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Pendant White & Chrome
290mm(d) x 555mm(h)
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Pendant White & Chrome
185mm(d) x 360mm(h)

RP335 PF0021WH

Pendant White & Chrome
300mm(d) x 200mm(h)

www.radiant.co.za

Radiant Lighting offers the latest in lighting trends with superior quality and timeless 
sophistication. Our versatile range ensures that even the most intricate home design 
is catered for, covering functionality, efficiency and style. Whether you need ambient, 
task or accent lighting, we can help you to create a living space you can enjoy.
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About Ying Gao - Page 24
Ying Gao is a Montreal-based fashion 

designer and professor at University of 
Quebec in Montreal, and the former head 
of the Fashion, Jewellery, and Accessories 
design Programme at HEAD-Genève. 
Ying Gao has achieved personal distinction 
through her numerous creative projects, 
presented in more than one hundred 

exhibitions around the world. Her varied 
creative work has enjoyed international 
media coverage: Time, Vogue, The New 
York Times, Dazed and Confused, Interni, 
ARTE.

Her work can be found in numerous 
private and public collections, including 
those of Dakis Joannou and the Montreal 
Museum of Fine Arts.

DESIGNER 
PROFILE

photo mike hall

cape town - 136 lower main rd  observatory - 021 448 7485        jhb  wooden ways 14 kramer rd kramerville sandton - 011 595 9600•  

CAPE TOWN

hope ••
traditional garden furniture www.hopegf.com

oly kitchen stool
primer red / natural ash  

hope ... is where the hearth is  

3 is a range of contemporary furniture 
for small spaces both
inside and out.
( including a selection of stools
purpose made for kitchen use )   

Tel: 011 434 0444, Email:Shantelle@chairexpress.co.za
44 Hulbert Rd Cnr Rosettenville Rd, New Centre, Johannesburg 
PO Box 39799, Booysens, 2016

www.seatsahead.co.za
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TRADE WINDS

Frankfurt am Main, September 
2022: Ambiente Trends 23+ offers 
an overview of new products from 

the entire consumer goods sector. New in 
2023 are the trends for New Work and the 
modern workplace. The first place to go 
to experience the trends live is the Trend 
Area in the foyer of Hall 4.1. From 3 to 
7 February 2023, the area will offer both 
trade visitors and exhibitors valuable 
inspiration and daily lectures to help them 
delve even deeper into the trend worlds.

The Ambiente Trends 23+ stand for 
living worlds that offer new sensations 
and experiences. The three trend 
worlds provide new impulses, stimulate 
creativity and invite you to adopt 
unusual perspectives. In doing so, they 
tie in with developments of previous 
years and convincingly take them 
further. In particular, sustainability and 
the associated material research, new 
aesthetic solutions, craftsmanship and 
digital innovations can be found.

On behalf of Messe Frankfurt, the 
trend bureau bora.herke.palmisano 
will pick up on the relevant trends in 
the consumer-goods sector and, on 
the basis of the trend themes, select 

suitable products for Ambiente 2023 
exhibitors. These will be presented to 
the international trade fair public at the 
Trend Show from 3 to 7 February 2023. 
"After two years in a state of emergency, 
the signs are noticeably pointing to a 
new start. In our research, we have found 
powerful living themes that answer the 
pressing questions of our time in very 
different ways. What they all have in 
common is a close connection to people, 
their feelings and their experiences," says 
Annetta Palmisano, trend bureau bora.
herke.palmisano.

unknown beauty_strange + gracious: 
mixed reality aesthetics meets the 
unknown

unknown beauty_strange + gracious is 
the name of the first of the three trends. 
Here, the longing for new, surprising 
experiences plays a decisive role. This 
trend reflects a living theme that combines 
unconventional grace and incredible new 
creations. The unexpected makes its way 
into the familiar living environment here.

The unknown beauty_strange +  
gracious colour palette features intense, 
extravagant colours alternating with 

lovely and soft nuances. The micro-colour 
themes allow for individual interpretations 
and focal points ranging from cool 
to intense, from neutral to eccentric. 
Multi-coloured and shimmering tones 
dominate, as do iridescent rainbow effects 
or wet looks.

In terms of materials, the focus is on 
abstract, alien shapes and unconventional 
surfaces. The dissolution between 
analogue and digital, real and virtual 
worlds is also being pushed forward. 
The convergence of craft and technology 
brings forth new products.

As a living theme, unknown big spaces 
between words surprising solutions in 
store: "Here, the focus is on fascinating 
colour schemes and unexpected aesthetic 
solutions. Situational patterns, ambient 
reflections and the play of light and 
shade create remarkable visual effects. 
From extravagant to bizarre, always 
extraordinary and glamorous in a special 
way." Palmisano sums up this trend.

calming nature_careful + pleasant: New 
vitality meets closeness to nature

The second trend, calming nature_
careful + pleasant, focuses on the calming 
power of nature. Organic shapes, gentle 
colours and a careful use of resources 
are just as much the focus here as the 
relationship between man and nature. 
Organic shapes and designs are supported 
by soft colours.

The colour palette focuses on natural 
tones, which have a particularly gentle 
effect with their delicate pigmentation. 
The cooler orientation features shades 
from the plant world, while the neutral 
range shows stone and metal shades. 
Moss, clay and a rosé nuance determine 
the warmer expression.

More and more, calming nature_careful 
+ pleasant blurs the boundaries between 
technology, research, art and craft. The life 
cycles of materials provide an important 
source of inspiration. New solutions are 
offered, for example, by waste materials 
that become new raw materials.

Nature is always included in this trend 
world, including in the office: the working 
environment also benefits from a clear, 

Ambiente Trends 23+ focus on sustainability, unexpected new 
creations and design icons
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calm design language. Seating furniture, 
tables and luminaires appear focused on 
the essentials. Biophilic light gives office 
and work spaces a natural look.

"Material research is still one of the 
most important strategies in design 
and interdisciplinary design studios 
are constantly researching innovative, 
sustainable materials. The path towards 
circular design remains the greatest 
concern and will accompany us 
continuously over the next few years," 
says Palmisano.

lasting ideas_passionate + evocative: 
design icons meet the here and now

The third trend, lasting ideas_
passionate + evocative, condenses the 
ideas of outstanding design icons into a 
living theme that seeks solutions for the 
here and now. The designers recall classic, 
iconic designs, but the design results are 
fundamentally new and modern. Graphic 
and striking, with strong colours and 
concrete shapes, memories of design 
icons are evoked. The focus is on the 
desire to reinterpret familiar concepts: 
well thought-out concepts can be seen 
that deal intensively with new needs.

Where our living environment is 
increasingly also becoming a working 
environment, modular, versatile solutions 
are found.

The lasting ideas_passionate + 
evocative colour palette forms the 

basis for powerful designs: petrol and 
blue nuances dominate the cool range, 
while intense orange-red with shades 
of violet and yellow lead the warm 
orientation. Both the individual colour 
and sophisticated colour compositions, 
for example in graphic-plaque patterns or 
modern mosaics, characterise this trend.

The overall concept is clearly in the 
foreground at lasting ideas_passionate + 
evocative, so different materials can also 
be used: Soft or solid, made of natural 
or recycled materials. Materials such as 
stone or marble emphasise durability, as 
do modular and versatile objects.

lasting ideas_passionate + evocative 
shows that not only home furniture but 
also other functional products can be used 
in a particularly flexible way. In the area of 
working and living, too, the adaptability 
of our living environment is perpetuated 
by multifunctional living objects. "At the 
same time, craftsmanship and the idea 
of manufacture, where special pieces are 
produced in small editions or even as 
one-offs, play an important role. Many 
products are functional and yet always a 
design statement," says Palmisano.

The experts from the bora.herke.
palmisano trend bureau report twice a 
day on the three trend worlds at Ambiente 
and Christmasworld. For the first time, 
there will be joint trend statements 
for Ambiente and Christmasworld - 
however, an individual interpretation 
per fair will remain and continue to be 
elaborated. The specialist lectures will 
take place in the Conzoom Solutions 
Academy in Room Europa, Hall 4.0 
Foyer, at the following times: Friday, 
Sunday, Monday, Tuesday at 11:45 a.m. 
and at 2:45 p.m. respectively. Saturday at 
12:45 p.m. and 3:45 p.m.

From February 2023, Ambiente will 
be held at the Frankfurt exhibition 
centre at the same time as the leading 
international consumer goods trade fairs 
Christmasworld and Creativeworld.

Ambiente/Christmasworld: February 3 
to 7, 2023

Creativeworld: February 4 to 7, 2023

www.messefrankfurt.com

TRADE WINDS

dw
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While most estates have 
recommended colour codes 
with regard to exterior colour 

choices, for the most part, these tend 
to sit within the neutral spectrum. The 
options present as either a choice of a few 
related colours, or one dominant colour 
for walls, with a matching accent colour 
for trimmings. There are many reasons 
for this, such as consistency of aesthetics 
across the development, but one main 
consideration is the potential resale value. 

While a certain individual might value 
shocking pink walls, it is not a commonly 
loved choice. It is safer and more practical 
to choose paint colours that will be most 
effective in attracting the widest range of 
buyers and that won’t present them with 
the added cost of repainting if they don’t 
like that bright pink, for example.

You may look at the word ‘neutral’ and 
think it is limited to white, white and more 
white, but neutrals are much more nuanced 
than that. Apart from white, which is still 
an incredibly popular choice due to its 
heat reflecting ability and appearance of 

cleanliness, there are off-whites, beiges, 
greys and ‘greiges’ (a mix of grey and beige) 
in a vast array of tones and hues. The great 
thing about all of these colours is that they 
go with each other and with everything else 
- whatever the landscape, and whichever 
choice of neutral the neighbouring homes 
are painted.

If your estate is a new development 
that has yet to choose its colour palette, 
or if you’re an existing estate that wants 
to change its colour direction, then warm 
whites, beiges and greys are undoubtedly 
the best options for painting exteriors to 
attract potential buyers. The Architectural 
Greys range from Plascon has a wonderful 
selection of grey hues, like GR-Y06 Orchid 
Bay, GR-Y04 Mandarin Tusk and GR-Y05 
Antique Petal, that will create a sophisticated 
yet subtle appearance. In the Essential 
Collection you’ll find a range of beiges and 
off-whites, like 4 Salt Pebble, 7 Frothy Milk, 
1 Evening Mist and 13 Alpaca, that provide 
warmth and make spaces feel welcoming.

“Picking neutral colours is actually about 
more than just creating a blank canvas for 
potential buyers — they help make small 
spaces look bigger and dark spaces brighter,” 
advises Caroline Ras of Plascon. 

For estates that are south-facing or 
placed in the shadow of a mountain, and 
where the homes are on the smaller side, 
white is a perfect choice of paint colour. 
This is because white doesn’t absorb any 
light or warmth, it reflects light that comes 
its way to create the illusion of a bigger 
space. We recommend using Plascon’s 
standard white to achieve a crisp white 
look, or picking more subtle off-white 
colours like Ray of Light 07-A2-3 or GR-
Y05 Antique Petal. Black obviously does 
the complete opposite, absorbing light 
and making spaces look smaller — which 
is why we recommend steering away from 

darker charcoal and greys unless they are 
being used in small doses. 

‘Natural’ is another word that we like to 
use when looking at paint colours to best 
attract new buyers. They can be incredibly 
effective in creating a calm atmosphere 
which can help potential buyers feel 
welcome on first viewing. There are 
definitely benefits to bringing in subtle 
touches of colour like 84 Light Sage, 92 
Nutter Butter, G2-E2-1 Briar Green and 
O6-E1-3 Maple Tree to create depth and 
counteract the starkness of whites and 
greys. 

In short, neutrals are the key to attracting 
the largest possible pool of buyers, instead 
of trying to appeal to a select few. By 
opening up estates to a bigger potential 
market, they help fuel demand and ensure 
the appreciation in value. 

www.plascon.co.za

Keep it neutral: The 
best colour palette 

to attract buyers
Plascon

OPEN CALL TO THE PUBLIC

For more information visit www.rupertmuseum.org

Stellentia Road, Stellenbosch
Tue – Fri: 10:00 – 17:00 | Sat – Sun: 10:00 – 16:00
opencall@rupertmuseum.org | 021 888 3344

You are invited to take inspiration from IN-MOTION: Art of the 
Space Age and create responsive works to be submitted for 
a group exhibition at the Jan Rupert Art Centre, Graaff-Reinet. 
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Curated in strategic partnership 
with Dubai Design District 
(d3), a member of TECOM 

Group PJSC, and supported by Dubai 
Culture, Dubai Design Week returns 
for its eighth season, 8 - 13 November, 
providing individuals and companies 
with a platform to showcase their design 
experience and thinking by ways of 
installations, exhibitions, and overall 
experiential mediums. 

The annual event is one of the region’s 
most significant cultural occasions with a 
line-up of programming demonstrating 
Dubai’s commitment to design, and 
is scheduled to take place at d3, a 
regional hub for art, design fashion and 
architecture. This year’s programming 
will focus on designing for a sustainable 
future, that will be integrated across the 
week’s activities in a range of disciplines 
including architecture, product design, 

interiors and multimedia by international 
and regional designers.

