’s code of ethics and bring the 
industry into disrepute.  

We are very excited about this new 
platform and encourage all kitchen 
companies to look at informing their 
design staff and registering them.  This is 
an opportunity for us to observe the skills 
that exist in the industry and support 
them as an industry.

If you would like to know more about 
the program please contact you regional 
KSA office: 

Gauteng 
Megan Craft - gauteng@ksa.co.za
KZN and EC
Kerryn Bailey - kzn@ksa.co.za
Western Cape 
Carmen Howard - westerncape@ksa.co.za

www.ksa.co.za

KSA update
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A new concept of eco-tourism, and 
a great opportunity of connection 
with Nature, Community, 

Ourselves, inspired by the sea and the 
exotic forest. The project consists of 
46.181 m2 offering three residential and 
two hotel buildings, “COCOON” with 
204 apartments and 167 rooms as well as 
16 private villas.

Every feature serves to give a unique 
experience and create a magical place for 
the guest, at the same time making him 
identify what is Mexico. The complex offers 
luxury community spaces integrated into 
nature such as jungle gardens, magical 
outdoor living spaces, villas, multipurpose 
pavilion, indoor community spaces, 
leisure areas, restaurant, and a panoramic 
Nest with unrestricted and breath-taking 
views. All to achieve a wide vocabulary of 
visual elements to mutate into a design 
language, in materials and shapes, for a 
bio-mimicry architecture.

DNA´s objective was to achieve 
the balance between mind-body-soul 
providing a true escape from everyday 
life, allowing maximum disconnection 

COCOON Hotel 
& Resort

Tulum, Mexico
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and relaxation, which is why spa-wellness, 
saunas, and community swimming pools 
were carefully developed and became 
an important part of this project. The 
idea was to create “Cenotes”- natural 
freshwater ponds, to which the Mayans 
gave a sacred use, thus allowing the 
experience of the real Mayan´s rituals.

DNA places an emphasis on a 
sustainable concept,  respecting ecosystem 
and biodiversity, contributing to the usage 
of natural materials that minimises the 
impact of building, and generation of 
waste. The water collection concept is 
also respected and represents a recovery 
of rainwater for sewage treatment. The 
solar panels are implemented to achieve 
sustainable electricity. Finally, the “dry” 
construction system is used, meaning no 
wet binders, shorter execution time, and 
increased safety and sustainability.

dna-barcelona.com
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The consortium formed by 
ADHOC Architectes and 
MESSIER designers presents the 

new souvenir boutique of the Montreal 
Biodôme. The mandate given by Espace 
pour la vie (the city of Montreal) was to 
renovate the 2,100 ft2 boutique to revive 
the user experience of the space, increase 
traffic, and stimulate sales. The proposed 
interior design communicates Espace 
pour la vie’s mission and contributes to 
visitors’ experience of the unique identity 
of the Biodôme, while proposing a 
furniture arrangement that can adapt to 
the evolving needs of the client to ensure 
the sustainability of the installation.  

“Espace pour la vie is very proud of 
the new Biodôme boutique, created by 
Adhoc Architectes in collaboration with 
MESSIER designers. These talented 
professionals have demonstrated 
creativity and innovation all while 
respecting the surrounding architectural 
framework and spirit of place. They were 
profoundly attentive to and respectful of 
our operational needs, and these personal 
qualities make all the difference in a 
project. A big thank you!”

- Julie Jodoin, Director, exploitation - 
Espace pour la vie 

The challenge of creating a boutique that 
culminates an impressive museum tour 

Opened to the public in 1992, the 
Biodôme is located in the old Vélodrome 
used for the Olympic Games of summer 
1976. The building is characterized by the 
omnipresence of its imposing concrete 

structure and generous fenestration. 
As part of its vast Migration project, 
Espace pour la vie wished to redesign 
each of their spaces. Nestled inside the 
new towering white screens that weave 
through the framework of the building, 
the Biodôme boutique is located at the 
end of the museum promenade. It must 
therefore communicate a coherency 
with the museum installations but also 
demarcate itself. The role of the boutique 
is thus to conclude visitors’ journeys 
through the museum while stimulating 
their imagination. The solution: using the 
Biodôme’s own DNA as inspiration. 

A living boutique: a renewable 
experience to sustainably increase the 
realtor’s sales today and in the future 

To be able to create the most frequented 
commercial space of Espace pour la vie, 
the consortium of ADHOC Architectes 
and MESSIER designers proposed 
an adaptable boutique, equipped to 
anticipate change as well as fluctuating 
demands. Like a living organism capable 
of adapting and responding to its 
environment, this living boutique will 

Biodôme Shop
Montréal, Canada

evolve with the passing seasons and years. 
The modular arrangement will allow the 
boutique manager to adapt their product 
line to respond to the variable number 
of visitors and to changing clientele 
preferences. This approach pays tribute 
to Espace pour la vie’s most important 
teachings: the adaptive evolution between 
wildlife and its natural environment in 
perpetual change. 

An experience of identity: biomimicry at 
the heart of the creative process 

The concept stems from a refined 
geometric and formal research. While 
investigating the Biodôme’s ecosystems, 
the consortium identified sources of 
inspiration allowing them to develop 
a narrative framework unique to the 
Biodôme boutique. The study of the 
living world drove the design team to 
research organisation at the cellular 
level, specifically on the recurrence of 
certain structures and their forms. Several 
natural phenomena of different scales, 
like the creation of cells in a beehive, 
the erosion of rock formations, and the 
formation of basalt columns provided 
formal inspiration for the project. 

When one thinks of cellular 
organisation, one thinks naturally of 
the cell: the fundamental, biological 
unit of structure in every living being 
capable of autonomous reproduction. 
The Biôdome being the “House of Life”, it 
was fitting for the team to draw a formal 

parallel between the natural cell and the 
module. The design approach rests thus 
on the creation of simple elements (the 
cells) that can be spatially arranged and 
connected to construct complex modules. 
These modules, once combined, respond 
to the operational and functional need of 
showcasing products and defining space. 

Exhaustive research on natural forms 
and cellular organization led the architects 
and designers to formal discoveries and 
subsequent geometric explorations to 
determine which forms would be the most 
optimal and versatile. From the hexagon 
to the dodecahedron, to the stucoid, the 
hexagonal frustum was finally chosen for 
this project’s particular needs.

Durable furniture for a minimalist 
boutique that emphasizes the essential 

The furniture modules consist of three 
base elements to which accessories can 
be added. This concept allows for an 
almost infinite number of compositions 
and reconfigurations of the elements by 
moving, rotating, and assembling them 
in different ways. The configuration is 
thus able to adapt to the evolution of the 
boutique’s needs depending on changing 
sales and products. 

The three base elements each have a 
different size and are painted a specific 
shade of white. Carefully chosen, the three 
shades of white break the uniformity of 
industrial production and express the 

The main material used for the fabrication of the modules is laser-cut, folded and welded steel 
covered with a heavy-duty baked-on polymer paint. Oak was favoured for the wooden elements. 
These materials were chosen for their exceptional durability and minimal environmental footprint.

The furniture can accommodate toys, plush toys, jewellery, sweets, books and clothing, which have 
all been carefully selected by the Biodôme team.

Carefully chosen, the three tints of white break the uniformity of 
industrial production and express the natural variation of colours 
found in geological formations and in nature.
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natural variation of colours found in 
geological formations and in nature. 

The main material used for the 
fabrication of the modules is laser-cut, 
folded, and welded steel covered with a 
heavy-duty baked-on polymer paint. Oak 
was favored for the wooden elements. 
These materials were chosen for their 
exceptional durability and minimal 
environmental footprint. 

The space is minimalist in order to 
emphasize sustainable products and 
ensure smooth customer circulation. 
The furniture can accommodate toys, 
plush toys, jewellery, sweets, books, and 
clothing, which have all been carefully 
selected by the Biodôme team.

A budgetary feat: Reduction of project 
costs thanks to a judicious choice 

Conscious of designing a public 
project without cost overruns in order to 
respect taxpayers, ADHOC Architectes 
and MESSIER designers proposed a 
different approach to tendering which, 

while respecting the established rules 
in all respects, has made it possible to 
save nearly 25% on the overall cost of 
manufacturing and installing the project 
compared to the initially estimated 
budget. Rather than proceeding with a 
simple tendering process for a general 
contractor who would take charge of 
all the wood fabrication, metal module 
fabrication, assembly, and installation, 
the design team proposed to adapt the 
call for tenders process by splitting it 
up according to the expertise of each 
of the manufacturers and the sub-
contractors. This made it possible to 
facilitate follow-ups and to maximize 
client savings, all while guaranteeing 
very high-quality work. In a world where 
cynicism about cost overruns in projects 
has become commonplace, the design 
team demonstrated otherwise while also 
setting a high standard for the quality of 
design and manufacturing. 

www.adhoc-architectes.com
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More often than not, the kitchen 
is the heart and gathering 
point of a home and it should 

be just as liveable as it is functional.
The kitchen is the most hard-working 

room in the home. Our kitchens are where 
we cook, eat, entertain and socialise, so it 
is important to create a kitchen design 
that ticks all the boxes and more.

Renovating a kitchen is a smart bet for 
increasing the value of the home. Kitchens 
must of course, be practical, but with an 
ever increasing range of kitchen cabinets, 
appliances, worktops and accessories to 
choose from, it can also be a stylish space 
that reflects personalities and lifestyle.

6 Most popular kitchen trends of 2020:
• Marvellous marble.
• colourful kitchen tile.
• Contrasting worktops.
• Handle-less.
• High performance worktops.
• Unexpected colour pops.
• Larders (pantries).

Marvellous marble:
Marble effects have been a big trend in 

2020. Marble gives off such a luxurious 
vibe whether it is part of kitchen worktops, 
kitchen fronts or accessories.

Contrasting worktops:
Worktops that contrast with cabinetry 

are particular favourites among 
kitchen designers.  Contrasting yet 
complementing materials, colours and 
textures are good reasons for this.

White-oak cabinets with dark granite 
worktops and soft walnut cabinets 
with lighter worktops are a particularly 
popular trend that has been growing over 
the past year.

Handle-less:
Contemporary designs, especially 

sporting the minimalist and clean look, 
are on the rise. Many people favour the 

uninterrupted handle-less finish to slab 
doors and this feature is one of the top 
kitchen trends of 2020.

High-performance worktops:
As kitchen worktops are the most used 

surfaces in the home, it is no surprise that 
high quality and durable worktops are a 
top kitchen trend of 2020. Marble, granite 
and quartz are the great and best choices 
for high performing surfaces.

Unexpected vibrant colours:
If one loves colour, colour opportunities 

can be used in unexpected places such as 
for appliances, cooker hoods, and even 
flooring – all look great. 

Another fun way to incorporate colour 
in the kitchen is to play around with 
accessories or to paint one wall in the 
kitchen a favourite colour.

