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100% Design South Africa is
the go to design destination
for sourcing products for the
hospitality, high-end residential
and office industries to create
the best business for all.

9 – 13 August 2017
Gallagher
Convention Centre
Joburg

9 Aug– Open to public
10 Aug– Trade only
11 Aug – Trade only
12 & 13 Aug – Open to public

Register for complimentary
trade access at
www.100percentdesign.co.za
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Loop Street, Cape Town - Forest Flooring’s engineered
oak flooring and staircase finished with Rubio Monocoat’s
Invisible Oil.
www.forestflooring.co.za 011 466-0701

ShutterGuard® Aluminium Security Shutters.
www.taylorblinds.co.za
Tel: 0861-1-TAYLOR (829567)
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FROM THE
EDITOR

Putting a positive spin on recession

W

ith
cranes
punctuating
the skylines of congested
business nodes, enormous
office blocks being built, new hotels, new
showrooms being opened, private schools
popping up all over the show, one might
ask – recession, what recession?
Granted, in some shopping centres there
are empty spots as stores and restaurants
have either closed down or moved to
more attractive centres, but there’s little
doubt that opportunities abound. One
must take into consideration the fact that
people are starting to run their financial
affairs and their personal lives differently
and adjust accordingly.
Exhibitions still seem to be attracting
the crowds, though. The other day I
stopped by the Media Tech Africa trade
show thinking that I might assimilate
some tech wisdom in one fell swoop. It
sure was busy and, not only were there

6
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people milling around, the entire parking
area of the adjacent shopping centre was
packed, too. It was as though everyone
had taken the Friday off and all flocked to
that particular centre for the day.
So, expos continue to spark engagement
and provide brilliant networking
opportunities – and we’re certainly
looking forward to the Decorex Joburg
and 100% Design South Africa shows that
are coming up soon.
Since it was started back in 1994 by
Nicola Hadfield, Decorex Joburg has not
only grown, it has evolved – not without
its growing pains, of course. But Sian
Cullingworth and her team are doing a
sterling job, putting energy, imagination
and vision to work while populating the
huge expanse of halls at the Gallagher
Convention Centre.
If you’re exhibiting, we wish you a
fabulous show. And if you’re looking for

networking opportunities and inspiration
and you’re in Gauteng between the 9th
and 13th of August, make your way there.
It’ll be well worth the trip.
Warm regards,
BEVERLEY HERMANSON
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Weylandts & Timothy Oulton - Page 27

Timothy Oulton was born in Manchester, England. He grew up
surrounded by antiques at his father's business, Halo Antiques.
From the age of seven, he became a boarder at Ampleforth
College in an old Benedictine monastery – this later inspired
his signature classic English style. He began working for the
family business when he left school at 18, and it was here that
his passion for furniture and design blossomed.
After years of selling restored homeware items and growing the
business with his brother, he eventually took over the running
of Halo, and decided that there was no long term future in the
antiques business. He chose to reposition the company and
has since focused on the recreation of antique pieces with a
modern twist.
Curators of 100% Design South Africa - Page 32

Two of South Africa’s most influential taste shapers are behind
100% Design South Africa: Programme Director Cathy
O’Clery, a former editor, creative director and international
design specialist, and Creative Director Laurence Brick, a retail
pioneer, entrepreneur and industry analyst. Both Cathy and
Laurence are seasoned and respected opinion leaders in the
design community and together run Platform Creative Agency.
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100% Design South Africa - Feature Designer for 2017 - Page 32
Johannesburg-born, Cape Town–based Gregor Jenkin
discovered his affinity for hands-on production processes
while working as a toolmaker and hot forger. He honed
his craft as a shopfitter for Ralph Lauren in London before
returning to SA to establish the Gregor Jenkin Studio. His
work has been described as deep and thought-provoking,
often referencing history and featuring new ways to solve
old design problems. Using steel as his primary medium,
he creates contemporary pieces, most notably tables, which
are manufactured in his small studio and exported around
the world.
Photo credit: 100%DSA 2017 - Gregor Jenkin
Heartwood Furniture - Page 47
Tim Richardson grew up in Pretoria and then went to
Rhodes University where he completed a Master’s degree
in Biological Sciences. In 2012, after completing his
studies, he decided to follow his lifelong passion for wood
and woodwork. Having only been trained at school level,
his skills are mostly self-taught and he now carries out a
wide variety of bespoke commissions for his clients. Tim
enjoys clean, minimalist designs that allow the wood to do
the talking. He often incorporates the natural edge of the
timber into his work.

The Urbanative - Page 48

Mpho Vackier is a metallurgical engineer turned interior
designer, and a 2017 Design Indaba Emerging Creative,
who designs unique furniture for the local brand, The
Urbanative. Mpho’s work is inspired by the simplistic and
clean functionality of mid-century European furniture
designs, which she couples with the colourful geometric
patterns found on Ndebele textiles. Her style also
encompasses other African cultural signifiers, patterns and
graphics, which she translates into contemporary furniture
pieces for the modern-day urbanite. Mpho fashions her
creations out of wood and steel, with a focus on functionality
and aesthetics with an African flavour.

Empty Light - Page 55
Amanda Buckley is an American product designer based
in Zürich, Switzerland. She has experience across domestic
and contract furniture design, systems design, lighting
design, and interactive installations. Amanda is fascinated
with materials and intrigued by how things are made. She
approaches her work with astute logic, aiming to explore
the frequencies between the lines.

10

• July 2017

• July 2017

11

TRADE
WINDS

kulula ‘Flying 102’

k

ulula, South Africa’s most fun airline is at it again and
they want you to #lookup – you’ll see their brand new
sexy aircraft paint design ‘Flying 102’ with the ultimate
swag, flying all over South Africa.
The aircraft depicts the ultimate kulula tongue-in-cheek
phrase guide that gives travellers the 102 about the various
parts of the plane. Some of the phrases on this particular aircraft
include the ‘No Red-Light District Here’ and ‘Complimentary
Darth-Vader Mouth Caps’.
"We are very lucky to have the opportunity to have some
fun with our spare aircraft, which will now be better known
as ‘Flying 102'. This aircraft is a limited edition and the second
brainchild of kulula's in-house design department and will be
the last of its kind as all our brand-new aircraft come with a
standard paint scheme straight off the assembly line. ‘Flying
102’ gives all kulula fans and plane enthusiasts the inside info
when it comes to all the nooks and crannies that you will find
on one of our kulula aircraft in the signature kulula way,"
comments Luane Lavery, Brand Communications Manager at
kulula.com.
"Its sibling, 'Flying 101' became a global hit and we are still
amused by the number of responses that we have received since
it took to the skies in 2010. We hope our fans will enjoy this
new funky and truly South African aircraft paint design,” she
DW
adds.

Luxaflex®
Duette®
shades

www.kulula.com

Softly filter light and
insulate your home all
year round.
Expertly made to
measure in beautiful
colours and designs.

www.chairexpress.co.za
Tel: 011 434 0444, Email:Shantelle@chairexpress.co.za
44 Hulbert Rd Cnr Rosettenville Rd, New Centre, Johannesburg
PO Box 39108, Booysens, 2016
12
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The Art of Window Styling

luxaflex.co.za
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Quick-Step Livyn Balance Click luxury
vinyl flooring by FloorworX

uick-Step luxury vinyl floors are
the trendsetters of today and the
timeless classics of tomorrow.
Quick-Step luxury vinyl floors aren’t
just a pleasure to walk on, they’re also a
delight for the eyes. That’s because QuickStep designers keep their finger on the
pulse of the latest trends in architecture,
fashion and interior design to craft
timeless classics. And thanks to cuttingedge production technologies, the vinyl
floors present an unprecedented level of
realism. There is a luxury vinyl design for
every interior.
Every day, the designers work closely
to create unique floors, with new and

exciting combinations of textures and
materials, colours and designs. The highgrade printing technique used for the
Quick-Step luxury vinyl design layer
gives each floor its unique and authentic
appearance. No detail goes unnoticed
throughout the process: from structure
and size to colour, balance and bevel.
Quick-Step vinyl floors are easy to
install with the patented, world-famous
‘Uniclic Multifit’ for Livyn click system.
Not only does this installation system
enable you to lay a Livyn floor in the blink
of an eye, it’s also really solid.
Livyn luxury vinyl floors are made of
high-rate synthetic materials. As a result,
they are 100% waterproof - which, in
turn, makes them the perfect choice for
bathrooms or the kitchen.
Vinyl flooring can easily endure the
rough and tumble of everyday life. The
fully-sealed top layer with Stain Guard
and Scratch Guard technology keeps
the vinyl floors free of scratches, stains
and dirt. What’s more, a durable surface
layer and an ultra-protective PU coating
are the two major features that make
the Floorworx vinyl flooring perfect for
intensively used rooms and spaces, such
as living rooms, kitchens and hallways.
Livyn luxury vinyl flooring consists of five
different layers.
1. A high-performance top layer: this
protective layer with Scratch and Stain
Guard technology protects the floors
from dirt, stains and scratches, and
makes them easy to clean and maintain.
The extra matt gloss finish guarantees a
natural look.
2. A fine-printed vinyl décor layer: the
high-grade printing technique used for
this layer gives the vinyl floor its unique
and authentic appearance.
3. A strong impact-resistant vinyl core:
this waterproof and sound-reducing
vinyl core provides comfort and
durability.
4. An extra stabilising layer: this layer
contains super dense glass fibres to give
the vinyl floor additional dimensional
stability.

14
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1.618

JUDGING PANEL 2017

5. A highly efficient impact-resistant
vinyl backing: this moisture-resistant
layer guarantees a perfectly balanced
floor board which prevents cupping or
warping.
Besides reducing the sound of
footsteps, the Floorworx Livyn floor offers
a comfortable touch and feel, making
the walking experience as enjoyable as
DW
possible.
www.floorworx.co.za
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Belgotex’s new Melrose Estate showroom

F

ollowing the successful opening
of their new Design Centre in
the Matrix at Century City, Cape
Town, Belgotex has now opened a
brand new showroom in Melrose Estate,
Johannesburg, to provide a comprehensive
service to architects, interior designers,
contactors and their clients. After cutting
the ribbon on the opening night, Edward
Colle, Executive Director of Belgotex
Floors, expressed his appreciation for
the ongoing support from the company’s
clients. An open invitation was extended

16
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to all to treat the showroom as a second
home away from home/office.
“Pop in for a cup of coffee or arrange to
have meetings here with your clients. You
are always welcome,” he said.
With over 80 ranges of different
flooring options for indoors and out,
including carpeting, vinyl, artificial grass,
underlays and rubber, there’s bound to
be a comprehensive selection that will
DW
inspire and satisfy every need.
www.belgotex.co.za
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Flooring important facet of new EY Cape Office interiors

W

the adjoining co-work and connecting
lounge areas. Combining the warm look
of timber parquet in a low-maintenance
luxury vinyl tile, this highly versatile finish
was installed vertically to form the central
staircase feature wall which connects the
second and third floor spaces,” Joanne
explains.

