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GEO CLOUD’s Mr Jones range. Geo Cloud has a wide selection
of desks, chairs and soft seating to change your corporate environment into an efficient, pleasant and productive work space.
Tel +27 (0)11 624 1509
www.geocloud.co.za

The global favourite in window decoration - in addition to
an exceptionally wide and versatile collection of roller blind
fabrics, Taylor Blinds’ product range comprises an innovative
modular roller blind system. The many configuration options
and choice in functional and decorative fabrics make it possible
to find the ideal roller blind for every situation.
www.taylorblinds.co.za - Tel: 0861-1-TAYLOR (829567)
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DESIGN AND TECHNOLOGY

FROM THE
EDITOR

In appreciation of corporate culture
It’s a sad fact that city slickers are facing
more and more congestion as people
from rural areas converge on the ‘concrete
jungles’ to find their fortunes. Just
commuting to work can be exhausting,
never mind the hours spent in the traffic
jams to get home again.
Many large organisations have tried
outsourcing, allowing their contracted
consultants and even their full time staff to
work at home. Then there’s the ‘hotelling’
option where employees have floating
workstations and they sit wherever there’s
an available spot and come and go at will.
I’m not sure that either option has
worked as I’ve seen people working
at home who have become miserable
because they end up feeling isolated and
out of touch with the real pulse of the
organisation. Coming into an office on
the off-chance that there will be a place to
work can also be unsettling and may even
give rise to occasional spats over who sits
where.

6
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The bottom line is that many people
go to work because what they do
professionally is part of their identity,
of who they are and how they position
themselves in the world.
A General Manager of a medium-sized
company once told me the he did an
informal survey amongst his staff and the
one thing that came out tops, even more
important than money and prestige, was
that they felt they belonged to something
bigger than themselves as individuals.
Sharing the energy and the vision,
having the satisfaction of contributing
to the success of the organisation, and
having the opportunity to interact on a
personal level with others, sharing the
highs and lows of their lives, all makes
us more human, and in many instances,
more productive.
We can’t escape the frustrations of
the traffic congestion or the ‘wild west’
experience of the taxis’ lawlessness. But we
can find ways to improve our experiences

while at work. Those corporates who pay
attention to the quality of their employees’
work environments certainly know and
understand this and are to be applauded
for their efforts to nurture the ‘human
element’ in the people they employ.
The science of improving the work
environment will continue to evolve,
which is good news. Getting the corporate
culture right, of course, is the ultimate
challenge. One that’s worth investing in,
without a doubt!
Warm regards,
BEVERLEY HERMANSON

COULISSE.COM
CREATED IN THE NETHERLANDS
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DESIGNER
PROFILES

Blacksmith Collective – page 16

Diogo Mendonça and Marcus von Geyso
met while working at Ogilvy & Mather SA, and
realised they both had entrepreneurial spirit
and vision for a creative platform that knows
no bounds. With their combined experience in
the advertising and production industries, the
pair decided to start their own collaborative
platform, a flexible organisation that is capable
of dynamically scaling up or down depending on
the nature and demand of a client’s brief.
As the Managing Director at Blacksmith
Collective, Mendonça oversees the day-today operations of the business, maintaining
client relationships and sourcing new business
opportunities. He is also creatively involved,
taking on the role of Executive Producer in the
production process.
Executive Creative Director at Blacksmith
Collective, von Geyso is responsible for managing
the creative conceptualisation and execution of
the projects from start to finish, ensuring that
the final products exceed the clients’ creative
requirements. As a professional film-maker and
photographer, von Geyso plays a central role in
creative production, but – true to Blacksmith
Collective’s collaborative spirit – is also involved
in the management of the business.

8
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DESIGNER
PROFILES

Sasol New Signatures – pages 44 – 49
Lebohang Kganye - Winner
Lebohang Kganye is an
artist living and working
in
Johannesburg.
She
received her introduction to
photography at the Market
Photo Workshop in 2009
and completed the Advanced
Photography
Programme
in 2011. She also completed
her Fine Arts studies at the
University of Johannesburg
in 2016 and forms a new
generation of contemporary South African photographers.
Although primarily a photographer, Kganye’s photography
often incorporates her interest in sculpture and performance.
Over the past six years, she has participated in photography
master classes and group exhibitions locally and internationally.
She was the recipient of the Tierney Fellowship Award in
2012, leading to her exhibition Ke Lefa Laka. She created an
animation from the series, which was launched on Mandela
Day 2014 in Scotland, entitled Pied Piper’s Voyage. Kganye was
then selected as the Featured Artist for the 17th Business and
Arts South Africa Awards in 2014.
She was also awarded the Jury Prize at the Bamako Encounters
Biennale of African Photography in 2015. Her work forms
part of several private and public collections, most notably
the Carnegie Museum of Art in Pennsylvania and the Walther
Collection in Ulm.
Sthenjwa Hopewell Luthuli – Runner-up
Sthenjwa was born in Bothas
Hill in 1991 and attended
Thornwood
secondary
school. In 2010, he joined
Visual Art classes at the BAT
Centre. He was then selected
to take part in the Velobala
mentorship programme in
2012. This exposed him to
a more extensive Visual Art
course at the department
of Fine Art at the Durban
University of Technology. Since 2011 he has participated
in a number of group exhibitions in KwaZulu-Natal and
Johannesburg. In 2012 he further participated in various
exhibitions in Germany and completed a mural project in the
Concordia Tunnel in Bremen, Germany.
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7 Light Molecule Vertical Pendant
Code: GO-KLCH-170-7/SG
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DESIGNER
PROFILES
Cara-Jo Tredoux
– Merit Award Winner

Carol Preston
– Merit Award Winner

Cara-Jo’s artistic journey started at
primary school where she took art
lessons. In high school she chose Art as
one of her main subjects and went on to
study Fine Art at TUT, completing her
B.Tech degree in 2015. She was in the
top 15 in the Thami Mnyele competition
and has also participated in small group
exhibitions in a few galleries. This is the
second time that her work has featured in
the top 100 of the Sasol New Signatures
competition.

Carol Preston’s journey of trial and
error, to capture moments, sensations,
and objects lead to her achievement of
a Diploma in Fine Art teaching at the
Pretoria Technikon. She feels particularly
at home in the sculpture studio, although
has also painted under the guidance of
Leon Fourie, Michelle Kriek and Taryn
Miller of the Fine Arts Studio in Rivonia.
At present, she is furthering her creative
talents at the University of Pretoria.

Emily Harriet Bülbring Robertson
– Merit Award Winner

Francke Gretchen Crots
– Merit Award Winner

Goitseone Bothlale Moerane
– Merit Award Winner

Emily only started studying art in school
in grade 10 because her parents wanted
her to be a doctor. Her grandmother
was her main inspiration growing up as
she loved working with her hands and
making things and she taught Emily
how to collage. Since Emily started her
involvement in creative pursuits, she says
she hasn’t stopped and she is now in the
process of completing her Masters in Fine
Art.

Francke is currently studying Graphic
Design at the North West University. She
prefers to work with ceramics, following
in her mother’s footsteps. She finds
ceramic art a very expressive medium.
She says it generates the ability to let
her mind go and create things that she
couldn’t imagine were possible.

Goitseone’s mixed media artworks
explore her identity as a modern black
female in the Tswana culture. She uses a
combination of photographic cut-outs,
digital manipulation and an addition of
the Shweshwe cloth as the main aspects of
her multimedia style. Her works usually
consist of subjective explorations which
juxtapose her appreciation of her culture
and her black feminist criticism of it
simultaneously. She is currently studying
art at the University of Pretoria.
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TRADE
WINDS

Vega upgrades its Johannesburg campus

V

ega’s Bordeaux campus has
recently undergone a facelift.
A brand of The Independent
Institute of Education (The IIE), Vega
has invested in upgrading classrooms,
learning centres and communal spaces
throughout the year, incorporating
various design factors that aid effective
learning.
“Vega is working towards producing
a new breed of thinkers through fully
accredited IIE Certificates, Baccalaureates,
Honours and Masters programmes in
design, brand and business,” says Francois
Barnardo,
Johannesburg
Campus
Navigator. “And so we realised that the
tertiary classroom environment should be
a space conducive to effective, innovative
teaching and group work, to increase
individual student engagement.”

At the launch event, Robert Brozin,
Founder and Chief Executive Officer
of Nando's reminisced about his
involvement in the early days of Vega.
He also touched on some of his career
highlights at Nando’s and stressed the
importance of incorporating good design
and even good art in the many Nando’s
outlets that are now spread across the
globe.

14
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The night came to an end with Vega
auctioning off student artwork with the
money raised going towards the bursary
fund that provides deserving youngsters
the chance to equip themselves for the
future by enrolling at the institution.
www.vegaschool.com
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TRADE
WINDS

Introducing Blacksmith Collective

B

rands and businesses in the market
for innovative production services
can now access a curated network
of creative experts thanks to a relatively
new, premium production operation that
has hubs in Johannesburg, Cape Town
and Durban.
Blacksmith Collective is an innovative
production collective specialising in
content creation and creative problem
solving. They have worked with top
international brands, including Castle
Lite, Castle Lager, Opel, Budweiser, Shell,
Corona and Visa, and have collaborated
with some of the biggest agencies in the
industry, such as Ogilvy & Mather South
Africa, King James II, Joe Public, Isobar
and TBWA.

