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TRADE WINDS

+27 031 701 8789

Starter’s guide to
flipping houses

W

ell-known YouTuber Stephen
Baron recently made a
whopping R970 000 profit
flipping a Johannesburg house, receiving
over a million views on his YouTube
channel Flipping Johannesburg. If you
saw this and decided you want a slice of
that pie, you may be wondering how to do
it and where to start.
Essentially, flipping a house involves
buying a property, giving it a facelift,
and reselling it for a profit. Seems pretty
straightforward, doesn’t it? Andrea
Tucker, Director of online bond originator
MortgageMe, says it can be, but you need
to know what you’re doing. “Investing in
a house in order to resell is a big decision
and you need to go into it armed with
as much information as possible, while
keeping the risk/reward ratio at front of
mind,” advises Tucker.
So, here is exactly that – some
valuable information from the experts
at MortgageMe to include in your
knowledge arsenal before embarking on a
house-flipping project.
Establish a budget
Decide what you can afford to invest
(i.e., loan to fund your investment) and

8
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Silka, new and exclusive to Brabetz

Andrea Tucker

find a good bond originator, and why leave
your house for this when you can obtain
the services of a digital bond aggregator
like MortgageMe. The company offers
an easy-to-use affordability calculator
where you can upload your recent bank
statements showing your income and
all your monthly expenses, and it will
calculate what size home loan you can
potentially afford. Your bond certificate
will give you a good idea how much
additional credit you can responsibly
afford to take on in the short to medium
term, taking your current living expenses
into account.
Another factor to consider when doing
your budget is the ‘after repair value’
(ARV) or the 70 percent rule, which, in the
real estate world, is the estimated value of
the property after it has been renovated.
This allows you to build extra padding
into your budget in case something
goes wrong. So, the buyer should pay 70

percent of the ARV of a property minus
the repairs needed. For example, the ARV
is R1 million. Then assume the property
will need about R250 000 in repairs. You
should not pay much more than R450 000
for that property. Keep this figure in mind
when looking at properties, and ensure
you look within your budget.
Also keep in mind that you’ll need
approximately 8% of the value of the bond
available to cover the expenses incurred in
the process of taking on a home loan and
for attorneys to transfer the property into
your name. It is best to have this amount
saved so that you don’t need to take on
additional credit to fund this. Build this
into your budget now.
Find the right house
You knew it was coming - ‘location,
location, location’– the most important
factor when choosing a property. Look
at the home’s proximity to good schools,
retail areas and green spaces. Speak to
a few estate agents in the suburbs that
you’re looking at in order to understand
who currently lives in this neighbourhood
(i.e., singles, families, older couples), and
use this information to guide your house
hunting journey as well as deciding what
needs to be done to a house as a part of
the flip.
Vastly different from looking for your
dream home as a first-time buyer, when
looking for a house to flip, it is a good idea
to find the worst house, but in the best
area, an ugly house that ideally only needs
cosmetic changes in order to transform
it. Elements of a house that are relatively
simple to transform include, floors, walls,
roof, cabinets, countertops, and the
garden. “A fresh coat of paint has one of the
highest returns on investment compared
to any other home improvement. But be
wary of anything structural that needs to
be fixed or replaced (think a leaking roof),

www.brabetz.co.za
HEAD OFFICE: 031 701 8789
DURBAN: 082 294 6261 - Michael
GAUTENG: 082 927 8665 - Lisa
CAPE TOWN: 083 680 0913 - Juliette

We specialise in manufacturing the highest quality
bespoke rugs for prestigious interior decorators, designers
& architects; for residential, hospitality, corporate
purposes while offering our valued clients inﬁnite
options in that we can produce any shape, design,
colour and texture possible.
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Any Size
Any Shape
Wool or Silka
Any Colour
Hand Tufted
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as this is going to be costly and timeconsuming to fix,” shares Tucker.
Secure your funds
Once you know what you can afford
to invest and have found the property
you’d like to buy, you will need a bond
originator, like MortgageMe, to help
you to secure a loan. They can also offer
advice on how much you can spend on
renovations to gain the profit you’re after
when you’re ready to sell.
Acquiring a loan for a second home you
plan to flip is a little different to acquiring
one for a home you intend to live in and
some of the procedures may be a little
different, which the MortgageMe support
team will guide you through. Keep in
mind that if you live in your flip, you
will only pay one mortgage and finding
finance may be easier. By doing this you
can also take your time renovating and
save money in the long run by finding the
right contractors.

And if you need, get references before
committing. Contractors are great for
any structural changes like doors and
windows, and they have knowledgeable
on building regulations, but if you like
you can appoint yourself as the main
contractor and rely on professional input
from your subcontractors. Always be
aware of hidden costs and decide on the
most important upgrades to transform
the house.
Be aware of home trends
When you start renovations and
redecorations, rather put your own

preferences aside and focus on current
home trends. Kitchen and bathroom
revamps can be costly but make the
biggest impression on potential buyers.
“Renovating kitchens and bathrooms
show the best return on investment,” says
Tucker. Look at improving the cabinets by
replacing or repainting them, and putting
in long-lasting easy to clean counters,
fresh hardware, sinks, backsplashes,
warm and practical floors and efficient
and eco-friendly lighting.
First impressions count, so put some
money aside to create an appealing
garden – minimalist, indigenous
where possible, water wise and low
maintenance gardens are the current
trend. If you have a green thumb, you
can do this yourself, or hire a landscaper
if the budget allows.
Paint the boundary walls and home’s
exterior in a colour popular with
homeowners now – do some research
in your neighbourhood or speak to
your local paint shop to get their advice.
Another immediate upgrade is new
flooring, with vinyl plank flooring
popular in many homes nowadays due to
its great appearance, wide variety of styles
dw
and affordability.
www.mortgageme.co.za

Assemble a dream team
You’re not going to want to go into
this on your own, however appealing the
cost savings may be. A team of experts
will make the journey less laborious and
possibly more cost effective in the long
run.
Look around for reliable and
competent subcontractors in the form
of builders, architects, electricians,
plumbers, painters, handymen and
landscapers, and get many quotes to
compare prices. Get recommendations
from friends or neighbours who have
used these subcontractors before.

10

Issue 254 • dw

dw • Issue 254

11

TRADE WINDS

Bravo Brands
launches new
Brand Experience
Centre in South
Africa’s leading
design district

B

ravo Brands, the African leader
in home and lifestyle comfort
is opening their second Brand
Experience Centre and headquarters in
Kramerville, South Africa’s leading design
district.
The new Brand Experience Centre
integrates the full stable of brands
including Alpine, Edblo, Gommagomma,
Grafton Everest, King Koil, La-Z-Boy,
Nouwens, Sealy and Slumberland into
one holistic experience for the consumer,
reaffirming Bravo Brands’ position as a
leader in home comfort. Situated in the
heart of Johannesburg’s design district,
this new location is easily accessible and
conveniently located close to Sandton,
the business hub of the city to meet
consumers where they are.
“Driven by unprecedented change in
retail, shopping behaviour and consumer
expectations accelerated by the impact
of the pandemic, it is imperative that we

create a valuable shopping experience
for our customers,” says Dave Govender,
CEO of Bravo Brands.
Homes today need to be multifunctional and appropriate for living,
working, and socialising. There has been
an increased need for seamless integration
of different living areas which allows the
home to become a space to motivate and
inspire, but also to relax and recharge.
Therefore, retailers have had to guide
consumers on how core and statement
furniture pieces can be combined for
greater functionality.
“Although we have seen a shift in
customer behaviour with an increase
in online shopping and ecommerce,
customers still have a need for the physical
brand experience where they can look,
touch, feel and see how furniture pieces
integrate and come to life in their homes.

With the launch of the Bravo Brands
Experience Centre, we are enabling South
Africans to visualise the inspiration
they’re discovering online in a tangible
way, while making proudly South African
craftsmanship and design more accessible
through the space.”
Kramerville has evolved over the years
from a previously industrial area to the
hub of creative design and décor that it is
today. In addition to lounge, bedding and
flooring solutions, the district has a wide
range of excellent offerings, including
homeware, lighting, appliances, fabrics,
catering, specialised events, and a range
of wonderful places to eat and drink.
You can visit the new Bravo Brands
Experience Centre at 16 Desmond Street,
dw
Kramerville (Corner 3).
www.BravoBrands.com

Rugs now available online
Johannesburg
Tel: 011 608 4270
Email: infojhb@kbacßooring.co.za
Cape Town
Tel: 021 464 4320
Email: infocpt@kbacßooring.co.za
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The new Eidos Pro desks
by Newform Ufficio

T

he idea of smart office offered
by the new Eidos Pro collection
designed by Newform Ufficio
expands: if soundproof screens and
the glass equippable desk dividers scan
a vertical division of space, desks are
designed to cut it horizontally, ensuring
the safety distance required by antiCovid measures for indoor spaces.
The concept of contemporary
workspace launched by Newform
Ufficio with Eidos Pro, aware of the
importance of ‘’face-to-face’’ work,
tries to facilitate all those activities
that cannot be done remotely, without
excluding the presence of virtual guests.

The choice to interrupt the style of “inline” workstations led to the creation of
more flexible solutions: the new Eidos
Pro desks with an electric or selectable
lifting structure ideal for different
workplace settings.
The model with the electric structure
allows you to continuously vary the
worktop height from 62 cm to a maximum
of 128 cm, via a simple side button and
allows you to work sitting or standing.
This is fundamental to counteract the
tendency of a sedentary lifestyle that often
characterises many office environments:
hours spent in front of the computer can
be spaced out by changing positions and

times when the body can be in motion.
Another proposal of the new Eidos Pro
collection is represented by the desk with
selectable structures.
This solution created with the aim of
facilitating the operation of employees,
who on average spend most of their
time in the office, desks with selectable
structures were designed as a first step
to fit, from 62 cm to 86 cm, the most
comfortable height for the user: the
essential style and the size of the table
top allows you to have everything at

14
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hand in an orderly manner, promoting
practicality and concentration.
Eidos Pro design succeeds with an idea
of organisational culture that can recreate
safe, and at the same time, comfortable
personal environments in which it is
still possible to work easily in teams. The
identity of the Eidos Pro contemporary
office is reconfirmed as a concrete
response to the necessary change in the
dw
world of work.
www.newformufficio.it
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The IID is the only registered professional
body representing the South
African interior design industry.

Getting involved with the IID is probably the most significant
contribution you can make to your own career.

M

embership of the IID
indicates your status as a
qualified, experienced &
ethical practicing professional. There
are many benefits to being a member
including:

•

•

•

•

W

hy? It tells people that you're serious about
interior design, interior decorating or interior
architecture. It indicates your status as a business
professional with valuable industry skills.
• The IID is the only registered professional body
representing the interior design industry in South Africa.
• Professional Recognition and Status. Membership gives
you credibility by belonging to the Interior Design
professional body, identifying that you are serious about
what you do.
• Professional Contracts and Fees.
• The IID and SACAP Partnership that is continuously
growing.
• Free Marketing. Share content in our newsletter: Fridays
for the following week’s Social Media platforms, 15th of
the month for the following month’s content. Contact
national@iidprofessions.org.za for more information.
• IID Events and Networking. Great opportunity for you to
stay visible, exchange ideas and rub shoulders with some
of the leaders in the profession.

16
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• Discounted Rates for Design Shows and Workshops &
Relationships with media partners International presence.
The IID is a member of Ico-D (The International Council
of Design) which enables the IID to act as a formal
contact point between the South African Interior Design
Professions and the international design community.
• SAQA & CPD Points. All IID professional members
must also engage in continuing professional development
(CPD). The purpose of CPD is to ensure professional
members maintain the highest possible standards
of practice through their commitment to continued
learning.
• Being recognised by SAQA means the IID has
recognition as a trusted professional body through an Act
of Parliament, part of a National database of professional
bodies that uphold high standards of competence and
ethics, registration of professional designations on
the most comprehensive National database of learner
achievements and exposure to best practice through
access to fora that improve the functions of professional
bodies.