Kitchens, kitchen 
worktops & 

breakfast nooks.
by Stienie Greyling

Larders (pantries):
The love for larders in 2020 has 

intensified and this trend is not going aw 
away time soon.

What Points to consider when installing 
a kitchen worktops:
• Appearance.
• Durability.
• Space.
• Let marble help create the kitchen of 

your dreams.
• What would suit the shape of the 

kitchen layout?
• How much space is dedicated to the 

worktops?
• What profile would be preferred?
• What colour and texture would be 

preferred?
• Is the timing right?

Breakfast nooks.
Mornings are not everyone’s cup of tea, 

but if one has a charming breakfast nook 
in the kitchen or next to the kitchen, that 
will be a great place to enjoy a morning 
cup of coffee or tea. Whatever one does 
in this space, kicking back and relaxing or 
spending time with family, the breakfast 
nook is the ideal space to begin the day.

Whether a small dining set-up in front 
of an eye-catching bay window view, 
or a breakfast room in a small yet sleek 
kitchen, breakfast nooks are the perfect 
way to have breakfast in the morning, or 
to celebrate the joy of sharing an intimate 
meal with family.

Breakfast nook ideas:
• Booth style nook.
• Restaurant style booth.
• Child friendly.
• Banquette style.
• Bay window booth.
• Take advantage of a corner.

• Built-in bench.
• Vinyl nook.
• Mixing prints.
• Farmhouse style.

• Feature lighting.
• Maximize on storage.
• Cosy niche.
• Create a bright and airy nook. dw
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The world leader in the production 
and distribution of innovative 
surfaces for architecture and 

design, Cosentino, launches Silestone® 
Loft, a new series of five colours inspired 
by industrial style.  The origin of this style 
dates back to the mid-20th century. In 
those days, abandoned factories, large 
workshops and warehouses in several 
New York neighbourhoods were turned 
into open-plan housing, or what became 
known as loft apartments. Back then, 
concrete, cement, beams, pipes and the 
deliberately unfurnished look became 
a central and popular look within many 
homes, turning the industrial appearance 
into a trend that is still very much evident 
today. 

It is the connection between the 
past and the present, that has led us 
to the creating of the Silestone® Loft 
series: Camden, Poblenou, Seaport, 
Nolita and Corktown. Do these names 
ring a bell? These represent five iconic 
neighbourhoods with a distinctive history 
and industrial aesthetic reflected in their 
streets, buildings, urban furniture and 
interior decoration.

Silestone® Camden is inspired by one 
of London’s most influential alternative 
neighbourhood. Camden reminds us of 

noodles, sounds like 80s punk, speaks a 
thousand languages, dresses eclectically 
and is home to hundreds of artists. 
Posters and ephemeral works of art are 
part of Camden’s history and decorate its 
exposed brick façades. Authentic, steely 
shades and the natural wear and tear of 
living spaces have inspired Camden. A 
soft, delicate and consistent grey, with a 
fine grain and a very subtle white veining. 
Silestone® Camden is a cement grey. It 
is a versatile, adaptable colour, easy to 
incorporate with any decoration thanks 
to its homogeneity.

Silestone® Poblenou is inspired by the 
epicentre of the industrial revolution in 
Barcelona. One of today’s most modern 

and creative neighbourhoods. Poblenou 
has a Mediterranean warmth, with an 
industrial appearance. It is cosmopolitan, 
yet suburban. It is family friendly and 
multicultural. Its old industrial buildings 
have been turned into fabulous loft 
spaces surrounded by art galleries, bars 
and businesses. Its essence has inspired 
Silestone® Poblenou. A warm, shade 
of grey with very subtle veining on its 
surface and a sandy background that 
brings brightness and offers a comforting 
texture and familiar ambiance. 

Silestone® Seaport reminds us of the 
small seaside district in southeastern 
Manhattan, where the past coexists 
peacefully alongside docks, restaurants 

Cosentino launches 
“Silestone® Loft” 

worldwide

and shops. Exposed bricks, worn concrete 
and characteristic wood from the docks 
form a chromatic range that has inspired 
this Silestone® colour. Thanks to the 
effect of its colour and shades, Silestone® 
Seaport is very similar to dark, worn 
cement, and its striking white shades 
blend in perfectly with the background. A 
simply, breathtaking colour.

Silestone® Nolita is another New 
York inspired creation. Specifically, it 
is inspired by a neighborhood that was 
avant-garde even before it was given the 
name Nolita (North of Little Italy). In the 
mid-90s, Nolita found its personality and 
architectural identity that gave it such a 
unique and distinctive character. Its streets 
are authentic and wild, very different 
from the surrounding neighbourhoods. 
With this historical background, we have 
created Silestone® Nolita, the white shade 
of Silestone® Loft collection. Nolita is 
cold and industrial. Blended with shades 
of whites and light greys, it creates an 
elegant, fine line, free of strong contrasts. 

Silestone® Corktown has been inspired 
by the light and shade of a Detroit 
neighbourhood, which grew up amidst 
steam, pistons and the sound of engines. 
Corktown was successful and prosperous 
until depression and deterioration crept 
in and took over. Despite these knock-
backs, it regenerated a few decades ago 
with a renewed beauty and an interesting 
and intellectual old style. A walk through 
its streets or a glimpse of the iconic 
Michigan Central Station, is enough to 
recognise its historic industrial splendour. 

This has inspired Silestone® Corktown, 
the most intense, solid and deep black 
of the Silestone® Loft collection. Its dark 
background blends beautifully with 
intense brown touches and an extra 
matte finish. Silestone® Corktown effects 
are evocative of worn surfaces that 
have experienced the passage of time. 
Character and elegance united together 
in colour.

One of the significant new features of 
Silestone® Loft is the use, for the first time, 
of the innovative and exclusive HybriQ® 
technology. HybriQ® is a qualitative leap 
in the evolution of Silestone® brand. It is 
a new production process characterised 
by the company’s commitment to the 
environment, the circular economy and 
sustainable management. Thanks to this 
innovative process, reused raw materials, 
such as recycled glass, are used in the 
manufacture of Silestone® Loft. In addition 
to this, Cosentino’s production process is 
carried out by employing 98% recycled 
water and 100% renewable energy. 

Furthermore, thanks to HybriQ® 
technology, the presence of crystalline 
silica is significantly reduced with 
Silestone® Loft surfaces. Instead, a hybrid 
formula made up of mineral and reused 
raw materials, such as recycled glass, is 
used. This new composition provides 
the material with modern aesthetic and 
design features, while maintaining the 
quality and beauty of Silestone®, as well as 
its 25-year warranty.

In doing so, in addition to consolidating 
Cosentino’s commitment to sustainability 
and the circular economy, the 
multinational again reaches a milestone 
within the sector that changes the 
paradigm of the quartz surface category. 
By reducing the presence of quartz in 
the composition of Silestone® in these 
new colours, Cosentino anticipates the 
requirements of future laws and more 
restrictive rules that advise the decrease 
in the use of silica. It also favours a 
greater security and peace both in its own 
production facilities and, above all, for all 
its marble customers and transformation 
professionals.

Thanks to HybriQ® technology, 
Cosentino has developed a new generation 
of Silestone® that is more sustainable 
and respectful to the environment. This 
milestone is the result of more than three 

years of intense work by both Innovation 
and Product and Environment teams of 
the Cosentino Group.

Silestone® by Cosentino
Silestone® by Cosentino is the world’s 

leading brand in quartz surfaces. 
Silestone® is made of more than 90% 
extraordinarily hard minerals such as 
natural quartz and recycled glass. It 
offers outstanding technical and design 
features: great resistance, easy cleaning, 
high colour consistency and unique 
beauty and shine. Over the past few 
years, Cosentino has developed the 
innovative and exclusive N-Boost and 
HybriQ technologies. The use of these 
technologies has meant a qualitative leap 
in the evolution of Silestone® in terms 
of functionality, quality, beauty and 
sustainability. Cosentino’s production 
process is an environmental success story, 
since it is carried out using 98% recycled 
water and 100% renewable energy, as well 
as reused raw materials. 

Silestone® design and architectural 
possibilities are limitless: available in over 
80 colours and a wide range of textures 
and formats. It is a perfect surface for a 
large number of applications in kitchens 
and bathrooms, as well as laboratories, 
hospitals, hotels, restaurants and other 
professional spaces. Under the slogan 
“Tops On Top”, Cindy Crawford, 
entrepreneur and fashion reference, is an 
ambassador for Silestone®. Since 2011, 
Cosentino has been an official sponsor 
and supplier of worktops to “The 50 Best 
Restaurants in the World”.

www.cosentino.com/silestone

Silestone® Camden Silestone® Poblenou Silestone® Seaport Silestone®Nolita Silestone® Corktown

• Silestone® Loft is a brand new collection of 5 colours inspired by industrial design: Camden, Poblenou, Seaport, Nolita and Corktown. 
The namesake for each colour represents an iconic neighbourhood with a distinctive history and industrial style. 

• Silestone® Loft introduces, for the first time, the innovative and exclusive HybriQ® technology. This is a new production process 
characterised by the company’s commitment to the environment, the circular economy and sustainable management.

• HybriQ also has a new hybrid formulation of Silestone® based on the use of mineral and reused raw materials, with a significant 
reduction in the presence of quartz. With this, Cosentino anticipates future regulations, and promotes greater safety in the productive 
and professional environment of the sector.
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Research and innovation never 
stop in ARAN Cucine. In 2020 
the company launched interesting 

innovations on the market, often making 
important restyling even of the most 
iconic models, aware that to meet the 
tastes and needs of the new generations it 
is necessary to know how to continuously 
renew oneself.

Bijou has always been an ‘evergreen’ 
model: versatile, customizable, durable. In 
addition to the numerous configuration 
possibilities, it offers a wide range of 
materials, finishes and colours, matched 
and manufactured with the utmost care 
and technical knowledge. This year the 
collection has been enriched with new 
elements, improving a catalogue already 
rich in proposals and solutions.

Bijou
Technology and design

KITCHENS

With a strong visual impact, the 
composition in Grés Cava Noir Desir and 
multilayered HPL Legno Rovere Barrique 
finish extends over the space creating 
absolute continuity with the living area. 
Emblematic feature of ARAN Cucine’s 
constant research is the door selected for 
the modules, the island and the columns, 
that is made of an internal frame- thus 
invisible – made in aluminium and 18 
mm thick, on which a panel of only 4mm 
is mounted. A technical solution that 
makes the door lighter but exceptionally 
resistant. A different choice for the wall 

cabinets in the living area that, instead, 
are made with Jhon aluminium frame: 
in this case it is visible, and the glass is 
inserted into the channel of the extruded 
profile.