1.618
Founded by Diogo Mendonça and
Marcus von Geyso, Blacksmith Collective
calls itself a production collective rather
than a production house. Rather than
focusing on the old agency model which
sees creatives churn out work 9 to 5,
they’ve developed a new model which
allows them to assemble teams of the best
people for the job, based on the brief at
hand. With a network of more than 200
creative partners across South Africa, they
are able to tap into a vast talent pool and

scale easily according to the project needs.
“We can do anything from a R10k event
to a million rand full scale production
TV ad. It’s just about building the right
teams,” says Mendonça.
“Having access to a vast network of
creative professionals when trying to solve
a creative problem definitely adds a lot
of dimension to our work, ensuring our
ideas are always current,” says Mendonça.
“We spend a lot of time researching and
sourcing members for our creative teams,
to find the best fit for the job at hand as
well as to grow our vast creative network
with a variety of fresh talent.” According
to Mendonça, this also offers creatives a
platform to work with some of the biggest
brands across industries, with teams
ranging from between 5 to 50 creatives at
times.
“We partner with the very best
creative minds and experts, from film
and photography specialists to brand
strategists, web designers and even
engineers, allowing us to adapt to specific
project requirements,” adds von Geyso.
“It’s a unique business model focused
on making the client’s vision a reality
through true collaboration that focuses
on upholding the integrity of the work.”

TOP TEN FINALISTS 2017

STUDENT

INSTITUTION

LECTURER

Camrin Plaatjes

University of KwaZulu-Natal

Lawrence Ogunsanya & Sibusiso Sithole

Oriel Harmer

Design Time School of Interior Design

Anel Joubert

Stephanus Petrus Diedericks

University of the Free State

Kobus du Preez & Zack Wessels

Savannah Hoogervorst

Greenside Design Centre

Elzabe’ Meiring

Nhlanzeko Mbatha

University of KwaZulu-Natal

Lawrence Ogunsanya & Sibusiso Sithole

Margaux Loubser

University of the Free State

Kobus du Preez & Zack Wessels

Lungelani Lindelani Myeni

Durban University of Technology

Sue Barrett

Lwazi Ncanana

University of KwaZulu-Natal

Lawrence Ogunsanya & Sibusiso Sithole

Willem Freysen

Nelson Mandela University

Donald Flint

Dehan Kassimatis

University of the Free State

Kobus du Preez & Zack Wessels

www.weareblacksmith.co
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TRADE
WINDS

Peter du Trevou
and his saxophone

Colourful concrete that glows after dark

C

orobrik’s
commitment
to
community
enhancement
extends into the cultural realm
as it enters the ninth year of sponsoring
the BHCA (British Cultural and Heritage
Association) 1820s amateur orchestra, an
event designed to give amateur musicians
a platform to perform.
Taking it a step further, Corobrik
chairman, Peter du Trevou – himself
an amateur saxophonist – performed at
the event which took place at Penzance
School’s Nkulisa Conference Centre, in
Glenwood, Kzn.
“Most amateurs never get to play in
an orchestra and this is a really brilliant
opportunity for musicians, of all skilltypes and ages, to experience the
exhilarating feeling of performing for
an audience,” said Peter du Trevou, who
was playing for the seventh time this year.

C

“Anyone who can read music and play an
instrument is welcome to join, and it is
all conducted under the precise baton of
Richard Cock.”

Pictured at this year’s the BHCA 1820s amateur orchestra, are from left, Peter du Trevou,
nine-year-old Laila Jones and conductor
Richard Cock. Photographer credit: Roy
Reed Photography.

hryso Southern Africa has
launched a new product that adds
an attractive luminous glow to
concrete surfaces after dark.
LuminTech®, the impressive new
addition to Chryso’s wide range of
decorative concretes, comprises a variety
of different luminescent particles that are
applied to the surface and incorporated
into the concrete skin. The particles –
which during the day imitate natural
aggregates – absorb UV radiation, both
natural and artificial, and then after dark
release the energy to illuminate selected
areas of a building or home.
The innovative technology can be
used to illuminate and enhance the
architectural lines of an urban building
at night, or highlight a domestic terrace
or garden pathway, or the edges of a

swimming pool. The intensity of the
illumination depends on the volume of
particles scattered on the concrete skin.
Available in four colours, the particles
are ideal for outdoor use as they are not
epoxy-based.
The LuminTech® application merely
calls for the particles to be placed on
the concrete surface. The particles also
require no manual input to ‘switch on’ and
the application just needs conventional
decorative concrete maintenance: washing
the surface occasionally with soapy water.
Even in daylight, the particles offer
designers creative potential: the choice of
daytime colours differs from the colours
glowing in the dark.

The LuminTech® border around a swimming pool.

				
www.za.chryso.com
The LuminTech® border around the same
swimming pool at night.

Swing into Summer with Studio Sterling

B

eautiful hanging chairs, loungers,
daybeds and swings are the passion
of Studio Stirling.
Each one is made by hand – with their
sleek look they have an air of functional
elegance and are oh so comfortable.
www.studiostirling.co.za
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THE
BUZZ

2017 RDDA Winners
SACSC President Malcolm Horne (far left)
and Nedbank Corporate Investment Banking's
Robin Lockhart-Ross (far right) with
representatives from Menlyn Park Shopping
Centre (middle).

T

he 2017 Retail, Design and
Development Awards (RDDA)
winners were announced on
the opening day of the South African
Council of Shopping Centres (SACSC)
Annual Congress, held at Cape Town’s
International Convention Centre.
In the world of retail design, it’s not
only about all things attractive, it is about
finding the fine lines between architecture,
interior design, graphic design, marketing,
advertising, ergonomics and bringing
them together to create seamless harmony.
The RDDA winners are awarded annually
to entrants that display this seamless
harmony of design excellence, innovation
and environmental consciousness.
Among the category winners, Menlyn
Park Shopping Centre in Pretoria
was named the winner of the coveted
Spectrum Award.
www.sacsc.co.za

WORTH

RDDA Category Winners:
Category A: New developments
Winner: Ballito Junction
Architect: MDS Architecture and
Boogertman KZN
Developer: Flanagan & Gerard / Menlyn
Maine Investment Holdings
Category B: Renovation/Expansion
Winner: Menlyn Park Shopping Centre
Architect: BILD Architects/Terra Ether
Architects
Developer: Pareto
Category C: Retail Design - Restaurant
Winner: Old Town Italy
(Menlyn Maine Central Square)
Designer: Design Partnership
Owner: Rembrothers
Commendation
011 Dainfern by the Baron
(Dainfern Square)
Designer: Dakota Design
Owner: The Baron Group

Category C: Retail Design - Store
Winner: Exclusive Books
(Ballito Junction)
Designer: Dakota Design
Owner: Exclusive Books (Pty) Ltd

T

20
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he 2017 Footprint Marketing
Award winners were also
announced at the South African
Council of Shopping Centres (SACSC)
Annual Congress. These awards recognise
exceptional shopping centre marketing,
innovation, creative achievements, with
economic success and excellent customer
service. This year, 35 awards were
presented in total, of which eight were
gold awards.
The newly renovated Cresta Shopping
Centre claimed the coveted Spectrum
Award this year for its Food and
Entertainment Court Launch in the

anniversary
edition

One lucky winner will receive an exquisite
décor makeover worth R84 000 from some
of South Africa’s finest décor suppliers.

Prizes this year consist of R21 000 worth of product from each of the
following suppliers: Sumptuous Bedding from Sealy; the Finest Bathroomware
from Duravit; Elegant Wooden Flooring from Lalegno;
the Luanda cabinet from Philip Tyers.

Commendation
Totalsports
(Menlyn Park Shopping Centre)
Designer: TDC & Co
Owner: The Foschini Group
Category D: International
Platz Am Meer Shopping Centre
Architect: Safari Developments
Developer: MDM Architects
Spectrum Award Winner:
Menlyn Park Shopping Centre
Architect: BILD Architects/Terra Ether
Architects
Developer: Pareto

2017 Footprint Marketing Winners

Marketing Manager Cresta Shopping Centre
Elena Yiallourus, General Manager Cresta
Shopping Centre Virginia Bester and SACSC
President Malcolm Horne

Win
A DÉCOR MAKEOVER
21st R84 000

Grand opening, Expansion and or
Renovation category.
Gold Winners:
• Sandton City (Two awards)
• Westgate Super Regional Shopping
Centre (Two awards)
• Nelson Mandela Square
• Gateway Theatre of Shopping
• Cosmo Mall
• Brooklyn Mall
Spectrum Award Winner:
• Cresta Shopping Centre

584 pages
Hard cover
3000 Suppliers & Service Providers
Available at your local bookstore,
online store or visit our website

Connecting
you to a world
of decor &
design
For a dose of décor inspiration visit

Catalogues and
lookbooks available in our

www.sadecor.co.za

Décorlogues section provides you with
a first hand view of what our suppliers have
on offer. Our Décorshop links you to South
Africa’s leading online décor stores, Our Décor
Listings will provide you with the most
comprehensive online décor directory. Visit Our
award winning blog, Marcia Loves It for
new design and décor trends,
inspiration

Visit our website or email us info@sadecor.co.za
& order your copy of the celebratory
21st edition of the SA Décor & Design Buyers ‘ guide
021 418 7768

& ideas.

www.facebook.com/sadecor

twitter.com/sa_decor
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FUTUREPROOF

The importance of PR in your business
by Dave Nemeth

and ensure you speak to their clients and
understand the kind of approach and
results that they have achieved.
Industry specialists
It is important to select an agency that
fully understands your business sector.
If they have not worked in the industry
before they will not have built up the
relationships needed to ensure they get
the results and that you get the coverage
you are paying for.