•

•
•

•

Belonging to a professional
body gives you credibility in the
marketplace
Personal webpage on the IID
website. We encourage you to
use this facility to promote your
business
Skills development and business
training workshops, both in-person
and online
Professional signature to use on
your emails and correspondence
The opportunity to be featured and/
or to write for an upcoming issue of
Designing Ways magazine
The ability to tender for certain
large, public projects

•

•

•

Cutting edge design research via
partnerships with international
research firms
Networking platforms and speaking
opportunities, both local and
international, such as Design Joburg
and Art Meets Design Dialogue
Knowledge sharing with likeminded designers, at all stages of
their career
VIP invitations to showroom events
A forum for posing business related
questions as well as offering sound
business practice.
Legal guidance at a reduced rate

If you are seeking specific resources or
services, or would like to find out more
about becoming a member please don’t
hesitate to let us know by emailing Maria
Day at:
dw
maria@iidprofession.org.za
www.iidprofessions.org.za
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KSA update

W

e were proud to host our
annual Gauteng industry
showcase on 12 May.
Boardmart in Centurion were once again
our hosts. They excelled themselves
working closely with our own Amy
Sharman to ensure the success of the
event and the smooth running of all the
logistics (which included a total power
outage on the day thanks to suspected
cable theft – but event that did not slow
the event down).
The event features sixteen KSA
supplier members namely: venue hosts
Boardmart, Max on Top, Surface Studio,
Novodecor, Roco Fittings, Rehau, Sonae
Arauco, Salvocorp, Franke, Grass ZA,
Blum SA, Upper Edge Products, FIT,
National Edging, PG Bison and Maxima
Software. All were showcasing their
latest offerings to the industry and new
materials. Samples were flying off the
shelves with visitors enthusiastic to collect
as much information on stock availability
and new colours as possible.
Over the course of the day, we
welcomed over 550 visitors from kitchen
manufacturers to architects, interior
designers, furniture manufacturers and
shopfitters. We were overwhelmed by
the turnout which surpassed last year’s

18
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attendance significantly. For a large
majority of the day the Boardmart car
park was overflowing, and cars were jam
packed on the surrounding roads. It
was clear there was a huge enthusiasm
in the industry for a fun afternoon of
networking and product knowledge. The
host companies were talked hoarse by the
end of the day and were happy to be so.
Our guests were not disappointed.
They were treated to a wonderful array of
food from our food trucks: Engine 67 for
breakfast and fully loaded gourmet burgers,
craft beers and cocktails, The Brohemian for
wood fired pizza, White Cocoa for certified
Halaal Lebanese Boti or Kofta Kebabs, SA
Belgian Waffles and Has Bean for a selection
of artisan coffee and hot beverages. They
were entertained by live music from
Monkeys Wedding who ensured there was
a good vibe to accompany the fantastic
weather on the day.
Hosts also rallied round to ensure
we had several lucky draw prizes to
give away during the course of the day.
Thanks to Boardmart for their prize of
30 white melamine boards which had the
manufacturers lining up to enter, Surface
Studio who gifted a solid surfacing
fabrication course, Grass, Rehau, National
Edging, Blum, Salvocorp and Maxima

Software who all put gift boxes and bags
together as prizes.
We were overwhelmed by the
positive feedback from both hosts and
guests. Congratulations go to our own
Amy Sharman, our Gauteng regional
representative, on such a huge success.
We still have plenty to look forward
to over the next few months. May
continues to be busy with our members
taking to pedal power on the 27th. KSA
members in Gauteng and Cape Town
will be out on their bikes taking part in
our first ever mountain bike fun days.
With growing numbers of our members
taking up mountain biking, we thought
this would be an ideal day of team
building and networking for them. We

are hoping to see the events grow over
time, and eventually see teams from
Gauteng challenging teams from the
Cape and vise versa. If you are interested
in joining the day, you can contact
Carmen on westerncape@ksa.co.za or
Amy on Gauteng@ksa.co.za.
Our AGM is also around the corner
– taking place on the 9th of June. We
encourage all members to participate and
have a say in the planning of the KSA’s
path for the forthcoming year.
Decorex Cape Town will also be taking
place from 16 June at the CTICC. KSA
is proud to be partnering with Decorex
and celebrating the return of the show
after two years of COVID. Decorex
Cape Town will showcase the KSA’s first
kitchen design project sponsored by and
featuring KSA members. We are very
excited to showcase our member’s work,
as they look to highlight how technology
has changed the look and feel of both
melamine and laminate materials to make
them engaging and sophisticated. This
collaboration between our members is
going to be a special feature on the KSA
calendar and will also be seen at Decorex
dw
Joburg.
www.ksa.co.za
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The Construct sofa
OKHA

T

he Construct sofa is an
amalgamation of forms, a
rigorous and geometrically based
composite of elements…it is also an idea.
With an emphasis on deep seated
comfort, practicality, pure lines and
expressing a radically lean and minimalist
outline, the diverse variations of the
Construct provide a stylistically impactful
seating solution with a conceptual edge.

The wire brushed timber frame wraps
around the fully upholstered seat and
arms, holding the geometric modules
with the option of the timber frame
becoming an extended platform that acts
dw
as a simple side table.
Construct: An assembly of parts
Construct: An Idea | A Concept
www.okha.com
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Centre de Glaces

Speed Inspires
Lemay's Design
of the Largest
Indoor Ice Ring in
North America

Running track

Rink

Rink

Québec, Canada

I

nspired by the Olympic speed skating
champions Québec has fostered
like Gaétan Boucher and Robert
Dubreuil, the new Centre de Glaces is
primed to inspire Canadians, aspiring
and established athletes alike. With a
400-metre oval speed skating track and
two Olympic-sized ice rinks, one for
short-track speed skating and the other
for ice sports like figure skating and
hockey, this bold ice sports complex of
elegant and restrained design from Lemay
is the largest of its kind in North America,
and the first on the eastern seaboard.
The oval structure is composed of fluid
and continuous forms that reflect the
speed, dynamism, balance, and skill of a
skater gliding on the centre's 13,500 m2
of ice. As a complement to a well-loved
outdoor community skating rink, the
Centre de Glaces features the adaptive
gesture of a floating ring which lifts the

22
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Stairs
Entryway

entire volume of its perimeter envelope
high enough to create a 360-degree
band of windows at eye-level. In doing
so, the interior and rolling landscape
that encircles the building become
interconnected, only separated by a wall
of glass that merges being seen with
seeing.
"By focusing on absolute transparency,
we have decompartmentalised the space to
open it up to the community, connecting
skaters to the outside world," said Eric
Pelletier, architect, senior partner and
design principal at Lemay.
This visual democratisation of the
Centre de Glaces’ activities is maintained
through the elevation of its seating by
placing them on a higher mezzanine

with an integrated multimedia banner
for indoor projections. Layers like
these present an elegant solution for the
concealment of mechanical services,
allowing for a better appreciation of the
sleek minimalism found throughout the
environment.
An expression of Lemay’s commitment
to northern design, the Centre de Glaces
promotes wellness and embraces Canada’s
nordicity by enticing movement, no
matter the time of year, through the
inclusion of two running tracks. One
follows the periphery of the ice indoors
and is complemented by a second that
encircles the complex with rising and

Centre de Glaces

falling mounds, allowing for multiple
viewpoints along the building’s outer
envelope of cut-outs and projections with
a metallic skin that shines and fades as ice
does.
Locals and visitors from abroad have
already begun to connect skates to the
ice of this achievement in architecture
and design, fit for the blades of Canada's
Olympians. Meanwhile, onlookers can
watch from either the luminous hall or
a lofty mezzanine seat a few metres away
from the ice, projecting them into the
heart of the action at major speed skating
competitions, hockey tournaments, and
dw
other events.

Window

Centre de Glaces
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COMMERCIAL
INTERIOR

Aerial view

Technical sheet
•
Client: Québec City
•
Architecture: Lemay & Ardoises
Architecture
•
Landscape Architecture: Lemay &
Ardoises Architecture
•
Branding & Graphic Design: Lemay
& Ardoises architecture
•
Structural & Civil Engineering: EMS
•
Mechanical & Electrical Engineering:
CIMA+
•
Photo credit: Stephane Groleau

Stairs

Rink

www.lemay.com/projects/centre-deglaces-de-quebec/

Flooring
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FLOORING

On the Floor
by Stienie Greyling

W

hen it comes to flooring it
is important to choose a
material that suits a space in
terms of function as well as style. There
are countless options from vinyl, laminate,
tiles, concrete, wood, cork, bamboo,
carpets, carpet tiles and area rugs.
The chosen material will have a direct
and drastic impact on a living space.
Some flooring will make a home feel cool
and modern, while other products will
have a warm and traditional effect.
Picking the best flooring material comes
down to these factors:
•
Style
•
Space
•
Lifestyle
•
Type
•
Practicality
•
Maintenance
•
Budget
Fortunately, 2022’s big flooring trends
feature a wide range of affordable products
that are also attractive.
Vinyl flooring. Because vinyl is warm,
affordable and stylish, the vinyl trend will
continue for years, if not decades.

28

Issue 254 • dw

Tile flooring. Tile has been a classic
and popular flooring choice for many
years. Expect to see these kinds of tile
products:
•
Marble-look tiles that are affordable
and look anything but cheap.
•
Decorative tiles that lean toward art
deco or Moroccan styles.
•
DIY friendly tiles.
•
Designer tiles that are hexagon, fan
or arabesque in shape.
Carpets are classic.
Carpeting
continues to provide a warmer, softer feel
underfoot which is why it is often popular
in living spaces like living rooms and
bedrooms. Expect to see more high-plush
carpets, carpet tiles and area rugs.
To really make an impact, focus on

texture in addition to colour and pattern.
Shag carpets are making a comeback,
only this time they come under the name
of ‘frieze’ carpeting. Berber carpeting
is extremely popular for commercial
property owners.
Laminate is popular for both
commercial and residential spaces.
Expect to see home and business owners
gravitate toward light wood and wide
plank laminate flooring. Additionally
homeowners will be looking for features
like water and stain resistance, embossed/
distressed textures and high variation
options.
Hardwood and bamboo for luxurious
look and natural material, bamboo
flooring and traditional hardwoods
will remain the go-to materials. Some

bamboo floors go a step further with a
stone polymer composite (SPC) core that
provides even more benefits, like:
•
High water resistance
•
Added stability
•
Basement and bathroom friendly
application
•
Increased dent resistance
But wait, there is more: This type of
bamboo flooring comes in click-lock
planks and has acoustic pad underlay
attached underneath. This might just
make it the easiest type of flooring to
install.
Timber and concrete.
The worn
flooring style has been on the popularity
list for quite a while. This current
décor direction is pointing towards

incorporating vintage floors. Flooring like
aged timber, concrete tiles with minimal
shine can impact a raw look to the space
and blend with any design language.
The most popular natural flooring of
2022 is stone with its gorgeous appearance.
Stone flooring demands greater attention,
maintenance and can be expensive. The
flexibility to cut out custom patterns or
create unique decors from stone slabs
makes up for it.

The best colour for flooring in 2022:
Grey stained flooring gives a space a
modern and contemporary feel which
remains a hugely popular aesthetic.
Dark stains.
Today’s homeowners
lean toward a white, bright and cheerful
aesthetic.
Ceruse, also referred to as ‘liming’ is a
wood finishing technique that enhances
the natural details and character of the
dw
wood and creates a two toned look.
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KBAC Rugs
VOKE DISTINCTIVE
HANDCRAFTED RUGS
Explore our curated range of expertly
crafted rugs.
Made with carefully selected materials
that add character and texture to a range
of spaces inside and outside of the home.
We are in the rug appreciation business,
sourcing and supplying rugs created
from only the finest yarns and fibres to
guarantee quality direct from the source.
It’s the behind-the-scenes work that
goes into a rug that always amazes us.
The skill, care and craft. The careful
consideration paid to the fibre being
used and how the weaver must employ a
specific construction technique to achieve
the desired result.
This makes each rug unique; with no
two rugs ever the same. Our desire is to
evoke a culture of rug appreciation. An

appreciation that comes from years spent
sourcing and an eye for beauty that has
been developed along the way.
Explore our curated range of expertly
crafted rugs. Made with carefully selected
materials that add character and texture
to a range of spaces, these rugs were
designed with refined living in mind. True
originals are where it’s at, and we have that
special forever piece waiting for you to
define your unique space.
All weather rugs made in SA.
Meticulously
converting
existing
Wilton looms to manufacture quality
flatweave rugs, MONN is pioneering
commercial flatweave production in
South Africa. Our aim is to provide a
quality underfoot experience, whether it’s
indoors or out, all the while staying true
to the MONN South African heritage.
MONN Rugs are 100% manufactured
and finished at the state-of-the-art mill
in Harrismith, and available directly
through the MONN online store or
from a select group of retailers. The local
craftsmanship and production, along
with the opportunity to buy directly
from MONN, places these rugs in stark
contrast to the imported flatweave rugs
currenlty flooding the market.

30

Issue 254 • dw

The latest technology and fibre
construction makes these outdoor rugs
easy to care for and maintain. Simply
hose the rug down with water or clean
with mild chemicals and leave to dry
completely. Manufactured from 100%
Polypropylene, a hard-wearing fibre with
inherent stain resistant properties, with
UV stabilizers and pigments imbedded
into the molecular structure of the fibre,
makes the rugs particularly immune to our
harsh (but lovely) South African climate
These rugs also stand up excellently to
heavy foot traffic. Once woven, all rugs
are meticulously hand checked, overlocked and finished with MONN Magic
GripTM to ensure your rug not only looks
its best on your floor, but also stays put,
improving slip resistance and giving you
peace of mind.
This collection features a wide and
refreshing range of patterns and designs
from bold geometry to soft florals. An
extensive offering, perfect for anywhere
from your kitchen to the poolside.
Bathrooms, kids’ rooms, and entryways will
all be enriched by the craftsmanship and
superior utility of a MONN Flatweave rug.