Khadija Al Bastaki, Vice President of 
d3, comments: “We are proud to present 
the eighth edition of Dubai Design Week, 
which is set to be – once again – a very 
exciting highlight of Dubai’s autumn 
calendar. We look forward to bringing the 
design and creative community together 
to engage, connect and be inspired by 
the ideas, talents and artisans presented 
across installations, exhibitions, talks, 
workshops, the Downtown Design 
fair and the market.  In addition, we 
look forward to giving incredible 
talent from the UAE, region and wider 
world a platform for their work to be 
showcased and celebrated.  We at Dubai 
Design District are deeply committed to 
rethinking the regular, empowering talent 
and being an ever-growing ecosystem 
for creative thinkers. We look forward 

– with this edition of Dubai Design 
Week – to fortifying Dubai’s status as a 
UNESCO Creative City of Design and 
further growing the profile of the creative 
industries in our city.”

Dr Saeed Mubarak bin Kharbash, 
CEO of the Arts and Literature Sector 
at Dubai Culture, said: “Design is a key 
pillar of our strategic roadmap in which 
we continuously support to empower 
creativity and the talented people behind 
this toward the development of the 
creative economy and to cement Dubai’s 
position as a global centre for culture, an 
incubator for creativity, and a thriving 
hub for talent as well as the global capital 
of the creative economy. Dubai Design 
Week is an annual celebration of design 
and designers that we are proud to be 
continuously supporting.”

www.dubaidesigndistrict.com

Dubai Design Week Returns 8-13 November 2022
by Downtown Design
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In the article below, we look at the 
basics of a private company: type, 
registration, financial reports and 

submissions applicable to South Africa.
Private companies exist as separate 

legal entities from their shareholders. This 
means that the directors and shareholders 
protect their personal assets, should the 
company run into financial difficulties. 
This is not applicable if the directors 
are found to be carrying on business in 
a reckless (gross carelessness or gross 
negligence) or fraudulent manner.

Once incorporated, a private company 
has an unlimited lifespan provided that 
the annual returns are submitted, and 
the annual fee is paid to the Registrar of 

Companies. This fee is calculated based 
on the annual turnover of the company.

Companies must be incorporated 
and registered with the Registrar 
of Companies (CIPC). Companies 
incorporated in South Africa must have 
a registered office address and maintain 
certain statutory and accounting records.

Approval of the name of the company 
must be obtained from CIPC before 
incorporation (the choice of name is 
restricted by certain criteria; such as 
conflicting with existing company names).

The ownership of a limited company 
can easily be divided up through the sale 
of shares. The shares can be further used 
as a means of generating capital.

Characteristics of Private Companies:
• They may not offer their shares for 

sale to the public.
• The number of shareholders is 

unlimited.
• They must include the word 

“Proprietary” or “(Pty)” at the end 
of the registered name immediately 
before the word “Limited” or “Ltd”

Registration requirements:
A company is incorporated by 

completing and filing a Memorandum 
of Incorporation (MOI) and a Notice 
of Incorporation to CIPC. This is done 
online through CIPC’s registration portal.

Standard versions of the MOI are 
included in the Companies Act. A 
company may choose to amend the 
standard versions of the MOI, as allowed 
under the Companies Act, to cater for its 
specific circumstances.

Document Requirements for Regi-
stration:
The documents needed to register a 
company with CIPC are the following:
• Certified Identification (No older 

then 3 month’s); CIPC only accepts 
valid ID documents, both sides of 
the smart card ID or passport. No 
other documents are accepted, being 
a temporary ID or an asylum seeker 
document.

• Signed digital document for 
registration and name registration 
(Cor9.4) provided after you submit 
the registration online, with name 
registration.

• Signed power of attorney/mandate 
to lodge if someone does the 
registration on your behalf.

• Proof of Residence (No older then 3 
months)

Private Companies - their Registration 
and Submission Requirements

Annual Submission Requirements:
The following needs to be submitted on 
an annual or monthly basis;
• VAT 201 Bi-Monthly: If your sales / 

turnover is greater than R1 000 000 
within any 12 month period you have 
to register for VAT. VAT payments 
are due by the 25th day of the first 
month commencing after the end of 
the tax period, for businesses who 
file their returns and make payments 
electronically.

• EMP201 (Monthly PAYE, UIF, 
SDL): This is the submission of tax 
on employees’ salaries. The amounts 
deducted or withheld by you, the 
employer, must be paid to SARS 
on a monthly basis by completing 
the EMP201. You need to submit 
your EMP201 and the payment, if 
applicable, within seven days after 
the end of each month. If the 7th 
falls on a weekend or public holiday, 
you need to submit your EMP201 
together with your payment, if 

applicable, by the last business day 
before the weekend or public holiday.

• EMP501 Bi-Annual reconciliation: 
The tax year is from 1 March to 28 
Feb. The first period is 1 March to 31 
Aug and the EMP501 reconciliation 
is due by 31 October. The second 
period is 1 Sept to 28 Feb and the 
EMP501 reconciliation is due by 
31 May. This is a reconciliation of 
PAYE, UIF and SDL paid compared 
to IRP5s issued to employees.

• Company Tax IT14: Every company 
has to submit an annual tax return 
within 12 months of their year-end.

• Provisional Tax IRP6: Every 
company has to submit a bi-
annual provisional tax return. This 
tax return simply is an educated 
estimate of the company’s profit 
every six months. The first return is 
due six months before year end and 
the second return is due at the year 
end. If provisional tax is overpaid, 
SARS will refund you after you have 

submitted a final company tax return 
IT14. If you underpay provisional 
tax you will pay in the difference 
and possible penalties once the final 
company tax return is submitted.

• CIPC Annual Returns: Every year on 
the anniversary of the company you 
have to submit an annual return to 
CIPC. Failure to do so will ultimately 
lead to de-registration of your 
company.

There are many other returns, dividends 
tax amongst others, however the above is 
a simple start to becoming compliant in 
running your business.

In addition, it is best to speak to a 
qualified registered accountant who can 
guide you through the requirements and 
advise you on tax structuring.

Warrick Hardman CA (SA)

www.xenith.co.za
www.iidprofessions.org.za
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However, it is best to speak to a qualified registered accountant who can guide you through 
the requirements and advise you on tax structuring. 

 

Warrick Hardman CA (SA) 

www.xenith.co.za 
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• The longest day was won by good 
sports Roco Fitting

Sadly, there was no hole in one and we 
were unable to give away the stunning Zip 
Hydrotap from Franke which was valued 
at R100 000.  Hopefully it will be on the 
cards again in 2023.

We then had several lucky draw prizes 
and auctioned off some lovely cuddly toys 
that had been part of the table decor.  

The evening ended with the ever 
popular Barrow of Booze sponsored by 
Boardmart - they went all out this year 
with a phenomenal array of alcohol that 
would impress any bar tender.  The lucky 
winner was Ruhaan of Shadowline Design.

A great day was had by all.  We are so 
grateful for the support we received and 
hope all will return again next year.  Final 
thanks to Blue Valley Golf & Country 
Club for hosting us and their staff for all 
their hard work on the day, and to all who 
attended who did not let the loadshedding 

that put most of the prize giving into 
darkness get their spirits down.

For the kitchen industry we are now in 
silly season with most kitchen companies 
being near to closing their books for the 
year.  We want to remind the industry that 
as we get closer to year end and industry 
closure there may be supply issues.  It is 
vital that any jobs that need to be completed 
before holiday closure are secured, deposits 
paid, and materials ordered to ensure 
supply and secure pricing. 

From the KSA side we will not be able to 
facilitate site inspections after 9 December.  
Any disputes in need of a site inspection 
will be handled in the new year.

Our last event of 2023 will be the KZN 
gala dinner.  This fantastic event that 
facilitates KSA members engaging with 
industry professionals is always a hit, and 
we look forward to another successful 
event this year.

www.ksa.co.za

What started as an overcast 
morning in September 
blossomed into a beautiful, 

warm, sunny day - perfect for our JHB 
golf day recently held at Blue Valley.

The morning started early with a 
welcome table and coffee sponsored 
by Mactool Diamond & Construction 
Products.  Golfers collected their goodie 
bags sponsored by Upper Edge Products 
which included a lovely cap from Blum 
South Africa.  Stunning golf shirts were 
also supplied courtesy of GRASS ZA 
(PTY) LTD.

A 10am shotgun start got the field of 
37 4-balls on the move, to work their way 
round a field choc-a-bloc full of events, 
competitions and fun, which included 
things like a marshmallow drive and 
gents having a voluntary short drop to 
retake their shot if they hit the water.  
Laughter could be heard all round.  Our 
hole sponsors went all-out and plenty 
of networking was done in the process.  
Thanks to hole sponsors: Boardmart, 
Franke, Whirlpool, Hansgrohe, Surface 
Studio, GRASS ZA (PTY) LTD, A Square 
Forklift, Novodecor by Surforma / Sonae 
Arauco, Morrells Woodfinishes, National 
Edging, Caesarstone South Africa, Roco 
Fittings, PG Bison, Neolith, Niemann SA, 
Off Course Golf Promotions, FIT and 
Liebherr Appliances ZA.

The results of the day were as follows:
• 1st place sponsored by Franke & 

Max on Top - Retha's Kitchens

• 2nd place sponsored by Smeg and 
Easylife Kitchens - Morrells 

• 3rd place sponsored by Whirlpool - 
Grass team 3

• 4th place sponsored by National 
Edging - Boardmart team 2

• 5th place sponsored by Grass, 
Caesarstone and Neolith - Moremi 
Kitchens

• 6th place sponsored by Roco and 
Neolith - Sonae team 1

• 7th place sponsored by Neolith, 
Gelmar Handles & Furniture and 
ProQuartz -  Team DeNic Cabinets 
/Woodtech Projects /Moremi 
Kitchens / Pascal Interior design and 
Carpentry Services

Competitions results were:
• Closest to the pin 2nd, sponsored by 

Franke - Kyla playing with Sonae
• Closest to the pin 8th, sponsored 

by Novodecor - Oscar playing with 
Moremi Kitchens

• Closest to the pin 15th, sponsored by 
Niemann SA - Matthew from Upper 
Edge who collected on behalf of his 
team member.

• Longest drive 5th, sponsored by 
Surface Studio - Jabu from Woodtech

• Longest drive 13th, sponsored by PG 
Bison - Ryan from Upper Edge

• Longest drive 18th, sponsored 
by Liebherr, the prize a stunning 
Liebherr fridge freezer valued at just 
under R30 000 - Drew playing with 
Upper Edge

KSA

dw

KSA Update
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CHAIRS OF 
NOTE

A s Creative Director Adam Court 
says, BNVO dining chair is 
about timeless grace, classical 

elegance and was designed to be realised 
in richly textured bouclé or supple leather, 
allowing the saddle stitch detail to form 
part of the chair's tailored aesthetic.

The timber frame of BNVO is a 
curvaceous cradle that holds the seat, 
somewhat saddle-like. The frame and seat 
are two separate and defined elements 
that come together to create an impactful 
and characterful unison.

BNVO is a “character” that completes 
a space and can be fully customised from 
a broad range of timbers and upholstery.

At OKHA, we like raw natural materials 
that add value to the design. Timber and 
leather are some of our primary go-to 
materials. Court explores these materials 
in depth to understand their multiple 
personalities and range of expression; 
timber has countless forms of expression.

OKHA designs are focused on 
craftsmanship, comfort and a distinctive 
individuality that complement and 
contribute to the interior narrative of 
spaces.

www.okha.com

BNVO, A dining 
chair about 

timeless grace and 
classical elegance.

by OKHA
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A n exploration of materiality in 
fashion design; two robotic 
garments that simulate the effects 

of virtual clothing.
2526 refers to the number of hours 

invested in the creation of the two 
polymorphic robotic garments, from 
ideation to the finish, from the first line of 
drawing to the last stitch.

NFT and digital fashion were the 
primary sources of inspiration for the 

2 5 2 6 project, as they hold the unique 
status of not being constrained by the 
physical reality of materials. However, 
the two polymorphic outfits of the 2 5 
2 6 project are very real: woven, hand-

screened, and consolidated materials have 
been specially designed to create these 
clothes that simulate the effects of virtual 
clothing. A surreal undulation generates 
a play of volume and transparency; their 

2 5 2 6: Fashion 
Designer Ying 

Gao's New Robotic 
Clothing Collection

Montreal, Canada

portrait Ying Gao
Photo credit: Max Abadian

FASHION 
DESIGN
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polymorphic movement, as well as their 
reflectivity, are results of an entirely new 
flexible material that combines glass, 
precious metals, and silicone.

"If the role of the fashion designer is to 
imbue a form and a function to materials 
intended to dress the body, I wonder 
about the question of the immaterial 
garment and the virtual body, devoid of 
substance, when the digital has become a 
real 'second nature'."

Material: Organdy, glass, silicone, 
electronic devices

www.yinggao.ca/2526/

FASHION 
DESIGN

dw
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Cities with skyscrapers do not lack 
steel frames, cement, or horizontal 
and vertical grids. However, at 

the root of the matter, the instinct of our 
ancestors was to build nests to seek shelter 
from wind and rain. Therefore, natural 
purity can touch the people’s hearts more 
effectively than the refinement of artificial 
polishing.

CoCo's new store is located on Suzhou 
Shiquan Street, a boulevard engraved 
with ancient history. It still retains its 
traditional geographical pattern, and 
its characteristics as a water town with 
extremely rich cultural deposits. In this 
project, the designer integrates the field 
form into the future living space both to 

RETAIL 
INTERIOR

CoCo Tea Coffee 
Juice Shop on 
Shiquan Street

Suzhou, Jiangsu, China

reflect the historical ancient street, and to 
promote the symbiosis and co-prosperity 
of modern aesthetics and the overall 
order. Simultaneously, the design seeks to 
achieve resonance in the collision of the 
spiritual fields.