O

ne of the biggest challenges
businesses face is getting
exposure to a large audience and
it is for this reason that it is becoming
increasingly important for businesses to
contract a Public Relations (PR) agency.
A PR agency has generally built up
great relationships with a host of media
and publications and, because of these
relationships, will be able to quickly get
your products and services to market
without you having to spend hundreds
of thousands on ad campaigns and paid
promotions.
Public relations (PR) is the practice
of managing the spread of information
between an individual or an organisation
(such as a business, government agency,
or a non-profit organisation) and the
public. Public relations may include

22
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an organisation or individual gaining
exposure to their audiences using topics
of public interest and news items that
do not require direct payment. This
differentiates it from advertising as a form
of marketing communications. Public
relations is the idea of creating coverage
for clients for free, rather than marketing
or advertising. An example of good public
relations would be generating an article
featuring a client, rather than paying
for the client to be advertised next to an
article. The aim of public relations is to
inform the public, prospective customers,
investors, partners, employees, and other
stakeholders and ultimately persuade
them to maintain a positive or favourable
view of the organisation, its leadership,
products and services.
There is a host of things to bear in mind

when choosing a PR agency, so here are a
few tips that will assist you in your search.
Size of agency and does their affordability
suit your business.
If you are a smaller business or SMME,
it makes no sense going with a big famous
agency, who will charge a fortune but
is more than likely positioned to serve
large businesses. There are many smaller
agencies that will be far more affordable
and also give you a more personalised
service.
Investigate their reputation
We have recently seen the international
furore around the large international
PR agency Bell Pottinger. It is vital that,
regardless of the size of the agency you
will be contracting, you research them

Results-driven
Like anything in business, it is vital
that you are going to get your return on
investment as these services generally
come at quite a price. So ensure the agency
has a proven track record of getting good
results for their clients.
Many people still get confused between
an ad agency and a PR agency, but first-

up it is important to note that advertising
is paid media, public relations is earned
media. This means the PR agency
persuades reporters or editors to write a
positive story about you or your brand or
services. It appears in the editorial section
of the magazine, newspaper, TV station
or website, rather than the ‘paid media’
section where advertising messages
appear. This holds a lot of weight when it
comes to authenticity and being perceived
as an authority within your industry.
There is still a lot of work that you
need to do even if you have contracted
a PR agency to handle your publicity.
You will need to continually keep the
agency informed of your latest work, new
services that you are offering and product
launches – and remember that most PR
agencies are skilled at handling product
launches, so allow them to plan your
events and get maximum media coverage
for you, wherever possible.
It is also important that you are
constantly updating your visual portfolio,
meaning that you have all your products
or projects continually photographed by a
professional. It’s a good idea to have your
personal portrait updated on an annual
basis, too. The more information you feed
through to the agency the higher the rate
of success they will have in placing quality
content on the right platforms.

Exclusivity
You do not want the agency you are
contracting to be working with any of
your direct competitors. You want to get
the maximum benefits from them and
this is just not achievable when they are
working with your competitors as well.
Account dedication
It is important that you have a close
working relationship with the team
or person that will be working on
your account. Try and establish who
this person is/individuals are prior to
signing the contract and see how you
interact with them, ensure that you are
comfortable with the way they work and
that the communication channels are
clear. Remember that, at the end of the
day, the PR company works for you and
not the other way round.
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RENDERS &
PRESENTATIONS

Design Team

A

manda

Haupt and Lise Butler
started Design Team while
completing their Textile Design
and Technology degrees in 2000. What
originated from a single stand at a trade
show focusing on scatter cushions grew to
a brand that has become recognisable and
loved by South Africans and sold across
the globe.
Design Team creates feel-good printed
fabrics, inspired by nature and everyday
life on the African continent. Cotton
and linen-based cloths are custom-dyed
to a unique colour palette, and printing
is done by hand using flatbed screen
printing techniques. New designs are
generated continuously, often hand
painted or drawn and then rendered for
screen exposure.
All fabrics are printed to order within a
very short lead time, allowing the team to
offer a vast design selection. Guiding the
client through the design process would
include inspiration or theme boards,
concept formulation, design, sampling,
and final execution.

24
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Design Team’s ability to design capsule
collections and exclusive ranges offers
large retailers the opportunity to have
them function as a creative design studio
with all the benefits of an in-house
studio, but without the overheads. In a
highly-competitive retail market, they are
able to conceive designs with a creative
edge unique to the customers’ target
markets. And their understanding of the
manufacturing processes enables them to
do so within any given budget.
www.designteamfabrics.co.za
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TECHNICALLY
SPEAKING

The future is intelligent lighting
by Dave Nemeth

I

oT (The internet of Things) is
disrupting a host of product sectors
and one of the latest in this category
is lighting. Welcome to the age of Smart
Lighting. So what exactly is smart lighting
and how will it benefit the industry?
Many people consider smart lighting to
be a system of being able to control your
lighting from any location via an app on
a smart device and, whilst this is a great
innovation, this only the tip of the iceberg.
The company at the forefront of smart
lighting technologies is a company called
Gooee, a name that will probably become
as famous with industry professionals
and lighting specialist as Google has
become with the general population that
is connected to the internet. Gooee's IoT
Lighting Ecosystem features sensing,
control and communication components
that integrate with an enterprise scale cloud
platform. Their 'full-stack' ecosystem
provides lighting manufacturers with a
service-driven, scalable framework that
delivers commercial, retail, hospitality
and industrial applications to end-users.
So without being too technical, let’s
take a look at how this innovation will
transform the lighting industry and the
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benefits that such a system will have.
Having just exhibited at LUXLIVE,
one of Europe’s biggest annual lighting
events, the technology has been revealed
as follows: Designed for LED lighting

manufacturers, the Gooee smart lighting
and IoT sensor platform captures and
displays installation data, environmental
information (e.g. room temperature and
ambient light levels), human activity (e.g.
motion, motion direction, and footfall),
and LED lighting performance (e.g. light
output, colour temperature, quality, and
operating temperature).
Gooee says the monitoring of each
and every LED light in an installation,
regardless of size, enables highly costefficient targeted maintenance as well
as the opportunity for ‘predictive
maintenance’ whereby tell-tale signs
of shifts in an LED light’s performance
can pin-point if it is likely to fail and
when this is likely to happen, to allow
even greater maintenance optimisation.
It also enables lifetime tracking of an
LED’s performance facilitating extended
warranty opportunities and, again,
further cost savings.
“Lighting is one of the most ubiquitous
applications we have in our lives right
now – it’s installed in every room a
person enters, from residential to retail to
leisure to commercial to infrastructure,”
comments Gooee CTO, Simon Coombes.

“Yet the fundamental technology is over
100 years old, which means for new
buildings and lighting installations there is
an opportunity for enormous installation,
energy, and maintenance cost savings.
There is also the ability to use the ubiquity
of lighting infrastructure in new ways to
intelligently and automatically serve and
enrich, rather than just dumbly reacting
to only a manual flick of a switch.”
I firmly believe that this offers a huge
opportunity in the retail sector where
the monitoring and understanding of
customers and the customer journey
is one of the most important aspects of
current retail. This smart lighting will
be able to do just that and generate live
feedback on any mobile device. If the
system is set up in a store or in a larger
space such as an entire mall, the property
owner or retailer will be able to track the
pattern of people walking around in the
space. He will have immediate access to
important data such as how many people
are entering the space on a daily basis and
at what times the spaces are the busiest.
It will track the path of individuals so
that there can be a clear understanding
of things like ‘Dead Areas’ or areas which

have far less foot traffic than others. This
will allow for immediate intervention to
try and assist in increasing this traffic
by either changing the layout or shifting
the store or product assortment to create
more interest.
These systems will further be able to
monitor the temperature of the spaces
and this, too, can be controlled by the
offsite apps. The temperature and colour
of the lighting can be controlled, ensuring
in-store consistency with brands.
However, this technology is certainly
not restricted to the retail environment.
It can track assets and inventory in
storerooms and warehouses, can adjust
building management systems or readjust
their own light settings, can advise facility
managers on how to reassign space,
and support many other data-oriented
processes.
This kind of technology is going to
drastically change the way in which we
design spaces and it is vital that architects,
designers and retailers start to understand
how they can design spaces utilising
this technology. Lighting is one of the
most important aspects when it comes
to creating successful interiors and one

that is most often overlooked. In order to
remain relevant, it is vital to continually be
up-to-date with technological innovations
in your industry and although this can be
a difficult task in these fast-paced times,
consulting with the experts in these fields
is always an excellent option.
[Through further investigation, I
found out that this game-changing
technology is already available right
here in South Africa through a company
called Aurora Lighting, a GOOEE
partner. www.auroralighting.co.za]
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Some hot office design trends

Y

ears ago, the debate over whether
experience was better than
youthful exuberance had human
resources scratching their heads. They
would often err on the side of experience,
resulting in an aging workforce with
traditional and conservative values –
leaving hordes of unemployed youngsters
despondent at not being given a chance to
prove themselves.
Those days are long gone as technology
is making the oldies obsolete. What does
that mean for office design?
UNCONVENTIONAL WORK SPACES
Along comes the millennial generation
who are shaking things up. They want
collaborative, connected work spaces.
This means lots of open areas where
there’s room to move around and even
play games. Furniture that you can sink
into – sofas and bean bags, rather than
chairs. Vibrant colours and greenery.
DYNAMIC SPACES
Businesses are no longer seen as static
entities. They’re constantly changing.
This requires office configurations that
are moveable so that the spaces can
be transformed – from small work
compartments, to meeting rooms, a
boardroom or even a larger space for an

"Designed by katemangostar / Freepik"

office party. Typically, dynamic offices will
have lightweight office furniture mostly
on wheels, moveable wall partitions, and
even plant pots or ‘green’ walls on wheels.
HOMESTYLE COMFORT
This trend has been around for a
while but continues to be relevant as
employers seek to make their staff feel
more comfortable. Adding an element of

fun also encourages them to be willing to
stick around and put in the extra hours
that may be needed from time to time.
Enhancements could include a fireplace,
gym, showers, games room and a chill
room. The intention is that the employees
will not only enjoy their time at work, but
will actually look forward to coming to
work.