The working centre of the composition 
is the island, which attracts attention for 
its decorative detail with a ‘marble look’ 
and for its marked functionality: while 
grés is a material that perfectly suits the 
kitchen, thanks to its high resistance and 
waterproofness, the design also allows 
new space management. In fact, the open 
shelf from the back of the island turns 

into a comfortable base as well as a top for 
the snack table, then it is ‘lightened’ by a 
transparent glass support in the final part.

Thanks to an unexpected ‘material 
language’ and innovative technical 
solutions, different market segments can 
find in Bijou an answer to different tastes 
and needs, also relying on the quality of 
a 100% Made in Italy product and on 
the entire ARAN Cucine’s production 
capacity.

www.cavalleri.com
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KITCHENS

The South African design 
community can now get their 
hands on Infinity! Infinity 

surfaces are derived from decades of 
experience achieved by the Concorde 
Group, the major Italian manufacturer 
of ceramic floor and wall coverings for 
architecture and interior design. Infinity 
surfaces are designed to have structural, 
aesthetic and functional characteristics 
that make them a unique option for 
interior and exterior furnishings for both 
floor and wall coverings. Manufactured 
and sold in large-size slabs up to 1620mm 
× 3240mm, Infinity slabs come in a 
conceived thicknesses of 6, 12 and 20mm, 
meeting a variety of creative and practical 
requirements.

All Infinity slabs are resistant to wear, 
tear and scratches, and are easy to clean. 
As the years pass, they do not show the 

typical signs of aging experienced in other 
natural and engineered surfaces that 
make use of resins, making them suitable 
to be used outdoors as they hold a strong 
UV resistance. Infinity slabs are also 
praised for their ability to withstand heat 
and acids. Apart from these incredible 
technical specifications, Infinity surfaces 
are available in a variety of trendy marble, 
stone and concrete-inspired designs.

With nearly zero porosity, uniformity of 
design and elegance of details, the kitchen 
and the bathroom are popular places to 
install your Infinity surface. These two 
spaces are where we are most at home, 
where our imagination and freedom find 
their best expression. Infinity will ensure 
that you cook and enjoy your meals 
within the best standards of hygiene and 
enjoy simple and intuitive cleaning when 
installed as countertops.  In the bathroom, 

a place for cleanliness, personal care and 
relaxation will take on new importance 
and value thanks to our large Infinity 
slabs that are the ideal option for your 
vanity, basin, flooring or shower walls. 
The words tonal continuity and balance 
come to mind.

Infinity does not stop there; just like a 
specially tailored garment, the reduced 
weight of Infinity slabs allows it to be used 
with ease to tailor-make your space and 
meet many design requirements such 
as tables, counters, doors, fireplaces and 
ventilated facades.

Known for its rich repertoire of colours 
and finishes, Infinity recently welcomed 
Natura-Vein™ Tech, a revolutionary 
innovation developed by Infinity technical 
experts to obtain veined slabs, recreating 
the effect found on natural marble. 
During the production process, this 
technology makes it possible to obtain a 
controlled sedimentation of the minerals, 
passing through the full thickness of the 
slab for perfect consistency between the 
surface and the body. And along with this 
came even more design freedom. 

www.infinitysurfaces.co.za

Introducing Infinity surfaces
Italy’s finest surface is now available in South Africa
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Seats Ahead, driven by a combination of a wide range of quality 
products, service and competitive pricing, specialises in the 
manufacture of a range of office, reception, conference, bar & 

restaurant chairs, soft seating as well as public seating.
Seats Ahead with its strong trading history, large customer base and 

reliable network of local and international suppliers, is supported by 
dedicated and experienced office and factory employees.

More areas to expand the business have been identified in the market 
and new divisions to expand the business have been established and 
developed. Office Screens as a new division has been established, 
successfully manufactured and implemented.

Seats Ahead contract range chairs consist of:
• IVY – Recently launched as a new addition to the chair contract 

range, is perfect for indoor use. The shell of the chair is made from 
polypropylene with chromed steel pipe legs and is available in 10 
colours.

• VEGA – BARSTOOL – Also a new addition to the chair contract 
indoor range. The shell of the chair is made of polypropylene and 
there are two colour and two frame options available: namely 
chromed steel or black powder coated.

• IRIS – Is made from Virgin polypropylene with a UV 
resistance of up to 2000 sunlight hours with a stackable 
benefit and is perfect as outdoor seating. Available in six 
different colours.

• POPPY – Is made from Virgin polypropylene 
with a UV resistance of up to 2000 sunlight 
hours and suitable for outdoor use.  Available 
in four different colours.

• HOLLY – The chair shell is made from Virgin 
polypropylene with Beech Wood legs. UV 
resistance of up to 2000 sunlight hours and 
available in two colours.

Seats Ahead offers a 2 year guarantee on the 
abovementioned contract chairs against faulty 
workmanship and defective components only.

www.seatsahead.co.za

KITCHENS

dw

Seats Ahead
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Modern paint techniques and wallpaper 
are guaranteed to make walls worthy of a 
second glance. Paint walls a vibrant hue 
and a room instantly comes to life; cover 
them with richly patterned wallpaper and 
the result is nothing short of dazzling. The 
possibilities are endless.

Paint is available in literally every 
colour under the sun.  When applied 
in combination with the hundreds of 
texturing techniques in use today, paint 
can create stunning effects that completely 
transform the look of a wall.  Choose 
from a variety of finishes such as matte, 
satin, semi-gloss and glossy.

Wallpaper is also available in a huge 
variety of colours and patterns ranging 
from elegant classical motifs to peppy 
contemporary patterns.  Wallpapers also 
come in any different finishes like vinyl, 
fabric, foil printed, embossed textures, 
suede and more.

Good quality paint on walls, when 
finished well, can last up to five years.  
Paint tends to fade and flake in areas that 
have high usage and exposure to sunlight.

Wallpaper, on the other hand, will be 
a long term partner.  Experts maintain 
that a one-time application on walls will 
last for around fifteen years.  However, 
wallpaper is not immune to tearing.  Since 

WALL
COVERINGS

It is a classic decor rule 
that helps create a colour 

palette for a space!

It states that 60% of the room should 
be a dominant colour, 30% should be 
the secondary colour or texture and 

the last 10% should be an accent.
When the home or office walls lack 

pizzazz, try livening them up with a coat 
of paint or wallpaper or paint an entire 
wall with a design like flowers, trees, 
mountains or animals. An elegant mural, 
whether it is a floral design or a modern 
abstract creation, makes an everyday 
wall a focal point of the room and adds 
dimension to a flat surface. 

Variety in colours and finishes is a 
major plus point if one is looking to create 
a unique look for the home or office.  
Thankfully there is no scarcity of variety 
in both paint and wallpaper.

What is the 60 30 10 
decorating rule?

by Stienie Greyling
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With the main theme of 2020 
being wellness in the home, 
Stuart Graham Fabrics is 

proud to announce that we are now the 
distributors of exclusive international 
wallcovering brands: Esta and Origin.  
We continue to distribute the Prestigious 
Textiles wallpaper brand.

What are some of the other wallpaper 
trends for 2020 and beyond?

Beautiful, Bold Botanicals
Our love for botanical designs helps 

bring the outside in and creates a healing 
sense of calm. It’s not surprising that green 
wallpaper designs are trending as the 
colour of choice, being slightly punchier 
than the muted shades, these are further 
complemented by rich earthy tones. Some 
of our new favourite “green” collection are 
Jungle Fever and Greenhouse  by Esta.

Florals and Zen
The classics never go out of style and we 

are seeing people become bolder and more 
adventurous with their wallpaper choices. 
Classic floral prints are making a huge 
comeback, and Blush by Esta has the most 
incredible collection of elegant Japanese 
motifs such as delicate cherry blossoms 
and lotus flowers. 

Metal, Stone and Wood
We are ever more aware of the 

environment and the world around us. 
The origin and authenticity of the products 
we choose is becoming increasingly more 
important to us. Origin has crafted three 
such “elemental” collections to bring 
outside materials into our homes. Matieres 
– Stone, Metal and Wood mimic these 
elements with style and sophistication. 

     
Geometric Prints, with Shimmer and 
Shine

Geometric prints give instant art deco 
glamour to bedrooms, living rooms and 
hallways. Bathrooms and ceilings are also 
increasing in “décor” popularity and are 
becoming a firm favourite for wallcovering.

The chic geometrics and lustrous bark-
effects of Ambience, by Prestigious, are all 
in soft, imaginative colourways, providing 
the perfect way to enhance classic and 
contemporary interiors alike. The two 
smart geometrics are interlocking with 
zigzags and lustrous diamond repeats. 
These modern mosaic squares have been 
dusted with a light metallic sheen.

These collections are available to view 
at Stuart Graham Fabrics showrooms 
countrywide and online

www.stuartgraham.co.za

dw

WALL
COVERINGS

Stuart Graham Fabrics
Passion for Fabrics

wallpaper can be easily torn or damaged 
it is probably best to avoid using it in high 
traffic areas or children’s rooms.

Looking for a quick but stunning way 
to fill up a blank wall?  Try an oversize 
mirror in a matte black frame.  The mirror 
adds style to the room and reflects light 
around the space making it feel larger.

Prevent a blank wall from looking 
stark by filing it with a collection of small 
prints. Use square black frames and hang 
them close together.  Soft landscapes look 
soothing placed against a soft white wall.

A single piece of art can be the solution 
for an entire blank wall, especially if it is a 
dramatic size.  Add emphasis to a single 
piece of artwork by installing a decorative 
pendant overhead.

If an extensive collection of china plates 
is available, a classic gallery wall look with 
a twist can be created by hanging them on 
a blank wall for all to see and appreciate.

dw
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WALL
COVERINGS

Now that those lazy, hazy crazy 
days of summer are on the way, 
things are getting hot and so is 

the latest Plascon colour palette. Plascon 
has put together a palette of sizzling 
colours that will warm up any interior…

City to Surf is Plascon’s latest colour 
palette that celebrates sun-kissed red, 
orange, vivid yellow, green, lilac and 
faded blues. These colours pop harder 
than pastels but are not strident, saturated 
brights. The feeling they create is cheerful, 
upbeat and optimistic – exactly like that 
year-end holiday vibe.

In South Africa, come summer 
vacation, there is an annual migration 

to the coast, to soak up the sun, sand 
and sea. Plascon’s newest colour palette 
has thus been dubbed City to Surf and 
pays homage to the Great South African 
Summer; the sea, sky, the lush colours in 
nature and the annual festive celebrations.

Using this mid-tone palette in your 
home will inject carefree vibrancy – 
whether it’s to liven up your holiday 
home or bring a feeling of happiness and 

excitement into your urban abode. The 
colours have names such as Surfing Sarah, 
Lemon Tang, and Sporty Blue - labels 
which capture the buoyant atmosphere 
these colours create. After all the stresses 
and negativity of the Coronavirus 
lockdown, we can all harness this sense of 
positivity to enhance wellness.