As a whole, the return to original 
thinking while exploring future lifestyles 
allows the designer to seek and discover 
the origin of life, and to connect the top 
surface, elevation, and ground through 
a curved structure. The rendering of art 
continuously penetrates into the entire 
building, not only in the appearance 
of form, but also derived from detailed 
connotation. Building a healing and 
immersive experience, while analysing 
the relationship between the environment 
and future architecture, also leads the 
brand in a creative and sustainable way.

As a renovation project, the designer 
draws upon history as its soul, striving 
to maintain the details and charm of the 
original building wherever possible, and 
using modern art techniques to maintain, 
awaken, and revive the context, etiquette, 
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enjoy some quiet time. The matrix of the 
modeling lamps, based on cell particles, 
is distributed in orderly fashion on the 
wall, creating an very simple aesthetic 
between virtuality and reality. Warm 
orange lights, similar to the brand colour, 
pave a warm and healing foundation to 
create a continuous and dynamic spatial 
experience for customers.

Climbing the spiral staircase, the 
designer embraces nature in the form 
of irregular-shaped caves, connecting 
beams, and curved walls, forming a 
scene that changes with every step, while 
contributing metaphors of the future to 
the space. The embedded window is a 
prelude to the space. The mottled texture 
of the internal paint richly portrays the 
original beauty of the natural carving of a 
layer of space, constituting spatial tension 
for customers.

Why do people feel lonely in their 
spiritual world? On one hand, advanced 
social products help people to both 
perceive the world quickly and efficiently. 
On the other hand, they can also pull 
people further apart. Based on a concept 
of returning to the origins of life, the 
designer builds a rhythmic and soft space 
with the images of cells and caves, creating 
a pathway for seeking inner freedom in 

and music inherited from the city's 
history of more than one hundred years. 
This is not only an exploration of ancient 
civilisation, but also prospects for future 
life.

The design of the space is a grand and 
beautiful narrative. Upon entering the 
space, the interior is divided by irregular 
blocks. Fluidity and sense of order of lines 
enriches the spatial hierarchy, providing a 
strong and beautiful visual rhythm.

The food court area and seating area 
echo each other. While maintaining 
a harmonious integration of the two 
functional areas, the choice and layout 
of materials, colours, and moving 
lines contribute clear and independent 
attributes to each.

The wall in the food court is simple 
and unadorned. The intervention of light 
and shadow breaks the monotonous tone. 
Under indirect light shading, the texture 
appears delicate and exquisite, with 
reflections of stainless steel that infuse 
visitors with a sense of rediscovering 
original simplicity.

There are no high partitions in the 
seating area. The simple outline of 
the wavy wall body creates a relaxing 
atmosphere, with gentle winding curves 
providing customers with a chance to 

RETAIL 
INTERIOR
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RETAIL 
INTERIOR

Kitchens

the balance between ancient civilisation 
and modern aesthetics. The secular 
definition of success doesn’t represent the 
criterion for everyone's survival. Human 
beings should stay true to themselves, 
pursuing the real desires of their hearts, 
and not catering to or blindly following 
anything. That philosophy represents the 
initial intention of the design, and the 
confidence placed in the brand's vigorous 
development.

Technical sheet
• Project Name: CoCo Tea Coffee 

Juice Shop on Shiquan Street
• Location: Suzhou, China
• Design Company: OYTT Design
• Chief Designer: Tiao Ouyang
• Design Team: Yun Yao, Danfeng 

Zhou, Xiaobei Ma
• Area:170 square metres
• Start Time: January 2021
• Completion Time: September 2021
• Main Materials: art painting, custom 

brick, art pouring board, stainless 
steel, fireproof board

• Manufacture: Shanghai Hooyi 
Displays&Fixtures Industries Co., 
Ltd

• Light: Miwei Lighting
• Material brand: MUY Ceramic
• Photographer: Lu Haha

www.architizer.com/projects/coco-tea-
coffee-juice-shop-in-shiquan-street/
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Expect to see colourful cabinetry, 
more tile and upscale details.

What is the new colour for kitchens 2022?
Green – Natural and organic, green 

is said to be the ‘BIG’ colour for 2022.  
Designers are excited about combining 
warm shades of green with natural wood 
elements such as oak and walnut.  Darker 
shades of grey will also be a hit.

Sustainability is a key for 2022.
2022’s kitchens will give a nod to 

Mother Earth and not just through design 
and décor ideas.  Sustainable living has 
never been more important, and when it 
comes to kitchen cleaning, eco-friendly 
products will increasingly be making 
their way into our homes.

A desire for a more rustic, country 
inspired look in kitchens has been driven 
by the last few years in lockdown that saw 
a huge migration of people from big cities 
to more rural locations.  Even those who 
stayed in urban environments, recreating a 
country inspired kitchen with a modern feel 
is set to be a huge kitchen trend in 2022.

In 2022 and beyond we will see more 
rounded shapes adding elegant and 
beautiful corners to the kitchen.  Softer 

forms are alluring and appealing because 
they exude luxury and sophistication.  
They are also more ergonomic, and feel 
more natural the use, whilst aesthetically 
every view flows, rather than creating 
abrupt stops.

Rounded corners paticularly, will be on 
kitchen islands when it comes to kitchen 
trends in 2022.

For breakfast bars use contrasting 
material like wood and quartz composite 
with different thickness levels.  A curved 
seating area is more sociable – a round 
table versus a long narrow table.

2022 will see the continued rise of 
open display shelves.  Floating shelves 
highlighted with hidden LED spotlights 
will become big and are perfect for 
pieces of sculpture and different home 
accessories.

Never underestimate the power of 
strategically placed tiles.  If a kitchen floor 
has seen better days, consider a revamp.  
Patterned tiles are tipped to be popular in 
2022, having become a steady favourite in 
recent years.

The Invisible Kitchen.
Some of the best kitchen trends for 

2022 are practical rather than design led, 

KITCHENS

and smart new kitchen storage ideas are 
set to be a big theme this year.

As a highly functional space we use 
all day long, kitchens are populated with 
practical appliances, tableware and more, 
that can often feel overwhelming within 
the space.  The modern new trend is 
about hiding the kitchen almost entirely 
to make the room feel more streamlined 
and minimalist.  With the open plan 
kitchen in use morning, noon and night, 
concealing appliances, cookware, the sink 
and general kitchen clutter behind closed 
doors creates a non-kitchen look.

Fresh ovens.
To bring a kitchen straight into 2022, 

consider updating one of the appliances 
– the electric oven.  As an electric 
alternative to the typical gas ranges, 
induction cooking is considered a safer 
option that causes less air pollution.  
Admittedly upgrading an oven range is 
expensive, especially if one has your sights 
on an induction style.  However, working 
with a generous budget, this switch can be 
well worth the investment.

Incorporating a pantry.
The buzz word for all kitchen designers 

right now is ‘pantry’, as this on trend 
storage solution becomes the height of 
fashion for the modern kitchen. This is 
a fashionable yet simple way to create a 
happy, useable kitchen space, because it is 
so much easier to organise a kitchen when 
one has this key extra storage area.

Outdoor ‘smart’ kitchens.
Smart kitchens are kitchens intended 

to save time and energy.  Their primary 

objective is to be sustainable and effective.  
They are a mixture of electronics, 
careful design and components that are 
environmentally friendly.

Just as our indoor kitchens have become 
the hub of the home in recent years, with an 
ever increasing attention to style and decor, 
and even more demanding expectations 
for appliances and gear, these days we want 
our outdoor cooking spaces to be just as 
equipped, efficient and stylish.

How does a smart kitchen works?
Smart kitchens, to usually refers to 

something connected via lo T (Internet of 

Things) technology, Bluetooth or Wi-Fi.  
Because a smart device connects to other 
technology, it is easy to control remotely 
via a phone app or a smart home platform 
like Amazon Alexa or Google Assistant.

The rise of smart-tech in our homes has 
seen a steady increase in recent years.  And 
2022 might just make its way outdoors too 
according garden trends in 2022.

Kitchen Trends
by Stienie Greyling

A curved seating area

Floating shelves with LED lights

Modern, yet rustic and 
country inspired look

Natural and organic 
themed kitchen

dw



36    Issue 259 • dw   37        dw • Issue 259

KITCHENS

Research on materials, cust-
omisation, sustainability, and 
attention to detail are values   that 

characterise every Valcucine kitchen.
As in this private residence, designed 

by architect Egidio Panzera at the Bosco 
Verticale in Milan, these values intertwine 
a dialogue between inside and outside to 
give life to a domestic oasis in the heart of 
the Milanese metropolis.

The harmony between the materials 
used, the reflections between interior and 
exterior, the customised solutions, and 
the ability to conceal what should not 
be manifest, give shape to an apartment 
sewn like a tailor-made suit, to fit the  
personality of the client.

As the trees characterise the shell of 
the skyscraper designed by Stefano Boeri 
Architetti, with Gianandrea Barreca and 
Giovanni La Varra, so also the fossil 
branches and leaves trapped in the Forest 
marble become the protagonists of the 
interior project. The exterior-interior 
connection is also created through 
reflection, used to break down corners 

and create continuous cross-references 
between inside and outside.

To furnish the kitchen space, the 
architect has availed himself of Valcucine’s 
collaboration, which has created an 
Artematica linear composition (design 
by Gabriele Centazzo), among the most 
iconic of the company, that has been 
in production since 1988 and has been 
continuously updated.

The kitchen façade is made entirely of 
glass, a precious, resistant, and eco-friendly 
material. The choice of a matte finish and 
soft colour shades, playing with earthy and 
whitish tones, creates a mellow mood in 
syntony with the other areas of the house.

The handle-less solution enhances the 
clean, uncluttered lines of the design, 
setting off the finish of the cabinets 
thanks to uninterrupted front surfaces. 
The choice of using aluminum for grips 
and profiles enhances the technical side 
of the kitchen. The equipped walls create 
perspective lines that highlight the large, 
full-height window that offers a glimpse 
of the outdoors.

A Domestic Oasis 
with a Sustainable 

Kitchen
Milano, Italy
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KITCHENS

Worktops

The idea to “hide and reveal”, a staple 
of Egidio Panzera’s work, reflects on the 
choice to place a kitchen in a niche and 
complete it with the Special Element 
New Logica System, an expression of 
Valcucine’s technical research.

A top lift-up door and downward 
sliding bottom door open and close to 
reveal and hide, as desired, all of the back 
panel equipment, a patented element that 
can be set up as needed, with the option to 
accommodate the hood as well.

With opened doors, everything is 
ready to be used in the most practical 
and effective way. Conversely, with closed 
doors, everything is hidden, restoring 
order in an instant. Apart from giving 
maximum functionality in the kitchen 
department, New Logica System creates 
an evocative scenario offering amazing 
and unexpected entertainment for guests.

The Artematica kitchen introduced 
by Valcucine fits perfectly in the main 
architecture of a mansion characterised by 
furnishings that integrate into the walls, 
giving shape to the space, or hiding, as in 
the case of the rooms, unexpected spaces.

An approach also supported by 
Valcucine, always committed to research 
that aims to re-think and re-imagine 
ergonomics.

www.valcucine.com/en/



40    Issue 259 • dw   41        dw • Issue 259

Choosing the right countertop 
is one of the most important 
aspects of kitchen and bathroom 

design.
There is a definite trend towards more 

impactful surface choices and also a 
demand for nature inspired shades.

From Indian marbles to Brazilian 
granites and even onyx, there is a huge 
array of exotic green stones to be explored.

Porcelain slabs offer design freedom 
with exceptional quality, strength, texture, 
hygiene and safety. The use of natural 
materials has increased considerably 
during the pandemic and will strengthen 
in appeal as marble, granite and unpainted 
wood work tops became a firm fixture.  
Marbles with naturally strong veining 
add statement value and create a textural 
contract between polished surfaces, 
metals and woods.  Out of fashion for 

a while, wood is now enjoying a bit of a 
revival.

Using contrasting materials for 
different countertops within a kitchen 
naturally creates different zones within 
a room.  This not only making a space 
more practical, but aesthetically creates a 
visually pleasing and harmonious space to 
live in.

With the move towards larger kitchens 
in open plan spaces, the kitchen island has 
become an essential kitchen feature.

When it comes to the idyllic material 
for a kitchen countertop, there is no doubt 
that granite is top of the list.  However, 
with modern technologies advancing the 
production of stone materials all the time, 
other man-made materials are beginning 
to compete for the top spot at a more 
affordable price.  One such material is 
Corian.

Both granite and Corian countertops 
have their own strengths and weaknesses; 
however, granite is one of the most durable 
materials around.  As a solid natural stone 
it is not only extremely practical but also 
intrinsically beautiful, offering an array of 
unique patterns and colours that can meet 
the needs of many kitchen and bathroom 
designs.

Man-made solid surface countertops 
such as Corian have become increasingly 
popular in recent years.  Made by applying 
an acrylic resin to the top of a substrate 
material like wood it can create seamless 
worktop surfaces that can be fitted and 
moulded into many contemporary designs.