The possibilities are endless, when you take a different direction...
BERBER POINT 920
Designed by Freepik
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BIOPHILIC DESIGN
The water and plants that have been
mentioned so far are also seen as an
integral part of Biophilic Design, which
are the latest buzz words, thanks to the
drive to produce sustainable buildings
that benefit the health and well-being of
the occupants. The essence of Biophilic
Design is the use of nature as part of the
architectural solution. According to the
experts, Biophilic Design reduces stress,
improves cognitive function, enhances
creativity, improves our sense of wellbeing and even improves healing.
Some of the aspects of Biophilic Design
worth considering are:

1. A visual connection with nature with,
where possible, an unimpeded view
over landscape outside of the building.
2. A non-visual connection with nature,
which could be auditory, tactile, or
olfactory.
3. Thermal and airflow variability, such
as subtle changes in air temperature,
relative humidity, airflow across the
skin, and surface temperatures that
mimic natural environments.
4. The presence of water.
5. Dynamic and diffused light, with
varying intensities of light and shadow
that change over time to resemble
conditions that occur in nature.
6. Biomorphic forms and patterns that are
reminiscent of similar arrangements
found in nature.
7. A material connection with nature that
creates a sense of place.
8. A place for withdrawal from the main
flow of activity, where the individual
can feel secure and protected while
taking a break.

In addition to all these aspects, it’s
important to take into consideration
the different cultures and demographics
of the individuals making up the staff
complement. And give due consideration
to the ‘back-of-house’ staff who are
tasked with the cleaning and facilities
management of the offices.
If you get all of these variables right,
you’ll be in pretty good shape!

Designed by katemangostar / Freepik

WHAT ABOUT A SOOTHING WATER
FEATURE?
Along with the addition of plants that
are known to help with concentration and
remove contaminants from the air, a more
relaxed environment can be created with
the addition of a water feature, with the
trickling sound of water to pacify the soul.

Designed by evening_tao / Freepik

BRING IN THE TERRARIUM
Low maintenance and fascinating
to look at, terrariums are growing in
popularity in the office setting. Rather
than silk plants or the tired old greenies,
terrariums can be filled with succulents,
ferns and even carnivorous plants such as
the Venus Fly Trap.
ADD IN THE ART
There’s a reason why the big institutions
have invested in large art collections and
it’s not all about the financial appreciation
or the art works, although that is a factor.
It’s believed that employees working in
offices where there is a variety of art on
display actually feel happier and more
productive.

Designed by Kjpargeter / Freepik
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A Productive Office for High-Performance Business

KIND range

Research has proven that individuals are
far more productive when working in
well-designed interiors with ergonomically
designed furniture.

I

t is estimated that office workers
spend the equivalent of five years
of their lives sitting at their desks
without getting up. With so much time
spent seated at workstations, it makes it
absolutely essential for office furniture
to be ergonomically designed to prevent
immobile discomfort, and debilitating
conditions such as migraines and back
pain.
Recognising the importance of
productive surroundings in doing
better business, Geo Cloud creates
contemporary office and home work
spaces with flexible, efficient seating,
desking and storage solutions that are on-

trend, distinguished and comfortable.
With a firm foundation of 80 years
offering chair solutions and 15 years of
desking innovation, Geo Cloud’s core
objective is to provide productive work
areas for high performance corporate
environments.
Ergonomic design is a key priority at
Geo Cloud and every item is meticulously
thought-through for optimum comfort
and support, without compromising on
mobility and efficiency. And so, each and
every Geo Cloud office chair is perfected
in form and function and comes with
certified five-star ergonomic ratings.
Geo Cloud’s diverse range of office

furniture allows you the creative freedom
to devise the inspiring space you envision,
while having the peace of mind that
you are buying locally manufactured,
state-of-the-art products of the highest
environmental and quality standards.
Whatever
your
work
space
requirements, with Geo Cloud’s wide
selection of international and local ranges,
you will always be sitting on a cloud, in
front of a Geo Cloud desk.

www.geocloud.co.za

WHY range
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Two new acoustic solutions from Ergosystem

E

rgosystem, the brand, was
launched back in 1997 as the
first 50mm demountable walling
system on the South African market. In
2006, on the strength of the success of
the system, Ergosystem Flexible Walling
Solutions (Pty) Ltd came into being, under
the stewardship of Dean Armstrong. The
company has exclusive international
licence agreements with 3-Form,
Fabritrak, Faram, Hufcor, Interlam,
Mofex, Mirroflex, and Kaynemaile and
their product range includes home-grown
brands like Kubik and their own Ergo 50
and Horizon.
Acknowledging that, in the global
context, acoustics is becoming more
recognised as a necessity in office and
corporate interiors, Ergosystem has
introduced two new acoustic offerings.
CEMAX
Cemax is a modular construction
system, an evolution of the well-known
demountable partitioning systems. At its
core is a lightweight steel construction
with vertical ladder profiles that allow
for virtually any glazing or cladding
component to merely be clipped on.
The cladding can either be framed in
aluminium or can have a natural edge
suited to the product eg. PVC edging
or ABS for melamine panels, veneer for

SiDiØ²
At the same time as the development of
the Cemax system, Ergosystem embarked
on the development of the SiDiØ² system.
This is a big brother to the SiDiØ¹ system
already available in the Ergosystem stable.
SiDiØ² has lines that appeal to the
discerning architect looking for a
frameless, modern partitioning system.
The system predominantly has 2-edge
support (top and bottom) and makes use
of 10mm and 12mm toughened glass.
There are no visual vertical mullions
as these are clear, polycarbonate dry
junctions. The SiDiØ² system can also
incorporate solid and glazed doors,
whether frameless or double-glazed.

veneered panels etc. The panels, when
clipped, allow for either a 7mm function
gap both vertically and horizontally or
an architectural 1mm gap. The system is
predominantly a double-glazed system
and makes use of toughened or laminated
glass panes of various thicknesses.
This allows for multiple combinations
of glazing panes which in turn can
accommodate most budgets for any
acoustic rating.
Integral to the system are the single
and double doors and door frames, along
with a double-glazed door which keeps

the integrity of the acoustic barrier in
play. The appearance of the system is
contemporary and on-trend, with each
pane having a strong visual surround.
While the Cemax system is doublesided, there’s also a complementary
derivative called Mofex which is a singlesided wall cladding system. Using these
two systems separately or together allows
every elevation of an office fit-out to have
a modular cladding component, affording
clients true building flexibility and green
building points to go.

“Ergosystem’s two latest offerings are
right up there with the best the world has
to offer and we encourage the industry
to investigate and visit our premises for
more information,” says Dean Armstrong.
“The products were locally-developed and
are fully locally-manufactured. They have
already been used in South Africa and the
developments have been tried and tested.
For example, Cemax has been installed
at FNB Bank City and some smaller
projects in Cape Town. SiDiØ² has been
used at various sites in the new Oxglen
Development in Johannesburg.”
Going one step further, he adds: “With
the acoustics of double-glazing, one
certainly contains the sound. Thereafter,
the Ergosystems acoustics-to-go offerings
of acoustic wall panels and ceiling baffles
will assist with the absorption of the
contained sound within the space.”
www.ergosystem.co.za
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Innovative custom-designed flooring for Bowmans Head Office

• The Vanguard Collection of luxury
vinyl tiles (blending two colours from
Vanguard’s Woodlands, and two
colours from Vanguards Plantation
ranges) to cover 500m2;
• Belgotex Needlepunch carpet tiles
applied as skirting for a length of
almost 6 500 metres.
Dee Hutchison, Design Principal at
Design Effect International (DEI), says
aesthetics and serviceability in hightraffic offices were dominating influences
in the flooring specification for the offices.
“Regarding the choice of colours, it was
also important to be pre-emptive: to know
which colours would be popular for office
flooring in future. So we did extensive
research, investigating the findings of
global ‘thought leaders’ on future colour
preferences to determine the colour
palette we specified for the Bowmans
flooring: a monochromatic base with
accents of colour. Knowledge of interior
design trends, coupled with learning
and research, are premier core values for
Design Effect,” she states.
The colour of the flooring also had to
be suitable for the unusually high levels of
sunlight that stream into the building.
Client considerations regarding cost

Left - Dee Hutchison of Design Effect
International pictured in the Bowmans
offices for which her company handled the
interior design. Also pictured: a section of
the Bowmans offices where KBAC Flooring
products were installed.
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and sustainability led DEI to opt for
KBAC’s Interface carpet tiles which are
produced by an international pioneer and
leader in ‘green modular flooring’.
“The flooring design was for an
environmentally responsible company
and DEI’s respect for the natural world in
any event motivates all our specifications,”
Dee explaines.
To maximise serviceability, DEI
selected Belgotex Needlepunch flooring
because of its durability and minimal
maintenance texture that preserves its
attractive appearance. The two Vanguard
Collection ranges supplied by KBAC
are both heavy-duty commercial LVTs
with 0,55mm thick wear layers – also
important for durability. Vanguard
Woodlands,
furthermore,
features
fibreglass reinforcement to cope with the
constant staff movement in the offices.
Design Effect’s decision to specify
extensive custom-designed flooring
would not have been practical or possible
without close collaboration and exhaustive
hours of consultation with the supplier,
DEI’s Justin Cooper, states. “We believe
in the power of teamwork and in this
regard their impressive knowledge about
the flooring we wanted for the Bowmans
offices, their installation expertise, and –
above all – the integrity of KBAC Flooring
were absolutely crucial elements for what
resulted in an end-product highly praised
by Bowmans,” Justin adds.

www.seating.co.za

KBAC Flooring supplied a variety
of flooring products for the innovative
custom-designed
flooring
specified
by leading interior designers, Design
Effect International (DEI), for the new
Bowmans head office in Sandton.
Bowmans is the anchor tenant of
Building 3, the final skyscraper in the
prestigious 11 Alice Lane precinct in
Africa’s largest and most vibrant legal and
financial urban districts. The towering
glass-façade building is regarded as the
crowning jewel of the precinct.
Dave Keefer, Business Development
Manager of KBAC, says for the new
Bowmans offices KBAC supplied:
• Interface Composure and Heuga 727
carpet tiles with six colours from
the Composure range and four from
Heuga 727 combined for the specified
custom designed flooring covering over
2 600m2;
• Belgotex Needlepunch carpet tiles
covering 11 000m2 (of which close to
2 200m2 is in a custom design in the
offices’ passageways);

www.kbacflooring.co.za
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KOHLER® Derring™ Basins - Artist Editions®
Purveyors of Fine Textiles, leathers, Rugs and Wallcoverings

K

ohler has an exclusive range of
basins in their Artist Editions™
collection that are truly exquisite –
and ideal as a statement in the washrooms
of your designer offices.
The KOHLER® exclusive Artist Editions®
bathroom basins are crafted from natural
materials using methods that have been
passed down for generations. The Kohler
Artist Editions® Derring™ basins marry
the artistry and craftsmanship of a small
studio with the manufacturing expertise
of a global company, creating beautifully
handcrafted pieces, each designed to
create a unique bathroom experience.
Inspired by studio pottery, the Derring
collection celebrates the inherent beauty
and authenticity of handcrafted ceramics.
Each basin is a one-of-a-kind creation,
finished with unique artisanal glazes
that produce fascinating surface effects.
A hand-carved texture accentuates
the subtle tonal variations in the glaze.
Featured in neutral hues, this basin can be
the centre-piece of your bathroom, or it
can serve as a unifying element that pulls
everything else together.
The Kohler Artist Editions are created
with meticulous detail, using the
precision that rivals watch-making – each
has undergone a process that is worked
through carefully to ensure exceptional
results.