KBAC – EY offices

Interior designers, Savile Row, say the choice of floor
finishes - supplied and installed by KBAC Flooring –
was an important facet of the distinctive interior of
the new EY offices in Cape Town.

She says in the areas for client contact,
finding the right carpet was essential to
achieve the look the design team was after:
“effortless” areas with refined comfort.
Here KBAC’s supplier, the Danish carpet
producer, ege’s Canvas Collage by the
Dutch designer, Nicolette Brunkhaus,
supplied the answer.
“Canvas Collage, with its distinctive
textural designs and broad choice of
colour options, provided a bespoke
aesthetic appearance – without a hefty
price tag. Warmly toned striped runners
by ege enliven the cool screeded passage
floors in this area and offset the deep blue
panelled walls,” Joanne states.
Moving into the open-plan shared
work areas, Savile Row opted for KBAC
Flooring supplier, Interface’s newlylaunched Employ Collection of plain and
fading linear patterns. This flexible range
enabled the designers to create focal areas
of colour in the charcoal palette.
Joanne adds: “The client and design
team are very pleased with the final
appearance of the interiors. The lively
work atmosphere bears witness to the
success of the design and materials
DW
specified.”
www.kbacflooring.co.za

EMPLOY LINES - 4223005 SUNSET INSTALLED DESIGN BY TILE

Vanguard parquet EY lobby and staircase wall

EMPLOY LOOP - 4197011 CIRRUS, 4197021 CLEMENTINE INSTALLED MONOLITHIC

ith the bustling Victoria &
Alfred Waterfront docks
seen from one side, and the
iconic Table Mountain from the other, the
new luxury offices of leading professional
services provider, Ernst & Young, could
not have a more spectacular setting.
The flooring for the new offices, firmly
rooted in Cape Town’s thriving business
hub, was supplied and installed by KBAC
Flooring, following the specification
of respected multidisciplinary design
practitioners, Savile Row.
Cognisant of current global workplace
trends, EY’s brief to Savile Row was
to create a “buzzing, comfortable
and flexible” work environment that
encourages co-working and collaboration.
Savile Row designer, Joanne Venter,
says the choice of floor finishes was a
key facet of the distinctive interior of the
impressive EY offices and in this regard
Savile Row worked closely with KBAC
Flooring to find the right solutions.
“Laid in a delicate herringbone pattern,
The Vanguard Collection’s parquet luxury
vinyl tiles (LVTs) - provided and installed
by KBAC - create an easy sense of flow
from the third floor concierge lobby into

selected colours
now stocked
locally

PERFECT SYNERGY
Employ Loop offers a great wall-to-wall appearance and Employ Lines has an exciting linear
design that can be used on its own or as a transition.
Interface dealer,
South Africa:

www.interface.com

Interface Employ in EY open plan office

www.kbacflooring.co.za | info@kbacflooring.co.za | JHB: 011 608 4270 | CPT: 021 464 4320
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Gonsenhausers presents two new rug collections

S

implicity and texture are the
keynotes of the latest rug collection,
Natural, at Gonsenhausers Fine
Rugs. Selected by third-generation
rug dealer Charles Gonsenhauser, this
collection takes its cue from US-based
décor and furniture store, Restoration
Hardware’s covetable rug offering.
From shaggy thick piles to chunky
braided woolen weaves, this range of
handcrafted rugs is all about luxurious
tactility and the ease of each rug’s design.
The handcrafting required to create
these wool and felt rugs speaks for itself.
Beautiful to look at and silky underfoot,
each design comes in an array of muted
tones including mocha, ivory and
fog, making for easy and harmonious
integration into any setting.
Reminiscent of impressionist art works,
Gonsehausers’ second new collection
entitled Water Reflections uses the
reflections and shadows observed in
bodies of water as its muse.

Plush - Shaggy

20

Natural Collection Closeup

This contemporary rug collection
conjures up imagery of strolling across
a Parisian bridge at night with the city’s
lights reflected in the water below or
the rising sun in the early hours of the
morning reflected in a garden pond
surrounded by flowers.

Both collections are exclusively
available from Gonsenhausers Fine Rugs
and offer vibrancy and movement in an
array of usable colour palettes.
DW
www.finerugs.co.za

Water Reflections - Splash
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Lots to see at Mobelli Furniture + Living
and WOMAG’s Menlyn store

M

The Hall Collection launches in Johannesburg

T

he Hall Collection believes in
bringing luxurious comfort and
relaxation back to the bedroom.
Their passion for genuine quality means
that they offer the finest products made
from only natural materials.
Having travelled the world to look for
the right brands, The Hall Collection

obelli Furniture + Living announced the
arrival of its much-anticipated indoor
collection during its official début at their
Menlyn store in the Menlyn Piazza, Pretoria at the
end of May.
Having focused on low maintenance outdoor
furniture suitable for gardens, patios, verandas
and pool sides, Mobelli’s addition of their indoor
collection brings the stylish side of practical living to
the living room.
Mobelli Furniture + Living also supplies shade
parasols, outdoor gas heaters, illuminated furniture
as well as various accessories designed to enhance the
outdoor living experience.
With showrooms in Cape Town, Johannesburg,
Pretoria and Durban, Mobelli Furniture + Living
is well positioned to supply furniture to residential
homes, guest houses, hotels, restaurants and offices.
DW

www.mobelli.co.za

Founder, Debbie Reinders Hall, settled
on two companies that are owner run
and highly personalised, Elite Beds of
Switzerland and Quagliotti Linens of
Italy. They share her belief that natural
sustainable
materials,
exceptional
craftsmanship and an exceptional
aesthetic appeal define true luxury.
The Hall Collection opened for business
in Cape Town in 2001 and, in June this
year, Debbie brought her expertise of
ensuring extraordinary sleep to the greater
Gauteng region when she launched The
Hall Collection Johannesburg Showroom
in Kramerville, Johannesburg. This is
an exciting move for the luxury brand
that recognises that choosing a bed and
the exquisite linen to complement it are
highly personal decisions that encompass
one’s health and wellbeing.

Visit The Hall Collection showroom,
run by former client and good friend,
DW
Theresa Widlake
www.thehallcollection.co.za

Alon Sachs of Mobelli with Coral Sachs and Oren Sachs of WOMAG

Southern Guild opens new gallery at V&A Waterfront

S

outhern Guild opened its
new flagship venue at the
V&A Waterfront Silo District
in Cape Town this June, with its
inaugural exhibition celebrating
the most lauded local design
heroes.
The exhibition, entitled Stellar,
runs until October at the new
Southern Guild Gallery at 5B, Silo 5,
V&A Waterfront, showcasing both

globally recognised and neverbefore-seen work representing
the highest echelon of collectible
design from SA and beyond. The
title, recognising excellence, relates
to Southern Guild’s own identity,
originally inspired by the Southern
DW
Cross constellation.

Stellar is exhibiting the work of:
• Adam Birch
• Andile Dyalvane
• Astrid Dahl
• Charles Haupt
• Cheick Diallo
• Conrad Hicks
• David Krynauw
• Dokter and Misses
• Gregor Jenkin
• Hamed Ouattara
• Jan Bekker

• John Vogel
• Justine Mahoney
• Madoda Fani and Chuma
Maweni
• Meyer von Wielligh
• Otto du Plessis
• Paco Pakdoust with artists John
Murray and Conrad Botes
• Philippe Bousquet
• Porky Hefer
• Wiid Design and Lionel Smit
• Xandre Kriel

St Leger & Viney’s evolution

A

nother

celebration this June was held at the new elegant and
sophisticated St Leger & Viney showroom in Appel Road,
Kramerville. Amongst exotic gin cocktails, nibbles and soulful
singing, guest mingled and viewed the exciting local collections, Indochine
and Panoramic, as well as the new international collections from Christopher
Farr, Kravet, Lewis & Wood, Ralph Lauren and Thibaut that were launched
DW
on the opening night.
www.stleger.co.za

www.southernguild.co.za
www.theguildgroup.co.za

Andile Dyalvane, Otto du Plessis, Conrad Hicks, Porky Hefer
and Charles Haupt are exhibiting new work in Southern
Guild’s Stellar exhibition. Photo by Richard Keppel-Smith

22

• July 2017

• July 2017

23

TRADE
WINDS

Grand entrance of Spainish tiles at Italtile

A

t 
Italtile branches around the
country, large format wall tiles
will make their grand entrance
into the South African tile market this
September, with various finishes to be
found, from marble to screed and even
Spanish plaster.
These Spanish tiles feature some of
the crispest digital printing seen yet. The
white body of the tiles provide a pure
base for the printing and allows the true
colours of the print to illuminate the
surface. The rectified edges of the tiles
allow for an almost butt joint, resulting in
a super sleek transition between tiles.
Size: 400 x 1200 mm
Finish: Matt
Tile variants: Arkit, Code, Dynasty,
Urban Taupe, Tasos
Material: Rectified Ceramic
Application: Wall Tile
Origin: Spain
From Stynul, Spain comes Elsen, a
medium-large floor tile which provides
a happy medium for tilers. This unique
size of tile will make you feel like you
are getting the benefits of a large tile –
less grout lines that make for a larger
looking space; as well as the benefits of a
medium size tile – a better fit for the not
too spacious plateaus, giving you ease of
handling and installation.
This glazed porcelain tile has an
impeccable marble print that can be
easily cross-matched thanks to the choice
available: four colour variants (Perla,
Marengo, Beige and Marfil) and two sizes
(750 x 750 mm and 500 x 1000 mm). DW
Size: 750 x 750 mm; 500 x 1000 mm
Finish: Matt
Colours: Marfil, Beige, Marengo (dark
brown), Perla
Material: Glazed Porcelain
Manufacturer: Stynul, Spain
www.italtile.co.za
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Ferm Living