Quartz countertops have become 
incredibly popular and for good 
reason.  Quartz is much harder than 
granite and other stones, which makes 
it more resistant to scratches, dents and 

cracks.  Because of its hardness, quartz 
countertops also tend to be easier to clean 
than granite or marble because they don't 
absorb liquid.  Quartz comes in different 
colours and pattern variations making it 
an option for any style or space.

One of the top kitchen countertop 
design trends for the last few years, tiles 
are a time tested and often fail safe choice. 
Now more than ever, homeowners are 
looking to integrate backsplash tiles into a 
cohesive whole with the countertops.

Butcher block wood kitchen worktops 
are a classic and stylish choice that can 
look traditional or modern depending 
on how one styles them.  Working with 
an open concept kitchen butcher block 
countertop can be a great choice for a 
cook space.  It is functional and beautiful 
at the same time.

Copper and stainless steel kitchen 
countertops have always been popular as 
they provide an element of luxury while 
also being affordable.  Metals tend to be 
resistant to rust and staining making 
them both durable and attractive with 
copper providing a warm, rich tone.

There are many kitchen countertops 
out there to choose from; take a look at 
these top three ideas that seem to be 
trending right now.

Waterfall Edge Countertops:
The waterfall edge countertop design 

incorporates a top edge that gently falls 
down in a linear pattern rather than 
levelling off into a flat plane.

Illuminated/Backlit Countertops:
One of today’s most popular kitchen 

countertop design trends is backlit 
countertops, with a few dimmable LEDs 

around which one can create a space 
where everyone feels comfortable, while 
still being able to see what they are doing.  
This trend is new and continues to grow 
as people realise how different what fun 
the addition of a lit up countertop is.

Matching Countertops and Backsplash:
Matching the countertop to the 

backsplash is an easy way to tie the 
kitchen together and ensure that every 
piece in the space has a purpose.  Quartz 
is one of the favourite materials for both 
countertops and backsplashes because 
it pairs well with just about any style of 
cabinet or appliance. dw

WORKTOPS

Kitchen countertops
by Stienie Greyling

Illuminated/Backlit Countertops

Illuminated/Backlit Countertops
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For indoor or outdoor, wall 
coverings, accessories and 
bathroom furniture concepts, 

Travertine is back to set trends in the 
design world. Its strongly textured look, 
its richness of nuance, the range of shades 
available, and its intrinsic characteristics 
make it a warm, vibrant material that is 
appreciated everywhere in the world. 
Travertino Noce, Travertino Titanium, 
Travertino Navona and Traverti-no Rosso 
are some of the varieties of this limestone 
rock which Kreoo uses in its collections, 
signed by leading Italian designers.

Some examples are the Linear cabinet, 
the Hug washbasin and bathtub, designed 
by Matteo Nunziati, which blend 
Titanium Travertine with Eucalyptus or 
Walnut wood, in a combination of great 
elegance and contemporaneity; or the Zen 
or Folium collection of wall coverings, 
designed by Marco Piva and Sebastiano 
Zilio, respectively, and the More table by 
Marco Spatti, made entirely of Travertine.

The Hug collection evokes an embrace 
between the two materials and their 
alternating patterns of solids and 
voids, which define their aesthetics.
In the freestanding washbasin, the 
marble envelops the back of the block, 
cylindrical, in a semicircle and crowns 

it with the basin, while the front is in 
wood and provides open spaces as well 
as storage compartments with doors. The 
bathtub is also structured with the same 
juxtaposition: stone is shaped and worked 
to build the inner part while a wood shell 
surrounds it and completes it on one of 
the long sides with modular shelving, 
where objects or towels can be stored.

Linear continues the same research as 
Hug, with more essential and geometric 

Travertine trend
the proposals of Kreoo

lines: Travertine, again of the Titanium 
variety, can be combined with the same 
two wood essences or White Larch to 
compose freestanding or wall-hung 
bathroom furniture, in four different 
sizes. Marble defines the top and the long 
band applied to the drawer front that 
serves as a handle, shaped to provide the 
best ease of grip.

Zen and Folium wall coverings, on the 
other hand, exalt the irregular texture of 
Travertino with grooves and thickness 
interplays in the material. Proposed in 
60x60 cm panels and 2 cm thick, Zen is 
a surface carved by sinuous lines, with an 
asymmetrical fluidity that evokes sand 
dunes. Travertino Noce and Travertino 
Titanium, both available for this product, 
highlight its connection with the inspiring 
element and give an effect of softness to 
the panels, which are also ideal for vertical 
applications in bathrooms. The natural 
imprint also inspires the concept of the 
Folium collection, where the detail of the 
botanical world is brought to life in the 
stone, which accommodates a stylistic 
version of the leaf in four different textures 
that can be juxtaposed and selected in 
Travertino Navona, Travertino Noce, 
Travertino Titanium and Travertino 
Rosso.

Last but not least, More is a family of 
tables in different sizes and shapes that 

can be customised and entirely made 
of Travertino. The base is composed of 
slabs of natural stone placed vertically 
and connected together to shape a cross, 
which emerges on the top and defines 
a decorative and functional detail. The 
structural outline projection on the top 
continues in thin lines that reach out to 
the edge of the top, where an elegant bevel 
is created, making it possible to work 
with smaller slabs of marble, reducing the 
waste of material.

www.kreoo.com 
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A touch of ancient Greece comes 
through with Dionysos, from the design 
workshop LATOxLATO. The name recalls 
Dionysus, god of earthly pleasures, wine, 
and banquets. That vitality can be felt in 
the dynamic red-on-white geometries of 
this collection. 

The two latest additions to the collections 
emerge from TERZADIMENSIONE’s 
product research and development 
laboratory, created with a special engraving 
and glazing technique that gives the artifact 
a charming bas-relief effect that is rich in 
tactile and visual appeal. Doily echoes the 
delicate textures of southern Italian crochet 
and lace, while Foliage is inspired by the 
carpets of leaves seen in the Mediterranean 
autumn of Provence.

For both patterns, TERZA-
DIMENSIONE offers a bold palette 
ranging from turquoise and midnight 
blue, to yellow, red, and purple. All shades 
are precisely matched to those in the 
RAL colour system in order to facilitate 
the work of architects and designers. 
TERZADIMENSIONE provides a 
discreet complementary detail, attesting 
to the originality of each piece.

The elements of the collection are 
designed to create a modular system that 
offers countless possible solutions and 
combinations. The unifying theme is the 
geometry of the circle.

The modules can be laid directly on grass, 
gravel, soil, or screed. Some can be replaced 
by elements that incorporate an outdoor 

lamp, which can be used as a walkway 
marker or as an actual light fixture.

In addition to their decorated versions, 
all of the elements are available in the five 
base colours inspired by natural stone, 
extending the collection’s compositional 
possibilities into less elaborate designs.

Two-dimensional slabs for three-
dimensional looks.

Tables and coffee tables
Taking advantage of the versatility of 

ceramics, here the 122cm round readily 
transforms into the top of a convivial 
table as a centrepiece for lunches, dinners, 
and outdoor gatherings. With two heights 
(75cm and 80 cm), multiple tables can 
be placed side by side and can partially 
overlap, recalling the many possible 
arrangements of the ceramic rugs. 
Harmony exudes from the collection’s 
attention to detail. The edge, sandblasted 
and enameled top, and metal supports 
pick up the nuances of the décor. 
Matching coffee tables, with round tops of 
60cm and 80cm, and heights of 50cm and 
55cm, complete the line.

Pas Japonais
With this collection, TERZA-

DIMENSIONE offers a contemporary 
interpretation of the walkways that mark 
Japan’s fascinating Zen gardens. Five 
modules are carved from a single 20mm-
thick porcelain stoneware slab: one large 
piece, 122cm in diameter, and four smaller 
ones with a diameters of 61cm. The round 
and crescent-shaped elements can be 
freely arranged, exploring the possibilities 
for ever-changing compositions and 
patterns that expand organically, like 
beautiful rhizomes.

As an alternative, the brand offers an 
18-element composition called Rug Stone 
Decor, with a fixed size of 3x5 meters.

From private gardens and terraces to 
parks, from hôtellerie to public spaces, the 
TERZADIMENSIONE outdoor furniture 
system uniquely lends itself to creating 
contemporary and vibrant settings. It is 
a truly innovative approach to enhancing 
open spaces with the natural beauty of 
porcelain.

Photo credit: courtesy Terzadimensione

www.terzadimensione.com
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TERZADIMENSIONE, an Italian 
company specialising in large 
ceramic slabs, has unveiled a 

kaleidoscopic system of decorative “rugs,” 
walkways, tables, and lamps aimed at 
reinventing the experience of outdoor 
spaces.

A brightly coloured “rug” made of 
porcelain tile catches the eye by the pool, 

among the trees, or on the balcony. Unique 
walkways made of the same versatile 
material wind through the greenery, and 
modular lighting elements arranged around 
decorated tables complete the collection.

Five different patterns invite us on 
a journey across the Mediterranean, 
exploring a full range of modular and 
mutually integrable furniture elements 
that lend themselves to countless original 
combinations - always consistent and 
coordinated in style. 

“These decorative series are the result 
of our collaboration with four design 
studios, as well as the creativity of our 
in-house workshop. Starting with large 
porcelain slabs, we created this new 
furniture system by working on the 
expressive and functional potential of 
ceramics as a bold statement of outdoor 
colour and decor,” explains Alfredo Brusa, 
CEO of TERZADIMENSIONE.

The wind-carved waves in the desert 
sands of North Africa are the inspiration 
for the Dunes line, designed by 
OPERAVISUAL. Thin, irregular golden 
lines undulate gently on a bright white 
stone background.

Pier Luca Freschi’s design, Wave, on 
the other hand, evokes the sound waves 
of electronic music on the long starry 
nights of the Balearic Islands. Sinuous 
movements in white stand out against a 
backdrop of elegant black Belgian stone.

TERZADIMENSIONE’s Outdoor Ceramics.  
A Mediterranean Voyage

Imola, Italy

Pas Japonais with lamp, Wave decor

Pas Japonais, Dunes decor by OPERAVISUAL

Wave decor by Pier Luca Freschi

Pas Japonais and tables, Dunes decor

Rug' Stone Decor, Dunes

Pas Japonais, Dunes decor by OPERAVISUAL

Doily Purple decor

Doily Blue decor

Dionysos decor by LATOxLATO

Rug' Stone Decor, Foliage Red, Green and White

Doily Red decor
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Furniture TrendsYour kitchen worktop should never 
be taken for granted. This is, after 
all, the new living area in the 

home. It’s where we eat, play and spend 
time as a family. All of which happens on 
or around the surface. The modern kitchen 
has to be hard working, yes, but it also 
has to represent a taste of who we are and 
what we stand for. And while a kitchen 
renovation is a huge investment, and one 
may therefore be tempted to go for a classic 
timeless finish, today’s innovations allow us 
to seize the day and tap into our wild side! 
Here are some countertop tips to make 
your kitchen space not only captivating 
and inviting, but a space that makes people 
want to stay longer… 

Choosing Pizazz
Thanks to innovation and technology, 

we now have the luxury of having beauty 
and quality combined. Life is too short to 
live on the safe side. From bold nature-
inspired colours to textured finishes, find 
surfaces that make your heart sing. 

Choosing Quality
You do not want to be renovating 

your kitchen often, so always invest a bit 
more and ensure you’re choosing a brand 
that comes with a good reputation and 
supportive after-care team.

Choosing Durability
High-traffic zones call for durability. 

Things to bear in mind when choosing 

your surface are heat resistant, non-
porous surfaces for easy cleaning, as well 
as hygiene, scratch resistance, and of 
course, the manufacturing process.

Choosing Suppliers
To install or not to install, that is 

the question. Did you know that the 
majority of issues experienced with 
countertops are not material faults, 
but due to unprofessional cutting and 
installing. So don’t waste your time 
on a cheaper installer who won’t do a 
good job. Choosing a supplier is tricky 
business, especially when you don’t know 
if you are being quoted fairly. Always seek 
recommendations and online reviews. 
Ask to speak to satisfied customers and 
see their installation work in person – and 
always get a second or third quote.

Choosing Respect
No matter what countertop you choose, 

remember to treat it with care. No matter 
how durable a surface may claim to be, 
always use a chopping board, a hot tray, 

and gentle cleaning detergents. Also bear 
in mind that dark surfaces will always 
need a bit more daily maintenance (just 
like a black car needs more regular 
cleaning) – and will show sticky finger 
marks when children are around. And the 
likes of a polished surface will always need 
to be treated in a more gentle manner to 
prevent scratches.

Choosing Infinity Surfaces
To meet all of your kitchen worktop 

requirements, choose Italy’s finest surface: 
Infinity Surfaces. With unparalleled 
design options and exceptional 
durability, these large-scale slabs will 
give you and your family the greatest 
gift. Contact your nearest branch today! 
Visit infinitysurfaces.co.za for more 
information and get design inspiration 
via social media when you follow  
@infinitysurfacesza.

www.infinitysurfaces.co.za

Going Surface Deep
by Infinity Surfaces
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the curve extends beyond sumptuous 
C-shape sofas to include anything 
from soft edge tables to reimagined 
contemporary chairs.  These softened 
forms bring lightness and romance in to 
interiors.

Outdoor furniture will become more 
sophisticated and refined as we continue 
to spend more time entertaining outdoors.

Sustainable rattan is a trend in furniture 
that is creating a buzz this year.  As 
2022 is all about sustainability and eco-

friendly design trends, rattan furniture 
tops the list.  It is also a popular choice in 
outdoor furniture. Rattan sofas are easy to 
maintain and add earthy tones to a space.