CARNABY STREET

www.africa.kohler.com

THE MAVERICK COLLECTION

THE HIGHLAND COLLECTION

Johannesburg - 011 262 3130 | Durban - 031 312 0930 | Cape Town - 021 447 1556
Port Elizabeth - 041 373 1266 | Pretoria - 012 34 63075

www.blackfabrics.co.za
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Odelay

D

rawing inspiration from the collective behaviour of
animals when they form a herd – the Odelay range
marks the new modular offering from Seating (Pty) Ltd.
The design language of chunky, simple, geometric squares
and rectangles – with blunted edges – promotes a softer, more
welcoming feel ... while elegant rounded steel frame accents bring
both a contemporary and retro appeal. The steel can be epoxy
coated from a spectrum of twelve colour finishes and textures.
There are also three metallic-plated options, including the everromantic rose gold.
The family comprises two small cuboid ottomans; a longer
one with an optional steel frame armrest/end piece; a slipper
armchair; and a low or high side table.
The single units are endlessly modular, and highly versatile.
Unlimited configurations include a row of slipper chairs, and
varying-shaped islands of ottomans for receptions, waiting
rooms, lounges or breakaway areas.
The ergonomics arise from congruent convex contours and
sculptured, smooth, luxurious materials, while the interplay
of spindly legs supporting oversized shapes adds an irreverent
charm to the range.
www.seating.co.za

Armchair		
1200 Ottoman		
1200 Ottoman +arm
900 Ottoman		
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W 670 x D 900 x H 850 mm
W 1200 x D 450 x H 450
W 1200 x D 450 x H550 to top of arm
W 900 x D 450 x H 450

450 Ottoman		
High Side table		
Low side table		

W 450 x D 450 x H 450
W 550 D x 550 x H 460
W 450 x D 450 x H 380
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16 – 25 October 2017
World Design Summit 2017
Montreal, Canada
www.worlddesignsummit.com

DESIGNING
WAYS

Events
Barbara Steinman – Design for Beauty

16 – 20 October 2017
Congress of the World Design Summit
Montreal, Canada
more than 600 speakers!
www.worlddesignsummit.com
7 – 9 November 2017
IFFT / interiorlifestyle living
Tokyo, Japan
Consumer Goods, Furniture, Interior Design
www.ifft-interiorlifestyleliving.com
22 – 24 November 2017
IIFF - India International Furniture Fair
Mumbai, India
Furniture and interior design show
www.iifurniturefair.com
29 – 30 November 2017,
IIDEXCanada
Toronto, Canada
Canada’s National Design + Architecture
Exposition and Conference
www.iidexcanada.com
12 - 15 January 2018
DOMOTEX 2018
Hannover, Germany
International Flooring Exhibition
www.domotex.de
15 – 21 January 2018,
imm cologne
Koelnmesse, Cologne, Germany
Lighting, Furniture, Interior Design
www.imm-cologne.de
19 – 23 January 2018
Maison & Objet
Paris, France
Home Decoration, Giftware and Tableware
Trade Exhibition
www.maison-objet.com
21 – 24 January 2018
January Furniture Show
Birmingham, United Kingdom
International Furniture Exhibition
www.januaryfurnitureshow.com
28 – 30 January 2018
Heimtex Suisse
Bern, Switzerland
Trade Fair for Interior Design
www.heimtexsuisse.ch

T

he work of Montreal artist Barbara
Steinman will represent the theme
‘Design for Beauty’ at the World
Design Summit that will take place in
Montreal, Canada in October.
Though currently working and residing
in Montreal, artist Barbara Steinman
has regularly exhibited her artwork
around the world. Her artistic process
is embedded in a plethora of mediums
(video, photography, neon, installation)
and her work revolves around the theme
of collective and personal memory as a site
of sensible recollection, reconfiguration
and distortion. Her work embodies
questions and contradictions with the aim
of reinterpreting the present.
Since the turn of the century, Barbara
Steinman has explored the utility, as
opposed to the futility, of beauty through
her work. Responding to one of the World
Design Summit questions — is beauty a
necessity in design — Barbara Steinman's
work uses formal beauty as an avenue to
discuss hard world truths.

Beauty is therefore used as a tool,
enabling viewers to engage with the
social, political and economic issues of
our time. Through various oeuvres, one
witnesses an unfolding of the dichotomy
of beauty: its masking facade and its
ability to expose, such as can be seen in
Barbara Steinman’s works, most strikingly
in her 2005 sculpture, Lux Obscura.
Recipient of an Honorary Doctorate
from Concordia University, Montreal
(2015) and Laureate of the Governor
General’s Visual and Media Arts Award
(2002), her multidisciplinary works have
been shown in numerous exhibitions
in Canada and abroad, including the
Museum of Modern Art (MoMA) in
New York, the Stedelijk Museum in
Amsterdam, the Museo Nacional Centro
de Arte Reina Sofía in Madrid, the Art
Institute of Chicago as well as the Seoul
Metropolitan Museum of Art.
Images courtesy of Barbara Steinman

worlddesignsummit.com

9 – 13 February 2018
Ambiente
Frankfurt, Germany
Consumer Goods, Lighting, Gifts, Crafts,
Household Goods, Furniture, Interior Design
www.ambiente.messefrankfurt.com

CONGRATULATIONS!

Congratulations go to our third winner in our
Sealy beds subscription competition:

8 – 11 March 2018
MIFF - Malaysian Int’l Furniture Fair
Kuala Lumpur, Malaysia
International Furniture Fair
www.miff.com.my

Information correct at time of going to press.
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Saarabibi Bata of Klerksdorp
Enjoy your new Sealy bed!

www.designingways.com
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Sasol New Signatures winners announced

T

he Association of Arts Pretoria
celebrates its 70th year of
existence this month and their art
competition that was started to encourage
new talent has been running for the last
half century. This year’s New Signatures
Competition, which has been sponsored
by Sasol for the last twenty-eight years,
attracted more than 3000 entries from
across the country. From these, 119 were
selected for exhibition at the Pretoria Art
Museum until 8 October 2017.
The theme for the 2017 competition
was ‘be discovered’.
Acclaimed artist, judge and Sasol
New Signatures Chairperson, Dr
Pieter Binsbergen, says most of the
finalists’ works harnessed materials of
multisensory nature, “holding the viewer
captive for longer periods of time, thus
driving home the pressing social, political,
and environmental issues South Africa
grapples with.”
Charlotte Mokoena, Sasol Executive
President for Corporate Affairs and
Human Resources adds: “Noteworthy
this year has been the diversity of the
submissions received. This demonstrates
that Sasol New Signatures is making
progress in reaching emerging artists
from all walks of life.”
Photographer/filmmaker
Lebohang

Lebohang Kganye

Kganye won the coveted award for
her animated film ‘Ke sale teng’, which
means ‘I’m still here’ in Sesotho. The film
confronts how family photo albums no
longer have a fixed narrative but instead
open us to reinterpret our past and even
interrogate our need to preserve a certain
narrative.
“What we often land up with is a
grouping of images that have been
constructed, and perhaps do not account
at all for the histories and memories that

Lebohang Kganye - Ke sale teng
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are connected to that album,” says Kganye.
Through the use of silhouette cutouts of family members and other props
in a diorama, ‘Ke sale teng’ confronts
the conflicting stories, which are told in
multiple ways, even by the same person memory combined with fantasy.
As the winner of Sasol New Signatures,
Kganye walks away with a cash prize of
R100 000 and the opportunity to have a
solo exhibition in 2018 at the Pretoria Art
Museum.

The runner-up was Sthenjwa Luthuli
from KwaZulu-Natal. His woodcut work
titled ‘Umbango’, which means ‘conflict’ in
isiZulu reflects the cultural politics within
traditional Zulu rituals and customs in a
contemporary family setting. As there are
specific traditional sacrifices implemented
in order for an individual to claim his
identity from his father’s side, this can
create conflict if the proper cultural
rituals aren’t performed accordingly. The
judges’ comments about this entry were:
“Although printing and colour tinting
wood cut blocks is not a unique process in
the history of South African art, Luthuli
manages to bring a fresh contemporary
approach to the narrative custom of the
Zulu people.”
Luthuli received R25 000 as his
runner-up prize.
Sthenjwa Hopewell Luthuli

Sthenjwa Hopewell Luthuli - Umbamgo (conflict)
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Carol Anne Preston (Pretoria)
Title: Cocoon
This installation is made up of metal
shavings which vibrate when approached
by the viewer. The vibrations suggest a life
form within. It is a response to the present
volatility and revolutionary change in
South Africa.

The 5 Merit Award Winners were:
Cara-Jo Tredoux (Pretoria)
Title: Wandering
This work is about an old abandoned
and haunted hospital in Kempton Park. In
the beginning there were only grass fields
and trees. Then man came along and built
a hospital, yet as soon as man left, nature
came back and restored itself. The art
work is produced in oils on wood.