Solid engineered wood, Laminate and Vinyl tile flooring
is available from all leading FINfloor distributors.
Visit our website to find a distributor near you.

dw

Shop Online
www.kbacflooring.co.za
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Brabetz
Custom signature rugs

A

t Brabetz

Custom Rugs, we are
renowned for our premium
quality carpets.We pride ourselves
on producing stylish, high-quality rugs
that effortlessly suit the style of your unique
interior. Hand Tufted rugs and carpets
give you the flexibility for a custom design
to fit your area. SILKA is a luxury fibre
designed to replicate the delicate aesthetic
qualities of natural silk, yet retain superior
performance characteristics necessary for
use in luxury residential and commercial
floor covering environments.
SILKA is our latest European imported,
engineered
microfibre-yarn,
which
mimics the visual sheen and luxuriousness
of its natural counterparts i.e. (Viscose/
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Fabrics
Tencel/Bamboo), and is becoming a
preferred fibre trend. This fibre system is
a luxury fibre engineered to replicate the
delicate aesthetic qualities of natural silk.
It is favoured for its durability and
longer-life appearance, and will retain its
beauty and delicate feel after cleaning. It
can withstand extremely well to abrasion
and stain resistance. The characteristic
of SILKA is that it is highly resistance to
mould, mildew, and moisture. It offers
a deep luxurious lustre and is easy to
maintain and clean, anti-allergenic,
hardwearing, and resilient to sun damage.
Our designs are exclusive to our
collections, and the carpets work well with
wooden and tiled floor finishes. Expertly
crafted to complement your lifestyle in
terms of comfort, character, and style.
Using different blends of fibres can give
the carpet or rug a very distinct look and
feel in your interior. By using different pile
textures, you can add an extra dimension
to your design. By embossing or recessing
the pile of the carpet or rug, designs can

be made to stand out and be given a threedimensional look and feel.
We welcome the public, designers and
decorators to view our unique collections
on our website, and our experienced
staff members in Durban, Cape Town
and Joburg will gladly assist you to find
that special carpet or rug for your home,
office, lodge, or hotel.
Let us spice up your interior with a
locally manufactured customised and
luxurious hand tufted carpet or rug;
something guaranteed that will knock
your socks off! Luxurious enough to add
that finishing touche to your interior.
The flexibility of our rugs pushes the
boundaries of our imagination. With our
wide range of rugs that are available in
a variety of styles designs, colours and
textures and are manufactured between
six to eight weeks, if you can dream it, we
can create it.
dw

www.brabetz.co.za
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Textures
by Stienie Greyling

T

his winter is all about texture and
unique patterns. Expect to see a
lot of leopard print and chequered
wools for creating warm, soft coats and
well-tailored winter skirts. This winter
will bring together a range of quirky and
unique patterns.
While velvet has been a huge trend over
the last few years, it still remains a popular
choice for many. When looking to add
a touch of velvet elegance to a home,
consider what other fabrics this will pair
with. Velvet accent chairs, headboards,
cushions or stools are a great place to
start experimenting with this luxurious
material.
Today marble patterns are considered
timeless and classic, especially when
reproduced on wallpaper and fabrics
in a mix of colours.
Originally
invented in the 12th century in Japan
as SUMINAGASHI, the fluid motif
migrated to Turkey, eventually arriving
in Europe in the 1700s in a more
distinguished repeat. The design process

was simple; the manipulation of pigments
on a liquid surface were developed into
swirling patterns and transferred onto
paper.
Scribbles and Scrawls.
The combination of black on white
pattern is versatile, easy to layer and
always popular. This season an assortment
of bold drawings and scribbles has landed
on textiles, including a deconstructed
homage to the classic animal print
channelled by New York interior and
product designer Christiane Lemieux.
The shade of it all.
The French expression ombré loosely
translates as tones of colour that gradually
fade from light to dark. Traditionally used
as a background in fabrics, contemporary
variations are colourful studies produced
in vibrant shades that can hold their own.
Not to be confused with tie-dye which is a
resist dyeing method that is also having a
fashion moment.

Ancient Egypt.
Agatha Christie’s whodunit Death on
the Nile is getting a silver screen reboot
along with decorative flourishes and
fabrics based on Egyptian works of art.
Green in approach and green in
colour is to take 2022 by storm, just as
it dominated popular colour charts last
year. Sage and mineral based greens bring
nature indoors and enrich interior spaces.

Celebrating the beauty of nature is a
big trend in 2022. The move towards
sustainability
and
environmental
responsibility will see fair-use fabrics such
as organic linen featuring textured, open
weaves. The play of natural fibres against
wooden elements and carefully selected
indoor plants in a room breathe life into
internal spaces. This year, nature and all
things raw and organic remain part of the

leading interior trends, with vegetable
based fibres and raw materials being
essential.
Another 2022 trend is to include
design elements from different cultures
in window dressings. Add Japanese
touches with a satin embroidered fabric
for curtains and match with bamboo
elements in the room.

Window treatment trends 2022: Colour.
The core principle behind these
trends are simplicity, functionality
and naturalness. Therefore the same
tendencies are to be found in the colour
palette applied to the window treatment.
•

Neutral tones, particularly beige or
milk for a soft effect on the décor and
environment.

Marble patterns (SUMINAGASHI)
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The new standard
Design Team

W

•

Natural colours, such as green,
brown, purple, blue to emphasize the
beauty of nature and bring it closer.
•
Bold shades, such as chocolate tones,
navy blue, peach to make a statement.
Fabric blinds, whether roller or Roman
fitted with black-out lining are away the
most effective ways to block out light.
Whether having a blind professionally
made and installed or doing one yourself,
something to consider is where one fits
the blind. Depending on the style of the
window frame, one could fit the blind into
the window itself or on the outside of the
window frame.
Vertical blinds have their slats arranged
in a vertical fashion and are typically made
from fabric connected to a sliding rail.
They have a relaxed and graceful aesthetic
with a simple mechanism making them
more accessible and some modern versions
even come with motorised mechanisms,
which make operating them a lot easier. dw
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e at Design Team fabrics have
been working on updating
our designs and bringing
new designs to the market. It has been our
intention to create designs and products
that meet the needs of the decorators and
designers whom we service. We work
closely with them to assist in meeting their
needs.
In doing so we have been met with a
single overwhelming request. 280 WIDE.
Whenever we request any input, we get
asked 280 WIDE. Our new ranges are
fresh with new large format prints, ideal
for curtaining, but the request remains
the same. 280 WIDE.
Well, now we are delighted to say that
we have added 280 WIDE to the range.
We have taken some of our popular
designs and have printed them in a 280
wide format. These have been printed on a
100% organic cotton base cloth and from
the images you will see the results.
We plan to increase our offering. We
will be moving to 280 wide with most of

our designs and still continuing with the
140 format. This will offer the decorator
the opportunity to use the fabric to make
up smaller items while allowing those
who are creating curtains in the 280 wide.
The designs on the 280 wide have
been resized take full advantage of the
wider format. This reduces the need for
pattern matching, thus making it more
economical both in labour and wastage.
The benefits are clearly seen when used
in the upholstery industry. Simple – less
joining and less offcuts. And the printing
costs are also reduced – a saving which we
have been able to pass on – making the per
square metre price much more economical.
Simply put, 280 WIDE is a better product,
easier to work with, and more economical.
Follow us on social media to see which
designs are now available in 280 WIDE
and we will update you on the expansion
dw
of the range.
www.designteamfabrics.co.za
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Decorating with Designer Fabric Blinds
By Kenosi Matsebatlela

D
Caversham Textiles

T

he Caversham Textiles story starts
in 1985 with the establishment
of The Caversham Press, the first
private collaborative printmaking studio
in South Africa, and is the brainchild of
Malcom Christian, a Master Printmaker.
Malcolm, who had been lecturing
Fine Art at WITS, saw the need for a
studio that would allow artists to create
their own work and have it produced in
collaboration with him. When visiting
friends in the KwaZulu Natal Midlands,
he walked past an old Methodist chapel
and saw in this the possibility of making
his vision a reality. Purchase completed,
he and Ros and the family moved down
to the beautiful Caversham Valley and so
The Caversham Press was born.
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Over the years hundreds of local and
international artists have passed through
the studio, creating limited edition prints
and books that have been exhibited
around the world. Many would stay at
The Press, as it is fondly known, at first in
the main house and later in the purposebuilt cottages. In the evening the artists
would sit down with Malcolm and family
to hearty meals prepared by Ros.
This was the norm in the Christian
household, with family life intertwined
with those of visiting artists and their
own unique stories. Sally, Malcolm’s
daughter, grew up immersed in this
colourful environment and went on to
complete a BA(Hons) degree in Fashion
in Durban, where she then settled and
worked for various designers and clothing
manufacturers until she married, had
children and yearned for the quieter life
of the Midlands.
It was decided that Sally would come
back to the Midlands and help with things
at The Press. However, Malcolm who
strongly believes in an individual’s legacy,
felt she should have something of her own
that was linked to The Press. Before leaving
Durban, she and Malcolm had dabbled
in some textile printing for a children’s
decor range that Sally had created. Textiles
had always been one of her passions from
early days, having built an appreciation
of fabrics through Ros’s love of beautiful
fabrics and having been taught to sew at
a young age. Together they came to the
decision to start a fabric house specialising
in handprinted fabrics, in keeping with the
ethos of The Press, and with the designs
based on elements derived from the Press’s
archive of original prints.

Caversham Textiles was launched
at Design Indaba in February 2015,
and over the following years they
produced five collections and attended
numerous trade shows. The designs
from these collections have travelled
far and wide, from The Virgin Islands
to New Zealand. The printing process
was always so satisfying to observe, as
these striking fabrics were created for
clients - and a bit of heart and soul was
included with the orders. The process
however was labour intensive, and so
it was with great heartache that in 2020
Caversham Textiles made the decision
to move away from hand printing and
across to a digital process. This decision
meant giving up the initial focus of
traditional printing methods and
meant outsourcing the printing. The
move to digital has opened the doors
to many other designs that would not
have been possible through the hand
printing process, allowing Caversham
Textiles the opportunity to work on
some amazing collaborations with
other South African women, artists, and
surface designers, to great acclaim.
While Caversham Textiles no longer
prints in-house, they still keep the
production local, utilising printers
based in Durban. Each print house offers
different options, providing Caversham
with a wide offering. The end use for
the fabrics varies depending on the base
cloth and ranges from soft furnishing to
upholstery weight. Custom orders are
dw
offered to the trade.

ecorating with prints and patterns
Adding patterns and prints to
your home décor can seem like
quite a daunting task. It may be difficult
to imagine how bold, striking prints can
fit into your decor scheme. We've got just
the fix for that and it's called Designer
Fabric Blinds. Designer Fabric Blinds are a
collection of stunning prints and patterns
that we update every three years. The range
of fabrics is influenced by décor trends and
the collection is carefully put together to
cater to a broad spectrum of styles.
We've also put together a few tips to
help guide you in styling with prints and
patterns:
•
Start with the basics then add your
patterns: Styling with patterns
means finding balance in your space.
A great way to do so is to start with

•

•

your "staple" colours. Once you have
the primary colours for your space
decided, you can look at laying on
complementary patterns.
Use a bold blind design to anchor
your room: Anchoring your space
involves drawing attention to a focal
point of the room with a stand out
feature. This helps the eye navigate
the space and it creates a single
point of interest that can direct the
styling of the room. You can do
this with Designer Fabric Blinds by
choosing a blind that creates that
"WOW" factor while it sits in your
window.
Combine Patterns: For those who are
bold at heart, think about combining
two patterns in one space. Consider
patterns that have a point of
similarity. Have fun with this one

to find interesting combinations.
According to The Spruce, pairing
large block patterns with intricate
ones can help strike this balance.
All Designer Fabric Blinds can be
automated for ease of control. Ask us
dw
about these blinds for your home.
www.blinddesigns.co.za

www.cavershamtextiles.com
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Performance
fabric with stain
free technology

Taps & Basins

Stuart Graham Fabrics

F

ibreGuard combines the
latest Stain Free Technology
with high quality, stylish
interior furnishing fabrics to ensure
easy care and low maintenance,
together with a long-lasting look
and feel.
Our extensive variety of
performance fabrics have a
luxurious soft touch, and are
available in numerous beautiful
designs and colours.
FibreGuard represents the highest
quality of fabrics
100% life proof. 100% simple.
100% trusted.
Due to the easy clean properties of
FibreGuard furnishing fabrics, your
peace of mind is guaranteed. Family
and pet-friendly, and business casual,
our fabrics are engineered to meet
the demands of both residential and
professional use.