You can tint the colours of the City 
To Surf palette in Plascon Double Velvet 

Pure, an advanced coating with air-
purifying technology that abates harmful 
formaldehyde in your home. This means 
that not only will your mood improve 
thanks to the colours, but the quality 
of the air you breathe will improve too, 
thanks to Plascon’s groundbreaking 
technology.

The full City to Surf colour collection is 
made up of:
• Sun Kissed Red – Go Go Red, R4-A1-1
• Warm Orange – Giggling Girl, O4-A1-3
• High Energy Yellow – Lemon Tang, Y6-

A1-3
• Playful Green – Green Jubilee, G3-A1-4
• Bright Blue – Sporty Blue, B2-A1-2 
• The Coolest Blue Pristine Blue, B4-A1-1
• Lilac – Slow Dance, P4-A1-4
• Faded Blue – Surfing Sarah, B4-A1-4

For free advice on how to use City to 
Surf, or any other Plascon colours, please 
contact the Plascon Colour Advice team 
via email: 

ColourAdvice@kansaiplascon.co.za

www.plascon.com  

Summer hots up 
with Plascon’s 

palette of super-
fueled colours

dw
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Furniture

We are already nearing the 
end of 2020. Shopping for 
gifts hasn’t even entered our 

minds and Christmas is just around the 
corner! Wallpaper Inn are gearing up for 
an influx of customers to their new Cape 
Town store that opened at The Building 
Centre, Northgate at the beginning of 
October.

With the launch of Mashara, a new 
range of tropical, botanical and geometric 
wallpapers, we will inspire you during 
your last minute rush to get your home 
readied for the onslaught of family and 
guests. We can help you decorate just 
in time for your family’s visit over the 
holiday. 

First we need to cast our minds to those 
irritating spaces that need a lick of paint 
and a bit of cheering up with a fabulous 
wallpaper.

Anori is a gorgeous all over tropical 
leaf wallpaper. It has a hand painted on 
canvas look and is available in three rich 
colourways.

Ateles is a painterly tropical-themed 
wallpaper featuring spider monkeys 

climbing in palm trees, set on a matt 
background.

Aruba is a stunning bird trail wallpaper, 
featuring floral and fruit elements, on a 
painterly matt background.

Reverie is a quirky and amusing 
tropical design. It features parrots wearing 
crowns, chameleons with top hats and 
bush babies wearing monocles! All are set 
within bold tropical leaves with a black 
matt background.

Aurora is a geometric, acrylic 
wallcovering. It features raised acrylic 
swirls set within a textured print, all on 
top of a shimmering mica background. 
The swirl patterns are defined by sparkling 
satin metallic highlights. This non-woven 
product is paste-the-wall, PVC-free and 
uses water based ink.

Fall in love with wallpaper again as 
you page your way though our Mashara 
collection. Mashara is available on our 
website, in store, and with our distributors 
across the country.

www. wallpaperinn.co.za

Wallpaper Inn
Tropical, botanical and geometric wallpapers
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FURNITURE

Curves -  more and more designers 
and homeowners are opting for 
the soft, romantic feel of curved 

furniture, from curved-back arm chairs 
to dining room chairs.  2020 is the year of 
the gentle curve, moving away from more 
structured, rectilinear styles.

Today’s metal furnishings are taking 
a more sculpted feel and are being used 
to add an artistic and organic element to 
otherwise timeless spaces – yet another 
move towards the appreciation of natural 
materials and their feel taking over the 
best furniture trends.

Cane furniture is definitely back on 
trend for chairs, tables and chests. Cane 
and rattan have popped up everywhere, 
and previews of Spring 2020 lines indicate 
there’s more to cane.

Vintage is another way to get a more 
unique look.  Older pieces not only look 
great but are also an easy way to integrate 
sustainable product into the home. 
Expect to see antique furniture mixed in 
with modern and contemporary pieces 
for unique and personal spaces. 

Today more than ever, the mid-century 
modern look is everywhere.  At its most 
basic level, mid-century modern designs 
are known for juxtaposing sleek lines 
(skinny, peg legs on dressers and tables) 
with organic shapes, using new materials 
and methods to reimagine traditional 
pieces.

Multi-Functional Furniture, originally 
designed with small spaces in mind, 
provides a blend of style and function 
to get the most out of a space. Look for 
options with charging ports, hidden 
storage, or adaptable pieces that can move 
and be repurposed as needed.

Men’s fashion leaves a lasting 
impression that translates well into the 
world of home goods and accessories.  
From seats to sectionals and baskets to 
cushions, all will become instant classics 
in any room.

Furniture & furnishing 
trends 2020 

By Stienie Greyling

Ravello Display Cabinet and Dining Table made of solid sheesham wood

Ravello Bar Cabinet made of solid sheesham wood

Elegant Spectra Sofa with discreet retro charm
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The classic look – a dreamy upholstered 
bed or headboard is here to stay in 2020.  
Whether in colourful velvet, classic linen 
or sumptuous leather, these designs bring 
chic and flair to a sleep space. Today’s 
trendiest bedrooms use the headboard to 
make a style statement.

Designing Ways asked Karin 
Cawthorne and Johann de Waal, from 
KARE, 14 Appel Road, KRAMERVILLE, 
SANDTON, to share KARE’S Trends 
2020/2021 forecast with Designing Ways 
readers.  Their initial exciting comments 
were:

“Bold, rich-hued furnishings will be 
a defining trend for 2020 and 2021 with 
resurgence of colour, patterns and rich 
textures.

Furthermore, an Italian influence has 
been a prominent feature in furniture and 
interior design, with KARE’S beautiful 
RAVELLO and MILANO ranges. Design 
that appears imaginative is now also 
utilised in a more functional manner, 
making them future classics, that have a 
strong collectable market, and to greater 
individuality, abandoning rules of ‘right’ 
and ‘wrong’.

Strong colours, rich fabrics, such as 
velvet and leather, bold prints and patterns 

lend themselves to limitless possibilities 
in terms of individual, fun and functional 
spaces.

Functional art, such as deco objects 
with a purpose (mirrors, clocks, coat 

racks and more), is replacing art work, as 
designers and consumers alike resonate 
with the idea of physically connecting  
with an object.

Ravello collection:
A lasting impression of young classics 

from the RAVELLO furniture collection.
The Design: Distinctive lines meet 

spirited, SHEESHAM wood, while slim 
handles and delicate frames and legs add 
elegance.  This solid wood furniture has 
everything one needs for an enduring 
friendship.  Handcrafted from solid wood, 
it represents lasting value, with forms 
influenced by Scandinavian modernity 
outlasting every trend.

Milano collection:
This high-end furniture collection 

stands for exquisite, Italian elegance.
The furniture design of the Milano 

series celebrates the art of ‘less is more’, 
and gives rooms a stylish, dignified 
ambience. Showcase a Milano sideboard 
as a statement piece in the living room, 
or give your whole apartment modern, 
urban Italian flair with several pieces of 
furniture from this collection”.

www.kare-johannesburg.co.za

Deco Parrot Gold for an urban jungle look

Sophisticated Sofa Dschinn with a Midcentury touch

Desk Milano is an elegant statement in Italian design

Sofa Night Fever is a VIP among sofas

FURNITURE
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We do believe that beautiful 
environments make people 
happier. 

From this feeling, in 2010, came the 
idea to create a company that will unite 
the most exclusive artisans from all 
over the world - to epitomise luxurious 
products, the most talented architects and 
designers – to create sensual spaces, the 
most elite show-rooms – to demonstrate 
the true interior art.

As official international distributor of 
interior arts, Allure Luxury Group selects 
the world’s most chic manufacturers of 
interior arts. These are artisanal craftsmen 
that have preserved the art and continue 
to use original hand-made techniques to 
produce one-of-a-kind high-status pieces.

Iconic collections of furniture, lighting, 
parquet, natural and artificial stone 
products, carpets, decors, sleep culture 
accessories, interior fragrances and 
other exquisite creations are showcased 
annually at Salone del Mobile (Milan) and 
Maison&Object (Paris). 

Some of the highlights of most featured 
collections:

Dining room is designed around the 
main accent in the best South Italian 
traditions – a big table that will unite 
different generations of the family to enjoy 
delicious dinners together. Available with 
gloss gold or black chromed legs crafted 
with by skillfully welded tubes. The top 
can be decorated in wood, glass, marble, 
upholstered in leather, or hand-painted by 
an artist.

Fully upholstered armchairs, available 
with stitched seating or with structure 
upholstered in printed leather.

Bookshelves with bronze or dark 
chrome varnished structure in different 
configurations. Box upholstered in 
leather, available as front only or back and 
front opening.

Bedroom:
 The atmosphere of the bedroom is, 

without exaggeration, a true magic, 
that fills with divine driving energy. The 

model range includes bed, bedside tables 
and chest of drawers, all upholstered in 
smooth or printed leather with a metal 
detailed finishing in bronze. Fine metal 
decors available in bronze or chromed 
steel structure, top in wood, marble, 
hand-painted or upholstered in leather.

Garden collection is designed to be an 
extension of the interior environment, 
with a sophistication that blends together 
as one. Outdoor furniture is realized in 
woven synthetic fibres, structured in 
powder coated metal. The weaves in warm 
and engraved tones are lightened by small 
gaps that create an interesting dynamic of 
light, shadow, and air. It is strict and rigid 
within the line while extremely soft in the 
seat.

Collection comes from rigorous 
research to create a design that combines 
cosy comfort and elegant decor for all 
outdoor locations. The gesture of the 
embrace and the comfort is told by the 
intertwining of the shell, in finely worked 
metal.

All fabrics are versatile – both indoors 
and outdoors. Fabrics are made of 100% 
acrylic fibres, dyed in a solution to ensure 
a stable pigmentation against UV rays, and 
are finished with a protective anti-stain 
treatment. Insured durability designed to 
resist fungus and mould, with guaranteed 
anti-fade and deterioration technology. 
Also, the final treatment applied on all 
fabrics is water-repellent and prevents the 
rooting of dirt, making it extremely easy 
to clean and maintain for years to come.

Lighting:
Lighting brings to life various emotions 

of an interior.
From a bright light to a low glimmer, 

its sacrament has a diverse range of 
effects on the internal ambiance of each 
environment. Our exquisite “lighting 
palette” brings out euphoric feelings and 
elicits special moods almost on command.

Bespoke bedding We spend about 
25% of sleeping. And there is no ideal 
bedding for everyone: every person 
has individual orthopedic comfort, 
temperature conditions and many other 
characteristics that bedding components 
should correspond to.

Based on this criterion, we propose 
personalized production of mattresses, 

Allure Luxury Group
Beautiful environments make people happier.
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FURNITURE

including mattresses with united different 
zones, as well as personalized toppers, 
quilts and pillows. we have a Bedding 
Menu of high-end bedding products, 
studied and optimized applying materials 
with specific characteristics, particularly 
for ultra exclusive hotels, recreational 
resorts, luxury clinics.