Timothy Oulton Gallery at Weylandts

T

he dress code was casual chic.
Aston Martins graced the
entrance. The Union Jack was
conspicuous in its celebration of British
heritage. And it was all because Timothy
Oulton was in the building.
The story of British furniture and
interiors company, Timothy Oulton
started back in 1976 with a small antiques
shop, owned by Tim’s dad. Profoundly
influenced by his love of antiques, his
father’s military background, and an
inherent affection for British heritage,
Tim created an authentic, visionary brand
with the deepest integrity and a passion
to deliver the extraordinary. Handcrafted
with only the best traditional techniques
and fabrications, each Timothy Oulton
piece is inspired by the past, but
reconceived from a modern perspective,
producing uniquely authentic collections
which push the boundaries of furniture
design.
In addition to distinctive handcrafted
leather furniture, Timothy Oulton is
known for its unique lighting and home
accessories.
“There is character and soul in what
we do. The material we use, the link to

T

he ethos of Danish design
company, Ferm Living, is to make
the candid moments of everyday
life memorable, bringing life and beauty
to the most sacred space – your home.
Although Ferm Living was founded
in Copenhagen in 2006, the essential
element of their work today remains the
same as their original inspiration – a
passion for design, craftsmanship and
aesthetics.
Their ranges include contemporary

accessories with a big emphasis placed
on honest materials. By honest materials,
they mean clean, real commodities with a
minimal impact of the environment.
An example of the usage of honest
materials is found in the Neu Stoneware
range, with its warm, earthy, but refreshing
green glazing. Then there are the Hexagon
and Concrete pots that create an exciting
play of shapes and edges, giving even
homeowners with a small or even no
garden the opportunity to put their green

heritage, the designs - that combination is
unique,” Tim says.
You can find Timothy Oulton all
around the world, from Harrod’s in
London, to LA and New York, Moscow,
New Delhi, Panama, Hong Kong, Sydney,

Auckland and many more cities in
between – and now here in SA. Weylandts
are now the exclusive sellers of Timothy
Oulton furniture in South Africa, with a
Timothy Oulton Gallery in the Weylandts
DW
Fourways store.
www.weylandts.co.za

fingers to good use.
Locally, a selection of the Ferm Living
range is available from Mezzanine. Pieces
include art, brass trays, a collection of
vases, Neu stoneware pitchers and Fein
brass salad servers.
Mezzanine is a South African design
brand with a strong vision and passion to
create simple, contemporary yet timeless
DW
design.
www.mezzanineinteriors.co.za
Timothy Oulton
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Surviving and thriving when times are tough
By Dave Nemeth

N

o matter what business report
you currently look at, you will
be faced with the harsh reality
that we are currently experiencing
another technical recession. Every time
you look at the news you will see how the
local retail industry is taking strain and
just how many are actually closing their
doors or are under business rescue. Those
that have done exceptionally well for
many years are complaining that they are
trading down due to the tough conditions.
When you investigate closer and
manage to get away from all the doom
and gloom, you will notice that there
are certain retailers (many of the
international ones that have recently
entered the country), doing exceptionally
well and even expanding. The reason that
this is happening is that the ones that are
growing are taking valuable market share
away from the others. They are doing this
based on differentiation and innovative
strategies and it is not based purely on
price. It is not only the retail sector that is
experiencing this but almost all industries.
Interestingly enough in 2014, of the
100 companies listed on Forbes’s annual
America’s Most Promising List, around a
third were forged in the doom and gloom
years of the global financial crisis. That is
a huge ratio in a time when people were
tightening their belts and reducing the
amount they spent on goods and services.
When you take a closer look at these
companies you will see that they adopted
a totally different mindset and pushed on
regardless of what the analysts had said
and predicted. They tried new things; they
marketed differently; they pulled out all
the stops to engage with their customers;
and they created strategies to attract
new customers. This is an exceptionally
refreshing thought when we are currently
bombarded by all this negative media
around the financial situation we are
currently facing.
As a trend analyst and ‘Design
Thinking’ business consultant I am
constantly asked what steps should be
taken during these tough and trying
times. To simplify things, I have listed
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some of my top tips on how to not only
survive during these times, but to also
grow valuable market share.
Marketing
This is one area where most companies
cut the budget as soon as they foresee
difficulties on the horizon. This is quite
possibly one of the worst things you can
do as you need to create added awareness
and try to reach as many people as you can
to promote your products and services.
You may have to refine the way you
market and the channels through which
you market but reducing your budget can
be disastrous. The platforms for marketing
your services are vast and selecting a
couple of these and closely monitoring the
results is always best. Many people believe
that going purely digital is the right way to
go because it is more affordable and they
believe they can do this in-house and save
on paying a specialist. This is a complete
misconception as the traditional channels
such as print and radio are still very much
alive - but the way in which you market
via these channels has certainly changed.
When it comes to print, make sure you
negotiate for advertorial or editorial space
to bolster your brand advertisement.
Similarly, when it comes to radio, it is great
to have a repetitive message but credibility

they normally may have so it is vital that
you are at the top of your game in every
aspect to ensure above average service.
This includes certain things that many
people overlook. Service levels are not
just about delivering a great product or
service on time but also getting quotes
out as quickly as possible. We are living
in a technological world which is fast
and effective and taking a long time to
produce a quotation will often cause a
potential client to go elsewhere. It is vital
that you look at your internal processes
and change these so that you can give
answers and quotes to clients with the
speed that is expected. People deal with
people so avoid just sending emails and
actually have physical meetings or at least
pick up the phone to communicate. There
are very few companies that maintain
telephone contact but relying purely on
electronic communication will definitely
not create a bond and trust.

Differentiation
This is very broad but consumers are
all looking for alternatives to the norm
and the old adage of “Doing things the
way they have always been done will not
produce better results” is possibly more
apt now than ever before. Differentiation
can take place in almost any sector of your
business, from the way you present to
tweaking your services and offering. The
key thing to remember is that, in difficult
times, purely reducing your pricing
will not guarantee survival and growth
but adding great value will certainly be
attractive.
Staying ahead of the curve
Research,
research,
research!
Understanding trends is not about what
colours and patterns or even direction
design is going, but rather understanding
how consumer attitudes are changing
and where they are headed. It is not good

enough to simply analyse your industry
but rather a host of different industries.
True innovation comes from having a
human-centered approach that speaks to
people's individual needs.
Although these tips are brief, it is
clear to see that by just addressing these
few areas you can drastically improve
the outcome of your company or the
company you work for. It requires, above
all, a positive attitude and a change in
mindset. The future is bright for those that
think creatively and change the course of
the way in which things are done. In many
respects, it is exciting times for those that
are prepared to look at new avenues and
methods of doing things.
On a final note, when things are tough
it is only logical to reduce your costs
but make sure that you are not reducing
the good costs in your business, namely
DW
marketing and staff training.

is earned through actual interviews which
will portray you as a leader within your
industry. Digital is a must but be careful
of thinking that it is easy and that you can
just do it in-house. The dynamics have
changed and they continue to change so
ensure you are using a professional that
will get you the correct traction.
Collaboration
There are many ways companies can
collaborate with other companies and
service providers. Try finding people and/or
companies that are not in competition
with you, but rather share a similar target
market or offer a complementary service
to what you offer. This could give you
added leverage to combine marketing
initiatives and therefore costs. It can
also allow you to increase your service
or product offering and even afford you
the opportunity to do expos as a joint
venture so that you can split the costs.
It is important to remember that many
successful companies have grown due to
clever collaborations and it is certainly
worth spending time to investigate
possible collaborators.
Impeccable service
When times are tough people have
even less resistance to bad service as
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“At Design Partnership we believe in an engagement led
process as opposed to a presentation led process.”

D

esign Partnership is a design
& build focused agency with a
critical appreciation for business

strategy.
“The intersection of creativity and
commerce is where we choose to focus
our attention at DP, ensuring we think
about the why and not just the what and
how.”
Over the past 20 years DP has grown
its global footprint with offices in
Johannesburg, Cape Town, Sydney and
London - providing services in brand,
retail and merchandise strategy, design
and roll-out documentation, compliance,
project management, shop-fitting as well
as roll-out management services.
DW
www.dp-group.com
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“Using 3D gaming software, we’ve been able to build and design in real-time through
real-time 3D experiences.”
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Make your space your living dream

E

very year, Decorex Joburg rounds
off the trio of Decorex SA shows
with great support from exhibitors,
visitors and the trade. This year, the show
is themed “Make your space your living
dream” and visitors will have access to a
variety of globally influenced designs and
trends which have been localised to suit
the African home.
Covering 22 000m² of exhibition space, the
magnitude of Decorex Joburg 2017 as well
as the incredible range of lifestyle products
on offer, all in one location, makes this
one of the leading trade exhibitions
countrywide. Co-sponsored by Plascon
and Caesarstone, Decorex Joburg offers
visitors seven well laid-out halls which
provide direct access to exhibitors in a
variety of categories including kitchen
and appliances; bathroom and tiling;
outdoor living; plan and build; home,
décor and furniture; as well as art, wine
and design. Here, trade professionals
will get to engage with leading designers,
entrepreneurs, retailers and innovators
with products and services specifically
directed towards key decision-makers in
the industry.
Then, of course, visitors to this year’s
100% Design South Africa can expect no
less than wall-to-wall proof of the artistic
and aesthetic genius of their fellow South
Africans. From being a fledging show

Wiid Design - Photo credit: 100%DSA 2017
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BRINGING SEXY BACK
I M B I Z A

2 0 1 7

Photo credit: 100%DSA 2017 - Natascha Van Niekerk

in 2014, 100% Design South Africa has
matured into Africa’s premier exhibition
and sourcing platform for high-end
contemporary design.
To create a suitable trade-friendly
environment, the organisers have

allocated two dedicated trade days on
Thursday 10 and Friday 11 August
for 100% Design South Africa, with
approved trade professionals granted
complimentary access to both this
exhibition and Decorex Joburg. There is