Durability with a natural touch
Our FibreGuard fabrics have been methodically crafted and
designed with your comfort in mind. Their soft touch and wide
variety of styles are a perfect fit for any interior design setting. The
stain free properties in our FibreGuard fabrics will last long after
washing and heavy use.
Common household stains, such as chocolate, coffee, tea,
ketchup, lipstick, mayonnaise, mud, oil, pen, red wine, silly putty,
yoghurt, wax crayon, and many more stain causing items, are no
match for FibreGuards’s easy clean technology.
All accidental stains can be removed using only water, but
should you have a tougher stain, a small amount of standard white
household soap can be used. It is good to remember though that
immediate stain removal will ensure the best result.
When you say FibreGuard is “Environmentally Friendly”, what
do you mean?
All FibreGuard fabrics are manufactured and certified under the
STANDARD 100 by OEKO-TEX®, guaranteeing that they won’t
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release any harmful finishes or chemicals into the environment,
and are completely safe for contact with you, your children and
pets.
How does FibreGuard work?
During the manufacturing process, the yarns are protected with
our unique and well-researched formula resulting in both a stainresistant and long-wearing fabric, especially after multiple washes.
We don’t use any sprays or after treatments to produce FibreGuard
fabrics.
Where can I buy FibreGuard Fabrics?
Stuart Graham Fabrics stock a large variety of FibreGuard
collections to suit your every need. Visit any of our showrooms
dw
countrywide, or our website:
www.stuartgrahamfabrics.co.za
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Taps & Basins
by Stienie Greyling

T

aps and fixtures are a pivotal part
of any kitchen and bathroom.
Choosing the right taps can
elevate or even change the overall
aesthetic of a home.
With so many styles, colours and
textures available on the market it can be
hard to know where to start.
Brass is one of the all-time favourite
materials and has never really gone out
of style due to its versatile look and feel.
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There are a few different finishes that are
popular including polished and satin brass.
Brushed metal is one of the staple
tapware trends for 2022. Brushed metal
has a more handcrafted appearance,
and the texture of the tapware allows
more interplay of light and shadows. All
brushed metal finishes hide fingerprints,
water spots and smudges more than any
other finish due to their textured nature,
making them ideal for high traffic rooms.
Pastel taps, one of the newest and
perhaps the most exciting tapware trends
emerging in 2022. Pastels are changing
the game when it comes to bathroom
designs. They are versatile and come in a
wide range of colours and finishes, which

allows one introduce soft pops of colours
in a kitchen or bathroom. Dreamy blues,
pinks and greens perfectly complement
classic grey, white and black tones in
rooms and add more character to a room.
Matte black taps is here to stay for good.
Black fittings, especially matte black
taps and fixtures, offer style as well as
substance. This style of tapware is one of
the most versatile choices on the market
as it works well with a vast array of styles,
colour schemes and textures, enabling it
to be a great foundation for a beautiful
bathroom and kitchen.
Much like beachy, earthy colours are
becoming popular for interior paint
colours, textured tapware is the newest

trend. With a handcrafted look, textured
tapware works well in both rustic and
modern bathroom and kitchen design.
With a few elements, a bathroom can
feel refreshed after one or two small
changes. Opt for a freestanding basin
instead of a standard built-in version to
add some character to the space. And
when paired with the hottest bathroom
tile trends for 2022, it will be an even
more attractive sight. Designs promise to
be more organic and oblong shaped than
preceding trends.
Making a compact bathroom as
impressive as a master bedroom en suite
is possible thanks to small bathroom
trends coming in 2022. Basin design, for

instance is stylish, sleek and fits into the
smallest of spaces.
Sink, also known by other names
including sinker, washbowl, hand
basin, wash basin, is a bowl-shaped
plumbing fixture used for washing hands,
dishwashing and other purposes. Making
use of limited space are kitchen island
sinks and corner sinks. An island sink is in
particular useful for entertaining and still
be part of the conversation with guests.
As far as finishes go, people are still
loving sleek, modern black kitchen sinks,
which make an unexpected style statement
in any home. Equally trendy are copper
and brass sinks which offer timeless style
to both classic and modern spaces.
The most popular material for kitchen
sinks is stainless steel, which is prized for
its durability, resistance to scratching and
denting and versatility. There are however
plenty of other materials to choose from.

Cast iron with a porcelain coating is
growing in popularity for its traditional
farmhouse friendly look.
Polyester/acrylic, granite and fireclay
are more modern options and they are
excellent choices that also look stylish.
Both single, double and triple basin
sinks are worth considering with different
pros and cons for each. A sink with a
drain board is the trendiest sink style
nowadays. It allows space to dry utensils
as well as to drain vegetables and keep the
dw
counter clean and dry.
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Monolithic washbasin

Tulum

Available as a single or double solution,
it creates a magical feeling in every room
and can be attached to the wall or floor,
depending on the specific structural
circumstances.
The furniture washbasin version is a
further highlight. The perfectly-sized
furniture base is available in five silk-matt
and five high-gloss variants. The glass
shelves, accessible from both sides, offer
additional storage space. The racks are
also available in a wood design – Natural
Oak or American Walnut.
The satin matt finishes include a
special feature: Small scratches on this
special lacquer finish “disappear” almost
automatically, so that the furniture always
looks as good as new and is easy to clean.

Tulum

Upgrade Your Everyday, Duravit.
Tulum by Starck: New tap series by Philippe Starck

P

hilippe Starck unites iconic forms
and patented innovation, for an
elegant and timeless design

•
•
•
•
•
•
•
•
•
•

Design by Philippe Starck
Long, elegantly shaped handle that is
pleasant to the touch
Two colour options: Chrome and
Black Matt
With matching Starck T accessories
in Chrome and Black Matt
Three sizes for optimum comfort: S,
M, XL
Water-saving washbasin mixers (5 l/
min)
Energy-saving FreshStart washbasin
mixers
Matches many Duravit ceramic
ranges
Value for money in the mid-price
segment
Five-year warranty

Following the successful introduction of
“White Tulip”, Tulum represents Philippe
Starck’s second tap series for Duravit. The
harmonious combination of round and
angular forms brings timeless elegance
to the collection. The taps are highly
adaptable, and slot perfectly into a varied
range of bathroom interiors and harmonise
with many different ceramic series.
Positioned in the mid-price range,
the tap series makes a strong design
statement – and is guaranteed by Duravit
for five years.
Iconic and timeless design
For Philippe Starck, timelessness means
the longevity of objects which is today
one of the most important parameters: on
a material, cultural and emotional level.
He implements this idea in the design
of Tulum through a successful symbiosis
of minimalism and elegance. The slim,
rectangular geometries of the spout and

handle emerge from the conical body
in an exact parallel. The combination of
round and angular elements means that
the tap can be matched with organically
shaped or angular sanitary objects. The
flat, exquisitely worked spout is exactly
the same width as the long, elegant, leverstyle handle. It imbues the tap with its
elegant look and guarantees that water
volume and temperature can be set easily
and precisely. Available in two finishes
- Chrome and Matt Black – Tulum
harmonises perfectly with the Starck
T accessories series, itself designed by
Philippe Starck.

Tulum

Monolithic washbasin

Minimal design and optimised storage areas DuraSquare:
Design that creates space
Duravit’s extended DuraSquare series
represents the fusion of minimal design
with subtly integrated storage space.
New additions to the range include extra
washbasin sizes, an asymmetric washbasin
and a double washbasin, each of which
can be combined with a vanity unit or
metal console. Different combination
options with the XSquare furniture range
are testament to DuraSquare’s versatility
and convenient storage possibilities.
The range's new asymmetric washbasin
affords enhanced comfort with its storage
areas on the sides, which can be specified
on the left or right, and is the perfect place
for storing small utensils. With a width of
800 mm, the washbasin is ideal for guest

Monolithic washbasin

Monolithic washbasin

DuraSquare

White Tulip is the first full bathroom
created entirely by Philippe Starck.
From bathtubs, washbasins and
furniture, toilets and bidets, to matching
mirrors and a complete collection of
taps, the exceptional form of all the
components within the series echoes the
organic silhouette of a tulip in bloom,
exuding an almost sculptural and delicate
character.
The monolithic, free-standing ceramic
washbasin is particularly eye-catching.
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Monolithic washbasin

bathrooms. The symmetrical washbasin
also comes in a width of 500 mm for
smaller rooms. Both can be combined
with the vanity units from the XSquare
series and other Duravit furniture ranges.
The metal console is really eye-catching. It
lends to the DuraSquare washbasin a sleek
look, and is available in contemporary
black or classic chrome, as a wallmounted or floor-standing variant. The
integrated glass shelf in seven fashionable
designs adds more storage space.
The new 1200 mm-wide double
washbasin enables two people to use
the washing area at the same time. The
central strip, with its softly flowing form,
is set slightly lower than the tap deck.
It provides additional storage space for
utensils such as toothbrush, shaving
brush or razor. Combined with the vanity
units from the XSquare range, the double
washbasin provides an ample storage area
in a minimum of space. With 28 different
finishes from wood to lacquer available, it
perfectly complements any bathroom. The
practical double washbasin can also be
combined with the stylish metal console.
In typical DuraSquare style, the
additions to the range combine a practical
feel and an elegantly pared-down design.
The strict geometry of DuraSquare's
square outer form flows smoothly into the
soft, organic inner contour. The minimalist
basins are made from the innovative

DuraSquare

DuraCeram® ceramic compound. This
material makes it possible to create basins
with extremely thin rims that are robust
dw
and extremely easy to care for.
www.duravit.com
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On the Terrace
Mcgregor Farmhouse
Victorian Bathrooms

N

estled in the heart of McGregor,
a quaint town where time
is measured by the reliable
neighbourhood rooster and chiming of the
church bell, lies this splendid farmhouse
home. Designed by Sam Muir of Minc
Design and using bathroomware from
Victorian Bathrooms, these bathrooms
reflect a beautiful fusion of the natural
elements of the area brought to life with
strokes of bold modern influences. The
brief was simple; “Create a farmhousestyle holiday home where the client and
his family could escape on weekends, away
from the city; a place where they could
relax in the tiny hamlet of McGregor,
connected to a simpler way of life.”
When asking Sam about the inspiration
for this project she had the following to
say; “Our inspiration for this farmhouse
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project took us back to the original
intention of farmhouses: a simple refuge,
representing a peaceful yet productive
lifestyle. It was important for us to
approach the project using honest and
humble materials and fittings which are
authentic and practical. Farmhouses were
homes grounded in purity, honesty and
simple values, each house taking on the
imprint of people who lived there. This
is why we involved the client each step
of the way in sourcing of all the materials
used, the hand chosen fittings and many
reclaimed pieces, each item with a story
and history behind them”.
The use of the rustic décor elements,
brushed brass tapware and statement
bathroom pieces together with the
crispness of the white ceramicware and
tiles, brings a fresh take to this farmhouse
chic bathroom design. The brushed
brass finish on the Britannia tapware
and VB bathroom accessories evokes the
warmth and rawness of the surrounding
countryside whilst the black levers add
a touch of ‘edge’. The Classique bath in
the main bathroom reflects Victorian
Bathrooms’ Modern Classic style with
its timelessly appealing classic design,
whilst the Art Deco feet and glossy black
exterior gives it a modern twist.
Awaiting in the mezzanine loft, bursting
with colour and character, the Chaise bath
on Art Deco feet in a striking Monsoon
Lagoon painted finish stands proudly in
the open plan bedroom. The sleek and
comfortable Chaise bath is accompanied
by our timeless collection of Britannia

tapware in an brushed brass finish with
white accents, keeping this colourful
configuration classic and clean.
“Victorian Bathrooms was our first
and only choice for fittings. The attention
to small details and high quality of each
fitting is one of a kind. We chose the
Britannia Collection for its classic styling
and functionality, and the brushed brass
finish with dramatic black levers gave
us the look and feel we were trying to
achieve. We loved the option for the
custom bespoke colours available in the
freestanding cast acrylic baths, giving us
the custom finish and look for this special
home”. Victorian Bathrooms is thrilled
to have been selected for this project and
dw
appreciative of Sam’s feedback.
www.victorianbathrooms.co.za
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Quinta n. 1 - Scenografie collection

Quinta n. 2 - Scenografie collection

LATOxLATO Presents "Scenografie", a New
Collection of Architecturally-Inspired
Cache-pots for Succulent Plants
Milano, Italy

L

ATOxLATO

presents its new
“Scenografie”
collection.
Innovative, architectural cachepots offer a spectacular display of
greenery. These pieces offer an original
way to showcase succulent plants, placing
their fascinating sculptural forms,
no two alike, on these foundations.
Transcending the simple flowerpot,
the design studio founded by Virginia
Valentini and Francesco Breganze de

Capnist has created a series of original
and theatrical pieces of architecture for
plants: stage-settings that combine the
cache pot and its stand in a single object.
These “Scenografie” are as mysterious and
metaphysical as a De Chirico painting,

Scenografie collection by LATOxLATO

structured to show off the botanical
geometries of succulents at their very
best.
“We created this new collection for
LATOxLATO when we realized that there
weren’t as many options for displaying
cactus plants as there were classic
flowerpots for other houseplants. We
started exploring the world of succulents
- some of them very rare - and discovered
marvelous examples of varied colours
and complex, fleshy shapes. It’s not
always enough to show off one of
these unique beauties on a plain
white wall or a crowded bookshelf.
That gave us the idea to design a
real “stage” where a cactus could
be the star of the show”, explain
LATOxLATO founders Virginia
Valentini and Francesco Breganze
de Capnist.
The “Scenografie” Collection
As in all of its other collections,
LATOxLATO draws inspiration

mica gray

from the rich heritage of Italian art and
architecture and reimagines it in an
unexpected, contemporary style. The
collection includes three pieces. Each
recalls an iconic element of the artistic
language of architecture and then, as in
metaphysical poetry, decontextualises it in
a rarefied and almost dreamlike dimension.
“Quinta n. 1” is a harmonious series
of arches creating a deep perspective. On
the boundary between the Romanesque
and the Gothic, “Quinta n. 2” evokes the
geometries of a cathedral. “Quinta n. 3” is
a majestic and abstract stairway.
All three “stage settings” are specifically
designed to show off the quiet presence of
succulents.
Like all LATOxLATO pieces, they
are all exclusively made in Italy. The
workmanship stands out for its invisible
welds: the visual continuity of the surfaces
allows for maximum theatrical impact as
a backdrop.
The “Scenografie” collection is also
suitable for outdoor use, thanks to the