Textiles are returning to a classic look 
in 2022. Patterns in fabric include flora 
and fauna, big graphic botanical florals, 
especially wallpaper. Leather, whether 
faux or real, is a material that can 
instantly elevate an interior.  It is certainly 
an inviting fabric for living spaces and 
bedroom trends.  Either let the leather be 
showcased in a natural colour or really 
make a statement with a bold colour.  Feel 
free to contrast the material with soft 
accents or textured scatter pillows. 

Design continues to evolve with new 
advances in technology. Technology is 
becoming front and centre in home and 
furniture design.  Homeowners today are 

looking for the convenience and peace 
of mind to control the likes of security, 
temperature and music; all from their 
smart phones.  Other high end tech gadgets 
might include self-shading windows, 
induction cooktops or heated flooring.

The most popular designs for fixtures 
for the next two or three years will be less 
shine and more matte finishes in stainless, 
nickel and pewter.

Some trends are just a craze while 
others withstand the test of time.  

In 2022 those that will be around for 
the long term are taking precedence.  
The previously mentioned trend of 
sustainability plays a part here.  Consumers 
are becoming more conscious, therefore 
choosing furniture and décor that won’t 
be traded or upgraded year by year will 
become more popular.

Curved shapes, textures and nature 
inspired interiors are all trends 
named by top interior designers 

for 2022.
2022 is going to be full of rounded 

edged, organically shape furniture.  The 
emphasis on natural and sustainability 
continues to grow in interior trends from 
previous years.

Moreover, we will see a subtle merge of 
retro, natural and Zen elements in 2022 
interior design trends.  A touch of retro 
is more than enough to spruce up a home.  
Gentle suggestions of burnt orange, moss 
greens and other warm neutrals brighten 
up and coming interiors.

There are so many different interior 
design trends that come and go as the 
years pass.  While natural wood has been 
around for a long time, this might be the 
year for it to make a serious comeback in 
both traditional and modern residences.  
One way that natural wood can truly 
shine in any home is by going back to 
those youthful, bohemian, earthy vibes.

Light wood, clear lines and floating 
surfaces set the tone for Zen living.  
These spaces lean towards a less is more 
approach while keeping décor organic and 
natural.  The emphasis is to be conscious 
of how a space as well as the furniture and 
décor will be affect emotions and overall 
wellbeing. Personalised interiors will 
dominate with spaces that encourage the 
best versions of ourselves.

Rounded furniture is also another 
heirloom from the modernist era making 
a comeback.  However, this time around 
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Furniture and furnishing trends 
by Stienie Greyling
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Upholstery for the bed, sofa and armchair 
is available in leather or fabric.

The sleeping area finds further definition 
in the Soul bedside tables and chest of 
drawers. Featuring an elegant shape and 
slightly rounded edges, these furnishings 
are made of glossy lacquered wood. The 
Soul bedside table rests flat on the ground. 

Its open compartment and wooden drawer 
have been designed to maximise use of all 
areas: Inside, the container compartment 
accommodates objects, guaranteeing 
both visibility and protection. The 
upper level of the external silhouette, 
meanwhile, is ideal for storing products 
used each day before going to sleep.  

The chest of drawers in glossy lacquered 
wood, simple and always with a rounded 
line, is suspended on four sculptural feet in 
bent sheet metal. As for the TV unit, the 
function of handles is resolved with the 
presence of inserts in walnut or marble.

Complementing the bed and the other 
furnishing elements of the room are the 
dressing table and mirror, which can exist 
individually or as a pair. Attention to 
detail and Turri's expertise give life to the 
elements in which the precious essence of 
canaletto walnut meets the verve of more 
contemporary materials, such as glass, 
glossy lacquer and marble.

The dressing table’s lacquered wood 
top and metal edge continues in the 
linearity of the legs. The front drawers, in 
wood or marble, make the Soul dressing 
table an essential and functional product 
for the storage of trinkets and various 
objects.

The new extension of the Soul 
collection presented during the Salone 
del Mobile 2022 reaffirms the presence 
of Giuseppe Viganò in the creative team 
of the company, and highlights the value 
of products proudly Made in Italy by the 
Turri brand.

www.turri.it/en/The signature style of Giuseppe 
Viganò − Studio Viganò reappears 
in new elements of the Soul 

collection, designed for the living, dining 
and bedroom areas. The Soul novelties 
resume the dialogue on harmonious 
contemporary living that started in 2021 
with the sofa and armchair. The new 
additions have been created with special 
attention paid to the needs of daily 
living that, in modern times, require 
ever increasing levels of comfort and 
functionality. With this renewal of the 
concept of home and living comes a table, 
chair, sideboard, cabinet and TV unit for 
the living area; and a bed, bedside tables, 
chest of drawers, dressing table and 
mirror for the sleeping area.

As with the music that inspired the 
collection, the Soul table is intensely 
expressive. The sensual, elegant 
development of the central leather-covered 
leg adds movement to the structure, which 
is then interrupted by an oblique cut that 
brings out a curved section and adds 
dynamism to the entire design. Add to this 
its soft, rounded style and minimalistic 
details, and it is clear to see how this table 
can create an immersive feeling of comfort, 
soul and beauty.

The Soul chair, designed to surround the 
table, is comfortable and welcoming, thanks 
to the presence of armrests integrated into 
the seat. Fully upholstered in leather or 
fabric, its triangular metal legs are available 
in a Matte light-platinum finish.

The sideboard is distinguished by a 
metal frame that outlines the front and 
highlights its suspension from the ground, 
made possible by sophisticated feet in 
folded sheet metal with the same rounded 
style of the front frame. The Soul sideboard 
is equipped with a drawer and two doors 
for storing various objects and utensils. 
Affixed to the front and available in marble 
or wood are details that act as handles.

The Soul vitrine incorporates a 
metal profile with the same alternating 
pattern of solids and voids seen in the 
sideboard. The linearity of the glass 
doors is interrupted by marble inserts, 
emphasising the coexistence of different 
materials and making the new products 
of the Soul collection especially suitable 
for design environments with strong 
personality.

The characteristics of the Soul 
collection are also recognisable in the TV 
unit and coffee table which complete the 
living area. A metal edge around the front 

perimeter of the TV unit emphasises the 
sweetness of the shapes, while the absence 
of the handles is answered in an accent 
(in walnut or marble) that is applied to 
the lacquered structure for opening and 
closing the doors and drawers.

The play of contrasts between materials 
and colours gives harmony and movement 
to the Soul coffee table, available in a high 
or low version. Lightness and solidity 
coexist, due to the folded sheet metal legs 
ready to support the marble top.

All the elements of the Soul collection 
are available in single-colour glossy 
lacquer for the wood, matte light-
platinum for the metals, and walnut or 
marble for the details.

Creativity and craftsmanship find full 
expression in the bedroom area with 
the new Soul bed. In line with other 
upholstered items of the collection, the 
Soul bed, in its delicacy, immediately 
transfers a feeling of relaxation and well-
being. The rounded and accommodating 
headboard, slightly curving around the 
mattress, follows the pattern of the seams, 
giving added softness to the shapes and 
wooden details that hold the frame and 
headboard in a gentle embrace. Everything 
appears as a single and sinuous body. 
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interface, allows users to turn high quality 
Merino felt offcuts into custom furniture 
according to their choices, from colours 
and patterns, to dimensions and densities. 
Real-time visualisations in 2D and 3D, as 
well as instant pricing feedback, make for 
an intuitive and transparent experience 
that frees the imagination and opens 
doors to a world of possibilities.

The inaugural Stackabl collection, 
launched in 2021, is a playful assembly 
of furniture. Created using the Stackabl 
configurator, each piece is constructed by 
regional specialists according to available 
resources. In response to the colours, 
dimensions, and finishes selected by the 
end user, layers of high-quality Merino 
felt remnants are identified by algorithms 
and are cut with the aid of robotics. With 
no brief to draw from, other than to work 
within the parameters set by the online 
configurator, six hand-selected New York 
designers – including Champalimaud 
Design, Frampton Co, Laura Kirar 
Design, Drake/Anderson, Georgis & 
Mirgorodsky, and Benoist F. Drut – were 
tasked with realising their own visions. 

This resulted in a striking array of 
characterful works – from simple slipper 
chair to extravagant chaise lounge – that 
belong to both past and future. These were 
launched at Salon Art + Design in New 
York November 2021, and the collection 
won a Green Good Design Award, as well 
as an AZ Award.

If Stackabl’s 2021 furniture is its “haute 
couture” line, then its 2022 pendant 
collection can be considered its “ready-
to-wear” offering. Also made of upcycled 
felt and aluminum, and using powerful, 
yet energy-saving LEDs, the lights are 
just as easy to configure, but users have 
significantly more control over price 
point, allowing for a broader audience to 
consume responsibly.

With the help of Anthony Frank 
Keeler, formerly of Rich Brilliant Willing 
and AvroKO, Stackabl took a holistic 
approach, designing both the lights’ 
internal and external elements around 
the original system, reusing most of the 
same components found in the furniture 
collection, and using the very same network 
of regional suppliers and manufacturers.

The pendants are modular products: 
consumers can customise any of the 
configurator’s five SKUs as they wish, 
choosing the length of the internal 
structure, as well as the diameter 
of the felt discs. Like track lighting, 
consumers dictate the location and 
frequency of the luminaires, in this case 
a cast-acrylic diffuser with embedded 
LEDs. Lightweight, dimmable, sound-
dampening, environmentally responsible, 
fully customizable, and competitively 
priced, the pendants are ideal for 
innumerable environments, from 
residential to contract to hospitality.

To illustrate just how easy the 
configurator is to use, and to demonstrate 
the possible looks that can be achieved, 
Stackabl tapped designers Sarah Coleman, 
Anthony Frank Keeler, and Wisse 
Trooster to each configure multiple lights. 
These fixtures (and their availability in the 
Stackabl configurator) debuted in June 
during Milan Design Week in the Isola 
Design District.

Coming up: Stackabl has just configured 
new pendants which will be shown in a 
group exhibition entitled “Composition 
and Layout: Contemporary Design and 
Objects” at Mindy Solomon in Miami, 
Florida from September 17 to October 22. 
The colourways of the pendants presented 
will pay homage to the locale, and they fit 
right into the gallery’s playful landscape. 
We hope to see you there.

www.stackabl.shop

Creative reuse has shaped culture 
for centuries. From the rich 
heritage of antique collecting, 

to recent innovations in recycling 
technology, reimagining what’s possible 
with what’s already there presents 
an exciting challenge to the design 
community. It is this shared passion that 
lies at the heart of Stackabl.

Stackabl is an innovative system 
for designing custom furniture – and 
lighting – without the waste. Stackabl 
is the brainchild of Toronto-based 
multidisciplinary design studio, 
STACKLAB, and its New York-based 
showroom partner, Maison Gerard.

Developed closely with regional 
manufacturers, and aided by algorithms 
and robotics, Stacklab’s system identifies 
remnant inventory in warehouses and 
factories (located within a 150-mile 
radius of its studio), puts it back through 
a manufacturer’s own machines, and 
into the hands of its own experts. By 
leveraging existing regional resources, it 
empowers local economies, while curbing 
the carbon footprint.

A simple online configurator seamlessly 
integrates the designer into this process. 
Proprietary and patent-pending, the 
Stackabl configurator, with its easy-to-use 
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A ny time of the year always invites 
to renew and refresh a child's 
room, and nothing better than 

painting it with the most irreverent 
colours like the blue of the sky and the 
green of nature.

Circu's new playroom combines 
adventure and fun in the right doses, 
so that the magic and unique values of 
childhood are never lost.

Featuring the newest, great statement 
piece like the Magical Market, Circu 
takes the category of kids' playgrounds to 
another level. The brand designed a little 
town entirely made for kids, a place where 
imagination pops up, and dreams become 
real.

In this in and outdoor playground, 
you have it all: a house that connects 
with the rest of the playroom through 
a wood ladder with ropes on the side, a 
kitchenette, a bookcase, a ball pool, and 
even a gym area. Pastel colors and playful 
lines collide smoothly, so your kids can 
feel like little adults and live their own 
dreams.

Magical Furniture
by Circu
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On the Terrace

The playroom itself also includes a great study 
area with multiple storage compartments, just 
like the Minelli Bookcase, providing elegance 
and functionality, in a gorgeous mid-century 
modern design.

Extending the organisational and irreverent 
aspect of the desk area, Dream secretary and 
Pixie Office Chair are the stellar duo that 
promise to beautify and add a cosy and warm 
touch to the longest and most studious nights.

Smooth as a feather, the new playroom of 
Circu gives children the gift of enjoying and 
living the best of childhood, with all the comfort 
and safety. The ideal space to bring the closest 
friends, either for pure fun, or in a big birthday 
party, that will delight the true explorers, ready 
for an adventure through nature, indoors.

CIRCU was built as a dream! The dream is 
to allow children to live their own fantasies 
and create a magical world for them to fly with 
an imagination that has no limit. With our 
hand-crafted and hand-tailored pieces made in 
Portugal with the finest materials, we deliver 
only the highest quality furnishings that turn 
children’s dreams into reality. From airplane 
beds, rockets, armchairs to a crib inspired by a 
hot air balloon, our pieces create moments and 
experiences between children’s real-world and 
their fantasies.

www.circu.net



58    Issue 259 • dw   59        dw • Issue 259

In a first for South African indoor 
retail, Cape Town based, artisanal 
terrarium creator Anea will be 

launching its products inside a custom, 
conservatory styled greenhouse.