KRAMERVILLE (JHB) | WATERFALL CORNER (JHB) | LYNNWOOD BRIDGE (PTA)
UMHLANGA RIDGE (KZN) | PIGGLY WIGGLY (KZN)

www.homewood.co.za
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LIMA JHB - Photo credit: 100%DSA 2017 - Robin Sprong

also complimentary VIP parking for these
days, provided approved pre-registration
is completed online ahead of the event.
Some of the highlights to look out for are:
Decorex Joburg 2017 is catering for
young visitors by introducing the Milk
JUG Café, a delectable children’s eatery
based in the heart of the children’s décor
stand designed by Cait's Room Interiors
and Flora Mystique.
Supported by the Department of Small
Business Development, the SA Craft
Collective is a creative showcase of South
Africa's talent; a colourful collection of
uniquely exclusive, handmade lifestyle
products.
In the Terracotta Lounge + Wine
Garden, playful touches of terracotta
are embodied by warm, earthy tones.
Quality collections of fine art, intricate
sculptures and elegant designs can all be
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enjoyed while sampling some of SA’s most
palatable vintage wines.
The Franke Kitchen Design Project
this year is themed ‘Simplicity in Design’.
Each of the kitchen installations will
showcase a range of Franke Group leading
kitchen appliances which will be critiqued
according to a number of criteria
including overall appeal, utilisation of
space, kitchen flow, user-friendliness and
quality of materials used.
The Outdoor Living section caters to
all your garden, braai, pool and outdoor
furniture needs. Visitors can enjoy the
Builders Fan DIY Theatre, The Forest
Lounge and the new and exciting She
Shed feature. Bloggers are also invited to
connect and relax in the stylish Bloggers
Lounge.
The province’s overwhelming creative
talent will continue to flow through to
the must-see Décor District by Canvex

Expand a Sign. Decor Identity, Bockhaus
Designs, Distinctive Designs Group and
Mia Bella Interiors have been given the
ideal platform to unleash their take on
2017’s trends in a room space of their
choosing. The designers will be guided
by the Canvex ‘Conscious Environment’
theme while drawing inspiration from the
Decorex SA #livingdream theme.
100% Design South Africa’s Feature
Designer for 2017, is Gregor Jenkin, who
is a regular collaborator of artist William
Kentridge and a top-seller at the Conran
Shop in London. With his work sought
after by high end design collectors, his
presentation of new works will be a mustsee!
At We Are Joburg, works from creative
minds across Jozi will reveal just how the
City of Gold’s designers have given this
remarkable city its singular Afro-urban
aesthetic.
Then there’s 100% Design Café; 100%
Hotel; the Fabric and Wallpaper Gallery;
Seed to Seat, where seven South African
furniture designers will unveil their seats
using hardwoods; and The Light Tank, an
immersive, experiential display that will
demonstrate just how overwhelmingly
amazing the right arrangement of light,
sound and animation can be.
These are just some of the many
highlights that will enthral and delight
you at this year’s Decorex Joburg and
100% Design South Africa shows. DW
www.100percentdesign.co.za
www.reedexpoafrica.co.za/decorex/
decorex-joburg-2017

9 August – Consumer and trade
10 August – Trade only
11 August – Trade only
12 August – Consumer and trade
13 August – Consumer and trade
Opening times: 10am - 6pm
Ticket prices: R120 for adults; R100
for pensioners and scholars; R20
for kids under 12; R80 for trade and
exhibitors
Venue: Gallagher Convention
Centre, Midrand, Gauteng
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CREATE
A LASTING
IMPRESSION

Purveyors of Fine Textiles , Rugs and Wallpapers

Cheery and full of fun

C

ontinuing its love affair with
Scandinavia and once again
channelling the ‘good life vibe’
of the Hygge trend, British brand Scion
launches Pepino, a fun collection of
cheerful fabrics to accompany Noukku’s
wallcoverings.
Taking its name from a botanical name
for a sweet, edible fruit, Pepino comprises
nine designs over 43 colourways.
Bursting with vitality, the collection
contains an energising mix of motifs: an
all-over, outspoken floral; a confident
barcode stripe and a refreshing candy
stripe; stylised graphic florals; playful
interlocking
abstract
leaves;
and
everyone’s favourite - birds, cheeky Barnie
Owl with his new best friend, Colin
Crane.
Johannesburg - 011 262 3130 | Durban - 031 312 0930 | Cape Town - 021 447 1556

Port Elizabeth - 041 373 1266 | Pretoria - 012 34 63075
All the fabrics are suitable for drapes
and accessories and one can also be used
www.blackfabrics.co.za
for upholstery.
There are also complementary weaves:
Metsa in 15 harmonious shades. Suitable
for upholstery, Metsa’s motif resembles a
BF Scion ad Pepino 136x97mm 07.17.indd 1
tessellated, interlocking geometric pattern
and comes in a delightful palette of gentle
brights mixed with understated neutrals.
Hannah Bowen, Scion’s designer,
explains how the designs got their
distinctive look: “I created them using
paper-cut collage to give them a slick,
contemporary look. I played with the
idea of tessellating shapes, and motifs
that would fit together to form simple,
cheerful prints.”
Pepino revels in its fresh and vital
Venetian Blinds in C-Screen
Venetian
Chalk Blinds in C-Screen Chalk
Venetian Blinds in C-Screen Chalk
colours. Contemporary and trend-driven,
Venetian Blinds in C-Screen Chalk
the saturated palette is very new for Scion.
EASY TO CLEAN
INSULATION AGAINST HEAT AND COLD
Imaginative colour combos include:
EASY TO CLEAN
EASY TO CLEAN
EASY TOHEAT
CLEAN
INSULATION AGAINST
AND
INSULATION
COLD AGAINST HEAT AND COLD
INSULATION AGAINST HEAT AND COLD
WORK WITH ANY SIZE WINDOW OR DOOR
PATENTED STAINLESS STEEL RODS
bilberry, rhubarb and indigo; blush,
honey and raffia; jade, forest and denim;
VERTICAL BLINDS ARE THE MOST COMMON CHOICE FOR OFFICES
pink
grapefruit,
and julep;
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STEEL
RODS
ALTHOUGH
THEIR SLEEK LOOK IS MAKING THEM MORE POPULAR IN HOMES.
sky and hemp; jade, sunshine and coast;
They work with any size window or door – parting left, right or stacking in the middle – and their straight
lines allow you to control the light that enters a room, your privacy and your views.
limeade, hemp and glacier.
The collection is now available, from
Contact us on 0861-1-TAYLOR (829567) for an obligation-free quote and expert advice.
Visit us on www.taylorblinds.co.za and try our new Cost Calculator to work out your blinds estimate
VERTICAL
BLINDS
THE
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VERTICAL
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ARE THE
CHOICE
MOSTFOR
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CHOICE ARE
FOR
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July 2017,
from Black
Fabrics.CHOICEDW

Sleek. Sleek.
Simple.
Simple.
Sleek. Simple.
Classic.
Classic. Classic.

The Pepino Collection

7/10/17 2:01 PM

Sleek. Simple.
Classic.

email: husky@husky.co.za
www.huskycarpets.com
BLINDS & SHUTTERS

Est.1959

@TaylorShutters
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with Husky
handmade rugs and carpets

H usky handmade carpets are crafted with
utmost care, attention to detail and strictest
quality control.
Custom made in any size, shape, colour
and design, to complete your interior.
Showroom: 9 Appel Rd. Kramerville, Sandton Tel: 011 444 3370
• July 2017
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UNIQ Fan Lighting

C

asting your home in the right
light is like creating a work of art
says Leslie Sun of Uniq Lights
and Home. Add to that an extra special
touch with their LED Fan Lights that
are both beautiful and functional. The
LED Fan Lights come with a remote that
controls six different fan speeds. They can
operate independently either as a fan or a
light, or as a combination of both. They
can circulate cold air or warm air in the
room, depending on the season and your
comfort requirements.
These LED Fan Lights can be viewed
at their Kramerville showroom and at
DW
Decorex Joburg this August.

TORCH

UFO

www.uniqhome.co.za

UNIQ’s EEEgEs Ef EEEEEE tE EEEssEE EEgE�Eg EEE fEEEEtEEE EEEE tEEEsfEEE yEEE EEEE tE E EEEEbEE�EE Ef yEEE
EEEEEEEEEEtsE EEEEEEts Ef CEEfEEt, FEEE�EEEEEty EEE CEE�sEEEsEEp Ef EEE ExEEEsEEE pEEEEEts EEEE bEEEg 5-stEE
EExEEy EEEEE EE EEEEy EEEE Ef yEEE EEEEE WE tEkE EEEEy EEEE EE sEEEE�Eg EEE EEEE EEEgEs Ef tEp EEEEEty fEEEEtEEE
EEE EEgE�Eg pEEEEEts tEEt EEE EE pEE EEtE EEE sEEEEEE ExEEEEEEEEE
UNIQ EEt EEEy sEppEEEs EEEEs bEt Es EE EEEEEEEEE sEppEEEE tE EEtEEEE�EEEE sEppEEEE tE EEtEEEE�EEEE EEtEE
gEEEpsE OEE pEEEEEt EEEgEs EEEEEEE fEEEEtEEE, EEgE�Eg, EEE EEEEssEEEEsE IEEEtE Es EEtE yEEE EEEgEEE�EE EEE EE
EEEE bEEEg yEEE EEEEE EEEEEE YEEE EEEEE pEEEE Es EEEE�Eg yEEE EEEEEEE Et EEE bEEEE-EEE sEEEEEEE Et EE EEEEEE
EEEE EEEEEEEEEEEE

________________________________
UNIQ LIGHTS AND HOME
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EEEEEEEEEEEEEEEEEE
EEEEEEEEEEEEEEEEEEEEEEEEEEEEEEEE
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Vega students race the clock to design the new NCPD logo

H

ow do you bring out the best in
budding design geniuses? It’s
simple, really: get them to design
a new logo for a 77 year old organisation
and give them only 12 hours to come up
with the goods.
The National Council for Persons
with Physical Disabilities in South
Africa changed its name last year, in
recognition of the fact that true diversity
and inclusivity is not achieved on behalf
of others, but rather by working together.
However, re-naming and renewing the
focus of the organisation called for new
branding.
Devising a challenging competition
called The Design Jam, Vega School, in
collaboration with Flow Communications,
gave students only 12 hours to design a
new logo for the council.
Apart from designing a new logo, a
key aim of the Design Jam was to expose
Vega students to the rush (both the time

pressure and the kick of adrenaline)
of having to produce coherent creative
concepts under pressure and in a short
space of time, as is often the case at
creative agencies.
The new visual identity needed to reflect
inclusivity of all forms of disabilities,
as per the very broad definition in the
council’s constitution. It further had to
reflect the importance of including people
with disabilities into society. The design
also had to show that the council is a
modern and purposeful organisation that

does vital advocacy work, and is a trusted
partner in the disability sector.
Vega students in Johannesburg and
Pretoria
simultaneously
presented
their final proposed logos to Flow
Communications, their Vega lecturers
and to two businesswomen with
disabilities who are spokespersons for the
National Council of and for Persons with
Disabilities (NCPD).
The winning logo will be announced
later this year.
DW
www.vegaschool.com

Hospitality was a virtue so strongly believed
in, that Greek culture gave it a name: Xenia.