Cara Jo Tredoux - Wandering
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Carol Anne Preston - Cocoon
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Francke Gretchen Crots (Johannesburg)
Title: Doctor Crots’s f____d up anatomy
This book made up of ceramic tiles
plays on the futility of the human
existence and how a subject such as
anatomy and the human body can seem
of little importance when looked at from
a subjective point of view.
Each Merit Award winner received a
R10 000 cash prize.

Emily Harriet Bulbring Robertson
Emergency procedure for dinner with family
In case of a surprise visit from parents.

Emily Harriet Bülbring Robertson (Cape
Town)
Title: Emergency procedure for dinner
with family;
In case of a surprise visit from parents.
These works are two of a series of 11
inventions, products and stratagems that
the artist has created. The aim is to give
their users the appearance of conforming
to existing gender stereotypes pertaining
to the roles of women, whilst actually
allowing them to live a life of their own
choosing. They are produced in the form
of linoleum print and collage on board.

Francke Crots - Dr Crots fucked up anatomy

Goitseone Moerane - Mosadi a tswara thipa ka bogaleng

Goitseone Botlhale Moerane (Pretoria)
Title: Mosadi o tswara thipa ka bogaleng
The title of this mixed media work
means that a woman holds a knife by the
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blade. The artist says this is a bleak reality
for black women who are still chained by
a triple yoke of oppression.

COMMENTS FROM THE FINAL
JUDGING PANEL
Gabriel Clark-Brown: “I believe the
winning work pushes the boundaries, and
raised the ceiling for young SA artists.

Clean, fresh, local content. It’s going to
stand out in the global art world.”
Nelmarie du Preez said of the runnerup: “Beautifully executed work with
culturally rich content.”

Prof Raimi Gbadamosi on the merit
winners for 2017: “They represent the
optimism of a new set of emerging artists.”
Cecile Loedolff said that the merit
winners in 2017 “were brave by using
different mediums and created interesting
work. Not all the works were serious and
brought in some fun and enjoyment.”
Mary Sibande: “The runner-up’s use of
form, colour and scale is amazing.”
www.sasolsignatures.co.za
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Travelstart goes for the

W

‘ Wow’ effect

hen Travelstart moved their headquarters in Cape Town to a set of offices
in Longkloof Studios located just off the bustling hub of Kloof Street,
their CEO chose inspiration from the office featured in Nancy Meyers’
2015 comedy film ‘The Intern’ to set up working spaces that reflect efficiency and
modernity. He consulted Inhouse Design Studio, and Director, Phillip Wyatt and
Senior Designer, Chrismari Loubser, were delighted to step in and realise the vision.
Already nearing its second decade of trading, Travelstart remains one of Africa’s
leading online travel agencies and booking websites. Like any thriving business,
the management has long since learnt that first impressions count. As a result, they
requested a reception area with a “WOW effect”.
In response to the brief, Inhouse designed a reception area dominated by a huge,
circular blue light box situated behind the reception desk. Modelled after Travelstart’s
logo, the light box immediately captures the visitor’s attention on entering, leaving
little doubt as to the brand’s identity.
A two-metre long model aeroplane is suspended from the ceiling in the triple
volume space over the reception. This whimsical feature element was relocated from
Travelstart’s previous offices and serves as a playful nod to the company’s service
offering.

September
2017
2017
• •
5050September

51
• September
• September
2017
201751

To the right is a coffee bar, and behind the light box is a 24-seater communal table,
which was crafted out of a tree log and set on a steel frame with large castors.
Upstairs, the first floor opens onto a central kitchen and a stadium seating area that can
be used for company presentations. From there, the office expands in both directions.
A number of glass-walled meeting rooms divide the room down the middle, while
shared work tables line the walls. The communal workspace is easily accessible and
roomy.
The second floor contains slightly more enclosed (though still transparent) spaces.
These consist of recreation rooms, including a games area and a meditation room, as
well as offices and the main boardroom.
Throughout, a number of consistently recurring themes serve to impart a very specific
aesthetic. The brand’s distinctive colour scheme of blue, white and grey dominates
every floor. The circular logo, prominent on the ground floor, persists on the first and
second floors in the form of circular ceiling pendants that lower the lighting. The open
layout, transparent walls and four-metre-high ceilings foster ease of access, create a
spacious atmosphere, and help to ensure that full use is made of the natural light
from the building’s sizable windows. Discreet acoustic ceiling panels ensure that this
openness does not result in a cacophonous atmosphere.
www.inhouse.ws
www.travelstart.co.za
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Exclusive Books Ballito Junction

South Africa’s best-designed store is a bookshop

E

xclusive Books, South Africa’s leading bookseller, has received the 2017
Retail Design and Development Award (RDDA) for best Retail Store design
within a shopping centre in South Africa. The award, for the bookseller’s
recently-opened store in Ballito, KwaZulu-Natal, was given at the annual convention
of the South African Council of Shopping Centres that was held in Cape Town. It
recognises retail design excellence that combines innovation with environmental
consciousness. The award is competed for by stores of all kinds in South Africa, from
large international clothing stores to boutique gift shops.
Exclusive Books opened the doors of its award-winning store, nestled on the top floor
of the new Ballito Junction shopping centre on KwaZulu Natal’s north coast, in April
this year. The store follows the vision for bookshops crafted jointly by Exclusive Books’
CEO, Benjamin Trisk, and the company’s retail design agency, Dakota Design.
“Our brief for all our new and renovated stores is clear,” says Trisk. “To design spaces
that encourage customers to linger and have conversations. We live in a time of
‘experience culture’ - experience and the ability to share it, in person and via social
media, has become everything. As a result, a cookie-cutter approach to bookstore
design simply does not suffice, and no two new Exclusive Books stores are alike. Our
Ballito store takes our vision to the next level, and we’re delighted that it has been
recognised in this manner.”
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The store features, among many other unique details, hand-blown lampshades from
the Paarl-based artisanal glass company Red Hot Glass. “These fit perfectly with
the serenity of the coastal theme and bookstore environment,” says Dakota’s Justine
Stewart-Miller, who oversaw the shop’s design. She also pointed out the striking,
backlit ‘Japanese Wave’ patterns printed onto the store’s bulkheads. “The application of
‘endless wave’ patterns is one of the many ancient graphic styles that have once again
become popular in contemporary design and storytelling,” she adds. “What better way
to start the conversation of storytelling in the Exclusive Books Ballito store?”
Ballito’s new bookshop is the 10th in the partnership between Exclusive Books
and Dakota Design, with two more currently under construction in Cape Town, at
Cavendish Square and Table Bay Mall.
“For centuries bookstores and coffee shops have been spaces where people gather to
share thoughts, debate ideas and start movements that shape the world as we know
it today,” concludes Trisk. “All our new stores aim to meet this ideal, affording our
customers the chance to luxuriate in a true bookshop experience.”
www.exclusivebooks.co.za
www.dakotadesign.co.za
www.rdda.co.za
Exclusive Books Ballito Junction Images: Credit Dakota Design/Exclusive Books
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Bar (upstairs) Dining room (Back) Living room (Front)

Girl’s bedroom

Casa SFA

T

Torreón, Mexico

he SFA house is a refurbishment project that is faithful to the client’s specific
requirements. Initially, the architects, Arquitectura en movimiento Workshop,
suggested starting from scratch, given the previous (quite unfortunate)
refurbishment work on the property. However, the nostalgia of its owner led the firm
to reconsider adapting his childhood home to suit his new family – him and his wife
along with their three children.
Given more than 30 years since the construction of the house, the decision was made
to strip its original structure bare, to use the house’s spatial potential and to take
advantage of its location opposite a golf course. The dividing floor of the residence
was demolished to create a large double volume with large windows to the rear and
the interior facade facing the garden and the swimming pool. Due to the importance
placed on natural light, a void was opened on the wall supporting the stairs through
which a shaft of light beams towards the bar area.
The entertainment area comprising a lounge with a fireplace, large walls with beige
stone slab veneers, ring-shaped pendant lamps and a red-coloured carpet - is crowned
by a bar area framed by wooden panels and wooden floors. In contrast, the dining
room is a small room on a more compact, cosy scale, which can be seen as a recess
in which to display art pieces and a designer sideboard with a Pietra Serena stone
top. Wooden panels on the wall serve to conceal the doors to the kitchen and guest
cloakroom. The family room is also double volume and is framed by custom-made
concertina-like wooden panels. Once again the light fittings and upholstery exude a
comforting warmth.
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Family room

Entrance

Entrance

Lounge
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Architectural Design: Arquitectura en movimiento Workshop
Built Area: 950 sqm
Photographer: © Rafael Gamo

Kitchen

Main bedroom

Main bathroom

Living room

The private areas comprise the main bedroom and three smaller bedrooms, one for
each child, fitted out to the personal taste and preferred colours of each. The original
master bedroom gained another 150sqm, making space for a work desk, reading
corner, a seating area and a coffee table. The use of walnut joinery and natural stone is
complemented by upholstery in neutral shades.
The main bathroom and dressing room feature large areas of Italian arabescato
marble. The distribution allows for two symmetrical bathrooms opposite each other,
joined by a steam shower, and two identical dressing tables.
The main façade of the house was also redesigned and the different volumes were
integrated through lines which continue from one volume to the other. The integration
of squared arches, large openings and feature panels create a bold connection between
the old and new, including a large eating area beside an open grill, fire pit and
swimming pool.
www.arqmov.com
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House for Booklovers
and Cats

he owners of this row house in Windsor Terrace, Brooklyn, USA, are both
poets. The wife is also an artist and a professor and her husband is an
administrator.