The structure forms part of the We Are 
Egg concept store that launches this week.  

Until now, Anea’s sought-after, hand-
crafted terrariums have only been 
available online and in Cape Town for 
inland enthusiasts. Creator Denny Mo is 
excited about the new development. He 
said: “It’s been a dream in the making, 
taking nature into a retail space requires 
a lot of preparation, a greenhouse is 
necessary to maintain the landscape we 
keep in our terrariums.”

Anea has a Cape Town presence, also 
at We Are Egg in Cavendish Square, 
Claremont. 

Said Mo: “We are obsessed with nature, so 
much we want to find a way to contain it. To 
do so we must first understand the micro-
environment. Then we recreate it in our 
geometric glass. We want to share the beauty 
of a landscape and micro-environment with 
everyone. We don’t pot plants in pots, we 
house landscapes in geometric glass. It’s the 
key to what makes us different.” 

ON THE 
TERRACE

First functional greenhouse launches inside a mall in South Africa
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To create the perfect terrarium, 
Mo studied landscapes and macro 
environments to be able to replicate them 
in small environments with great success.  
Presently the Anea range includes Desert 
Terrariums, Woodland Terrariums, 
Modular Herb Gardens, which are 
automated, technologically infused to 
mimic sunrise and sunset in beautiful, 
miniature landscapes.

Anea Terrariums have become fixtures 
in homes and offices around the country. 

The greenhouse is sizable, at 4 x 7m and 
situated strategically next to a window 
area to ensure it gets as much natural light 
as possible. It also does not share the same 
air-conditioning system as the mall, as 
the central heating system is too harsh for 
plant growth and has its own automated 
misting system to maintain humidity.

Anea also now offers long term rentals 
for offices, hotels and retail. Offering 
maintained terrariums where trained 
professionals come in weekly to keep the 
terrariums fresh and transform working 
spaces into living wonders.

www.anea.co.za
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Garden spike lighting is 
characterised as a long narrow 
spike with a light source attached 

to it. This spike can be pushed into the 
soil for easy installation, and offers the 
flexibility to be repositioned in other 
parts of the garden as the seasons or 
your lighting needs change. This fuss-
free installation makes them especially 
popular for large gardens, where multiple 
fixtures are required. While these versatile 
fixtures can be used almost anywhere 
in the garden, these are our top three 
suggestions for placement.

Along pathways and walkways
Garden spike lighting flanking a 

driveway, garden path, or walkway 
leading up to the front door allows people 
to clearly see where they are going after 
dark. This reduces the risk of tripping and 
possibly injury. It also creates a welcoming 
ambience, leading guests up to the home 

with an inviting 
glow.
Near special features

Attractive features of the 
home, from a prized flower bed 
to a water fountain, to interesting 
architecture or brickwork, can all be 
highlighted by spike lights, especially 
those with an adjustable light source that 
can be aimed in any desired direction.

At the base of a tree
Positioned at the base of a tree and 

pointed in an upward direction, garden 
spike lighting can create a dramatic 
lighting effect known as uplighting. This 
effect captures and highlights the shapes 
of the branches, flowers and leaves. The 
goal is a soft subtle glow to create an 
ambience as opposed to a harsh floodlight 
style of illumination.

www.radiant.co.za

Three Ways to Use Outdoor Garden Spike
by Radiant Lighting
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Inspired by the Japanese bathing culture 
and immersive outdoor experiences, 
Canadian company GOODLAND sees 

a surge in demand for authentic bathing 
and connections with nature.

GOODLAND, a new brand dedicated 
to creating design-forward immersive 
outdoor living products, has exceeded the 
sales predictions for its first offering — a 
Wood Burning Hot Tub — by a mile, and 
shipped hundreds of tubs far and wide 
across North America, demonstrating 
growing interest in slow-living and wood-
fired bathing culture. Originally, Pearce 
expected to only sell a few dozen a year, but 
the interest hugely exceeded expectations 
— showing the need for outdoor objects 
that are simultaneously beautiful, connect 
us to nature, and designed with the 
planet in mind. Beyond simply a product, 
GOODLAND is genuinely experiential — 
it’s a moment to pause, not just a hot tub. 

Founded by furniture maker and 
designer Craig Pearce, GOODLAND 
creates well-designed, minimalist 

products to reconnect with nature, 
whether in the middle of the city or the 
middle of the forest. The Wood Burning 
Hot Tub is only the first in a series of 
upcoming products, each designed to 
promote everyday rituals and the simple 
act of slowing down outdoors. 

“It’s so exciting to see the growth of 
GOODLAND. Two years ago it was 
just a wild idea, and the reception we’ve 
received has blown us away, truly,” 
explains GOODLAND Founder Craig 
Pearce. “Not only are people buying tubs 
but customers are claiming it has changed 
their lives — it's like we’re building a 
community of authentic bathing fanatics, 
and I love it. It’s been an exciting time and 
a challenge for our small team, but we’re 
all here putting in the work with a smile 
on our faces.”

The Wood Burning Hot Tub sits in stark 
contrast to conventional hot tubs — like 
those made from non-recyclable materials 
that focus on high-tech convenience, 
LEDs, loud jets, and complex mixtures 
of chemicals just to stay sanitary. Instead, 
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Wood-Fired Bathing is Making a Comeback
Vancouver, Canada

GOODLAND’s Wood Burning Hot 
Tub invites a more immersive process. 
The soaking tub is made entirely from 
recyclable materials — like aluminum, 
western red cedar, and oak — and crafted 
in Canada. The Wood Burning Hot Tub 
is an inviting way to enjoy your outdoor 
space when the weather gets colder, too, 
and can even be used as a cold plunge 
when temperatures rise up. 

From the ritual of slowly making a cup 
of coffee in the morning to disconnecting 
from devices, GOODLAND is part of a 
growing movement that celebrates the 
beauty of slowness, rather than grasping 
at instant gratification. In an era where 
technology is part of virtually every 
experience, GOODLAND encourages 
analogue moments. Intentional design 
is also paramount. The Wood Burning 
Hot Tub has become a feature at notable 
design-forward properties like Arro 
Dunes in Joshua Tree, or Doah House in 
Virginia’s Blue Mountains.

Technical sheet
• Wood Burning Hot Tub
• Aluminum, Cedar & Brass Details
• 92" x 37"
• Photography credit: Hideaway 

Creative for GOODLAND 2022_A 
little work (preparation) means 
more reward. Wood fired bathing is 
making a comeback.

www.hellogoodland.com
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Maxim Kashin, an interior 
design and architecture studio 
creating a symbiosis of the 

geometry of space and functionalism, 
is proud to unveil New Suprematism, 
an installation providing a glimpse into 
the future through the geometry of New 
Suprematism. Combining in endless 
reflection, a geometric pattern and 
simple geometric mirror figures provide 
immersion in an endless non-objective 
world, formed by pure linear geometry 
that opens up a new Suprematist three-
dimensional space.

“The idea of Suprematism is based on 
the superiority of pure geometry and 
colour over the established ideas about 
form and space,” explains Maxim Kashin. 
“Square and elementary forms, like 
circles, lines, and crosses, form the basis 
of Suprematist compositions.”

A new reading of the foundations of 
the ideology of Suprematism focuses on 
the interweaving of linear figures, and 
the creation of an endless Suprematist 
pattern. Conceptually, the installation 

presents an infinite space through two 
black squares, created by re-reflecting a 
pattern and simple geometric volumes 
in the mirror walls, with a reference to 
Suprematist linear compositions. The 
composition between the two re-reflected 
spaces therefore represents the exit of 
the modern reading of the geometry of 
Suprematism into volume.

The installation takes the form of a 
rectangular volume, with quadrant mirror 
planes located opposite each other. The 
endless reflection of the latter identifies 
the basis of early 20th century Russian 
avant-garde - the black square. This effect 
is known as Mise en abyme, or the principle 
of nesting dolls - a recursive artistic 
technique known as a “picture in a picture”.

Mirror parallelepipeds located in 
the space between two mirrors provide 
a three-dimensional interpretation 
of Kazimir Malevich's Suprematist 
compositions, extending the connection 
between infinity and the Suprematism 
ideology. A geometric pattern identifies 
infinity in the plane, setting the dynamics 
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A Boundless Place of Infinite Possibilities: 
Maxim Kashin’s Installation 
Provides a Contemporary 

Interpretation of Suprematism
Moskva, Russia

and highlighting the influence of lines on 
the perception of simple geometric shapes 
and volumes.

Technical sheet
• Project Name: New Suprematism
• Location: Moscow, Russia
• 50 sqm
• Design/Completion Dates: 01/2022 

– 03/2021
• Partners/Client: UMA (Union of 

Moscow Architects) 
• Architect/Ideology: Maxim Kashin 
• 3D Artist: Arina Krisanova
• Designers: Daria Sosnovskaya, 

Ulyana Poslavskaya 
• Photographer: ©Dmitry 

Chebanenko

www.maximkashin.com
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EXMURO arts publics and the Ville 
de Québec are pleased to invite 
residents and visitors to enjoy this 

year’s PASSAGES INSOLITES, a public 
art circuit and events. From June 25 to 
October 10, 2022, 17 works by 18 local, 
Canadian, and international artists will 
be showcased along a 2.5 km circuit in 
the historic sectors of Place Royale, Petit 
Champlain, and the Old Port.

In its nine years of existence, PASSAGES 
INSOLITES has carved out a unique niche 
in the urban landscape and the hearts of 
Quebec City residents. This year’s edition 
creates spaces for artistic encounters 
and reflections on the environment, 
decolonisation, and geopolitics. In the 
words of Vincent Roy, EXMURO’s 
executive and artistic director, this year’s 
spectacular, provocative programming 

ALL ABOUT 
ART

Life Jackets by Ai Weiwei

PASSAGES INSOLITES 2022: Spectacular, 
Provocative Public Art

Québec, Canada

Life Jackets by Ai Weiwei

Life Jackets by Ai Weiwei

An Adaptative Moment 
by Nicole Banowetz
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will “help put Quebec City on the global 
art map as a venue for exhibiting art 
and promoting artists, both locally and 
internationally.”

The event’s mission is represented 
by 2022 headliner, Ai Weiwei, and 
PASSAGES INSOLITES' first-ever 
ambassador, the artist known as PONY.

World-class programming
PASSAGES INSOLITES is thrilled to 

present the North American premiere of 
a major new work by renowned artist, Ai 

Weiwei. Don’t miss this rare opportunity 
for an intimate encounter with one 
of the world’s most influential living 
contemporary artists. An iconic cultural 
figure and committed humanitarian 
activist, Ai Weiwei is celebrated for his 
politically engaged, subversive practice 
that challenges orthodoxies and critiques 
economic, political, and social power 
imbalances.

PONY: The queen of playful art 
is PASSAGES INSOLITES’ first 
ambassador

Long-time PASSAGES INSOLITES 
favourite, Gabrielle Laïla Tittley, known 

as PONY (Poor One Newly Young), is a 
multidisciplinary artist with a trademark 
playful sensibility. The secret to her 
success? Inclusive, accessible art that 
brings people together, pushes for positive 
change, and promotes mental health. 
For Tittley, who comes from a humble 
background, accessible art projects like 
PASSAGES INSOLITES are crucial, 
especially when they “give space to diverse 
voices outside the dominant discourses 
that have monopolized the conversation 
for too long.”

ARENA by Benoît Maubrey

Hope 2.0 by Sébastien Giguère

Hope 2.0 by Sébastien Giguère

ARENA by Benoît Maubrey

Meditations on Earthly 
Materials and Temperatures 

by Mia Feuer

Namus Pamus by Gaspard Combes
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Complete programme of artists
• Nicole Banowetz (Denver, Colorado) 

– An Adaptive Moment (2021 and 
2022)

• Collectif Bélanger-Sacy (Quebec 
City, Quebec) – An Uprising of Sorts 
(2022)

• Tracey-Mae Chambers (Hamilton, 
Ontario) – #hopeandhealingcanada 
(2022)

• Eva Clouard (Quebec City, Quebec) 
– Forbidden Games (2022)

• Gaspard Combes (Arles, France) – 
Namas Pamus (2022)

• Julia Duranleau and Marie-Pier 
Lachance (Quebec City, Quebec) – 
Our Reality, Augmented! (2022)

• Mia Feuer (Winnipeg, Manitoba) 
– Meditations on Earthly Materials 
and Temperatures (2022)

• Sébastien Giguère (Stoneham, 
Quebec) – Hope 2.0 (2022)

• Susanna Hesselberg (Malmö, 
Sweden) – When my father died it 
was like a whole library had burned 
down II (2015, 2021, and 2022)

• Benoît Maubrey (Berlin, Germany) 
– ARENA II (2017, 2021 and 2022)

• The Museum of Bad Art (Boston, 
Massachusetts) – The Museum of 
Bad Art: The Best of the Worst, new 
collection (2022)

• Vincent Olinet (Paris, France) – Still 
Not My Story (2022)

• Olivier Roberge (Montreal, Quebec) 
– Territories 2.0 (2021)

• Sarah Thibault and the students of 
École Secondaire Vanier (Quebec 
City, Quebec) – Traces of our Spaces 
(2022)

• Mathieu Valade (Chicoutimi, 
Quebec) – Myth and Evidence 
(2017)

• Ai Weiwei (Beijing, China) – Life 
Jackets (2022)

• Embuscades artistiques – Pop-up 
“art ambushes” in public spaces 
- Théâtre Kata, Le CRue and Flip 
Fabrique (Quebec City, Quebec).