Quinta n. 2 - Scenografie collection

corten

Quinta n. 1 - Scenografie collection - mica gray
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Scenografie collection

treatment of the materials. The miniarchitectures are made of laser-cut iron,
are hand-welded, and are painted with
powder coatings that are resistant to
corrosion, water, and aggressive agents.
The sophisticated colour palette includes
mica gray, corten, and tortoiseshell. A
delicate tribute to the piazzas, palaces,
and porticoes of the Italian Renaissance,
bringing a special finishing touch to
the architectural, geometrical, and
metaphysical signature of “Scenografie.” dw

Quinta n. 3 - Scenografie collection
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Technical sheet
•
Product: Scenografie collection (3
pieces, 3 colours)
•
Designer: Virginia Valentini +
Francesco Breganze De Capnist
•
Production: january 2022
•
Material and finishing: Material:
iron, powder coating, Colours:
mica gray, corten and tortoiseshell,
Finishing: matte
•
Dimensions: quinta n.1 L. 20 cm p.
20 cm h. 31 cm, quinta n.2 L. 22.50

cm p. 22.50 cm h. 20 Cm, quinta n.3
L. 10 cm p. 18 cm h. 30 cm
www.latoxlato.com

ÀTRIA
New outdoor settings describe a kitchen design which is
increasingly efficient, flexible and customisable

A

result of the collaboration with
Studio Delineo and Massimo
Rosati, ÀTRIA is the first Abimis
kitchen expressly made for outdoor
installation, a dynamic and contemporary
solution with a stainless steel heart, 100%
modular and customizable.
Presented in 2021, ÀTRIA is now
an even more complete and versatile
design, with a highly compact and ‘open’
configuration to satisfy the most diverse
requirements of anyone wishing to cook
outside and interpret the many ‘vocations’
of al fresco settings. Urban balconies,
panoramic terraces, country gardens,
secret courtyards, areas with sea views or
views of Alpine landscapes, with ÀTRIA
any outdoor setting can be customised
with a ‘system’ able to guarantee very high
level performance.
In a constant balance between aesthetics,
function, technique and innovation,
ÀTRIA is completed with new container
modules that can be placed alongside the
kitchen block, when positioned on the
wall, like a ‘natural’ continuation thereof,
or have their own function alone, when
the kitchen is considered a central element

Quinta n. 3 - Scenografie
collection - mica gray
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of the space that houses it, giving life to
different environments. The container
modules are made of steel, which can
be given different finishes or be painted
in all the RAL colours, using the same
techniques used in the automotive sector,
thus guaranteeing the best performance
levels, in terms of duration and resistance
in the open air.
Available in two different heights and
completely customisable, so as to organise
shelves according to needs, the container
modules can be coordinated with the
kitchen in terms of finishes and details,
creating a sense of continuity with the
entire design.
ÀTRIA also offers a renewed and
wide choice of coordinated modular
accessories, such as the equipped back,
which can have different conformations
or the shelves for arranging the various
tools.
Also, in the island version, the ÀTRIA
top can be extended to create a practical
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snack peninsula, for making not only the
cooking activity comfortable, but also the
social moments.
Rigorous, elegant and ergonomic,
ÀTRIA therefore confirms its status as
an open architecture, defined by rigorous
and essential lines and harmonious
proportions, distinguished by an elegant
combination of volumes and perfect
alternation of full and empty spaces to let
the light filter through, emphasising the
materials of the design. The surfaces of
the kitchen and container modules reflect
the natural light of the setting, suggesting
the sensation of a structure with an
eclectic soul.
ÀTRIA, a sustainable outdoor kitchen
ÀTRIA is made entirely of AISI 304
stainless steel, an anti-bacterial and
biologically neutral material that does
not release any substances onto food,
is resistant to corrosion, to impact, to
humidity and moisture and to high

temperatures. It is also 100% recyclable
and easy to clean. Perfect for yearround outdoor use and suitable for all
types of settings, it guarantees non-stop
operation, durability and a hygienic
kitchen. The structure has adjustable feet
to guarantee maximum stability. If it is
installed by the sea or a swimming pool,
ÀTRIA is produced in AISI 316 stainless
steel, a special alloy which - thanks to
the addition of molybdenum - proves
particularly suitable for life in settings
that are rich in chlorine and salt air. dw
Project: Abimis
Design: Studio Delineo and Massimo
Rosati

Outside in
Hope Garden Furniture

I

t’s not commonplace nor garden
for that matter, to find a chair that's
equally at home, inside and out.
The origami chair - ‘our take and remake’
of a mid-century design of Japanese origin
and a recent addition to our contemporary
line of outdoor furniture, does just that …
and comfortably too.
Whether sitting lightly outside on
the deck of your weekend retreat or
nestled deep in the carpeted floor of
your apartment, you will find that its
unusual and elegant minimalistic form
and its surprising ergonomic comfort
will persuade you to take it … well

everywhere. Perched outside on a wooden
deck, lounging beside the pool, or sitting
(without sinking) on your lawn to read,
its simple lightweight folding form allows
you to easily move it around with the sun
- At the end of the day, fold it up and bring
it into your living room where, with the
addition of a loose sheepskin and warm
rug you can slide it up close to the fire and
finish another chapter.
The origami chair is a simple versatile seat
that exemplifies the qualities we strive for in
the furniture we make at HOPE - authentic,
durable , functional and beautiful.
The lightweight tubular frame is made

from 304 grade stainless steel and the
waxed polycotton canvas seat, double
stitched by a local master saddle maker,
is available in three neutral subdued
col-ours, sand, grey and olive. There is
a choice of oiled beech or natural jarrah
cylindrical wooden arms. When not in
use ( not that often ) a purpose made
toggle device holds the chair in a folded
standing stance to facilitate economic
storage.
origami…. unfold one… anywhere.
dw

www.hopegf.com
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Marina One by Ingenhoven Architects - Chapter Ten - The City State - pages 607-608.
Photo credit: Drawings courtesy download by Ingenhoven Architects, exterior image
courtesy HGEsch©.

OFF THE
SHELF

StudioWolff Unveils Design Strategies to Prosper Humankind
Rancho Cucamonga, United States

A

rchitect/Author

StudioWolff
delivers a new opus manifesto
to the design and construction
domain for navigating the Anthropocene.
An Architect’s Journey - Mastering
Future Trends in the Anthropocene is a
journey into the future of architecture
and mastering the Anthropocene’s
dangerous forces. The book demonstrates
how architects, engineers, and building
professionals can lead the way to
overcome climate change and the
related perils of the Anthropocene by
mastering twenty six selected future
trends in the design domain. Captivating
narratives show how architects can shift
their emphasis from aesthetic objectmaking to meaningful and extraordinary
achievement by understanding society’s

needs and expectations as they critically
address the book’s thesis.
“Can architecture shift from its resourceconsumptive nature to a productive,
regenerative project? One that supports
urban agriculture and reforestation,
makes potable water, produces net positive
renewable energy, achieves low embodied
carbon, and repurposes waste streams into
usable materials. While allowing unlimited
opportunities to develop new architectural
forms and features that increase human
and environmental performance without
sacrificing artistic expression and creative
experimentation?”
An Architect’s Journey provides new
tools, methods, and strategies necessary to
make architecture vitally more significant
as it instructs readers to apply more

aggressive sustainable practices to their
work and achieve new modes of artistic
expression. The emerging trends defining
the next few decades support a longrange forecast of unlimited opportunity
mixed with turbulence, uncertainty, and
peril. To succeed, AEC professionals must
strive for leadership positions, contradict
the status quo, expand conventional
thinking, and behave unconventionally.
Architects especially must abandon
exclusive theories, innovate from a
framework of multiple perspectives, and
skillfully navigate the consequences of
difficult choices and actions through
informed, collaborative, integrative, and
fully diversified practices to meet society’s
future expectations—all foretold by An
Architect’s Journey.

There is a clear consensus the future
will be entirely different from anything
before. Consequently, this book is about
mastering the dangerous forces of climate
change and the related threats of the
Anthropocene through building design
and construction tactics and methods
as it threatens, changes, and redefines
the world as we know it. The narratives
demonstrate how readers can embrace

inevitable revolutionary climate change
by leveraging the experiences, insights,
and trends gained by bridging the most
significant transition period ever within
the time of contemporary architecture
and building construction. Moreover, the
future trends defining the next few decades
support a long-range forecast for unlimited
professional opportunity mixed with
turbulence, uncertainty, and peril.

Hesitant to embrace the needs of
society and the environment after years
of misguided utopian idealism, replaced
by pluralistic silos of self-involved
objectivism, the design domain struggles
for its relevance and survival in its
spiraling downward decline. The problem
is not about how to design, evidenced by
unproductive antithetical related doctrines,
but what should AEC professionals
practice and accomplish to meet the
existential needs of a warming planet,
growing populations, and deteriorating
natural habitats and resources.
While hope remains in the efforts
made by Architecture 2030, The Living
Building Challenge, BREAM, and the
U.S. Green Building Council, very few
design and construction professionals
are meeting basic renewable energy
and embodied carbon goals. Most AEC
professionals want to participate in
every way possible, but the industry
cannot meet anthropogenic demands
without changing its values and outcomes
necessary to meet societal needs and
expectations.

Book cover design by StudioWolff.
Photo credit: StudioWolff.
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construction professions and abounds
with topics vital to achieving a sustainable
future.
The book reflects eleven years of
research, comprises 690 rewarding pages,
and features over 100 international
architectural firms and projects illustrated
dw
by more than 750 images.
Technical Data
•
Pages – 690
•
Images -750+ full color
•
Over 100 international architectural
firms and projects
•
Bibliography – 19 pages
•
Index – 9 pages
•
Publisher – BookBaby, New Jersey,
USA
•
Printing Date – December 2021
•
Publication Release – Early 2022
•
IBSN Softcover – 978-0578315065
•
IBSN Hardcover - 978-0578253039
•
Available at Amazon and BookBaby
Bookshop.

Bahai Temple by Hariri Pontarini Architects - Chapter Four - pages 180-181.
Photo credit: Left: WikiCC/BejinKi. Right: Section/courtesy Hariri Pontarini,
interior/WikiCC by Asamblea Espiritual Nacional, side entrance by WikiCC/
Tiago Masrour, panorama/v2com by Sebastián Wilson León©.

www.bookbaby.com
An
Architect’s
Journey
is
a
comprehensive manifest written to help
solve and transcend daunting global
complexities. The text surpasses past
green-checklist driven recipe books
and establishes ways to move AEC
professionals forward in profound and
meaningful ways. Architecture must
evolve from its entirely consumptive
nature to meet societal needs and
expectations and become a positive,
productive contributor to global posterity.

Unfortunately, few architects have
proposed making architecture a resource
provider to the degree and scale imagined
in the book.
Primary Themes
•
By mastering future trends in the
design domain, AEC professionals
equip themselves with the means
and
methods
to
overcome
Anthropocenic threats, particularly
global warming.

•

•

•

•

•

Dundee V&A Museum by Kengo Kuma & Associates - Chapter Four - pages 182-183.
Photo credit: Left: Shutterstock/Joe Dailly. Right top: courtesy V&A by Hufton Crow©
(left), Flickr/Derek Rankine (center), Google Earth/Michael Isaacs (right). Bottom
spread courtesy V&A Museum by Hufton Crow©.
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The most critical problem facing
the AEC profession is averting
catastrophic climate change, and
the reluctance or unwillingness to
adopt sustainable practices fully as a
priority concern must change.
More than an object art form,
architecture is a platform to help
solve world problems.
Architecture that fails to meet the
needs of humanity is pointless and
irrelevant.
While the building sector is one
of the greatest causes of climate
change, it is also the most capable
of providing the leadership and
expertise necessary for global
prosperity and an abundant future.
The technology now exists for
buildings to support food and
freshwater
production,
make
surplus energy, repurpose waste
materials, and increase human and
environmental performance without
sacrificing artistic expression and
creative experimentation.

SHUM YIP UpperHills LOFT - URBANUS
Photo credit: All images courtesy URBANUS/ZtpVision.

City Hall, Greater London Authority Headquarters by Foster +
Partners - Chapter Five - pages 314-315.
Photo credit: Left: Depositphotos/Wojtek Gurak (top), Flickr
by The Cooperative (bottom), Right: WikiCC/Colin CC BY-SA
(top), Depositphotos/ Veneratio (bottom).