Air design:
Providing the design of indoor air flow, 

we consider it with two main functions: 
air purification and air aromatization.

Both functions are performed with 
professional diffusers, which allow one 
to create scenarios of air purification and 
fragrancing, by scheduling and regulating 
the desired timings for scent diffusion, 
and preferred intensity of the perfume; to 
allow correct aromatization in different 
time frames. Scenarios can be scheduled 
for automatic mode, or can be managed 
in real time from your smart phone / 
tablet / laptop. Professional diffusers are 
represented by a range of models – from 
a mobile small model, to a decorative 
column-shape, and ending with a 
professional model that can be connected 
to HVAC systems.

www.allure.maison

dw
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ON THE 
TERRACE

Many moons ago our parents 
were getting crafty by finding 
alternative uses for everyday 

objects that had passed their best years. 
I remember Readers Digest actually 
published books with new uses for old or 
discarded objects back then, and it was 
actually the start of a new era. 

Since then, the term “upcycling” and the 
more commonly known term “recycling” 
have not only become controversial global 
topics but eventually most of them have 
actually become a private trend and habit. 
Doing the green deed scores us points 
with Mother Earth (and our conscience) – 
even if no one in our social media circles 
makes any “likeable” comment on our 
public environmental efforts.

The aim with both these terms is to 
reduce the amount of waste that ends up 
in landfills, as well as cut down on the 
environmental effects associated with 

harvesting the virgin material used to 
produce products. We know that 99% of 
manufacturers are involved with activities 
that burn up a tremendous amount of 
energy and contribute to environmental 
problems on a global scale.

But the question arises: what actually 
are the differences and similarities? 

Like recycling, upcycling involves re-
using something so it doesn’t end up in a 
dump. 

However, recycling is the process of 
physically or chemically breaking down 
a material so that it can be turned into 
something else, such as plastic bottles into 
toys or carpets or fabrics (such as twirl). 
Other great examples are glass and paper 
and metal where the collected materials 
are utilised by chopping, cutting, grinding 
or melting them in a viable industrial 
environment where a new product could 
be made from this material instead of 
buying in virgin material to manufacture 
it.  

Upcycling normally uses the intact 
pieces or parts thereof to make new items 
that retain vestiges of the original product 

and in some cases end up being more 
valuable than the initial item. Upcycling 
can also indicate an item that was 
manufactured for one purpose but due to 
the shape or size or qualities remaining 
after use, a totally new way of using it 
could make it valuable for a few more 
years. Some items end up in big quantities 
on the “end of line” shelf, or slightly 
flawed manufactured items as potential 
upcycle items when the scale of recycling 
is not viable.

When it comes to upcycled garden ideas 
– not even the sky’s the limit as gardening 
is a great opportunity to repurpose items 
and turn them into fantastic new ideas 
that are only limited by your imagination. 

Let’s look at a few examples of getting 
crafty and creative with used objects:

Chair Planter - A chair planter is the 
perfect way to repurpose a chair with a 
broken seat. Cover the open chair seat 
with chicken wire and bend the wire in a 
basket-like shape and secure it to the seat 
with wire or cable ties. Line the basket 
with sheet moss and then inlay with some 

fabric or newspaper and fill the basket 
with soil to plant your garden.

Pallet Planter - The pallet planter is a 
classic if you’re looking for a feature piece 
on your patio or a small garden space. 

Wheelbarrow Planter
Rusty or broken wheelbarrows make 

the most charming upcycled garden 
planters – being a bit off the ground, it 
could easily become a garden feature 
lending old world charm to a new garden. 

Vintage Bicycle - If you like the 
wheelbarrow planter, you’ll probably 
love the bicycle basket planter. It’s just so 
whimsical! If you have a vintage bike that’s 
collecting rust, dust it off, lean it against a 
picket fence or tree for maximum appeal 
and add some flowers to the basket. 

Birdcage Planter - Rusty or vintage 
birdcages at garage sales or pawn shops 
make gorgeous hanging planters or could 
be placed on veranda steps or garden 
tables.

Chandelier Planter - The best upcycled 
garden ideas are often the most eclectic 
and original but a chandelier planter 
is certainly unexpected! It’s like a Mad 
Hatter’s tea party in your garden that 
could easily be hung from a tree.

Wellington Planter - Old Wellingtons 
make interesting planters and could add 
some colour to the area. Remember to 
make drainage holes.

Garden Jewellery - Various discarded 
objects could be used in combination with 
hanging plants in a “mobile” wire-style 
garden feature, ranging from bracelets, 
rocks, tins, glass, wood, ceramics and 
whatever you think complements the 
balance of elements. The Garden Boutique 
at 32 Church Street, Johannesburg North, 
has a wide variety of garden jewellery on 
display as well as macramé for hanging 
indoor plants - made from used rope and 
twirl. At the Garden Boutique you must 
also view the famous rain chains made 
from organic and recycled items.

Cycling we do
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A fter 27 years of manufacturing 
a range of early 20th century 
garden furniture, hope has slowly 

experimented and evolved ‘3’  – a line of 
contemporary furniture that compliments 
the traditionally forged stalwarts we are 
renown for.

Designed by Adrian Hope and tooled 
for production by David Timothy, 3 is 
a small growing body of original work, 
a collection of functional furniture for 
contemporary living that utilises and 
sustains traditional artisanal skills.

It explores a family connection with 
Celtic traditional design from the arts and 
craft era on the island of Iona. The soul 
of the collection lies in the geometry of 
the triquetra - from Latin, feminine of 
triquetrus ‘three-cornered’, a symmetrical 
triangular ornament of three interlaced 
arcs dating back to the 16th century used 
on Celtic metalwork and stone crosses 
that has its origins in nature.

Strongly influenced by functional mid-
century Scandinavian design, 3 strives 
to embody the Finnish mid century 
architect  Alvar Aalto’s adage - “beauty is 
the harmony of purpose and form ”

The products of considered 
proportions, display a noticeably lean 
Nordic character, they are quiet, still and 
purposeful.

 In a subtle display of engineering 
ingenuity, the realisation of the compound 
curves elevate the deceptively simple 
designs to a sculptural form. 

The asymmetrical stance of the OLY 
stool and tables create an unusual visual 
tension that invites a third glance. 

The apparent constructional detail and 
characteristic forged features gives them 
an unmistakable link to their ‘smithed’ 
relations in the traditional range.

Like all hope products the steel is 
locally part forged, pressed and welded, 
then surfaced with jointed and selected 
hardwoods by dedicated artisans at our 
factory 

 - simple, robust and made to last. 
Intended for both indoor and outdoor 

areas of cafes and apartments, suitable 
for homes and terraces with limited 
space,  the seating, when unused nestles 

under the tables.   The collection has been 
growing slowly and currently consists of - 
a trinity of stools at three different heights 
- two solid symmetrical benches, one 
leaner one longer, three different tables 
- round, ‘squarish’ and softly rectangular 
and yes, there is (still) a chair struggling 
to birth …  

3 is available in our hallmark 
maintenance friendly galvanised finish 
and 4 ferro textured powder coated 
colours - blood red, signal yellow, forge 
black and ash grey, they can be combined 
with a choice of sustainably forested 
timber, Jarrah or Ash

may the trinity be with you ….
dw

dw

ON THE 
TERRACE

Upcycled Glass - Most of us are all familiar 
with the successful recycling of glass, but 
the upcycling of glass is in a category of 
its own. At 174 Long Road in Greymont, 
Johannesburg, you can meet members 
of the UPCYCLE family who have been 
established in the creative green business 
for ages. Not only are they able to cut all 
types of used bottles perfectly but they 
also utilise recycled vinyl banner material 
to make planter bags you can order to 
size. The bags are robust, strong and are 
able to deal with the outdoor elements 
such as sun and water. This material is 
ideal for making vertical hanging gardens 
where you can grow herbs or veggies in 
the multiple pocket bags – suitable for 
small garden areas. 

Once our imagination gets a grip on 
all these ideas, we realise that there is 
actually very little that we cannot recycle 
or upcycle, but cycling we will.

www.ineeden.co.za

 The Trinity
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COMPANY 
PROFILE 

When someone mentions 
LOOMCRAFT, the image 
of bulk textiles, workwear, 

upholstery, curtaining and hardware 
textiles immediately springs to mind – 
and yes, we are proud to be one of the 
largest local suppliers of quality fabrics, 
but it is our newly launched cut length 
division, LOOMCRAFT EXCLUSIVE 
FABRICS, that has the market buzzing!

During the COVID-19 lockdown 
period LOOMCRAFT seized the 
opportunity to enter the cut length 
market with a wide range of curtaining 
and upholstery fabrics, previously only 
offered in bulk roll format.

LOOMCRAFT is expanding and 
growing its market share at a rapid rate. 
We believe that giving our customers 
the right products, at the right price and 
quality with the best service in town is the 
winning recipe.

Our long-standing relationships with 
specialist suppliers across the globe, 
combined with our ability to purchase 
volume and warehouse products at our 
new head office in Lea Glen, enables us 
to offer a wide range of quality fabrics 
at affordable prices. LOOMCRAFT 
currently sells around 2,5 million metres 
of fabric per month across all divisions, 
and we are excited to see cut length fabric 
sales growing exponentially.

As part of our drive to expand the 
LOOMCRAFT product offering, Lise 
Butler was recently appointed as head of 
Design and Development. With over 20 
years of industry experience and a vast 
knowledge of the textile industry, Lise is 
set to add design value, create signature 
ranges and develop on-trend products 
based on international trends and local 

demand. This in-house design capability 
also opens up our service offering to 
customization and bespoke development 
for contract and hospitality projects 
from concept, design and sourcing, right 
through to shipping logistics and delivery 
of the required products at the best 
possible prices.

LOOMCRAFT

Our sales team is expanding rapidly, 
with the most recent addition being a 
dedicated sales representative in the 
Western Cape. Free of charge sampling 
and a 48-hour delivery service forms part 
of our continued drive towards customer 
service excellence. We also welcome all 
trade customers to visit our new premises 
in Lea Glen and view our ranges in 
our new showroom, while enjoying a 
cappuccino or have us show you around 
our warehouse.

LOOMCRAFT is not just a bulk textile 
import, wholesale and distribution 
business, but also retains various 
Intellectual processes and various 
converting and finishing capabilities 
(dyeing, embroidery, coating, embossing, 
printing, laminating, chemical finishing, 
and more) that separates itself from a 
simple importer of fabric. For example, a 
clothing manufacturer might need an acid 
or flame-retardant finish on the fabric 
which would be commissioned in house, 
and the customer provided with the 
relevant fabric test results from our fully-
fledged laboratory, which LOOMCRAFT 
has invested in over the past 10 years. 
This ability enables the LOOMCRAFT 
customer base to procure finished fabric 
from one source.