In the remodelling of their home, they wanted to find interesting ways to bring
colour and light in and to create spaces for each of them to live and work - while
displaying their extensive collection of art and books. The design brief also called for
consideration of their two shy but inquisitive cats, allowing them to be able to navigate
through small and high places and escape from unexpected guests.
The layout was configured as an open, airy tall lounge space lined on one side by a fulllength bookshelf, art wall, and cat circulation. The shelves were used to create steps for
the cats to climb up to a continuous open ledge from which they are able to observe
activities from a high vantage point. Trap doors allow the cats access to rooms above
at either end of the house.
Inset in the shelf wall is an art piece designed by the wife: a diorama of a living room
concealed behind a front door painted to match the front door of the house. Other
recesses house the owners’ collection of hand sculptures and a series of Rubik’s cubes
recovered with cloud images also designed by the artist. The surface is punctuated by
blocks of Benjamin Moore’s Melon Popsicle in the shelf niches.
At the centre of the house, a skylight brings light all the way past the second floor
down to the level of the living space which is organised into four separate areas,
comprising the living room, media room, dining area, and kitchen. These pinwheel
around a ‘functional partition’ floating in the middle third of the space. On one side
of the partition there’s a hallway zone that contains storage and access to the powder
room and basement. The other side defines the media room seating area and provides
a place to conceal air conditioning. The partition also screens the kitchen in the back
from the living room in the front.
Upstairs, a studio occupies the back half of the floor. A balcony off the window wall
allows the client to step outside for quick breaks from work. In the corner, there’s a sky
lit ‘nest’ that provides a concealed, elevated space, a perfect spot to write and think.
The nest’s structure is formed from dimensional lumber and wood elements recycled
from the original house.
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Architect: BFDO Architects plc.
Photographer: Francis Dzikowski

Downstairs is a ‘cat-free zone’ intended for guests. The front room is configured as
a workout space while a guest suite occupies the back third of the space. A strip of
windows and glass doors lead out to some stairs that descend to the rear yard. Pops
of colour in the form of yellow-hued columns, a green bench, and melon popsicle
shelf niches tie the space to the rest of the house and keep the lower level bright and
inviting.
Where possible, the existing materials were recycled. The panelled wood doors,
doorknobs, and hardware were reused and the pine flooring was refinished. Playful
touches of colour on the existing stairs, front doors, and vestibule further emphasise
the carved detail and silhouettes of the existing woodwork.

www.barkerfreeman.com
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The Agora

The Agora

Fairmont The Queen Elizabeth

Montreal, Quebec, Canada

W

hen it opened in 1958, The Queen Elizabeth was one of the world’s great
modern hotels, and it remains Canada’s largest hotel east of Toronto.
Fairmont The Queen Elizabeth embodies the mid-century vision of the
perfect hotel: a grand international-style building, a beacon of modernity lighting the
way to downtown Montreal’s future.
At the time, the hotel’s original brand (Hilton) was still closely linked to passenger
rail, specifically the Canadian National Railway. In the 1960s, the hotel’s restaurants
and lounges, such as the Beaver Club, attracted international politicians and business
people. Legendary musicians like Oscar Peterson performed there, and the hotel
hosted an impressive list of prestigious parties, balls and events attended by heads of
state, royalty and captains of industry.
Today, the hotel pays tribute to its past by providing an inspiring space and new
programming in tune with its quintessential Montreal character.
STREET-LEVEL PUBLIC SPACES
The transformation of the hotel’s common areas started with the creation of several
new entrances, the opening of kitchen areas and patios, the enhancement of the
vertical connections through new sculptural stairways, and the creation of ample new
natural light sources for the interior.
True to its original design, the Grand Hall resembles a public street inviting
Montrealers and visitors to explore The Queen Elizabeth’s new spaces. The hotel’s
commercial services line the ground floor and are open to the street, becoming part of
the city’s lively downtown vibe.
The main floor includes the Agora, a vibrant multifunctional space that can house
dynamic events, as well as pop-up stores and conferences. The Agora’s design is based
on daring, eclectic juxtapositions of small, inviting, modular spaces.
Rosélys Restaurant is a chic and inviting modern bistro. With its blend of Parisian
elegance and English flair, the restaurant is pragmatic yet sophisticated. The design is
balanced between masculine and feminine features, with a crisp, balanced geometry
based on chevron and curve patterns.
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Location: Montreal, Quebec, Canada
Surface area: 690 000 sq.ft. [64 000 m²]
Interior design and Architecture: Sid Lee Architecture | Architecture49, architectural consortium
Photographer: Stéphane Brugger

Roselys Restaurant
Gold Lounge

Gold Lounge
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The Nacarat Bar boasts unique views of the streets of Montreal and the Place Ville
Marie Esplanade. The large picture windows and the patio face René-Lévesque
Boulevard, showcasing the new space’s vocation. The original low ceilings inspired
the bar’s strongly horizontal, multi-zoned layout. In the centre there is a massive bar,
where the establishment’s expert mixologists can be seen in action. The bar has a
unique identity inspired by a mid-century design language and featuring an exciting
marriage of styles such as glam rock, pop and British pub culture.
SECOND AND THIRD FLOOR BUSINESS SPACES
The conference facilities are located on the second floor, where the façade and the
workspaces have been opened up. The interior is flooded with natural light and guests
can enjoy spectacular views of Mount Royal. The third floor is home to an ultramodern business campus with several thematic meeting rooms. An outdoor balcony
overlooks the Place Ville Marie Esplanade.
GUEST ROOMS
The Fairmont and Fairmont Gold rooms were designed by Design360 of Los Angeles
in collaboration with Fairmont Hotels and Sid Lee Architecture. The Ville-Marie
Royal Suite, the John Lennon & Yoko Ono Suite – site of the Bed-In For Peace – and
the Fairmont Gold Lounge were designed by Sid Lee Architecture. To underscore the
hotel’s modernist heritage, the design takes its cues from styles and patterns seen in
60s fashion.
The Fairmont Gold experience has also been enhanced. Guests can now enjoy
exclusive spaces on the 21st floor, the former site of the famous Panorama cocktail
lounge, complete with spectacular skyline views. The space is designed as a series of
lounges, each with its own particular ambiance.
www.sidleearchitecture.com
Nacarat Bar
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‘Your idea – Nature’s perfection – Our
craft’ pretty much sums it up perfectly!
Pure passion – no short cuts – just
authentic, traditional methods to
manufacture contemporary solid wood
pieces to last a lifetime!’

Bringing nature back into furniture

H

OMEWOOD is based in the
KZN Midlands and has been
a manufacturer of solid wood
furniture for over 15 years. Each piece,
whether produced for indoor, outdoor
or patio use, is unique and crafted by
a skilled and passionate team, from a
variety of Central African hardwoods
such as kiaat, mahogany, blackwood and
Rhodesian teak, as well as European white
oak. These woods cover a large colour
spectrum, have incredible grains and
structural properties, and are amongst the
best furniture timbers known.
The variability of these woods and their
colouration is what gives HOMEWOOD’s
furniture its distinct appeal. Wood is a
living material – it moves, it can bend and
twist, it breathes, it changes colour and
it gives off amazing aromas. It’s always
admired for its character and its beauty.
“What we love most is that our
customers receive an absolutely unique
one-of-a-kind item – each tree tells its
own story, and each plank of wood holds
its own natural markings. In addition
to the nature of the raw material, the
items are made to the highest standards
- hands-on – which produces a simply
exceptional and special asset. We have a
number of standard design ranges which
we can customise to suit the customer’s
individual space and we offer the freedom
of making fully bespoke pieces – it is
extraordinarily fulfilling to work with a
customer’s idea or dream, visualise it in
a design and produce it as a team! Our
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designs extend from traditional favourites
to contemporary classics, each bearing
the distinctive HOMEWOOD look,” they
say.
They believe in sustainability and,
therefore, their furniture is built to last
for generations. They are also adamant
about only sourcing timbers from
sustainably-managed forestry resources
and concessions, using timber from aged,
mature trees nearing the end of their
natural lifespan. To minimise wastage,
they even design ranges to utilise offcut
materials, such as every serious cook’s
wooden boards and funky, chunky pencil
blocks.

2017’s new range is IMBIZA (meaning
pitcher or pot in Zulu). With this range,
HOMEWOOD has welcomed warm
curves and natural round edges to
celebrate the African Woman. Perfectly
precise jointing using traditional, floating
Mortise and Tennons gives wonderfully
visual, crafted details. This, combined
with routed handle indentations, adds to
the eye-catching design.
“We traditionally use wider rope in
various colours for our other weaved
option pieces, but with IMBIZA and its
elegant curves, we chose to go for the
finer Danish weaving to complete the
more sophisticated finish to this special

range,” they explain. The weaving adds a
‘lacy’ visual feel – a detail that refines and
defines IMBIZA.
HOMEWOOD sells directly from
showrooms in the KZN Midlands (Piggly
Wiggly) and Durban (Umhlanga), as
well as Pretoria (Lynnwood Bridge)
and Johannesburg (Kramerville and
Midrand). They deliver countrywide and
internationally too.

www.homewood.co.za
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Outdoor design
by Dave Nemeth