W

ith more than 20 years’ expertise in creating contemporary
living spaces for individuals craving comfort and quality, we are
proud to introduce the Xenia© Motion Patio Seating collection, the
perfect addition to enhance your outdoor experience with its mix of
functionality and luxury aesthetics.
Xenia© is not only about glamorous statement pieces, but also allows
you to enjoy functionality and durability in outdoor conditions.
Never before has indoor motion comfort been moved outdoors so
eloquently.
Xenia©’s motion elements and fabrics have been specifically designed
for the South African climate, whether at the coast or inland. Our
collection of locally designed fabrics have been chemically treated with
an environmentally friendly hydro-repellent and fluorocarbon finish,
ensuring that they are water repellant, UV resistant and colour fast.
Furniture that fits in with you
Your space, your rules. At Xenia© our brand values are inexorably
based on the premise that our customers should not compromise,
but rather customise. That is why our products are designed to work
in any space, and become your favourite place. So if you’re looking for
a comfy chaise, perfect for forty winks on a weekend, or would prefer
a full patio suite that suits your lifestyle, you have the power to make
your patio your own.

Left: Saraah Saint (Visual Communication 3) and Right: Jessica Hay (Creative Brand Communication 3)

Whether you’re relaxing with friends on a summer afternoon,
Sauvignon Blanc in hand, or simply taking a time-out with tea to curl
up in your outdoor haven, our comfortable furniture will offer up a
warm embrace.

Scan to experience Xenia
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10 Martin Street, Selby, Johannesburg

|

083 376 0000 | xeniapatio.co.za |

gerald@xeniapatio.co.za
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RETAIL METAMORPHOSIS

The changing face of retail

R

etailers in South Africa are
embracing technology in a big way.
In fact, it’s said that the evolution
of technology has made many aspects of
day-to-day living almost obsolete. Simple
things like carrying your airline boarding
pass on your smartphone, and advanced
mobile payment methods like scanning
codes with your cell phone which are then
billed to your bank account, for starters,
are leading more and more to a paperless
society. Now, paying for your shopping has
become as easy as just placing goods in a
trolley while sensors automatically figure
out what you’ve selected and then bill you
accordingly – something that online retail
giant, Amazon, is spearheading.
We are seeing that shopping centres
are openly embracing this technological
boom, too. Menlyn Park, a super-regional
mall in Pretoria’s eastern suburbs, is one
of many that has welcomed this evolution.
Tech advancements such as dedicated
charging stations for electric and hybrid
vehicles, licence-plate recognition and

Sue Morris
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Here are some of his predictions:
DRONES
When it comes to technology, drones
are definitely as tech as they come. This
year, drone technology is going flat-out
and will be rolled out more intensively,
literally taking retail to the consumer,
regardless of the location. Sue Morris,
Head of the Retail Laboratory at Flux
Trends adds, “Amazon has just applied
for a patent to have charging stations on
top of street lights to charge their drones.
According to the patent, drones will be
making deliveries and land on top of the
light poles to charge. The bottom line
is that we are very close to this being
a reality in South Africa. Drones are
making deliveries already. And we don’t
have to look very far, I mean, we have a
fantastic drone factory here in Pretoria.”

OMNICHANNEL
Omnichannel,
the
cross-channel
business model that companies use to
increase customer experience, flourished
in 2016. Bridging the gap between
physical shopping and online is a huge
trend - with Google Local Inventory Ads
able to show online shoppers product
availability in nearby physical stores, it’s
clear that retailers are now finding new
ways to link their bricks-and-mortar
stores with their ecommerce offerings.

Dion Chang

developing an analytical parking app for
mobile devices that will allow users to
locate their vehicles are among the many
plans Menlyn Park has in the pipeline.
The centre does head counts as opposed
to foot counts which also tag an individual
with a unique number to prevent doublecounting. Menlyn Park has also installed
‘smart-metering’ systems for tenants,
ensuring accurate and timeous billing.
Energy efficiency is also important and
they have improved their technology
with regards to air-conditioning, lifts
and escalators. Currently they are in the
process of partnering with Google for
further technological advancements. And
many of the stores are now offering online
shopping platforms for customers, to
complement their store presence.
In Johannesburg, Bedford Centre in
Bedfordview has launched Johannesburg’s
first virtual reality arcade which opened
its doors in October 2016.
In the Western Cape, the V & A
Waterfont has recently embarked on an
exciting project that involves voice-guided

Created by Kjpargeter - Freepik.com

location screens in the centre which are
supplemented by a mobile app. The voice
guides customers to where they wish to go
in the mall in real time, while the app also
provides interesting information to the
users about their current location as they
navigate to their destination.
More and more chain stores have
also jumped on the technological train
successfully offering online-shopping
platforms, with retailers such as Pick
n’ Pay and Woolworths refining their
existing online purchasing and delivery
facilities.
According to Dion Chang, seasoned
trend analyst, editor, master innovator
and founder of Flux Trends, retailers and
brands that don’t find themselves among
the ones that have evolved, adapted and
elevated themselves into the technological
spheres and the booming eCommerce
realm, may well find themselves on the
back foot. Technology is paving the way
to a retail future that we haven’t even
begun to imagine yet, he says.
Created by Lyashenko - Freepik.com
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ECOMMERCE
Dion further added that the
eCommerce market is growing at a rapid
rate and in terms of technology, retailers
need to ‘up their online game’ in order
to remain relevant. “People are more
connected than ever and customers can
now interact with your brand without
having to leave their homes. Retailers
everywhere need to offer online facilities
for their customers,” he says. This allows
customers to do comparative research
on products with the option to purchase
online or walk into the nearest retailer
with the decision to purchase already
made.
2016 was the year eCommerce saw
huge development. The integration of
social media allowed eCommerce to push
boundaries and make significant moves
forward resulting in a $220 billion growth
in 2016 for the United States alone. This
year will see more eCommerce integration
in apps such as Instagram and Snapchat.
Instagram, a photo sharing app, will allow
users to swipe a photo to order items of
interest. Snapchat, the video sharing and
messaging app, is taking ecommerce in
its stride with new advertising strategies
becoming more widely available in 2017.
According to Sue, eCommerce is going
to be one of the biggest disrupters in SA.
“Shoppers are looking at convenience and
cost. Ecommerce gives people up-to-date
trends and fashion at their fingertipsallowing them to purchase what they see.
In India for example, eCommerce is taken
even further - the poorest of the poor
are able to have eCommerce deliveries
made directly to their cell phone location.
That means that you don’t need to have a
physical address or structured residential
areas to have eCommerce,” she says. DW
www.sacsc.org.za

Created by Creativeart - Freepik.com

. Cape Town .
82 Sir Lowry Road, Woodstock,
Cape Town, 8001
021 461 9078

. Johannesburg .
Kramerville Place, Ground Floor,
14A Kramer Road, Kramerville, 2090
011 262 0202

www.corefurniture.co.za
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TABLES

Conversations across the table

D

ining tables, coffee tables, or even
that centre piece round table in
an entrance hall all serve as focal

points in the rooms they command. The
style of the table sets the tone and suggests
the theme that ties the décor together – be

it retro, rustic, modern-contemporary or
classic. Here are some conversation pieces
worth considering for your rooms.

Herman Miller and Naughtone team up

Heartwood Furniture
Frigate dining table
Like all of the furniture produced
by Tim Richardson of Heartwood
Furniture, the Frigate dining table
epitomises the company’s philosophy of
uncompromising quality and attention
to detail. The table’s beauty is in its
minimalism, which showcases the natural
luxury of solid wood. The legs are made
of single pieces of timber (not laminated)
and the top is slightly angled, which gives
it a floating appearance that resembles the
shape of the hull of a frigate ship.
www.heartwoodfurniture.co.za
Photos: Patrick Pretorius

Pollen

H

erman Miller has partnered with
contemporary British design
company, Naughtone, to offer
a range of beautifully designed and wellcrafted furniture that’s set to add a stylish
touch to any reception area, meeting
room, breakout zone or café.
Naughtone is all about keeping things
simple and creating ‘useful beautiful
furniture’. The company’s team is
passionate about design and maintaining
exceptional quality of their products
which is proven by their astounding client
list, including international companies
such as Google, Barclays, BMW and

Coca-Cola.
All Office, sole distributors of Herman
Miller in South Africa, stocks a number
of products from the exciting Naughtone
range. Among them, there is Pollen,
an award-winning collection of small
hexagonal furniture pieces that can be
used as seats, tables or side tables, along
with beautifully constructed table sets
including the Dalby, Trace - and the Riley
which signifies a fresh take on a pull-up
table.
www.alloffice.co.za

Wrap console
Designed to be a focal point in any
entrance hall, Heartwood Furniture’s
wrap console table demands the attention
of anyone that enters the space. Although
the natural edge of the top gives the table
a somewhat rustic appeal, the wraparound legs add a contemporary element
resulting in a well-balanced piece that will
work in most settings. The design is easily
replicated but, by virtue of the nature of
live edge furniture, each piece will be
inherently different. Tim Richardson
believes that each slab of live edge wood
lends itself to a particular design and the
process of arriving at this endpoint is as
much an art as it is a craft.
www.heartwoodfurniture.co.za

Trace tables with Hush chairs
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TABLES

Trade Secret

S

taying up-to-date with the latest
trends, Trade Secret saw an
opportunity to get their hands on
beautifully crafted furniture and launched
two new designs.
The first is a 2,5m dining table with

pine top and grey industrial metal legs,
offering the ultimate comfort and space
for a modern loft apartment or a family
household.
The second is the Oval Kitchen Table
with flap downs that create either a semi

round table or rectangular console. The
legs of this oval table are full of character,
making the piece a beautiful feature in
any room.
www.trade-secret.co.za

TheUrbanative

W

ith a firm belief in the benefits of collaborative working
relationships, Mpho Vackier of TheUrbanative works with a
range of talented multidisciplinary professionals to offer inspired,
imaginative and multifunctional design solutions.
Inspired by cultural ethnic patterns and motifs, she constantly
explores how graphic cultural symbols can be applied and
reinterpreted to inspire new and modern product designs that are
relatable and relevant to the modern urban resident.
Acknowledging the individuality of TheUrbanative’s clients,
Mpho offers customisable furniture pieces that are truly defined by
the owners and their needs whist remaining true to the aesthetic of
TheUrbanative brand.
Amongst the tables in TheUrbanative range you will find Zinhle,
DW
Triform, the Buumi Barstool and the Thabi Nesting Tables.
www.theurbanative.com