Workwear, wholesale, and distribution 
of fabrics to an extensive customer base 
will remain at the core of our business as 
we continue to supply quality products at 
competitive price points. The growth and 
sales figures achieved by LOOMCRAFT 
over the past few months, in spite of a 
challenging economic environment and 
a global pandemic, indicates that the 

best is still to come, and that the industry 
should keep a close eye on where the 
LOOMCRAFT team is heading.

Our motto at LOOMCRAFT is to give 
our customer the right product at the right 
price and quality with the best service.

www.loomcraft.co.za
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AROUND AND 
ABOUT

The current situation with respect 
to the corona pandemic and the 
associated international travel 

restrictions have caused Messe Frankfurt 
to postpone the next Heimtextil, the 
world’s biggest trade fair for home and 
contract textiles, from the planned dates 
in January until 4 to 7 May 2021. “The 
bulk of the international home and 
contract textiles sector want us to hold 
Heimtextil 2021. Many companies are 
hoping to give their businesses a boost by 
taking part in the fair following the restart. 
And we consider it a greater obligation 
than ever before that we play our part in 
this”, explains Detlef Braun, Member of 
the Executive Board of Messe Frankfurt. 
“However, the current travel restrictions 
and the renewed increase in the number 
of infections represent a big hurdle for 

our very international trade fair. We are in 
constant contact with our exhibitors and 
the appropriate authorities and will do 
everything in our power to ensure a safe 
and successful Heimtextil 2021.”

Over 90 percent of exhibitors come 
to Heimtextil in Frankfurt from outside 
Germany. As part of the preparatory work 
for an international trade fair of this kind 
in January, it is necessary, for example, 
to commission stand-construction 
companies, ship the goods and book 
flights and hotels in September. Thus, in 
view of the current travel restrictions, 
holding Heimtextil 2021 in May instead of 
January offers greater planning certainty 
for all involved.

“The trend-oriented order cycles of the 
home and contract textiles sector require 
an annual event towards the beginning 

of the year. Techtextil and Texprocess 
are biennial trade fairs and are next due 
to be held in May 2021. For Heimtextil, 
this is an opportunity to join forces with 
the two internationally successful textile 
trade fairs and present the entire textile 
value chain simultaneously at Frankfurt 
Fair and Exhibition Centre”, says Olaf 
Schmidt, Vice President Textiles and 
Textile Technologies.

Additionally, holding Heimtextil 
concurrently with Techtextil, the leading 
international trade fair for technical 
textiles and nonwovens, and Texprocess, 
the leading international trade fair for 
processing textile and flexible materials, 
offers a host of exciting synergistic effects 
for the sector.

The close proximity to suppliers and 
buyers of technical textiles and nonwovens 

Heimtextil 2021 to be held in May
The next Heimtextil has been postponed from January and will now be held concurrently 

with Techtextil and Texprocess 2021 in Frankfurt from 4 to 7 May 2021. 
This will result in exciting synergistic effects for the sector.

with innovative functionalities, as well as 
machines and the latest technologies for 
processing textile and flexible materials, 
is certain to generate interesting new 
perspectives for both visitors and 
exhibitors of Heimtextil. Indeed, the two 
textile fairs already aim at the home-textile 
sector with the ‘Hometech’ segment.

“We are confident that the situation 
with respect to the corona pandemic 
will have eased significantly by May, next 
year, and are looking forward to holding 
a successful and safe event together with 
our partners from the sector”, says Olaf 
Schmidt.

Nextrade – the digital market place
For the first time, Messe Frankfurt will 

provide a supplementary digital service 
in connection with Heimtextil 2021: 
Nextrade, an order and data-management 
portal offering new opportunities through 
digital 24/7 business relationships 
between trade-fair participants, especially 
against the background of the Covid-19 
pandemic.

There, dealers can place their orders 
with suppliers around the clock and, 
therefore, do so independently of any 
official pandemic regulations applying at 
the time. Nextrade also offers suppliers 

completely new sales and distribution 
channels, especially internationally.

Nextrade was launched in conjunction 
with the Ambiente, Tendence and 
Nordstil consumer-goods and lifestyle 
trade fairs. As the first digital B2B market 
place for home and living, the portal 
brings together demand and supply from 
the whole sector and thus produces great 
value added for both sides.

Techtextil / Texprocess
At the biennial Techtextil, the leading 

international trade fair for the sector 
in Frankfurt am Main, international 
exhibitors present the complete spectrum 
of technical textiles, functional apparel 
textiles and textile technologies for 
all areas of application. Techtextil is 
held concurrently with Texprocess, the 
leading trade for the garment and textile 
processing industry, which is aimed 
primarily at manufacturers of garments, 
fashions, upholstered furniture and 
leather products.

Messe Frankfurt GmbH / photographer: 
Andreas Houmann

www.nextrade.market
www.heimtextil.messefrankfurt.com
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Tinker imagineers have renewed 
the successful and internationally 
acclaimed Airborne Experience 

this year at the Airborne Museum in 
the Netherlands. An 800m² immersive 
exhibition that was originally designed by 
Tinker in 2009. Due to the coronavirus, 
everything came to a standstill, but the 
museum is running at full speed again. 
In the new design, visitors will get a 
first-person impression of the Battle 
of Arnhem, scene by scene. In a small 
group of people, you feel part of the huge 
airborne operation and battle that took 

place near Arnhem in September 1944, 
exactly 76 years ago. History is brought to 
life through a state-of-the-art combination 
of realist décors, overwhelming authentic 
footage, and light and smoke effects.

Visitors board a glider, sit down, and 
are briefed about the mission. Through 

the windows, you witness the plane being 
towed in England - and then the benches 
start rocking, the fuselage squeaks and 
creaks, you hear the voices of brave and 
frightened soldiers. After landing, you 
walk onto the hectic landing grounds. An 
operation that began in good spirits soon 

Dutch agency 
Tinker imagineers 

redesigned 
Airborne 

Experience
Bringing the Battle of 

Arnhem to life

AROUND AND 
ABOUT
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turns into a nightmare, however, as you 
witness the fighting with German troops.

Light, image, and sound are integral 
parts of the experience. What is new is 
that these ‘special effects’ are cleverly 
coordinated for a more intense total 
experience. Quiet moments alternate 
with fierce scenes. Suddenly, you find 
yourself in the middle of heated fighting 
in the streets of Arnhem in the 1940s, 
and you are held at gunpoint. The light 
is ominous, you hear the sounds of a 
devastating war: gunshots, explosions, 
English cries, German orders, the fear 
of people in hiding. You approach the 
Arnhem bridge and follow the retreat of 
the Allies to the area around the museum, 
Hotel Hartenstein, before the final bloody 
battle. You witness how the soldiers, after 
sustaining heavy losses, eventually have to 
retreat to the other side of the Rhine. 

Your visit ends on a reflective note 
when you pass under an installation of 
dozens of field crosses and wonder why 
people continue to wage war.

For the renewed museum exhibition, 
Tinker Imagineers also created an 
impressive film room, in which the 
complex story of the battle is explained 
in a clear and contemporary way with 
projection mapping on three different 
walls.

In addition, Tinker designed the 
temporary children’s exhibition Watership 
Down. In this expedition, children join a 
group of rabbits in search of their ideal 
warren. 

www.tinker.nl
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ALL ABOUT 
ART

The International Interior Design 
Association (IIDA) has announced 
the winner of the prestigious 2020 

Calibre Awards in the category of Public 
and Community Spaces, and the 2020 
Will Ching Design Competition.  

Selected by a jury of distinguished 
interior designers and architects based 
around the globe, this year’s winner 
among selected entries from several 
nationally established firms is the Los 
Angeles based firm Arshia Architects for 
their gallery project BE29 

BE29 is located in Beverly Hills, 
California, and is a representation of a 

cross-section of history at the helm of 
art as a painted medium. This epoch is 
untethered by the advent of new media, 
mainly film and television, presented 
to spectators with journeys in possible 
times and space. As impressionist and 
expressionist movements marked a 
sharp and radical departure from realist 
techniques, they returned to social 
realism as their subject. This in turn 
presented a complete repeal in the history 
of the medium, projecting itself as a 
paradigm shift. Aligning the project with 
this essential notion of departure, the 
concept for the gallery materialized with 

2020 IIDA Award Winning Gallery and 
Exhibition Space

Los Angeles, United States
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an interest in creating a background to 
amplify the presence and appearance of 
the historic artwork. 

The design of the gallery is a balanced 
composition of three milieus: the historic 
artifact (paintings), the contemporary 
shell (existing building), and the future 
cloak (new improvements). 

While bringing attention to the art, 
the project endures creating a stark 
and minimal aesthetic by delivering a 
materially incorporeal environment.

www.arshia.net

ALL ABOUT 
ART
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EVENTS

Held under the patronage of Her 
Highness Sheikha Latifa bint 
Mohammed bin Rashid Al 

Maktoum, Chairperson of Dubai Culture 
& Arts Authority (Dubai Culture) and 
member of Dubai Council, and staged in 
strategic partnership with Dubai Design 
District (d3), Dubai Design Week 2020 
will mark the first major cultural event in 
the region since the pandemic.

The festival, which is held with 
the support of Dubai Culture & Arts 
Authority (DCAA) and A.R.M. Holding, 
will offer a diverse line-up of 100+ events 
and activities for visitors of all ages to 
explore including exhibitions, pop-ups 
and outdoor installations at Dubai Design 
District (d3) alongside new virtual 
elements including online exhibitions and 
a series of talks.

Her Highness Sheikha Latifa bint 
Mohammed bin Rashid Al Maktoum, 
Chairperson of Dubai Culture & Arts 
Authority, said about Dubai Design Week 
in a recent statement on social media: “A 
testament of the resilience and the strength 
of the creative industry in Dubai, which 
managed to thrive and adapt, launch 
new initiatives and impactful projects 
throughout this challenging time, Dubai 
Design Week is one of the first cultural 
events to return in its physical format 
since the beginning of the pandemic. The 
event presents a great opportunity to share 
experiences and establish cross-cultural 
disciplinary collaborations by building 
meaningful connections between creative 
professionals, entrepreneurs, embassies, 
consulates and institutions. We are 
pleased to see the impact of the event 
in expanding the contributions of the 
creative sector both locally regionally and 
globally.”

Physical Programme at d3
Key highlights in d3 will include a 

new large scale outdoor retail initiative 
bringing together the best of Dubai’s 

artisans, creatives and entrepreneurs, The 
Dubai Design Week Marketplace, that 
is supported by Dubai Culture & Arts 
Authority (Dubai Culture), who have 
offered grants for small businesses to take 
part; the conceptual design exhibition 
‘The Shape of Things to Come’ featuring 
exploratory work and projects by a diverse 
group of Middle East based architects 
and interior designers, spotlighting 
progressive design thinking emerging 
from the region, and MENA Grad Show 
that will see 50 of the most exciting 
projects from the Middle East and North 
Africa, focusing on solutions to improve 
and transform lives.