T

he focus on outdoor living
continues to escalate, especially
here in South Africa, where
we have the most incredible summers.
With the outdoor space becoming so
important, we are continually seeing more
and more designers focusing on elements
like lighting, furniture, pots and obviously
fabrics. Despite our harsh sunlight and
heat, combined with monstrous thunder
storms, weather-resistant fabrics are no
longer dull and harsh. With continual
innovation, outdoor fabrics have become
as exciting and appealing as their interior
counterparts with a large assortment and
seasonal updates based on current trends.
There is also a host of weatherproof inner
foams that have been developed over
the years that make the possibility of allweather sofas a reality, allowing for the
same comfort one would previously only
find indoors. Outdoor rugs have also
become popular over recent years and
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you can expect this trend to continue to
develop, with a host of different patterns
and colours emerging.
Wooden decking has not shared the
popularity that certain other outdoor
elements have had over the years and
that is based mainly on two aspects:
one the cost and secondly the continual
maintenance that is needed. There are,
however, a host of other alternatives
that are constructed from composite
materials which are not only resistant to
the elements but also replicate the lookand-feel of real timber. These products
used to be very expensive, but due to
demand and more companies entering
the market, you can now even find “Do
it yourself ” solutions, which are far more
attractive around pool areas than brick
or concrete tiles. Another alternative to
brick are ceramic tiles that also resemble
an assortment of different timbers and
you are even able to find variations that
look like reclaimed and aged timber.
Having brick around pools will never die
but with all the new options on the market
homeowners and designers are able to
push boundaries, to create individual and
differentiated looks.
Controlling direct sunlight is one of the
most challenging aspects when it comes
to outdoor spaces and there’s been a
move away from traditional awnings and
parasols to the use of outdoor sails. These
sails are far more contemporary in style
and actually enhance the architectural

aspect of a modern or contemporary
home. Technology has infiltrated this
product line as well and you now get
motorised shade sails which offer far
more flexibility compared to when they
are simply fixed.
Consumers continue to have an affinity
with the past and whilst this has been
evident in furniture design, appliances
and décor, there has been little that has had
a retro feel in outdoor spaces. We are now,
however, seeing brands and designers
revisiting classic cane furniture and well
as metal furniture more reminiscent of
the ‘50s, ‘60s and even the ‘70s. With this
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New Gear Tilt system

D

from AMERICAN shutters

on’t neglect your outside areas, make the most of all the
space your home has to offer and be sure to create an
outdoor area that is as lovely as the inside of your home.
The new range of Security Shutters from AMERICAN shutters
provides an elegant solution for homeowners who place as much
emphasis on safety as they do on style. The corrosion-resistant
finish means that the shutters can be installed both inside and
outside and the new Gear Tilt system which is concealed in the
shutter framework allows for smooth louvre control without
unsightly tilt bars.

Gary Neil Outdoor launches its
2017 Collection

G

ary Neil Outdoor has launched its 2017 Collection of
exclusive, on trend outdoor fabrics, designed in Cape
Town by Rashad Khan and Gary Adler, and woven in
South Africa. Their fabrics are upholstery weight and ideal for
both domestic and contract applications.
Gary Neil Outdoor fabrics are different. Not only do they offer
better value than European imports, they are inspired by local and
international design to give your outdoor space a contemporary
yet classic look and feel. And, most importantly, they are created
specifically with the South African consumer in mind.

www.americanshutters.co.za

trend emerging, it seems only obvious
that trends in landscaping will also adapt
and we can look forward to gardens that
resemble the Palm Springs pool areas of
the ‘50s and ‘60s. Key features of these
gardens of that era were shaped hedges,
lots of cacti surrounded by pebbles,
overall very structured and precise.
Being able to enclose patio spaces
whilst still making them feel integrated
with the garden area is always a challenge.
Frameless glass fold-away doors are
the ultimate barrier and becoming
increasingly popular, not only providing
an incredible aesthetic, but also a fantastic
solution to enjoying a patio space in
winter. With the right design, one gets
to feel as if one is actually in the garden
without compromising on comfort due
to unpleasant weather conditions. Glass
is also the perfect wind barrier for houses
built higher up where the wind may be
harsher than lower-lying abodes. It is also
being used to protect pools from children
and toddlers instead of the old fashioned
and unsightly pool fences most of us
became accustomed to in the ‘80s and
‘90s.
Another relatively new trend is to
have elaborate outdoor showers and
even full bathrooms. These are mostly
extensions of indoor bathrooms that open
up completely into the outdoor space
and, although walled off for privacy and
shielded from prying eyes, create the

82

September 2017 •

feeling of being in a nature reserve or even
a forest, depending on the landscaping.
In the summer months, a lot of the
activities and entertaining take place at
night when it is dark, so lighting to create
the correct ambience is an exceptionally
important aspect of the outdoor space.
Advances in LED technology allow for
lighting to easily change colour and
this can even be controlled by a mobile

phone. Even pool lighting has advanced
with this technology. LED lighting has
also found itself being incorporated
into polypropylene outdoor furniture,
allowing it to become a feature after dark.
The one thing we can be sure of is that
summer outdoor trends are going to be
anything but boring and we can expect to
see these continually evolve and become
a playground for adventurous designers.

www.garyneil.co.za

BLOC Outdoor

B

LOC Outdoor is a proudly
South African company that
manufactures exclusive outdoor
furniture by collaborating with local
suppliers. They service both private
individuals and the hospitality industry,
supplying the finest and latest trends that
are ideal for our wonderful climate. Some
of their top hospitality clients include:
La Quatier Francaise, Franschoek; the
La Belle Café & Bakery at the Alphen
Hotel; The Country Kitchen at Mont
Rochelle, Franschhoek; Protea Hotel
Ryalls in Malawi; the Tasting Room at
Sir Richard Branson’s Country Kitchen
in Franschoek; Athol Place Hotel & Villa;
The Westin Grand Hotel Cape Town; and
The Fancourt Country Club in George.
www.blocoutdoor.co.za
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Eden Outdoor Collection

S

t Leger & Viney introduces the Eden
Outdoor Collection, an exciting new
collection of eight printed designs in
eight on-trend colour stories.
Inspired by the beauty of the
spectacular Eden District on the Indian
Ocean coast, the collection includes a
verdant leaf print, classic stripes, mock
plains, a modern ombre stripe, a striking
batik and three useful small designs.
Superior lightfastness makes the Eden
Outdoor fabric ideal for both indoor and
outdoor use.
www.stleger.co.za
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TAIL OF
THE DOG

Andy Warhol – artist extraordinaire

W

hen the Wits Art Museum
(WAM) was offered the
chance to host an exhibition
of the Bank of America Merrill Lynch’s
collection of Andy Warhol’s screen prints
which is touring the world, there was a
short discussion about whether WAM,
essentially a museum with an important
collection of African art and artefacts,
should show works by this world
famous American artist. Fortunately, the
hesitation was very brief, as this was a
wonderful opportunity to expose these
works to the South African public. The
bank went one step further and sponsored
a programme where children from
disadvantaged schools were fetched by
bus, brought to the Museum for a guided
tour, and then given a packed lunch to
eat on the bus on their way back. Many
of these children had never been to an art
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gallery or museum before, so this was a
powerful experience.
There are approximately 80 works on
show, from the Campbell Soup cans, the
series of Myths, Important Jews of the
20th Century, Endangered Animals, to
famous portraits.
Andy was a very successful commercial
artist when he first began working in New
York, after graduating from the Carnegie
Institute in Pittsburgh with a fine art
degree. He worked in advertising and
as an illustrator for fashion magazines
before he became known for his screen
prints, a technique he used to do portraits.
He would pare down a photograph
(often taken by himself, he was an avid
photographer) then add hand drawn lines
to highlight facial features. Commissions
poured in from companies, galleries, film
stars and celebrities. He charged $25000

for the first signed print and $5000 for
the second copy. He was obsessed with
making money, and quickly realised he
could charge $30000 for the first print and
$25000 for the second copy.
WAM has a ‘Marilyn’ on show: this print
is arguably more famous than the film
star herself, it is so recognisable. There
is a group of portraits of Muhammed Ali
showing him as a gentle sensitive man,
achieved with the simplest of lines and
minimal amounts of colour.
Andy Warhol became a legend in his
own time, riding the crest of the Pop
Art wave he created. The Andy Warhol
Museum in Pittsburgh was built after
his death and funded from his estate. It
is the largest museum in North America
dedicated to a single artist.
Gill Butler
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Eco friendly entrance matting launched

W

ith a global shift towards
green
thinking
and
environmentally-friendly
products, Matco, the entrance matting
brand of Coba Africa, is excited to
announce the launch of their new ecofriendly Treadwell entrance matting.
Using
state-of-the-art
recycling
technology, tyres and belt materials are
recycled to create the Treadwell entrance
matting. Both low maintenance and
durable, the slip-resistant rubber surface
with ribbed construction is comfortable to
walk on and sturdy enough to withstand
heavy wear, making it ideal for entrances,
lobbies, shopping malls, hospitals,
airports, office buildings, schools, theatres
and the like. The matting is so durable that
it can be used in sports facilities subjected
to cleats and spikes.
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Furthermore, the rugged brush nylon
surface is made of a mixture of earth
tones to complement most interior design
schemes, adding to the sense of style.
Treadwell tiles can be laid in different
configurations to create eye catching
patterns such as herringbone, standard
or diagonal parquets or large geometric
grids.
The matting surface has an abrasive
finish which brushes dirt from footwear,
effectively reducing the amount of dirt
brought into the facility. The tiles can
also be specified for covered exterior
installations where the weather can take
a toll on flooring as, even when wet,
Treadwell matting retains its slip-resistant
properties, providing sure footing in poor
conditions.
www.matting.co.za

Cape Town
82 Sir Lowry Road, Woodstock,
Cape Town, 8001
021 461 9078
Johannesburg
Kramerville Place, Ground Floor,
14A Kramer Road, Kramerville 2090
011 262 0202
www.corefurniture.co.za
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Sleek. Simple Classic.
EASY TO CLEAN

INSULATION AGAINST HEAT AND COLD

PATENTED STAINLESS STEEL RODS

WORK WITH ANY SIZE WINDOW OR DOOR

Vertical Blinds in C-Screen Chalk

VERTICAL BLINDS ARE THE MOST COMMON CHOICE FOR OFFICES
ALTHOUGH THEIR SLEEK LOOK IS MAKING THEM MORE POPULAR IN HOMES.
They work with any size window or door – parting left, right or stacking in the middle – and their straight
lines allow you to control the light that enters a room, your privacy and your views.

BLINDS & SHUTTERS

Contact us on 0861-1-TAYLOR (829567) for an obligation-free quote and expert advice.
Visit us on www.taylorblinds.co.za and try our new Cost Calculator to work out your blinds estimate

w w w. t a y l o r b l i n d s . c o . z a
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@TaylorShutters

Est.1959