In
conclusion,
An
Architect’s
Journey is a mandate for change in the
great architecture, engineering, and
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Project: Expérience Chute
Design: Daoust Lestage Lizotte Stecker
Client: Société des établissements de plein air du Québec (Sépaq)
Location: Capitale-Nationale Region
Photo credit: Maxime Brouillet

AWARDS

Single-Family Residential Building,
Urban Setting
•
Project: Maison Saint-Charles
•
Design: La Shed Architecture
•
Client: Maxim Regimbal-Ethier
•
Location: Montréal
•
Photos: Maxime Brouillet

Project: Expérience Chute
Design: Daoust Lestage Lizotte Stecker
Client: Société des établissements de plein air
du Québec (Sépaq)
Location: Capitale-Nationale Region
Photo credit: Maxime Brouillet

Winning Projects in the 2022 Prix d’excellence
en architecture Unveiled
Montréal, Canada

T

he Ordre des architectes du
Québec (OAQ) has unveiled the
winners of its awards of excellence
and distinctions for 2022. Fourteen
projects were recognised at a ceremony
this evening at the Théâtre St-James in
Montréal, attended by members of the
architecture community and partner
representatives.

The 2022 Grand Prix d’excellence was
awarded to the Daoust Lestage Lizotte
Stecker for the firm's 'Expérience Chute',
a redesigned pavilion and walkway
at the foot of Montmorency Falls
near Québec City. New facilities were
needed to highlight the natural beauty
of this emblematic site and to create a
renewed experience for some 800,000

annual visitors. Jury members hailed the
project’s bold, unadorned, and judicious
architectural statement, which perfectly
frames a distinctive natural treasure. They
also called Expérience Chute a compelling
demonstration of how architects can
successfully work on the margins of
conventional practice, incorporating
the disciplines of planning, design, and
landscape
architecture.
Meanwhile,
the Prix du public (People’s Choice
award) was awarded to the final phase
of the CHUM hospital complex project,
comprising the Amphithéâtre PierrePéladeau, which also won the award in
the Public Institutional Building category.
Winners of the 2022 Prix d’excellence en
architecture, by category
Grand Prix d’excellence
Project: Expérience Chute
Design: Daoust Lestage Lizotte Stecker
Client: Société des établissements de
plein air du Québec (Sépaq)
Location: Capitale-Nationale Region
Photos: Maxime Brouillet

Project: Expérience Chute
Design: Daoust Lestage Lizotte Stecker
Client: Société des établissements de plein air
du Québec (Sépaq)
Location: Capitale-Nationale Region
Photo credit: Maxime Brouillet
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Multi-Unit
Residential
Building/
Complex
•
Project: Queen Alix
•
Design: Blouin Tardif Architectes
•
Client: Maître Carré
•
Location: Montréal
•
Photos: Raphaël Thibodeau

•

Photos: Marc Cramer and James
Brittain

Public Institutional Building AND Prix
du public (People’s Choice)
•
Project: Final phase of the CHUM
hospital complex and Amphithéâtre
Pierre-Péladeau
•
Design: CannonDesign + NEUF
architect(e)s and Jodoin Lamarre
Pratte / Menkès Shooner Dagenais
LeTourneux
architectes
in
consortium
•
Client: CHUM
•
Location: Montréal
•
Photos: Adrien Williams and Olivier
L. Gariépy
Commercial/Industrial Building
•
Project: Montauk Sofa Montréal

•
•
•
•

Design: Cohlmeyer Architecture
Clients: Tim Zyto and Richard Allard
Location: Montréal
Photos: Nanne Springer

Single-Family Residential Building,
Natural Setting
•
Project: Maison du Pommier
•
Design: ACDF Architecture
•
Location: Saint-Donat-de-Montcalm
•
Photos: Adrien Williams

Industrial Building (two winners)
•
Project: Water Intake, Canal de
l’Aqueduc
•
Design: Smith Vigeant Architectes
•
Client: Ville de Montréal
•
Location: Montréal
•
Photos: David Boyer
Project: Lafond Desjardins Dental
Laboratory
•
Design: ACDF Architecture
•
Client: Charles Desjardins, Lafond
Desjardins Dental Laboratory
•
Location: Laval
•
Photos: Adrien Williams

Project: Biodôme Migration
Design: KANVA Architecture in collaboration
with NEUF architect(e)s
Client: Space for Life – City of Montréal
Location: Montréal
Photo credit: Marc Cramer et James Brittain

Cultural Building
•
Project: Biodôme Migration
•
Design:
KANVA
Architecture
in collaboration with NEUF
architect(e)s
•
Client: Space for Life – City of
Montréal
•
Location: Montréal

dw • Issue 254

59

AWARDS

Project: Final phase of the CHUM hospital complex and Amphithéâtre Pierre-Péladeau
Design: CannonDesign + NEUF architect(e)s and Jodoin Lamarre Pratte /
Menkès Shooner Dagenais LeTourneux architectes in consortium
Client: CHUM
Location: Montréal
Photo credit: Adrien Williams et Olivier L. Gariépy

Project: Montauk Sofa Montréal
Design: Cohlmeyer Architecture
Clients: Tim Zyto and Richard Allard
Location: Montréal
Photo credit: Nanne Springer

Project: Water Intake, Canal de l’Aqueduc
Design: Smith Vigeant Architectes
Client: Ville de Montréal
Location: Montréal
Photo credit: David Boyer
Project: Montauk Sofa Montréal
Design: Cohlmeyer Architecture
Clients: Tim Zyto and Richard Allard
Location: Montréal
Photo credit: Nanne Springer
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Project: Lafond Desjardins Dental Laboratory
Design: ACDF Architecture
Client: Charles Desjardins, Lafond Desjardins Dental Laboratory
Location: Laval
Photo credit: Adrien Williams

Project: Maison Saint-Charles
Design: La Shed Architecture
Client: Maxim Regimbal-Ethier
Location: Montréal
Photo credit: Maxime Brouillet
Project: Queen Alix
Design: Blouin Tardif Architectes
Client: Maître Carré
Location: Montréal
Photo credit: Raphaël Thibodeau
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Interior Design (two winners)
•
Project: Bureaux LAUR
•
Design: Alain Carle Architecte
•
Location: Montréal
•
Photos: Alex Lesage
Project: EG
•
Design: Jean Verville, architecte
•
Clients: Vincent R. Drapeau and
Samuel G. Labelle
•
Location: Saint-Jérôme
•
Photos: Félix Michaud / Digital
collages: Studio Jean Verville,
architecte

Project: Bureaux LAUR
Design: Alain Carle Architecte
Location: Montréal
Photo credit: Alex Lesage

Heritage Enhancement
•
Project:
Windsor
Station
–
Masonry Restoration and Window
Replacement
•
Design: DMA architectes
•
Client: Cadillac Fairview
•
Location: Montréal
•
Photos: Damien Ligiardi
Uncategorized Work
•
Project: Expérience chute
•
Design: Daoust Lestage Lizotte
Stecker
•
Client: Société des établissements de
plein air du Québec (Sépaq)
•
Location: Capitale-Nationale Region
dw
•
Photos: Maxime Brouillet
www.oaq.com

Project: Windsor Station – Masonry Restoration and Window Replacement
Design: DMA architectes
Client: Cadillac Fairview
Location: Montréal
Photo credit: Damien Ligiardi

Project: EG
Design: Jean Verville, architecte
Clients: Vincent R. Drapeau and Samuel G. Labelle
Location: Saint-Jérôme
Photo credit: Félix Michaud
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In Memoriam Claude Provencher,
architect
Montréal, Canada

I

t is with great sadness that the
partners and staff at Provencher_
Roy announce the death of Claude
Provencher, award-winning architect
and co-founder of the practice, on May 6,
2022, at the age of 72.
Considered one of the instigators of
the new urban architecture that emerged
in Canada in the late 1970s, Claude
Provencher will be remembered for his
ambitious, contemporary projects that
respect the genius loci. A firm believer
in the added value architecture brings to
society, he fought for the recognition of
the profession in Quebec throughout his
long career.

Reception Pavilion at Québec's National Assembly
In consortium with GLCRM
Photo credit: Stéphane Groleau
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Claude Provencher

In 1983, he founded Provencher_Roy
with Michel Roy in Montréal and led
the practice as senior designer for four
decades. Claude Provencher took an
incisive look at the city and distinguished
himself early on by his avant-garde
proposals, always mindful of economic
and social contexts.
At the end of the 1980s, he took on the
fate of a neglected block in the heart of

Old Montréal. As the most visionary and
transformative urban renewal project of
its time, the World Trade Centre Montréal
translated into an engaging campus vision
in which urban design and architecture
are woven together by modernity,
revitalising an entire sector of the city
and representing today an enduring
legacy project for the practice and for the
community.

Claire and Marc Bourgie Pavilion Montreal Museum of Fine Arts
Photo credit: Marc Cramer

Îlot Balmoral
National Film Board of Canada Headquarters
Photo credit: Stéphane Brügger

The firm then experienced meteoric
growth thanks to innovative projects
such as the J.- A. Desève Pavilion for the
Université du Québec à Montréal (1998),
the Claire and Marc Bourgie Pavilion
for the Montreal Museum of Fine Arts
(2011), the expansion of the RitzCarlton (2012), the Angus Technopôle
Development Plan (2014), the expansion
of the Centre Hospitalier Universitaire de
Sainte-Justine (2017), the rehabilitation
of the Montréal Tower at the Olympic
Stadium (2018), the reception pavilion
of the Québec National Assembly (2019),
the new Samuel-De-Champlain Bridge
(2019) and the National Film Board
of Canada’s Headquarters at the Îlot
Balmoral (2019).
A distinguishing mark of his approach,
Claude Provencher engaged in constant
conceptual, typological and material
experimentation.
The
search
for
innovation contributed fundamentally to
the quality of his projects, as well as to his
sensitive and holistic approach. Thanks
to him, the practice was the recipient of
the 2015 Architectural Firm Award by the
Royal Architectural Institute of Canada
and many other awards of excellence,
including those of the Governor General,
Canadian Architect and the Ordre des
architectes du Québec.
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Ritz-Carlton Montréal - Expansion
Photo credit: Stéphane Groleau

Montréal-Trudeau International Airport
In consortium with Cardinal Hardy / Jodoin Lamarre Pratte architectes / Arcop
Photo credit: Marc Cramer
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Pont Samuel-De Champlain - Definition design and urban integration
In consortium with Arup / Dissing+Weitling of Denmark / Groupe SM
Photo credit: Stéphane Groleau

Desjardins Montréal Tower – Olympic Park - Rehabilitation
Photo credit: Stéphane Brügger
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J.-A.-DeSève Pavilion – Phase IV
Université du Québec
Photo credit: Michel Brunelle

Hélène Desmarais Building – HEC Montréal
Photo credit: Provencher_Roy

Perceived by his peers as a
consciousness-raiser, he contributed
to the creation of the Conseil du
patrimoine culturel du Québec; sat on
the Advisory Committee on Planning,
Design and Realty of the National Capital
Commission in Ottawa; was a member of
the Board of Directors of the Canadian
Conference of the Arts; and of Héritage
Montréal. He was also involved in his
professional association and numerous
university committees and organisations
dedicated to the promotion of excellence
in architecture, notably as a lecturer in
Canada and Europe.
He was awarded a Fellow of the Royal
Architectural Institute of Canada in
2000 for his exemplary contribution to
the profession, a Fellow of the Royal
Canadian Academy of Arts in 2014 for
his leadership role in the community,
and a Knight of the Ordre national du
Québec in 2021 for his commitment to
his profession.
Passionate, enthusiastic, intuitive,
constructive and emotional, Claude
Provencher
made
an
important
contribution to our architectural
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Centre hospitalier universitaire Sainte-Justine
"Growing Up Healthy"
Mother and Child University Hospital Centre
In consortium with MSDL
Photo credit: Stéphane Brügger

J.-Armand-Bombardier Pavilion
Science and Engineering Research Centre, University of Montreal and
École Polytechnique de Montréal
In consortium with Desnoyers Mercure et Associés architectes / Mènkes
Shooner Dagenais architectes
Photo credit: Michel Brunelle

heritage through his aesthetics, his
open-mindedness and his unwavering
commitment. Far from a signature
approach, he favoured a nuanced and
lively language. His projects transformed
society to create living environments that
respect citizens and the built environment
through inclusive, meaningful and
sustainable architecture so that the human
experience always takes precedence.
Today, there are countless buildings
in Montréal that bear his mark. This city
with its distinct seasons and its everchanging river inspired him throughout
his career. What an exciting challenge
it was for him to design buildings that
flourish in the sun as well as in the snow.
What a privilege, as an architect, to create
for this city renowned for its quality of life.
As we look back over his work, one thing
becomes clear: what the city inspired him
to do, Claude Provencher has returned a
hundredfold with beauty, sensitivity and
modesty.
The partners and staff at Provencher_
Roy offer their thoughts and condolences
dw
to his wife and family.
www.provencherroy.ca/fr/
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Lake·Lantern
Minimalism Defines Life
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Lake Lantern

The perception of light constitutes the normal function of architecture
and the reference of the archtectural aesthetic. The introduction of
light in the space is converted to a medium, effortlessly connecting
the furniture. Just like the structure of Suzhou Gardens, the designer
realised changing the scene by walking and integrating landscape
scenery into this project. The contrast of dark and light provides vast
possibilities for residents’ imagination, nurturing a poetic lifestyle
with nature.