Dubai Design Week 2020 will give 
centre stage to cultural and region-
focused showcases shedding light on the 
local community and its creative scene, 
including the UAE Designer Exhibition 
presenting works of 20 locally based 
creatives and the d3 Architecture Festival 
2020 featuring regional projects of 40 
RIBA-chartered architectural practices 
alongside multi-disciplinary exhibitions 
and initiatives by international 
organisations, councils and institutions.

An extensive line-up of 25 outdoor 
installations will be staged throughout 
Dubai Design District (d3), including; 
the Abwab 2020 commission ‘Fata 
Morgana’, the winning concept for 
Urban Commissions 2020, supported 
by A.R.M. Holding, awarded to Emirati 
and Saudi architects Reema Almheiri 
and Lujain Alatiq, will be unveiled at The 
Dubai Design Week Marketplace and 
the technology-led experience ‘Points 
in Common’ by Montreal-based Studio 
Iregular, will allow visitors to control and 
interact with a digital experience onsite 
together, yet apart.

The Makers’ Programme will offer a 
range of hands-on activities catering to all 
ages and levels of experience from leather 
crafting and embroidery to robotics and 
laser-cutting, giving participants a chance 
to explore innovative methods, techniques 
and an array of materials, from thread to 
wood. At Re: Urban Studio, professionals 
and academics in the field of design will 
be able to participate in masterclasses 
aimed to elevate practical and vocational 
skills of SMEs, self-employed and aspiring 
creatives.

The weekend programme will offer 
activities for all the family and children 
of all skill levels from the ages of 5+ 
can get creative with clay and join the 
potter’s wheel experience, learn the power 
of natural plant dyes and traditional 
weaving techniques, build their own 
architectural tower with Oli Oli, hone 
their photography skills with Gulf Photo 
Plus on a design walk or try out Ghaf seed 
planting.

All the activities will be conducted by 
independent designers, creatives and 
small businesses in the UAE and will 
adhere to strict COVID regulations, 
sanitisation and social distancing 
protocols.

Virtual Programmes
Global Grad Show, the world’s most 

diverse programme for graduates 
working on social impact innovation 
is now in its sixth year. The online 
showcase focuses on the most commonly 
shared concerns amongst graduates 
from around the world, identified from 
the record 1,600+ applications received 
from 270 universities in 60 countries. 
Entries, up 30% on the previous year, 
range from leading institutions such as 

Imperial College and Harvard and with 
representation for the first time from 
countries such as Indonesia, El Salvador 
and Oman, the 202O exhibition will be 

the most diverse Global Grad Show to 
date.

Mindful of the challenges faced by the 
design industry, Downtown Design will 

offer architects, interior designers and 
enthusiasts the opportunity to reconnect 
with the thriving contemporary design 
scene digitally. Featuring the latest 
collections and products from leading 
international and regional brands, the 
new Downtown Design Digital Fair will 
offer inspiration and insight to navigate 
the new design landscape.

The Dubai Design Week’s talks 
programme also goes digital this year, 
hosting experts demonstrating leadership 
in their field to discuss subjects shedding 
light on the alternative emerging 
structures and solutions that creatives 
can adopt to navigate new realities that 
are reshaping societies, economies and 
communities globally. The d3 Architecture 
Festival Talks will run across the full week 
focusing on topics that play a key role 
in the industry today and Downtown 
Design’s virtual talks programme ‘The 
Forum’ will feature leading international 
and regional architects and designers 
including acclaimed designer Aline 
Asmar d’Amman, design journalist and 
opinion-maker Max Fraser, French 
product designer Sacha Walckhoff and 
leading Indian architect Nuru Karim 
amongst others, as they spotlight the 
new value system that has evolved as a 
response to the pandemic.

www.dubaidesignweek.ae

Dubai design 
week’s full 2020 

programme 
announced
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• Dubai Design Week, held under the patronage of Her Highness Sheikha Latifa 
bint Mohammed bin Rashid Al Maktoum, Chairperson of Dubai Culture & 
Arts Authority (Dubai Culture) and member of Dubai Council, returns 9-14 
November

• A diverse programme of 100+ events and activities including exhibitions, pop-
ups, outdoor installations and a new retail initiative supporting Dubai’s artisans, 
creatives and entrepreneurs will be staged at Dubai Design District (d3)

• Alongside the physical programme in d3, the festival will offer new online 
elements accessible globally, including an online exhibition featuring the best 
social impact innovation projects by students from across the world, a digital 
fair for design brands and a series of virtual talks programmes

• Reinforcing Dubai as the region’s central hub for design and creativity, the event 
is the first major cultural event to return in physical form since the beginning 
of the pandemic
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Montalba Architects, the award-winning Santa Monica, and 
Switzerland-based architecture firm, recently completed 
three new Swiss projects, including two residential 

properties and newly imagined accommodations for the hospitality-
concept, Whitepod. The residential homes include a 1900s industrial 
building thoughtfully reused and updated for a growing family, and 
a two-story home situated along the shores of crescent-shaped Lake 
Geneva. Additionally, the new Whitepod eco-chalets, which are ideal 
for group and family travel, are equipped with modern conveniences 
and minimalist, sustainable design that allows the Alpine landscape 
to take centre stage.

“Heritage and craftsmanship are at the heart of design, so we give 
considerable attention to making sure local, timeless materials are 
incorporated into each project to create a continuation of a user’s 
experience with both the space and the region as a whole,” says 
Founding Principal David Montalba. “For these projects and in our 
creative work, we draw upon the beauty of the surrounding nature, 
obscuring the lines between indoor and outdoor contrast, and 
allowing the landscape to influence and shape the spaces.”  

Montalba Architects 
Completes Three 

New Projects
Switzerland
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Whitepod Éco-Chalets | Swiss Alps
120 sqm / 1,290 sq ft  
Nestled in the Swiss Alps above Monthey, Switzerland, the eco-chalets 
coexist with the mountainside, creating a hospitality experience that 
preserves and cherishes its surrounding environment. Designed 
with groups and families in mind, the minimalist chalets are ideal 
for those looking to escape to the mountains with all the comforts 
and conveniences of a home. The structures are made entirely with 
Swiss materials and products, including larch wood-paneled exterior 
and interior millwork by a local fabricator. These materials create 
a seamless transition between the structures and the surrounding 
mountains, while also evoking the design of a traditional Swiss 
chalet. The accommodation is divided into “night” and “day”, with 
the night area composed of three bedrooms situated on one side, and 
the day part including the entrance, dining room, and living room 
on the other end. Currently, nine of the 21 chalets are expected to be 
completed by December 2020, with bookings now available.

Riviera Loft | Vevey, Switzerland
480 sqm / 5,150 sq ft
Located in the centre of historical Vevey, Switzerland, Riviera Loft is a 
three-story residence set within an industrial building from the 1900s. 
Rich with texture and history, Riviera Loft was approached with the 
ambition to preserve the character of the industrial space while still 
allowing for updates and modern conveniences to accommodate a 
growing family. To achieve this duality, exterior walls were retained, 
and focus was placed on fostering a “lightness” within the interior. 
Solid walls were softened with rounded corners, and wherever 
possible, transparent glass was used to embrace natural light and 
open the space. Each level was designed to serve a specific purpose, 
with the first level dedicated to the living spaces, the second floor 
designed for the children’s rooms and a common space, and the third 
floor featuring the primary bedroom and bathrooms. A dramatic 
circular staircase connects all three levels together, reflecting in form, 

the original circular windows that line the southern façade. A tonal 
palette of light oak wood, smoked glass, and black marble is used 
throughout to create a minimal backdrop for a curated furniture and 
art collection.

“When designing Riviera Loft, it was crucial to maintain the same 
sense of place provided by the industrial elements while devising 
a layout that meets the needs and requirements of the Client,” says 
Principal Nuno Ravara. “Ultimately, the history of the building 
informed the design, and crafted an interconnected relationship 
between the industrial elements and the family’s modern lifestyle.”

GG15 Residence | Lake Geneva Shores, Switzerland
330 sqm / 3,550 sq ft  
Set alongside Lake Geneva’s shores, this two-level residence is designed 
to take full advantage of its stunning lake views. The home has direct 
exterior access to both levels, which provides an unconventional 
design, with the private spaces on the lower level and the public spaces 
on the upper-to best maximize exposure to the lake’s most dramatic 
views. A spiral staircase wrapped in wood louvres serves to connect 
the two levels. The louvres extend beyond the stairs to “encapsulate” 
the elevator and service core, creating both a visual and physical 
relationship between the two levels. On the upper level, the primary 
living area is accented with a dramatic pitched ceiling that visually 
extends to the exterior terrace, acting as an extension of the living 
area, with lake views just beyond. The horizontal cut of the ceiling 
connects these main entertaining spaces--which consists of the living 
room, kitchen, dining room-and expands them outward, resulting in 
a blurred line between the interior and exterior. Simple materials are 
elevated with precise details and used similarly throughout the two 
levels. Massive oak planks, full-height “arabescato statuario” marble, 
and large-format frameless glazing give a tranquil coherence to both 
floors.

www.montalbaarchitects.com
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The Ogilvy Montreal 
Agency Gets a Refresh
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Ogilvy is an agency on the move. After several acquisitions 
and an identity change, the group wanted to make some 
organizational improvements. It considered relocating 

but ultimately decided to optimize its existing offices, located in a 
neighbourhood whose character gives the agency a strategic edge. 
Securing an adjacent space made it possible to proceed with the 
project.

Innovative and classic notes in balance
The firm has always excelled at creating original ideas. Using that 
fact as a starting point, the project focused on highlighting Ogilvy’s 
identity and history to support the company’s talented people. The 
concept for the new spaces was built on two distinctive elements: 
the leitmotif is the founder, David Ogilvy; and the red background, 
the brand’s signature colour, is integrated into a sleek, minimalist 
environment underscored by a simple palette of contrasting black 
and white. The goal of the planning process was to create connections 
and provide a platform for different kinds of teams to embrace the 
space in ways that fit their needs.

“Encourage innovation. Change is our lifeblood, stagnation our death 
knell.” – David Ogilvy

Creating a hybrid public and private space
The space is a multifunctional hub, sensitive to human needs, and 
fertile for discussions. For. design planning developed a public space 
for hosting and collaboration, as well as private workspaces with 
different levels of privacy.

The Ogilvy 
Montreal Agency 

Gets a Refresh
Montréal, Canada
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The reception desk and its boutique hotel-style quartz countertop are 
positioned to be more open to the outside. Visitors and clients are 
welcomed with a glance, a smile, and a coffee. The reception area does 
double duty as a lounge for discussion and collaboration, both formal 
and informal. It is a place where clients, employees from different 
departments, and partners interact daily. This lounge, featuring 
classic 1950s furnishings, is a place for creative encounters where the 
improbable can become inevitable. There is classic furniture by Knoll 
and Herman Miller, under a custom-made black acoustic ceiling 
punctuated by accent lighting that provides a sense of intimacy. The 
finishing touch are Mohawk rugs, which dampen sound in the open 
space.