Contract provider of CMT cut, make and trim. Sewing service to decorators and contractors
WE OFFER: Quotations & fabric quantities | Take measurements of curtain & blinds | We provide installation
of manual & motorized systems | Suppliers of Wooven Block-out and stockist of all fabric warehouses

curtainandblindworkshop.co.za

13 Cnr Kramer & Brian Street, Kramerville Sandton

072 363 3147
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CHAIRS OF
NOTE 145

The Keyn Chair
designed by forpeople

T

he Keyn Chair Group from
Herman Miller is a range of
meeting and side chairs that offer
responsive movement and comfort for
people sitting for long periods of time in
collaborative spaces.
Research indicates that people move
around on average 53 times an hour when
seated. Chairs in meeting rooms tend to
be inflexible, meaning a user’s natural
movement isn’t encouraged or supported.
This results in people being less engaged
in the meeting as they become more and
more uncomfortable. The Keyn Chair
Group is designed to respond to a user’s
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movement, supporting their body as they
move in their seat.
The chair consists of a modular system
of only four key parts: base, cradle, seat
shell and upholstered pad. Included
in the design of the chair is Herman
Miller’s unique CradleFlex system, which
responds to shifts in posture. The back
reclines smoothly up to 10 degrees, while
simultaneously moving the seat forward.
The Keyn Chair Group’s three base styles
include a four-leg, cantilever and fourstar base, with a painted, trivalent chrome
or polished aluminium finish. The seat
shell is available in graphite, studio white

or black. A choice of five reverse contrast
colours can be specified independently on
fully and semi-upholstered chairs.
With pad configurations ranging from
a simple seat pad to a fully upholstered
shell and the three base styles, Keyn’s
universally elegant aesthetic can be used
to outfit any space, whether casual or
formal.
The Keyn chair range is available
from All Office, the sole Herman Miller
DW
distributor in South Africa.
www.alloffice.co.za
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TECHNICALLY
SPEAKING

Nedap transforms Libraries with Intelligent Shelves

L

ast month a number of Canadian
libraries were equipped with
intelligent shelves. The shelves
detect and identify all books that are placed
on the bookstands using radio frequencyidentification (RFID). Installing RFID
solutions within the libraries creates a
better flow for visitors and makes it easier
to return books. The shelves, designed by
the Dutch-based company Nedap, hail a
significant transformation in design and
technology for libraries.

A girl using Nedap Intelligent Shelves at Amstelveen Library
Above and below: Nedap Intelligent Shelves in a furniture pack (Trolleys and InfoColumn)

Nedap Intelligent Shelves at Amstelveen Library

KEEPING LIBRARIES THE CIVIL
CENTRES OF SOCIETY
Five Canadian libraries in Trois
Rivières are now equipped with the
newest Nedap RFID technology, which
is designed for remote detection of items,
such as books. “The installations aim to
make the processes in libraries as simple
as possible. The books are immediately
available for the following visitor upon
return,” explains Erik Veurman, Industrial
Designer at Nedap.
The intelligent shelves are situated
near the entrance of the library and are
therefore easily accessible by visitors.
They place their returned books on the
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shelves and the items are automatically
checked-in in the management system.
Shawn Korin of iMotion Security
installed the project in Canada: “With
Intelligent Shelves we have reduced the
menial and repetitive tasks librarians
need to perform and have simultaneously
added a positive experience to the visitors
of the library. Visitors are engaged and
compare it with magic when their book
title appears on the screen.”
The intelligent shelves come in a stylish,
modular design that can be integrated in
existing library furniture or delivered
along with Nedap-designed furniture.
The reader is the core of a variety of

service solutions in the libraries and can
be laid on top of a desk or mounted below
one. The flowing stainless steel design
allows visitors to easily slide books over
the robust reader. The solid weight and
rubber feet ensure the product does not
move when it is used.
Thanks to a partner network in over
25 countries, Nedap’s innovations can
be found all over the world: from the
Netherlands to Vietnam and from the
DW
Middle East to the US.
www.nedaplibrary.com
Photo credit:
Rudi Heersink - Nedap Library Solutions
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INDUSTRIAL
DESIGN

The Chocolate Lamp

Empty Light

E

F

ood as inspiration and a modular
design were the elements that
led Chilean industrial designer
Pedro Pablo Herrera Daniel to create his
Chocolate Design collection.
The Chocolate Lamp is composed of
6 modules backlit with RGB LED ribbon,
which provides light in more than
10 different shades and intensities. The
lamps are made of thermoformed acrylic,
using a laser cut technique. The base and
the vertical structure are made of black
and white metal.
As a sequel, a hanging lamp and a wall
fixed version are in the the development
stage.
Daniel says that the design aims to
provide warmth and joy to homes. This
seems to have struck a chord as he has had
a positive response to his work.
In March 2017, the design won a
Bronze award at the ePDA (European
Product Design Awards) in the category
lighting, floor lamps. Previously, it was
shown at IDS Toronto in January 2017, as
part of the Studio North show.
DW
www.pelohd.com
Photo credit: Maria Imagenes
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mpty Light by Amanda Buckley is
a table lamp that can adapt quickly
and easily to the need at hand as
the shade pivots and swivels on a hinge,
allowing it to be used in any position.
With a gentle pivot, it can transform from
a reading or task light to an up light, or it
can be angled towards a wall to provide
reflected, ambient light.
Unlike most lamps, Empty Light
encourages viewers to look directly into it.
It features an empty concave shade coated
in a soft wash of white that reflects a
hidden array of LEDs. While the shade is
concave, it gives the appearance of being
a flat diffused surface, creating a beautiful
and surprising optical illusion.
The light is made of aluminium, is
coated with a soft-coat finish and comes
in light grey, blue and black.
The Empty Light table lamp is part of a
developing collection that includes a floor
lamp and ceiling lamp.
Empty Light won a Bronze Award in the
2017 European Product Design Awards in
the category Illumination/ Table Lamps.
DW

www.amanda-buckley.com

Dimensions: 51cm H x 13cm W
Materials: Aluminium
Light Source: LED
Colours and Finishes: light grey, blue, black
with a soft-coat finish
Photo credit: Roland Lindner (black lights)
Photo credit: Matthew Booth (grey light)
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Events
9 - 13 August 2017
Decorex Jo’burg
Gallagher Convention Centre, Johannesburg
Décor, Design and Lifestyle Exhibition
www.reedexpoafrica.co.za/decorex
9 - 13 August 2017
100% Design SA
Gallagher Convention Centre, Johannesburg
High-end Contemporary Design in Africa
www.100percentdesign.co.za
3 - 5 September 2017
spoga+gafa 2017
Cologne, Germany
largest international garden trade fair
www.spogagafa.com

Expo for Design, Innovation & Technology
From 28 September to 8 October, 2017

E

DIT: Expo for Design, Innovation
& Technology will prove why the
future is awesome with a line-up of
forward-thinking speakers and groundbreaking exhibits that will showcase
how design can solve global challenges.

8 – 12 September 2017
Maison & Objet
Paris, France
Home Decoration, Giftware and Tableware
www.maison-objet.com
12 – 15 September 2017
Furniture China (China Int’l Furniture Expo)
Shanghai, China
Furniture, Interior Design
www.furniture-china.cn
13 – 15 September 2017
International Sourcing Fair
Ticketpro Dome, Johannesburg
Sourcing for the home, office, retail & hospitality
sectors
www.reedexpo.com
17 - 20 September 2017
Decorex International
Syon Park, London
International Interior Design Exhibition
www.decorex.com
20 – 23 September 2017
100% Design UK
Olympia, London
UK’s largest Trade Event for Architects & Designers
www.100percentdesign.co.uk
21 – 24 September 2017
London Design Fair
London, United Kingdom
Furniture, Interior Design, Lighting
www.londondesignfair.co.uk
25 – 29 September 2017
CERSAIE International Exhibition
Bologna, Italy
Exhibition of Ceramic Tiles & Bathroom
Furnishings
www.cersaie.it
28 September – 8 October 2017
EDIT
Toronto, Canada
Expo for Design, Innovation & Technology
www.editdx.org
14 – 18 October 2017
High Point Market
High Point, USA
Trade show for the Furniture Industry
www.highpointmarket.org

an eye-opening talk on how humans must
sustainably co-exist with the earth, while
Scott Dadich, former editor-in-chief of
WIRED and creator of Netflix’s hit series
Chef ’s Table and Abstract: The Art of
Design, will share his vision on the impact
of design thinking. Suzuki and Dadich
will kick off the series on 29 September,
setting the stage for conversations about
how design can ignite and deliver social
change.
EDIT officially launched at its future
home in East Harbour (formerly a
Unilever Soap Factory) this past May. The
gathering unveiled EDIT’s overarching
theme of “Prosperity for All” inspired
by the UNDP’s 17 Global Goals for
Sustainable Development. This concept
will be articulated in a feature exhibit
on the main floor of the factory curated
by world-renowned designer Bruce Mau
and run throughout all elements of the
festival. Sub-themes of Shelter & Cities,
Care, Educate and Nourish will also come
to life through a line-up of participatory
experiences, playful installations and
DW
futuristic talks.
www.editdx.org/home

Produced by Design Exchange (DX),
in partnership with the United Nations
Development Programme (UNDP), EDIT
will transform an abandoned factory
in Toronto into a hub of creation for an
unprecedented 10-day immersive fair.
Guests will explore innovations ranging
from 3D printed prosthetics, to robotics
and drones, to vertical farming solutions,
highlighting that design is much more
then beautiful objects and inspiring
interiors.
Included with the price of general
admission of $15, visitors will receive
access to a thought-provoking speaker
series entitled “Making Change” running
daily throughout the expo. Among the allstar line-up is Dr. David Suzuki, globally
renowned scientist, broadcaster, author
and co-founder of the David Suzuki
Foundation. Dr. Suzuki is set to deliver

REGISTER FOR
COMPLIMENTARY TRADE ACCESS
Extensive trade networking opportunities to widen your
business network and maximise your exhibition
experience only at Decorex SA.
Register online at decorex.co.za for complimentary trade access.
* All applications are strictly vetted.