• Photo credit: Stéphane Bourgeois

www.passagesinsolites.com
Territories 2.0 by Olivier Roberge

Myth and evidence by Mathieu Valade

Territories 2.0 by Olivier Roberge

Still Not My Story by Vincent Olinet



Quarry House Receives 
Popular Choice Vote in 2022 

Architizer A+Awards
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AB design studio is thrilled to announce that its Quarry House 
project, completed in partnership with House of Honey, 

has been selected as the 2022 Architizer A+Awards Popular Choice 
Winner in the Private House (M 2000-4000 sq ft) category.

Receiving an Architizer A+ Popular Choice award is an unparalleled 
honour, and winners were selected by the online voting public after 
a 2-week campaign garnering thousands of votes. With entries from 
over 80 countries, the award recognises and validates the studio's 
work as representative of the best architecture worldwide.

Architizer’s core mission is to empower Architects by connecting 
designers with building-product manufacturers, and via their 
inspiring content, awards programmes, competitions, and global 
reach spotlighting the world’s best architecture. Architizer connects 
architects with the tools they need to build better buildings, better 
cities, and a better world.

The Architizer A+Awards is the largest awards programme focused 
on promoting and celebrating the year’s best architecture. Its mission 
is to nurture the appreciation of meaningful design in the world 
and champion its potential for a positive impact on everyday life. 
Architizer shares the world’s best architecture with a global audience 
of 400+ million.

Located in Montecito, CA, Quarry House is set in a rock quarry 
between the Santa Barbara foothills and Santa Ynez mountain range. 
Grand boulders surround this single-story residence with a wrap-

Quarry House 
Receives Popular 

Choice Vote in 2022 
Architizer A+Awards

Montecito, United States
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around wood deck. A long hallway links both sides of the home, 
from remodeled kitchen and living spaces, to a new and voluminous 
master suite addition. Honey House reflects the artistic and Zen 
qualities of the area’s past—a place once inhabited by a collective 
of bohemian poets, writers, and artists—by maintaining original 
elements and reusing stones found on site. Preserving its local 
heritage, the home also shares the same quarry stone as the nearby 
1956-built Buddhist complex, designed by famed Santa Barbara 
architect Lutah Maria Riggs. The retreat-like dwelling features 
expertly detailed, well-appointed interiors, including bright rooms 
with birch-veneered ceilings, custom cabinetry and woodwork, and 
hand-selected furniture. Large segmented windows offer 360-degree 
views of the surrounding oak forest. The architects added a stepped 
pathway and serene garden courtyard to connect the home to a new 
pool and guesthouse.

Technical sheet
Lot Size: 43,585 sqf
Project Size: 2,435 sqf
Construction Cost: $3 Million
Location: Santa Barbara, Ca
Principal: Josh Blumer, Aia
Project Manager: Glen Deisler, Aia
Design Team: Clay Aurell, Aia | Robert Pester | Joel Herrera | Amy 
Tripp
General Contractor: J Weir Masterworks | Jed Hirsch General 
Building Contractor
Mep: Mechanical Engineering Consultants
Interior Designer: House Of Honey
Landscape Architect: Progressive Environmental Industries
Structural Engineer: Darkmoon Building Design And Engineering

www.abdesignstudioinc.com
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#rethinking the Industrial 
Architecture: A Sustainable 

Approach with Human Being 
and Landscape at its Core

Udine, Italy
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Founded in 1999, GEZA Architettura is the multi-disciplinary 
architecture studio of Stefano Gri and Piero Zucchi, whose 
projects have been internationally recognised with awards for 

their exquisite design solutions and strategic thinking.

Synthesis of Ideas, Beauty, and Functionality 
According to GEZA, the project implies designing the SPACE 
(Architecture) within its ENVIRONMENT (light and landscape) 
through the seasons of TIME. Their architecture strives for new 
meanings, while creating new identities, and is designed based on a 
unique point of view and sensibility with regard to the context, the 
materiality of the details, and the human-centred solutions, always 
with a poetic dimension.

GEZA rethinks the workspaces, taking advantage of all the variables 
and constraints - productive flow, working dynamics, efficiency 
goals, location features - and creating new environments where the 
landscape and the individual’s well-being are at the core of the project.

The relationship between architecture and nature
The industrial architecture project is a great opportunity to rethink the 
connection of architecture-nature, bringing the individual back into 
focus. GEZA’s projects merge aspects of engineering and economics 

#rethinking the 
Industrial Architecture: 
A Sustainable Approach 
with Human Being and 
Landscape at its Core
Udine, Italy

Pratic 1.0, Fagagna (UD), 2011.
Cork oak in the midst of  the office building.
Photo credit:
Fernando Guerra | FG+SG fotografia de arquitectura

Faber Headquarters, Cividale del Friuli (UD), 2013.
Faber Headquarters are borderline located between the industrial area and the farmland, hence 
belonging to both the industrial and the natural scenario.
Photo credit:
Massimo Crivellari

Faber Headquarters, Cividale del Friuli (UD), 2013.
Mirrored floor for the two buildings connecting hall.
Photo credit:
Massimo Crivellari
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in researching formal abstraction while combining different logics. 
The landscape and its features define the project choices, celebrating 
the elegance of timeless architecture and the sustainability of the 
internal workspaces.

Reading the territory and the internal space
The studio simultaneously deals with the production processes 
and the relationships between artifice and nature, foreground and 
background, working environments, and outdoor spaces. Each 
project is designed to become one with the landscape, reinforcing its 
presence within its surroundings.

Zoom lens – shape and matter
Architecture must balance different reading scales, from the overview 
to the most minute details. GEZA bases its projects on this approach, 
changing perspective from the outside to the inside, switching zoom 
lenses from the big scale to the singular element in order to guarantee 
the quality of their work. In this way, the architecture doubles its 
function to bring new identities to both the territory and the human 
beings’ everyday life.

Rigorous essentiality of forms
Industrial architecture is physically very impactful with regard to the 
territory and the landscape - as are infrastructures - and thus must be 
responsibly designed to merge with the environment in a gentle and 
timeless manner.

The definition of simple acts guarantees a measurable relationship 
with the territory: horizontal and vertical, repetition and rhythm, 
light and shadow, straight and curved lines, coloured and neutral 
marks, black and white.

Monochromic and materiality
Monochromic, pure colours and materials allow for exploration of 
different surfaces, depths, thoughts, gradients, tactile sensations, and 
light interactions. Black and white are harsh, neutral colours, yet they 

merge harmoniously with the natural elements. They are, in fact, a 
means to highlight two things: the landscape, painted in green hues, 
and the human being, using of dynamic colours that blur into nature 
when in action.

Human-centred design and sustainability
GEZA pesonalises the concept of sustainability (intended as 
conceptual, almost poetic), a current theme that goes beyond 
environmental best practices. In relation to the pandemic, individuals 
have discovered themselves in a new condition, juggling between 
health (physical and mental), smart work, and the company's needs. 
In these circumstances, people's well-being has inevitably become 
the number-one priority, even in industrial architecture projects: 
the studio designs human-centred workspaces, featuring flexible 
layouts, green areas (indoor and outdoor), optimal natural lighting 
conditions, and cozy environments.

For GEZA, sustainability relates to quality of life, particularly 
within working environments where people spend most of their day 
sustaining their labour. Sustainability is beauty, as it is undeniable 
that a pleasant environment sets the parameters for best performance: 
design, light, space, nature, and meeting areas all contribute to the 
overall mental and physical well-being of the employees.

Beyond Architecture
Great architecture is the result of a complex process that merges 
different logic, the client’s needs, a variety of professions and skills, 
constraints, timing, issues, and design. It requires continuous and 
rigorous control. The architect - the only one to hold a clear overview 
of the final outcome - plays a pivotal role in coordinating the 
professionals, the details, and the compliances at different levels, from 
day one right through to the end. Accordingly, GEZA Architettura’s 
projects are the synthesis of ideas, beauty, and functionality.

www.geza.it/en/

Furla Progetto Italia, Tavarnelle Val di Pesa (FI), 2021.
Façade detail.
Photo credit:
Fernando Guerra | FG+SG fotografia de arquitectura

Furla Progetto Italia, Tavarnelle Val di Pesa (FI), 2021.
Façade detail.

Photo credit:
Fernando Guerra | FG+SG fotografia de arquitectura

Pratic 1.0, Fagagna (UD), 2011.
Courtyard and green area in between the offices and the production section
Photo credit:
Fernando Guerra | FG+SG fotografia de arquitectura

Furla Progetto Italia, Tavarnelle Val di Pesa (FI), 2021.
Viale del Benvenuto and Chianti view from the entrance hall.
Photo credit:
Fernando Guerra | FG+SG fotografia de arquitectura

Furla Prog.etto Italia, Tavarnelle Val di Pesa (FI), 2021
Entrance hall.

Photo credit:
Fernando Guerra | FG+SG fotografia de arquitectura
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fws_work Brings a Sense of 
Tranquility into an Apartment 

in Taiwan
Taoyuan District, Taiwan

8584    Issue 259 • dw         dw • Issue 259



Residence W is designed by fws_work to bring a sense of 
tranquility to a home overlooking the city of Qinpu, known 
for its rapid development and transportation hub. The owner 

is an airline pilot, spending most of his time constantly traveling 
between different countries with short stays. For him, home is a haven 
to provide a sense of relaxation from the moment he arrives home.

To respond to the owner’s desire for relaxation, fws_work designs 
with tactile materials, such as plaster and oak wood, as the essential 
backdrop, accompanied with woven cane, ribbed glass, encaustic 
ceramic tiles, and linen furnishings to form a sensory warmth. 
In addition, refined craftsmanship is revealed through consistent 
millwork details throughout. The selective material palette and 
joinery details evoke the client’s memories of a country home in 
childhood, as well as Mediterranean retreats experienced during his 
travels.

fws_work combines the entry, kitchen, reading, dining, and living 
areas in a light-filled, open-plan space to enhance spaciousness 
and flexibility, while focusing on creating intuitive circulation, 
based on the client's routines. The intuitive circulation is defined 
by freestanding fixtures, such as the half-height divider connecting 

fws_work Brings a 
Sense of Tranquility 

into an Apartment in 
Taiwan

Taoyuan District, Taiwan
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to the reading desk, and the extended kitchen counter. Meanwhile, 
the existing heavy structural beam is clad with oak wood panels 
to visually separate the laid-back living and dining area from the 
function-driven reading and kitchen space, and softens the visual 
heaviness of the structural beam.

Contrasting with the laid-back feeling of the overall neutral palette, 
the black stained wood millwork, encaustic ceramic wall tiles, leather 
handles, and stone countertop shape the moody kitchen and extended 
bar counter. The darkness of the kitchen and bar counter fosters a 
pure state of immersion, allowing the client to dive into his passions 
for cooking and whisky tasting. The warm shelf lighting penetrates 
through the rattan cabinet door, accompanied by rear reflections of 
glasses and tableware that enrich the backdrop of dining moments.

Connecting the open area with the bedrooms and a multi-functional 
room, the transitional hallway is wrapped with oak wood panels 
and plaster walls. The partial partition wall was replaced by layers of 
woven cane panels and ribbed glass to draw sunlight into the hallway, 
while providing privacy and sound insulation for the room. Aligned 
joinery from walls to the ceiling creates depth and dimension when 
the light shines through. In addition, the circular wall light on the 
end echoes the circular mirror in the entry, and balances with the 
straight-lined design language throughout the house.

In addition to the neutral palette consistent with the open area, the 
deep teal colour blurs the boundary between the upper wall and the 
ceiling, bringing a sense of serenity into the bedroom for rest after a 
long day.

Technical sheet
• Official Project Name - Residence W
• Location: Taoyuan, Taiwan
• Client: Private
• Designer team: Yu-Hsiang Fu (Lead Designer); Yi-En Lee 

(Designer)
• Construction Management: ArchinSpace / Noel Huang 
• Photographer: Suiyu Studio
• Project completion date: March 2021
• Gross floor area: 130 sqm / 1400 sqft

www.behance.net/gallery/119915785/Residence-W
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AIRMIX Lifestyle  
Concept Store

Xi’an,China
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A IRMIX is a lifestyle boutique located in Xi’an, designed by 
SpActrum. AIRMIX Lifestyle Boutique (Xi'an Store) is 
the first showroom store of the newly established lifestyle 

boutique buyer brand. The challenge of the project consists of a 
relatively small shop area, where a strong image of the new brand 
will be showcased while building a significant identity for AIRMIX. 
It starts by redefining the position that lifestyle holds for human 
life. Rather than something adhesive to everyday life, SpActrum 
understands lifestyle as an essential need deep inside humanity. It is 
fragile yet constant. It is like a bubble of soap, transient and pleasing.
Bubbles become both a metaphor for such need and the form-making 
concept of the design. 

Form Concept 
SpActrum introduces the metaphor "bubbles", which is not only 
a design concept echoing the lifestyle boutique topic, but also a 
form manipulation methodology used as part of the design. The 
final formal presentation is a collection of the deliberately selected 
fragments of the latent generative geometry, or "bubble clusters", 
which are developed into a series of seemingly very diverse sculptural 
display objects: altar, cabinets, shelves, floating slice, etc., formally 
optimised yet functionally customised for best showcasing specific 
products. Although not apparent at a first glance, the order of the 
latent generative geometry creates a formal consistency and unifies 
the objects in space.