As we follow the directional element – the red core – the space is 
divided into progressively more private zones. These successive 
spaces are for formal meetings, creative work, and presentations; 
their capacity ranges from two to 20 people. Turning the corner into a 
hallway, we see a portrait of David Ogilvy, a source of inspiration and 
encouragement, his presence personified in his quotations, applied to 
the glass surfaces. The new third-floor design includes a 50% increase 
in floor space. It was modified to host collaborative work and to 
be suitable for receptions and all-hands meetings where the firm’s 
milestones are celebrated.

Ogilvy’s Montreal offices span two floors. Because the fourth floor 
will remain operational for the medium-term, the rethinking of this 
space was done on an ad hoc basis, with the main focus being put 
on the third floor. This choice helped highlight the firm’s values and 
made it possible to meet a need, while also optimizing both the use 
of the space and its visual impact. The production and creative teams 
have retained their existing dynamic in their upstairs work units and 
they have gained spaces for collaboration and interaction on the third 
floor.

The bottom line on this project is that it strikes a fine balance between 
opposites: a vibrant and intense space that is also comfortable, 
streamlined, and intimate. 

www.fordesignplanning.com
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Announcing the 
Winners of the 

2020 AZ Awards
Toronto, Canada

The first-ever virtual AZ Awards Gala featured inspiring 
special appearances by All-Star guests and the 20 winners 
of the AZ Awards 2020, participating from their homes and 

offices around the world. The local and international architecture 
world came together in a big way! 

On Friday, September 18, AZURE took to the world wide web and 
social media platforms to reveal the 20 winners of the 2020 AZ 
Awards. These standouts in categories as varied as product design, 
architecture, landscape architecture, concepts, and student work 
represent the very best work being created today. They include a 
spiraling tower that rises above the forest floor in Denmark, a public 
swimming pool sanitized by natural processes (no chlorine!), and an 
ethereal light fixture that seems to disappear when switched off. The 
winners were awarded a unique trophy designed by Luca Nichetto, 
one of this year’s AZ Awards jurors, made of glass blown in his native 
Venice.

Winner in Architecture, Buildings Over 1,000 Square Metres
Neri&Hu Design and Research Office: Aranya Art Center, Qinhuangdao, China

Winner in Architecture, Single-Family Houses
Mork-Ulnes Architects: Skigard Hytte, Kvitfjell, Norway

Winner and People’s Choice in Architecture, Multi-Unit Residential Buildings
Summary: VDC, Vale de Cambra, Portugal

Winner in Architecture, Buildings Under 1,000 Square Metres
Gh3* architecture: Borden Park Natural Swimming Pool, Edmonton, Canada
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Winner and People’s Choice in Architecture, Adaptive Re-Use
Atelier tao+c: Capsule Hotel in a Rural Library, Qinglongwu, China

Winner in Furniture Design
Molteni&C: Surf Sofa by Yabu Pushelberg

Winner in Architecture, Temporary and Experiential Installations
Lambert & Fils with DWA Design Studio: Caffè Populaire, Milan, Italy

Winner and People’s Choice in Landscape Architecture
EFFEKT Architects: Forest Tower, Rønnede, Denmark
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Winner and People’s Choice in Design, Lighting Fixtures
Flos: Noctambule by Konstantin Grcic

Winner and People’s Choice in Design, Lighting Installations
Stacklab: Temporary Tyvek Lighting Installation at Stackt Market, Toronto, Canada

Winner and People’s Choice in Design, Furniture Systems and Collections
Fantoni with Gensler: Atelier

Winner in Commercial and Institutional Interiors
Manea Kella: Casa Popeea, Brăila, Romania
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Winner in Design, Architectural Products
Tarkett North America: iD Mixonomi

Winner in Residential Interiors
Johnson Chou: ShadowBox, Toronto, Canada

Winner and People’s Choice in Design, Interior Products
Pair: Toast by Studio Hopkins

Winner and People’s Choice in Concepts, Ideas and Prototypes
EFFEKT Architects: The Urban Village Project

The four other jurors were: Canadian architect Omar Gandhi, designer 
Stephanie Davidson of Davidson Rafailidis, architect Marion Weiss 
of New York’s Weiss/Manfredi, and Los Angeles landscape architect 
Mia Lehrer. They selected the 20 AZ Awards Winners and 48 Awards 
of Merit, chosen from 1,241 entries from 47 countries.

In the unusual year that has been 2020, jurors met remotely and across 
various time zones. For the gala, the requisite physical distancing was 
maintained without sacrificing the style and fun of previous years. The 
virtual gala featured special appearances by 10 All-Stars from around 
the world, including Karim Rashid, Yves Béhar, Martha Schwartz, 
and Nader Tehrani, who shared their words of congratulations and 
inspiration. There was even a signature cocktail fashioned by none 
other than Yabu Pushelberg!

AZURE thanks all the friends, supporters, and viewers who made 
tonight a success – and congratulates all the winners and finalists of 
the 10th annual AZ Awards. In a landmark year, AZURE celebrates 
the winners and finalists of the 10th annual AZ Awards.

The 2020 AZ Awards Gala is now available for viewing on AZURE’s 
Youtube and Facebook channels.

The 2020 AZ Awards is presented by JennAir, Keilhauer, and 
Landscape Forms and sponsored by Cosentino and Great Gulf.

The 2020 AZ Awards Gala sponsors are Dark Tools, George Brown 
School of Design, Improve, and Scavolini.
Photo credit: AZURE

awards.azuremagazine.com
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Winner in Concepts, Unbuilt Buildings
Moriyama & Teshima Architects: Honey Bee Research Centre at the University of Guelph

Winner of the A+ Student Award
Connery Friesen (University of Manitoba): In the Spirit of Shibui: Re-Animating the Ruins of Fukushima

Winner and People’s Choice in Social Good
Studio Lotus: Krushi Bhawan, Bhubaneswar, India

Winner in Environmental Leadership
Dorte Mandrup: The Wadden Sea Centre, Ribe, Denmark
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TAIL OF
THE DOG

Depressing television coverage 
of the destruction of the earth 
makes it hard to find uplifting 

stories. Even David Attenborough in 
his last film A Life On Our Planet, tried 
to be positive, but the image of the last 
orangutan hanging in a tree stripped 
bare, surrounded by a vast swathe of 
felled trees making space for oil palm 
plantations, is more lasting than the 
optimism.

But there is good news. An American 
documentary called Kiss The Ground 
follows regenerative farming methods 
in the US, where some of the dustbowl 
problems of the Mid West are slowly 
being tackled by sensitive farming 
methods, moving cattle from small 
paddock to small paddock to prevent 
overgrazing, using a very light soil 
cutting method for seeding, tamping 
the existing soil back in place, leaving 
ground cover of other plants to help 
create a mulch to keep in moisture, 

insects, and most of all, to help the soil 
absorb carbon from the atmosphere. 

An initiative called the One Trillion 
Tree Campaign, involves countries 
around the globe in a massive tree 
planting exercise which aims to plant 
one trillion trees around the globe by 
2030, as part of the UN Decade on 
Ecosystem Restoration. This was 
announced at Davos in 2020, and 
even endorsed by President Trump. It 
relates to the Green Belt Movement 
set up by the 2004 Nobel Peace Prize 
winner from Kenya, Wangari Maathai, 
who started a tree planting revolution 
in her own country by encouraging 
rural communities, particularly 
women, to plant trees. Apparently, 
when she met an important company 
director at an event in America who 
proudly told her they were planting 
a million trees, she replied, why not 
plant a billion? 

Nature is the palliative for the 
malaise of the era. We all marvelled 
at the cleaner air and clearer skies 
during early lockdown, even the wild 
animals reclaimed parts of cities 
and suburbs, huge bird flocks were 
seen near human habitation. This 
spring, the beautiful London plane 
trees lining Johannesburg’s suburban 
streets seem to be shaking off the 
dreaded Shot Hole Borer infestation 
by putting out more leaves than ever, 
and together with the Jacarandas 
doing their annual purple show, we 
are blessed with our own green 
revolution. I agree wholeheartedly 
with the saying “the true meaning 
of life is to plant trees, under whose 
shade you do not expect to sit.”

Gill Butler

Reforestation, regeneration

www.designingways.com
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With its structure composed of two rods, the new Vi. 
celebrates a very important model of the artistic 
pathway followed by Catellani & Smith: the historical 

Vi lamp of the Oggetti senza Tempo collection. Vi. inherits the 
slender, strong lines of its predecessor with two rods that reach 
upwards but replaces the original nickel finish with a black and 
white colour scheme for a more contemporary look. 

The lamps of the Vi. line include the Vi. F floor and Vi. W wall 
versions. 

Vi. F is made of metal, with brass spheres at the tops of both rods, 
contrasting and highlighting the deep black colour of the structure 
and further heightening the brightness of the white version. The 
uniqueness of this lamp, which is approximately 189 cm tall and 
set on a circular base, lies in the directional semi-cylindrical 
screen, which hosts a low voltage COB LED light source inside. 

The screen looks like an ‘independent’ component of the lamp, 
wedged between the two rods, and held in place by two magnets, 
one positioned in the internal part of the brass spheres, the other 
on both sides of the semi-cylinder. Respecting the polarities, the 
screen slots in between the rods, so that it can be fully rotated, and 
the light beam pointed in the desired direction. 

As well as the floor model, Vi. also becomes an elegant wall 
lamp with the Vi. W version. The design concept is the same: two 
metal rods, departing from a circular base installed on the wall, 
branch off, forming a ‘V’ shape. In the top part of the rods, the 
brass spheres return. Here too they are fitted with magnets, which 
enable the light to be directed as required.

www.cavalleri.com

BRIGHT IDEAS
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Vi.
Catellani & Smith
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THE GLOBAL FAVOURITE IN WINDOW DECORATION

0861-1-TAYLOR (829567)
www.taylorblinds.co.za

Style meets safety with Taylor’s extensive range of antimicrobial-fibre blinds. Whatever your need, we have a 
chic, contaminant-safeguard blind to match. Book a Virtual Sales Consultation and we’ll help you to find the 
best fit for your space. They’re easy-to-clean, easy to erect and as added hygiene convenience, they’re easy 
to motorise too. This means you don’t have touch any part of the blind, not even the pull cord. Quite literally, 
you don’t have to lose sight of what’s important.

TAYLOR ROLLER BLINDS

MADE FROM ANTIMICROBIAL FIBRES, 
OUR BLINDS ARE JUST WHAT THE
DOCTOR WOULD ORDER.