9 - 13 AUGUST | GALLAGHER CONVENTION CENTRE

Trade focused days 10 & 11 August
www.decorex.co.za

Information correct at time of going to press.
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TALKING
ABOUT ART

Staedtler showcases up and coming artists

S

taedtler South Africa recently
launched an initiative through
their local social media platforms
calling people to post their artwork
produced with Staedtler products. The
campaign ended up being a huge success
with hundreds of aspiring artists getting
involved.
What was perhaps the biggest surprise
was the incredibly high standard of
these artists. Many of these people don’t
even classify themselves as artists and
simply do this out of passion. This great
initiative by this prominent international
brand is set to continue and they are now
setting up an initiative entitled Staedtler
Ambassadors where those that get great
responses from followers are sent different
art mediums with which to experiment
and create.
The aim for Staedtler South Africa is
to have an actual exhibition showcasing
these unknown artists.
But in the
meantime, we decided to share some of
DW
this incredible talent with you.
To view more work on an ongoing basis,
visit their Facebook page:
www.facebook.com/StaedtlerSA

Pamela Cawood

Gabriella Chere Martin

Pamela Cawood

Pamela Cawood
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Themba Mkhangeli
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TALKING
ABOUT ART

Above and below: Themba Mkhangeli

Richardr Ramotoana

Richardr Ramotoana

Richardr Ramotoana

Richardr Ramotoana
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TALKING
ABOUT ART

Jo Anke Gallery

Living Artist Emporium

W

ith the development of the
Living Artist Emporium
(LAE), emerging South
African artists have been given a
sustainable platform that provides
materials, workspaces, events, exhibition
outlets and resources.
As lack of resources, guidance and
artistic direction are all key factors that
emerging artists face today, the LAE
addresses these challenges by supplying
all the necessary infrastructure, support
and tools to enable these artists to create
cutting edge contemporary art, and build
their careers.
LAE’s slogan, “Breaking the rules of
art”, is against the grain of the norm.
Today there are so many new and diverse

L

ebogang Moabi, a young artist
from the North West, is the latest
discovery of the Jo Anke Gallery.
His focuses are portraiture, landscapes
and sculpting. Lebo’s preference is to
showcase portraits in an unfamiliar
manner whilst each tells its own story.
His art creates a nostalgic atmosphere
with a combination of the past, present
and future. Lebo’s source of inspiration
is captured by his natural surroundings
including: trees, mountains, shapes,
shadows, cloud formations, sounds and
his own vivid imagination. As a young
artist, he is still developing his signature,
but he currently focuses on his love
and fascination with using raw natural
materials and "found objects".
His work entitled ‘Distorted Beauty’ is
from a series named Chiseled Features.
It symbolises the acceptance of a
woman’s inner self irrespective of race
and originality. The artist used different
colours and textures to highlight the
variations of woman. He also added a
personal touch by using wood ash to
distort the looks from the outside, in
order to reveal her beauty.
Jo Anke Gallery is a small contemporary
art gallery located in Bramley,
Johannesburg. The gallery is committed
to showcasing fresh contemporary art by
young artists, sourced from all over South
DW
Africa.

ways of artistic expression that they asked
the question - what are the rules of art
and who is making them? They decided
to follow their own path by pushing
the boundaries, resolving to break any
supposed rule of art that is prescribed to
them.
Celebrated artists associated with
the LAE: Vincent Mbeje, Kealeboga
Tlalang, Conrad Bo, Splash Motong,
McCloud Simango, Danisile Njoli, Isaac
Mkhwanazi, Khotso Kupi, D’bongz,
Jakes Mbele, David Nxumalo, Siyabonga
Mlambi, and Victor Makhubalo.
DW
www.livingartistemporium.co.za

www.joanke.co.za

Distored beauty
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TIRPITZ
A 'Hidden Museum' on
the Danish West Coast

V

arde Museums, BIG-Bjarke
Ingels Group, and Tinker
Imagineers celebrate the opening
of TIRPITZ – a sanctuary in the sand that
acts as a gentle counterbalance to the
dramatic war history of the site in Blåvand
on the west coast of Denmark.
The new TIRPITZ transforms and
expands a historic German WWII bunker
into a ground-breaking cultural complex
comprising four exhibitions within a
single structure, seamlessly embedded
into the protected shorelands of Blåvand
in western Denmark. The construction
of the 2 800 m² ‘invisible museum’ is
expected to attract around 100 000
visitors annually.
As an antithesis to the heavy volume of
the WWII bunker, the museum appears
subtly as the intersection between a
series of precise cuts into the landscape.
Contrary to the hefty and intrusive
regelbau construction of the original
artillery fortress – simply designed as
an immense concrete block – the new
TIRPITZ finely cuts into the dune and is
camouflaged by the landscape. The central
courtyard allows access into the four
Aerial view of TIRPITZ, Photo credit: Rasmus Bendix
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Army of Concrete tells the human stories in the shadow of
Hitler's enormous defence project, the Atlantic Wall
Photo credit: Mike Bink Photography
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TIRPITZ museum embedded in the characteristic dune
landscape of West Jutland, Denmark
Photo credit: Mike Bink Photography
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From the sunken galleries, visitors are able to walk into the historic
bunker, which grounds the tale of an impressive war machine.
Photo credit: Mike Bink Photography

Gold of the West Coast is Western Europe’s most comprehensive
exhibition of amber, presented in an enchanting amber forest.
Photo credit: Mike Bink Photography

When night falls at West Coast Stories visitors are taken on an epic journey
Photo credit: Mike Bink Photography
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Spotlight in the original Tirpitz bunker
Photo credit: Mike Bink Photography

underground gallery spaces that have an
abundance of daylight even though they
are literally carved into the sand.
The exhibitions, designed by Dutch
agency Tinker Imagineers, showcase
permanent and temporary themed
experiences. Every gallery has its own
rhythm, beating in sync with its storyline:
high and low, night and day, good and
bad, hot and cold, the passing of time.
Army of Concrete tells the human
stories in the shadow of Hitler's enormous
defence project; Gold of the West Coast
is Western Europe's most comprehensive
exhibition of amber, presented in an
enchanting steel forest; West Coast
Stories recounts 100 000 years of west
coast history and is turned into a nighttime 4D theatre twice an hour; and the
audio-visual theatre has visitors sit down
in a lifeboat before taking them on a
tempestuous journey through time.
From the sunken galleries, visitors
are able to walk into the historic bunker,
which grounds the tale of an impressive
war machine. In the dark, visitors can
play with light and activate shadow plays
that reveal how the bunker should have
DW
functioned.
www.tirpitz.dk
www.big.dk
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New London offices for Cathay Pacific

I

nterior architects and designers,
align, have created a subtle and
elegant suite of offices for airline
giant Cathay Pacific in their new airy and
spacious UK headquarters situated just
east of Hammersmith Bridge.
The airline’s previous offices were
also in the Hammersmith area, but,
after fourteen years of occupancy, they
no longer suited the company’s needs.
The old offices had a lack of spatial flow,
following classic piecemeal company
expansion. The overall ambience was
rather dark and heavy, with furniture
and fittings that had come to feel oldfashioned. The opportunity to move
represented therefore a great chance to
serve as a catalyst for change in workplace
culture, as well as offering the possibility
to integrate the company’s brand design
values and ethos from the outset, while
following Feng Shui principles that reflect
the company’s Far Eastern cultural and
business roots.
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One of the most important aspects of
this culture change was the possibility of
promoting a greater sense of togetherness
and communality, helping to move the
workforce on from separated departments
and rather formal meeting rooms to a
connected and flowing series of spaces in
the new workspace, comprised of openplan offices, a retained smaller number
of private offices for key discretionary
areas such as finance and HR, as well
as breakout spaces and meeting rooms
with varying degrees of formality and
informality.
The Cathay Pacific company design
ethos, ‘softly spoken, strongly felt’, points
towards a language of tasteful, warm and
considered sensory experiences, delivered
with respectful grace and heartfelt
hospitality.
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The four key elements of the brand design
ethos to be incorporated were:
Contemporary Asian
Beautiful elements from across all
Asian cultures, reinterpreted in modern,
graceful and elegant new ways, avoiding
overt connections to tradition, convention
and history.
Heartfelt Warmth
Warmth, sincerity, and poise, imbued
with a clear sense of respectful Asian
caring and hospitality and avoiding sterile,
hard, cold and clinical associations, as
well as overt luxury or ‘bling’.
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Considered Simplicity
Stripping out the unnecessary and
embracing
understated
confidence,
serenity and grace, so that things are
simple, but not simplistic, austere or stern.
Joy of Discovery
Relishing the thrill of discovery in
travel and seeking to create romance by
recapturing the little moments that make
journeys delightful, as well as capturing
the sense of renewal, excitement and
adventure inherent to travel.
A second strong key design feature of the
project was the use of manifestation film

on the meeting room glass walls, which
celebrates and plays on the key presences
of the company in London and Hong
Kong. The manifestations were inspired
by the city skyline silhouettes of buildings
and infrastructure. Each meeting room is
named after an individual location, such
as Hammersmith, Westminster, Hong
Kong, Kowloon and Lantau, with the last
room located separately from the others
at the far end of the open-plan space. DW
www.aligngb.com

Photography by Adam Woodward
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N

estled in the privacy of a
hemlock forest, FAHOUSE
presents an amazing building
that seems to emerge from a children's
story. Exploiting the contrasts between
opacity and light, the architect Jean
Verville develops a graphic compilation,
which rises like two giant conifers,
intensifying the dreamlike aspect of this
architectural structure.
Conceived for a couple of young
professionals and their two children, the
dwelling revisits the family home values,
exploring a fantasy closely linked to the
site, its occupants and their actual way of
living as a family.
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The profile of two houses emerges. The
architect emphasises the elongated shape
of the land by a promenade along the blind
wall of the first volume. A wide exterior
staircase revealing the natural slope
leads to the ground floor and welcomes
newcomers under an imposing cantilever
defining the covered terrace. The large
opaque door opens into a vibrant lobby
that extends to the mysterious forest.
The living area revels in its glass walls,
which seem to dematerialise and eliminate

76

• July 2017

the boundary between architecture and
landscape, allowing nature to fabulously
slip inside. Already, here, the house comes
to life and the magic takes over.
The toddlers’ wing, nestled in the
enchanted forest, features a large bunk
bed welcoming friends to share fantastic
nights. A jump down a few stairs leads
to the parents’ house, which looks like
a beehive composed of a succession of
cells, each offering a distinctive ritual. In a
surprising mirror effect, the bedroom and

bathroom are comprised of two simple
and soothing volumes suspended between
earth and sky. In contrast, the graphic
display of the impressive family shower
room promises a different experience for
daily ablutions.
The upper floor evokes the lair of the
whale to brighten the imagination and
allow for a colourful world of unbelievable
adventures.