Design Elements
When soap bubbles cluster together, they form a series of 
interconnected domes, with planar walls separating each bubble 
from the next. The form and structure of a bubble as a physical 
phenomenon serves as a formal inspiration for the design. Through 

AIRMIX Lifestyle  
Concept Store

Xi’an,China

geometrical iterations of bubbles shifting in scale, being intersected 
by planes or other bubbles create a series of sculptural fragments that 
populate, connect and divide space.

1. The fragments of bubbles are sculptural elements that divide and 
connect space. The shop is situated in a corner of a bustling mall. 
The longer side of the L-shaped space faces the south side. Along 
its back wall, the debris of the bubble makes an altar-like space 
for skin products and cosmetics. The intensity of the lighting 
from the ceiling in contrast with the serenity of the altar is a 
subtle ironic gesture of consumerism. 

2. Two vaulted shapes sit along two sides of the altar like flags, and 
there are grey liner display boxes alongside balancing on those 
shapes, together with the round display unit on one side of the 
altar, they are display cabinets for watches, lighters and other 
small chic goods. They regulate passes for customers. 

3. The large walkable steps are also display units in themselves 
allocated for oversized items such as luggage, speakers or similar. 
The "bubble debris" hanging from the ceiling identifies a "Road 
to Fragrance", which grabs the attention when looking up and 
creates a route that can be navigated by following the scents that 
are applied to the edges of the bubble fragments themselves. 

4. The "fragments" that populate the store space represent an 
infinity of bubbles in infinite space, implying that what appears 
in front of us is only the tip of the iceberg of the entire bubble 
world. Just like dark matter, bubbles are everywhere. 

Colour & Materials
The colour scheme studies were carried out via digital rendering, 
miniature models and full-scale prototypes until a gradient of red was 
made to resemble a stellar sunset on an alien planet. The resulting 
colour is a crimson with a non-homogeneous texture which makes 
it almost look like a living thing, at the same time having a close 
resemblance to the "Langyao Red", a gradient famously used in 
traditional Chinese porcelain. 

The geometrical studies carried out during the design phase give all the 
elements of a general formal language which was further progressed 
and detailed with the manufacturers. The steel plates have been cut 
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A and X, gently tilted towards the centre to indicate two entrances at 
two ends. The other side of the L-shaped space faces a busy corridor 
connecting to plazas. The logo is repeated on the short side with the 
letters wrapping around the vertical storage units. From the direction 
you walk towards the shop, depth hides the gaps in between, and ç the 
logo letters are revealed. 

Through this design SpActrum helps the newborn brand AIRMIX 
establish a distinct and memorable brand image -- strong, trendy, 
arty, and out of the ordinary. It successfully raised the awareness of the 
AIRMIX brand among the target customer group and significantly 
promoted the sales; furthermore, it has played a key role in laying a 
solid foundation and setting the keynote for the brand's future chain 
store development.  

Project Information:
• Project Name: AIRMIX Lifestyle Concept Store
• Project Location: Qujiang Creative Circle, Yanta District, Xi'an, 

China
• Area: 240 sqm
• Date of Completion: March 2022
• Client: Shaanxi Airport Xinsilu Trade Co.,Ltd.
• Architecture Design:SpActrum
• Chief Architect: Yan Pan
• Design Team: Yijie Zhang, Zhen Li, Yimeng Tang, Xiao Wan, 

Jinyu Wan
• Lighting Consultant: Wei Sun
• Contractor: Shaanxi Sanyi Construction Engineering Co., Ltd
• Still Plates & Sculpture Installation: JIAHONGJING
• Terrazzo Floor: SMOOTH
• Photography & Video: INSPACE
• Drawings and Diagrams: SpActrum

Material & Brand
• Terrazzo Floor: SMOOTH
• Lighting: JOM
• Steel Plate Customization: JIAHONGJING

www.spactrum.com/zh

and shaped in a steel workshop which specialises in art pieces. Fixing 
and welding details have been discussed with the appropriate know-
how to ensure precise and efficient manufacture and installation. 
The construction of the impressive giant red sculptural fixtures was 
commissioned to a local prestigious fine art manufacturing studio 
based in Xi’an,  famous for its high-quality production of large-scale 
art installations for some of China's first-class artists. Benefiting from 
its rich experience in producing abnormal-shaped objects and the 
advanced machinery and techniques, the final result is a bold fusion 
of industrial manufacture precision and the subtleties of artisan 
labour with a highly refined aesthetic.

Most of the materials used, such as steel and glass, are fully recyclable. 
100% LED lighting is used to reduce energy consumption. Most of 
the suppliers for construction are located within a 50km-radius, 
which helps to reduce the carbon footprint on transportation. This 
boutique's purpose is to bring a glimpse of lightness to the "heaviness" 
of urban life, both by its bright form and the sustainable lifestyle it 
represents. 

City Cells
SpActrum has been extensively involved in urban regeneration 
projects, and especially for such large-scale projects, every specific 
micro store is a living cell, part of a large body of the city. In its 
interior projects, SpActrum consciously responds to the vastness of 
the urban landscape, breaking the barriers of routine hierarchy of 
"store-street-city", and making the interior a part of the street and 
city. Treating the urban environment or architecture as a living thing, 
and constructing a whole from a cell makes SpActrum’s work full of 
humanity and inspires a sense of connection. Without exception, all 
of these projects speak for the city and the wider public space.

To strengthen the brand image of AIRMIX, SpActrum takes advantage 
of the fact that both façades face busy pedestrian streets, erecting 
the giant illuminated brand logos as advertisement billboards and 
showcase windows. The façades become a kind of communication 
interfaces, as well as filters between the external and the internal.

Being a new boutique brand, the front façade features the full height 
brand logo as illuminated boxes and LED screens. A-I-R-M-I-X, with 
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TAIL OF
THE DOG

October is a glorious month 
in Johannesburg. It is really 
Spring, the rains are nearly 

here, and Nature is at her abundant 
best. The new leaves on all the trees 
are in bright greens, limes, straw 
yellows, and some are pale rust 
coloured. The flowering trees are 
glorious. The Jacarandas set the bar 
really high, covered with huge clouds 
of flowers in the most unusual purple 
colour. The bougainvilleas give them a 
run for their money, with the strongest 
magenta tumbling in amongst the 
purples. These also come in shocking 
pinks, the palest shell pinks, and 
some are two tone white and coral.  
The bauhinias are full of pink and 
white butterfly flowers, the syringas 
have very chic Dior grey bouquets, 
the tabebuias have startling splashes 
of bright yellow, as do the cassias, 

and the Australian flame trees are 
covered with scarlet sprays, and their 
cousins the Queensland lacebark 
trees are covered with pink velvet 
bell-shaped flowers. Another lovely 
tree is the Australian frangipani, with 
small cream and yellow flowers in 
amongst the green leaves, from their 
very tips to the canopy base. 

Early on, the azaleas give their 
annual show with bushes covered 
with flowers in whites and pinks and 
magentas. Camelia shrubs are dotted 
with their elegant flowers in reds, 
pinks and whites. The roses are in 
their first full flush, adding their scents 
to the visual feast, the geraniums 
and pelargoniums are bursting with 
oranges, reds, pinks and whites – 
small wonder these plants are so 
loved in European cities.

Indigenous acacias are laden with 
their mimosa-like yellow pompom 
flowers, the wild pear is full of bunches 
of small white flowers that dry and turn 
a golden-brown parchment colour. 
Splashes of brilliant scarlet indicate 
the Erythrina or coral trees, whose 
blooms are set upon by flocks of 
bright green parakeets. Old-fashioned 
fruit trees are full of blossoms, as are 
the ornamental cherry blossom trees, 
which gives rise to cherry blossom 
tourism in Japan, and competitions 
to write haikus (Japanese short 12 
syllable poems) resembling the falling 
flowers.  

South Africa’s own poet, C Louis 
Leipoldt, had it right when he wrote 
“Dit is die maand Oktober, die 
mooiste, mooiste maand!”

October

Gill Butler
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The exclusive Legami Sushi & 
More restaurant has chosen the 
“metropolitan garden” of Terrazza 

Fausti, looking onto the Quadriportico 
gallery of the Sentierone avenue in the 
“Città Bassa” (the Lower Town) to open 
its doors to diners in Bergamo, offering 
a blend of fusion cuisine and sushi, for 
a unique taste experience in which the 
chefs’ creations bring out the very best 
in aromas and flavours from different 
cultures.
This journey through flavours is made even 
more special by the contemporary design 
of the setting, enhanced with lighting by 
Catellani & Smith, which for this project 
has supplied a selection of lamps in line 
with the mood of the restaurant, such as 
the custom composition of Syphasfera 
that lights up the stairs with the irregular 
surfaces of its spheres placed at differing 
heights.
An interesting combination can be 
admired in the reception area, featuring 
a PostKrisi T 61, customised on the base 
with the laser-marked Legami Sushi 
& More logo. The fibreglass texture of 
the lamp appears to engage in an open 
“material dialogue” with the irregular 

surface of the large painting of a woman, 
while the natural finish of the shade 
balances the vibrant colours of the 
floral hat in the portrait, for a smooth, 
consistent visual effect.
Moving on towards the bar, two PostKrisi 
CW 70 lamps coated with gold-coloured 
leaf decorate the wood panelling around 
the display of spirits, alcoholic drinks and 
glasses. The COB LED 1x15 W inside the 
fibreglass hemisphere creates a circle of 
light with a jagged outline on the light and
dark wood walls. PostKrisi CW 70 
continues in succession through the rest 
of the dining room, embellished with a 
striking Fil de Fer Nuvola, featured here 
in a custom version and in gold anodised 
aluminium wire. Contained within the 
golden intertwined wire are numerous 
tiny bulbs that create a warm atmosphere 
that spreads throughout the setting. Gold 
returns in one of the rooms, in the shape 
of Lederam Manta S2. The black screen 
and the gold-coloured interior shine 
forth in a cosy, inviting setting, striking 

a contrast with the shades of blue of 
the wallpaper, which features a pattern 
inspired by Japanese art.
Catellani & Smith lighting also continues 
on the renowned outdoor terrace, with 
the Sypha outdoor collection, which 
blends seamlessly into the vegetation, 
with the stem of Syphasera and its opaline 
glass shade and the luminous spheres 
of Syphasfera emerging from amid the 
plants. The project requirements were 
completed and customised with bespoke, 
fully customised wall lighting elements.
Finally, three Fil de Fer with a variety of 
different diameters and in a anodized gold 
version bring an extra touch of magic to 
the outdoor setting, while the tables are 
illuminated with the soft light of Giulietta 
BE T, customised on the base with the 
laser-marked Legami logo. The battery-
operated, cable-free lamp can be set to 
three different light intensities with a 
simple touch of the hand.

www.catellanismith.com/en

BRIGHT IDEAS
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Catellani & Smith for 
Legami Sushi & 

More in Bergamo

#hotelandhospitalityshow

Join us in 2023 – contact us now 
for your exhibition space

www.thehotelshowafrica.com

sandton convention centre, 
Johannesburg, south africa

18 – 20 May 2023 

Promote  
your brand

Meet  
key buyers

Increase  
your sales

Engage with  
industry stakeholders

Position yourself  
as a thought leader

Book your stand today secure your space through sponsorship

Belinda Wewege 

     Belindawewege@dmgevents.com        

     +27 11 783 7250

Jean-Pierre de Carvalho  

 jpcarvalho@dmgevents.com

 +27 21 700 5500

Develop new customers anD revitalise africa’s 
hotel anD hospitality inDustries.

The hotel & hospitality show is now in its 6th year providing opportunities to 
the hospitality and hotel industries across Africa. The event showcases products, 
equipment, services & design, for restaurants, cafes, bars, hotels, guesthouses and 
foodservice owners, managers and operators.
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Cape Town
Total Blind Designs:  021 447 9062
The Best Blind Company:  021 461 2122

Bloemfontein
Ralph Blinds:  072 700 4337

Ballito
Blinds All of Them:  032 946 3614

Durban and Umhlanga
Aesthetics Shutters & Blinds:  031 303 2364

Johannesburg
Blind Time Window Innovations:   011 434 1075
R & C Tranding:  011 867 3367
Blinds All Types:  011 972 2271
Curtain & Blind Solutions:  011 465 9966
Curtain Club:  011 907 9334
Curtain & Blind Workshop:  011 262 4600
Galaxy Blinds:  011 613 1496
Blinds Express:  011 791 1667

Klerksdorp
Atelier Ridwaan:  082 375 3570

Knysna
Milk & Honey:  044 382 2041

Gqeberha
PC Agencies:  041 581 3710

Northern Limpopo
Newton & Strever:  082 830 0959

Pretoria
Picture Perfect Interior Solutions:  012 660 1184
Matheo Blinds & Awnings:  012 991 5767

FIND A BLIND PROFESSIONAL IN YOUR AREA:

www.blinddesigns.co.za

Namibia
Touch of Style:  +264-61-245303

IMIBALA

Design Style:
Artistic

Imibala is a celebration of colour 
and expression. The vibrant 

colour palette marks a shift away 
from the pursuit of neutrals and 
celebrates the use of colour with 
liberal doses of vibrant colours.

Roller Blinds
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