Minimalism Defines Life

A

s a follower and practitioner of the concept “spatial fluidity”,
Evans Lee adheres to minimalism in private residential
design. In his view, instead of the designer's single idea,
minimalism should refer to the sustainable co-creation of dwellers,
providing comprehensive space for parent-child interaction with
warmth and blessing. Spatial fluidity, the distinction of Lake Lantern,
is born to be the best of private residential design, not the aesthetic.

From the perspective of minimalism, the colour white is a threedimensional and huge canvas, with plenty of room for artistic
exploration. In the design of this project, the designer chooses
white as the main tone, white table, grille and screen, minimising
the distance between people, improving simplicity and pureness.
The mural on the wall reinvents the space through incredibly bright
colours, adding a lively and bouncy mood to the space.

In this project, Evans creates space as pure background. With multiple
interactions in life, the poetic novel residence comes into being, like
an art gallery. “Whether it be mansion, villa or apartment, the first
step of our design is to open the space, removing redundant walls and
doors, realising the embrace of light and circulation of air."

“The extension of residential space constitutes the art of life.”
Minimalism can be regarded as the communication of art and life.
With a white background, the contrast of highly saturated colourslemon-yellow and dark green - to the oversized moody corridor
makes the space spacious and roomy.

Minimalism does not mean fixed form or single order. Evans Lee has
years of experience in infusing minimalism in residents’ life. Based on
the concept of “comprehensive space and spontaneous interaction”, the
designer divides the space to demonstrate completion and visibility
as much as possible, presenting minimalism through vast voids,
eliminating limitation and reconstructing landscape. Wandering in
the interior space, the daily picture is modestly presented with poetic
ambience.
Minimalism can demonstrate ultimate effects. Based on the
bidirectional flow of breeze and light, the fluidity allows residents’
life to develop into the communication between people and nature.
For this reason, the designer blurs the boundary and limitation of the
space, designing a moveable door between living rooms and multifunctional rooms. By doing this, residents can have a broader view
in the room and more space for parent-child communication. The
modern artistic pictures rejuvenate the dynamic with the moving of
the door.
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The designer holds the opinion that the client’s house is unique in the
world. Based on different conditions, client’s expectations and needs,
the designer endeavours to provide a tailored service for every client.
The highlight of the master room lies in the contrast between light and
shadow. The natural light and dark wooden grille create the miniature
of poetic atmosphere. The office and the rest areas are differentiated
with a reversible screen, allowing dwellers have a separate working
place from the seating area.

Evans Lee

“As different people have different tastes, the top of our mind should
be to proved a tailored service for them.” The colour, style, structure in
the boys’ room cater to the interests of the boys, the edges of the entry
are exploited for secondary uses, allowing a free and cozy interaction.
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Focusing on the design and research of private residences in the
past eight years, Evans Lee remains committed to the philosophy
that the object is the dwellers’ life rather than the house. Therefore,
instead of one single design plan, the designer endeavours to satisfy
different lifestyles of dwellers, with multiple and various designs.
Exact proportion, abundant light, suitable material, pure colour
and unique style constitute the main elements of this project. Evans
Lee has implemented his concept of "spatial fluidity" in this project,
making the space more homey, more residential, more intimate and
more comfortable. The designer’s creations is about spatial aesthetic
and parent-child interaction and demonstrates minimalism in a new
dw
way.
Product and Brands
YIPIN-GUOJI, Hermand Haus, DOMINO, LAK, B&B Italia, Ligne
Roset
Project Information
•
Project name: Lake Lantern
•
Project Address: Foshan, China
•
Design Area: 400m²
•
Design Time: 2019.07
•
Completion Time: 2021.10
•
Design Company: Evans Lee Designers Co.,Ltd.
•
Design Director: Evans Lee
•
Design Team: Lynn, Jay
•
Project Photography: JACK QIN
•
Project Video: Geoffrey_El
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Louis-Hémon House
Montréal, Canada
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Louis-Hémon
House
Montréal, Canada
A small brick house located on Louis-Hémon Street in Montreal
recently underwent a major transformation. This residence had
remained virtually unchanged since its construction in the 1950s.
The programme consisted of creating new living spaces that are
bright, pleasant, and more adapted to a contemporary lifestyle, while
respecting the original character of the residence.
Concept and strategies
Taking place in the heart of Villeray, a lively, family-oriented
neighborhood on a human scale, it was clear to the agency that it
was necessary to find the volumetric balance between the existing
part of the building and the architectural addition, while promoting
harmony within the neighbourhood. Furthermore, it was essential
to preserve key elements of the existing architecture such as the roof
slopes, the dormer, and the characterful volume of the dwelling. New
finishing materials were proposed in order to infuse character and
echo the new installation. In addition to these modifications, the
attic, an unused and cramped space, has been removed. It is through
this decompartmentalisation that the architectural potential took on
its full meaning.
"This gesture was able to bring out the quality of natural light
and maximise the contribution of the house, while enhancing its
character," says Marie Eve Issa, founding designer of ISSADESIGN.
The main change made to the original rear façade was the integration
of more generous openings. The vast windows and doors follow the
rhythm of the building's typology. Moreover, it is through these
modifications that the connection between the interior and exterior
becomes an integral part of the concept and bathes the space in more
light, thus providing the shared living areas with a pleasant place to
live.
The addition is intended to be a contrasting architectural language
between the two volumes. It was important for the agency to create
an opposition so that the whole forms a whole uniting itself through
the expression of contemporaneity.
"We propose a distinctive addition by creating a distance between
the volumes in order to establish a dialogue of architectural respect,
making the existing building breathe," explains the agency. "The
objective is to enhance it."
Contrasting in its simplicity, the new wing plays on the idea of
mystery, for it is within the latter that private spaces are hidden.
Distribution of spaces
In the original layout, the rooms were divided into a private area
around the bedrooms, and a public area around the living room. This
configuration has been modernised and transposed into the new
layout through the implementation of a volume housing the social
areas of the house, and private areas, which take place within the
adjacent volume, the addition.
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From the entrance, the family living areas are open. The living room,
kitchen, and dining room have been grouped together to form a
single large living room at the heart of the house and, by the same
token, to benefit from the cathedral ceiling.
Being a chef, it was important for the owner to have a central kitchen
that would allow him to entertain. Eager to share his culinary passion
with his guests, the kitchen acts as a place for demonstration and
socialisation. The large cabinet wall creates a theatrical look, drawing
the eye into the kitchen with its imposing height and unique details.
The designers were inspired by the large storage walls of restaurant
bars, which serve as central elements and are signatures of festive
places. To this effect, an ice bin is placed on the island, allowing the
owner to adapt the space to the receptions, while a wine cellar puts
their private collection within reach.
Behind the kitchen, the staircase connects the two pavilions, playing
on the levels. The children's rooms and a family room are located
on the lower level. On the upper level, overlooking the central
living space, is the master suite, consisting of a bedroom and a full
bathroom. Located above the garage, the master suite comes with a
front balcony, allowing its occupants to enjoy sunny mornings.
Materiality
Classic materials such as black walnut, marble effect quartz, brass,
and terrazzo were used in this project to create a discourse with
the original architectural typology. Continuity of the material was
achieved throughout the spaces to contribute to an impression of
fluidity.
In a way, the essence of the project lies in the enhancement of an
architecture that is in keeping with the times, while responding to the
current needs of a contemporary family.
dw
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Technical sheet
•
Client: Private
•
Location: Louis-Hémon rd, Villeray Montréal, Qc, Canada
•
Area: 2420 sq.ft./223 sq.m.
•
Interior materials: Marble effect quartz, brass, terrazzo, black
walnut, engineering floor.
•
Exterior materials: Brick and metal cladding.
Project Team
•
Design: ISSADESIGN, design de l'environnement intégré
•
Lighting: EDP
•
Ceramic: Centura
•
Floor: Craft
•
Photographer: David Boyer
www.issa.design/accueil
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Îlot Balmoral Energises
Montreal’s Creative Economy as
a New Addition to Downtown
Skyline
Montréal, Canada
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Îlot Balmoral Energises Montreal’s
Creative Economy as
a New Addition to
Downtown Skyline
Montréal, Canada

T

he Îlot Balmoral, a 13-storey mixed-use office building
commissioned by the Société d’Habitation de Montréal
(SHDM), rises as a testimony to Montréal’s creative economy.
One of the final major developmental pieces of the ‘Quartier des
Spectacles’ in downtown Montréal, the impressive structure sits
adjacent to Place des Festivals, and is the new home of the National
Film Board of Canada (NFB) and UQAC’s École des arts numériques,
de l'animation et du design (NAD School).
“We proposed four visions of what an office building specifically
designed for a cultural economy could look like, and Îlot Balmoral
was selected to echo the very vibrant, dynamic nature of the
district,” explains architect Claude Provencher, founding partner at
Provencher_Roy. “The Quartier des Spectacles is a cultural centre
of activity that is now almost complete in its revitalisation and
transformation of the urban fabric surrounding Place des Arts.”
An architectural symbol of creativity
On the surface, Îlot Balmoral is a highly dynamic structure rising
up from the urban fabric. The almost perfect cube is very clean and
slick, and is wrapped in exterior glass that was carefully selected for
its white frit pattern and translucent panels. The smooth and seamless
exterior positions the façade as a potential giant screen against which
projections of Quartier des Spectacles initiatives can be presented.
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Subtle and dynamic tonality provides a sense of mass and substance
to the structure, and the glass façade provides an enormous infusion
of light into the building. The frit pattern also serves to control
thermal heat gain inside of the building, which meets the firm’s LEED
Gold sustainability objectives.
The exterior façade’s infusion of light dynamically highlights a large
internal atrium, carved diagonally through the centre of the building
to create two volumes. The firm oriented the cut based on the site’s
previously existing pedestrian flow, moving diagonally between the
Place des Arts Metro station and Place des Festivals. To delineate
the cut, and to make the building’s mark on the skyline, a bright red
external fold contrasts against the clean glass exterior. The colour was
chosen as an echo of the cultural branding materials of the Quartier
des Spectacles, and serves to distinguish Îlot Balmoral from the
functions of more traditional office towers in the district.
Anchoring the creative economy
As a nod to Îlot Balmoral’s importance to Montreal’s creative scene,
the National Film Board of Canada signed on as the building’s
core tenant. Celebrating 50 years of film excellence, the Canadian
institution was looking to modernise and transform their facilities,
and the move included the reinstallation of the iconic NFB logo in the
new lobby, which is a symbol of Canadian design history.
“The NFB signing was proof of concept for us that architecture can
redeploy and reprogramme how neighbourhoods are defined, not
only on a visual or physical level, but also in its role as a centre of
cohabitation,” says Provencher. “Several other cultural organisations
have since signed leases, and Îlot Balmoral is becoming the creative
hub that we envisioned.”
Without requiring any significant changes to the architecture,
Provencher_Roy redesigned four floors of Îlot Balmoral for the NFB
in order to accommodate their technical requirements, including
editing rooms and the hosting of state-of-the-art equipment. They
also built a brightly lit white staircase leading up to the NFB offices,
located directly under the red canopy of the building’s main entrance.
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A beacon of vibrancy
Provencher_Roy’s inclusive design strategy embraces the vibrancy of
the district by drawing in pedestrian flow across the diagonal cut of
the building’s sunlit lobby. The atrium establishes the lobby’s unique
identity, ascending skyward to the building’s glass ceiling amidst a
bright material palette of white and light gray walls, and exposed
concrete floors. The palette was chosen to reflect and enhance the
energy and dynamism of the lobby, anointed with additional features
including exposed columns and a signature brass deck.
Above the lobby level, the open atrium is framed by brightly lit
offices. Pedestrian bridges on every level connect the building’s two
volumes, crossing the atrium and providing spectacular views of the
surrounding cityscape, with a backdrop of Montreal’s landmark Mont
Royal. The northeastern volume floats one storey higher than the
southwestern volume, and the latter hosts a rooftop greenspace with
breathtaking city views that is designed for outdoor events.
“It was a particularly interesting experience, driven by our client’s
eagerness to achieve something spectacular,” summarizes Claude
Provencher. “Beyond the functionality of the individual spaces of
the built environment, we believe that Îlot Balmoral captures and
dw
incorporates the vibrancy of the district.”
Technical sheet
•
Location: Montréal, Canada
•
Client: Société d'habitation et de développement de Montréal
(SHDM)
•
Surface Area: 27,850 m²
•
Year: 2019
•
Contractor: Construction Management: Groupe TEQ
•
Electromechanics: Dupras Ledoux ingénieurs
•
Structure: Nicolet Chartrand Knoll Ltée
•
Acoustic: Davidson Legault
•
Lighting: CS Design
•
Other Collaborators: AECOM / Exim / Go multimédia /
Technorm
•
Certification: Candidate for Gold LEED-NC Certification
•
Photographer: Stéphane Brügger
www.provencherroy.ca/en
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ACDF Unveils The Pacific: A
High-Rise Building Entrenched
in Vancouver's Public Realm
Vancouver, Canada
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ACDF Unveils The Pacific:
A High-Rise Building
Entrenched in Vancouver's
Public Realm
Vancouver, Canada
ACDF Architecture, a progressive Canadian firm internationally
recognised for designing a new generation of meaningful and
impactful buildings, is proud to unveil The Pacific, a residential tower
rising proudly, but quietly, into Vancouver’s skyline.
The Pacific reflects ACDF’s evolving approach to developing highrise buildings entrenched in the public realm. With a succession of
projects in the west coast metropolis, including PARQ, and the ongoing Barclay project, The Pacific represents a progression of the
firm’s innovative rethinking of the human-scale role of skyscraper
development and its contribution to neighbours and pedestrians.
Located at the corner of Hornby and Pacific streets, in a cityscape
framed by the Granville Street and Burrard Street bridges, The
Pacific features 224 condominiums across 39 floors. The building was
developed in collaboration with IBI Group, a Canadian architectural
consulting firm, for Grosvenor, a private real estate group with
holdings in many urban centres throughout the world.
“Grosvenor is very respectful and refined in its embrace of quality,
but also in its deep consideration of the impacts that its developments
have on surrounding streets and neighbourhoods,” explains MaximeAlexis Frappier, partner and co-founder of ACDF. “We wanted to
propose a different approach in the form of an urban gesture that
contributes something much more than just a building.”