Location: Quebec, Canada
Architect: Jean Verville
Collaborators: Jessica Bouffette,
Olivier Grenier, Martine Walsh
Window specialist: Shalwin Canada
Photo credit: Maxime Brouillet

www.jeanverville.com
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G

ilBartolomé Architect’s proposal
for the Lahore Airport Terminal
in Pakistan was selected from
a host of formidable European and
American consortia in a competitive
process that took place in October 2015.
This new and emblematic terminal
seeks to transform the Lahore airport
into a global aerial communication node,
guaranteeing the economic growth of
Pakistan and projecting a picture of
modernity to the world. The new and
iconic terminal will serve 25 million
passengers every year, thus becoming
one of the most ambitious projects for the
country.
A BUILDING THAT WRAPS AROUND
ANOTHER BUILDING
One of the greatest challenges involved
in the design was the need to incorporate
the existing terminal, with a current
capacity of 4,5 million passengers per
year, integrating it both aesthetically and
functionally in the final scheme, while
keeping it operative throughout the
process of the construction works.
In order to achieve this, the architects
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decided to keep the existing terminal
mostly untouched, while building the
new extension around it. A gardened
patio, which lets natural light inside the
building, will be pierced by walkways
that will connect the old and the new
buildings.
THE HYPOSTYLE HALL - A WIDE
CONTEMPORARY PUBLIC SPACE
It is customary in Pakistan for the
family and friends accompanying the
traveller to remain in the building until
the aircraft takes off. Families welcoming
arriving passengers are likewise normally
large groups, so the airport lobby needed
to be a public space which can host great
crowds for extended periods of time. This
presented an excellent opportunity to
design a beautiful and vibrant space for
travellers and relatives.
The space itself will be 18 metres
high, separated into two open levels, and
ordered by the structure of pillars holding
the roof of the building. The check-in
hall will be above, with the cafeterias,
restaurants and indoor gardens below.

LIGHT AND LEAFY AMBIANCE
The lighting design and the
incorporation of indoor vegetation were
two main issues in this project.
Natural greenery inside a building
produces undeniably positive effects
on the users. Such effects include stress
and anxiety reduction, improvements
in concentration and improved feelings
of wellbeing as a result of the better air
quality that evokes a sense of connection
with nature, as well as the impression of
luxury and careful attention.
The lighting will be a combination
of natural light, which will penetrate
through skylights in the roof, with indirect
artificial lighting that will emanate from
the ceiling, to highlight the geometrical
richness and character of the building.
The new terminal will contain
30 boarding gates to cope with the
substantially increased passenger traffic.
Construction is due to start at the end of
DW
2017.
www.gilbartolome.com
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ON THE
TERRACE

Kettal Boma features new ‘Terrain & Geometrics’ fabrics

S

ince marlanteak was founded in
1995, the company has specialised
in garden furniture of truly
exceptional quality. Superior materials
are a cornerstone requirement in the
manufacturing process of all their
products and their commitment to quality
ensures that marlanteak furniture can
stand up to the uncompromising South
African environment with the minimum
of maintenance, whatever the season.
One of the specially selected
contemporary brands that they import
is Kettal, which celebrated its 50th
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Anniversary last year. While Kettal’s
predominate
material
source
is
aluminum, through skilled engineering
and creativity, innovative pieces are
manufactured to achieve a distinctive
level of aesthetics while encompassing
functionality and durability.
The Boma collection, designed by
Rodolfo Dordoni for Kettal, was born
from the desire for high performance
outdoor furniture without sacrificing
the increasing demand for comfort. The
aluminium frame provides flexible and
light support and the soft seats, made of

large cushions, lend themselves to the
modularity of the range. The upholstery
fabrics, Terrain and Geometrics by
Doshi Levien complete the warm and
cosy feeling the product is intended to
communicate.
The Boma collection comes standard
with cushions in fog laminate on a bronze
base and a choice of either cross or four
DW
standard legs.
www.kettal.com
www.marlanteak.com
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A DASH OF
FRESH AIR

Cross Systems from KOMPAN

designed as an open and inviting structure
offering innovative fitness equipment
ranging from suspension trainers and
pull-up bars to free weights and parallel
bars. The equipment features a groundbreaking patent pending magnetic
braking system that offers controllable
resistance, thereby preventing the weights
from dropping to the ground. The
intensity can be determined by adjusting
the body position to add more or less
resistance or opting for a light, medium,
or heavy weight.
The six different frames can stand alone
or be placed as joined structures, ideal
for group training. Thanks to the wide
variety in standard frames, one can create
a configuration that fits the needs of any
location and user.

Going one step further, in order to
guide and motivate users, KOMPAN
has developed a supporting app that can
demonstrate exercises, suggest workouts
and connect users through a social wall.
Initial research of KOMPAN’s Cross
Systems shows great results. A survey
in Copenhagen showed that 23% of the
users exercising with the new equipment
had not been active before the site was
opened.
So far, the design has won two design
awards - a European Product Design
Award; and the Australian Good Design
Award in the ‘Best of the Sports and
Lifestyle Product Design’ category. DW
www.kompan.com
Photo credit: KOMPAN

Big signs connecting to an app

K

OMPAN believes that playing
and exercising are fundamental
to making happier and healthier
individuals and communities. For over 45
years, they have been designing unique
play solutions for their customers. It has
always been their wish that, as children
and adolescents evolve into adulthood,
they preserve the joy and health benefits
of movement. With healthy and happy
adults as role models, the children of
the future will be more likely to follow
their lead – creating an ongoing legacy of
movement.
In the interests of making exercising
more enticing, one of KOMPAN’s
solutions, Cross Systems has been

Fitness for all ages and abilities
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TAIL OF
THE DOG

The Barbeton Makhonjwa Geotrail

T

he drive between Barbeton and
Bulembo on the Swaziland border
is a fascinating geological trail,
with 11 well documented sites along the
37-kilometre route. Each site has a welldesigned paved parking area, a graphic
information panel about the time line of
geophysical details and samples of the
actual rocks - some even have picnic tables
and seating where there are panoramic
views. There is additional information
about the trees, plants, birds and animals
of the area.
Barbeton is rich in different geological
rocks, dating back between 3,57 and
3,3 million years. This trail gives an
insight into the earth’s formation over
all this time. There are volcanic ‘pillow’
rocks, road cuttings showing the folds of
earth and rock, conglomerate rocks with
different pieces all compressed together
after volcanic eruptions, a hillside with
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undulating white stone like a rough slice
of beach sand, the hard black chert with
edges sharp enough for early cutting tools.
Another rock had fine crinkly black layers
of primeval bacteria compressed between
layers of sand, originally the slime that
formed on top of water. Interesting to
note was that some of the bacteria still
exist today.
Each stop had another set of samples,
or an example in the actual hillside,
illustrating this immense time span of the
earth’s development. One stop had a series
of samples with Braille panels describing
them.
All in all, it was a beautifully designed
way of teaching us with simple graphics
about geology, along an attractive stretch
of road: part of it mountainous with a
twisting pass, part of it misty as it went
higher. We were very lucky at one stop
to find a trio of enthusiasts who were

planning an international geological tour
next year, and were discussing how to
incorporate this trail. We were given an
impromptu lecture about the rocks we
were looking at, by a professor of geology
from Utrecht University, and found out
that he was a co-author of the guidebook
about the area, and was hoping to get this
trail declared a World Heritage Site.
Apart from the group of geologists,
we were the only people on the trail,
upon which we spent about 5 hours,
stopping for a picnic lunch at one of the
breath-taking viewpoints. Such gems are
worth visiting, and I totally endorse the
comment in the brochure which calls it a
‘bucket list candidate’.
Gill Butler
www.geotrail.co.za
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Dream, Colour, Create

H

ave you ever dreamed up a
design only to find you couldn’t
make it come true? Either there
were no suitable materials, or the colour
wasn’t available.
With products such as DuPont® Corian®
and Formica®, now the only limitation is
your imagination.
Surface Innovations’ comprehensive
stock range of Corian® solid surfacing and
Formica® high pressure laminate means
you can get down to creating your dream
straight away.
Corian® opens an exciting world to
those willing to push boundaries. Done
properly, it offers inconspicuous join
lines so your installation can have a clean,
seamless look. It can be formed into any
shape you want from a basin to a lamp
shade using controlled heat. Some of the
choices in the range are even translucent,

so that glow-in-the-dark table you always
wanted to create is within reach.
Focused on a niche service offering
tailored to its range, Surface Innovations
brings you quicker deliveries, better stock
holding, competitive pricing, collection
facilities, technical advice and a one-of-akind showroom in Johannesburg, South
Africa.
Looking for something different? This
is the place where you will find it.
The showroom has an exciting range
of decorative surfaces for all possible
applications. You can find the latest
Melawood® colours and finishes in full
sheets, mix and match any of the 98
local collection Formica® décors and see
Corian® in awesome applications such
as sun filters on windows, an ice trough
for those get-togethers, divider screens,
kitchen surfaces, a specially-crafted vanity

unit and many more examples of how
these materials can be used. In addition
to this, a full collection of samples of
all the latest international décors and
products from the world’s largest laminate
manufacturers is available in the library.
The showroom was designed to give
designers and specifiers a practical
work space where they can bring their
customers and discuss design, colour and
application. With comfortable seating,
big screen TVs for presentations and
a fridge stocked with delicious Ola ice
creams, it makes choosing new designs so
much easier.
What’s more, there’s easy access from
the N3 highway with plenty of parking.
Surface Innovations is part of PG Bison,
DW
a KAP Group Company.

For further information, call 011 608 0608.
27A Galaxy Avenue, Linbro Business Park, Linbro Park, Sandton.
www.surfaceinnovations.co.za
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Sleek. Simple.
Classic.
Venetian Blinds in C-Screen Chalk
EASY TO CLEAN

INSULATION AGAINST HEAT AND COLD

PATENTED STAINLESS STEEL RODS

WORK WITH ANY SIZE WINDOW OR DOOR

VERTICAL BLINDS ARE THE MOST COMMON CHOICE FOR OFFICES
ALTHOUGH THEIR SLEEK LOOK IS MAKING THEM MORE POPULAR IN HOMES.
They work with any size window or door – parting left, right or stacking in the middle – and their straight
lines allow you to control the light that enters a room, your privacy and your views.

BLINDS & SHUTTERS

Contact us on 0861-1-TAYLOR (829567) for an obligation-free quote and expert advice.
Visit us on www.taylorblinds.co.za and try our new Cost Calculator to work out your blinds estimate

w w w. t a y l o r b l i n d s . c o . z a

90

• July 2017

@TaylorShutters

Est.1959