of its details. The firm envisioned a structure whose materiality
would emit its own unique character, while blending into the built,
environmental, and social fabric of its surroundings.
In a return to design principles inspired by art, photography, and
fashion, ACDF’s powerful integration of contrasts paints and
frames The Pacific as a visual landmark devoid of sculptural drama.
Vertically, the structure’s slick north and south facades, layered with
glass and black granite, contrast with its more pictural east and west
facades, with the latter featuring protruding triangular balconies in a
woven pattern.
Taking a sensitive approach and putting people at the heart of all
its design decisions, ACDF Architecture made an exhaustive study
of all components of the project that could have an impact on the
immediate area, its residents, and passers-by: general volumetry,
materials (tonality, reflectivity, durability, etc.), shadows, winds,
and the obstruction of existing views. Accordingly, the east façade
of the tower, for instance, was designed in consideration of its westfacing neighbours, while the omission of balconies on the building’s
north side was purposeful in order to prevent direct views between
neighbours. In giving careful consideration to each façade of The
Pacific, the architects quickly realized that the pedestrian view at
street level alone formed a new perspective, or a 'fifth façade'.
The ‘fifth façade’
At its base, ACDF committed to ensuring that The Pacific was
grounded to the site’s location, its history, and the vibe of the street,
not just in terms of materials, but also in terms of how the building
would be viewed from the ground up.
“While the allure of traditional skyscrapers often fades with closer
proximity, we created a ‘fifth façade’ for The Pacific in the form of
vertical views provided through strategically positioned design
elements,” explains Frappier. “You can look up from the street
level and discover a new skyscraper language in the form of new
relationships between pedestrians and the building.”

Quiet distinction
As one of several new additions to the Vancouver skyline, The Pacific
has earned its place alongside cutting-edge buildings designed
by some of the world’s most renowned architects. Rather than
competing within Vancouver’s already dense and varied landscape
of tall buildings, ACDF adopted a more complementary approach,
prioritising clean, subtle, and human scale elements to provide a
wealth of urban experiences among the more dramatic architectural
gestures of neighbouring buildings.
“A philosophical alignment with the client provided us with the
freedom to express our belief that sometimes quiet and humble
architecture can be even more elegant and relevant,” says Frappier.
“Our role was not to create noise, but rather to provide our building
with a quiet, but recognisable identity.”
Human-scale dialogue
That approach began with numerous elemental considerations,
including a strong focus on creating a dialogue at street level with the
neighbourhood and its pedestrians. They focused the development
of shape and form on simple massing that would capture attention
through its textures, the quality of its assembly, and the transposition

92

Issue 254 • dw

dw • Issue 254

93

development of The Pacific. The two-storey lobby, and the tones of the
building’s streetside columns, blend nicely with the adjacent property.
“From the beginning of the design process, we focused on developing
a tower whose contribution would extend from the skyline right down
to the micro level,” explains Frappier. “Our intention was to positively
impact the animation of the area at street level by establishing
meaningful connections between the building, pedestrians, and
residents. Lyse Lemieux’s extraordinary artwork on the ground floor
colonnade succeeds in capturing the essence of that intent.”
Advancing the dialogue of 21st century urban development
Sophisticated and impeccably dressed, yet remarkably accessible
to the rank and file, The Pacific solidifies the firm’s transition to a
mindful approach that is more efficient, inclusive, and contributory.
The Pacific is a biproduct of ACDF’s evolving interpretations of skyline
development, derived from multiple collaborations in world-class
projects in Vancouver, including PARQ, The Pacific, and the on-going
Barclay building. Conceived as a “tower in the park” for its groundlevel landscaping, trees, and seating in a park-like setting, Barclay
marks the maturation of ACDF’s vision of skyline contributions to
the urban fabric, coyly introduced with the PARQ project, and then
boldly asserted with The Pacific.

From its street-level base, vertical views are enriched by balcony
textures, including three tones of grey on their undersides, inspired
by cloud formations and creating a sense of movement within
their patterns. The triangular balconies above also provide plays on
reflection to the streets below. As the sun sets on the city, the building
begins to glow, reflecting light downward from the white, marblelike porcelain finish of the balconies, as well as a pinkish hue that
emanates from the stainless-steel framing. During those transitions
of light, two façades begin to glow, while the other two sides fade to
darkness.
An integration of art and heritage
Leading up to the entrance of the tower, ACDF designed a long,
dramatic colonnade. Its oversized, angular columns are purposefully
misaligned, providing Vancouver-based artist, Lyse Lemieux, with a
blank canvas upon which to pay homage to the site and its history. She
subsequently developed a mosaic composition of nine figures, each
more than 20 feet in height. Each of the columns faces in a different
direction and features a different personage, creating a sense of
movement and delivering a strong contribution to the neighbourhood,
the public realm, and the city. The columns also transition into the
fully glazed lobby and remain the main actors that animate the space’s
minimal, simple, and toned-down design, featuring black brick walls
in a grid pattern, and stainless-steel finishes.
The tower also sits adjacent to a small, heritage house, which originally
served as a private residence before being transformed multiple times.
Known fondly by Vancouver residents as the “Yellow House”, ACDF
took great strides to consider the heritage property in the lobby-level
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Those three projects characterise a progression of ACDF’s pedestrian
integration approach, where humanity is positioned as the primary
material, and new standards are being established for creating emotion
without extravagance. Rather than focusing on crowning a tower to
outdo its skyline neighbours, the firm embraces greater investment in
the ground level presentation, where a building ultimately interacts
with the human scale of the urban fabric. With a focus on improved
contributions to the public realm, ACDF is leading discussions
surrounding the rethinking of urban development priorities in the
dw
world’s top markets.
Technical Sheet
•
Client: Grosvenor
•
Year: 2021
•
Architect: ACDF Architecture / IBI Group
•
Architectural Project Team: Maxime-Alexis Frappier, Joan
Renaud, Martin Bruckner, Beth Deckert, Veronica Lalli, Honor
Roan, Neil Melendez, Laurence Le Beux, Josiane Crampé,
Martin Champagne.
•
General Contractor: Ledcor Group
•
Structural Engineer: DIALOG Structural
•
Mechanical, Electrical, Fire Suppression & LEED Engineers:
INTEGRAL Group
•
Interior design: Square One
•
Landscape Architect: Durante Kreuk LTD
•
Heritage consultant: Robert Lemon Architect
•
Artists: Lyse Lemieux
•
Building Envelope: Morrison Hershfield
•
Civil: Aplin Martin
•
Geotechnical: Thurber Engineering
•
Shoring: Isherwood
•
Code: LMDG
•
Environmental: Keystone Environmental
•
Photographers: Adrien Williams, Provoke studio (aerial views)
www.acdf.ca
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TAIL OF
THE DOG

Let there be Light

D

arkness is definitely not a friend
during load shedding. Luckily
there are several innovative
solutions available at low cost. The
most basic things to have at hand are
candles, and of course candlesticks
and matches. I buy Shabbat candles,
which burn for four hours, and are
usually non-drip. I keep a box of them
in the freezer, apparently this helps
them last longer.
The Consol solar jars lights are
fantastic. I used to give these as gifts
when I was invited to dinner – the
same price as a bunch of flowers and
greatly appreciated. I have a line of
them sitting on a sunny windowsill,
waiting to be called upon to light a
dark space. They have handles, and
are easy to carry about. When my

Scottish niece was married a few
years ago, I filled a box with South
African products, and the Consol
solar jars were a real hit.
Another useful item is a chargeable
LED torch, also with a handle and
a flat base, and a very bright light.
This sits next to a plug point being
charged, and comes out for use in the
dark. It casts a very strong light, and
if beamed against a wall, can light up
a room easily. Another appreciated
gift for friends. I was given a solar
powered torch, about the size of a
cell phone, which sits on the sunny
windowsill with the Consol solar jars
until I need it. It also has a USB port,
so can help charge a cell phone
if need be. A very useful gift to me,
hugely appreciated.

The best item I have come across
recently is an Emergency Lamp.
This is an LED light bulb with a
rechargeable lithium-ion battery built
into the base. It looks like a normal
light bulb or globe, with a bit of extra
engineering on the bottom. It comes
as an ESC (screw) or bayonet fitting,
5W equivalent to 60W. These fit into
normal lamp or light sockets, and
charge when there is power, and
when the power goes off, with a mere
split second of hesitation, they come
on. I have one in my bedside light
(quite bright enough for reading) and
a couple in my living room. They do
fade and grow dim after a couple of
hours, but recharge and come back
on as bright as new when the power
is restored.
Gill Butler

Configurations of Hyphen Pendant in
Sandy Black
Photo credit: d'Armes

BRIGHT IDEAS

Hyphen, the New Collection From d'Armes
Configurations of Hyphen Pendant in
Natural Porcelaine
Photo credit: d'Armes

New York, United States

T

he
Quebec-based
lighting
practice d’Armes, led by designers
Alexandre Joncas and Gildas
Le Bars, will debut Hyphen, a modular
lighting collection consisting of three
pieces: the Hyphen Pendant, Hyphen
Table Simple, and Hyphen Table Double.
The new collection will debut at this year’s
International Contemporary Furniture
Fair (ICFF), to be held from May 15-17,
2022 at New York City’s Javits Center.
Derived from the ancient Greek ὑφ' ἕν
(huph' hén), Hyphen designates the union
of two opposites as one; warm, soft, and
sensitive porcelain, and cold, strong, and
brilliant steel. Each piece will be available
in several materials and finishes, including
chromatic black cast steel, blasted black
steel cast iron, and matte white porcelain.
Hyphen's curved luminaires can be
used for hanging or standing. Hanging,
the Hyphen collection's two cylindrical
bodies are joined by a pivot offering
multiple light positions and orientations,
projecting a soft directional light.
Standing, Hyphen is deployed in one or
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two parts that can be arranged in multiple
ways thanks to a support system that
perfectly fits their shapes, and features
built-in touch dimmers for ease of use.
Like every d'Armes luminaire, Hyphen
is designed and manufactured in MorinHeights, Quebec. Staying true to the
practice's philosophy of working closely
with specialised experts and skilled local
artisans, the porcelain pieces used in
Hyphen are made in the same village by
ceramic artist, Gréta Jonckheere, who
applied her expertise to help develop the
collection. Each collection piece is made
individually using custom-made porcelain
moulds, and is handled with the utmost
care, requiring several manufacturing
phases spread over multiple days.
"With Hyphen, and our work at large,
we aim to design and manufacture lights
that bring uniqueness to an environment,
create an emotion, enhance a decor, and
elicit curiosity," says Joncas. "Hyphen
is unique in its form, in its production
process of artistic collaboration, and in its
use of porcelain and moulding.

"We also choose to use light bulbs,
where many designers don't. We find
this design choice to be friendlier to the
environment, as clients can then replace
and 'fix' the pieces without having to
return or change the whole lamp," says Le
Bars.
With sustainability in mind, Hyphen
comes in plastic-free packaging made of
recycled, recyclable, and biodegradable
cardboard, and is delivered using
worldwide carbon-neutral shipping.
Technical sheet
Finishes available: Sandy Black,
Chromatic Black, Natural Porcelain dw
www.darmes.ca

Hyphen Table double in
Chromatic Black
Photo credit: d'Armes

Hyphen Table double in
Natural Porcelain
Photo credit: d'Armes

Hyphen Table double
in Sandy Black
Photo credit: d'Armes

Hyphen Table simple in
Natural Porcelaine
Photo credit: d'Armes

Hyphen Table simple in
Sandy Black
Photo credit: d'Armes

Hyphen Table simple in
Chromatic Black
Photo credit: d'Armes
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